




















01132351

01132361

01132371

§3NTENINUTENA 3 (3-0-6)
(International Business)

WiNULIAIEAR TqUsTasd karnIMTINYRIANINIWINGDUNNGIRTIIHAND
ganasznInUszma lnsuiunisfinwianuuaneiameaTausssu nguinmsdisening
Uszine wasnsiauImaAsygng kagnsinnsgsnaseninyseme

Concept, objective and overview of business environment affecting
international business. Cultural differences. Theories of international trade and
economic development, and international business management.

N3AAIADIBINNGIND 3 (3-0-6)
(Business Negotiation)

wRnuazvgeifiisadestumaasadeseamnsgsie Jadelunmsasaseses
NTUIUNSIITINDTBY MIAATIEAANTUNTE] BNTITIIMKUNNSI95T 89 NsTT
UNgasnuaynaislunisiasaresemnegsia wumnansiasaresemegsnaseed
385530 TUnIRIAnw

Concepts and theories related to business negotiation. Negotiating factors.
Process of negotiation. Analysis of situations for making negotiating plans.
Persuasion and business negotiating tactics. Ethical approaches of business

negotiations. Case studies.

N133AN1309AANS TGN 3 (3-0-6)
(Knowledge Management in Business)
JuniidesFeunriou: 01132111
AMUMINERALANAIAYVEINITIANITOIAAIINS Toya aNsaumA NSEUIUNIS
nsAng Msaieesdaug yuuadusumada yuusddusiuesdnis yuuesly
pun15danis nmslUld msuszifiunannudisa uartadoddguisennudisa
Definition and importance of knowledge management. Knowledge
management process. Knowledge creation. Technological perspective.
Organizational perspective. Management perspective. Implementation. Success
evaluation. Key success factors.
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01132413

01132416

01132417

nMsdansLanagns 3 (3-0-6)
(Strategic Management)
AvnfidaaiFeunnnow: 01134211 uaz 01131211 wde 01132314
nagnsuazulovienegsna msdwseitymisiieg lunssrusvesdinnisiield
Tumsnawumsaivnuliussaiadminevesysia
Business strategy, policy and problem analysis by managerial level for
business operating plan implementation.

ﬂ’}‘i{fﬂﬂ'ﬁﬂ’lﬂﬂﬁﬂuLL‘lJENL%ﬂ'id‘iCIJ"Iﬂ"i'S 3 (3-0-6)
(Integrative Approach in Change Management)
FyniidesFeunnnou: 01132111
n1s¥anisnisiudsuundasnieldusuniifinase n”l‘ﬁt,ﬁswﬁ{faiﬁlatﬁaﬁﬂg’
NSEUIUNITIANISNISAB UL N15IANISAUUUINUTI VB LATYFAINDLEY
WAENITARIUIAHWUING B b3l MIRAUIBENE Ty LL‘u’Jwml,%mim1n1'ﬂ,ﬁanﬁa%'w
nasnmvedasinsiunIsnevauswonseualamiinduayszuuimsugianeiiios
Management of changes under dynamic context, data analysis leading to
change management process, management under the philosophy of sufficiency
economy and the “New Theory” of development, sustainable development,
Integrative approach to set an equilibrium within an organization in responding

to both globalization and sufficiency economy system.

nsdansiiendudsiu 3 (3-0-6)
(Sustainability Management)
JvidesSeusnneu: 01132111

wnAnFesnNuRnYeuiadinuLazdanaindon n1sdanndinagnsuaznis
FansnnuAsuutas iemswannesdnsgsivettedsiuy

Concepts of corporate social and environmental responsibilities, Strategic
management and change management to develop sustainability in business

organization.
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01132421

01132422

01132423

MSWAUIMINEINTUYEY 3 (3-0-6)
(Human Resource Development)
JuriideaSeunnniau: 01132222
WUIAR MANNTS wagdIuUIENaUYeINITHANIMINGINTUYElUBIANT UNUW
vau{iamsauiaumingnsuywd nszvunslumsimuminensuywd
Concepts, principles, and components of human resource development in
an organization. Roles of human resource development manager. Process of

human resource development.

NFIANTITANBULNU 3 (3-0-6)
(Compensation Management)
Jwidasdeusnfou: 01132222
wnAnuanguiiiieitesiunsdanisemneuuny TnuAToUAgNITINTTA1TI9
AN NRUNBY N1seanwUUlATIESeAmBUwNY LLaxu%uwmangwmaﬁﬁm{fm
Concepts and theories in compensation management ranging from salary
survey, designing pay structure and related legal issues.

