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01132111  WaANNISIANTS 3(3-0-6)
(Principles of Management)
wuaRAkarITRINININITanTs 9113 anmuwandeamnagsi sl
NANTENUABNIT  TANT3GIND 238635UNNGINUALANUTURAYOUABHIANTDY
29ANI5IAT UnumUarmiiinanns Samsvesdinnis madadula meaeuk
N139MBIANTS NMsTndwazNsAIUAL
Concepts and evolution of management. Managerial jobs. Business
environment affecting business management. Business ethics and corporate
social responsibility. Managerial roles and management functions of
managers. Business decision-making, planning, organizing, leading, and

controlling.

01132142  ANWKINHRUNNYNAEFIND 3(3-0-6)
(Legal Environment of Business)

§SNAUALANTNUIARBUNINVUEY AINUNUNEY i wazUszlAnueInguiy
nsruUMsERsssy Mseiuteinmlnemauazeyglagainisusnmia ANSY
Aananguunevesgsialuauingeg

Business and legal environment, definition, sources and classification of
law. The judicial system, dispute settlement by court and arbitrators, legal

liabilities of business.

01132213  misdedsesdnis 3(3-0-6)
(Organization Communication)
JwiideeSouniou : 01132111
AnudAyvesnsdeanslueddnis wufn ndnnis s3usssu nguiisne 9 uay
vinweiisuduvesnisdearsluesdnis ielfesdnisdiivesneiuszansnim ns
Uszgnivinuzmsdemslunsianuaginauny uludgmussmsdeaslussdnig
Importance of communication in organization. Concepts, ideas, ethics,
theories and skills needed for effective communication in organization.

Applying communication skills for planning, developing and solving
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01132221

01132222

01132231

communication problems in organization.

NOANTINBIANTS 3(3-0-6)
(Organization Behavior)

VENNIIIABIANITAINGEAAY 4 dnvuglassainevesesrmsuuumanisuarll
Wunems ninssnvesyarauasnaumaious n1sgels Awandeuieatuesinig
nawiluanutaugslu 93T MIRILIBIANTS

Organization theory and design structure of formal and informal
organization. Individual behavior and group perception behavior, motivation
process. Environment of organization. The management of conflict in

organization. Organization development.

N5IANTNTNEINTUYWE 3(3-0-6)
(Human Resource Management)
AwiidipsSeunnneu : 01132111

vénuasIsnmasdunusuyamns Wedinaiassansamlunsiiny ns
La'%ua%'wui’zyuas?ﬁgah nsivalas Msdnden N15uTTy LATUAIRY NSRS
ANuAAUYEU sELlsuite walla n1sdunival MaNISNISARAITINAIRBULNY
alain1s uimamaAsegiuardsuliunninan

The concept of personnel management. The role of recruitment to recruit
potential employees. Morale development and motivate employees. To
recruit, select and profile employees. Disciplinary, promotion, fringe benefits
action. The selection procedure, plans of renumerations involving welfare

and physical security.

-

d0#gIna 3(3-0-6)
(Business Statistics)

s mguiuarIBmmnsadauilglumegsiia msiadinans waznisnszaeves
foya nsuanuaseuiazdu msguiedne nisUszunagisnadediu ns
nagauaNNAgu mmaasulraunls mawssianullsusiu n1siasiginy
DANBLUAYAVANNUS NISHEINIIMATADAUBUNIT RSN

Statistics theories and methods for business application, central tendency

and variation data measurement, probability distribution, sampling
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01132243

01132311

01132314

distribution, confidence interval estimation, hypothesis testing, Chi-square,
analysis of wvariance, regression and correlation, forecasting and

nonparametric statistics.

§INUAAIUTUNNTBUADHIAL 3(3-0-6)
(Business and Social Responsibility)

unum i waraufuRnvouvesgsnafiidedian nanTENUTBIENTN
windeuiiiifiensuimsgsia msnevauesvesgsiarenuseiNsvesdsan Ineay
sathufienuiuiinveuvesgsieiiiidenguyamaria q Wurgné witneu fasu
ANMUINGDY UaLUSENAYIF

Roles, functions and responsibilities of business toward society,
environmental impact business, business response to social need and

stakeholder management.

N1IIANTTNAFUUAYUSINY 3(3-0-6)
(Business Support Management)
Jvriideadeusnneu : 01132111

NILVIUNMITUALNNTINNTAARTUAYUGIND N1IANISENTINIU NITARsBaY
Usvandunius niswauinweiientsianisaaatuayuesisiivsednsnnuay
Usedndna

Business support procedures and management, office management,
business correspondence and public relations, skills development for

efficiently and effectively business support management.

ANTNUNAIUTIND 3(3-0-6)
(Environment of Business)
Fufidesdounineu : 01132111

UssEINIAYeegsiaia q 1 arufuiinvouvesgsiasedsnu Svsnaves
an nuInABNNNdIALLATEEAY wazmaidleduuudne q vesantugsnalve m1s
Vsuupgsialidhivanmwuandeniiusuudas msfnsaniangdetedulaedts 4
&1

General business atmosphere, social responsibility of the business

institutions, the influences of social, economic and political environments,
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01132321

01132323

01132325

business development to coping with environment change and general legal

aspects.

N1TINURUNTHEINTUY Y 3(3-0-6)
(Human Resource Planning)
AundidesiSounntau : 01132222
N13IURUNTNEINTUY RS IRaDARR DINULHUNAYNEBIANTT ANTNLINABY
Aeusnuaznelupifnis MsIAsIERLagneInIaldnsIiIas NMSIATIENU way
mawntedgmauiainu
Human resource planning that aligns with organization’s strategy, external
and internal environment. Manpower analysis and forecasting. Job analysis.

Manpower problems resolution.

WUNIMUTUAUS 3(3-0-6)
(Employee Relations)
JurfidesSeunnou : 01132222

HaeiiRortestuanuduiuslunisdrenu ssdnsveadisgnine mswsa
A9583 N15919ULAE T2 IUTERNIMUT SN MTUITIVTYWITNIL UNUIMYBssg
ulsveifeafuaruduiuslunshanuegiiuseavsnm

Factors concerning employment relations. Employee’s organization.
Negotiation. Employment contract and conflicts resolution. Morale. Role of

government sector. Policy related to employment efficiency.

