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01132111 NaNNIIIANIT 3(3-0-6)
(Principles of Management)
LRI TRIUINIIM1N15EANTS UN1TEANTT anTnkAdeuNegsAeT
HANTENUABNIT IANT13§INT ATUTITUNNGIAIUATANIURATBUABEIALYD
99AN19§5A9 UNUMIKAEUTTINI IS Janisveidants nsdadula nsnsuau
N1FIABIANTT NITVNUILAZNITAIUAN
Concepts and evolution of management. Managerial jobs. Business
environment affecting business management. Business ethics and corporate
social responsibility. Managerial roles and management functions of managers.

Business decision-making, planning, organizing, leading, and controlling.

01132142"  @NMWWIAGDUNNYUUIETINY 3(3-0-6)
(Legal Environment of Business)
§INAUATANINUINGOUNINYUUIY AUNLTY i LazUsELANTBIN NN
NILUIUNNTYATTTU nssziudeninnlagmanazauglanainisuendIa ANNIURR
NNYVHNEUBITINILUATUA9
Business and legal environment, definition, sources and classification of law.
The judicial system, dispute settlement by court and arbitrators, legal liabilities

of business.

*

01132213 nsdea1sesdnis 3(3-0-6)
(Organization Communication)
JufideaSeunineu : 01132111
audfyrean1sdeansluesdnig uwadn ndnn1s a5es3n Nguane q uas
vinwefisuduvesnisdeanslussdnig ielesdnseniuegaduszansam ng
Uszgndvinugnisieanslumsianwaz s uiladgmuesnisdeanslussinisg
Importance of communication in organization. Concepts, ideas, ethics,
theories and skills needed for effective communication in organization.
Applying communication skills for planning, developing and solving

communication problems in organization.

" YFulsengin
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01132221

01132222

01132231

WHANTINDIANNS 3(3-0-6)
(Organization Behavior)

MaNMTINBIRNITANUNYWene 4 dnvazlassainavetesdnisuuuniansuaslsl
\Dumens weFnssvesyARaLazngunsieus msgdle Aunadoufatvesins
msuAlvaudeudsly e3dnns nsiawesdns

Organization theory and design structure of formal and informal organization.
Individual behavior and group perception behavior, motivation process.
Environment of organization. The management of conflict in organization.

Organization development.

NSIANTNTNEINTUY Y 3(3-0-6)
(Human Resource Management)
Juiideadsurew : 01132111

vdnuarIsmsddunuiuyaains ieaduadissyansamlunsyieg s
iuaseTguardgela mssuatas msdnden n1sussy uazusid nsiansan
AuArNYeU suileuite wmaldle nsduniwal wdnIZnsAnA1sAmaULNY
avannis usnsmauasegiauasdennliunntnegu
~ The concept of personnel management. The role of recruitment to recruit
potential employees. Morale development and motivate employees. To
recruit, select and profile employees. Disciplinary, promotion, fringe benefits
action. The selection procedure, plans of renumerations involving welfare and

physical security.

GRLLEOE] 3(3-0-6)
(Business Statistics)

nsumguuazisnismsaitunldlunisgsia msdarinans uagnisnszaeves
Joya N1swInLasAuUazdy N15duA78E19 nsUsEINMY ARy N1
vndeuanNAgIu NMsvageulaauads N15IATIeEANLUTUTIL NFIATIvAL
DNNBEUATANAUNUS N1TWeINIlLazaDAUaUNITILASN

Statistics theories and methods for business application, central tendency
and variation data measurement, probability distribution, sampling distribution,
confidence interval estimation, hypothesis testing, Chi-square, analysis of
variance, regression and correlation, forecasting and nonparametric statistics.
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01132243

01132311"

01132314

gsnauarANUSURnYaUsadIAY 3(3-0-6)
(Business and Social Responsibility)

unum wid wazauunouresgsiailidediny nansEnuTesanIw
wndeuiiiion1suimsgsie mIneuaussvesgsiasanmdoInITvesdany Tnuas
safufianuiuinouvesgsiafifisenduyanasii 9 Idudandn wiinamu daamu
ANNIINaeY wasUTsnAYR

Roles, functions and responsibilities of business toward society,
environmental impact business, business response to social need and
stakeholder management.

N15AANTINAGTUEYUSIND 3(3-0-6)
(Business Support Management)
Ivireadunnew : 01132111

NEUIUAITLATNITIANITAAaTuayugsia n1sdan1sdrdnau nshnsdsuay
Usgyrduius miﬁ’mmﬁﬂwLﬁ'amsﬁ@msmﬂaﬂuawaéqaﬁﬂszﬁw%mwLLazz
Uszanona

Business support procedures and management, office management,
business correspondence and public relations, skills development for

efficiently and effectively business support management.

ANTNUINFBNTINT 3(3-0-6)
(Environment of Business)
JaiidoaSeusnney : 01132111

U3581NIAMY8355A99 9 1 adufulinveuvesgsfadedny Svdnaves
ANNUINADUNFIAULATHFAD UATNITLDIUUUAI Yo3a01UUgINANY N3
Usulgagsnabidrivanmwindeniiudsundas msfinsanfengievsiulagia 4
v

General business atmosphere, social responsibility of the business
institutions, the influences of social, economic and political environments,
business development to coping with environment change and general legal

aspects.

YSuUpnein
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01132321" NMITNURNUNTHENTUY B 3(3-0-6)
(Human Resource Planning)
FiidoaTuuinnou - 01132222
mimmwuw%"wmﬂiquﬂﬁaamﬁﬁmﬁ’mmunaqwémﬁms ANINULINADU
MyuanLazNglusIAnNIT AITIATILRUATNEINTAIORSINIGS NNTIUATILRNU LAY
nsuntalaymauidnu
Human resource planning that aligns with organization’s strategy, external
and internal environment. Manpower analysis and forecasting. Job analysis.

Manpower problems resolution.

011323237  wWinUdNAUS 3(3-0-6)

(Employee Relations)
Aniifeadsuanniou : 01132222

Yadeiiieadesfuanuduiuslunisineny ssinsvesinegning nsiasan
ABTes MIINIULAIsiudein sy MIU1Teriyninew unumeessy
weueiefuanudmuslunisinusgedivssdnsam

Factors concerning employment relations. Employee’s organization.
Negotiation. Employment contract and conflicts resolution. Morale. Role of

government sector. Policy related to employment efficiency.

01132325 NIAITUILATNTAALADA 3(3-0-6)
(Recruitment and Selection)
Fiidonuunnou : 01132222
WUIAANITETINILALARLABNNINYINTYARE NTEUIUNITNITATIN MATANIS
Andion NITRauIIOUL LLazmiUﬁangiq@wu’q
Recruiting and selecting human resource concepts, recruitment process,

selection techniques, competency measurement, and placement.

* - 1
Al

£ o a
UIUURTE
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01132332

01132333

01132334

mseneidSnaiansingulamaegsia 3(3-0-6)
(Quantitative Analysis for Decision Making in Business)
AiifeaFeuanney : 01132231
UNUIMTBIN1SIA BB aUT MR eN U AT NI IAY wuaRaLaynTg
Ussgnaldlusunsudadu mstinnesiemnalhremsdeuuvas wdeededmsuns
andula weusnisdndula anuiianidu nsliasneiuaisenss AsaAsIEd
15ADN LUUTIEBINTYUN NITAIUANAUAIAIATY N1IIIRBIHATUNTINAZ N Y]
wnad
Roles of quantitative analysis for business problem solving, concept and
application of linear programming, sensitivity analysis, decision making tools,
decision tree diagram, probability, queuing, Markov analysis, transportation
model, inventory control, simulations and game theory.

