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03763213*
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g3nanIsviaaiien 3(3-0-6)
(Tourism Business)

o‘d‘d ! a

Havaslan Aiminiisegsnanisvisuiien  Uszian wazlaseasnaesgsnanis

] I

vipaufien noAnssutnvioaiiey auasd uazguniu wleuly  ATINUHY LaENIs
Wannsvieuiiey meldesunisvieniien uwnliuvesgsianviendien

Impact of globalization on the tourism industry. Types and structures of
tourism business. Tourist behavior. Demand and supply. Policies, planning and

development of tourism. Tourism research. Trends of tourism business.

waAnssutinviaaiien 3(3-0-6)
(Tourist Behavior)
mMeeTginginssudnviendsr  Yadunelu warlladenieueniidnasie
nszvauMsiindule suuuuRgAnssNnviendien amatinvieaiien uazuualiy
Analysis of tourist behavior. Internal and external factors effecting
decision-making process. Patterns of tourist behavior. Tourist market and

trends.

sruunsvudslunsvieadien 3(3-0-6)
(Transportation Systems in Tourism)

wuade uazaudnlaifeaduszuunisaudslunisviedien dnwazuaz
sULULYRssEUUMSANUIALTuAslunsvioailen ldumsnuuAusudsUsELANANY
szuuMsAAmlagas Msdnnsvudaiienisvieadion msiEuIsULUUNTILES
iefagatinvieaiion wualduuaslemalunisimuszuunsvudmnanisvieaiiieng
ana

Concepts and understanding about transportation systems in tourism.
Characteristics and types of transportation systems in tourism. Various
transportation routes. Fare calculating systems. Transportation management
for tourism. Transport model development to attract tourists. Trends and

opportunities in developing transport systems to international tourism.

3 nUalu
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03763214*

03763222**

03763243**

mswauyanamamsun1suImslugsialsausuuazvisaiilen 3(3-0-6)
(Personality Development for Service in Hotel and Tourism Business)

V]i]‘tﬂ{] LUIAR LLau’JﬁﬂW‘J‘WGNU']UF’]aﬂﬂW‘Wﬂ’Wﬁ‘Uﬂ'ﬁ‘Uiﬂ’ﬁi‘Uﬁﬁﬂﬁﬂ’NLLiiJLLaw
‘VlEJ\‘iL‘V]FJ'J ATSLANNTE ﬂ’]iﬁ]@ﬁ]@ﬂ@ﬁ’ﬁ ﬂ'ﬁﬁ]’e]‘h!i‘U 83810 ll’]i‘EJ’WIG]’Ns] N b12l8b)
WWU’]@’W?NMLW@ﬂ’?ﬂ‘ﬁ‘Uiﬂ’ﬁ%L‘U‘HLaﬂ ﬂ’]iﬂi’]ﬂﬂ’]’mWﬂW@IﬂLL@%ﬂ’JWNUiS‘V]UIQG]’E]
anA LLazmﬁmmi%%@aL%&JummgﬂﬁwﬁLﬁ@sﬁuiumuu‘%ms

Theories, concepts, and methods of personality development for
service in hotel and tourism business. Attires, communications, greetings,
manners, courtesies, and emotional development for excellent service.
Creating customers’ satisfaction and impression and managing customers’

. . . 2
complaint in service tasks.

yansduiusTugshalsausuuazvisaiilen 3(3-0-6)
(Human Relations in Hotel and Tourism Business)

FurdideaSeunou: 03757112 83An154aA9ANTS (Organization and
Management)

ANINLINRBUTDINITIANITNTNEINTUY B lugIAalTIsY warvieudiss 13
FANIINTNEINTUYWE NITUHY NITATIN MIAAEDN NITRNBUTY kaENITHIMU
910N WaRAUUNY  N15aT1useela warnsUseliuran1sUfURnL  walulad
ATAUMARIUNTIANIINTNEINTUYWE BIIUFURUS N15as1enL waznIsAIUAY

Environment of human resource management in hostel and tourism
industry. Human resources management. Planning, recruiting, selection,
training, and career development. Compensation, motivation, and performance
appraisal. Information technology in human resource management. Labor

relations. Team building and control.

N133AN1333nAN50U 3(3-0-6)
(Airline Business Management)
Avrfikeadsuniou: 03757111 gsRailasdu (Introduction to Business)
p9AUIENBUTRRAAMNTINN1STY llAansn1sdu dnnianstu anenisdu
LazlA3eY18N30U sEUUMSAsesits wazdvnetnslaans nmsuinisdlaeans
sevlgunsidneenseninelsene seidoufisaaning N15vuaIduAINIeINIA
NIra1A N133ANsNYAna wuldulugeainnssunisiy
Airline industry components. International air geography. Freedoms of the
air. Airlines and network. Reservation ticketing system. Passenger services.
Immigration and custom clearance. Air cargo. Marketing.  Personnel

management. Trends in airline industry.