NMSASSUILAZNISARLADN 3(3-0-6)
(Recruitment and Selection)
JyiideaFounnniau : 01132222

WUIAANTITATIMILAEAALADNNINGINTYAAA NITUIUNIINTATIV INATIANTT
fiadan MyTnauIsouy LLazm'm's'saleiaﬁa

Recruiting and selecting human resource concepts, recruitment process,

selection techniques, competency measurement, and placement.
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01132332

01132333

01132334

MsBnseiBGunaaiionsindulanegine 3(3-0-6)
(Quantitative Analysis for Decision Making in Business)
Fvidesdouannau : 01132231

memaamﬁmswm%w%mmﬁamsLLﬁﬂcuﬂﬁwﬁaqsﬁa WUIAALAZNIS
Uszgnalilusunsuidadu malieneimnuldemsasunlas eiesdedmiunis
saduls wawanisdnduls anuuiasdu nmsiwsiziualsensy N1SIATIYY
W15AEN WUUTIABINITVUES NTAIUANAUAIAIAGY N1TTIRBIENIUNITLALNG Y]
\nud

Roles of quantitative analysis for business problem solving, concept and
application of linear programming, sensitivity analysis, decision making tools,
decision tree diagram, probability, queuing, Markov analysis, transportation

model, inventory control, simulations and game theory.

szuuaNsAUmAanISTANTS 3(3-0-6)
(Management Information Systems)
JuafideaSeusnneu : 01132111
msdanisteyauazansaumaiensnunuwazmsdndulalussdnig msdnnis
waluladarsauvauaznineiniteya n13IANNTITUUFIUANNG N1TWIAIYE
Sidnwselind nismun’ﬁmdqiﬁ%umnﬁaamm‘uaaﬁﬂﬁLﬁaﬂ’ﬁmjaﬁuiwmﬁ’ﬂm‘s
Tiszuvansaumeag1fiadusssu
Managing data and information for plannine and decision making in
organization. Managing information technology and data resources.
Knowledge-based system management. Electronic commerce. Business
process and design for competitive organization, utilizing information systems

with ethical manners.

NTAATIEAITUVIIUGIAD 3(3-0-6)
(Business Systems Analysis)
JufideeFeunndeu : 01132111

WALANIIIATIEN kAaTEBNLUUIEUVIIY N5z uuulUly nsiasien
sruuuiagiu N150enLuUsEUUNUABNRIADS A1sidanldnauiianesiv
munganiuy N1sAIuANLarNIsInYIANUABndsreItayanauilne LAy

1 ‘J
dyuusenau dnsfnwiuananiui
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01132335

01132336

01132337

Techniques in analyzing and designing business system, application of the

system, computer system design, selection of computer system suitable for

business, control and safety for computer data. Field trip included.

M33an151ATIN15N19E A9 3(3-0-6)
(Business Project Management)
Fuiideadeuanniou : 01132111

N15U52HIulATINITNNGIAT A1UNITTANIT NISHAR N15I3U N13AAIA N3
YAAINT LAYANAINILATEENUBILATINIG ASATUIUAINBULNUYBILATING
nginaueinissindula Imsdawssuanulasinis msfnwimnuminzanyadlasins
ndumaila karanmuindenfisrsrwasiinisdidusuiasinisvialdegied
Usgansnm

Project evaluation in business concerning management, production,
finance, marketing, personnel and economic value of project. Calculation
project benefit, decision criteria, project preparation, feasibility study and

environmental effect on the project operation.

NINYINTAIGINT 3(3-0-6)
(Business Forecasting)
FundidiosSuunnou : 01132231

ABN1INIINTNANUEVRITING MTUTTENAMANUALITNIINNERANTINATIEN
wurldy anduiuduazni1snnneey N1SIATIEIBYNITIIAT NMTE1TIIMAENATRY
panm fakuusne 9 sngiuanwginssuniaseudnaiuardiassiuuy
WMswensaimeden Msusuiliurauaznsiiinswensalauyseluuy

Business situation forecasting methods. Statistical applications and
methods. Trend analysis, correlation and regression. The time series analysis.
Market survey and testing. Different behavior-based forecasting models. The
model building and simulation. Indirect forecasting methods. Forecasting

evaluation and correction.

MIATRLTENMegsha | 3(3-0-6)
(Business Analytics )

=

SufidesSounnnou : 01132231
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01132339

01132342

01132344

nMsvssgndlysunauneuimesiieniiinssideyauasnidndulaniegifa
msiesgigudeyafionslivsslovilunsrurunmsmisssia
Application of software programs for data analysis and business decision

making, database analysis to support business processes.

MTIATITATIENMNEGSHD I 3(3-0-6)
(Business Analytics II)
AuiidesSeunnniou : 01132337

wiallan153nsizasaunagsiadedn nmsduAudeyaiBednniagsia ns
Usegnien saumagsnasion I3 aunumegsnia

Business analytics techniques. Business insights investigation. Business

analytics for business planning.

FTUUNERINTIND 3(3-0-6)
(Business Tax System)
JuniideaSeuanneu : 01132142 w3 01453111

Aud R rBIMBRINsansWaLIUsEIna ndnmsuiRuazisdaiundoins
if amufuliaveumaniSennsvesyarauargsiamuusziiaiugins mdeanins
mBassnaniinuazansndaivlngesdmauivsaiuiosiu

Role of taxation on country’s development. Principles and effective tax

practices, tax liability of individuals and businesses under the revenue code,

custom tax, excise tax and taxes administered by local government.

anwuandounienguanedunasasiuilng 3(3-0-6)

(Legal Environment on Consumer Protection)
Jyriideaieunnnou : 01132142 v 01453111

nvnegINIIIMeANuTUinveUreENdn Fimthedusuaruinisdeluilan
andyasuilan N13AIUALMSIENMN NMIATUANAAINAUAT N1TATUANSIAT NS
muaunsgIudud nsdestumsynun msdaasunsusdiuiidusssmagsia
nsAuAseNUslan dusudunianzegn

Legal aspects on product liability, consumer’s rights. Consumer protection
in the field of advertising. Consumer protection in the field of labeling. Price

fixing. Industrial goods standardization. And monopoly, promotion of fair
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01132351

01132361

01132371

competition and fair trade. The consumer protection of the certain products.

§3NTEN U IBINA 3(3-0-6)
(International Business)

nanuIAIUAR TRUIEa LLa:mm’quaﬂ”lwmmé’aumqqiﬁﬂﬁﬁmaﬁia
gINeIEMINUTENA lABLtuNMIANYIANULANFANN I TIUGTIN NOYHNITAITENINN
Usena LasMINANIMAUATYINY Larn139nN15gINsenInlssine

Concept, objective and overview of business environment affecting
international business. Cultural differences. Theories of international trade

and economic development, and international business management.

N15LTADIDINNGIND 3(3-0-6)
(Business Negotiation)

wuAnLarnnuiiieatesiunisiesaidesemgsia Jadelumsasasieses
NIFPUIUMTDTNIRBTOY MTUATISVANIUNITA] LIDNTINUHLNITIATINADTE MF
T EIIsIUALNAIB LUNSIITIRBTBINNGSNT LUINWNISIITINRDTBINNGTNT
atelasussu lensaldnw

Concepts and theories related to business negotiation. Negotiating factors.
Process of negotiation. Analysis of situations for making negotiating plans.
Persuasion and business negotiating tactics. Ethical approaches of business

negotiations. Case studies.

mMsdamsasdnnilugsia 3(3-0-6)
(Knowledge Management in Business)
Junfideasuanniou : 01132111
AUMLNEUATAMNEIAYYRINITIANITOIAANS Toya ansauna nsEuIUMT
TanIaNg MIadeesanud yuuedumuinailn yusedumuesinig yuwedy
munsinns MUy nsuseliunaanudnsa uwastadudrdyurismnudusa
Definition and importance of knowledge management. Knowledge
management process. Knowledge creation. Technological perspective.
Organizational perspective. Management perspective. Implementation.

