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3.1.5.1 wiviusviaivivaswdngns
0376421 1**n15dannsladannduazsiasldguniu 3(3-0-6)

(Logistics and Supply Chain Management)

YPUWH AIUUNIE UNUW mmmmﬂm-ﬂa%amnaLtavmﬂﬁaﬂmu fiinenadns
§3na ANTSURALNSTUIUNITAN m‘mwa m'iUim'ianm n139ANSAUAIAIAAS N3
JAn1TASAAUAT NNTTUAS STUUATAUWA nﬁmmm‘iwumﬂuﬂiuuauﬂﬂiwﬂaﬂ Y94lad
ﬁﬁﬂﬁLL’c‘iuﬂNI‘ﬂ'Elﬂﬂ’mﬂJ"lﬂquJﬂﬂ‘iﬂuaﬂﬂﬂ‘iﬁ‘iﬂi‘l MssanIsaun NIdan1siIandudng
Ema naawamﬂfuNusmsmﬂuamwamimwu ladafnduaz ma‘ImaﬂmumUumsnu
daundoy m‘iﬂsuﬂ‘smam‘smmudmmulmawnaua.,mﬂ.%aﬂmu

Scopes, meanings, roles of logistics and supply chain management towards
business organization. Activities and processes; procurement, customer service,
inventory management, warehousing, transportation and information system.
Applying basic knowledge of logistics and supply chain into the business
organization. Lean management. Strategic lead time management.  Logistics
outsourcing competitive strategies. Green logistics and supply chain. Logistics and

supply chain performance improvement.

03764221 **AUANASAGIHATNNTIUHUNINITZALTUA 3(3-0-6)

(Inventory and Distribution Planning)
FurideuSousnnou : 03764211

LuaRan1siansaudiards MR eaeIteld AT LR ULAEMILRNLAY
Auf1 LuIAAN1INSELAUAT N15N5¥LRUAILALAITUINITNAT NI1TINIUHUNTS
nsgAeAUA ausupwazmuUaendeluminssaieduan ANSNS¥ANLAUAILATAIY
YURATOURDHIAUTDIDIANT

Concept of inventory management. ABC analysis, planning and
replenishment. Concepts of distribution. Distribution and customer services,
Distribution planning. Security and safety in distribution. Distribution and corporate

social responsibility.

w5y Tule
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03764222**N159ANIARIAUATMAZNITANTLITES) 3(3-0-6)

03764321

03764322

(Warehousing and Materials Handling Management)

Aunfidosduunnou : 03764211
unumuazandifyresadeduninessuuladannd wiTLarUszinnues

ARAUAT ATNTFULATNTEUAIUNTANEY TundidudAT Asadesdudiuarnisidenty

gunaal wuAaussyineiladaind weluladfededunsuimsianisadsdud
Roles and importance of warehouse to logistics system. Functions and

types of warehouse. Activities and processes in warehouse. Material handling and

equipments selection. Logistics packaging concept. Technologies related to

warehouse management.

m'irﬁ'mmLLa:mﬁﬂga’LuﬁNﬁiqﬂmu 3(3-0-6)
(Procurement and Purchasing in Supply Chain)
JuriidesSsunnneu : 03764211

Waunnsmsdanuazdade msdnmauniwdussamyuuazuinig madadent
IAN N1TLATVIADTBY MSFMUATIATED 'Uxumaumi*{fm%aLLa:’,‘izUUﬁW’iﬂumﬂ M3IANIT
nsauds Masamuarnsiedesenitlsana madamuas Indevesninis aaosauna
gnslunisdndeuasnisdanisvidleguvu

Evolution of supplying and purchasing. Provision of capital assets and
services. Selection of suppliers. Negotiations, Determination of purchasing prices.
Procedures for purchasing and information systems. Management of transportation
for international supplying and purchasing. Acquisition and purchase of

government including strategies of purchase and managing supply chains.

maufsinamsgsiaiansinnisiadafing 3(3-0-6)
(Advocacy for Logistics Management)
Aufidosduannau : 03757112

naui wwAauazmadialunisiaukaznsUszliuanagnslaiadind nsou
wwRelunITRTIERUNUIMMILARLaENAgNENNSRsIRe TR INTInnsiladadnd
Tuguuuusingg mademsudimauaznsiasaiesadluaniuiiviheu mawmuinesluns
19597610509

Theories. Concept and techniques for developing and evaluating strategies

**ggyIynUsuUs
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03764323

03764324

03764325

of logistics. Framework of concepts for analyzing roles of advocating and strategies
of negotiating management of logistics of different types. Techniques of

advocating and negotiation in the workplace. Developing skill in negotiating.

nsdamsudanssuluriaeldguniu 3(3-0-6)

(Innovation Management in Supply Chain)

SuiideaiFeusnrau : 03764211
wannsdansuianssunsdanisiadadinduazviraldauniu nagnslunseuiunis

IN1suinnssy AnudRgyueInszuIumMIuinngy wunlinuinnssuuazmalulad
Principle of innovation for logistics and supply chain management.

Strategies of innovation processes. Importance of innovation and technology.

nsanfiun1suinisiuladafing 3(3-0-6)
(Service Operations in Logistics)
JufideuSeunnneu : 03764211
n1sInn1snIsaudunislulaiafind sssnvifvenisuinistussuulaiadind
UVUIMTBINITUINTLaTaANdragINuaIsuu@sEgia N150enwuuIrULUInIslal
aRndniuszavBnmuarauansalunsutdy nsdadweunmsuinisluladading
Managing service operations in logistics. Nature of services in logistics
systems. Roles of logistics services on business and systems of economics.
Designing efficient logistics service and the competitive capability. Provision of

services in logistics.

