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01352111 nantnarans 3(3-0-6)
(Principles of Communication Arts)
Mé’ﬂﬂ’lﬁLLazmwﬁium’liﬁaa’ﬁ UNUN LLam\laﬂ’iz‘WUsUE]ﬂﬂ?‘i?{l@ﬂﬂﬁﬁﬁﬁiauﬂﬂauaz
dsau gUuUUMSARENTIIATY RRDnIUBVBNALAL AL URRTEUADdIAN
Principles and theories of communication. Roles and related effects
of communication toward individuals and society. Forms of mass
communication. Influences and responsibilities of mass communication

toward society.

01352212 Amimadasdu 3(2-2-5)
(Introduction to Speech Communication)
m’miLLaxﬁﬂwz%uﬁugmﬁ’m%’um'ﬁwumLLazmiﬁﬁﬁﬁmqwéma NSATLUNITNALAY
FBasyanugaganang Ussiandng q veanisyn ndnnsilafigndes aswalud
a15150E. N1seAUTENgY Msdunwal Uignan wazleng
Basic knowledge and skills for effective speaking and listening. Speech
preparation and presentation for various purposes. Types of speech.
Principles of meaningful listening. Public speaking, gsroup discussions,

interviews, lectures and debates.

01352213 msdeansiieliiutinla 3(3-0-6)
(Persuasive Communication)
nguinaziznisliduiiilelunisdearsuiasunarnisindesenitaynna
geAUsEnauiidfynisdiuinineiwasdauineiifinadonislduiiiala
e R e R TG I EIN b VI O

Theories and methods of persuasion for mass communication and
interpersonal communication. Psychological and sociological components

affecting persuasion. Approaches of persuasive message treatment.

01352214 AauiImedNeUdoaNsuaTY 3(2-2-5)

(Computer for Communication Arts)
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01352311

01352312

01352313

01352314

nMsUsggndneuiinesiionuiearsinary mudsiu nilvdedu dnoans lonas
WELNT NSNANNUUIELANATINTNG Tafiihe Al dlas a1 Aonys waznisly
Wswnsudnsagy

Computer applications for mass communication : print, newspapers,
magazines and other publications. Production of graphics, multimedia,
videos, slides, pictures, characters. Using some software programs for the

mass media.

ﬂgwmﬂl,l,a:a'%aﬁiiu?iamaﬁuu 3(3-0-6)
(Mass Media Laws and Ethics )

Nugnu : 01352111
wurAaLAsIfuansuariainnvesUszrvunardennavuludsnudszezllag
J3us35UkarANSURATUTEIADNIATY UisLﬁuLLaZﬂngﬁaﬁLﬁaaﬁﬁaaﬁu 19
vauvesdouary

Concepts of rights and liberty of citizens and mass media in democratic
society. Ethics and responsibilities of the mass media. Issues and laws

regarding performances of the mass media.

Rauziionsdeasanaru 3(2-2-5)
(Art for Mass Communication)

Nugu : 01352111
AnvnguiuarufiRineaiunusluFowesdavziionsdoasnavulunisiiagld
denumngld eneliAnUstAnSuanisnisieans

Theories and practices on art for mass communication to communicate the

meanings effectively to the target audience.

nsdeasluesdnng 3(3-0-6)
(Organizational Communication)

unumuazaNdRnvInsdeasiueadns nguiuaslasiainsesesdns i
LazUsELanyein1sdeansnigluasAnis ﬂ’li“LJ%UUEQﬂiSaW%Na%aﬂﬂﬂiﬁaﬂ’liLﬁ@
AUNTINTUIVOIVDIBDIANTT

Roles and importance of organizational communication. Theories and
structure of organizations. Function and various types of organizational
communication. Improving effectiveness of communication for the

advancement of organizations.