Success evaluation. Key success factors.
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01132413

01132416

01132417

N3N Bnayns 3(3-0-6)
(Strategic Management)
Avriidaunnnou : 01134211 way 01131211 wie 01132314
nagnsuarulouteniegsia msdnneitgmeng q lunssmuzeeaddanis e
Tflunmsnausunsdniunubivssatiathmnevesgsie
Business strategy, policy and problem analysis by managerial level for

business operating plan implementation.

mié’ﬂm‘smsLﬂﬁuuuﬂaa@qgsmm-s 3(3-0-6)
(Integrative Approach in Change Management)
Juniidesdeunnneu : 01132111

s = LY o o L = v = a
n15dan1sn1siisundasnielausuniiinain NIATITVYBUALNDUNE

nsEUIUMISAaNINMIABULYA MIANIAULUINUTIYIvBUATETTIANBLNES
waENIRAMNLLING W I meWanneg1edsdy LLU'JmﬂL‘ij‘ﬁmmﬂiLﬁami
adnnasnImretasrnisiuntsnevauesianssualanitatduazseuuiaswgna
NBLAES

Management of changes under dynamic context, Data analysis leading to
change management process, Management under the philosophy of
sufficiency economy and the “New Theory” of development, Sustainable
Development, Integrative approach to set an equilibrium within an
organization in responding to both globalization and sufficiency economy

system.

nmsdansiieadudsdu 3(3-0-6)
(Sustainability Management)
JuriideaSuunnnou : 01132111
wnAnFosmuiuinveurediruuardsinden nsdanisidanagns wagnis
danseuAsunlas Wemsiaunasinsgsiastnedsiy
Concepts of corporate social and environmental responsibilities. Strategic
management and change management to develop sustainability in business

organization.
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01132421

01132422

01132423

01132424

MINAUINININTHY O 3(3-0-6)
(Human Resource Development)
JuriidaaFousnrou : 01132222
wwIfin ¥ann1s wasdrulsznaurasmIiaumineInsuyedlusdng unum
YIIANSIUTRIL N INSIYEE nszuumslumsifanminensuyed
Concepts, principles, and components of human resource development in
an organization. Roles of human resource development manager. Process of

human resource development.

N159ANIIANNBULNY 3(3-0-6)
(Compensation Management)
Aviideaseunnio : 01132222
wARLAzVgEieatesiunsiansAme UL Iﬂﬂmamquﬁmmiﬁﬁm
Adaduien mseenuuulasEImmeULNY LasUiumengraneiiisades
Concepts and theories in compensation management ranging from salary

survey, designing pay structure and related legal issues.

NM3IANSNANSU{URU 3(3-0-6)
(Performance Management)
JuriideaiFouanieu : 01132222
nsTvunsNsdanswansUfiRnuwarmguiiiieadas inasinistanans
UHUReU n19919uky wiadla wazniseenwuukuUAaaULiaUsEIliunanis
UuReu nmslesizdyadnninuazyiauad lasldisnisi@aUsunauaziningn
Ugmlunsvaaeuwazmsdnniskanisuifau
Performance management process and related theories. Criteria in
performance evaluation. Planning, techniques and test design for
performance appraisal. Personality and attitude assessment using
quantitative and psychological approach. Problems in performance

management.

aazgiluasdnisgsia 3(3-0-6)
(Leadership in Business Organization)

-3 =i

JyfidpaSeunnau : 01132111

38



01132431

01132441

vsunvesnnggimsgsivlugalaniAimi n1sdanisuaganizdin e
wwIRakuUAANAAN SnnakarvEna fihuwvusudn fihimals fundenagns
wnlliuamzginlusunes m‘sﬁ’lmiLUﬁEJuLLUmLLaxnan’mm

Context of business leadership in a globalization era. Managerial and
leadership. Classical view of leaders. Power and influence. Traditional leader.
Contemporary leader. Strategic leader. Trend of leadership in the future.

Leading to change and followership.

n153ANTslaemalingIans 3(3-0-6)
(Management Simulation Techniques)
Junfidoadounnnou : 01132332
nquiuazmadanudosureamsianislasiineiindaswuazinud ieunld
widgmimsdanisgshase - 9 n19nsdu Mseata n15ians waznsudn I
nsAnuILenaaui
Theory and fundamental techniques of management simulation and
games applicable to business problem solving in finance, marketing and

production. Field study included.

ANWWIARBUNIINYVINETENTI U ST 3(3-0-6)
(International Legal Environment)
Auiidaaiieunnou : 01132142 i 01453111
nguuegsiaisatunstorsdudnssvnitesema nsdedudndn n1sd
duA1een WEN1T  AANINT N1BAANINT NITAMUTTNINUTENA AA1AEURAT
iaUszine MsmuauMsURIssaRunsnsiiEudonisiseninadseme msdiy
Rusemedssmevaanaientuy Ygymnsuesgsng
A5RUTENINIUTEWA
Legal aspects on international sales. Importation and exportation of
goods, custom procedure and tariff. Transitional investment (direct and
portfolio) International monetary market, foreign exchange control,
international credit facility, international loan of private sector. Tax

consideration of international financial transaction.
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01132442

01132452

01132453

anuandaunguaneniwddunislon 3(3-0-6)

(Legal Environment on Intellectual Properties)
SynfidoaSounnnou : 01122142 wie 01453111

£

npuinugsiainge Avdiing LeSaavnentsdn Avdus MsveunmsAunsesans
nsleuansuagnisaziadansninddulumslgn

Legal aspects on patent, trade mark, copy rights. Procedure of application
for rights conferred. Assignment and infringement of intellectual properties.

Licensing system.

nsIaNIsBUSeuiisy 3(3-0-6)
(Comparative Management)

anuwinasululseinasing q Snasenisa1agluuunisusnisgsnaeeials
dnwmrnisuimsgselulszmennag lasdouifisuiedinsevigauds gaseu
28N 5UIMSIFURU AT

A comparison of management in cross-cultural context, domestically
environmental factors influencing management styles. A comparative analysis
of strengths and weaknesses of management styles in different countries.

Case studies applied.

NMIAN1INTATENINNUTTINA 3(3-0-6)
(International Trade Management)
Juriideedeunniow : 01132111

nanuuInuAn Tngussasd wasifanliugsnaseninalssinanazly
ANINUINADN NNATYEND FIR N191E1B9YD95TAITENINUTENA NI1SAIMUA
1A59851989ANTS NMTAIMUAULEUIGLAL LAUNTITANLTUIIUNIATUNITIRY NI1THER
A13AAIA N1SYARR wavszuudeyaifie nasuinisgsnaseniteUsena lu
anmnwandestiu

Concept, objective and international practice under international
economic, social and political environment. Organization structure, Policy
formulation. International finance investment, production, marketing, human
resources and management information systems under current economics

environment.
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01132461

01132462

01132463

01132471

anududusznauns 3(3-0-6)
(Entrepreneurship)
Sviideudeundeu : 01132111

535UTIRTRUSENBUNTS NszUIuMsMsUsznaumsluuuns q Ussiausineg
fiderteatunisdasananisinl msadassduinnisy mavauinuenadu
UsENaunTs

Nature of entrepreneurs, entrepreneurial process in various contexts,
issues surrounding new venture creation, innovative creation, entrepreneurial

skill development.

N153AN1555NATUAT? 3(3-0-6)

(Family Business Management)

JufideaFeunnnau : 01132111
nszuIuN1INITUTEnaunisestuuszuvluuiunessgsnanseuadl uagnis

YIUINISATFIUNMSIANISMANguuaznaUfiaggsnanseuain
Entrepreneurial process within the context of the family business and

integration of management theories and practices to the family business.