N13UIMIAIUTUNRUS VDI 3(3-0-6)
(Supplier Relationship Management)
FuniidasiFounnniou : 03764321

mLMINY Unum anmddnyvasddamiifidensdnsiia wasvaalsgumu ms
NuHunagniiteuImsaNdLTuSTUfTam msdaussan wazmswamugTan s
Jansanudss sruvarsaumaiildlunisianuiugdann nstauazusdiunans

ar

MUYaEdan nMsadiuarinwanuduius ssuunisiisniauasmaiannisaiis
wsegalasardnm

Meanings, roles, importance of suppliers towards business organization and
supply chain. Strategic planning for supplier relationship management. Supplier

classification and development. Risk management. Information system for working
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03764326

03764327

03764328

with supplier. Measurement and evaluation on supplier performance. Building and

maintaining relationship. Reward system and motivation techniques for suppliers.

nmsIansgnAnluldguniu 3(3-0-6)
(Customer Management in Supply Chain)
waRnvpsmuduusvestdgunlugsia nsuinisgndn Auamnsluims
ar @ o fa L = at @ s 1
A1FIANISAUANNUIAUANAT mIwasuwlasuasmsuiulssrnaduiusiuleguniu
Concepts of relationships of the supply chain in businesses. Customer
services, service quality, customer relationship management. Relationships change

and improvement in the supply chain.

nsusnsladafndiiae 3(3-0-6)
(Special Logistics Services)

msusnsladafnddviuduaanniiiey anmaumiisadesfiunsvuds M3
AenusIgimeiuarsyuuvutieldn msdanismsrudazmaiiuinw ngsuideuuay
Fothaiuiiieates

Logistics services for special condition goods. Product conditions related to
transportation. Packaging and material handling system selection. Transportation

and storage management. Related rules and regulations.

msdansladanndlugsiafdan 3(3-0-6)
(Logistics Management in Retail Business)

unumvesladafndsegifafuan msnnunuladaind mMs¥ade msdaiuuas
n1snszanedunnludeduilng As¥ansANFeIn1sYegnAtluldguniuaUan
wielulafansaumadmiuladaindlugsianuan

Roles of logistics to retail business. Logistics planning, purchasing, storage,
and distribution to consumers. Customer demand management in retail supply

chain. Information technology for logistics in retail business.
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03764329* AM53ANISAUTNTNLN 3(3-0-6)

(Lean Six Sigma Management)

Juiideudsunneu : 03761111

wwaRinvesdudingmin veulvanazsvilouiinisvesdudndni duwasgnen
uuglaeoswdnaen sesdlefiieides msusulidusndni nisidsuulasdosdng
audnFn

Concepts of Lean six sigma. Scopes and methodology of Lean six sigma.

Voices of customers. Value stream mapping. Associated tools. Deploying Lean six

sigma. Changing into a Lean six sigma organization.

03764331**A153ANTISNISVUEINIIUN 3(3-0-6)

03764332

(Land Transport Management)
Fuiidesduanniou : 03764211

AWTIWVBINITVURAINNUN NENMTIANITVUEINIIUN gUaIARaTgUNIUYBIEIAY
svudwNIUn BdnIREafUgAmnIsuNsTUdIIsUN MaRaukazuua v
YUAWNIUNSEMINUTENA NsvudIUUE T

Overview of land transportation. Principles and roles of land transportation.
Demand and supply in land transport business. Organization involving land
transport industries. Development and trends in international land transportation.

Sustainable transportation.

N159ANTSYINLSaAT WA YEUNT 3(3-0-6)

(Maritime and Port Management)

-

Juiidiaaduunnniau : 03764211

ANEIAYVDIFININTVUAMINTD NAYNTNITUTUITNITVUAMINUTD UWUIAANIS
udifiunazladadind nmsdnnisvaSenazmInmuvinge
Importance of shipping business, shipping strategies, combined transport

and logistics concepts, port management and port development.

*sedrnlain *sgdvuiudse
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03764333

03764334

03764335

gsiafudaniseudsuaznisvudsdiaiamansuuuy 3(3-0-6)
(Freight Forwarding and Multimodal Transport)
Auiifeuseunnrou : 03764211

unum wihii warauuinseuresgsivsuiamsvudeiiinenisfuas nsvuds
swwieUsune nMsdamsfusudidufsenineUsena dumeumsddunuiafuaudn
mswudssioiilomanssuuuy Reulumminsiuazenansiiiaiunisuud

Role duty and responsibilities of freight forwarder to international trading
and transportation. Transportation management. Goods procedures. Multimodal

transportation. Inco term and related document for transportation.

n1sIanIslassUtenisvudeszaulan 3(3-0-6)
(Global Transport Networks Management)
wnAnduafulasstemstuds msaudsssiulankasnsdassSoudiug wind
vosanivuas nsnsunuLazuloviensuuds Blunsianisiassiienisuds
Concepts in transport networks. Global transport and spatial organization.
Function of transport terminal. Transport planning and policy. Methods in

transport network management.

