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03763111

03763212

03763213

03763214

gsnIn1aiauiien 3(3-0-6)
(Tourism Business)
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wqﬁniiuﬁﬂﬁauﬁm guasn wavguniu ulou1e N131UNY Larn1sWaILANTISYaafien
MATeFunsieailes Ltuﬂﬁma&ﬁjﬁ@ﬂﬁﬁauﬁm

Impact of globalization on the tourism industry. Types and structures of tourism
business. Tourist behavior. Demand and supply. Policies, planning and development

of tourism. Tourism research. Trends of tourism business.

woAnssutinvioadien 3(3-0-6)
(Tourist Behavior)

mMalineinginsnninveaiiss datenelu uastadunoueniifinadenszuiunis
induls sUuuungAnssuinviaadien saiadnvieaiien wazuuali

Analysis of tourist behavior. Internal and external factors effecting decision-

making process. Patterns of tourist behavior. Tourist market and trends.

svuumseudslunisvieafion 3(3-0-6)
(Transportation Systems in Tourism)

wnin uazanudilafotussuunisuuddunisvieaiion Snvuruazgunuures
syuunmsauuauvuddlunsieaiies Wunsainessudassaneieg sruunseuane
Tagans msdanisvuduiionisvoniios msiaursuuuunstudauiofigainyvsaiien
wwalthuuazlomalunsiannssuumsvudiwnansvieadieagana

Concepts and understanding about transportation systems in tourism.
Characteristics and types of transportation systems in tourism. Various
transportation routes. Fare calculating systems. Transportation management for
tourism. Transport model development to attract tourists. Trends and opportunities

in developing transport systems to international tourism.

nmsiauyadnamdmIunsuInislugsialausunasviowilen 3(3-0-6)
(Personality Development for Service in Hotel and Tourism
Business)

vgwui LwAn uasBnmsimuyaanamdmiunsuimslugsilsiusunagyiondisn
MsuAINTY Mshnsedeans mItausu S3e1ue insemAne waznsRA SNEiteNS
Tiusnsfiduda nsafeenufionelanazanuysevivlasegndt uaznisinnisde
$paFounasgnénfiAntulunuuing

Theories, concepts, and methods of personality development for service in

hotel and tourism business. Attires, communications, greetings, manners, courtesies,
and emotional development for excellent service. Creating customer satisfaction

and impression and managing customer complaint in service tasks.
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03763222

03763243

03763252

yaansduiuslugsialsausuuazviaaiion 3(3-0-6)
(Human Relations in Hotel and Tourism Business)
FuriidaaGuuriou: 03757112
anmuwandenvesnsinnisminensuyudlugsielsusy wasvaadion nsdans
m%’wmmqué NN9379UHY ASETTUN ﬂ"‘iﬁﬂl,gﬂﬂ m‘s?&ﬂamu LLC‘]Sﬂ"I'iﬁﬂlu’lﬂﬁ%W
HARDUWIY N15d513u539419 waznsuseidiunanisujiRnu waluladaisaumadiunis
5ﬂm‘iw§'wsmnsqu§ WS9MUALIRUS NsaT1edY UagnISAIUAL
Environment of human resource management in hotel and tourism industry.
Human resources management. Planning, recruiting, selection, training, and career
development. Compensation, motivation, and performance appraisal. Information
technology in human resource management. Labor relations. Team building and
control.

N153AN15550N150U 3(3-0-6)
(Airline Business Management)

p3AUsENaUYRIRRaIMNTTUNITU maninisiu nsviantstu arensdu waz
wiodremitu sruunnsdrsesiit uazdmhetnslosars msuimslasans sudoufs
Wheanseninalsvive seiouitaanIng NsTUAEUAIMIDINIA N1TAATA N1TIANITINY
yrAa waliilugnamnssunistu

Airline industry components. International air geography. Freedoms of the air.
Airlines and network. Reservation ticketing system. Passenger services. Immigration
and customs clearance. Air cargo.  Marketing. Personnel management. Trends
in airline industry.

NN SNUUINTAIUULN 3(3-0-6)
(Front Office Management)

wuIAREIRUNISTRNITHEIN SYUUNITAITRIRINn N13dRasiain SnsrA
ouin N1sABUIU n1sawmzideu N1suIn1snuduniss wmalulagaisaumalunis
Ansiafioans n1stisviu nsussaunuiuuaunee Msdanmsiuauvasadte msat
UIATFIU LATNITIANTTAMANVBRUUINTA UM

Concepts of room management. Reservation systems. Room assignment. Room
rates. Reception. Registration. Lugeage handling service. Information technology in
communication. Payment. Coordination with other departments. Safety and security
management. Standardization and quality management in front office.