N15IANIHANITUURIU 3 (3-0-6)
(Performance Management)
JuniideaFeusnniou: 01132222
nzvIunsNMsTanskamsuftRnutasguiiiieides inaeinnsiasanis
UFURNu MIneusumailauaznisesnwuukuunadeulileUssiliunanisu iRy
nsiasziyrdnamuassiruailagldiSnsi3susunnuazininen Ygymwilunis
NAADULAYNTIANTHANITUURY
Performance management process and related theories. Criteria in
performance evaluation. Planning, techniques and test design for performance
appraisal. Personality and attitude assessment using quantitative and

psychological approach. Problems in performance management.
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01132424

01132431

01132441

Mz TuesAnisgsia 3 (3-0-6)

(Leadership in Business Organization)

JyriidesFouanteau: 01132111
vsunweannrfimiagsialugalanmfdad nmsdanisuazane

wuIRaLUUAaNAdn S1ursuardvEna funvusudy §rsade §

wliunmzdihlusuien nmsthnswasuuas wasnnzgaim

11 e
WFanagns

g
u .1

Context of business leadership in a globalization era. Managerial and
leadership. Classical view of leaders. Power and influence. Traditional leader.
Contemporary leader, strategic leader. Trend of leadership in the future. Leading

to change and followership.

QUERTNEHEHVENEELELE 3 (3-0-6)
(Management Simulation Techniques)
AviidesSeuanteu: 01132332
nnuiuazimaianubesdureinsianistastmaiasaosuaznud iould
wNUgyn1n133AnN13§3Nes1e) M58 N15AAIA N1SIANTS wagNISKER dn1sAny
wanan
Theory and fundamental technigues of management simulation and
games applicable to business problem solving in finance, marketing and

production. Field study included.

ANINLINRDUNNY A TENINUT2NA 3 (3-0-6)
(International Legal Environment)
FyrfidesSeunineu: 01132142 ve 01453111
nguunegInufeIfunstoredudiseninsUssne nsdedudnda nisd
duAteen WENMIAANING N1EAANING N158UTENINUTTNA PAINEUATIAINUTENA
M3AIUANNITUTITIARUAST Mstiaudenisisewinsseme msfduiusening
Ussivrveaniaenty Ugymnsvesginanistussninalssine
Legal aspects on international sales. Importation and exportation of goods,
custom procedure and tariff. Transitional investment (direct and portfolio)
International monetary market, foreign exchange control, international credit
facility, international loan of private sector. Tax consideration of international
financial transaction.
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01132442

01132452

01132453

dnwanfeungvaneniwgdunslygyn 3 (3-0-6)
(Legal Environment on Intellectual Property)
FuriideaiFusnneou: 01132142 viSe 01453111

AOMINEE3NTIMIBANEURS 1nSewnensAn AvAvE nsuesunsuATesaAns
mslouds uarmsazilinansningdulumadagg

Legal aspects on patent, trade mark, copy rights. Procedure of application
for rights conferred. Assienment and infrineement of intellectual properties.

Licensing system.

NMIUTMIIRNUTBUIBY 3 (3-0-6)
(Comparative Management)

anmwndenluyszmang duasan1sneguuuumsuinsgsnaegisls dnwee
msuImsgshslulsumaingg Taswieudioy ielinseigaudigadousasmsuinms
Tuguuuusng

A comparison of management in cross-cultural context, domestically
environmental factors influencing management styles. A comparative analysis of
strengths and weaknesses of management styles in different countries. Case
studies applied.

N15IANITNITANTERTNUTTNA 3 (3-0-6)
(International Trade Management)
SvideaSyuinmiou: 01132111

wanuwIAINAN Tnqussasd wavifanllugsfiasenitaseinanasly
ANMUINGDUNINATEFN Fpu MITiasvesgsiaseninalsema msfvualasasns
99AN1S N13AMUALTEUIBLASUHUNSANDUNIUNIAIUNTIERY NSHER N15RAA AT
yara uazszuudoya ensuimsgsivseninalsamaluanmuwandeuniueg

Concept, objective and international practice under international
economic, social and political environment. Organization structure, Policy
formulation. International finance investment, production, marketing, human
resources and management information systems under current economic

environment.
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01132461

01132462

01132463

anandugusznaunis 3 (3-0-6)
(Entrepreneurship)
JiidosiFeuannou: 01132111

59UYAYOEUTENOUMS NSELIUNIMTUSENEUNMSTULIUNANG UseiAusingg
Adsateetunisdadeianislva nsadeassduianssy nswauinuwsnisdu
HUIBNBUNT

Nature of entrepreneurs, entrepreneurial process in various contexts,
issues surrounding new venture creation, innovative creation, entrepreneurial

skill development.