Aansiitedeny 3(3-0-6)
(Social Enterprise)
JyfidaaSeuinou : 01132111

msdansiamsiiedeny nsaduazyszdivlenalunsimunianisiiedses
NIASNAUAIMINEPY LavnTUTHEIUNANBULNUNNTIAY

Social enterprise management. Seeking and assessing business opportunity

for social enterprise. Social value creation. Social return on investment

evaluation.

msdansesdnmaiianisiGoud 3(3-0-6)
(Management of Learning Organization)
AufidoeFounnou : 01132111

muvINBLaYANERyTeIBIAM e Bus nsTUIUNSIAUIaIANSIe
Medeuj nsrvrumsuannaug nsudituaug uagnmsnihauiludszgndlu

a Y] a0 4w e e = ¥ 1 a
NTUINTITNIUY aﬂ"ﬁlmxLQW']3’WUQ?ﬁﬁﬂUﬂ@ﬁﬂ"ﬁL{‘JanﬂﬂﬁlﬁLWﬂﬂ'ﬁﬁﬂug ATUEUN
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01132472

01132491

Sausssu Mduvefuimsuarnislidnna msiears msdieleusadainug
ANWEENIZTBINENIIY kagnsenseauNansUiuANuy

Meaning and importance of learning organization. The development
processes of learning organization: knowledge acquisition, knowledge sharing
and knowledge utilization. The characteristics that indicate the level of
learning organization: cultural values, leadership commitment and
empowerment, communication, knowledge transfer, employee

characteristics and performance improvement.

FZUUAUINBIANIS 3(3-0-6)
(Organization Memory Systems)
JurfideaFunnnou : 01132371

ANMUANANYVBITTUUANNTITD9DANTS Aluladdmiun1sdanissruuaun
83AN13 (RN sfmurgnislussdmswianisiSeus Uedefiieatesuasnisld
Uselsmiannszuupnusiesinnsiitilssansaw

Importance of organizational memory systems. Organization memory
systems technology management for the development of learning
organization. Factors related and utilization of efficient organization memory
systems.
suflsuisideiugrunegsh 3(3-0-6)
(Basic Research Methods in Business)

winuarseiiouAEnsIdenegsia matmuadgm MInegUuuuide msna
Trguseasduazauufgiu nsiiusiusindeya n1saduuuasuniy MYiAsIg
wazdrudeya mildadfdmiunside madisunsauuagnisiauenan1sive

Principles and methods in business research, identification of research
problems,formulation of research objectives and hypotheses, collection of
data, construction of questionnaire, data analysis and interpretation,

application of statistics for research, report writing and presentation.
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01132490

01132497

01132498

awnanen 6
(Cooperative Education)
msuftRludneagninnudiasnilassnuildiuteuning aaenaums

a o

VNI LagMTUILEUD

On the job training as a temporary employee according to the assigned

project including report writing and presentation.

GHENTY 1
(Seminar)

mathiauswareiusevhdeihaulansgiialussiuiyyes

Presentation and discussion on current interesting topics in business at the

bachelor’s degree level.

Ugynniiease 3
(Special Problems)

nsfnwAuAiImegsie seRulSygnsuaziseuseadeuduseau

Study and research in business at the bachelor’s degree level and

compile into a written report.
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3.1.5.2 Medvidusiaiviuenvdngns

sV NASHEAERS

01101181

01101182

ATHgAIERTYANIA | 3(3-0-6)
(Microeconomics 1))

mmednuazLaisnsinyasegmani Jymiasegia nsvimihfives
JUUIATEENA gUask gunu Lazmaudavuvasguasduazgunu nsldgy
asruagaUnulunsufuR ngdnssuvesuilnauarvessnUselovy gananiswin
WATAUNUNITHER c?fmqu'luswsé’yul,mz'sxﬂwﬂ AMsNARlUSTEZE12 NISHARLY
sruzenn fafertestuanuiiiviuaruaie namvuamaaandnlusain
7199 nuinaludufin nanssaieneld matmundiing aonide was
HANDUWNUIINNITANU AIUEINIU Uaa I liwinieniy

Meaning, nature and methods of economic study. Economic problems.
Functioning of the economy. Demand, supply, price, elasticity of demand
and supply, application of demand and supply. Consumer behaviour and
utility. Production and cost, short-run cost and long-run cost, production in
the long-run and the very long-run concerning progress and pollution. Price
determination in different types of market, application of price theory.
Income distribution, determination of wage, interest, and return on

investment ; poverty and. inequality.

LASHEANEASNNAIA | 3(3-0-6)
(Macroeconomics [)

Banslunsinseldussenwi  dadeidusmdvuaseldvszemd  nis
Wasuwdasglduszrmnd Tpdnsgshanazmaindeubmiuadunelduszmmni
NQEHUAZUINTNSTRIUlEVIBAISAAY  SEAUSIA  MISEULATAISSUIANS NS

ARSEARUAsTWaENTIASIZEele MsAuarnsiusErINsUsevA AsIneanu
warduiile AnudEyduln wasmsianiasygiaisuiiou

National income account. Determination of national income. Business
cycle and national income fluctuations. Theories and measures of fiscal
policies. Money and banking, monetary and income analysis. International

trade and finance. Unemployment, inflation, economic growth and
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development. Comparative economic systems.

MUy BTunans | 3(3-0-6)
(Intermediate Accounting )
Juniikosduunanow : 01130111 wio 01130101 wio 01130171

nIRULLIARE YT UNITII89IUNIN153Y nannsURTRuUNnIwdn15duun
Uszam nsfagafiuaznisuansstenisaundndlusisaiunianiniu g
Usenavude Guankazmensifisuniniuan gvil faduy aufaunde (u
amu fuyunisiiy it erans wazgunsel dunswdliiidiau n1sdeseives
duning edamdunindionisasu Aunindlivyuiivuiiteliifoviouazns
Aulinauiionidn niwensus uazinuRsnIsy

Conceptual framework for financial reporting, principles of accounting for
assets, classification, valuation and presentation of assets in the financial
reports. Those are consisted of cash and cash equivalents, accounts receivable,
notes receivable, inventory, investment, borrowing costs, property, plant and
equipment, intangible assets, impairment of assets, investment property, non-
current assets held for sale and discontinued operations, mineral resources,

and agriculture.

nsURYINITRY 3(3-0-6)
(Financial Accounting)

winmsTdily Semstuiindaddusuieatutuan anﬁ fduu dum
Auvide Fuasu Funsndiidmuarlififn vilukarduvesifudves ns
995 18UNIIN5EY

General accounting principles, principles of recording transactions for
cash, account receivables, note receivables, inventories, investment,
tangible and intangible assets, liabilities, owner equities; preparation of

financial reports.
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#1917391n1518U

01131211

matydiensdans 3(3-0-6)
(Management Accounting)
Jvrdoadouannou : 01130171 wie 01130102
anuddgyuesmsUgdiiensdanis msavausiuyy funuanasgIu fusum
fanssu Mssudszana sudsnabavgu Mmaliengisunu - Yiina - mls mydnyd
MuANURAEY NETEUAIE@ILY msivussen. mslideyamaadiiients
Andula
Importances of management accounting, cost accumulation; standard
costing; activity-based costing; budgeting, flexible budgeting, cost-volume-
profit analysis, responsibility accounting, segment reporting, pricing, use of

accounting data for decision making.

