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3.1.5 AaBU18TWIN
3.1.5.1 ednidusiaivvemdngns

01125101  avnsileswu 3(3-0-6)
(Introduction to Cooperatives Sciences)

AUYNNEY Yawe Auila Wwuin1s wanavnsailaeduay Allauas
Fannmsvesemnsallulsemelng msdaussiavannsallulszmelne Anudimussewing
sgfivannsalluuszimalnelutiaguu

Origin and historical development of cooperation. Meaning and
principles of cooperatives. Cooperatives in Thailand: origin, evolution, present

situation, and relationship between cooperatives and the State.

01125111** UsgiRavSiAswshauazavdannsal 3(3-0-6)
(History of Economic and Cooperatives Doctrines)

Uszifuazuuifnvasdviiasugio Uiugy erfleugaunisaivesinannsal
Fahlugmsaavunansannsal TasnSsuifisufvuwidnuesyaradfnludvsiasugia
u Jgmn quassa warwuwamailalgmussnsiannavsannsel aeldaaunsed
Uaquu

History and concept of economic doctrine. Philosophy, ideology
and values in the development of cooperative doctrine. Comparative study of
cooperative philosopher’s concepts and other philosopher’s concepts in
economic doctrines. Problem and obstacle in the development of cooperative
doctrine in current situation.

01125112 vdnkagisnsannsal 3(3-0-6)

(Cooperative Principles and Practices)

Aaunsvesannsal ANLANANIYBsAVNIalTUgIAABY nanavnsel
UseTRnasnmswandnannsal ndnavniaiviauay nanannsaiaina nIHaLNEILTNg
avnsel nsdlfinwiAeade

Evolution of cooperatives. Differences between cooperatives and
other business. Historical and development of cooperatives principles.
Cooperatives principles in general and ICA cooperatives principles. Cooperatives
integration. Related case study.

01125201  aywihluiienfuavnsallulsemelne 3(3-0-6)

(Introduction to Cooperatives in Thailand)

Waunsvasuuunsavnsailulsemeing Tngusrasd lassasauaznis
sifluauresavnsaiuszinnangg wihenuiiedestuannsal nguuneuazulouiesy
Aeauavinsel unumuazuunliiuvesannsallulssmalng

Development of cooperatives movement in Thailand. Objectives,
structure and operation of various types of cooperatives. Related organizations.
Laws and state policy about cooperatives. Roles and trend of cooperatives in
Thailand.

» YSuuRaein
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01125211 laseasnsuagnsannisaunnsel 3(3-0-6)

(Structures and Management of Cooperatives)

Judidieaseunneu 01125112

wAnluMsInUssANaNnsalluuAieg lassadnevesannsal n1sdanis
warfanIsuvesannIniusazUszinn nmsudvsseinnannsallulsemalng  nsdanis
avnsalludu nsiiu mnana Msdadedadns MIUIMSNUYARA NMIRaReRoans uaz
m3laugiuaunin

Different ways of forming cooperatives. Cooperatives classification in
Thailand. Organization of cooperatives structure and activities. Cooperatives
management and its unique features: financing, marketing, purchasing,
merchandising, accounting personnel management, communication, member,
director and employee education.

01125212  auunsannsel 3(3-0-6)
(Cooperatives Movement)

JyiifeuSeusnteu 01125111
WS YasannIal MInauNaukazJULUUIASaYeANTINTisansal
vsummsdndunuesannsalfifidenswauiasugia dau Tausssu nsfnwfiama
wazmnliuvesvurumsavnsalluusemaniieg fivhaula msAnwdavioudiouieatu
ulguiedy Mssidsamvesnavszesy winnssunavauilnizewuiunisannsadly
nmsuSuiretaduanmuindeuiidunaing
Development of cooperatives. Cooperatives integration and various
forms of cooperatives network. Trend of cooperatives movement, economic,
social and cultural context towards cooperatives study. Comparative study on
public policy and participation of people. Innovation and new knowledge of

cooperatives movement response to dynamic environment conditions.