STUUANSAUMALRBNISIANIS 3(3-0-6)
(Management Information Systems)
Ffideudsuane : 01132111
mﬁﬂmi‘ﬁm&aLLasaﬁaummﬁami’s’mLLNuLLazmsﬁmﬁﬂﬂuaﬂﬁmi NSNS
waluladasaumanazninginsdeya n1sdnnisszuugiuaaug n1swdd
didnnsedind nszurumsmagshauagnisesnuuuasdnsifienisudstulaseandunis
Toszuvansauneegfiaiesssu
Managing data and information for planning and decision making in
organization. Managing information technology and data resources.
Knowledge-based system management. Electronic commerce. Business
process and design for competitive organization, utilizing information systems

with ethical manners.

NNTAATITATZUUIIUGSND 3(3-0-6)
(Business Systems Analysis)
FfideaSeuannou : 01132111

wAdAN1S3LATIEYR wazeenuuuszuuau nsdrszuuauldled ey
syuunudagiu nnseenuuussuvupeuimes nsidenldnauiimesii
WUEauAUY N1SMUANKaEMTINYIAUNYABAfBYRItaYanauiInasIAY
duusznau Snsfinwuenaniui

Techniques in analyzing and designing business system, application of the
system, computer system design, selection of computer system suitable for

business, control and safety for computer data. Field trip included.

-85,



01132335

01132336

01132337

N139AN5IATINITNINGSAT 3(3-0-6)
(Business Project Management)
Iniidonduunnew : 01132111
nN13UsaliulASINTNegsna Mumsdnnis nswdn Msitu msaann msyaains
LazAMAMILASEENIYRIlATINS MIduAmneuLnuTedlaTING NYINNeINIS
Andula Wnsdawiounulasims msfinwmanumuisauvadasinismieniy
walla wazanmindeuiszsruaslinissfiunulasinisvinldesnaiiuseansam
Project evaluation in business concerning management, production, finance,
marketing, personnel and economic value of project. Calculation project
benefit, decision criteria, project preparation, feasibility study and
environmental effect on the project operation.

NSWEINTalgsna 3(3-0-6)
(Business Forecasting)
JvideaSeuinney : 01132231

Wnrswensafaniuzesysia nsuszgnananuariSnsnsadAnisiinsient
wnld avdviusuaznisannes N53ATIEYEYNIURAT NMTATIUALYIAFBURATR
FILUUAN 9 ﬁﬁsﬂﬂjwuﬁlWﬂwq?\nﬁmmsﬁauimsa%aLLazﬁwaaqéfuLw N9
wensaineden madsslunauazmsvilinisnennsalauysaiuuy

Business situation forecasting methods. Statistical applications and methods.
Trend analysis, correlation and regression. The time series analysis. Market
survey and testing. Different behavior-based forecasting models. The model
building and simulation. Indirect forecasting methods. Forecasting evaluation

and correction.

NMFAATITNBIANNNTIN | 3(3-0-6)
(Business Analytics 1)
IniiFeuseuantey : 01132231
miUszgndlsunsupouiaimeiifien1siinszideyauasmsiadulanisssiia
mlereigudeyaiiienislivstlevilunssuiunismgsia
Application of software programs for data analysis and business decision

making, database analysis to support business processes.

" s1e3nlm
" Yulsngin
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01132339"

01132342

01132344

N15AATILATIANNI9G5NA I 3(3-0-6)
(Business Analytics II)
JeiideaTeuannew : 01132337

wadansiasisiansaunaginadedn nsdvhudeyailednniegsio s
Uszgnsansaumagsiaifienisnausumagsia

Business analytics techniques. Business insights investigation. Business
analytics for business plannineg.

FEUUNHRINTGIND 3(3-0-6)
(Business Tax System)
IiifioaFeuaniio : 01132142 wie 01453111

g eInIBoINSAoMsHANUSEWA viannsufiRuazASdaiuniBeonns
7in AUSURATOUNNAEINTVDIYARALAZEIAIMIUUSELIa 5L INS AHAANINS
mSasmweniinuasnEniafiulaesinsuimsaiuriosiu

Role of taxation on country’s development. Principles and effective tax
practices, tax liability of individuals and businesses under the revenue code,

custom tax, excise tax and taxes administered by local government.

dnuiIRReIN NN MINeAuATaUIlna 3(3-0-6)
(Legal Environment on Consumer Protection)
Iniifeasuinneu : 01132142 v3e 01453111
NMINEgsARIwREANTURATeUYDINEN fimieduduaru3nisdeduiina
avdveguilan msmuaunslavan A1SAIVANAAINEUAT NSAIUANISIAY NS
AIUANUIFITFIUAUA nsteafiunisunain msa'\‘iLaﬁuﬂWSLLﬁQ%’uﬁLﬂuﬁssuwwqqsﬁa
MsAuATeUIlaa dmsuduAanizetig
Legal aspects on product liability, consumer’s rights. Consumer protection
in the field of advertising. Consumer protection in the field of labeling. Price
fixing. Industrial goods standardization. And monopoly, promotion of fair
competition and fair trade. The consumer protection of the certain products.

" Jiuusenein
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01132351  gsAvszudneUszme 3(3-0-6)
(International Business)
VANUIAMINAR TRQUSTAIR WAL INSINYBIAN NI BUN1I5S AT T Hase
PInTEniUsvA Taedunsfnwiauuandieneimusssy nguimsmsewing
USZWA UaEMINAUIMIBATYERY kagnsinnisgsnasenineseme
Concept, objective and overview of business environment affecting
international business. Cultural differences. Theories of international trade and

economic development, and international business management.

01132361  N13RAADIDIMNNGIND 3(3-0-6)
(Business Negotiation)
wnAauasngudiedesiunsinsadesemisgsie Yaselunisiesedeses
NTYUIUNMSIATIADTOS MTNATIEAANTUNTE] W TIBNITIUNUNNSITIIRBTEY NS
Hudngesauaznaiflunisiasadesewnigsia uwamnisiasaidesaamnigsia
9e198l935550 THnsdlAnw
Concepts and theories related to business negotiation. Negotiating factors.
Process of negotiation. Analysis of situations for making negotiating plans.
Persuasion and business negotiating tactics. Ethical approaches of business

negotiations. Case studies.

011323717  msIAnN1sesRAuilugsne 3(3-0-6)
(Knowledge Management in Business)
FfidouTeuunnew : 01132111
ANUVNNBLAEAIINEIAYTDINTITINNITOIAAINS Toya aTaumna nszuIums
dan1sang Meaieesraug yuseduiiunalia yuuesludussdnig yuueslu
Aumsdants sl msusziunaninudisa warlededdyuiininudisa
Definition and importance of knowledge management. Knowledge
management process. Knowledge creation. Technological perspective.
Organizational perspective. Management perspective. Implementation.
Success evaluation. Key success factors.