N1SHREITHATNANNIYU 3(3-0-6)
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01352315

(Communication and Public Opinion)

AMAMINY 3TWNINTS wagdnuENIAefYRRNNTY UNUINYRINISARNTLAY
downavulunisdeduasiVsunlasdumou nsdrsaufumisy wada n1s
Tawanmude nsufsuANNARLa U URN SR INIRING

Definition, evolution and characteristics of the formation of public opinion.
Roles of communication and mass media in forming and changing public
opinion. Public opinion surveys. Propaganda techniques. Thought reforms and

psychological warfare.

nquiAeasuIaTy 3(3-0-6)
(Theories of Mass Communication)

nuiuazuuAnswaiofeaiuunum wihil uazdvswavesnsdomsinavuiiive
ﬁﬂﬂmLLﬁ%ﬁﬂL%ﬂuﬂﬂa msﬁﬂ‘mmwwmaLLazLL‘U‘UfSWﬁawawqwaﬂﬁamuuazms
Uftanifivesdenuussingiuvesdiay nstmguiunldesursnansznuain
deansinavusiodeny

Contemporary theories and concepts of roles, duties, and influences of
mass communication on society and individuals. Studying the meaning and
models of normative theories. Functions of media according to norms of
society. Using theories to explain the impact of mass communication on

society.

N133LAINZANIUE ST RaSUa YU 323-0-63
WHANTIUNIFEDET 3(3-0-6
Target Audience alysig in Mass Communication)

ormmunication Behavior
WUIAU ¥ 01352111 4 o Ao - 4
WUBANLUDIR YA UNYANTTUNITHRAN L VAT Nilnananginssun1sgedans nayea
NNTATIE WA UATTATULATIA I NINIAINE) aawmzmnﬂazmmm&amm NLJLU DY
WOADITUNITHBEANT LLVIININGT AYANLAZIMUTTFY UITLANVBINEANTINNFFET
A IRUSTTIN w@?amimmu ANTALATICANIUEAT HAYNON1ILABANIUANT
VPN UWY N1EPE)3 \‘1ﬂaEJVlﬁj]’J’]llﬁmyuﬁi%%’)’]ﬁﬁ@y’)@sﬁuﬂUWﬂmQiﬁllﬂ’]ﬁﬁﬁﬁ’ﬁ .
LUNYUNY ﬂ?i?ﬁ]EJN?‘Uﬂ’li ﬁ’]iﬁﬂ‘l"i’]Wﬁ]@ﬂi’iMﬂ’]’iL“LJ@TUGU'T?J 1390NEDUIAYU NAYND
Basic,.cqneepts 8f commuynication ‘behavior. Factors affecting communication
1?} VA ‘Mﬂ’%ﬂﬂa@\‘iﬂUﬂam TUNY . . .
ehavior. Effects of cédmmunication behavior on .psychotoglcal, social, and
Ta[ et audience ana%yas acco%dmg to the gsycholo,gma, , demagraphic, ,
cultural ~aspects. Types of human communication behavior. = Strategic
social, political, an c_utturgl structure. Mass communication _the,orle% in ta_rget
communication. Relations between mass media and communication behavior

audience analysis. Strategies of selecting target audiences. Audience research.
Study of behavior in mass media exposure. Strategies of using media

according to target audiences.
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01352318  m1swinviuda 3(3-0-6)
(Media Literacy)
aafUsEnay dnwalzuavaunuevesasiude  wdnuwasmedialunisiesziuar
UseiluanuAvesans  msdenfuas  wansemuvesenamnsudoredinuiay
Fausssy mahmsiwiviudeluysannsiumaniiiAitos
Elements, characteristics, and meanings of messages in the media.
Principles and techniques of analysing and evaluating message values.
Message selection. Social and cultural impact of the media industries.