01125213* agmuneuazsuloutetadunvannsel 3(3-0-6)
(Cooperatives Laws and Regulations)

Iiideadoumnnou 01125112

ngvngavnsaiaznguaneduiieafestunisianisuasnisdiiiuay
avinsnl JevsfunazsalevufdRfeiuannsallulssine

Cooperatives laws and other laws related to management and
operation of cooperatives. Regulations and practices related to cooperatives in
Thailand.

* JFuljnein
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01125221** \aswgnalvewasnIsannsnd 3(3-0-6)

(Thai Economy and Cooperatives)

Fviideadsumneu 01125112 uag 01101182
Tassaianagdnvasituguvassruuiasugialng Yymiuazuusnnis
WAL LATYERIWE UnumskasavIunsannsal Tussuuidsugnalng
The structure and basic characteristic of Thai economy. Problem and
concept of economic development in Thailand. Role of cooperatives movement
in Thai economy.
01125231 msUgyBannsal 3(3-0-6)

(Cooperatives Accounting)

JuiideaFouiniey 01125211 wae 01130171

ssuudnBvesavnsalzuuuusingg FURTEMemsTEifeatuiuan gavil
udnnavde Aunindnms wildu wavdniibunuuesavnsal mevSvesavinsaiiann ms
Unvesannsaifiraudaiu msnsaaeudyd wavnistisedad Ygymuazguassalums
UfURTAedestumstiyfuesavnsaluusmelne

Accounting system for cooperatives of different types. Accounting
practice for each cash receivable ,inventory, fix asset, liabilities and owner’s equity

of cooperatives. Accounting cooperatives with branches. Cooperatives auditing.

Practical problems and burden of cooperatives accounting in Thailand.

01125311  FFUAIeATIUTUNdmSUNITIANSENNTal 3(3-0-6)
(Quantitative Analysis for Cooperatives Management )

JyiiseaFousnniey 01125112 uag 01417111

msUsegniivindinenans Weldlunmsirsedt uasudtymimunsians
gsieamnsel msdesivigedunu  mstieseitgyifsafuauiamds nmstiends
Wsunsudadunsanldlunisdnnisgsnavesannsal  nauijddheinud  nsinen
lAsa89U wagansauingd

Application of mathematics for the analysis and solving of
cooperatives business management problems. Break even analysis and inventory
management. Uses of linear programming in cooperatives business cooperatives
business management. Theory of games. Critical path method and network
analysis.

01125312  awnsainsinumsiulszielng 3(3-0-6)

(Agricultural Cooperatives in Thailand)

Anuving Alla Wamins mMsdiugsianasngusvasAvesannsod
Msineas Tassaineansuimsnuamuduiusvesannsaimsinunsivaotuduiiieades

Meaning, original development, business operations and objectives
of agricultural cooperatives in Thailand. Cooperatives administration structure,

relationship between agricultural cooperatives and other related institutions.

* JFulpenein
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01125321  |AswgAansavnsel | 3(3-0-6)
(Cooperatives Economics )

Ayiseauumnnou 01108111

wramBATsgmanslunsnuiiuduannsel dnvarvosmaiiinain
annsal Anwaen1elATIEse LagwgRnssunessnevesannsal Iuinisvesannsal
youiannsalsiude nquiannsaimsnana nquiannseloouming waziasAmg oy n1s
Usegnavguiinceinudiiugsiavasannsal

Economic justification to form a cooperatives, kind of cooperatives
effects, the structural characteristic of cooperatives and their behavioral
consequences, evolution of cooperatives theory, theory of farm supply
cooperatives, theory of marketing cooperatives, theory of saving cooperatives and
credit union, application of games theory in cooperatives business.

01125322  ASWEANARSNISIANITANATAIUING 3(3-0-6)
(Economics for Service Cooperatives Management)

VWi FALATHFAIENT LATHIAIANITN1TIANTT warNMInaInduAIuINIg fu
ssmsgsivannsaluins Weyjauslellgmmaaswgiauarliuimsduatadnisuraundn
1NNIINT3UTElEILaE A lIN19gINIVBIMIENNTAl UNUIMINIUATHENILAZNTTUIUNS
danslugsfivannsaluinis Mmeduaiugsnvannsaiuinis Isn1sauiiugsivvesannsal
UIMsUsELanenge Wy avnsaiudind annsaliavaniy avnsaivesin annsaiimanssu
wanfautlsl avnsalusmaise AVNIRETAV 18" WANINTVBIENNTAIUTNNT M3
IALARATNURIVUILNMTANTAIUTNNS MeTeilasinmsamuluannisivins Ugwuas
guassAluNMIUTMSNUaNnIaiuinis Msiaranisadunurasannsaluinig n1sUsuda
vasavinsaiuinisneldnszualamAiminaznisivasuutas iieifussdnisgsiania
Uszrwu Aifulseloniroussamuuasdan