N133AN1333NATBUAT 3 (3-0-6)

(Family Business Management)

JuiideeFeunnniou: 01132111
nszuaun1snIsUsznaunisedrnduszuvluviunvesgsianseunds was

mMysanmMsauimunsiansaanguiuazniruifgssianseuasa
Entrepreneurial process within the context of the family business and

integration of management theories and practices to the family business.

Ranisiiedeny 3 (3-0-6)
(Social Enterprise)
FiidesFeuanmiow: 01132111

m3danisRanmsiiedsnn nMsaseuazysziulonalunmsfannianisiiedny
MIasNAUAMIEIRY LasnsUsliunanauumnuvnedany

Social enterprise management. Seeking and assessing business opportunity
for social enterprise. Social value creation. Social return on investment
evaluation.
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01132471

01132472

01132490

msdnnsesAnisiientsFeus 3 (3-0-6)
(Management of Learning Organization)
JuiidesFouanniou: 01132111

AmuINeLazaLddRUeIBIinsIiensISEuf nsruILuMsHAINEIANSITe
M338U3 NTEUIUMSHAIMAMNG Mauusiunnug uasmahanuiluvssendlunig
U3N15914 é’ﬂwmxLawwﬁﬂﬂ%ﬁxﬁu‘uaamﬁlﬂumﬁnﬁLﬁamiﬁﬂuf ALEUNI
Tausssu Aafuresfuinis waznmslisiune nasdears nsdreloussdniug
ANYNLIAaNIFYDINMINIL Wavn1sEnsERUNaNSUJURNUY

Meaning and importance of learning organization. The development
processes of learning organization: knowledge acquisition, knowledge sharing
and knowledge utilization. The characteristics that indicate the level of learning
organization: cultural values, leadership commitment and empowerment,
communication, knowledge transfer, employee characteristics and performance
improvement.

FEUUAIUTIVBIDIANIS 3 (3-0-6)
(Organization Memory Systems)
JuiideaFeuunfou: 01132371

ANMUAIAYVDITTUUAMNNTIVEI0ANS naluladdmsumsdnnisseuunnusi
aaﬁmmﬁamsﬁ'@umajm'sLi‘JuaaﬁﬂmLmnm‘%aué’ PaseiAertosuaznislduselon
NTLUUANLTIDIANSATIUSEANE AN

Importance of organizational memory systems. Organization memory
systems technology management for the development of learning organization.

Factors related and utilization of efficient organization memory systems.

aunafnen 6
(Cooperative Education)
msufuRmuludnuusninauiinsmalasenuilduseumneg saenaunis
TAVNIIBNULALNITULAUD
On the job training as a temporary employee according to the assigned

project including report writing and presentation.
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01132491

01132497

01132498

= oo o g =
FLUYUITIVYWUFIUNNGIND 3 (3-0-6)
(Basic Research Methods in Business)
nanuazseilouisnisiden1igsia nsivuatym n1511950uuYIT N3As

at

TrqUIsasAasaNNAFIY MIAUTIVTINTBYD MIATILUUABUAIN NMTIATIEVRAY
Anudeya naldatindmiunside madisunsnuuasmsiauenan I

Principles and methods in business research, identification of research
problems, formulation of research objectives and hypotheses, collection of data,
construction of questionnaire, data analysis and interpretation, application of

statistics for research, report writing and presentation.

duuu 1
(Seminar)

=

mahiausuarefunemdeniaulanigsialusedulsyyns

Presentation and discussion on current interesting topics in business at the
bachelor’s degree level.

Ugynniee 3
(Special Problems)
nsAnwAuATIMNgIAYsTAUUS s wasssussudoulusenuy
Study and research in business at the bachelor’s degree level and compile
into a written report.

a9
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01101181

01101182

\ASEAEATIANIA | 3 (3-0-6)
(Microeconomics )

Ay dnwely wayismsinviasugaans Jymiasugia nisvhmiig
YOITLUULATEEND gUASA QUM Uarsian Audanguvasguasauazguniu n1sly
guasAuavaunlunsujud wgiinssuvesuilana uavessauselewy gsnanisuan
wardununsnan dunulussordunarsyozen mandeluszeren nndnlusses
512110 Fauneateetuanudnantiuaraiiv MImruas1IA RaranlunaIneigg
guiisauduion msnszaeseld matmuadidng eenids uaznameuunuain
AsaeU ANEINTULazAUldvINTiBu iy

Meaning, nature and methods of economic study. Economic problems.
Functioning of the economy. Demand, supply, price, elasticity of demand and
supply, application of demand and supply. Consumer behavior and utility.
Production and cost, short-run cost and long-run cost, production in the long-
run and the very long-run concerning progress and pollution. Price
determination in different types of market, application of price theory. Income
distribution, determination of wage, interest, and return on investment; poverty
and inequality.