Integrating media literacy with related sciences.
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01352319

01352411

01352413

01352221

waluladansaumanaznisioansiudeny 3(3-0-6)
(Information and Communication Technology on Society)

Nugnu : 01352111

wurfnvannaluladaisaumnanaznisdedls ununuasnansenudiddenis
WasuwUasdeaslugadanuarsauma sUukuy 3n15deans wazmsiunalulad
asauneaznsieansuifuniesiiafensiaundsny

Concepts of information and communication technology. Roles and impact

on social changes in the information society age. Formats, ways of
communication, and implementing information and communication

technology as a tool to develop society.

dosnswaunns 3(3-0-6)
(Development Communication)

Nugu : 01352111

vt fivesdeussnneng q fiddentsiandnuiasUssimani

Roles and functions of mass communication media in social and national

development.

MIMuRuLazUsTfiunaiounavy 3(3-0-6)
(Communication Planning and Evaluation)

‘ﬁugﬂu : 01352111 uas 01352141 waz 01352251

ANTINLNULAE NI TU TSI UNG ﬂ’]i%@ﬂ’]i\i’mé@ﬁ’ﬁula‘ﬁu ﬂﬁiﬁ%ﬂﬂiﬂiﬂﬂﬁiﬁ@ﬁ"ﬁ
VANLATEFANAATIUNITINBHULAENITIANTT NTAIMUATURUULAZRHUUSURNS
N3UsziuNalATINIT N1 RUlATINISHAZNISWEUTIBIU

Mass communication planning, evaluating and managing. Creating mass
communication project. Principles of economies in planning and management.
Determining formats and operational plans. Project

evaluation. Writing for project proposals and reports.

® nguIvINITUsEYIdUNUS

NANNISUITTVIFUNUS 3(3-0-6)

(Principles of Public Relations)

v 6

ANNVNY UTEIF ATWUINITHAZAIUFIAYVDINTITUTEVIAURUS PaAIUUNUIMN

v sa

Taguszasd dnSnauarAusuinvauveInIsuseyduiusnidedinuuasy
naudmung nszurunslunsatlunuysseduius kazsTe1UITMYRIN
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01352321

01352322

01352323

01352421

Uszadunus

Definition, history, evolution and importance of public relations. Roles,
objectives, influences and responsibilities of public relations toward
society and target audiences. Process of public relations. Codes of ethics

for public relation practitioners.

nsUszmnduRusTuge 3(3-0-6)
(Advanced Public Relations)

Nugnu : 01352221

nsfunuUsznduiustemsnuizuia mhenugsiauasmineny Al
warils unumuagniivesntsusenduiusiifidomnsnuuagdedinn nsad
avmadiRsenguilmnefiisadesnisaiennuduiudseninaninsanu Jam
wazuulUNURINITUTEAUNUS

Public relations process in government organizations, private organizations,
and non profit organizations. Roles and functions of public relations to
their own organizations and society. Creating sood image to relevant target
audiences. Relation building among organizations. Problems and trends of

public relations.

mslddaifiannsuszundunug 3(3-0-6)
(Public Relations Techniques)

douaziaiosilatiiensusznduiusynusson dofinazdodinvesdoudazussian
Bnrsadreanuduiussvdentavy n1slduaznisuseiiunauszansninuas
UssAnBravasdolunsussunduiug

All types of media and tools for public relations. Advantages and
limitation of each type of the media. Methods of media relations. Using and

Evaluating efficiency and effectiveness of the media in public relations.

nsilleuiiensuszvduius 3(2-2-5)
(Writing for Public Relations)

Nugu : 01352221

ngufimadouiiensUsznduiug msnunnteyadessn 9mms madewin
WaN  MSWEUARITNY NISTEUUNANY NTREUAUNTNAY

Theories of public relations writing. Gathering information for public

Relations writing. Writing scripts, articles and speech.