" YFuusesnedn
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01132413

01132416

01132417

N5IANSIBINagNS 3(3-0-6)
(Strategic Management)
JuiideaiFouaniiou : 01134211 uay 01131211 w30 01132314
nagysuaruleuenessia Mslnseitgmsig 9 TunssAusveInng wieldlu
msuRunMsaindunuliussadadminevesssie
Business strategy, policy and problem analysis by managerial level for business

operating plan implementation.

mi%’ﬂmimsmﬁﬂuuﬂaaL‘Bﬂgsmms 3(3-0-6)
(Integrative Approach in Change Management)
Aiidesdeusndew : 01132111
n13dan1snisidsuntasatelduiuniiinate mﬁmiwﬁ%a;&mﬁaﬂwq
NIEUIUMITANIINISUEB LAY mﬁﬂmimuLLu’;mﬂJ%"U&p‘uadLﬁiwﬁﬁﬁlwatﬁEN
warmsimuImuuwIgeilu Mswautegddy wMaBsysanmsitontsaing
nasnmYetnsAnIslunsnevauesenssudlanfiniuarssuuiasugianaiies
Management of changes under dynamic context, Data analysis leading to
change management process, Management under the philosophy of sufficiency
economy and the “New Theory” of development, Sustainable Development,
Integrative approach to set an equilibrium within an organization in responding
to both globalization and sufficiencyeconomy system

N5IANISINEANE B 3(3-0-6)
(Sustainability Management)
JyideaSeumnnie : 01132111

wwIRAS eANSURRYe UAedALLarEILando NIIANITTINAYNS waznIs
dnnseuUAsuuas iiensWanasAnsysAvagadsty

Concepts of corporate social and environmental responsibilities. Strategic
management and change management to develop sustainability in business

organization.

" sneenlugl
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01132421  ArsWaLmMSWEINSYLY 3(3-0-6)
(Human Resource Development)
Jiiroadeunno | 01132222
Luafin Mg wardulsznauvsmsRaILmMSwensuywdluesdng unum
vesgdanisinuiuminensuywd nszuaunslumsimuminensuyed
Concepts, principles, and components of human resource development in
an organization. Roles of human resource development manager. Process of
human resource development.

011324227  A1SIANISARBULNY 3(3-0-6)
(Compensation Management)
ArideaSuinniew : 01132222
wnRnuazNguiMAedesiunIsTansimeuLny TnensounquiesnIsdITa
Aneduiiou mssenuuulasadirneuly wesuumangmnefiiites
Concepts and theories in compensation management ranging from salary
survey, designing pay structure and related legal issues.

011324237  ms3AN1sHaNIsU{URL 3(3-0-6)
(Performance Management)
Jiideadeumnnon : 01132222
nIrUIUNIINISIANISNANISUfTRNuasquiiAeados inaeinnsTananis
UJUR9U N15919unY wiada LATNITBNLUUKUUNAZBUMIBUSE IR UNANAS
UuReu n1siesiziyadnnimuasinued laeld3snisdsiuinuazininen
Tgymlummegeuuaznisdanswansu iy
Performance management process and related theories. Criteria in
performance evaluation. Planning, techniques and test design for performance
appraisal. Personality and attitude assessment using quantitative and

psychological approach. Problems in performance management.

" UFulsesnein
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01132424  anvzdihluesAnisssha 3(3-0-6)

(Leadership in Business Organization)
IpiideeSounney - 01132111

uSunasnnggimgsinlugalandtad nsdanisuazanedin fuirmny
WUIAALUUAANEEN 9IUNALALINENG Qﬁwuuué’uau qursmads gundanagns
wnliuamefihlusunan msinmswasuwasmasnmegay

Context of business leadership in a globalization era. Managerial and
leadership. Classical view of leaders. Power and influence. Traditional leader.
Contemporary leader. Strategic leader. Trend of leadership in the future.
Leading to change and followership.

01132431 nsAansinematindnass 3(3-0-6)
(Management Simulation Techniques)
AniiFeaduusino : 01132332
nguiuszmadanuidowuresnsinnislasthneiinsaouazinud Wounld
wAUynIn199AN19§379A9 9 N19n153U A15AAIA A1STANIS wavn kA &
MsAnwuenanui
Theory and fundamental techniques of management simulation and games
applicable to business problem solving in finance, marketing and production.
Field study included.

01132441 amwLL'mé'aumangwmaizm"lwszwnﬂ 3(3-0-6)
(International Legal Environment)
JfifesSeunneu : 01132142 vise 01453111
ngvanegsiaisatunstevedudiseninaseing nnsdedudndn nnsd
duAneen W5N15 AANINT ANEAANINT N1TAINUTTNINUTEIVA AAIALTUATT
frUszme nMsmIvANNIsUIIsTRRuesInslaudonsiseninsseme QUELGEY
Ruszninlsumeveinmaenyy Jgymnisuedgsng
NIRUTEIINUTZNA
Legal aspects on international sales. Importation and exportation of goods,
custom procedure and tariff. Transitional investment (direct and portfolio)
International monetary market, foreign exchange control, international credit
facility, international loan of private sector. Tax consideration of international

financial transaction.

" Jfuusnein
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01132442 anwanaaunguinenswddunistugn 3(3-0-6)
(Legal Environment on Intellectual Properties)
JyriidesSeuannou : 01132142 wia 01453111
ngvanegsivivie anslng wdsamnentsi Avavd nmsvesunshuasesdnd
nmsleudvsuarnmsazidindvsvswdaulumadyan
Legal aspects on patent, trade mark, copy rights. Procedure of application
for rights conferred. Assignment and infringement of intellectual properties.

Licensing system.

01132452 NN RUIBUTEU 3(3-0-6)

(Comparative Management)

anmwandenlulssiveanie q dnasen1saregluuunisuinisgsnvesials
dnwuznsuImsgsialulsemeadineg lasSeuiouiiolinsegsigauds ynseu
VI TUIMSLUFURUUSNGY

A comparison of management in cross-cultural context, domestically
environmental factors influencing management styles. A comparative analysis
of strengths and weaknesses of management styles in different countries. Case

studies applied.

01132453 N133ANIINITATERINYSZINA 3(3-0-6)

(International Trade Management)
SunidesiFeusndeu : 01132111

aNUWIAUAR TQUITaNA LagTsaliugsnvsenintsemanazluanmwindou
MNALASEENY fAl N191E9U09gINeTenINUsend n1simualasIaiaesdns ns
MyUAUlEUIEULAZLAUNSANTIUNUMSIUNTRY N1SHER N15RAR MIYARS Lag
ssuvdayauite nsuivnsgstvsewinasana Tuanmwadenty 4

Concept, objective and international practice under international economic,
social and political environment. Organization structure, Policy formulation.
International finance investment, production, marketing, human resources and

