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(Principles of Marketing) 
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Nature and process of marketing. Concepts, role, functions and factors of 

marketing. Market segmentation. Selecting target market. Consumer behavior. 

Marketing mix and marketing research. 
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(Consumer Behavior) 
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Principles and analysis of consumer behavior. Considering factors for 

buying decision both internal and external factors. Including the results from 

studying consumer behavior to set up marketing strategies. 
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