Jfudyenein
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03763253**

03763254

03763271

03763315

ArsAANIsausIuuLUIY 3(3-0-6)
(Housekeeping Management)
AwiidesFeuriou: 03757112

audunreseiusit lassadrsdnununity whitmusulsveuuazinasgiunms
JijtRnuresdiusuithy maienuaroinuasaiesdisviammazenn auduazeudnia ns
vauazeimteanuunuaznisuiseine n1sdnassiidaudmiunisujiRaunesin
graunliouararnuasnte n1sdanisaudiasedamasdiununith Anwusnaniuil waz
n3diAn

History of housekeeping. Housekeeping structures. Responsibility and operational
standard of housekeeping. Cleaning agents and equipment. Linens and laundry. Guest
room cleaning and maintenance. Staff allocation for guest room operation. Hygiene and
safety. Inventory management of housekeeping. Field trips required and case studies.

m‘s%’an'ﬁa']mmamﬁ%aﬁu 3(3-0-6)
(Food and Beverage Management)

WRRAMRATUNSTANSFUBIMS WasiAdp Ay AUAIANTIVDINAT N1IANTUNY
WAZNITAUANANAIN N1TAAIA N15IEY NITIANITAIUDINAS l,l,axméaa?iuluqiﬁa uay
DIANTAN NTUAN

Concepts of food and beverage management. Customer expectation. Quality
operations and control. Marketing. Financial. Food and beverage management in

businesses and organizations. Case studies.

mMsdan1sesviashiulazuuuA 3(3-0-6)
(Local and International Cuisine Management)
'F]“ﬂimlI’IE_I'UE]d?J'Wﬂ‘Sﬁﬂd?{ULLaﬁa’l‘b‘t"ﬁU’]‘Ll’ﬂﬂa STUUDINS LUDARANISINNITATUNITDINIS
osduuarurvilugsiauinsuarnmsveaiien msdanisuszuarveadsfitinainnis
anflunts guoundelunisusznauamisiasnIsuINITeINIS NIASEIUBINITUAY
ngsxtﬁﬂuﬁlﬁmﬁm msﬁ'ﬁuuﬁwﬂﬁm‘miL'ﬁaL‘ﬁ'ugaﬁi'1Ltaa?j‘uw?&ln'm'lumi%'uﬂszwm
2T MIRALETUF BT NsAnYIDNANUT
Meaning of local and international cuisine. Food system. Concept of
managing the local and international food in service business and tourism. Garbage
and waste management resulting from the operation. Cooking hygiene and food
service, Food standards and relevant regulations. Menu development to add value

and aesthetic in eating. Community development through food. Field trip required.

Wmanslugsialsausuuazioudion 3(3-0-6)
(Ethics in Hotel and Tourism Business)
wanasemanslugsia wazausuiaveudadiay nisldndnaiemansusenaunts
fnaula nstmdnsdemanduildlugnamnssulsausy uagvioufieaognalivseavina
Principles of ethics in business and social responsibilities. Use of ethics in
decision-making. Effectiveness of ethics implementation in hotel and tourism
industry.
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03763316

03763323**

03763324

03763332

msGeuiduinussanianisianisnnisuiierluendeu 3(3-0-6)
(Cross-cultural Learning for Tourism Management in ASEAN)

W suazaudifyveanstanangduendoy dnvmugianiznienignm
Usgyinsmians Useifmans Aavy uaziausssuvaausazusemaluusesiauadsu
AudITUS T I NE N YMTRE N TR TR SRR TN WA IAN s MY BN
wlduausuiesewinsanndnenduunaglan

Evolution and significance of ASEAN establishment. Physical, demographical,
historical, art, and cultural characteristics of individual countries in the ASEAN
community. Relationships between cultural characteristics of country members and
tourism management. Collaborative trends between ASEAN members and the world.

nadanaenananalugsielsusuuazieaiion 3(3-0-6)

(Marketing Management for Hotel and Tourism Business)

JuniidesSouriou : 03758111
LLmﬁmf?huﬂ1'sfﬁ'ﬂﬂ1'5ﬂ1'im'mmé’m%”uqiﬁﬂ‘imﬁml,a:ﬂamﬁm ANYULANITVBINT

U3N13 nagmsn1Imata MsAATsian muIndaunnIInaIn woAnsude nsdans

asaumanIaaIn Mmainnigly  MsdeansmanisnaiauazlusunsumanisnaInAdna

wazn1IAIuANAINIIINIINITRaIn MyeMeilguimeanain Laznsalfine

Concept of marketing management for hotel and tourism business, service

characteristics. Marketing strategies, analyzing marketing environment, buyer

behavior. Management of marketing information, Internal Marketing, marketing

communication and digital marketing program, Analysis of marketing problems and

case studies.

nsdannsaunmuinislussialsausuuagiaaiion 3(3-0-6)
(Service Quality Management in Hotel and Tourism Business)

ATUNUIBUBINITUTATT TEUUNITAWBUUINIS Lurfnuasnguivonisinnis
AMAINNITUINIT N1TUTEIHUNALAYNITIANAYDINITUINIT Wasn1TUTUUTIAMAINATT
uinslugsialsausuuazvioadion

Meaning of service. Service delivery systems. Concepts and theories of service
guality management. Evaluation and measurement of service and service quality
improvement in hotel and tourism business.

msdanisviaaiisadanuns 3(3-0-6)
(Agro Tourism Management)

AUNNY LLangLLU*U‘uaamiﬁamﬁmﬁamwm UsvLanvaaunasiasiiienda
nens NMsdanisisudieadunsns nankanianIRneasfun1vianiios nrsiaun
sUwvumsvieafisnBunuasitefgadnveniion uuamslunisiauinisvieadion
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03763333

03763334

03763335

Meaning and forms of agro tourism. Types of agro tourism attractions. Agro
tourism management. Agricultural products and tourism. Development of agro
tourism models to attract tourists. Guideline in developing sustainable agro tourism
according to the philosophy of sufficient economy by His Majesty the King. Strategy

in creating global agricultural innovation.