Microeconomic theory, managerial economic and service marketing
with the business of the service cooperatives organizations to reduce the
economic problem and provide welfare to member more than the benefit and
profit oriented of the cooperatives organization. Economic role and management
process for the business of the service cooperatives, encouragement of the service
cooperatives, service cooperatives business management process, such as taxi
cooperatives, housing cooperatives, dormitory cooperatives, wood handicraft
cooperatives, water service cooperatives, job and employment cooperatives, etc.,
development of the service cooperatives, structure of the service cooperatives
movement, investment project analysis, problems and obstacle to service
cooperatives management, performance management evaluation, adjustment of
the service cooperatives under globalizations and changes, to be the people
business organization that contribute benefit to people and society.
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01125323  \ASwgMARINIIANITavNIaiiue 3(3-0-6)

(Economics for Cooperatives Store Management)

VUNYALATEFAANT LATHEAIEAINITIANIS Uarn1InaIn fusednIg
gIRauvuannsaiiu daitivane wazinguszasavian lunsaatgyuimaasesialiiy
au¥nvesannsailagdiusinninninisyelselevuniegsnvvesituannsal wavd
Whvineuas Taguszasases lumsdavivimsiuaiainmsunaun@ninnniinisyssaniils
NgINAvesNansal unummaseghakaznszuunsiiliussiaduanuesannsal
Fufn msdudunudiunseainvesavnsaiiumunandnuasyanaviily Wauinnsves
§INvannIniIuA1 1AS9aT9veeTuIUNITANNIUIT WA nM3¥ade nstmuasiAde
IMNY ASUTIISAUAIAIAGY LasIasiatunukazanInaaom1anisiy Jymuay
guasIalumsuImIiuannsal nmsiananisaduaiuvesiiuannsal n1sususiives
annsadiudnmeldnssualannfAtaniuagnisideuutas wWelvannsal¥usnduesdng
gsfamaUssrvuiidulselomireoussnounasdan

Microeconomic theory, managerial economic, and marketing on the
business of the cooperatives store which has the primary goal and objective to
reduce the economic problem of the cooperatives members as a whole more than
the business oriented of the organization, with the secondary goal and objective to
provide the welfare oriented to the cooperatives member more than the profit
oriented of the stores. Economic roles and the cooperatives store retail business
management process, marketing management of the cooperatives store to
members and non-members, Cooperatives store business development, structure,
merchandising, pricing, inventory management, capital structure, financial liquidity,
obstacles and firm performance evaluation. The adjustment of the cooperatives
store under the globalization and changes to be the people business organization
that benefit to people and society.

01125331** ANSIANIIAISRUYDIANATO 3(3-0-6)
(Financial Management of Cooperatives)

ANNNNEY ANAIAYVBINITIANITNITIRIUVDIANNTY N1TILATILIY
NSRUANNTAl N1TINUNURAZNITHYINTAUNIINITIRY NIFIANITANINAGDY N15TIAYIN
ulszanuamu Msdalassaitunuuasiuutuuresavnsal Ygmnlunsfudly
N3IAN1INITRUYsannIailulsevalneg

Meaning and importance of financial management of cooperatives,
analysis of cooperatives financial statements, financial planning and forecasting,
working capital management, capital budgeting, capital structure and cost of
capital of cooperatives, practical problems of financial management of

cooperatives in Thailand.

* YIuupenein
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01125332 msdansaudsluannse] 3(3-0-6)

(Credit Management in Cooperatives)

AN BLATEN YUYV EUTD MITATeiifsliaudeundundn g
MMHURAZATIIEBUNITIALTe mMaFenfiusnsinendy ndnusefuundsduideves
annsal Wisuiflsumslidudievesannsalivantudu Yymlumsufoideasunsia
fudevasannssfluvssmelne

Meaning and nature of credit analysis. Planning and supervising of
the provision of credit to members. Repayment, rates of interest, collateral and
sources of funds. Comparatives aspects of cooperatives in relation to other credit
institutions. Practical problems in providing credit of cooperatives in Thailand.