3 nUalu
ginUTuls
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03763252**

03763253**

03763254**

N1IANITNUUIMIE NN 3(3-0-6)
(Front Office Management)
JuniidioaFeuniou: 03757111 sqiﬁmﬁyaeéfu (Introduction to Business)
wAnAEITUNTIANMSeRn szuunsdsesiean nsdnasseain dnsAn
oeln nsAsusu nsamezideu nsusmsaudunise welulagansaumelunis
Aasiedoans n1sthseiy MsUszauauiuwNuNne) N1sdRnsiuauaendy
N384 TFIY LLazmﬁmmi@zumwmaﬂmuu%mﬁai’mwﬁﬁ
Concepts of room management. Reservation systems. Room assignment.
Room rates. Reception. Registration. Luggage handling service. Information
technology in communication. Payment. Coordination with other departments.
Safety and security management. Standardization and quality management in

front office.

N133ANIUITIY 3(3-0-6)
(Housekeeping Management)
AvrfikeaBsuniou: 03757111 gsRailosdu (Introduction to Business)
N1590NLUY kardnasrnslulassaiavesuduuldin - Snuvazvesunaing
FUATRUATIUSAvENG nMaamvinue uazngAnssuvesyAaIng MIdanisauiag
e wawiA3asile N13IANISNSNEINTUY Y UAZNITAIVANNITATUNIT
Designing and organizing housekeeping structures. Characteristics of an
efficient staff. Development of housekeeper skills and behavior. Management
of inventory and equipment. Human resource management and operational

control.

ANIANITIMNTUALLAZDIAN 3(3-0-6)
(Food and Beverage Management)
JuniidioaFeuniou: 03757111 sqiﬁmﬁyaeéfu (Introduction to Business)
FundideaSeunous: il

LUIAAAEITUNISTANISAILEIMNT uazASaIRY ANUAIAnIvegnAT  A13
ALY BAZNITAIVANAMAIN N1TAAIA NI N1TIANITAIUDINT TE BN
lugsfia wavedAnssiee wavnsafn

Concepts of food and beverage management. Customer expectation.
Quality operations and control. Marketing. Financial. Food and beverage in

business and organizations. Case studies.

ginUTuls
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03763271*

03763315**

03763316*

MIIANNT0IMNIIAULALUIUIYIA 3(3-0-6)
(Local and International Cuisine Management)

AUV NSV B ULAZRIMNSUILNG STUUEWNS WIRANSTANSHIINIS
ovieiuLaLNITAlUsTAAUSMIuArMYiBuTlEn Msdanmsuezuazveadeiiin
1AN1TALHUNNT Ej%’e)‘lﬂﬁﬂiﬂﬂ’]iﬂ38ﬂ@‘U@’]‘Vi’]iLLﬁZﬂ’]i‘U%ﬂ’]i@’]‘M?ﬁ U1RI31U
o1nsuazngsztduiiindes miﬁsumi’mmimmﬂﬁaLﬁmﬂaﬁhuazquﬁamw
Tunsfutssmue s mIsiaugNLiIEeIs Anvigauuenan g’

Meaning of local and international cuisine. Food system. Concept of
managing the local and international food in service business and tourism.
Garbage and waste management resulting from the operation. Cooking hygiene
and food service. Food standards and relevant regulations. Menu development
to add value and aesthetic in eating. Community development through food.

Field trip required.

v3uaanslugshalsasunazvisaiiien 3(3-0-6)
(Ethics in Hotel and Tourism Business)
FundideaSeunou : 03757112 a9fn15UAZN153ANTS (Organization and
Management)

nanasemanslugsia uazAusuiavausediny msldndnasemans
Usgnaumsdindula maimdnatemansunldlugnaminssulsausy wagvieuileegs
IRV

Principles of ethics in business and social responsibilities. Use of ethics in
decision-making. Effectiveness of ethics implementation in hotel and tourism

industry.

nsiGeuithuiansssuiienisianisnisvisaiiealuendeu 3(3-0-6)
(Cross-cultural Learning for Tourism Management in ASEAN)
SunildaaFeunou : 03763111 §3Ranisviaaiiien (Tourism Business)
MWauinisuazaudifgresnisdaiengueniou Snvmuenianienin
Uszrnseans Useineans Aavy tazinusisuvoturazlsemalulssnuondou
AUEUTUSSEnIE N vaE I TS SIvRUTTIAEIBnLa NSNS TaTien
wualunAUTle T sEN TN B ULazlan
Evolution and significance of ASEAN establishment. Physical, demographical,
historical, art, and cultural characteristics of individual countries in the ASEAN
community. Relationships between cultural characteristics of country members
and tourism management. Collaborative trends between ASEAN members and tt

world.