tununisiiiontaviaaiion 3(3-0-6)
(Recreation for Tourism)

Auptestununsiomsviendior Usvanuasgusuuvesinssutuninisiite
msvioadien Wnwskazdndnenisdiufin msdssgnduasmsiAansaiumunnsiuldly
nﬁ*.riaat,ﬁmgill,t,uwha 1 FdanangAnTTuuasninouauawisianITNvaRinvieaie N3
Andudifenssutiununmsiiensvieaiien

Meanings of recreation for tourism. Types and forms of recreation activities for
tourism. Skills and psychology of leadership. Application and use of recreation
activities for various forms of tourism. Observation of tourist behaviors and responses

to the tourist activities. Leadership training of recreation activities for tourism.

nsvieafiendesuam 3(3-0-6)
(Health Tourism)

WUAR ANNNIY UsElan LLazg‘dLL‘U‘Uﬂuaanﬁﬁauﬁam%aqwmw unaIvioaLia
vneUaEaLaE g AnTTHTRsinie ey Naﬁ]ﬁm‘ﬁt‘ﬁ.B?jﬁﬂ"lﬂltﬁ%ﬁ’ﬂﬂ‘i'ﬁhﬂﬁﬁSﬁtﬁﬂ')
Bagunn gsnanisviesifisandsquam wwaldiuniseatanisvieaiieadsquninluszdund
WaESEAUUIUNYR

Concepts, meaning, types and forms of health tourism. Tourism attractions,
tourist destinations and behaviors. Health products and health tourism activities.
Business of health tourism. Trends of health tourism market in national and
international levels.

nsTAnTsviauii i 3(3-0-6)
(Sport Tourism Management)

ANUVENY USEnn warguuuuresmsoniiendaivn esduiudseninamsvieaiien
funsin unawiesdiondaim nsamsfumsnaindmiussianmsvisaiisadsfivn ms
vimaidenagnddmiunmavieniiondsivn wuavmansiaunnisvieadiendefiviegiedsdu
Tudszinalng

Meaning, types and forms of sport tourism. Relationship between tourism and
sports. Sport tourism attractions. Marketing management for sport tourism business.
Strategic management for sport tourism. Guidelines in developing sustainable sport
tourism in Thailand.
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03763338

03763341

03763342

03763344

mavieuifivaawiznga 3(3-0-6)
(Niche Tourism)

dnwazuazUssivuasnsiesiisnamengy fildnlddudslugnamnssmeiie
MIRmALoNISViaN s NN IENg] NTINMRLLAEN T ELTUR LN TTViBN s awgngu
nItlAnwILazLUILLY

Characteristics and types of niche tourism. Stakeholders in tourism industry.
Marketing for niche tourism. Planning and operation study in niche tourism. Case
studies and trends.

nsdansuaznisaniiunislugsiaduiion 3(3-0-6)
(Management and Operations in Tourism Business)

Wamsvesgsiadien Tasadvesdnsganaiuien nsdasa nasstuiiua ssuu
nsdses wadalunsilisuneniniiisy MsAnfunu LaynIMUATIANG N15PAA
warmsiuresgsiaiiilen uasnsinUFoR

Development of tour business. Organization structure of tour business.
Establishment, operations, reservation system. Itinerary writing techniques. Costing
and pricing. Marketing and financing in tour business and practical training.

dnawer 3(3-0-6)
(Tour Guide)

unuIm ANuiuRAYeu uwardnvurianizveuinawan suiauisnisidieen
swenandns ngmnoiAedeatusanmarn nmsfinviuenaniui

Roles, responsibilities and quality specification of a tour guide. Immigration
process and regulations. Laws concerning the tour guide. Field trip required.

A5IANTTTININDAN 3(3-0-6)
(Golf Business Management)

wufn wavauduiusueInisdnmsneawlugnamnssunisuinis nmslssusunwasng
vielen sULUUYBINITIAN1TgIAINean AsAiusuLardssiuisaasainaigly
aluasnadn nsdanisvisned yaainsaunednuazinnedniion¥n unuivvesaunay
nedwlugpamnssunisviesiien

Concepts and relationships of golf management in the service industry, hotel
and tourism. Forms of golf business management. Operations and facilities in the
golf business. Golf tours management. Golf staff and professional golfer. Roles of
golf association in tourism industry.
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03763345

03763346

03763347

03763351**

QREREUREEENETEDERERT 3(3-0-6)
(Cruise Business Management)

[
|

fiwuinisvesgsiafedisg susdnuasueado sadusvneu uargshafiieades
WUNIUAUIED 1UUTNITEWANUUIED NMTINUHY LagNITNATN N159ANIS
yeans uaznguaneiieades

Development of cruise business. Structure of ships, Components and related
business. Cruising routes. Functional divisions on the cruise. Planning and marketing.

Personnel management and related laws.