01125333  msmanannsal 3(3-0-6)

(Cooperatives Marketing)

Fuiideuiuuanney 01134111

AMUNUIBUALANUFIAYVDINITAAINANNTAL  NISUTUITNITRAINTBY
annsal MsUIMISMIRaIALarMsiIUAnagninmsnaiavesannsal Yaymiluniaujun
L?imﬁ"um‘m‘%m3§iﬁﬂﬂﬁima1mmaqawnﬁaﬂ

Definition and importance of cooperatives marketing. Marketing
business operations of cooperatives. Marketing management and Strategies
formulation in cooperatives. Practical problems of marketing business operation.

01125334 ANSIAMSEVNSIBRUNSNE 3(3-0-6)

(Saving Cooperatives Management)

) &

MATERnsaniugsnesavnsaisouning  nsdalaseadneves
yuaunsavnsel Msleseiaude MsmsRaouwarmuUANAde MsuImsanmades
m3lenminsamu msdalassaraiunu duyulunu Shenenids Jymuarguassa
Tumsuimsnuannsaieaunindlulsemelne

Analysis of business operation of savings cooperatives. Structure
organization of savings cooperatives movement. Credit analysis, credit inspection and
supervision, working capital management, investment analysis, capital structure, cost
of capital, rates of interest. Problems and obstacles in the administration of savings

cooperatives in Thailand.

01125335% 4lgunguasnisINgkuannsoal 3(3-0-6)

(Cooperatives Policy and Planning)
AUNUBLATANAIAYYBIULEUIBLAT NS ASAMUAUlEUTY
annsal MIIURUANNIIAS nagns nsUszgndnuiiazuwIRamanguiulounsuay
msausy ieldluma fiRlunsdanisannsed

Meaning and importance of policy and planning, cooperatives policy
formulation, cooperatives strategic planning, application of knowledge and

theoretical ideas about policy and planning for cooperatives management.

= Yiuusannedin
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01125336  Msfinwuasmsdaiuannsal 3(3-0-6)
(Cooperatives Education and Extension)
Jriideadoumney 01125112
AMUNINY  ANNEIAY waNNIsUaEISMsiNsAnwIBUSHATUANNSalLA
aundn n3sums winoudmvihivesannsaiuazssunly imadansussyuousy
N3IANTITUTEYN FUNWT MIWUZLWINAUNTHEN NIIRATN Lﬁ'@ﬁ%'uﬂ';ammigwmm
\Uusgvesaudnannsel winnsanaSIwaTUIUMYeR T Tiduait nsdndenuay
Aneusudmifiduaiu finsfnyuenanud
Meaning and importance of cooperatives education and extension.
Principles and methods of cooperatives education and training for cooperatives
members, directors officers, employees, interest groups and general public. Techniques
of organizing and conducting meeting and seminars. Provision of guidance on
production and marketing for improving standard of living cooperatives members.
Principles of extension and role of extension works. Selection and training of extension
workers. Field trip required.
01125421  avinsadnumMINmuIATYgNILaYdIAL 3(3-0-6)
(Cooperatives and Economic and Social Development)
IniidesiSeuanieu 01108212 wag 01125212
unum winil waseudduesavnsal lumsWauniasgiaasdenud
Weafumsadsadaliifansoounming msavauyu mMswauuazduaiuo@nuaznissauie
fulumsdidugsisluguuuuegg adumslidude mawdn menann msusgu mswuds
wasmIALUAN MIswIAswasmIUssiute aaenuaiaRnmadug Tuguvesavnsel uaslu
nalndAgyuesiguasientu TumsnauyuTuLaEd Ay

Role, duty and importance of cooperatives to economic and social
development in the field of promotion of savings, capital accumulation,
occupation development and cooperation among people in various forms of
business operations including in the provision of credit, marketing, processing,
transportation and communication, banking and insurance.