v nUalu
TeAnuTulss
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03763323**

03763324*

03763332*

msdanismemsnanalugsialsausunazviaaiilen 3(3-0-6)
(Marketing Management for Hotel and Tourism Business)
AundideaSeunou : 03758111 ndnn1smann (Principles of Marketing)

LWIARAIUNITIANITNITNAINE S UTINALTIUTY Lavieaiien N15IUNUNAYNT
N13IRAN ﬂ’ﬁaLﬂi?%ﬁi@ﬂ’]ﬁ%’]ﬂﬂ’ﬁ@laﬁﬂ N15IANITANTAUNANITAAA ﬂ'ﬁ’?ﬂ’qt]ﬁﬂﬁ(
YDINANNUINIG maﬁ'&umﬂaqmémwmﬂ TUSUATUNNAITAAIN NITIABIANTT AT
Usziiung LL@Sﬂ’]iﬂ’JUQNﬁﬁ]ﬂiiﬂJV}’Nﬂ’]ifﬂ’sﬂﬂ mﬁmﬁzﬁﬂmmmmam b e
nsfiANlugINALTMTN uazUINIg

Concept of marketing management for hotel and tourism business,
planning marketing strategies, analyzing marketing opportunity. Management of
marketing information, measurement of service market demand, developing in
marketing strategies, marketing program; organizing, evaluating, and controlling
marketing activities. Analysis of marketing problems and case studies on hotel

and tourism business.

m’ié’]’ﬂnwmmmwu%mﬂuqﬁakeLL'imLazvimL17'im 3(3-0-6)
(Service Quality Management in Hotel and Tourism Business)
JuniidioalSeuniou : 03763111 gsian1sviaailea (Tourism Business)

AUMIIEVDINITUINIG TEUUNITANNBUUINIG WINAALATNGBV0INITIANTT
AINTNNITUIANT NMTUTHIUNALATNITIANATDINITUIANT Lagn1sUSUUTIAUNINNIS
Uinslugsialsausunagyieaiieon

Meaning of service. Service delivery systems. Concepts and theories of
service quality management. Evaluation and measurement of service and
service quality improvement in hotel and tourism business.
nssan1svieafieaBanens 3(3-0-6)
(Agro Tourism Management)

JurdidesFounau : 03757112 a3ANISUAZN153ANTS (Organization and
Management)

AITUNUNY LLazz‘ULLUU‘UEJQﬂ’]in@QLﬁIEJ’JL"IQNLﬂ‘Hm'ﬁ USLLANUDILNAY
Voufendununs N159nN157e e ndunens NAARANIINITNYATAUNTS
vioalfien nswurgUuUUNenisndunuasiiiefgainvieaiisr wumidly
MU et isndaunsnsegiedadunundnuiogiasesianeiiios 1w
WUINTEIIYAITVOINTEUINANLAINTELI10gWD nagnslunisasisuinnssy
N1ePUNITINERsgsEAUlan

Meaning and forms of agro tourism. Types of agro tourism attractions.
Agro tourism management. Agricultural products and tourism. Development of
agro tourism models to attract tourists. Guideline in developing sustainable agro
tourism according to the philosophy of sufficient economy by His Majesty the

King. Strategy in creating global agricultural innovation.

v nlalul
183USUUT
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03763333*

03763334*

03763335*

Tununisinenisvisaiien 3(3-0-6)
(Recreation for Tourism)

AN YRITUNUINIT DN 1T 0TI UsglanuazJULuUYeenans sy
funuimsifienisviendien finvzuazdninernindugin nsuszgnduaznisii
AanssutiumnmsiUldlunmsvieaiisaguuuusing q BdunangAnssuuaznsnouaus
soRanssuvestinviondien msilnidufihAanssudununnsifiennsvieiiien

Meanings of recreation for tourism. Types and forms of recreation activities
for tourism. Skills and psychology of leadership. Application and use of
recreation activities for various forms of tourism. Observation of tourist
behaviors and responses to the tourist activities. Leadership training of

recreation activities for tourism.

nMsvisaignTagunw 3(3-0-6)
(Health Tourism)

WNAR AAMINY USELnm WaggULUUYRINTYeiondeaunmn undsvioailen
ﬁm‘mﬂEJiJmEJVlNLLazwqaﬂismaﬂﬁﬂvia\iLﬁm Nﬁmﬁm%ﬁaqmmwLLazﬁﬁmiiumi
viouflgBagunin gsnansieaiisndeguain wurlifunisnaianisvioaiieands
FUAMNIUTEAUIARAL TEAUUIUIYIA