sy Ttunans I 3(3-0-6)
(Intermediate Accounting II)
JuniideaiFeunnnau : 01130111 w3e 01130101 %3e 01130171
vré'ﬂmiu,azLLmUﬁﬁﬁmqmiﬁm%‘ﬁﬂﬁmﬂﬂnﬂiwﬁﬁuLLazﬁqumaaLﬁwﬂaa
suimsdauseian msfuiuaznsinygadn nMsuanssenisuarmsilawmeteya
mstgddmiunmsuiulassadront]l  dilsdedu  msdiauesunsdu ms
Wasuwawninstyduarnsudleteianaia
Accounting principles and practice for liabilities and owners’ equity,
including classification, recognition and measurement, presentation and
disclosure, accounting for debt restructuring, earnings per share, financial

report presentation, accounting changes and error correction.

e ISULERR) 3(3-0-6)
(Business Finance)
qmg:\mmaLLawﬁﬁﬁm'su'%m'smaﬂm‘iu ANTINUNULAZILATIZINIINITRY
'imﬁ'jqn’riﬁﬂﬁu'lwm*]Lﬁ'mﬁ'umif&u NIUSMIRUER  wavuanning  auAw
ARINITVDINAIN mw‘%mmﬁnwﬁ nMsUTIANA waruleuieduqnanisiu
Objectives and role of financial management, financial forecasting and
planning, financial decisions in cash and marketable securities management,

receivables management, inventory management and financial decisions.
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n3duYAAR 3(3-0-6)
(Personal Finance)

WATANITIANITN M TRUEIUYAAR NISTAYINIUYTEUN mMsdedekuan [§u
e nyvseiuste n1sesy m‘aamu’ﬁuﬁﬁu WENMENG MIURUNTRY i
ATUNBUADIENITVINNY

Personal financial management techniques, financial planning and
control, a system of spending. Consumer credits, life and securities,

retirement planning.

wanuarulyuien1sau 3(3-0-6)
(Principles and Policy of Investment)
Jyriidoadeunnou : 01131211

winuazuleviemsawpulundnning nmsamuiunsifeils Yadedngsliia
NMTAMU NTTHITANY WaEMTAATIIUTEUIENMTAMU NITIARARBUWINAINNNT
amu nMssnduladenamu

Principles and policy of securities investment, investment and
speculation, factor considerations for investment, analysis, measuring of

return on investment, making investment decision.

M LYADURANDTIUNNTIATIZANIINTTIIY 3(3-0-6)
(Computer Applications in Financial Analysis)
JuniideaFeunnniou : 01131211

BnAeTeRNainTiuresenus q madiasig q Aiaiunldlums
AATIINNNTEL  BanMITANTANIIASAR  IDN1SUNINGANITLALTBRANAIR
ﬁhaqﬁn,ﬁﬂﬁut,l,d'mmsqﬁﬁﬁ]Lawmmw‘%aﬁfa 91U

Technigues that should be used in financial analysis, comprehensive

method for financial review and discussion of business firms.

A = =)
Fulanaznisiseniuidy 3(3-0-6)
(Credit and Collection)

wanuagIsnsisanaulessis  UssinvuasismsSeniiuidu wihiuas

nMsUSMsNUluLkuNALTD  YaUAYRINSIaLEE  MuuATEELIanlunIs i
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fude mafupusiieliaude ulevemaBenifuiy  mamuguuazina
TayBgnviy

Principles and methods of credit-granting and collection policies to all
business, functions of credit and operation of credit department, scope of
credit management, credit limited, investigation and analysis of credit risk,

collection policies, management control of credit and collection operations.

NMIIANTAUNITNGINT 3(3-0-6)
(Business Asset Management)
JuniideaiFeunnnau : 01131211
wallauagismsdedulalunsnukuiaruimsiunuyuidon  fuuusiieg
yasmsdamsiiuan Suamusvevdu grviluardudaaunie dadbuasmguiiluns
dnaulaamuauning meldnngmsidssuasenaliiutuey
Techniques and decision planning in working capital management,
models of cash and marketable securities management, models of account

receivable and models of inventories, factors and theories in investment

decisions under risk and uncertainty.

MIRUTENINUTEINA 3(3-0-6)
(International Finance)
Jufidoedeuinnou : 01131211

masufiuny wleuisuazunumvasantunsduseniaseve  idesilely
M3UsIIniunT) sruudmuenivdsy uleuiemsmunuuazmsaEIuANAN
avsgrinsUsevAdulinanseviunseiieusierls msendussiaseninesene lag
Asanluwiluyu mdans wswu Jgvmamseanauazannusuiiesening
Usewne nsufjuinuveshasisssivavassuiasnidivd

Operation, policies and function of international financial institutions,
foreign exchange tools, foreign exchange rate system, policies of controlling
and promotions, international agreements that affecting business profit,
international business operations including capital taxation, lab our,
marketing problems and international agreements, operation of foreign

department of commercial banks.
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mMsIATEATIETY 3(3-0-6)
(Equity Securities Analysis)
SuiideaSeuinnou : 01131211

mmngaTas  Useavasansuil aaéﬂssneuﬁﬁﬁayﬂaam'\mwﬁ
Wlgunemsidu Iﬂ‘i-ﬂﬁ%’lﬂﬁ@]'ﬁ"lﬂﬂmﬁﬂ maﬂﬂﬁl‘iﬂﬂﬂ‘iﬂﬁ ﬂi%U?Uﬂ?i%@ﬂ?Uﬁiﬂaﬁ
wﬁm‘sﬂ‘smﬁm&ammﬂmwﬁ msﬁ’nmmmamauLmumnﬂ’l‘saw‘lu'[umswa'lwﬁ
ms"’am'i'mvim'mLé’w"mmﬂmsamu’lwmﬂmwﬁ mMsdndusumnmindefiovesns
mwﬁwﬂmmuﬁﬁuaua uvasdayanaansiansvil nagnsmsasyulussanswil

Fixed income securities definition, type of fixed income securities, key
features of fixed income securities, monetary policy, interest rate structure,
fixed income market, fixed income securities trading process, fixed income
securities valuation, return calculation, risk analysis, credit rating, regulatory
agencies, sources of fixed income market information, fixed income

investment strategies.

N3 AATIRNaNNINE 3(3-0-6)
(Securities Analysis)
Jwriideadeuandau : 01131211

YoURTRIMTIATwIVENVING  AuanTRvemdnning  dwuduvesns
Wnnwymanning midadenvdnning nmimeavuiilsansuaziutiuna nged
nMsUszdiuyarvanning

Scope in securities analysis, characteristic of securities, portfolio selection
process, selecting optimal portfolio, earnings and dividend estimation, the

valuation theory of security.