01125422 mswgransannsal |l 3(3-0-6)

(Cooperatives Economics II)

Jyfdeaseusnnou 01125321 way 01108111

wleureasugamansunnafidenasolamneannsel wleurenanisiy
uazMIAeeY vesnafsidwaieannsalluaianisinums e nsUsEiuTIAT NN
s1en Msnseareseld msseuseld Weuememsiu wazndensuesmeasgitdena
soavnsaloauing uarannsaiinshngidlou o1 mafmunsnsnenidy Snsuanideu

Macroeconomics policies and their consequences to cooperatives
societies. Public policies on financial and trade which affected cooperatives in
agricultural sector e.g. price guarantee, price support, income guarantee, income
distribution. Public policies which affected saving cooperatives and credit union eg :

interest rate and exchange rate determination.
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01125423  iAswgmanian1tuiumsannal 3(3-0-6)
(Institutional Economics and The Cooperatives)

v fidenduusnnou 01125212

unuwwasassnisannsaineladrdnAanguiiasegaansanitu yeeeu
yamwAnKLiTlenanadn n1sAnwisydvsamuesanity feilumsnisuaslaidy
yIM3 Ao udagegavecdinn ngAnssuniaAssgnaiuauTilaveyudly
deny uagUselonivesdsnumilouselomiduny msvildiuseloniasaauausiazaudy
aieafulslonigigauesdsaumumdniassgransssnnivia mnanduudauazeanu
gaudpsrasanduiumsuilatgmisieg maaswgia

Role of cooperatives organization under the institutional economics
school of thought. The flaw of Neoclassical economics concept, the study of the
efficiency of formal and informal institutional economic actors on the
successfulness of the society. Economic behavior and human cooperation in the
society, and advantage of the collective action, social benefit over individual
benefit. The merge between individual benefit and collective benefit of the
society according to the economic governance. Superior and inferior of the
institutions for economic problems solving.

01125424 \AswgAnaninisdan1sdmsugsiaannsal 3(3-0-6)

(Managerial Economics for Cooperatives Enterprise)

FiidesSeuinney 01125212

nquigaiAsugAmaniwaziasegmanigsnalunisdanisgsiouasesdnis
wuvannsad JujiusEleviiurssgiowasdenuvesdundnannnitusylovdauiiunig
gafvvesavnInl mIdnisesdnisgsiednvafiauiilildismailsudiilalidansrils
rnansenuvesrulianysaivesfeyatnansdefanssuniaasugiauedasAanisgsialuy
annsal Funuuaznausglonidmufuiivansay ulvemaiansmudsiunuisnely
wazneusn UlBUIBNITAINY AUYLTBIRUYULAZIUUTENINNTAMY mwiﬁmmqqsﬁﬂ
wazkaUszlevdnaulnunIsau Tnssadafunuiimsngaussrinmiiautunu anmages
vam3tusaziuyumyuiou Wevensinassilsazautaznaysvlovdduiuauen
am“ﬁﬂlugﬂmmﬁmwdwmjam?iUﬁuLLazﬁmswﬁuﬁuma Yymmauszlowdaiuszning
Lﬁwmu,asﬁﬁﬂnmmuﬁLﬁﬂﬁuﬁzwdwaauﬂ%nLLazﬂcu:m's'suﬂ'ﬁﬁ’uc’haa‘i‘ﬂmwmawnszﬁ

Microeconomic theory and business economic to the business
management of the cooperatives organization which oriented to the economic and
social benefit of members more than business benefit of the organization.
Management of the special type of business organization which conceming to the
“not for profit” aspects, and consequently it is not a “non-profit” organization.
Impact of the asymmetric information on economic activities of the cooperatives
organizations, cost and optimum surplus, financing policy from both interal and
external source of fund, investment policy, cost of investment and capital

budgeting, business risk and return on investment, Optimal capital structure
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between debt and equity, liquidity and working capital, Surplus allocation policy for
retained earnings of the cooperatives, rate of patronage refund and rate of dividend
payout to members, Principal and agent problem among member-share holder and
board of director as the principal and the management team and professional as
the agent.