AN5NBEUNUUTE U FUNUS 3(3-0-6)
(Public Relations Planning)
Wugu : 01352321
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01352231

01352331
01352332

WUIAR YANNTT LAZATZUIUNISTIUAITINUNLGIY ulszanduius  Tiaenades
fuingusratduazuleugveInuieay UssanuadnIsinauEy

NUUTEHENRUS MaonaunTInnTUsElUNALN U UUTEBEUINUS

Concepts, fundamentals and processes of planning for public relations in
connection with objectives and policis of organizations. Types of public

relations planning. Evaluation of public relations plans.

o nguIvINIslava

nanmslaean 3(3-0-6)
(Principles of Advertising)

wRamslawalosiu puduiusseminamslavansueanise  Mieados
psAUsEnaUNaENguin1sdoasnIslavan asdnsnenislaman nsguaunslaun
ngulvsnenislawan sudszananislavan dolawan nsaisassdsulawan
nsUszdiunanslaman ngurang wag A5seussallunislayan

Basic concepts of advertising. Relationships between advertising and
related sciences. Elements and advertising communication theories.
Advertising organizations. Advertising process. Target groups in advertising.
Advertising budget. Advertising media. Creating advertisements. Advertising

evaluation. Laws and codes of ethics in advertising.

Aaugaznizeaniuulawan 3(2-2-5)
NI983199 U AW ) 3(2-2-5)
Art and Advertising design) .

dvertising Creativity and” Production)
WUFIU : 01352231
WYRIU » 01352331 _ da o & - .
BANN1SLUDIANYDININgEAaU n1988 uluymuNaaugmﬂumsm@@mmﬁulaLLaw
‘Uu%ﬂu%iﬂﬂi&’ll UNNTATWEIIR, PWD WA TWLLACVBAITUA 9~ NASATNUYDARU
Hanenshaulangurunduidvgnevednislawan | Y .
F0aNT lUTULAYUY  FaonUANBIMANNITLAZLYIALANLAYG 9 TUN1TAS19AINEUAT
{Basm principles of commercial. art, Accomplished desiens in _attracting
AW NTTIANIANWYUININING Immu AZNNIN LA WU LUADFINUNLUUA €
Interests and convincing the farget audience of the advertisement. o
Steps of creativity process to create pictures and content in advertising.

Principles and special techniques in advertising in film production, radio,

television and printed media.
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01352333
01352431

01352434

01352435

01352436

N1580E15N1IAATN 3(3-0-6)

SNAUITAUTIANIENIS BN 3(3-0-6)
arketing ‘Communicati

%ﬂwvf?{gjﬁ'gﬁﬁ?m‘?ﬁ?ﬁ{bpfﬁ%?@ﬁ)wimimamquma,nma ngdnssuguilag
Hugan. QW3322AMYAR QN33 unnsdaananisnann uasiedasilantsdonns

Hqg%‘lél}é{]’li’ﬂﬂLLNu5mi\‘1ﬂVl’l<1ﬂ"liI?JHm’]L‘WE]E‘NLﬁimﬂ’]i‘ﬂ’]ﬂ ﬂﬁiﬂiuﬂﬂﬁﬂsﬁﬂaﬂﬂ’]i

a v
R B P R AR HRIPREHY communication.

Consumer  behavior.  Communication  through  products.  Marketing

communication planning, and marketing communication tools.
Process of planning on advertising campaigns for sale promotion. Applying

principles and theories of advertising for planning process of

advertising campaigns.

nsRiguUNlAYUN 3(2-2-5)
(Advertising Writing)

Nugnu : 01352231

AnBsuunlavandviunidsdefiniwazdsiauniseiands q thelawan uning
sl laznImeuns

Practice writing advertisements for newspapers and other printe materials;

advertisement posters, radio, television and film scripts.

N13UINIINIS LAY 3(3-0-6)
(Advertising Administration)

Nugu : 01352231 w3e 01134331

NANNITUTIITNITIAYAUN NITUIMITAUNNUAIUNY N15TANITOIANT UazUAAINT
MsdnasseuUszana msdanisiude midouarUszilunaanindagtunar o
Y2INSUTIINTIawan wwildugsialavanludssinalne

Principles of advertising administration. Agency administration. Personnel and
organizational management. Budget allocation. Media management.