management information systems under current economics environment.
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01132461  anudufusznoums 3(3-0-6)
(Entrepreneurship)
Jiireaieuanien : 01132111
535UMAVRLETENOUNT nzIuNsMsUsEnsumsTuuSuMEng 9 Useidiusing 9 #
Werdesiunisiadefanislng nisadreassAuinnssy nmswauvinsenis
Husgneums
Nature of entrepreneurs, entrepreneurial process in various contexts, issues
surrounding new venture creation, innovative creation, entrepreneurial skill
development.
01132462" N133AN19§3NVATOUATD 3(3-0-6)
(Family Business Management)
FuiidesSeusnnou : 01132111
nszvIumsmsyszneumsegduszuuluuiunvesgsianseundr waznisysan
MsAIEAIUNMTIAMIMAnguiuazsnaUiRgdasianseunin
Entrepreneurial process within the context of the family business and
integration of management theories and practices to the family business.
01132463 GENUERTRERT 3(3-0-6)
(Social Enterprise)
Avidesideuniew : 01132111
msdanisfanisiitedann nsaduazysadiulenialunsimurfanisiteden
MIaTNAUAMINEIAY uarn1sUSEEUNARDULNUNNIEIAY
Social enterprise management. Seeking and assessing business opportunity
for social enterprise. Social value creation. Social return on investment
evaluation.
" sl
**U§UU§55183%1
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01132471" ms{]’ﬂmsaeﬁmstﬁamsﬁ'ﬂué’ 3(3-0-6)
(Management of Learning Organization)
SvridosFousnneu : 01132111
mmmmaLLazmmﬁﬂﬁ’quuaaaaﬁﬂﬁLﬁamn%‘au%’ NILUILNMTRNAILIDIAN5LE
N1538U3 AsTUIUASLAIINAIINE Msudstuaug wasnisthaudludssendly
NITUINITNU é’nwmzLawwﬁﬂﬁyﬁxé’umaamnﬁuaaﬁmﬁLﬁ'amsl,%'auéf AN
AUUTTTN ﬁwﬁwaq@"ﬂ%miLLazmﬂﬁé’wuw nsdodns n1soneloussdndug
ANYUZIANIZYRININIY wazn1sEnIsAUNanITUL TR
Meaning and importance of learning organization. The development
processes of learning organization: knowledge acquisition, knowledge sharing
and knowledge utilization. The characteristics that indicate the level of learning
organization: cultural values, leadership commitment and empowerment,
communication, knowledge transfer, employee characteristics and

performance improvement.

01132472 JTUUAINTIDIANTS 3(3-0-6)

(Organization Memory Systems)
JwiidasiFeusnnou : 01132371

AUAIAYVITTUUAIINDI98989ANS waluladdmsunisdnnisseuuaIudn
29Ans flensimugnsiiuesdnisuianisdous Jadeiiieidosuaznisly
Usglowannsyuuanadesinisiifivsednsam

Importance of organizational memory systems. Organization memory
systems technology management for the development of learning
organization. Factors related and utilization of efficient organization memory

systems.

01132491 sufouisidoiugrunnsgsia 3(3-0-6)
(Basic Research Methods in Business)
ninuazszldeuisn1sideniegsie msfmuailym Mseguuuuise nss
Inquszasdnavauuiziu nsiiusiusindeya nisadauudsuaty MsIAsIz
wazirmdeya msldatindmiunside msdsunenusaznisi@uonan1sive

CRTIRIRIRYPY

YFuupenedn
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01132490

01132497

01132498

Principles and methods in business research, identification of research
problems,formulation of research objectives and hypotheses, collection of
data, construction of questionnaire, data analysis and interpretation,

application of statistics for research, report writing and presentation.

avnaAnen 6
(Cooperative Education)

nsUURmuludnvasninnuitasmeulasuildfuseunng nasnaunis
IYINTIPNU WagMslaue

On the job training as a temporary employee according to the assigned
project includingreport writing and presentation.

duyun 1

(Seminar)

msdauauazaiueideniaulamsgsialuszauuieynyes
Presentation and discussion on current interesting topics in business at the
bachelor’s degree level.

Usyriivaw 3
(Special Problems)

NSANYIAUATININGSTA SeRuSgaesuasisauRsudauduseay

Study and research in business at the bachelor’s degree level and compile
into a written report.
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3.1.5.2 nedvidusiaivivenvidngns

VIV UATYFAERT

01101181

01101182

\ASEFANER3ANIA | 3(3-0-6)
(Microeconomics 1))

msIgdnYazuasIssAnvLAsYgmans  Jywiaswgia nmsviwdhiives
SYUUIASHENY QUasA QUMY uazsimaudnvguvesguasduasgunu msldguasd
wazgunulumsuln wodnssuvesuilnauazessauselews] gshansnanuazdiunu
NIIKER ﬁunu’l,ussaséu’w,t,azswsma nskdnluszezen nswanluszorenln g
WRendesfumuinmiuazaaiis msfmunsenanaalunaiasag AR RISIEN
URUF msnszateseld nismvuesidns aenide WAZHARDULNUIINANTAINU AN
81N wazAulivdisuiy

Meaning, nature and methods of economic study. Economic problems.
Functioning of the economy. Demand, supply, price, elasticity of demand and
supply, application of demand and supply. Consumer behaviour and utility.
Production and cost, short-run cost and long-run cost, production in the long-run
and the very long-run concerning progress and pollution. Price determination in
different types of market, application of price theory. Income distribution,
determination of wage, interest, and return on investment ; poverty and. inequality.

LATEFANGASUNAA | 3(3-0-6)
(Macroeconomics 1)

Bslunmsiareldssrned  Jadeidusimueseldssanwnd  ans
wWasuwamelisznend Ypdnsssiuarnmsadoulmivaduseldsznd gl
WATUINTNITVOIULBUIBNITAAY T2AUTIAT MTRULAZAITOUIATT NMTILATIZHRUAT)
warMIIAERIEld  MsAasMsRuTErIsEmA  N1sinuastule A
TUTgYiAule waznsimuLAsygiaUIsuiioy

National income account. Determination of national income. Business cycle
and national income fluctuations. Theories and measures of fiscal policies. Money
and banking, monetary and income analysis. International trade and finance.
Unemployment, inflation, economic growth and development. Comparative

economic systems.
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a1 U gy
01130112

01130171

01130172

Nty dtunana | 3(3-0-6)
(Intermediate Accounting I)
JvriidesSuuannou : 01130111 wSe 01130101 w3e 01130171
NIDULWIANEIMTUNTTIENUNINNTRU nanN1sURYTEUNSNENITMUNUTENN N3
TPYAAILAZNITHANITIENTAUNI NIl UTIE91UN9N151EY Fesznaudie  Sudnuaz
semsiivuwiniuan gnvil MRy dudaande Ruawu siunumsiiu fifu o1ms
uwazgunsal  Aunindlilidnu  msdesewesduning  edwrumiwdiienisamu
unsndlimudeuifeliflevisuaznisiidunuiionan nineinsus wazinumsnssy
Conceptual framework for financial reporting, principles of accounting for assets,
classification, valuation and presentation of assets in the financial reports. Those are
consisted of cash and cash equivalents, accounts receivable, notes receivable,
inventory, investment, borrowing costs, property, plant and equipment, intangible
assets, impairment of assets, investment property, non-current assets held for sale and

discontinued operations, mineral resources, and agriculture.

n13URYNISRY 3(3-0-6)
(Financial Accounting)

vanmsUn@aly Bnstuiindadtuduiesubuan Qﬂwj Mitudu dudauvde
Ruasu uniwdfififmuuaslifian vilduwasduresifudwes msdavsmenu
LUNARPIS!

General accounting principles, principles of recording transactions for cash,
account receivables, note receivables, inventories, investment, tangible and

intangible assets, liabilities, owner equities; preparation of financial reports.