Tadafnddrunwsuuauluandeoy 3(3-0-6)
(Cross-border Logistics in ASEAN)

unumavandfgeslaldadnddrunsuunu nisenauazaanluisnig
Punau AEnsmaninsriuuwau nstuuauvelsyeisu ngseidounaziniomuny
93195 Mt mumdunauazgai-oon madeuleanisaunasluendou Ussiiuway

wrlunluladadnddunsuunu

Roles and importance of cross-border logistics. Facilitation of frontier
crossing formalities. Transit clearance customs regime. Cross-border movement of
people. Traffic regulations and signs. Designation of routes and points of entry and

exit. Transport connectivity in ASEAN. Issues and trends in cross-border logistics.
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03764336* N1TIANISVUEINIIIIN 3(3-0-6)

(Railway Transport Management)
Aniideadsunnriou : 03764211

WNRAAYTBINTYUAINITN MaNNTUNURNUNTYUAINITI M13IANTUN TR
Wlagarsiarduni anntdlavansuavdudd SYUUAIUANMSIAROUTVUILSH N1FINUNY
YUIUIOUALANTIANTTHANTITANTUI Y

Concepts of railway transport. Railway transport operating principles.
Passenger and freight operations management. Passenger and freight station. Train

movement control systems. Train planning and performance management.

03764337* msian1sladanndlaeans 3(3-0-6)

03764341

(Passenger Logistics Management)

wAnveInsindouedlasansuaraud nsissiguasdnisvuds Useiiy
nsvudsludloaaruanddss nMsdansesAnIvudl N1sIanITEIUNINUELasanill N3
MHuYudlagans

Concepts of passenger and goods movement. Transport demand analysis.
Urban and rural transport issues. Transport organization management. Vehicle and

terminal management. Passenger transport planning.

walulagasauwmanisladannd 3(3-0-6)
(Logistics Information Technology)
Juniideuiuuanniou : 03764211
nanmsveunaluladarsaumanaznidvddiaanseiind arutilatmannis
Auguveamaluladladafind anuvime wadia wazmelulad Fufeadeatunisdnnis
weluladasaumadmivladafnduaznisdniunisvesiasldguniu maluladduds
Lﬁlﬂﬁaam'ams%’@miﬁ’m%’ﬂa%aE‘m?‘lu.axmsﬁnﬁumwmﬁwﬁqﬂmu
Principle of information technology and e-commerce. Understanding of
logistics technology basis. Challenges, techniques and technologies associated
with management of information technology for logistics and supply chain

operation. Other technologies related to logistics and supply chain operation.

*sre3ndaln
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03764342

03764390*

03764421

sruuasauwAgiAansiientsiansviasleguniy 3(3-0-6)
(Geographic Information System for Supply Chain Management)
FwiidesFounniou : 03764211

Hodemaituiiiiatusruuuds Tedaind wazvildquvu nagndnsvudsdudn
waEMIIMTRIARSAUAT MIlnTsRmafesnsTudsAufssningiinn madamion
Joyadiuiiazninimaluladsussuvasaumaniimansunsegnalddmiuvialy
aumu

Area factors of transportation system, logistics and supply chain. Strategies
of transportation and warehouse location. Demand analysis in regional
commodities. Spatial data preparation and Application in geographic information

system technology for supply chain.

NISLATENAIIUNTDUAVN VAN 1(1-0-2)
(Preparation for Cooperative Education)

° |

wwrfnvesaniafne arundenlunisinnusiudugsinny s5esssuluns
UsznauFudn nsdeans yadnninnazuywdduius wadanisinausuaznisifeu
ERENY

Concepts of Cooperative education. Readiness to collaborate with
colleagues. Ethics in professional. Communication, personality, and human

relations. Presentation and reporting techniques.

el d s o =
N133ANI 'sﬁmmwiﬁ&l'numa nsIANTTLAdaANE 3(3-0-6)

(Total Quality Management for Logistics Management)
JfidieaiFuuninou : 03761111

wnAaresnsdansamuamlassuiensdnnisladadnduazviadldguniu ns
U¥uusuuudeiiles indesilouavimadianisinnisnunin msnaunudanagnsiiu
AN NTIANTINTZUILMIIUAMAIN NyjiulasnauausInuianelavegnem
NSWILAALY T193ARMNN

Total quality management concepts for logistics and supply chain
management. Continuous improvement. Tools and techniques for quality
management. Strategic quality planning. Management of process quality.

Customer focus satisfaction. Benchmarking. Quality awards.

*s1e3v 1 Ua lud
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03764422

03764423

03764424

m3danaisldgumuidanagns 3(3-0-6)
(Strategic Supply Chain Management)
SwiidaaSeuninou : 03764211
mIvIY 1Assaie uagnszuaumslunsnasy wazmsiluldlunagnsinale
gunu msdanisanuides nvinkazUsziiunanuluislgguniu n1suimsinns
dunuluhildgunu msdamsildgumudugaiteatnsruldiuioulumsudeiy
Meanings, structures and procedures of planning and implementing in
supply chain strategy, Risk management, Measurement and evaluation on
performance in supply chain. Cost management in supply chain. Advanced supply

chain management for competitiveness.

nsIanansufuRaunladafing 3(3-0-6)
(Logistics Performance Measurement)
FuiidesSeuannou : 03764211
wurRnAsafunIsTanansuidavnundlaiaing waninusiuaznisiivue
Wnmunevesssdnis msthwwmnevesesdnmslududmanevesununuasninfiauie
Aanssuneladafnd msdeniswadinin msafrwnsgiuiioufiss msiananisnis
Alununensdu nisinaunelagndn msiauszdnsam nszurunisaielunia
gilwarmadssfiunanisidoudvesesdmsiitormuntminenladaind
Concepts of measuring performance in logistics. Criteria and setting goals
for organizations. Implementing the organization goals to divisional and functional
goals for logistics activities. Managing productivity. Benchmarking. Measuring
performance of financial management. Measuring customers’ satisfaction.