Concepts, meaning, types and forms of health tourism. Tourism attractions,
tourist destinations and behaviors. Health products and health tourism
activities. Business of health tourism. Trends of health tourism market in

national and international levels.

mssan1sviafiendeinn 3(3-0-6)
(Sport Tourism Management)

JundidesFounau : 03757112 asANISHaZN153ANIS (Organization and
Management)

ALY VSN wazgULULYeIM e afisndeiul anuduiudseninenis
vioaflgIfunsin undwionfiendafiun nsdanisiiunisnaind miugsianis
vipaflgndsivn nmsuImsidenagnsdmiunmsvieadisndsin wuammanisiamnns
vieadlendeiegnedaiululssmelne

Meaning, types and forms of sport tourism. Relationship between tourism
and sports. Sport tourism attractions. Marketing management for sport tourism
business. Strategic management for sport tourism. Guidelines in developing

sustainable sport tourism in Thailand.

e nUnlo
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03763338*

03763341**

03763342**

03763344*

03763345**

msvisaisalaniznga (Niche Tourism) 3(3-0-6)
dnuazuavUszianvosnsvienilsnanzngu fidulddmdslugaainnssy
Viaal,ﬁmmmmmLﬁaﬂ’ﬁviaal,ﬁml,awwﬂfju A1TINUNULAZNITANTUIIUAIUANT
vioudflgaenzngunsaidnuuazuudli
Characteristics and types of niche tourism. Stakeholders in tourism industry.
Marketing for niche tourism. Planning and operation study in niche tourism.
Case studies and trends.
msdansuaznisaiunislugsiaduien 3(3-0-6)
(Management and Operations in Tourism Business)
JuiidesSouniou : 03761111 ndnnswanwaznALIUNNT
(Principles of Production and Operations)
fauinsvesgsiatidien Tassaiisesdnsgsiatiudien msdada nredudinen
seuunsdses adialunsleusionisinien NSARAUYY Ha¥NISANUATIANUNY
Msnana warnsliuredssiadiie uaynsinUfiR
Development of tour business. Organization structure. Establishment,
operations, reservation system. Itinerary writing techniques. Costing and pricing.

Marketing and financing in tour business and practical training.

sinAwAn (Tour Guide) 3(3-0-6)
unum  AUSURnYeU wardnwuzlanizveadaaman  seideudsnisiiiesn
swenandng ngyneifetesiusinnmerd msfnwiuonaniui
Roles, responsibilities and quality specification of a tour guide. Immigration

process and regulations. Laws concerning the tour guide. Field trip required.

n'l'iﬁ‘i'ﬂm'iﬁq'iﬁﬁ]ﬂaa‘w (Golf Business Management) 3(3-0-6)
AundideaSeunou : 03757112 89N 15UAZN153ANTS (Organization and
Management)

WIAR wazAuduRusyeIn1sIan1sneanlugnaInnIsuNITuUINIG N5LsusY
uazAsYieaied JULUUYBINTIANTsEIAanedn nsiudunulazdssiuieaiiy
azannelualuasnean n1sdnn1sviasnean yaanseuneanuastinneaniionidn
unumvesanaunedlugaamnsTuNviouien

Concepts and relationships of golf management in the service industry,
hotel and tourism. Forms of ¢olf business management. Operations and

facilities in the golf club. Golf tours management. Golf staff and professional

golfer. Roles of golf association in tourism industry.

N139AN13§35NTRFTY 3(3-0-6)

(Cruise Business Management)

3 nUalu
ginUTuls
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03763346**

03763347**

03763351**

JuniidioaFeuniou : 03757111 sqiﬁmﬁmél’u (Introduction to Business)
WAIUINITVDITINTRAT Y gﬂiﬁﬁé’ﬂwmmaaﬁa 99AUTENOU LLazqiﬁﬂﬁ
Aender dumaiude uudmsdiseguuiie N1599WNY Wy N15AAI NS
IANITYAAINT LLazﬂawmﬂﬁLﬁmsﬁaﬂ
Development of cruise business. Structure of ships. Components and
related business. Cruising routes. Functional divisions on the cruise. Planning

and marketing. Personnel management and related laws.

n153an153sNAnansdUAILALIngIANIS 3(3-0-6)
(Trade Fair and Exposition Management)
Avrfikeadeuniou : 03757111 gshailesdu (Introduction to Business)