#1013 U INISAANISNSAR

01133211

NSIANITNITHER 3(3-0-6)
(Operations Management)
Jvfidesduandeu : 01132111

vénmadesiuveamsdansmandn  anudiugulumseenuuundndous
USLANUBINTZUIUNTHANUAZ WU mm'ﬁﬂaaﬁu’lums%‘mnﬁﬁwﬁamswﬁﬁ
mwﬁ’nﬁnﬂmﬁ’uaﬁﬂﬂ ATANTUIILIZUUNER  NSTANISAUAIAIARS  WaLns

NTAUAMN

49



01133242

01133312

01133313

Basic principles of operations management, introduction to product
design, classification of process and layout, introduction to capacity
management, importance of location, operating operation system, managing

inventory and managing quality.

widlvddidnnseindidosdu 3(3-0-6)
(Introduction to Electric Commerce)
unmumvesndusdidnmiedndiifdesia  uwuudaemagsiadmiuwided
Bdnvseind  Mugwmanaliled  nislilasdredadbddudasin  mwh
Y
Roles of electronic commerce on business, business models for

electronic commerce, technology basic, World Wide Web commerce.

Report of application in business.

NM5ODNUUUTLUUNITHER 3(3-0-6)
(Operations System Design)
Audidesdouuniou : 01133211

WUIAAAEIRUSEUUNISKER  NMSEBNUUUALAN  MS1ukuUfdansnanseee
1 msfaduladuiiaiise nsidennsturunsuan mseanuuULELEy M1sEoN
1P303TNT  NITPENUUUSTUUMITUEIEE AT NISDRNUUUSEULIIY  SInsAne
wonaouil

Conceptual of operations system, designing of product, long-range
capacity planning, location decision, process selection, designing layout,
machine selection, designing of material handling system, designing of work

system. Field trip required.

N1IAUANAUNUNITHER 3(3-0-6)
(Operations Cost Control)
AniidieaiSeunnniou : 01133211 uaz 01130172

MIANMINAUUNMTNER  INATANITAIUANLALAARUYIUNITHER N3LANNGER
AMUAENITIANITAUNUAMAIN

Calculating operations cost, techniques for controlling and reducing

operations cost, increasing productivity, and managing costs of quality.
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NMSIANNTINAYNS 3(3-0-6)
(Strategic Sourcing)
Juriideadsuniriou : 01133211

Fumou wlevre waznsyuumstamidanags msdnanlananevdots ns
TufuuuLwIAg nagnsaudlaafug nslieziaue waznsdanisduyu
danagns msdamiunisiaunanfasilvl nsfidusmdausisuvesdilouan
nsUseidy n1sAndendUowian MsUsenATIANTITULAZNNSANAITIAN ANS
IansmaaugUeuianuaznisdanisauduiug n1sdamuing a3usssunay
ANUSURAYDUNDFIAL

Strategic sourcing process, policies, and procedures. Make-or-buy
decisions, vertical integration. Commodity strategy, value analysis and
strategic cost management. Sourcing and new product development. Early
supplier involvement. Supplier evaluation, selection, development.
Competitive bidding and negotiation. Supplier development and relationship

management. Acquiring services. Ethics and social responsibility.

NM3IUNULAZNITAIUANNTTNER 3(3-0-6)
(Operations Planning and Control)
FuiidesSeunnnou : 01133211
Fnuaielasiluresnisnaunuwazauaunsnan adalunisweinsed ns
aﬂaLquLLaxm"uF}un'rimﬁméw%’unssmumwﬁmmeial,fim NITUIUNTHANLUY
Lisiaiiles waznszurumandnuuulasanis msmusumsinavesianluszuunis
HARUSZNBUAIY TEUUAIARY SYUUNEN SEUURY Uae aufitednin
Nature of operations planning and control, forecasting techniques,
operations planning and control repetitive process; intermittent process; and

project process, controlling of material flow in operations system: ponding

system; push system, pull system; and theory of constraints.

N15IANITAMNIN 3(3-0-6)
(Quality Management)
AufideaSeunineu : 01133211

u,u:]i?mu,asﬁug’mﬂummsﬁ’mmmmmw N13AIUANANNIWT AN w3nsile
wasellEUIsa S UNSANETILATIEINIINTSIANISATHER
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Concepts and fundamental of quality management. Statistical quality

control. Tools and methods for analytic studies in operations management.

nM3IaNTsiggunIuy 3(3-0-6)
(Supply Chain Management)
Avriideedusnnou : 01133211

LLm?mLtasﬁugﬂwmmﬁmmﬂeﬁqﬂmu 33, U8UTEN900NLUUKAEN1TIANTS
N39UvlgaUNIU. NAgMENIINTEABAUAT NTTINNFUNINALNS N15IANTS
Fanpapds szuuansaumaiionsinnsszuudoyavhlagunu

Concepts and fundamental of supply chain management. Methodologies
for designing and managing integrated supply chain networks. Physical
distribution strategy, strategic alliances, inventory management, coordinated

product and network design. Management information system for supply

chain.

N13IAN1TgINALTITY 3(3-0-6)
(Hotel Management)

vdnn1sdanisnisufoanislulsausy mhiwasnisdidunuvesnunndnly
Tsausy

Principles of hotel operations management. Duties and procedure of key

departments in hotel business.

nsdanismaludidosdy 3(3-0-6)
(Introduction to Management of Technology)
FyrfideaSousnnou : 01133211

wwaAn waganudlaftugiuresnisdnnisvmalulad msneuny Msdnszuy
nsdmasmineans nagvidveansldineluladlumsifivaussonzuagauaunse
YDIDIANT

Concepts and introduction to technology management, plan,
organization, resources allocation, and technological strategy to increases

competency and capability.
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nagnSAHUANT 3(3-0-6)
(Operations Strategy)
Juriidaadeusndeu : 01133211
unumvesnagvdidwfiinisiemaliuisunisnautedy msliased
guaunssu MsimuasUuuunagndiis fiiinsiungaudwmivosdnsuagms
WALNANTINNNYBITEUUUHURNTS
Role of operations strategy for competitive advantage; industry analysis,
formulation of appropriate organization and operations strategy, and

development of operations system capabilities.

N13IANITAFIAUAT 3(3-0-6)
(Warehouse Management)
JniideaFousnniou : 01132111

vanlun1sdnnsndsdud Ussianvesndadud nsidendaiudine n15da
84ANITUAENITUIMTIUAINITAAIEUAT nanlunisguasnendudi asvuds
ngvane wazsuileutiethiuifnntunsedsdud Snsfnwuenaniuil

Principle of warehouse management. Category of warehouse, location
selection, and activities and network management. Legal aspects, Field

study included.

nmasadulanenisianismsuan 3(3-0-6)

(Decision Making in Operations Management)

JyriidoaiFuunniou : 01133211
3m‘3'13ﬁf]cym"?'iLﬁmﬁu'luqﬁﬁaﬁﬂixﬂaumwﬁm IagUsrgndieImnuivniens

M3 Mandnuazn I iEnsunldlunissinduls dnsAnwainnsdisaetng
Analysis of problems occurred in business which are operational

concerned, application of knowledge in operations management and

operations research for business decision, case study required.

N153AN1ISNANITNITIVEUT 3(3-0-6)
(Shipping Management)
Jurdideudounnioy : 01132111

wanMsIANsgsiamdiveun? maufiinuresselssameang 9 msdamise
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MIMIUNUNTIAWED Lenasise ASMsaanins Alganglunisuuds Shsndseans

7] ]

maFeruIusuge iude NVINENLLALAYBYAYYIIENINNYILINF
Principles of ship operation, types of ships. Ship procurement, planning
sailing schedules, ship’s paper, custom procedures, expenses and freight

rates, chartering, lines conferences and port operations.