13Uy Tien15InNTs 3(3-0-6)
(Management Accounting)
f5"11"!‘ﬁéfﬁ]\i!:%EJ‘I.‘!&I“If‘i’e]‘u : 01130171 %38 01130102
mwddyuesnstyTiienisinnis MIFLANAUNY  FUYUNINTTIU AUYURAY
aNTsu MssUUssann sulsssnauBavey MIIlseisiunuy - Ysina - fils msdgdnu
ANUSURATOU NFINEUINUAILNU NSAUUATIAN mfl&i’fﬂfj’agamﬂ’aﬁLﬁamséfﬂauh
Importances of management accounting, cost accumulation; standard costing;
activity-based costing; budgeting, flexible budgeting, cost-volume-profit analysis,
responsibility accounting, segment reporting, pricing, use of accounting data for

decision making.
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01130211

#191991N159U

01151211

01131212

01131241

sty @tunans I 3(3-0-6)
(Intermediate Accounting II)
JiifiesSeuanriou : 01130111 v3e 01130101 w3a 01130171

vannsuazuuU iivensta@dmsunemviaulazdiuvendives  sadns
ndszan msdujuazmsingadn msuanssemswaznisUnwedoya nstyddmsu
msUsulasaadanil mlssedu mstnaussumsiiy MswaBuLUawIMs Ty unzns
unledaiianann

Accounting principles and practice for liabilities and owners” equity, including
classification, recognition and measurement, presentation and disclosure,
accounting for debt restructuring, earnings per share, financial report presentation,

accounting changes and error correction.

N13RUgINY 3(3-0-6)
(Business Finance)

jvneuasfinIsUImenensiy ManueuLaEeTIsinensiy Tk
nsAnaulasefeIfunTtu MsUIIsEuan uazndnndng muaLEeINnTYIman
mw%msqnwf’j MIUSMIAUA uarulovedugnianistu

Objectives and role of financial management, financial forecasting and planning,
financial ‘decisions in cash and marketable securities management, receivables

management, inventory management and financial decisions.

N13RUYAAR 3(3-0-6)
(Personal Finance)

winlanmsdnnsmensiudiuyara msdaieuszna mstedeituan Gude
masziuds msesn  msawuluiiu vénning  msnausumenisiy dleasu
\nBUeIENITINIL

Personal financial management techniques, financial planning and control, a

system of spending. Consumer credits, life and securities, retirement plannine.

wanuazuleuen1samy 3(3-0-6)
(Principles and Policy of Investment)
JyniidosGouanniou : 01131211

vanuaruloviemsawulundnning  nmsasmudumafieiils  Jededngaliifnnns
amu NISNITAN LazmTileTsiuleuienisamu MyinNaRaUWLAINNTAYL AT
Anduladenau
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01131312

01131315

01131316

Principles and policy of securities investment, investment and speculation,
factor considerations for investment, analysis, measuring of return on investment,
making investment decision.

n1sldmauiamaslunisiiasnzyiniensitu 3(3-0-6)
(Computer Applications in Financial Analysis)
SuiideiSeunniou : 01131211

Baswesziiasainsluveshenuing 9 wedase q  Afshuldluns
WRSInNsiy  wanmsiansanliiasin Bansufinganisuazderianainsinegi
Lﬁ(ﬂ‘ﬁﬂLﬁ’Jx‘lﬂ’lSﬁﬁﬁ]LQW’]gLL‘ViQ‘Vf’;'a‘VQI‘J’J 91y

Technigues that should be used in financial analysis, comprehensive method

for financial review and discussion of business firms.

Fuldauarn1sSeniiuiy 3(3-0-6)
(Credit and Collection)

‘1’15ﬂLLa:ﬂ"igﬂ’]iﬁfﬂWiﬂJWIﬁEUL%BQSﬁQ UssnnuagdsnsSonifiuin  wohiluaznis
wmsniluuunlfaude veuwnvssnisliaude fvusszoznatlunslvdude ms
fugetelidude uleuvensiGoniuiu memusuuasineulindgnil

Principles and methods of credit-granting and collection policies to all business,
functions of credit and operation of credit department, scope of credit
management, credit limited, investigation and analysis of credit risk, collection

policies, management control of credit and collection operations.

N15AANTEUNTNESIND 3(3-0-6)
(Business Asset Management)
JuniideeSeunaneu : 01131211
wallauarisnsanaulalunismunuwaz s RuUMUAEY MUUUANI9U89n1S
Jnn1siuan Guamussozdu anviluavdufaunde Uaduuaznguijlunisdndulaasyu
duniwd meldnngnisidsauazanalintuen
Technigues and decision planning in working capital management, models of
cash and marketable securities management, models of account receivable and
models of inventories, factors and theories in investment decisions under risk and

uncertainty.
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01131321

01131342

01131441

N3R_UITNINU A 3(3-0-6)
(International Finance)
JviideaiFeusnnou : 01131211

mysudunu  ulsvgwazunumvesantunisiuseninUsene  insesdiolunns
U$75593uUnsT sruushsuaniuaey ULGUIENITAIVANLAZNTAUASUAUANAITENIN
Ussinmdulinansevunseiiowsionls msmuugsiaseninedseme Tnefiansanluud
Hunu M8ons wssu Jgymnamseanauasanusiudiossninussma nsufiRnu
YDINUNNUTENATDITUIAT TN ITE

Operation, policies and function of international financial institutions, foreign
exchange tools, foreign exchange rate system, policies of controlling and
promotions, international agreements that affecting business profit, international
business operations including capital taxation, lab our, marketing problems and

international agreements, operation of foreign department of commercial banks.

N153LAT1ZRATIAITYU 3(3-0-6)
(Equity Securities Analysis)
JerideaiSeunniou : 01131211

AAINERTIEIY  UssLanasiansud asrUsznoudfrewmsiasuiuleuny
n3du Tassadednneende nanemanswil nsvuIunsdeuensansuinsysediy
gaﬁﬂmﬂmwﬁ ﬂ’l'ﬁﬁﬂmmwama‘uLLMUQWﬂﬂWiaﬂnulumiﬁaﬁiwﬁ MIIATIZIIAELS
mnmsasulunsianswil m’sﬁ’ﬂé’uﬁum’mﬁwL%ﬁamaamﬂmwﬁmam’mﬁwﬁ"uq]LLa
widsoyananasanvil nagnsmsasmulunsianswil

Fixed income securities definition, type of fixed income securities, key features
of fixed income securities, monetary policy, interest rate structure, fixed income
market, fixed income securities trading process, fixed income securities valuation,
return calculation, risk analysis, credit rating, regulatory agencies, sources of fixed
income market information, fixed income investment strategies.

NNAATITARANNTNE 3(3-0-6)
(Securities Analysis)
JyidesiSeuuniou : 01131211

YOUATRIMTIATIIVAINING  AuuTRvemdnning  drdutuvesmsiiaTe
wanniwg  msAaFenvdnning  nsaaevuiilsaniuasiutiune vguinisuszdiu
yaAmannIng

Scope in securities analysis, characteristic of securities, portfolio selection
process, selecting optimal portfolio, earnings and dividend estimation, the

valuation theory of security.
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#1UIYINTIANISNISHAR

01133211

01133242

01133312

01133313

N13AANTITNISHAR 3(3-0-6)
(Operations Management)
FvriidesSeunniou : 01132111

wénmsiesfurasmsdamsnsuan Aufitugruluniseenuuusdasios Usuam
YBINTEUIUNTHANUALUHUAS mmilﬁymﬁuiumﬁmmsﬁwé’qmiwﬁw ANUEIRTUDY
yhuafine masuliunussuundn matanisaufeens KAZNITIANTITANN

Basic principles of operations management, introduction to product design,
classification of process and layout, introduction to capacity management,
importance of location, operating operation system, managing inventory and

managing quality.

widiegBidnnseiindilesdu 3(3-0-6)
(Introduction to Electric Commerce)
WU WUenalrdBiannsetindndregana WUUTIRBINgINAd S UNIdve
idnseiind Wugrumanalulad nsldlassedanliniudegsna msvinseau
Roles of electronic commerce on business, business models for electronic
commerce, technology basic, World Wide Web commerce. Report of application in

business.