Research and evaluation. Current conditions and problems of advertising

administration. Trends of advertising business in Thailand.

N133nN1TULINITanA Tl 3(3-0-6)
(Client Service Management in Advertising)

Nugu : 01352231 vi3e 01134331
arwiidasiunentsnanndmiudusrauaugndl unumuasanuiuinteuTe
AN8UTNITENAT N133IUTINTRYANINITLABUIINGNAT NITUTEATUUTDIHNY
UsnmsanAiunisnunigluiazaiguen nagnsiunisasieanuduiussuaiu
anA1 nisuiaueulavan Jymuasiuimienisuilavenisdaniseuuinig

Y

anAlua Ul

Y
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01352141

01352241

01352242

01352343*

Basic knowledge on marketing for account executives. Roles and
responsibilities  of client service departments. Collecting advertising
information from clients. Coordinating of client service department with
internal and external organizations. Strategies in creating good relationships
with clients. Advertising presentation. Problems and solutions of client

service management in advertising.

o nguIvimsmleFonun

msvledeRuwidedy 3(3-0-6)
(Introduction to Journalism)

UNUM 9l wazdaunnisvesiilsdeRu AnuvLe Ussnnuas sdUszneu
Yosilsdofiun Bvswavesszuudinufiunnansiudsfinansenusemilsdeiud Avd
LASLESAN  WaEANUSURAYDUVDINTNED LN

Roles, functions and evolution of the newspaper. Definition, types and
components of the newspaper. Different social influences affecting the

newspaper. Newspaper’s rights, freedom and responsibilities.

mMsdetnuazmadeutng 3(2-2-5)
(Reporting and News Writing)

Nugnu : 01352141

pdnasddduiiugiuluniamen nsssduauaitn sUuuunndeun
USZLANAIS 9 AITIATIZY 3971580917 ANSURATOU WarasusTINgesilngnn
finsfnwiuenaniud

Basic principles in gathering and evaluating news value. Formats of

different kinds of news writing. Analysis and criticism of news, responsibilities

and ethics for reporters. Field trips required.

nsgneniNeIsENsANEnS 3(2-2-5)
(Photojournalism)

arudiiugiulumsnieningm gunsal waseTesiielunisdienin lauenn
fungaunisdoansinasy Insfinwivenaniud

Basic principles of press photography and camera equipment. Processes of
developing, printing, enlarging, selecting and presenting photographs through

mass communnication. Field trips required.

m'izhamw%”'uga 3(2-2-5)
(Advanced Photography)

Nugu : 01352242
nszvIuMINuLazinuztugslunstenwislulazuenagile n1slégunsal
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Process of photographic work and advanced skills of photography in the
studio and outside shooting. use of equipments and tools in photographing.
Lighting techniques for photography. Retouching digital images using

computer programs.

01352243 ArwdaluReafunsAuW 3(3-0-6)
(Typography)
MANNTTULALNTLUIUNTRNH N150RNULY wardavidsiun indesdle wdedld Tu
Mt anudfguazunumlunsiasinddetannyanauaydanm
Principles and processes of typography. Design and production of
publications. Typographical tools. Importance and roles of typography on
individuals and society.

01352341 N1SLYPUUNUIIAUNBNITHATUNITA! 3(3-0-6)
(Editorial and Critical Writing)
Nugnu : 01352241
VOB UALVANNITUEY N1TIATITIRALINTAUNUTIANTNIT ARANY UNTLATIEN
uninsal @nsed unussandnis Musinglunthuilsdedu wagingans
Theories and principles of writing, anlysing and criticizing for editorials,
column, analytic commentaries, and features on newspapers and magazines.