01125431  nsiaMseuUssannvesannsol 3(3-0-6)
(Budgeting Management of Cooperatives)
Fiideadeunniey 01130172
AUV ANEIAY USEan  nSIRinuUsSEUNNYesEnRnsal  A1s
NunuwazmuaulaeSiudsana nslideyamadydiienisuimsau uagnis
andula msRanuuasyssidiunany Ugnikazguasialunisdaniseuyssunmues
avnsallutsznelne
Meaning, importance and types of budgeting. Budgeting planning
and techniqu es of controlling. Application of accounting data for administration
and decision making, follow-up and evaluation. Problems and obstacles in

budgeting cooperatives in Thailand.

01125432  msUszndnaufiamosluauannsel 3(2-2-6)
(Computer Application in Cooperatives Sciences)

wANANRgITUNMITanIsgIuteya nssenuuuguteyalasnisaina
A3 38U kaswuuneiy msdszandldlusunsudniasy nsdanispudeyadnu
Nuannsal

Concept of databases management, database design by creation of
simple tables, reports and forms.

01125433  waluladansauweiionsdanisannsad 3(2-2-6)

(Information Technology for Cooperatives Management)

waReuguanaluladansaumea unumuazauddyreavalulad
asaumaran1siansgsisannsal  unuiRuITs LA saUWMAaNnId  n1sUsEynd
wealulagansaumalunisinnisgsieannsal  n1susegnaldeeiuasszuudingu
SolusiAluavnsel  nsdeansteyauarieSotiasuiiames  annsalfussuumded
dldnnselind uarsruugudoya

Basic concepts of information technology. Roles and importance of
information technology to business management of cooperatives. Information
technology development plan for cooperatives. Application of information
technology in cooperatives business management. Application of office
automation software for cooperatives. Data communication and computer

network. Cooperatives and electronic commerce. and database system.
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01125434  msdamslegumulugsiaannsed 3(3-0-6)
(Supply Chain Management in Cooperatives Business)

Iriideadumnney 01125112

wurAniuguluntsdanisleguniu msimunldguniu nagndaiu
Sufeuaviusiinsgsnalunisdanislegumu nsdifinw

Fundamentals of supply chain management. Development of
supply chain. Collaboration strategies and business alternative from supply chain

management, Case studies.

01125435 nsdanisladafnddmsugsisannsal 3(3-0-6)
(Logistics Management for Cooperatives Business)

Fuiideaseusnney 01125212

ﬂ:1mé’ﬁugﬁwNm'a'aﬁ'@mﬂaﬁaﬁﬂé n1359an13 ladadnd wagnns
Jan1slaguniu msdemsladadndiunmsuszyndldlugsnssusiueingg vasannsed laun
Mssaminde nsuan msnszanedudn msvuds msdanisaudnaseds wasmalulad
ansauwmAAeTes

Concepts and fundamental of logistics management, logistics
management and supply chain management. Application of logistics management in
business of cooperatives, procurement, production, distribution, transportation,
warehouse management, and related information technology.

01125436  msusmseudssluannsed 3(3-0-6)

(Risk Management Cooperatives)

wuade Useddaanuduu wadnnrsiugiulunisuinisanaudes
nsTUIUNISIuNISUSISAIIIEsY nsUsEiuaades wndesdeuazinadalunis
uimsaudes nsuszgndldnisuinsannudedlussdnsannsel nasuimsaiy
deoa wnldulunisudmsanuideaesannsaluayeinninneg nasnaudnyiniogg
AMsUIMISAEs W etasAnsannsel MeluUsEmALazstsUsEnA

The knowledge and skills about risk management. The course
comprise of a concise history of risk helps explain the current perceptions and
beliefs about. The fundamental principles and practices in risk management
used in risk evolution and management, risk management process. Tools and
techniques of risk management apply of cooperatives. Furthermore. The
tactical risk and strategic risk enables a better grasp of the complex interaction
of risk, environment and management. The identify future issues and trends in

risk management. The case study of cooperatives’ risk management.
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01125437 myiawasuluannsed 3(3-0-6)
(Performance Measurement in Cooperatives)