UsELANURIgININITLANIAUAT 29AUTENOUVBITINT N1TIATIENGNAT N15TA
wansdudn uagnIseaniuLiuiinansdud gunsal uazmalulad nisfiuuasian
waznsEiu nsusmsdanmsaelunu Msdsediunansdney Ny unENIa
AANINT MBUYesy WazesAnsTiieades uunltugnavngsy

Types of trade fair. Business components. Customer analysis. Booth

display and design. Equipment and technology. Pricing and selling. On-site
management. Post evaluation. Custom clearance. Government and related

organizations. Trends.

nsdanisvisaiieaiedusieta 3(3-0-6)
(Incentive Travel Management)
AvrfikeaBsuriou : 03757111 gshailesdu (ntroduction to Business) uag
03763212 wgAnssutinvioadien (Tourist Behavior)
dnwar uazUssiamvesmsvieadivafioduneta ussgslalunsldsrsda

=p. e
md)}

[

UV]U’W]IUQ@H’WMﬂﬁ?lI ﬂ'ﬁ%Lﬂﬁ’]%ﬁQﬂéjﬁ N1SANNUALUIAAYD 1Y ﬂmﬁaﬂamu M

41U NIFAUANIUUTENIN NMITINURUAIUNTNAA UazkLIlUNY09gINT
Characteristics and types of incentive travel. Reward motivation. Key

players in the Industry. Customer analysis, Theme creating, Site selection.

Budgeting. Marketing plan and trends.

ﬂ']'i%'ﬂm'iu,azm'iﬁ']Lﬁumﬂuﬁqiﬁﬂiwﬁu 3(3-0-6)
(Management and Operations in Hotel Business)
W@ummﬂa\‘iqmmmiiﬂmLLiﬂJ UTELan LasluIAnNITInnIslsausy 1asasn
N199ANTT SYUU LaNIIALTUNIT TUEIUUTN NI9RTN WaZNITUSNIT9IMT uay
weesin uwithu Yo wagmsmuau unlduvesgramnsulsus
Development of hotel industry. Types and concept of hotel management.

Management structure. Systems and operations. Front office. Food and

ginUTuls
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beverage preparation and service. Housekeeping. Accounting and control.

Trends in hotel industry.

A1TIANTITITUIALEL S 3(3-0-6)
(Catering Management)
IviidesisEunau : 03757112 89ANISHAZA15AANS (Organization and

FTIWUINMTNUIAEES UTein kazsUluun1saniay N1508nkuUTIENITeIMNS
WAZIATRIAN  NSANIMUTINMEIMTNTAIUANAINALDIA uazANUABANY N13
PONWUUANLANANIUT WAZFUKUUNMSIANUY N15UE Uagn155UI0e NTIANITAUIU

Evolution of banqueting. Types of catering. Menu design. Food quantity
estimate. Food safety and sanitation control. Site decoration and theme

design. Selling and booking. Cost management. Manpower planning.

Msdansfuuniuazinlash 3(3-0-6)
(Bar and Beverage Management)
JwfideaFeuroy : 03757111 qiﬁmﬁadé]’u (Introduction to Business)
LUIAAEITUNSUSNMSASOIRN N150BNLUY wagn1sdauns qﬂﬂsiﬁ nMsdade
NM3IANSAUAIAIAST NSIAUSAEY NMSHER N15USANT WaENITAAIN
Concepts of beverage service. Bar design and set up. Equipment.

Purchasing, inventory management, storage, production, service, and marketing.

N13IANTSANAIAT 3(3-0-6)
(Restaurant Management)
Avrfikeadeuniou : 03757111 gshailesdu (Introduction to Business)
LIAAAIUAITIANTIINARNIAT N1sAmMUARAIALTIMINE NISHRIVILKUETNT
AsATIELaTiRg MIANIUNITTINT  N1TBBALUY LAZNITANLAS  N1TAINUA
F18N1TBINIT LAEIIAN mimumﬁunu UAZAITIANITAUAIAIASS  NISTIANIT
NINYINTULYE UazhwIlULOnaNTTUINAIATT
Concepts of restaurant management. Determination of target market.
Developing business plan. Location analysis. Business operations. Design and
decoration. Pricing and menu setting. Cost control and inventory management.

Human resource management and restaurant industry trends.