NM3IAN1IgINANARIAUAILAzINTIANTS 3(3-0-6)
(Trade Fair and Exposition Management)

UszinnvaegInanIsuanidun aafUsenauredgsne nMsiAsILngnan n1sdauans
dud wagniseanuuuiufiuanadudn aunsal uazwalulad n1snmunsIAT wazn1sule
Aufl n1suimnsdanisntslusu nisussdiunanisdney nfseiouitnieganing
miwuwessy wavesdnsiiisades unliugaamnssy

Types of trade fair. Business components. Customer analysis. Booth display and
design. Equipment and technology. Pricing and selling. On-site management. Post
evaluation. Customs clearance. Government and related organizations. Industrial
trends.

nssansmaediisaiialuneta 3(3-0-6)
(Incentive Travel Management)

fnuy wazszinnvesmsieadisaiteduneda usegdalunisisneda §itfunum
Tugnamnssa Maiesnigndn msivuauAnesu MIdananuiidniu nsmuns
USEANA MIPRURUAIUNTAAIN kAR TNYDIgsNa

Characteristics and types of incentive travel. Reward motivation. Key
players in the industry. Customer analysis, Theme creating, Site selection.
Budgeting controlling. Marketing plan and trends.

n1sIANTIHATNISANENNTlugNalswsu 3(3-0-6)
(Management and Operations in Hotel Business)

Usgifanutiuuasiauinisvesenamnssulswsy Useian waziundnnsdnnis
15353 1a598519n139A015 S2UU Lasnsandiunis uawuvtin N15nsuNwaznIsusng
9MNSUALIATEAN MUty NUNINTTUUBEYENUISY UgBuazn1saiunu nisvisuay
NSAA1A MNwensinn1suazn1suInsveddinnislsusy walduesgeamnssulsausy
Anwruenaniuii

History and development of hotel industry. Types and concepts of hotel
management. Management structure. Systems and operations. Front office. Food
and beverage preparation and service. Housekeeping.

Engineering and Maintenance. Accounting and control. Sales and marketing.

Management and service skills of the GM. Trends in hotel industry. Field trips
required.
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03763355

03763356

03763357

03763361

MIsANTINUI ALY 3(3-0-6)
(Catering Management)

ansnudados Usson warsuuuunisingu M3eniuuIIeNIToms uay
\deanu NMAMIAUTHINEIMITNITAIVANAIINAYDIA LazANUanlt N1599NUUY
mmwfaamuﬁ LLa&’EULLUUﬂ?‘iﬁﬂQ’m 15218 WaTN135U0Y m‘sa‘a’mmﬁﬁunu NN Y
ANAIAY

Evolution of bangueting. Types of catering. Menu design. Food quantity
estimate. Food safety and sanitation control. Site decoration and theme design.
Selling and booking. Cost management. Manpower planning.

nseANISEIUUIIHAzIAT RN 3(3-0-6)
(Bar and Beverage Management)

LurAALAIfUNITUINSIATEIAN N15BBNULLY Waznsdauns gunsal n1sinie N3
INSAUAIAIAGS MSINUSAYT NISHERN NITUTNIT Lazn1InaIn

Concepts of beverage service. Bar design and set up. Equipment. Purchasing,
inventory management, storage, production, service, and marketing.

N15IANITAAAIATS 3(3-0-6)
(Restaurant Management)

WRARGIUNISIANTSESAARMIATS Msimuaraadving MITRUIUNUESN 115
Ainsgiviiadisa N13ANTUNITIING N1TOBNUUY UAZNITANUAY NITAIMUATIBNITEINT
WazsIAT N1SAIVANALYIL WaLN13TANTTAUAIAIAGY NMSIANITNINEINTUYYE uazuwally
NAVNTTUNRAIANT

Concepts of restaurant management. Determination of target market.
Developing business plan. Location analysis. Business operations. Design and
decoration. Pricing and menu setting. Cost control and inventory management.
Human resource management and restaurant industry trends.

A599NLUULAZINSTUANAIANS 3(3-0-6)
(Design and Layout in Restaurant)

wadafigafunisesnuuukardnlufnaias N5 19LEUNITOBNLULLAENITIA
14 Msdaseinuiislunsinndudanians nsdanaeiaadeuargunsailusinanans
wualtuYeINIseRnLULLaEIRINgUN TNl mTmmﬂw?fmazmmwa'[waaqnﬁﬁﬁﬁﬁami
PBNLUULAZININ NTUITIENBIULAENTIANTTNITUTENIANGIIU NTAIVANIIAIATT
DONULUUUAZNITININ

Concepts of design and layout in restaurant. Planning of design and layout.
Space analysis in restaurant layout. Layout of tools and equipments in the
restaurant. Trend of restaurant design and layout of tools. Customer expectation
and satisfaction with the design and layout. Maintaining equipments and energy
saving management. Cost control of design and layout.
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03763362

03763363

03763372

03763373

03763374

N1SINUNUTIBNITINIG 3(3-0-6)
(Menu Planning)

NHANTTHYDIGNAT NISUSEHUAUNU NISAIMUATIAIDINS LaTLASDIAN N1SOBNLUY
TusIemMseImng warin3pen

Customer behavior. Cost estimation. Pricing food and beverages. Menu setting
and design.