Measuring of efficiency. Processes of internal business and evaluating organization

learning for setting logistics goals.

maludusznounislugsialadafnd 3(3-0-6)
(Entrepreneurship in Logistics Business)

ANddEy Ussan uagloniavesssialadadind ssrnisuazinieviegsialad
dind nsdanamineinsuyed nagns nguazdedefulugsialadaind a3usssu Ay
Tulinveusiedany wazladafnduuudsdy

Importance, types and opportunities of logistics business. Logistics

organization and business networks. Human resource management, strategies,

rules and regulations in logistics business. Ethics, corporate social responsibility
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and sustainable logistics.

03764425% Ia%ﬁﬁnﬁl.ﬁawwﬁiiu 3(3-0-6)

03764426*

03764427*

(Humanitarian Logistics)
AwidesFeunniou : 03764211
unumvesladadnditonywesisy n1sesnwuuuaratsunuladafndiite
UYWEsTIU NsABvANIRafuNUALarn1sUfURMUUISINIMNG %guﬂau'[.uied'qﬂmu
andu mudiiuslulggunuiteuywesss
Roles of humanitarian logistics. Humanitarian logistics design and
planning. Disaster response and relief operations. Stages in emergency supply

chain. Humanitarian supply chain relationships.

msdansaandesidgunu 3(3-0-6)
(Supply Chain Risk Management)
JwiidesSuunnnay : 03764211

wurAnemdsaznisdanisaudss anudoduldguniu nssey nns
Anziuaynisaevausennudeddgniu nsysuinisnisdanisanudeslule
gumu mseenuuulgeunmuianguuazmsdnnisarusioilesvessina

Concepts of risk and risk management. Risk in supply chain. Identifying,

analyzing, and responding to supply chain risk. Supply chain risk management

integration. Designing resilient supply chain and business continuity management.

msdansladafnduazldgumuatnededu 3(3-0-6)
(Sustainable Logistics and Supply Chain Management)
Juidaaduunnreu : 03764211
WA Ndidy nagnsiteannansenuiuAnadouvesladannd niseonuuy
wamfusiuazussaisiiedanndon mtatouarmsdamedhadstu ladafnddoundy
wagmahnduanldlnd nmstarnansendusnumdaiafnduasldgunuetnedsdu
Concepts of sustainability. Strategies to reduce environmental impact of
logistics. Product design and packaging for environment. Sustainable purchasing
and procurement. Reverse logistics and recycling. Sustainable logistics and supply

chain performance measurement.

*1e3m U m Ll
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03764428* n153AN1SILAUNIUDIMNS 3(3-0-6)
(Food Supply Chain Management)
Tagumuems ssuuladad n1smizdgn gaamnssuNSHARDMNS YoeN1T
Fadwiniwenmns gildulddiuds sSusssn waranusulinveudediey anuimiletulu
gaamnssueImsszaulan nsuimsinnslalafnduavansauma unsgiuley
nnsudoutorsdu msuimsmudsuaslaoniviuems
Food supply chain. Livestock system. Crop production. Food manufacturing
industry. Food distribution channels. Stakeholder, ethics, and social responsibility.
Collaboration in global food industry. Logistics and information management.

Standard and regulation. Risk management and food safety.

03764441 nsInassuuuladannd 3(3-0-6)
(Logistics Modeling)
SuniidesSounnnou : 03757222
wuuUsansdmsunsesedinauls wudassmsuudsasuuuinaseIetiy
AWM IEUNIUAUTO LUV IRDINEIADY
Models for decision analysis. Transportation model and network model.

Vehicle routing problem. Queuing model.

03764442 nssnBsdaIuNIaiiiensian1sladafnd 3(3-0-6)
(Simulation for Logistics Management)
JuiideaiFeunnniou : 03761111 waz 03764211
wuafnnIssiassantunsaiiiedaslunisdnduls nisUsvynduuudiaes
anunsaidmiunisdamsladaind nnsWaunduuu nsiiudeya nisadesiiaudy
nsliTusunsuasufamesifienisinassaniunisal n1siAsIvinareIn1sdiaes
anunsaiieyulsuasiausyansamlunsdanmsladaind
Concepts of simulation for decision making. Applications of simulation
models for logistics management. Model development, data collection, random
number generation, using computer program for simulation. Analysis of simulation

output to improve and develop efficiency in logistics management.

*sqeRade vy
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03764443* nensidguniu 3(3-0-6)

03764451

(Supply Chain Science)
Juiiidesiounnriou : 03761111

ﬁugmmqnaqwé MAINIWER ALY Iamskan n1slua szuuiumy
nsednLaENISAY Aufapds Anudes medssaueudiuty

Strategic foundations. Production capacity. Variability. Batching. Flows.

Buffering system. Push and pull. Inventory. Risk. Coordination.

msUsznunedudivuds 3(3-0-6)
(Cargo Insurance)
JuiidtesSeuineu : 03757231

msuimsandsdugsialaiaind UsyiRnnaudunvesnisussfusonsouds
wanmsnsUssfufedufuds Weussiu msleuandaunsussasdusyfufowasnsiu
14729895 nﬁﬂizﬁ’uﬁﬂeﬁ'auuazm‘sUixﬁuﬁaﬁmiwa&aﬁh N19L3UNIDIUALRANNITAUIUAT
dulnumauny msuseiudvduduudimamana nasnsumstlostunisdena

Risk management in logistics business. History of insurance of
transportation. Principles of insuring cargo. Premium of insurance. Assignment
based on insurance policies and abrogation. Insurances of double and under
value. Claim and measure of indemnity. Insurance of marine cargo, including

preventing frauds.