ANS9DNLUULAZININN LUANAIANS 3(3-0-6)

Design and Layout in Restaurant

03763355**
Management)
N1TINUHUNIFIAY
03763356**
03763357**
03763361*
" vy

e alv
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03763362**

03763363**

03763372*

wnAnREIRUNMIEaNLUULAZIRTIUARNANANT N1591UKUNITOBNLULLAZNTS
§na msesesiuiiddunisdanndudanias msfanaeiesiiouazgunsally
fAnn1A13  LEIldNYRINIToRNRUULALINIRUNTAl ANNAIANTILAEAUNELAYDY
anéfidsensesnuuULardnINg MIthgednwaznsinnsmsUsEndamdsau nng
AUANTIAINITOBNLUULAZNNTININ

Concepts of design and layout in restaurant. Planning of design and
layout. Space analysis in restaurant layout. Layout of tools and equipments in
the restaurant. Trend of restaurant design and layout of tools. Customer
expectation and satisfaction with the design and layout. Maintaining

equipments and energy saving management. Cost control of design and layout.

N9219BRUIIBNITDTINNS 3(3-0-6)
(Menu Planning)
Jundidesdounau : 03758111ndnn15maa (Principles of Marketing)
waAnsINYeIgnAn MsUssuduy  MsfMuATIANINT LasARRsAL M3
gonuuulusenIses wariAsesny
Customer behavior. Cost estimation. Pricing food and beverages. Menu

setting and design.

ANSLABNLAZAITINATINDINNS 3(3-0-6)
(Food Selection and Preparation)

NANLAYUINTG  wanAnNUaenne wazn1sUesnulunisinmsey wasuseney
219115 NTINURUINTIINITOINTT WarN1TUINIT UTelan Lazuiinvesenns

Food nutrition. Safety and prevention in food preparation and

combination. Menu planning and service.

mMavisafienTananyse 3(3-0-6)
(Adventure Tourism)

ANYINE Uselny uarsuMUIesmMsviesilsndssanfe widwieaiondamany
feluuszindlve nsdudr mslddinludl nsdesdnd waznisldiduiie gsianis
viodfindsnagde msidufihAanssumavionilsndanagde mwiiazinuglunis
THaTesflonazgunsaidmiuAanssunsvieafisndenagse wumanisdostuuas
$nwanuaonde nseyindsssumilazdundey waliunsviesiondaman
Tuewan fnsfnwiuenaniud

Meaning, types, and forms of adventure tourism. Adventure tourism
attractions in Thailand. Trekking, living in the forest, shedding animals and using

a compass. The adventure tourism business. Leadership in adventure tourism

3 nUalu
ginUTuls
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03763373*

03763374*

activities. Knowledge and skills in using tools and equipments for adventure
tourism activities. Guidelines for prevention and security in adventure tourism.
Conservation of nature and environment. Adventure tourism trends in the

future. Field trip required.

NITIANITITUNANTALAZITUNRNTTY 3(3-0-6)
(Festivals and Special Events Management)
Jundidesdounau : 03757112 asANISHAZN153ANIS (Organization and
Management)
A15IN9UAY N1TDNKULHAYANIWAI NTUTYEILIIY LAZNISAATN FUABUNTS
FANUANARAZITUINNTTUTBAY NMSUTEIUNANTTANUNANARAZULVNTTY
Planning, designing and developing, coordinating, and marketing. Staging

of local events and festivals. Evaluation of festivals and special events.

N13IANITRNS AU 3(3-0-6)
(Museum Management)

JundidesFuunau : 03757112 a3ANISHAZN153ANIS (Organization and
Management)

ANANATY LUIAR LazUsznnvasniisAuy asessnlunisiansiis A
Funouaznszuiunslunisdanisiiissnet walian1sdauans n1sderuvaneuay
n1stianud nmsguadnunanuluiifisdoaen wginssuvesditrvufifisdue n133n
wnnsaifilay A9nssu wazdsd1uisanuazmnuAfidion aruduiussEning
Aisfouat mirsauniady waztonvulunsdnnisimssoe dnsAnwuenaniui

Significances, concepts, and types of museums. Ethics in museum
management. Stages and process in museum management. Exhibition,
interpretation, and education techniques. Care of the museum’s collections.
Behaviors of museum audiences. Organizing special events, activities, and
facilities for museum audiences. Relationships between the museum, public

and private sectors in museum management. Field trip required.

03763428**  NNIINUHLLATWAININITAAIAIQAFINNIINUINS 3(3-0-6)

(Marketing Planning and Development in Service Industry)
SunildaaFeunau : 03763323 msdanismansaaalugsialsausunazvioiien
(Marketing Management for Hotel and Tourism Business)

AaszidnIunsel Jaszigaude-gaseu lona wazalassn AATIZRAINNIS
WUt 1agIATIEYan1MN1eN1sRIUTUGIAIUTNIT  N1SINLALNITAEIN  NISATTUA
wuan1sURURLua wagn1smauan tngldlusunsudnsagy

3 nUalu
ginUTuls
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03763425*

03763426**

03763427*

Situation, SWOT, competition and financial analysis in service business.

Marketing planning, implementation, and control by software.