NISLADNIAZNITIAASENDINIS 3(3-0-6)
(Food Selection and Preparation)

nanlaruins wanaudasasiy wazmsdasiulunisdnmion uazusenauamis M3
MUNUIATIVAITOIMIS WAENITUINT USElam uazviinueieIms

Food nutrition. Safety and prevention in food preparation and combination.
Menu planning and service.
mMsvisuile By 3(3-0-6)
(Adventure Tourism)

ALY Useian LLazg‘uu,umjaamsﬁanﬁm@amqﬁa uvadwaalendmgtelu
Usznalng madutn nsliFinluth nsdesdng wasnsliifufia sshansvsaiiisnds
wagyn msifufinfsnssunsvieafindamandes anufuasinurlunislfindsdiouas
guUnsaidmivAnssunmavaafisndamagds uuamnistestunasinwauasaduly
mMavieafinaBamag o mseuindssauminarduanden waliunsvieauiivndmani
MIAnwINBNAILT

Meaning, types, and forms of adventure tourism. Adventure tourism
attractions in Thailand. Trekking, living in the forest, shedding animals and using a
compass. The adventure tourism business. Leadership in adventure tourism
activities. Knowledge and skills in using tools and equipments for adventure tourism
activities. Guidelines for prevention and security in adventure tourism. Conservation
of nature and environment. Adventure tourism trends. Field trip required.

NIFIANTITNUNANIARALITUNNNTTY 3(3-0-6)
(Festivals and Special Events Management)

NNTIUUAY N13DONLUULAYNITRAT NFUTHETUITI Wa¥N1TAaIn TunounmIdnay
WANALALIILANNSTUYBEY NsUsHEUNaNITIINUANIALAY NN TTY

Planning, designing and developing, coordinating, and marketing. Staging of
local events and festivals. Evaluation of festivals and special events.

N13IANSWNSA el 3(3-0-6)
(Museum Management)

AR wwIRa warUssinvuesiiiodue sSusssulunisyanisifisiun tunou
waznsyuIuNslunsinnsiisiuet madanisdauans nisdennumnowaznislinimg
msguadnuranulufiisiue woinssuvesfidivnifeinm msdnmamsaliiay Aanssu
Ll,az?*iaé’mmmmazmﬂud;ﬁﬁﬁﬂdu AMUANTUS ST IR AT MI9UNIAST wazienvY
lunsdansiiistaunt nsdnuusnannud
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03763425

03763426

03763427

Significances, concepts, and types of museums. Ethics in museum management.
Stages and process in museum management. Exhibition, interpretation, and
education techniques. Care of the museum’s collections. Behaviors of museum
audiences. Organizing special events, activities, and facilities for museum audiences.
Relationships between the museum, public and private sectors in museum

management. Field trip required.

miﬁ'ﬂn’ﬁnaqws“lu§‘§ﬁﬂ‘mﬁmuazviadtﬁa's 3(3-0-6)
(Strategic Management in Hotel and Tourism Business)

wwrRRLAEV Wi uNsIanisBanagnsdmugsislsausuuazisadion nns
AR ﬂﬂ‘i?ﬂdLLNULLﬂzﬂﬁ‘iﬂ?Uﬂhﬂaqwﬁﬂluq‘iﬁﬂ‘idu‘mLLa:‘YI'ENLﬁEJ'} SYAVYDINTG
MwHuBanagns n1sitasiginazyseiivanmuindeunislunazatguen Fumoulu
A1sAIMUALNUNaENS N13UTM1S n1TUseidiu wasnsuseyndldnagns nmdnully
q‘iﬁﬁl‘lsm‘imtawiauﬁa’a

Concepts and theories of strategic management for hotel and tourism
business. Strategic determining, planning, and controlling in hotel and tourism
business. Levels of strategic planning. Analysis and evaluation of internal and
external environment. Steps of determining strategic plan. Administration,
evaluation, and application of strategies. Case studies of hotel and tourism
business.

nsaLlasinsgsAalsasuuasiaiis 3(3-0-6)
(Project Development in Hotel and Tourism Business)
mMsWangsAalssy warnsvioadion msfnwanudululivesnisiaunssia ns
TNUNY LAZNIZUIUNINRILITATINTG MIRLdunu NM15AAY Lavmsusudunalasanig
Development of hotel and tourism business. Feasibility study in business
development. Planning and procedures of development projects. Implementation,
control and evaluation of project.

n1s3an1sn1aringAlugasmnssunisvioaiien 3(3-0-6)
(Crisis Management in Tourism Industry)
mengitgmsasnisiansanyingflugnamnssumvieandita  msdanisanie
IngAAUNTNEINT N3 AIM TWUSTIY UATNITUTMIIANTG
Problem analysis and crisis management in tourism industry. Resource, paolitical,

social and cultural, and administrative crisis management.
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03763428

03763431

03763436

03763437

MIVNUNURAS LN TAAA WD AE MNTTIU NS 3(3-0-6)
(Marketing Planning and Development in Service Industry)

Amsiantunisnl E‘Jmﬂsﬁqmlﬁr&-ﬂ‘méau Tona uazauassa AATginmnisudatu
wardATEMan M1 IRULETAIVINIG MITIUNUNITAAIA NITAIMUALLINIINIS
Ujualuwau uaznisasuey Tagldlusunsudniasy

Situation, SWOT, competition and financial analysis in service business.