ANUNINEUAZLLIAAYBINTIaNAIY AnwiLuiAauaziasaaiianiadiu
N159AN151UNTITIARAT U TSI UNBINUBIANS (BN SATIEIUNINNISIEY  A1sUsELEY
yadudfin  msweuidisunuiin msussgndldiedesdiouazinadasinag ieatunis
'i'ﬂwaa'mLﬁ@iﬂum'iU'%msﬁ’ﬂmsqiﬁ%ﬁwniﬁﬁ ASANEIAIDE1INISIANAIIUVEIIANS
avnseiszianangg sannelulssmawasinasemne

The basic concept of performance measurement system (PMS). The
knowledge and skills about PMS. The performance measurement within
contemporary organization especially in cooperatives, PMS process. Tools and
techniques of PMS apply for cooperatives such as, Financial Ratios, Economic
Value Added (EVA), Benchmarking, Balanced Scorecard (BSC), Performance Prism,
Key Performance Indicators etc. The future issues and trends in PMS. The case
study of cooperatives’ PMS.

01125438 NNSIANITANNTAINIINTTIIY 3(3-0-6)
(Management of Financial Cooperatives)

InideaFeuniou 01132211

‘U‘J‘H'CU‘W wagndnannsal /ﬂ'lW‘i'JN‘?JENEWIﬁ’MﬂTﬁJJLLa ﬂ{]‘iuL‘UEJ‘U 13
Useiliunansaiduiuvesannsal ﬂ’ﬁ‘U'S‘Iri’]iﬂ".l’li]LﬁENﬂ’mEm'i’mﬂﬂLUEJ ﬂ’li‘U‘ﬂﬂTS
G'IU‘V]N‘UE]&LQH nuuae ANTNAFDI mﬂwauwa ﬂﬂﬁ%ﬂﬂ?iﬂ?iadﬂu ey mmawmwauq

Cooperatives philosophy and principle. Overview of the industry
and regulations. Evaluating cooperatives performance. Managing interest rate risk.
Managing the cost of funds, capital, and liquidity. Extending credit to members.

Managing the investment portfolio and special topics.

01125491* 3F3quyeannsed 3(3-0-6)
(Research Methods in Cooperatives)

Seiideadsunreu 01125311 w3 01422451

ALY ANNAIATY LATLUIANTUNTINENIENNTAL NENLasITNNTINY
ynsamnsel msfmuailgm niseenuuunside makeinquszasuazanufigiu nsiiy
swsdeya nsasrsuvasunu Mslesginasnisulannuninedeya nsldain
AMSUNTINY MSBBUTIBINURELNTUNAUBRANTITIVY

Meaning, importance and concept of cooperatives research,
principles and methods in cooperatives research, identification of research
problems, research design, research objective setting and hypothesis formulation.
Collection of data. Construction of questionnaire. Data analysis and interpretation.
Application of statistics for research. Report writing and presentation.

= YFuugesein
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01125497  duuu 1

(Seminar)

msdaueLarefusiuteiiuraulamaasugaansannseflusedu
ERTATREE

Presentation and discussion on current interesting topics in
cooperatives economics at the bachelor’s degree level.

01125498  UgumiiLey 3
(Special Problems)

mMsfAnwAuATIMaAsYgAansannsalseiulIyyInkasSsutsaley
Wuseanu

Study and research in cooperatives economics at the bachelor’s
degree level and compile into a written report.

3.1.5.2 swividusiaiviuenvangns
01101181 |ASWEANANTANIA | 3(3-0-6)

(Microeconomics 1)
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Meaning, nature and methods of economic study. Economic
problems. Functioning of the economy. Demand, supply, price, elasticity of
demand and supply, application of demand and supply. Consumer behaviour and
utility. Production and cost, short-run cost and long-run cost, production in the
long-run and the very long-run concerning progress and pollution. Price
determination in different types of market, application of price theory. Income
distribution, determination of wage, interest, and return on investment ; poverty
and inequality.

01101182  ASHEAANTUNAIA | 3(3-0-6)

(Macroeconomics 1)
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National income account. Determination of national income.

Business cycle and national income fluctuations. Theories and measures of fiscal
policies. Money and banking, monetary and income analysis. International trade

and finance. Unemployment, inflation, economic growth and development.
Comparative economic systems.