Ay dalvg
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01352441

01352442

01352251

01352351

N1UIIUBNIUUAYENT 3(2-2-5)
(Magazine Editing)

Nugnu : 01352241

wann1ssariineans n1ssuRuiiednridneansuseineig o AsAmdeniion
wisuuaty asaud Joudes msliimsnus msdonamm manegy msdmih
sudsnrudifosiunsmandn uay Sty

Principles of magazine production. Planning the production of various
Types of magazines publication formats. Selection of content, proofreading,
Article writing, typographing, illustrating, layout and copy filling. Basic

knowledge on distribution methods.

N15IANITTZUUUALIHDNUN 3(3-0-6)
(Newspaper Management)

Nugnu : 01352141

srUUTIBULazwailanisinn1sAan suilid@e i ulsuieoniseatn  A1TRU Laz
nsandmvevitsdeiuwludagiu

Systems and techniques in managing newspaper publications. Policies

in marketing, finance and distribution of the newspapers at the present time.

® nguiv1inguazlnsviml

nsnsranedewaznwide iy 3(3-0-6)
(Introduction to Broadcasting)
arwiidestuienfunisnssinedesiainguasinsial Anwsedd uasdfmuinis
AUNTIINTEAELUUTZNALAZANUTEING UNUINLAZDVBNAVDINITNITLANLEDY
wihfiLazausuinveuvesdenisnszateidesradiny wadawazisnisnansenis
ek

Basic knowledge of radio and television broadcasting systems.

Historical backeround and evolution both inside and outside the

country. Roles and influences, functions and responsibilities of

broadcasting in society. Techniques and methods of program production.

NSHAATIENNTING | 3(2-2-5)
(Radio Program Production I)

Nugnu : 01352251

94AUTENBULALNTFUIUNIHARTIBNTINY NS 0IdBe mihkazanuiuiinveutes
d1gi1e 9 aslduarseieshwigunsal niswseuuninguaslnnisudnsienis

Af.U(FoaTanavy) vangnIuTulss w2556 19



MENTENYFL
Components and process in radio program production. Duties and
responsibilities of the personnel involved. Using and caring of equipment.

Preparing radio scripts. Practice producing radio programs.

01352352 N15LEURYIINYINTNAY 3(2-2-5)
(Radio and Television News Reporting)
Nugnu : 01352241
n1siguYIIINgLasinsial Jounna1esendned1iing 913lnsial uazdid
nilsdoiiun NsTsuTeazN1sAnfaYIIngwarinsiadanduadu Innisiaue
8NP 1IMIMg waglngvia
Writing radio and television news. Differences among radio, television and
newspaper news. Rewriting and editing radio and television news from the

manuscript. Practice presenting the news programs on radio and television.

01352353 nsREUUNINg Insvied wazaneuns 3(2-2-5)
(Scriptwriting for Radio, Television and Films)
‘ﬁugﬂu : 01352251 waz 01352261
JURUULAZRUINISWEUUNING Insvimd Aneuns unagas unlawan JATIeviuas
saluning  Insvied waznneunsludagdu
Formats and guidelines for writing radio, television, film, drama and advertising

script. Analyzing and criticizing current radio, television and film scripts.

01352354 nInAnTIen1THryiAn | 3(2-2-5)
(RetitwiskrogRnegrarodbiduction 1)
flugny -:003522251
sspuRaTmRAsTRATEA R asmlEsThnaveu @A ns s wihiuay
PAsUTuEnIaBAgEING Iy Titliguithandn@enon asnsssrauLas Uady
ﬁ%@ﬁﬂﬁm&ﬁﬁmzmﬁvmﬁ@mmﬁ@lmﬁﬁﬁ AUTE: Dl PR TROT PRt L N
RABNE PrograTH m@iﬁ;&iéﬂwm%%@a@@ﬂiﬁ&@mf@dh@ﬁgmmmﬂﬁﬁﬂﬁ 13
tadnenard prosemrl nan Biokiei olarum fredactrn FREERRS 16013
Bﬂéﬁﬂﬁﬁ"g Fadio programs.
Systems by which radio and television signals originated and transmitted.
Duties and responsibilities of the personnel involved in program production.
Components of, and factors related to, production. Communication of
meaning through images and sounds. Using and caring of equipment. Using
television equipment in the studio and field production. Short television

program production.