03764490**gunaAnes 6

(Cooperative Education)
SuiideaiFeunniau : 03764390
mMsuuRnuludnvuzndnaudininalasauildiueeumneaasnaudaii
UNULATNITUNAUD
Job training as a temporary employee according to the assigned project,

including report writing and doing presentation.

*eArUnlnl *edvuiulss
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03764491

03764496

03764497

03764498

sufouisidenuguminmsianisladaing 3(3-0-6)
(Basic Research Methods in Logistics Management)
SuiidaiFounnau : 03757122

winuazsndouisidonnisianmsladafing Ygymins3de nsouwuafn Tuns
e Taguszasduazauuignu msifusiunudayauazmsinsizideya annen1sive
MIREUTBNU Lazmahiausnansivy

Principles and methods in logistics management research, research
problem, research conceptual framework, research objectives and hypothesis,
data collection and analysis, statistics for research, report writing, and research
presentation.
Foaawrzmanmsdanisladaind 3(3-0-6)
(Selected Topics in Logistics Management)
Juiideasuninou : 03764211

Foaamgmemsdanisladaandlusssudiggnd wdedeuutsuudadluluus
avNIANISANY)

Selected topics in logistics management at the bachelor’s degree level.

Topics are subject to change each semester.

AU 1

(Seminar)
maiauswazeiuTehdeiiaulanenisianisladafndlud3yens
Presentation and discussion on current interesting in logistics management

at the bachelor’s degree level.

Ugymiiee 3
(Special Problems)

msfnwnarduaimenisianisladadind sefudiyaniuaziSoussatouiy
$I897U

Study and research in logistics management at the bachelor’s degree level

and compile into a written report.
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3.1.5.2 Swinlussaivuenvdngns

03753111

03753112

03754362

LASHEANEIATIANTA 3(3-0-6)
(Microeconomics)

nquijguasduasgun menuBaneu nginssuguslng msdndulanigléany
Liwuou niswdauazdiunu dlsgegn naraudstustrsauysainaznaiagnein nns
AMUATIANAEN T LAz UsEAVEMNIBIsTULLASYSAY

Demand and supply theories, elasticity value, consumer behavior, decision-
making under uncertainty, production and cost, maximize profit, perfectly
competitive market and monopoly market, equilibrium price, and efficiency of
economic system.

LATUFAANTUINANA 3(3-0-6)
(Macroeconomics)

s1eldUszuA Bu aenide 1918 wavsiwdae ulsurensGunaznisnds
ANENTUS SEMIIUTEINA QUAASIN QUNIUTIN AALAw wanSusikarnsdule n1s
uilnAuaznsoau Msawu Ruasluszuuiasugio Buile Bufls nsinanu natyd
Wuazin nsnenisasvne nuiuazwuiAnlunsiauLAsugha

National income, money, interest, income and expenditure, monetary and
fiscal policy, international relationship, aggregate demand, aggregate supply,
equilibrium, products and growth, consumption and saving, investment, currency
in economic system, inflation, deflation, unemployment, current account, foreign
debt making, theories and concepts of economic development.

mt-n5~anqmﬁamsﬁamﬂuqﬁﬁm:ﬁ'ﬂan 3(3-0-6)
(English for Global Business Communication)
JuriideaFuunnniou : 03754113 wiefuuavnuago U NI I dERNIT T
AN
mavawAuEsasun sl lddeiivarnuaneiclusazuenduSeu msidiy
anududuveainvemenmnfidndulunisdamadegsin wu nisen msils Tassadrana
awuavimdwifldveslunisdeasnegsivaina aasasumsduaiunislédeiians
BT 2PEIANGR
The development of language proficiency through the use of various
materials both inside and outside classroom, the consolidation of language skills
necessary for business management such as reading, listening, language structures,
and vocabulary frequently used in international business communication, including

the reinforcement of using materials for self-directed learning.
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03754391

03757112

03757121

03757122

mmé’anqm%ﬁmmnﬁanqsﬁﬂnﬂiqiﬁﬂ 3(3-0-6)
(Academic English for Business Management)
Jurfidoudouanniou : 03754113 W3oAIMUAIINHARBULT AN INEIABIRNIZI YN
MDY
msysanmsvinvgmnwdugsisdudmiunsdeasaina leeufumsldniw
sgAdpIAdLAzgnApdluAn UM saivamImsiansBgshiuaymadenuiily
The integration of advanced language competence necessary for
international communication by emphasizing on fluent and accurate use both in

business management and social settings.

2IANITHAZNITIANS 3(3-0-6)
(Organization and Management)

wwIRnUAEIIAILIMININTTINTT nquiosnnsuazmsdanis msdadula ms
19UKY N153RBIANTT NsTanTsEweInsuyed A1azdun nasadieusegela nng
Ansedeanslussdms  msdamiseudaudauarnsaauns

Managerial concept and its evolution, organizational theory and
management, decision-making, planning, organizing, human resource management,
leadership, motivation, organizational communication, conflict management and
its control.

aufidasdumensuiiameissia 3(2-2-5)
(Fundamental Computer for Business)

anudtuguiefupenfames Usyifienmudum esdusznouuagnisinnues
poumeY sruuleSatnedumesidn madireufiaumesuildlunudiuyrranazesdng
euddgueavaluladreuiumesfumssiidugsie wazunliiluemandessuugiie

Basic knowledge of computers, its evolution, elements, and computer
operation, internet network system, the use of computer for personal and
organization work, significance of computer for personal and organizational work,
significance of computer technology in business operation and business system in
the future trend.