ﬂﬂi%’ﬂnﬁiﬂaqwﬁuqsﬁﬂiﬂLL'iuLLazviaﬂLﬁm 3(3-0-6)
(Strategic Management in Hotel and Tourism Business)

JyfideaSeunou  : 03757112 99AN154aTN159ANTS (Organization  and
Management)

LunAALAgVg N sAunsian ndnagnsdmivgsialsausunas ieden
MsimuA NM3IeLEULaEA1sAUANNagnSlusTAalsTILALYiDTnn SERUYs
N13IMHULTINAYNS nMslieziuazUssiiiuanimuindendianislunasnisuen
Fumeulunisimuaununagns nsuims nisdseidu waznisussgndldnagns
nsdlnwlugsAalssusuuazvieaiiien

Concepts and theories of strategic management for hotel and
tourism business. Strategic determining, planning, and controlling in hotel
and tourism business. Levels of strategic planning. Analysis and evaluation
of internal and external environment. Steps of determining strategic plan.
Administration, evaluation, and application of strategies. Case studies of

hotel and tourism business.

msﬁ'sumiﬂsamsqsﬁa‘lsmsuLLa:‘viaeLﬁm 3(3-0-6)
(Project Development in Hotel and Tourism Business)

JundidesFuunau : 03757112 a3ANISHAZN153ANIS (Organization and
Management)

NIWAILIGIAALIWTY LayASviDdLTien nsanwanudululdvaansiaungsia
NT9371I6bAN U LL@SﬂiZU’JUﬂ’]ﬁ‘W@NU’ﬂﬂNﬂ’ﬁ n1TA LU AMIAIUAN LLASNTT
Useiliunalasang

Development of hotel and tourism business. Feasibility study in business
development. Planning and procedures of development projects.

Implementation, control and evaluation of project.

m’ié’fﬂn1'im'w%nqmuqmmwnsmmsvi'eNLﬁm 3(3-0-6)
(Crisis Management in Tourism Industry)
JurdidesFounau : 03757112 a3ANISUAZN153ANIS (Organization and
Management)
m'ﬁmeﬁﬂ@mLLazmsﬁ'@ﬂWimaﬁﬂqmuqmammﬁmmiviaqLﬁaa N159ANIS
AEINOANUNTNEINT N1361D9 FIAL TAIUSTIN WATNITUIMITIANIS
Problem analysis and crisis management in tourism industry. Resource,

political, social and cultural, and administrative crisis management.

3 nUalu
ginUTuls
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03763431**

03763436*

03763437**

MR IsisauuuEy 3(3-0-6)
(Sustainable Tourism Management)
SuniidioalSeuniou : 03763111 gsian1sviaailen (Tourism Business)
UseTnnuduin uagveuavainsvioniisawuudsdy gULLUUGU’eNmiViBQLﬁm
woudsdy  nguiitunumlunisieadisuudedy nsdanslundazdiuay
P T (R PRI
History and scope of sustainable tourism. Dimensions of sustainable
tourism. Key groups in sustainable tourism. Functional management. Relations

to other sectors.

msdansnisviaaiisavuun 3(3-0-6)
(Rural Tourism Management)

AMUVINENISY Rl aTuUnNsoULLIA AN TTANS o R i saTuuY FULUUNIT
viouflensuun maiauLazeyintninensluaouiviesiiorvuun msUdulanis
Wannnamsviesiiedluruun  amduiussevingshavienilsuasunasioniien
nsdanisanuvasaselunisvenfissvuun wnliuuazeuannisvieafiervuuy
ﬁﬂwf}@muuaﬂamuﬁ

Meaning of rural tourism. Concepts in rural tourism management. Types of
rural tourism. Development and conservation of resources in the rural tourist
attraction. Improving the development of the rural tourism sector. Relationship
between rural tourism businesses and attractions. Safety management of rural

tourism. Trend and future of rural tourism. Field trip required.

nsayinduazmsianisiuindounisvieaiilen 3(3-0-6)
(Conservative and Tourism Environment Management)
SunildaaFeunou : 03763111 §3Ranisviaaiien (Tourism Business)
WUIAINAANIITTUUAINE N wazdiieinen ATUFURUTTZNIN
NMEINTEIIUYR warBaandeutunsvieadlen mansenusensvioniien wdnns
OUINENINEINTETINIA UATAWINADN  NITINUHY WazNTIANIININEINT Uas
dandon ndnnsviesiienuuday
Concepts of environment and ecological systems. The connection
between natural resources, environment and tourism. Tourism impacts.
Principles of environment and natural resource conservation. Planning and

management of environment and resources. Principles of sustainable tourism.