01352452 N133AN1TTTUVIUINGUaInsviaY 3(3-0-6)

(Radio and Television Management)
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Nugu : 01352251

sruunuuagimalianisinnisantdinguarlngiml A1sUsEurduiug yaains
M3¥AsIeMs sdemsdme mslavanuazuleueily

Systems and techniques in managing radio and television broadcasting
stations, public relations, personnel, programming, distribution, advertisements
and general policies.

01352454 nsuaRsIENISINgIIAY I 3(1-4-4)
(Television Program Production II)
Nugu : 01352354
NTEUIUNITHAATIENITIN TV %Lﬂ’i’wﬁﬂejmﬂmma ANINLNY NITNANIIINIT AT
Useiflunasenis Jaymuaznisudlelgmilunisudnsienisinginsviend wagnisin
UfuRNsNEnT1en1snsviel
Processes of television production. Target group analysis, production
planning, program evaluation, Solving problems in radio and television

production. Practice producing television programs.

® NguIVINIENINEUAT

01352261 nmsnmeuasidosdy 3(3-0-6)
(Introduction to Films)
UseThuardtannnsvesnmeuns wdnilugiuiiiisatunssuiunsudnnmeuns n1s
’mLLNum'ﬂ%m%ﬂﬁaQﬂﬂiajLLazﬂizmumid'lsJﬁ’l Aavzn1sdnans L@ee InInen
wazdniinnisiunmeuns aaenunsduunway msiadenmeunsiledu
History and evolution of motion pictures. Basic principles of the film
production process. Planning the use of film production equipment and
techniques in setting up lights and sound. Film psychology and technical

terms. Film script writing and film editing.

® nguITIFVNAANY) duwuT 35398 Anau

01352390 nsRUAMUNTaNaRNANEN 1(1-0-2)
(Cooperative Education Preparation)
n&NN13 UUIAR waznsvUILTesaniafiny sudeudetiduiiieates anudiugiuuas
weflalunisadasiuendn arudiugiulunisufdinu nsfeansuaruyweduiug
NSWAUIYATNAMN iz‘U‘Umiﬁmiﬂmmﬂuamuﬂizﬂaumi WwAdANITULEUD N1T
\WUTIBIU
Principles, concepts and processes of cooperative education. Related rules and
regulations. Basic knowledge and techniques in job application. Basic knowledge
and techniques in working, communication and human relations. Personality
development. Quality management systems in the workplace. Presentation
techniques. Report writing.
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01352490 dnnadnen 6
(Cooperative Education)
nsUftRiludnungninauiiasnaalassnuildfuseunne saenau nsdan
F1ENURAZNITULEAUD
On the job training as a temporary employee according to an assigned

project including report writing and presentations.
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01352491 szafouisideiugunedemsinavy 3(3-0-6)
(Basic Research Methodology in Mass Communication)
Nugn : 01352111
ndnuarszifeuisidonsdearsuiasy nsdmuadyny n131agUuuUnnTIve
mﬁé’?ﬁmqﬂizmﬁLLazaumag’]u miLﬁ‘Uiaumwﬁaga N198319LUUADUN Y
nsiAsIgRLazinudeya n1sldadidimiuniside n1slleusignunay
NSLEUBNANITIVY
Principles and research methods in mass communication, identification of
research problems, formulation of research objectives and hypotheses,
collection of data,construction of questionnaire, data analysis and interpretation,

application of statistics for research, report writing and presentation.

01352497 GHEGYY 1
(Seminar)
msvnauswaveuTemdeiithaulamsdoasinaviluseiu3yees
Presentation and discussion on current interesting topics in mass

communication at the bachelor’s degree level.

01352499 Hnau 3
(Practicum)
ANSHNURNIEAUFDENTUIATUY

Specific practicum in mass communication.
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