Marketing planning, implementation, and control by software.

mavauINvisalsawuudsdy 3(3-0-6)
(Sustainable Tourism Management)

Usedinnudusn uazveuiunvesnsvisaiisanuuidu suluuresnsvieaiisanuy
98y nquifunuinlunisvionfisauuudsdu nsdantshunsazdiueuy auduiusiv
WheuduY

History and scope of sustainable tourism. Dimensions of sustainable tourism.
Key groups in sustainable tourism. Functional management. Relations to other

sectors.

nsdanisvisaiisasuum 3(3-0-6)
(Rural Tourism Management)

AuNESiaafitTuun nsauknARluMTTAMeaieIuun JULUUNMIYiBaiien
wuun MswAkareusnEmngInsluamuiveafivaruun nsuFulInsiaLINANTg
viouftedluruun anwduiussyvinsgshaviosiisanazunawionilsn nasdanisainy
Uaeadulunsvissiivawuun wnliuuareuiannisvieadisssuun msfnwuenaniuil

Meaning of rural tourism. Concepts in rural tourism management. Types of rural
tourism. Development and conservation of resources in the rural tourist attraction.
Improving the development of the rural tourism sector. Relationship between rural
tourism businesses and attractions. Safety management of rural tourism. Trend and

future of rural tourism. Field trip required.

nsausnduaznisdanisdaandeunisisaiien 3(3-0-6)
(Conservation and Tourism Environment Management)

WUIARANNTEUURMINS oY warilnAinen AnuduTuS s nenssIINTIa
danndenuarnisvieniien nansenudanieaiisn winniseuinvasandeu uay
NINGINTETIUIIR NTINUNL UaZNITIANITNINYINT warAuandon nannsvisafitauuy
defu

Concepts of environment and ecological systems. The connection between
natural resources,environment and tourism. Tourism impacts. Principles of
environment and natural resource conservation. Planning and management of
environment and resources. Principles of sustainable tourism.
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03763448

03763458

03763459

03763464

03763475

N153ANSIININITIAUSTEYY 3(3-0-6)
(Meeting and Convention Management)

Fawnisnisdamsgsionisdausran Ussamueanisinusyau asusznauresgsia
Jauseu aunsal wazmaluladnisdausean n159ANTT LATAITANTUIU UNUNIIAETA
nguuneiieades witssussuarosdnislunisdnasunisdnuszyn uualiuves
ANAMNTTUNTIAUSEYY

Evolution of meeting industry. Types of meeting and convention. Meeting and
convention business components. Equipment and technology of meeting and
convention. Operations and management. Marketing plan. Related legal issues.

Government and related organizations. Trends of meeting and convention industry.

A153ANT5LSISUTEHIUSEINA 3(3-0-6)
(International Hotel Management)

AIsaInULar RIS INTEnINUSEIVA dgyn Lagsruunsinnis nsailugsig
n1s¥anIsAIunineInsuyEd N13AMUANINTgIuNITUINIT wuldunisudedulu
PNAMNITU

International hotel investment and development. Agreement and
management system. International hotel operations. Human resources management.
Service standardization. Competitive trends in the industry.

AFIANITANNAINEINIA 3(3-0-6)
(Resort Management)

wwAnfeafugsRIiinnne A woAinssuuesgnan n1sBRNLUANLTINLUURNNY
mawaLwarnsdans madafanssuindey wualiugnamnsauiiinainaine

Concept of resort business. Customer behavior. Design for different resorts.
Development and management. Arrangement of recreation activities. Trends in
resort industry.

m‘smuqnﬁu‘v}ua'}wﬁuﬂ::Lﬂfiiaaﬁ'u 3(3-0-6)
(Food and Beverage Cost Control)

u,mﬁm%iﬁ'urmi’mnﬁﬁuﬂu WAZEOAUIE NTIATUANNITHARIUATUAUYY UaZAIN W
PBIDMNT UaAzLAT oY

Concepts of cost control and management of sales volume. Production
controls in relation with cost and quality of food and beverage.

n15IANTSaUN 3(3-0-6)
(Spa Management)

Fiwuimsvasaus Ussavvesginaaul asdusenauvedgsnaal MIdanisuasnig
fufiuau Msnatnuarnisduasinisnatn Kandusuaznisinemsiuall Wesseud
\Aertes wulthmesgsfvaur madnwuenaniui

Evolution of spa. Types of spa business. Spa business components.
Management and operation in  spa business. Marketing and marketing
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03763476

03763477

03763491

03763497

03763498

promotion. Spa product and spa cuisine. Ethics issues. Trends of spa business. Field
trip required.

nsIanIsvisaiieanimeia 3(3-0-6)
(Marine Tourism Management)

WAILINTS LaYdNYALYIaINISY Ut IMImELa HanSENUAUAILIAEaY WALSYUY
fnAinimea wrRannsansnMsesfieanuudedu Menaay kazn1saniuau
frunsvisaiisammeia

Development and characteristic of marine tourism. Impacts on environment
and marine ecosystem. Concepts of sustainable tourism management. Marine
tourism planning and operations.

N15AANTSALUAS 3(3-0-6)
(Club Management)

N19UTT NSANTUNIT WBTANTWLINABUNINGINIIUERAMNTTUALIAT NI1TIATIER
aam MIIanIsFuaBnduius msdanisems wariedosmilualias n13nauKunIg
AR UATNITUINS N15IANISAIUNINGIY N159MYIIUNTITRY Wagn13AIVANNIINITRUNNT
Janslumgnisaifiiay waznsaifinw

Administration, operations and environment of business in club industry.
Market analysis. Member relations management. Food and beverage management in
club. Production and service planning. Staffing. Budgeting and financial controls.
Managing of special events and case studies.

sulouasidonegsialsausunazvoailen 3(3-0-6)
(Research Methods in Hotel and Tourism Business)

wanuarsuidoviside msdmustdgminisidediunisaniugsialsusuuag
vieuflen maenaumstiausLAzIIBIUNTIYY

Research principles and methods. Defining research problem of hotel and
tourism business including research proposing and presenting.