AnRAgINg 3(3-0-6)
(Business Statistics)

nsthvdnuarBnsmeadfunldlumsindulamegsia amnunsluwasdus
qu mmmm’ﬂummamuﬂma nuimsuanuasruiiendu nsduitediuaznisin
N13n58918 FreAadesiu nseaevanuAgiu MsiWisuiflsulssyinsasngs N3
PATILWNAMLUUTUTIU AUNANDE LATANALNUS DYNTUIAT MINEINTRIRBLLAVAYT]
msnegaulaanes nmsussanuauaznsindulanmulannuluuuusu
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03757221

03757222

03757231

Application of statistical principles and methods in business decision-
making, probability and random wvariables, measures of central tendency,
probability distribution theory, sampling random and measures of variability,
confidence interval, hypothesis test, comparison between two populations,
variance analysis, regression and correlation time series, forecasting and index, chi-
square test, estimation and decision-making under uncertainty.

ANTWEINSAISSAD 3(3-0-6)
(Business Forecasting)
AniidoaFuusnniou: 03757122

Bmswensalanuzvesgsna mslinaiiia msuszgnavdn uagdimsnaiia ms
AJeeiwwlily avduiusuazmsonnsy MTIATIEBYNTINAT MIETUALYIABUNAIA
fuuuing 4 AlsngumnnnginssumsEeus maaiuagsmesiauuy msmweinsel
Mgen midszdlunauazmaivimswensalauysaiwuy

The method of forecasting business situation, the fundamental and method of statistics.
The time series analysis, correlation and regression analysis, trend analysis market

survey and testing. Different models.

NMIAATIEMTITUIUNNGIAD 3(3-0-6)
(Quantitative Analysis for Business)
JuriideuFouniniou : 03757122

unumsarauddyreInIshiaseiidaliuim Addenisdndulanisgsia
WAUINITVBINTIATITIWTUI NsAuANduAIAIRE: NTlUTWNsuBady maile
nsUszilunauaznumulasinig MIIATIEAEUNIINgALAZRUUNIABSY WUUTIaDY
WAIABY N1STNABIANUNTTAIUBEN WL

Roles and significance of quantitative analysis which effect the decision-
making in business, the development of quantitative analysis, product and
inventory control, linear programming, program evaluation and review technique,
critical path method and Markovian analysis, queuing theory model, simulations

and game theory.

NOVUNYTIND 3(3-0-6)
(Business Law)

ANNUINABUNNNYVLNETINT wnAnRgRunmnegsRakazamdun
UTSLAVYDINVNNG  NSEUIUMTYRSTIN MIsedudeinvlagma  uazeyglagainis
WAZANSUHATEUN B IUATUNG
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03757321

03757322

03757442

Business legal environment, concepts of business law and origins, types of
law, justice process, settlement by court and arbitration, civil and criminal liability.

STUUETAUMANENTIANS 3(3-0-6)
(Management Information System)
AniidesSeunnriou : 03757121

wnAnAeniussUUasauWmionsinng  lassas1ewasssutansaumaiiens
Iamsensaumne szuukazguuuy medindule ssuuaivayunsdedulas msWanszuy
ansauma grudeya waluladansaume uasmsussynd

Concepts of management information system, the structure of
management information system, information, system and pattern, decision-
making, decision-making support system, information system development,
database, information technology and applications.

nIwdivddiannseting 3(3-0-6)
(Electronic Commerce)
Fuidesdsunnnau : 03757121
nmsihwelulafasaumeiazszuueietiouldiduedosdiolunmsdiiugsia ms
L‘UﬁEJuLLUmg‘lJLLUULLaxﬂisU'mn’ﬁwmq'sﬁ% STUUMSEeMe m‘sv‘i’lqiﬂ'ﬁu'l,unﬁ%wWﬂﬁuﬁh
wazuims JUwuuMIusdiu metssRuneddnnsetind ssuuanudaensiouazngvung
Afedestunsuseneuniswideddidnnsedind
The use of information technology and network system as tools in business
operation, the changing of forms and business process, buying and selling system,
goods and service transaction, competitive forms, electronic payment, security

system and law related to the operation of electronic commerce.

N3IANINTINAYNS 3(3-0-6)
(Strategic Management)
AniidisiFeuninou : 03757112

NMTUATIEINITURITUNNGIND NTLVIUNMTIANMTTIINAYNS N15ATUAT

{uvieu
WAZANINIVBIBIANT MTINMNUTINAENFLUTEAUUTEYM miegsiakarsedivU JUANS
nsnlUUGTR msvszidlurauazunfansauaudenagns lnglansdidne

Analysis of business competition. Process in managing strategies. Defining
the organization vision and mission. Strategic planning in business corporate,
business units, and functional levels. Implementation, evaluation, and stratecgically

controlling concept using case studies.
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03757444 m'ﬁm‘sﬂzﬁuazaanl,munizmumimqqiﬁﬂ 3(3-0-6)

03758111

03758341

03759211

(Process Analysis and Design in Business)
Avriidesiiouniniou : 03757111

NTEUUMTINUHUSEUUENTALLYIA LLADIUBINALYISIANT Wvine ulewns M
FUMUUMITAMIBRANTS MIBBNKUUNTBEUIUMIVINGINTAINTINANY MTIRTIiTeuUnY
warsudeufumeumsuiiing

Planning process of information system, perspective of organizational
strategies, goals, policies, planning, forms of organizational structure, designing
business activities, analysis of working system and operations procedure.