01101281 imsugAanigana |l 3(3-0-6)
(Microeconomics 1)
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Microeconomic principles concerning economic functioning of free-
trade economic system in dealing with basic economic problems. Demand,
supply, market equilibrium. Theories of consumer, production and cost. Principles
of price and quantity determination of goods and services in different types of
market. Determination of factor prices and principles of resource allocation.

01101282  ifsugAIAnsuNATA I 3(3-0-6)
(Macroeconomics II)
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National income account. Determination of national income and
product. Analysis of the relationship between level of output, money, and interest
rate. Comparison between Classical model and Keynesian model. Business cycle
theories. Growth theories. Inflation theories. Monetary and fiscal policies.

01101424  \ASEEANANIFSNAIWRENALNS 3(3-0-6)

(Business Economics of Strategy)
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Economics and strategy. Business firm operation in the modern

economy. Economic concepts for strategy. Economic and public policies affecting
strategic management and business policy. Analysis of macroeconomic
environment. Industry analysis and business strategy. Business organization analysis
and strategy.

01101425  9FYFITUMUATYFANANTGIND 3(3-0-6)

(Business Economics Ethics)

Jufineaiousnney 01101181 uay 01101182
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The relationship between business economics and social ethics.
Developments of social ethics from personal to organization and institutional
levels. Ethics, efficiency, and the market system. Ethical responsiveness to
business and economic stakeholders. Ethical issues related to politics and socio-
economics, economic policy, environment, human rights and corporate good
governance. Trend of social ethical standard and its application for business and
economic developments.

01119111 mwgmﬁm%mwmn{fmﬁu 3(3-0-6)

(Introduction to Agricultural Economics)
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Accelerating factors and necessary elements of agricultural
development in developing countries. Role of natural resources, population,
capital, and technology in agricultural and economic development. Overall
structure of agricultural economy of Thailand. Agricultural production. Food
product consumption. Consumer demand for food product. Demand for, supply
and price of agricultural product markets. Principles of agricultural production.
Costs of production. Supply and income of agricultural product. Principles of
profit maximization in agricultural production. Principles of agribusiness

management. Problems on agricultural product trade.
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01130171  n3URTINIRY 3(3-0-6)
(Financial Accounting)
wannsUg@ialy Anstuiindgitusuieaduduan @ﬂwf’: frduu
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General accounting principles; principles of recording transactions for
cash, account receivables, note receivables, inventories, investment, tangble and

intangible assets, liabilities, owner equities; preparation of financial reports.

01130172  nsdgBilen1sdanis 3(3-0-6)
(Management Accounting)
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Role of management accounting; cost accounting; standard costing;
activity based costing; budgeting; flexible budgeting; cost-volume-profit analysis;
responsibility accounting; segment reporting; pricing decision; use of accounting

information for management.

01131211  M3RUGINT 3(3-0-6)
(Business Finance)
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Objectives and role of financial management, financial forecasting
and planning, financial decisions in cash and marketable securities management,

receivables management, inventory management and financial decisions.

01132111  ¥aNMTIANS 3(3-0-6)
(Principles of Management)
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Concepts of administration and  management, scientific
management and human relation approach, bureaucracy system, business
structure, function and classification, the influences of environment to business

administration, management process and executives’ significant roles and

activities.
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01134111  YanNN1RATe 3(3-0-6)

(Principles of Marketing)
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Nature and process of marketing. Concepts, role functions and
factors of marketing. Market segmentation. Selecting target market. Consumer

behavior. Marketing mix and marketing research.

01417111  umaRda | 3(3-0-6)
(Calculus 1)
dflmuazausiliies sywusvesilaiduwaznsUssynd Andaeywus uas
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Limits and continuity, derivatives and applications, differentials and
applications, integration and applications.

01422111 w&anads 3(3-0-6)
(Principles of Statistics)
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Concept of statistics, measures of relative standing, measures of
center, measures of dispersion, random variables and their probability
distributions, binomial distribution, Poisson distribution, normal distribution,
sampling distribution, statistical inference for one and two populations, analysis of
frequency data, one-way analysis of variance, simple linear regression analysis.

01422451 ANSIASILINITOANDLLTIUTZENA 3(3-0-6)

(Applied Regression Analysis)
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Simple and multiple linear regression, correlation, model checking,
indicator variables, model selection, nonlinear regression, using computer software

in regression analysis.