Annu 1
(Seminar)
mMsinaueuareATeFdeiiunaulansgsialsusuuazvioniieluseduUaand
Presentation and discussion on current interesting issues in hotel and
tourism business the bachelor level.
Uyminiiay 3
(Special Problems)
nsAnwfuaimegsilsusulasionfitnssiuUiyani wazFouBsndou
Wusieau
Study and research in hotel and tourism business at the bachelor degree
level and complied into a written report.
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03751152  IAINYIQAEIUNTINUINNG 3(3-0-6)
(Service Industry Psychology)
LaAnkaznquiiugiunieianings Jededuinineriiinasenginssy
dnvieudien Afldluniainusasnsindeu nadmdndsnenluldlunudunisuing
Concept and basic psychological theory. Psychological factors affecting
tourist behavior. Workine and leisure values. Psychological implementation in
service.

03753113  |ATWFAIAATIINAEMTUIAEIMNTTUUINNG 3(3-0-6)
(Business Economics for Service Industries )
mmflﬁmﬁuLﬁmﬁ’u"i‘mmmgmara% Hgymiftugruniuasusio Tnseasn
WSYAANURAAIMNTTUUINT QUaIA aUMIU AaEnI MTIATIEWAUNULAzSEla
Tnssadnanann nasesanlugaamnssuuints madadulaamu AnuiumurenAsygie
funiswennsel wansenuvBInITAsYERATTonaMNT IV
Basic knowledee of economics, basic economic problems, economic
structure and service industries, demand, supply, equilibrium, cost and revenue
analysis, market structure, pricing in service industries, capital investment decision,
economic fluctuations and forecasting, the impacts of economic conditions on
service industries

03754362  mwdanguiilenisdeanslugsivszaulan 3(3-0-6)
(English for Global Business Communication)
sWaALEEnsaf U Singulnelddefivarnvaneiislunazuenduidou
nsifuaudiduresinuenanuiisuiulunisianisdegsin nmslddedenisidoud
FIEUMULDA
Development of English language proficiency through the use of various
materials both inside and outside classroom, the consolidation of language skills
necessary for business management using materials for self-directed learning.

03754373  p1widangudniunIsudnisenvinsuasiA3asny 3(3-0-6)
(English for Food and Beverage Service)

o & & @

Hnsuniseruuagnislieulumdenieg sauiadouimdni duu wagunaumn
ldluuunesuaziaiasiy

To practice reading and writing topics, including to learn vocabulary,
expressions, and conversations in food and beverage department.
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03754374

03754391

03754392

03754473

nMwdanguiitagsianisiy 3(3-0-6)
(English for Airline Business)

mMsysamainue 4 fu laeidunisils n1sya 115878 wasn1TTeu Anviuas
duauniegsna arensdu nisvidrsesiits madadu msusene msdanisiutlym
voulagans Wazmsusnisuuaiesiu

Four skills integration; emphasizing on listening, speaking, reading, writing.
Vocabulary and idioms in airline business: making reservation, checking-in, making
announcement, dealing with passengers’ problems, and in-flight services.

AM¥ITINHUATYIN1TEMITUNITIANTIIN 3(3-0-6)

(Academic English for Business Management)
m'i'gim'am‘sﬁnwxmqm‘mé’qﬂqwﬁuqaﬁﬁwL?}uﬁm%'un'ﬁgamia':na Teitunns

T¥nwedundssunduasgniadluanunmsaifimenisianisdessiouasmedapuily
The integration of advanced English language competence necessary for

international communication by emphasizing on fluent and accurate use both in
business management and social settings.

mmé’anqmﬁamiaﬁmqﬁﬂa 3(3-0-6)
(English for Recruitment)

nsfauAnen I wdngulunisen Weu fuazye dnduinwgnaniw
warwmAlaniag lunszurunsaingau wu mamssuysziRaiusi nsnsenlualinsau
NMTFUATYARI WaTN I THUINIIENAINITANN AN

To enhance English language proficiency in reading, writing, listening, and
speaking. To practice language skills and techniques in a job application process,
such as preparing a CV or resume, filling out application forms, attending a job
interview, and writing follow-up letters.

mMedangunaiiadmiugsialsusy 3(3-0-6)
(Technical English for Hotel Business)

NMIWRIUIANEINsaNIAIWTLENTERaT waznisduasunisidniwinenig
o A £ o ar L o ﬂr o o o
avalasiairameniwildluaniunisalsngg nesnsudwinazdruiuisndudmsu
ganalseusurumaunaumnilgludinussdriuivarnvany

Development of communicative language competence and the

enhancement of language use by illustrating functional language structures
altogether with vocabulary and idiomatic expressions technically required in the
hotel business via multiple real-life situations.
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03754474