N33AN3gIRaN1sUu 3(3-0-6)
(Airline Management)
Aniideaduusnnou : 01132111

nsrvrumssnadlalumsdamsmenisty - menistuiudsndey JUnuY
g3ne AuunsaiunuwazUsgansnm mawaedy @unne waresedu
winnssunansaeiuasvalulag  wAansIansela  msdndivuneuayns
Ufjiansmsdiu msdanisanuasindniiuaganuduiusiuglasans anuvime
Tumsdnnisansnisiu fmsfnwuenaanudl

Airline management decision processes. Airlines and the environment.
Business models, operating costs and efficiency. Fleet, route and schedule
development. Product innovations and technologies. Revenue management
concepts. Distribution and operations. Passenger loyalty and relationship

management. Airline management challenges. Field trip required.

#1U7139IN15AAN

01134111

01134212

NANNITAAIN 3(3-0-6)
(Principles of Marketing)

SNBUTLATNSTUIUNTNINITNATA LUIANUAR UNUM ANLdRy wifiuas
Uadevenisaana nswisdunatn msdennanidving woinssuguilan dm
Uszaumanann warmaddemseaaidesdiu

Nature and process of marketing. Concepts, role, functions and factors of
marketing. Market segmentation. Selecting target market. Consumer

behavior. Marketing mix and marketing research.

noAnssuguilan 3(3-0-6)
(Consumer Behavior)

JyfidesSounnnou : 01134111
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winuarn1sdinszvinginssuduilanlunisinnsandniuletodudi T
wasandisladosing mzeluﬁwui}ﬂﬁ’ﬂmuqﬂﬂauaﬁjﬁﬂmauaﬂﬁﬁﬁmﬁwaaﬁams
fnduls aaemsunisdiewaitldinnisAnwimginisuuilaruszgnd e
MUUANAYNENIMINATIN

Principles and analysis of consumer behavior. Considering factors for

buying decision both internal and external factors. Including the results from

studying consumer behavior to set up marketing strategies.

mMitade 3(3-0-6)
(Purchasing)
SyfidaaSounnnou : 01134111

UM wazanudAyIaImIanunsinde ANUTURAYRUVBTANITY
§n%e mudniusvesnudaterunudy q Tuesims ulsuswazsudounmsiade
mdatouuumusuIAEnIF s Mt uanudnyuzvesdudfivate ms
fvumuuinveImsiate msdenuvasiy Mg uardmuinguang  mMs
Terwideyaiafumsdde duu v fils msamuuermsdesds ms
WiuWleusywinemiswanies Msde msidn

Role and importance of purchasing in modern business. The responsibility
of purchasing officer. Relations with other departments in an organization.
Purchasing’s policies and rules. Centralization and decentralization of
purchasing. The determination of specification, quantity and source.
Contract and legal problems. Data analysis of bill order, cost, price, profit,
capital and risk. Comparing the benefit between producing, purchasing and

rent.

N1IIANIINITVUIY 3(3-0-6)
(Sales Management)
AniideaFounnnou : 01134111 |

ANYULVBINITIANITVIY NTINBIANIT MImuuauleuts nsassmninau
8 M3tvadns Msfadan nslidmauunuy nsasieeTguazidela NNy
War RTINSy MIUTEUNARAENTAIUANMTYIE 1AININ1SE SUlszan
wazAlg9ean1svIe MsUsydiung wazn1sAIVANNISUY

Sales organization. Sales planning policies. Recruiting, screening and
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selecting applicants. Sales compensation. Sales incentive by good moral

supports. Sales planning and analysis. Sales quotas. Sales budgeting. Sales

and cost analysis. Sales evaluation and controlling.

NIARINTENINNUTENA 3(3-0-6)
(International Marketing)
FwfidaiFeunineu : 01134111

AIUAIR LA ANMNWIAA DUVBINITNIATZMINUTENA  Unumlazuleueves
53 mannsudendufuarnain MIVTIYRUYe MIfmuATIAT NMsTNEY Nsiden
faumudming  nsasEiumMyRuRULamuny - dgm  wazguassalumsnann
e PN IPEANIT

Importance and environment of international marketing. Roles and policies
of government. Criteria for products and markets selections. Packaging, pricing,
handling, agent selecting and promotion. Planning and controlling. Problems

and barriers in international marketing.

N1SAAIARING 3(3-0-6)
(Digital Marketing)
Fuiideaiieunnnou : 01134111

U§r0 wuiAa waraudIAgUeInIsnaInfIvia an nLInaaud1uiunain
AINa NMININUAFIULLINATA NTEaNAaIUIVINELASATMUARTWLUNEIYTU
PRIV NMTAATIEVIGNAN mMsasasendnuarmsiidiuiiniionisdeansinu
d0Adva n1sdanistedsdudiauaiedisiieadreniudiduvesnsidudi
nsflAnw)

Philosophy, concept and important of digital marketing, digital marketing
environment. Digital marketing seementation, targeting and positioning.
Customer analysis, Creating contents and engagement for communicating
via digital media. Managing brand reputation within social network for

sustainable brand. Case study.

n1s5AUAN 3(3-0-6)
(Retailing)
JurfideeSeuninou : 01134111
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dnvazuarITmuINITNIINIsAIUEN anndunisAudn AsIAnIsAIUNISAN
Uan maidienviuadine msdaesdinig msdanuynara msdansaud msienan
Fsdaadunisvnevesian1siuan warnsliusnsang q AaeaasTuUNIs
muAuIUNsRuLaziuIlirensAUdnluewan

Characteristic and revolution of retailing. Retailing institutions. Retailing
management.  Location,  Organizational ~ management,  Personnel
management. Merchandising management. Price setting. Promotion methods

and retailing services. Controlling system and trend of retailing business.

NSUIMITPNANTUNUS 3(3-0-6)
(Customer Relationship Management)
AwiidesSeusneu : 01134111

NSEUIUMIIIMSAAIRlUNMsasANEIUs MwsEoze1IRUgNA1 MIdnduls
TWsunsumemsnaiaiieadnaanudlanagmuduiudfifsewinesdnsuazaain
sususlnauasdiidliide  nsddulateielildamuefulasldnagnslaty
19 nagnsmssnwgnAt nsmgnAnlu wavn1shsgnAngu

Marketing process to build long-term relationship with customers.
Marketing programs decision to create good understanding and relationship
between organizations and market, including customers and stakeholders.
Value added buying decision through win-win strategy. Strategy for customer

retention, new customer acquisition, and customer win back.

NTALETUNITVIUALNITAAIANINTTY 3(3-0-6)
(Sales Promotion and Event Marketing)
Jufideedouninion : 01134111

ANUNNNY ANdIAY TnguszasAn sdaasunisvisuaznITnatafianssu
KUIAA NENNTT FDNTEUETUNITVIIRAZNITAAIANINTTH NTIURLLAZNITAIIUA
nagnsagilusedninn meldnsieseianiunisal nsivuadivang n1s
a¥sassdindesouaznisidondefinaunaiustismnzanasnndosiuindosile
MINIIABY MsENURTR

Definition, importance and objectives of sales promotion and events
marketing. Concepts, principles, methods of sales promotion and event

marketing. Planning and defining effective strategies by analyze situations.
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Defining objectives creating tools and selecting media that meet and match

with other marketing tools. Practicing required.