NANNIIAANN 3(3-0-6)
(Principles of Marketing)
AMUMINELATYLUIRARIUNTIARTIA NTEUIUNIITNIINTAAIA NeRnTsuguslaa
MswUsdunan nsidenaaiathvang nMsivuanagns wavdiuuseauninIsaain
Definitions and marketing concepts, marketing process, consumer behavior,

market segmentation, selecting target market, designing strategies and marketing
mix.

N13IANITNINITAAN 3(3-0-6)
(Marketing Management)
JiidiesFeuninou : 03758111

muddraInITanIInnIeatn Maaieanafanelalddugndl s
NIUHUNAYNENIINITAAIN N1TIATIEHLONIANNITABIA AITIANTITAITAUNA
msnann  AsingUaduewmaln  NsNRILINAENEVIINIAaIn TUsunsunsnann N3
§aosdnis msUszdiuna waznismuANfianssuneNIIRan Msieeilgnin
MInaIALAZNIUANY

Significance of marketing management. Building consumers’ satisfaction,
planning marketing strategies, analyzing marketing opportunity. Marketing
information management, measurement of market demand, developing in
marketing strategies, marketing program, organizing, evaluating, and controlling

marketing activities. Analysis of marketing problems and case studies.

AFIANIITNNITRY | 3(3-0-6)
(Financial Management 1)

YOULIALATUNUIMVBIRUIVNISVINTEY Taguszasduazauddgueanis
IAN1TNINITRY manm'ﬁ'mLmuuavmummammu TA59ai193umY UUsEIEUY
FnsmanouwnuLarn1IanMIAdsmInTTiu nsdansunasluyustey du v
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03760171

03760273

NANMALITELEN NMSIANsAunnivyudsukardunindans uasulounedug nie
N13Y

Scopes and roles of financial executives. Objective and significance of
financial management. Principles of financial planning and control, capital
structure, capital budgeting, rate of return and financial risk management.
Management of short, medium, and long term sources of capital. Management of
current and fixed assets. Other financial policies.

nann1s Uy 3(3-0-6)
(Principles of Accounting)
AIUMUNY WUIRAR wazAudfaeen1 Uyl vanuwazisn1stunnlgd 2993

U@ wdnnisiamanisaiusnuiazsiugyianisiu mstyduaznsdninseaunianig

LEumENﬁ;iﬁau‘%nwuazmﬁﬁammam U dmivauning vilau unzdwmendives

Definitions, concepts and significance of accounting; accounting principles
and recording; accounting cycle; principles of financial performance and position
evaluation; accounting and financial report of service and merchandise firms;

accounting for assets, liabilities, and owner’s equities.

AUNUNBAIUIIUETUTNTS 3(3-0-6)
(Accounting for Logistics Management)
Juiidesdunidou : 03760171
AUMINEAUNY UNUIVYBIANTAUMARUNUAUNITUIMSSSAR NISAUUNAUNUY
ANUAZNITUIUNIINITHARLAYUINNT FITHUNU NTANINAUNUIRNAY AUTINULAY
AldTIenTndn AunUITY AuuUNR AunUANATEIN NITEBNIUUTEUUMIAILIN
Funurdntusiuazuinisdmiumandauaziiuimsuuuanudsihuasuuunssuiums
Meaning of cost, roles of cost information and business administration, cost
classification. The nature of production and service processes, cost flows.
Determining of materials, labor and manufacturing overhead cost. Actual costing,
normal costing, standard costing. Design of product and service costing systems for

job-order and process manufacturing and services.
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03760276

03761111

03762212

nstnydiianisdanisladafingd 3(3-0-6)
(Accounting for Logistics Management)

Jydeuousniiau : 03760273

unumvesmsiemsianisladaind malwszingfinssudunu maleme
Funu VS s msfmuesiewies@aiusinazuinis minaunulasaIuaNlng
sulszann mdeswinanadls duyuuissgiuuesnismuguidadanig nsld
ansaumanainstydlunsdeduls mstauasussdiunanmsujiRauresnudain
SURRYaUANY 9 NSRS isunIsiu

The roles of accounting for logistics management, cost behavior analysis.
cost-volume-profit analysis, product and service pricing. Budgetary planning and
control. Standard costing and operational control, profit variance analysis. The
uses of accounting information in decision making. Performance measurement and

evaluation of responsibility centers. Financial statement analysis.

NANNITHAALAZNITANTUNTT 3(3-0-6)
(Principles of Production and Operations)

wurdanisdunsndanaznissnilunis nsdanisialy 3n1smeadfuas
M3¥aBaUiing MsnsusukazarsFLdufanTIunssdn nsdansTan msdede
N3ON1IHAR N159ANIIAUATIAIATY N1STANTTAIVALAMAIN Lazn1TUTUUTINER
AN

Concepts of production and operations, general management, statistical
and quantitative methods, planning and operating production activities, materials
management, purchasing, production management, inventory management,

quality control management and improvement of productivity.