N1599NLUUTZUUNITHER 3(3-0-6)
(Operations System Design)
FuaiidiasiFeusndeoy : 01133211
WUIAMAEIAUSTUUNMSHAR M58BNWUUALAT NMINNUr&INSHARSEEEE7 N3
dnduladurhiadise nmsdennszuiunisndn nsesnuuULKURa MsEenedesdns ns
PONLUUTFUUNMIIUEESUTLY N1508NLUUSTULNY SnsAnwIvenanIud
Conceptual of operations system, designing of product, long-range capacity
planning, location decision, process selection, designing layout, machine selection,

designing of material handling system, designing of work system. Field trip required.

N1SAUANAUYUNISHER 3(3-0-6)
(Operations Cost Control)
JvridesSeunnfou : 01133211 uaz 01130172

nsfwasiuunsEdn wallansmuauuaanfuyuMHEs MsiunEnn LA
NIIANTAUNUAMNIN

Calculating operations cost, techniques for controlling and reducing operations

cost, increasing productivity, and managing costs of quality.
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01133314

DL135315

01133317

N3N UTINaYNS 3(3-0-6)
(Materials Management)
JvidesSouannau : 01133211

Fupou e uagnszuIunIsIIdanagns Msiraulananemiede masu
LUUMAAY Nagnsaudlandas malnmesinoen WazMIIANTAUNUTINAYNS N3
Fovniunstmunededostlval msfidnswdusiGuvesiliouan nisusediu ns
AndiengUeuean msdssmnmandaudaduiaznsnnassan nsdanmsmsiaundieu
TAAUATNNITINNIANLANTUS MITAMIUInTg F3esTsunazrusUinvausadeay

Strategic sourcing process, policies, and procedures. Make-or-buy decisions,
vertical integration. Commodity strategy, value analysis and strategic cost
management. Sourcing and new product development. Early supplier
involvement. Supplier evaluation, selection, development. Competitive bidding
and negotiation. Supplier development and relationship management. Acquiring
services. Ethics and social responsibility.

N3 NUNULAZNITAIVANNITHER 3(3-0-6)
(Operations Planning and Control)
JuiidaeGounnneou : 01133211

éjﬂwmﬂﬂﬂﬁﬂﬂﬂaﬂﬂﬁi’l’lﬂLLNuLLazﬂ'JUQEJﬂ’]iNaG] Lﬂﬂﬁﬂiﬂﬂ’]iWEﬂﬂiiﬁ ANTINILUNY
uazAIUANNINARGMIUNSTUIUNSKARLUUsBITlBs nssuIumIranuuUliseiiios uas
nszUIUMSHARLULlATINT MIntuaunsivavesiaglussuunsaanusenaudie
SEUUAIARY SEUUNAN SYUURY uaz vguiidednin

Nature of operations planning and control, forecasting techniques, operations
planning and control repetitive process; intermittent process; and project process,
controlling of material flow in operations system: ponding system; push system,

pull system; and theory of constraints.

N1SIANITANTN 3(3-0-6)
(Quality Management)
JwriidesiFeusnneu : 01133211
LLmﬁmLLazﬁugwuﬁuaqmﬁmmsqmmw nsAUANAMAWEERA LaTesllouas
58 g UIsd M UNS AN IATIEINNINITIANSNTHER
Concepts and fundamental of quality management. Statistical quality control.

Tools and methods for analytic studies in operations management.
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01133318

01155325

01133341

01133415

N15IANSLYUNIU 3(3-0-6)
(Supply Chain Management)
AviidiaiFuuniniou : 01133211

LLmﬁmLazﬁugmmaqmﬁwmﬂs&qﬂmu szilguisnmiseenuuuiazn1svanig
in3evievhildgunu nagnsnisnsranedudt mssaunguvnsnagns mmsdansianas
A srUUEsAUWALoN1sTANssEULTeyaviaslegunu

Concepts and fundamental of supply chain management. Methodologies for
designing and managing integrated supply chain networks. Physical distribution
strategy, strategic alliances, inventory management, coordinated product and

network design. Management information system for supply chain.

N13IANTITINALIIUIY 3(3-0-6)
(Hotel Management)
wannsdinnsmsufiRnishulssusy wihiiwasmasidunuessunndnlulsusy
Principles of hotel operations management. Duties and procedure of key

departments in hotel business.

mydansmaludidosdu 3(3-0-6)
(Introduction to Management of Technology)
FuiideaFouanriou : 01133211
unAa uazanadlafuguresnmsdansinalilad msnausy msdnssuy s
Jnassninenns nagnsvosnsidivelulaglunsiivaussonsiaganuasavesesing
Concepts and introduction to technology management, plan, organization,
resources allocation, and technological strategy to increases competency and

capability.

NagNSLBaUfuAN1S 3(3-0-6)
(Operations Strategy)
SyiidiesSunnieou : 01133211
unumvsinagnddsUinsiitenuldiueunisnsudetu nmsiiasiest
gRamNIIN Mt muasUuuUnagndiBsUfiRnsivaneaudmnsuesfnsuasnsimu
AUTINNNVBITTUUUNURNNS
Role of operations strategy for competitive advantage; industry analysis,
formulation of appropriate organization and operations strategy, and

development of operations system capabilities.
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01133418

01133419

01133425

01133427

N1AIANITARIAUAT 3(3-0-6)
(Warehouse Management)
AvideeSeuNnion : 01132111

vanluMsIansadadud Ussanvesndsdud msidonanuiics nisdnesdnisuas
MIUsMINUiINIsAdeEuA1 nanlunisguasnudu msvuds ngvane wazssileu
Torsfuieafumsadsdud dnsfinvivenaniud

Principle of warehouse management. Category of warehouse, location
selection, and activities and network management. Legal aspects, Field study

included.

n13aRFUlaN19NI5IANITNITNER 3(3-0-6)
(Decision Making in Operations Management)
Suiidioadeusnniou : 01133211

Aeseidgilintulugsiefivszneunsuas loguszgndionanuinisnisdnnis
nswanLaznTITeUfUansunlelunsinduls dnms@nwannnsdliegng

Analysis of problems occurred in business which are operational concerned,
application of knowledge in operations management and operations research for

business decision, case study required.

N159ANITNINITWIABL U 3(3-0-6)
(Shipping Management)
JuiideaSuanniou : 01132111

naNNsIANSEsAaNdlreud MIUJURNUTeASaUsEIANEIN 9 N1STANIEENISINN
WNUNSALEe LBnasise Wn1sAanng Avldanslunisouds dnsAszan msaise
TUTUAULTE YT NYUUIEVslaLaz YA Y 13ENIUsEINA

Principles of ship operation, types of ships. Ship procurement, planning sailing
schedules, ship’s paper, custom procedures, expenses and freight rates, chartering,

lines conferences and port operations.

N153AN15§35nAN15TU 3(3-0-6)
(Airline Management)
AuiidesSeunnnou : 01132111

nszvaumsindulalumsdansaensdy  aensdufuduwnden  Juluugsh
fuumsAniunuwasssdnsam  msiaueedy  dums wazensisluy winngsy
wandusiuazalulad  wwfansianisseld  msdedmhouazasufiRnisnnstu
mMsdnnsANasinAnfuazauduiusiudlasans  arwimelunisdanisanenisiu
fimsfnvuenaniuil
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Airline management decision processes. Airlines and the environment. Business
models, operating costs and efficiency. Fleet, route and schedule development.
Product innovations and technologies. Revenue management concepts.
Distribution and operations. Passenger loyalty and relationship management. Airline
management challenges. Field trip required.