03757112

03757223

03757231

03758111

aundanqumaiinduiugsianmsvionited 3(3-0-6)
(Technical English for Tourism Business)

nsUseendldvinuenwidangulunisdeansitenisvieadien Tasnsiinusseny
AR MANITR aonufl #9909 warruusTTMIdoNUTEIGl TIud MIYAWAIULET N3
A0UNY wazMITIANITAegTiAeITe

To apply communicative English skills for efficient tourism. To practice
describing people, events, places, things, traditions and customs; giving instructions
and directions; questioning; and dealing with matters related.
BIANIIUAZNITIANTT 3(3-0-6)
(Organization and Management)

wIARKArITAINIMIINIIANT nufesrnisuarnisdanis msdadule n1s

TIUHY N15TIABIANTS N1STANTISNTNEINTUYYE A1EdUl n1sadausegela nns
Ansedoansluaafinis N153ANTANNTALELAZNISATUAN

Managerial concept and its evolution, organizational theory and
management, decision-making, planning, organizing, human resource management,

leadership, motivation, organizational communication, conflict management and its
control.

NTAIATIRRIUTINUUAYEDRRSSAD 3(3-0-6)
(Quantitative Analysis and Business Statistics)

M eI IIeeiBalinaenidlunegsia medadulanela
anulimiveunazmeldimmudss mesuszgndldlusunsudadu naninedu nns
wankasruiIasdu Malwssiininen nsUssendldlusunsudadu nns
Srswianulisenisisunlas MIAIUALAUAIAIARY LUUTIABINITVUAINTS
MSIATIENUNITOABY WAYNITTNADIANUNISEL

Quantitative analysis theories for business application, decision making
under uncertainty and risk, application of linear programming, probability,
probability distribution, Markov analysis, application of linear programming,
sensitivity analysis, game theory, inventory control, transportation model,
gueuing analysis and simulations.

NOUUBGINI 3(3-0-6)
(Business Law)

ANINWINADUNNNVNIETIRT WudAnfeafunguunegsiauagaudun
Usslanaesnguaung nsruiumsedsssy msseiuteinmlagmaiazoygilanainsuag
AUTURAN DY ILATLNG
NENNITAAIN 3(3-0-6)
(Principles of Marketing)

AIUVINGUATLUIAAATUATITAGIA NTEUIUNITNNNITARN NOANTTUEUTINA
mMswUsdunan Msdenmanidmang nMsivuanagns wagduusraunanisnann

Definitions and marketing concepts, marketing process, consumer behavior,
market segmentation, selecting target market, designing strategies and marketing mix.
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03759211

03760171

03760272

03761111

N13AANITNIINITU | 3(3-0-6)
(Financial Management)

VOULIALATUNUIMYBIHUTMIINNNITRY Tngusvasinazanuddgueenis
IANTITNNNTTNRY ‘lr‘iﬁﬂﬂ']i’)’l\iLLNULLavﬂ’JUﬂu‘ﬂ’Nm*ﬁNu laseasadunu auﬂﬁummwuwu
SnsuanauLuLaznsinnIsALds MmNy m‘mmmswauwwuﬁvﬂvau U1y
NANLATSEELYII N1SAANITAUNSNEY wquLdauLLaxauwswamasLLawTﬂmﬁJauq N4
AREIST!

Scopes and roles of financial executives. Objective and significance of
financial management. Principles of financial planning and control, capital
structure, capital budgeting, rate of return and financial risk management.
Management of short, medium, and long term sources of capital. Management of
current and fixed assets. Other financial policies.
nann 15Ul 3(3-0-6)
(Principles of Accounting)

AMAUMNNY AAkAEAINEIAYY0INTUYY nankazIsn1TTunUnyd 295U
MANNITIANENITANTUIIULABFIUENNITRY N30 TRaEN13TAIS1891uN 19N {Y
yeagsnauimsuargsiatesnsly mstydmiuauning wilau wardinveadnes

Definitions, concepts and significance of accounting: accounting principles
and recording, principles of double entry, adjusting account and closing entry,
principles of profit assessment, preparing of financial statement and report, and
knowledge of cost accounting.
nsUgiienisdanisgsialsausuuazvisaiien 3(3-0-6)
(Accounting for Hotel and Tourism Business Management)

in3esiionsUyduimsuszgndlddmivgsialssusuuazvisaiien Tnusaui
ruugluuumanstiydmiumsiiiunumsinilsaususarvioniion nsnsususiunu
nEnfrinarsavie Jadnunnuiuistey mslddoyanedydile nsanaun ms
AIUAN MIUsEdiuranIsAidunu nsfaduls Mllesierlasinisamu

Instrument of applied management accounting for hotel and tourism
business management, emphasizing on accounting system used for hotel and
tourism operation, cost and price planning, responsibility accounting, the use of
management accounting for planning, controlling, performance evaluating,
decision-marking, and analysis of investment project.
naNNISHARLAZNISANTUNS 3(3-0-6)
(Principles of Production and Operations)

WRAAMIUNIKARKIENSIINNT M3Tan1svialy FBmmeatiivaznsin
Wi MsnauNuLaEn1saLiuAINgsuNIIHEn n13danisian msdate nisdans
WM MIIANTFUAIAIARY N1TIANTAIVANAMAIN KAZNITUTUUTIHER N

Concepts of production and operations, general management, statistical
and quantitative methods, planning and operating production activities, materials
management, purchasing, production management, inventory management, quality
control management and improvement of productivity.
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