N139AN3§3NAIENIIUSEINA 3(3-0-6)
(International Business Management)
JyiidesSeunnneu : 03757112

MIINIINAYNENINGINTENINUTEINA MFIATIANIWLITuNegsia wanuay
vuinisf nsamu Aanssunnanisdants msdanmineinsuyed nsnain nakdn
NMTRULAYANTNLINADUTEWINUTEINA

Management, strategies of international business, analysis of business
competition, trading principle and theories, investment, managerial activities,
human resources management, marketing, production, finance, and international

environment.
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03762321

03762351

03762453

NOUUILNITTUVUTENINIUSUNA 3(3-0-6)
(Law on International Carriage)
JuiidesSeunnou : 03757231

ﬂ{]mm*ﬁmﬁ"uwummﬂ V38 WASNIBINIA N)TBUEN ﬂgmaqmﬂ*ﬁa"ﬁ nQUed
wenedn uavoudygnedeed Avsuazanusuiinveunungminevosgnsdiiidnlaidy
Fudulumunguuisnisiuruseninwsesina  eydgygnavdyrsenitaseina uaz
ngvinelng

Rules concerning transportation of land, sea and air. Rules of Hague. Rules
of Hague Visby. Rules of Hamburg and Convention of Warsaw. Rights and liability of
the interested parties based on laws of international carriage. Conventions and
agreements of international and Thai domestic laws.

nssanTsLan1sdeeanuazting 3(3-0-6)
(Export and Import Management)
Syideaiousnneu : 03758111

nsdanmsnslussdnisierfunisdieenuaztngdt niswauinisAAusnwd
nssuIuMIkaEIsnsdweenuaringi sudou ASaanins wiiiwasfanssuveamiiou
UUING

Export and import management in organization. Development of
international trade. Process and method of export and import, regulation, customs
duty, functions and activities of service division.

N3ANNIINTVUAINIDINATENTNUTEINA 3(3-0-6)
(International Air Transport Management)
Sunfideadouunniou : 03764221

pimanimslussninsema dvdnslu misudmneorma gramnssumslu aems
Junaseiote stuumsdsesitauazdmiotnslasans msudmsdlavans sudeuisin
penseinsUsemaLarsed suiS ramns msauadudmIoTme MERaem MSIPNIFIUYARA
FWSUMSSUMBUA vEenE Wannla e IN1VUAIN19DINA

Geography of international air. Rights of air. Air transportation. Industries
of airlines. Airlines and networks. Systems of reservation and ticketing.
Services for passengers. Regulations of international immigration and
regulations of customs. Transportation of Air cargo. Marketing. Managing
personnel for air cargo and trends of air transportation.
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03762464 2AFMNTIUUALNITAT [WIDLTY 3(3-0-6)

03762465

03762466

(Industry and Trade in Asia)

mawangaamnsskazm s mdsasnsalanadedl 2 madulamamsvgisluede
TAssasmngaamnssularnsil uleuisuazinliunaasugiadwnnin Myl
Wisulsunms@ulsmaesesia unmumwesmess aramnssumsn asasunsasulueite

Development of industries and trade after World War II. The growth
of the economics in Asia. Structures of industries and trade. Policies and
trends of macroeconomics. Analyzing comparatively the growth in the
past. Roles of government. Industries of trades including investment in
Asia.

gaemnIsuuazn1IA luglsy 3(3-0-6)
(Industry and Trade in Europe)

mswagRa NIk IFmdsasnTslanated 2 madiulamansvgisluglsy
Tassadnamnegaanvnssuwas s ulsuiskaziualiumaasesiadewnnin maene
Wisuisumsiiulmmaesesia unumuesnasy aaamnssunsen aaensunsauluglsy

Development of industries and trade after World War Il. The growth
of the economics in Europe. Structures of industries and trade. Policies
and trends of macroeconomics. Analyzing comparatively the growth in
the past. Roles of government. Industries of trades including investment

in Europe.

gREANANI TULAZNIA bUBNEN 3(3-0-6)
(Industry and Trade in Africa)
mMaWRLgRAMNIIILaEMIA masensmlanaie 2 madulamamssgialuuenini

Tassadamsgmamnssuazmsin Wlsvisuazuwiliumamsegiadamnea nsinsei
WisuWgumsi@ulaynamsegha unumeesniads anamnssunisdi saensuntsauly
GUERY

Development of industries and trade after World War Il. The growth
of the economics in Africa. Structures of industries and trade. Policies and
trends of macroeconomics. Analyzing comparatively the growth in the
past. Roles of government. Industries of trades including investment in
Africa.
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03762467

03762468

AFMNTINKATNIAT tuBIIINIWile 3(3-0-6)
(Industry and Trade in North America)
MIWAILIGAEUNSTULAaEMSAVAIERTanATSH 2 Mmadulamaasesialuasiam

wille lassasmnsandmnssunasn1sin uluiguazuuildunaudsugiadaunain s
Aeneinisuiisumadulamuasygie unumIsAIATY QAATMNIIUNTIAT AABRTUNTT
amulusaEnmivile

Development of industries and trade after World War Il. The
growth of the economics in North America. Structures of industries and
trade. Policies and trends of macroeconomics. Analyzing comparatively
the growth in the past. Roles of government. Industries of trades

including investment in North America.

AEUNTTUULAZNIAT lWRWIENTA 3(3-0-6)
(Industry and Trade in South America)

Mg mnssusamsimdsasaslaneda 2 maiulamaasugislusn@nls
Tnssasmegaemnssiwasnsi  ulsuisuaswnliimasugiadamnn - Msinme
Wisuisumsiiulvaesugia unuwmesmals  geamnssuMsen saeeumsamuly
aulImis

Development of industries and trade after World War II. The growth
of the economics in South America. Structures of industries and trade.
Policies and trends of macroeconomics. Analyzing comparatively the
growth in the past. Roles of government. Industries of trades including

investment in South America.
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