#191791N150a10

01134111

01134212

01134311

waNNIIAANA 3(3-0-6)
(Principles of Marketing)

ANYAZLAZNTTUIUNTNNNISAAIN WIAMLAR UNUM Auddey winfiuasdasy
NN Makusdunatn madenaaad g wainssuduilaa dulszan
MInan uaznITensnan ey

Nature and process of marketing. Concepts, role, functions and factors of
marketing. Market segmentation. Selecting target market. Consumer behavior.

Marketing mix and marketing research.

WOANSSULUILNA 3(3-0-6)

(Consumer Behavior)

JviidesSeuandeu : 01134111
wanuarmslasesimginssuduslaalunisiasandndulededudn TneRersands

Uadeang 9 ﬁy’ﬂuﬁﬂuﬂﬁadwqﬂﬂaLLaxﬁﬁamauaﬂﬁﬁﬁwﬁwaﬁamﬁﬂ%ﬂﬂ NADAIU

msematildanmsinymeinssuduilannuszgnd ilefmuanagniniamseann
Principles and analysis of consumer behavior. Considering factors for buying

decision both internal and external factors. Including the results from studying

consumer behavior to set up marketing strategies.

N33R0 3(3-0-6)
(Purchasing)
JyniidesiFeuannou : 01134111

UMM uazAnudAreInsdamseun1iate mm%’uﬁmmawaaﬁ%’mmmu%’m%a
T AT RR AN (o B TR ) 1 Tuesdns ulsuswarsudeunsdnde Msdndeuuy
TWEWRUATNTEIEEINN  MITvunnNdnuLEYesALATiete  MstvunTaTes
MteTe nsdenuase msvidyeuardymuingvang mﬁmswﬁ%:&aﬁmﬁu
msdsie sy 31 fls msasuuaznsidests masuifisussrinamsndnios ms
Fo nmsiah
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01134312

01134321

01134322

Role and importance of purchasing in modern business. The responsibility of
purchasing officer. Relations with other departments in an organization.
Purchasing’s policies and rules. Centralization and decentralization of purchasing.
The determination of specification, quantity and source. Contract and legal
problems. Data analysis of bill order, cost, price, profit, capital and risk. Comparing
the benefit between producing, purchasing and rent.

N153ANIINITVY 3(3-0-6)
(Sales Management)
AvidesSeuaniou : 01134111

ANBULVRINITIANIVIY N153RBIANS Msmvuauleuie nsasswndnauane
mItvadns msAmden mslidmeuuny  msaieuiguasiadda Mseskusas
WATWHN5UE  A1SUSEHIUNALAENSAIUANNISINYE  1Aamnnseny  suUsEanuas
Aldanevmnanmsue mydssiliuna wazn1sAuAuATINg

Sales organization. Sales planning policies. Recruiting, screening and selecting
applicants. Sales compensation. Sales incentive by good moral supports. Sales
planning and analysis. Sales quotas. Sales budgeting. Sales and cost analysis. Sales

evaluation and controlling.

N1IRAINITNINUTENA 3(3-0-6)
(International Marketing)
JuiidisaiSuuannou : 01134111
ANUEIARYLAZAN THLIAR BUYBININANATEVINUTENA UnUMUazuleuevessy NS
Wosunenduduaznatn  N1SUSIYRL s MuRsIAN AMsvuds Msidendauny
MUY mseiua’%mmia’mLLNuLLasz@M Uy LLa:ﬁqUasmiumsmawswdwﬂsswm
Importance and environment of international marketing. Roles and policies of
government. Criteria for products and markets selections. Packaging, pricing,
handling, agent selecting and promotion. Planning and controlling. Problems and

barriers in international marketing.

N13AANARING 3(3-0-6)
(Digital Marketing)
FeiideaSouuntou : 01134111

USoan wnfn  wagaudAguesnisnainfnava  anmuindeudvsunainfava
MSANUAEIULUIRAIRN NStEonaaIatULneLas SRUAFILMLSE RS UAaIRRTYE NS
Aangiigndn nsadeensgdnuasnisiidiusiensioasiudensva nsdanis
Fodesludenuipiotneiioadranusdurewsidud nsdine

-56-



01134342

01134353

01134355

Philosophy, concept and important of digital marketing, digital marketing
environment. Digital marketing segmentation, targeting and positioning. Customer
analysis, Creating contents and engagement for communicating via digital media.

Managing brand reputation within social network for sustainable brand. Case study.

nsA1Uan 3(3-0-6)
(Retailing)
SiidoaSeuanniou : 01134111

anwazlagdTauINIsnIsAUan dadunismuan nisaaniseunisUan ans
Fenvtiadise mssaednns NIIATUYAAE NITIANITAUA SIS TENNSd LS
MIvevesiansiuan waznslimudniseng 9 nasevisszuuNsmUAd USRI
winltdurasnsavanlueuian

Characteristic and revolution of retailing. Retailing institutions. Retailing
management. Location. Organizational management. Personnel management.
Merchandising management. Price setting. Promotion methods and retailing

services. Controlling system and trend of retailing business.

N1TUTMIGNATTUNUS 3(3-0-6)
(Customer Relationship Management)
FuriideeSeunanou : 01134111
nIzUIUMIMIMsAaInlumsaisnudiusnwszezefugndn s
drdulalusunsumensaanaitoaiemnandlanazanuduiusinsewinesdng
wavnane sameguslaauazdiidnlsidy msdinaulateiiielildnmaniinlngl4
nagnslamuld nagvsnissnwigndn nsmgndnlua waznsiegnéindu
Marketing process to build long-term relationship with customers.
Marketing programs decision to create good understanding and relationship
between organizations and market, including customers and stakeholders.
Value added buying decision through win-win strategy. Strategy for customer

retention, new customer acquisition, and customer win back.

N15E9LEIUNITVIBLAZNITAAINNINTTU 3(3-0-6)
(Sales Promotion and Event Marketing)
JendidesSeuannou : 01134111

AMWINY  ANdAY  IRgUsEaANSERASNNNSYIELAENNTRAIANANT T
WUIAA  MANNIT  TBNITALESUANTVIBUATNNTAANNAINTTY  NITINURNULAZATT
Mvuanagnseg1slivsz@nsam meldmsiiasigvaniunsel nsivuathvane
msafsassfiasoslonaznisidendefinaunanussumnzauaanadauintele
M9AIAAIRABY NSENURUR
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01134411

01134422

01134442

Definition, importance and objectives of sales promotion and events
marketing. Concepts, principles, methods of sales promotion and event
marketing. Planning and defining effective strategies by analyze situations.
Defining objectives creating tools and selecting media that meet and match
with other marketing tools. Practicing required.

N159AN1SN1TAATA 3(3-0-6)
(Marketing Management)
SufidaSeuanniou : 01134111

KUIANAANITIANITNIAITHAIR U'V]U’WlLLawﬁ’]ﬁ‘ua\‘wﬁﬂmimimam ulgune

WATNAYNTVBINITIANIANUKNANA S 51A7  BBINMITRAIALAZANTARESY

MIAAIA MIIATIEN NTINUNY MIAIVANLAZNISTABIANS WIlTuveIN1STRNS Aana
TuowAn IS widamuasnsdAnyIman1snain

Concepts of marketing management. Roles and functions of marketing manager.
Policy and strategy of product management, price management, channel
management and promotion management. Analysis, planning, controlling and

organizing. Problem and case study in marketing.