3 nUalu
ginUTuls
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g3nanN1sIANITUTEYY 3(3-0-6)
(Meeting and Convention Business)
Juniidioaeuniou : 03757111 sqiﬁmﬁyaeéfu (Introduction to Business)
FIUUININIFINNITTININTIAUTEYN UTetnnrainsinuseyu osAUsenauves
g3nvdnUsvyn  gunsal wazmalulagnisdausegn  N139ANIs warnsAtiueu
LANUNITRAN ﬂgwmwﬁlﬁlmsﬁm Mg LaresAnshunsdauasun1sIny ey
LAl UUD99AAI N TTUNTIAU TSN
Evolution of meeting industry. Types of meeting and convention. Meeting
and convention business components. Equipment and technology. Operations
and management. Marketing plan. Related legal issues. Government and

related organizations. Trends of meeting and convention industry.

N153AN1313UINTENINUTZINA 3(3-0-6)

(International Hotel Management)

Juniidioaeuniou : 03757111 sqiﬁmﬁyaeéfu (Introduction to Business)
NFINUNUAMNY g NRUIlsWTHTENINUTEWA SN WagssuunIsinnig s

ALTIUEINT N15IANITIUNTHEINTUY LY NISAmMUANINSEIY wudldunisudeduly

International hotel investment and development. Agreement and
management system. International hotel operations. Human resources

management. Service standardization. Competitive trends in the industry.
MIan1sfinnaInaInIA 3(3-0-6)

IMfeFEUNaY : 03757111 §3RaLUasfuY (Introduction to Business)
WWIAALNIAUTINANINAINDINIA WYRANTTUVRIGNAT N1TERNUUUANTUANNLUY
A9 N1FIANTT LAENITIALY  N1STRNINTTUNNHBULWILUNgRA NS TUNRNAIN

Concept of resort business. Customer behavior. Design for different resorts.

Development and management. Arrangement of recreation activities. Trends in

mimu@ué’uvgummmaaﬂéaaﬁu 3(3-0-6)

(Food and Beverage Cost Control)

JuniidesiFeunou : 03760171 ndnn1sUayd (Principles of Accounting) uag
03761111 %ANNITNAAKAZNITANTUNS

(Principles of Production and Operations)

03763447**
03763458**
Qﬁ]ﬂ’mﬂiiu
03763459**
(Resort Management)
BINF
resort industry.
03763464**
" seivuFulss
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03763475**

03763476**

LIARANEIIUNISIANTAUNY UageanvIe  NITAIUANNITHARIUAUAUNY uaz
ANATNYBIBINT UavlATaInY
Concepts of cost control and management of sales volume. Production

controls in relation with cost and quality of food and beverage.

n153An156U1 (Spa Management) 3(3-0-6)
JundidesFounau : 03757112 a3ANIAZA153AN1S (Organization and
Management)

Faunsvesall Yseianvesgsiaadl aarUsenauvesgsnaall n1sianng
WAZAITANTIUIIY NITAAIALAZNITANATUAITNAIN NARAMTILaEN1TInD1TIuaU)
Bossauiifetes uunlduvesgsiaaty Insfnwonaniui

Evolution of spa. Types of spa business. Spa business components.
Management and operation in spa business. Marketing and marketing
promotion. Spa product and spa cuisine. Ethics issues. Trends of spa business.

Field trip required

mMsdansvieafisaniamea 3(3-0-6)
(Marine Tourism Management)
Avrfikeadeuriou : 03757111 gshailiesdu (ntroduction to Business)
FAUINTT WazdNBULYaINITNoLTBINIMLE HANTENUAUAILINGDY Las
sruufnAmanea waRANIIN1sIanIsNTSBlauuUSTy N5 WarnIs
Aufiunudunseniisammea
Development and characteristic of marine tourism. Impacts on
environment and marine ecosystem. Concepts of sustainable tourism

management. Marine tourism planning and operations.

03763477** n159aN3aLNas (Club Management) 3(3-0-6)

JundidesFounau : 03757112 a3ANISHAZN153ANIS (Organization and
Management)

N15USMIS NSNS waganmwInaeun1egInalugeavinssualuas  n1s
Jpszsinann N1sianIsuaninduiius nsdnniseng wasie3asiulualuas n1s
TNUNUNITHAR KAZAITUIAIT  NIFIANITAUNTNGIUL  NI5IAINUNITRY LaznIs
AIVANNNTTRUNTINNIS TR N TaliLAY LagnsiiAne

Administration, operations and environment of business in club industry.
Market analysis. Member relations management. Food and beverage
management in club. Production and service planning. Staffing. Budgeting and

financial controls. Managing of special events and case studies.

ginUTuls
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