A15AANITNISAANA 3(2-0-6)
(Marketing Management)
AyiideaFeunnnou : 01134111
LUIAMUAANITTIANITNIINITAATA wtmmtawﬁﬂﬁmaw:é’ﬂﬂﬁmSﬂmm
ulbvig uagnagynsveanisdanisaundndue 31a1 deannenisnatanaznig
AUATUNITAAIA NTIATIER NTVIUNY NITAIVANUATNNTIABIANTT WualtuYes
mMsdnns aanaluswnan sanmsiesvitymasnsdinenenismain
Concepts of marketing management. Roles and functions of marketing
manager. Policy and strategy of product management, price management,
channel management and promotion management. Analysis, planning,

controlling and organizing. Problem and case study in marketing.

ASARIAUINNG 3(3-0-6)
(Service Marketing)
Juiidosdousnnou : 01134111

ANVAZUAYYRUIATBINAIAUINT NIsTUNUSEIAN weRnssuKlduInIsdIu
UszaumsnannuesduaAIusnig Tﬂsaa%’naLl,a=:msﬁmmamﬂ’uﬁﬂsxﬂamﬁﬁ%ﬁw
mMsluInsuarAnwgsiauinmsienized

Nature and scopes of service marketing. Type of service. Service consumer
behavior. Marketing mix of service. Structure and development of service

institution. Study in specific service business.

NaNNISIANTSARIAAN 3(3-0-6)
(Principles of Logistics Management)
JundideaFounniay : 01134111
vénmsuagnszuuMsasdaindifioatiuayuingivuasdumdniasy  uw
muAnaedafinduuunaunaulasniuisnsuaelafindudn  nsdanisnagns
aodafindlugalaniiin
Principles and process of logistics in order to support materials and

finished goods logistics concept through main logistics activities. Logistics
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MsAeaNTNIgINTTMINe TS TIu 3(3-0-6)
(Intercultural Business Communication)

=3 3 [=3 P =i at al =
LUIAALAZBIAUTLNRUYRINISAANDADANT sssufluuay Tmusssuludmun

=

Aeadesfumsdemmugsiawasmiainnuduiusniegsie nagNEIUNT
Posodoansuarufsng  sewinntamsssy  Yedunelunarneueniiiinasonts
Andadeansnegsiasewineinnsssy

Concepts and elements of communication. Social customs and cultures
relating to intercultural business communication and establishing business
relationship. Strategies in intercultural communication and advocacy.

Internal and external factors affecting intercultural business communication.

NsATNUYIBUAL 3(3-0-6)
(Cross-border Trading)

FAuIMSVeINMIAMIMIBUAU  ARIULAY  ANITAIUAZIAUNNINISATEY
PIBUAU FRINWMIAIELAL nrang suideu wunmalfiRvesmsmmeuay
JULUUNIAMBUAULAETINLAY ulgueresemaAndBvEnase M IA LAY
UgmuazguassnrasnsAdnumneuay

Evolution of cross-border trade. Border crossing points, cross-border trade
points and routes, border trade channels, laws, regulations, and practices of
border trade. Border and corss-border trading patterns. National policies

affecting border trade. Problems and obstacles of the cross-border trade.

gsnauasnIANsEndnsUssmaLazgaamnIsulue Loy 3(3-0-6)
(International Trade Business and Industry in ASEAN)

5509 NMSAA1R AUATLATUSNIS EREIVINTTHWALNNTANIUBTEY SEUULATYSNT
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Business, marketing, goods and services, industry and trade in ASEAN.
Economic systems and economic growth, government’s roles and policies.

Investment and trade regulation. Analysis of competitiveness of ASEAN
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countries.

aAFIVINTTNLATNSAT TWaLTY 3(3-0-6)
(Industry and Trade in Asia)
maimngaamIIIasMsfvataenlanedii 2 madulamaasegialy
widelATeETmgnamNITILEYNISAT  WlsuisuasiniumAsYgnaLgum
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n3en eaenaunTauluedy
Development of industries and trade after World War IIl. The growth of
the economics in Asia. Structures of industries and trade. Policies and trends
of macroeconomics. Analyzing comparatively the growth in the past. Roles

of government. Industries of trades including investment in Asia.

#nINsIansiadannd
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03764334

n3danisladafndlugsiadiuan 3(3-0-6)

(Logistics Management in Retail Business)

unumvedladafndriogsiafuan menausledaind msdetie nisdaiu
waznsnszedumludeuilan  msdanisausieintsvesgnaTtulgguniue
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Roles of logistics to retail business. Logistics planning, purchasing,
storage, and distribution to consumers. Customer demand management in

retail supply chain. Information technology for logistics in retail business.

n159aN15lATInevudsszAUlan 3(3-0-6)
(Global Transport Networks Management)
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Concepts in transport networks. Global transport and spatial organization.
Function of transport terminal. Transport planning and policy. Methods in

transport network management.
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03764335  ladadnddunsuwauluendeu 3(3-0-6)
(Cross-border Logistics in ASEAN)
unumuazANNdIfgyvedladaRndtIunIuRAY NTBIBANALAINTURINIS
Prwau AEnsganinsdiuuny nmsdiauauresysveivu ngsuilouuas
LASBIMNB93195 MsfvuadunaLargaii-aen n1deulsanisauunealy
2deu Usewuwazuunltidluladafinddumsuuny

Roles and importance of cross-border logistics. Facilitation of frontier
crossing formalities. Transit clearance customs regime. Cross-border
movement of people. Traffic regulations and signs. Designation of routes
and points of entry and exit. Transport connectivity in ASEAN. Issues and
trends in cross-border logistics.

03764424  maudusznaunslugshaladading 3(3-0-6)
(Entrepreneurship in Logistics Business)

AMNEREY Ussan warlemavesginaladaind esrinisuasiaetiogsialad
afind msdansvinensuysd nagns nauazdeUsdulugsialadadind a3us3su
AuTuiinvouredny wavladafnduuudaiu

Importance, types and opportunities of logistics business. Logistics
organization and business networks. Human resource management,
strategies, rules and regulations in logistics business. Ethics, corporate social
responsibility and sustainable logistics.

avnivdfaans
01453351 NOVIBUTIULAZUsTAUF AN 4 (4-0-8)

(Law on Labour and Social Security)
wé’nﬁﬂﬂwmngwmmwww Usrifarmudunnvesngumneussanulve  ns
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The general principles of labour law, history of Thai labour law, labour
protections, employment of young workers and women, labour procedure,
labour relations interpretation relating to labour problems, roles of labour

union and social security.
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3.1.5.3 MeANIUIMsawmsuldauenaiv / Sufnealy

01132101  gusznaumijulval 3(3-0-6)
(Modern Entrepreneur)
wuIRnnsuIMsgshagalan ol unumuazanudiduesnisuimsgstagell
advIznaULarmM I TBuuNugIie nswssunsaudmiumsidudusenaunis nns
Wnsevanudululanigsia mausmsanudes
Concepts of business in the administration in the globalization era, roles and
the significance of modern business administration. Business plan elements and
writing, competency preparation for being an entrepreneur. Business feasibility

analysis. Risk management.
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