N19AAIAUINTT 3(3-0-6)
(Service Marketing)
JyniideciFeusnniou : 01134111

ANYUSLAYYRULUIAYBINAIATUINTT MITUNUSTAN NeRnTsuFlTuInIsaIulssan
nMsnatavesduduinns  lassadaaznsimunaniuiusnaugsiadunmsliuing
warfnw1gsnauINMsanIzeg

Nature and scopes of service marketing. Type of service. Service consumer
behavior. Marketing mix of service. Structure and development of service institution.

Study in specific service business.

NANNIIIANITADIAANE 3(3-0-6)
(Principles of Logistics Management)
FyniideaiFeuuniou : 01134111
ndnnsuaznszvIumsaedaAndLileatiuayuingiuuazaudndiiosy wuaauAn
aedaAnduuunannaulasiufnssuaelafnduan  nsdanisnagnsasdafndlugn
Tamadnu
Principles and process of logistics in order to support materials and finished
goods logistics concept through main logistics activities.  Logistics strategy

management in globalization.
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#1U7139155NTENINUIENA

03762333

03762363

03762364

msﬁ'amsma§sﬁaszwdﬂq€wuﬁsiu 3(3-0-6)
(Intercultural Business Communication)
wnAnuazasRUsEneUTeINShnsedeans  sysuiilouuaydausssaludenud
Lﬁ'wﬁaaﬁums?ﬁamsmaﬁjﬁmaznqsa%ammé’uﬁuémaqsﬁa nagnslunis
Aasedoansuazuiiing  szwihetausssy  Yedunelulaznieueniifinasenis
a@m’a?iaawswwaqsﬁaszwdwﬁwuﬁisu
Concepts and elements of communication. Social customs and cultures
relating to intercultural business communication and establishing business
relationship. Strategies in intercultural communication and advocacy. Internal

and external factors affecting intercultural business communication.

nsATUTIBLAY 3(3-0-6)
(Cross-border Trading)

TIUINMTVOINMIATUNIBUAY  ARIULAY  JANTIAMAZIAUNNINTAINY
PIBUAU BOININITANY WAL nuang seiley wuvsujiRvesnisAaneuay
sUsuumMsAeeuauLastuay  ulsuevessenaniiavinasenisineeunuy
Tymuagguassnramsidiueeuay

Evolution of cross-border trade. Border crossing points, cross-border trade
points and routes, border trade channels, laws, regulations, and practices of
border trade. Border and corss-border trading patterns. National policies

affecting border trade. Problems and obstacles of the cross-border trade.

gsnauaznIsAnszrdnsssmAnazgadmvinssulus ey 3(3-0-6)
(International Trade Business and Industry in ASEAN)

309 M3nan FuAuasuIns gramnIsuwasnIsAlue e sTUULATYENa
wazmMasiitlamaasygia wevisuazunuimaesniasy ngssilouniansd
waznsaau MIAAvanNaansalunsutiuresnguussmaendou

Business, marketing, goods and services, industry and trade in ASEAN.
Economic systems and economic growth, government’s roles and policies.
Investment and trade regulation. Analysis of competitiveness of ASEAN

countries.
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03762464 gaaIMNIINLATNNIA TuLeLTe 3(3-0-6)
(Industry and Trade in Asia)
mMaWmNgeamnssuLaznsivdansialanadadl 2 msidiulamaasugialy
idslassasmsgaaminssuLarnsi uluisuazuualdumaasugiadamane
MIeseilisuiisumaiulamassygio unumesniesy gramnssuntsin
aapaIuNTasUluegY
Development of industries and trade after World War Il. The growth of the
economics in Asia. Structures of industries and trade. Policies and trends of
macroeconomics. Analyzing comparatively the growth in the past. Roles of

government. Industries of trades including investment in Asia.

dv13vInisianisladannd
03764328 n1s3an1sladafndlugsiadiUan 3(3-0-6)
(Logistics Management in Retail Business)

unumvesladafindriogsiafiuan nsawnladadind nsinde msdafiuuay
mMsnsgeauiludauilan  msdanisaudesnisvesgndnluldgumuduan
waluladarsaunadmiuladanndlugsnadan

Roles of logistics to retail business. Logistics planning, purchasing, storage,
and distribution to consumers. Customer demand management in retail

supply chain. Information technology for logistics in retail business.

03764334 n15AAN1slAsstIBvudsseaulan 3(3-0-6)
(Global Transport Networks Management)

wnAnfefulasstienisauds  mswudesssulanuaznsdnsedeudaiig
wihlvesanilauds nymemunezulouienisvuds 35lunsinnislaseinenns
YUAS

Concepts in transport networks. Global transport and spatial organization.
Function of transport terminal. Transport planning and policy. Methods in

transport network management.

03764335 Tadadndtnunsunauluandou 3(3-0-6)
(Cross-border Logistics in ASEAN)

UNUMLaA LA AYBlalaRnddnunsuLay  NseuneaINazaInluREnIs
uuay ASnsAannsriuuay nsduunuvesssrru nsedeuaiadesving
99193 Msfvuadunuazgadn-son msweslesmsmmeiluendeu Ussdiu
wazhulliluladafnddumsuunu
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Roles and importance of cross-border logistics. Facilitation of frontier
crossing formalities. Transit clearance customs regime. Cross-border
movement of people. Traffic regulations and signs. Designation of routes and
points of entry and exit. Transport connectivity in ASEAN. Issues and trends in

cross-border logistics.

03764424 madugusznounislugsialedanind 3(3-0-6)
(Entrepreneurship in Logistics Business)
mmdEREy Useian uaglonavesgsialadaind esAmsuasiaseviegsnalad
afind msdanisninensuyed nasns nguazdededulugsialadaind A3esssy
pusURAveUs Ry warladafnduuudaiy
Importance, types and opportunities of logistics business. Logistics
organization and business networks. Human resource management, strategies,
rules and regulations in logistics business. Ethics, corporate social
responsibility and sustainable logistics.
a3y iAEns
01453351 nMINELSIULAZUSEAUF AL 4 (4-0-8)

(Law on Labour and Social Security)
vanhluveangmIneLTsL Usgiianuluinvesngmneusinulne  ans
AUATBILTNY NISTHUSRIUANLAEMDY WSINUALTUS NMSRITUIARLTINULAE
AP dgmAna L REIfULTIT UNUWMTeIaaInLsInuLarsUsE fudeny
The general principles of labour law, history of Thai labour law, labour
protections, employment of young workers and women, labour procedure,
labour relations interpretation relating to labour problems, roles of labour

union and social security.
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3.1.5.3 ﬁqa‘%masw%méw%’wanwé’ngm / AvU3Ing

01132101  gfUsznaunisiulu 3(3-0-6)
(Modern Entrepreneur)

WARNIUSMIEsiagalamAind unumuagawdftyventsuimsgsiagalml
asUsEnouNasNSTouNLgIiY  nMassundendmiumsiduiuszneuns s
Aarzvinnudululdnegsio msumaeudes

Concepts of business in the administration in the globalization era, roles and
the significance of modern business administration. Business plan elements and
writing, competency preparation for being an entrepreneur. Business feasibility

analysis. Risk management.
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