LASHFAEATUNAIA | 3 (3-0-6)
(Macroeconomics |)

5nslunisiaselduseervd dadeiidudidinuaselduszevid
nsdsuuvassgldussannd Ypdnsgsia uaznisirdeulmituadlusield
USsuuAnguiuasu1nsn1svaauleuienisnds sEAusIAT NSEULAENITEUIANS
MTAATIWARUATT WazNITIATIEAI LA NsAarn1IRUIEWINNUTEWIA N1391997U
wazuwaamuRgRule waznsimuAsegialSeuisy

National income account. Determination of national income. Business
cycle and national income fluctuations. Theories and measures of fiscal
policies. Money and banking, monetary and income analysis. International
trade and finance. Unemployment, inflation, economic g¢rowth and

development. Comparative economic systems.

a0



#1913y ¥
01130112

01130171

01130172

nsdyddunan 3 (3-0-6)
(Intermediate Accounting I)
JuniidaaiFounnau: 01130111 vie 01130171 wie 01130101

NTBULUIANAINIUNITIIBUNIINIGTIEY naNN1SURYTEUNSNINITIUN
Uszian m3inyan wazmskanimemsauninglusoaumainstu fassnouse
Ruanuaysemsiieuwintuan anﬁ MRUFU ufauvde Buamu fuyunisioy
fifu 9113 wazgunanl Aunswdldiifaau makesresduning edvniumindiite
nsawu Fundndlinyudouideliifonis uazmsdudunuiisnidn niwensus
LAZINYATNITY

Conceptual framework for financial reporting, principles of accounting
for assets, classification, valuation and presentation of assets in the financial
reports. Those are consisted of cash and cash equivalents, accounts receivable,
notes receivable, inventory, investment, borrowing costs, property, plant and
equipment, intangible assets, impairment of assets, investment property, non-
current assets held for sale and discontinued operations, mineral resources,

and agriculture.

N15URYTNITHY 3 (3-0-6)
(Financial Accounting)

winmsTaynily Bmstuiintytusuieatutuan gnull fduiu dudn
Auvde [Fuawu Aunindiiiimauuar iy wﬁﬁuumdawm@'ﬁ‘]m%’wm n1599
MI18UNNNTRY

General accounting principles; principles of recording transactions for
cash, account receivables, note receivables, inventories, investment, tangible

and intangible assets, liabilities, owner equities; preparation of financial reports.

n3UgyTiRen139AnI3 3 (3-0-6)
(Management Accounting)
FyniidesiFeuunnou: 01130171 wie 01130102
AwdAyvesnstydienisinnns nmsazaudiuyy AUNUNIATZIY AUNU
AUAINTTH NIeUUTEIIN SulssnaBangu nsTasigdiduny - Yl - mls
MsURYTININAMUTURATEY NT918UAMNEINY MTAMUATIAY N5LETBYaNIS
Saiienisindula
Importances of management accounting, cost accumulation; standard
costing; activity-based costing; budgeting, flexible budgeting, cost-volume-profit
analysis, responsibility accounting, segment reporting, pricing decision, use of

accounting data for decision making.
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01130211

#1U13YINI15L9U
01131211

01131212

sy dtunans | 3 (3-0-6)
(Intermediate Accounting II)
AyniidesiFeuannou: 01130111 %38 01130101 %3e 01130171
vannsuazuuljoAnenstgddmiviensniduiazdrurendves
WM IAAUsEAN 115305 wazmsiayan nsuanssienisuaznsilninedoya
mdayidmiunsuiulassaiiomt mlsery maiuausaunaiiu mawdsuuas
MINIURT waznmsusladeRanain
Accounting principles and practice for liabilities and owners’ equity,
including classification, recognition and measurement, presentation and
disclosure, accounting for debt restructuring, earnings per share, financial report
presentation, accounting changes and error correction.

NMIRNGIND 3 (3-0-6)
(Business Finance)

INBLATMINANIUTINIMNINTRY M3INURLLAYIATIEININSRY
iiuﬁ‘:ﬂﬂﬂ‘iﬁﬂﬁuﬁ@hﬂ‘] Aeafunsiiy msusmstuanwasdnnindaunnudonis
YBINAN mau“%msgmwﬁ NSUSMTAUR LLaqueJmaSu'] NNITHRY

Objectives and role of financial management, financial forecasting and
planning, financial decisions in cash and marketable securities management,
receivables management, inventory management and financial decisions.

NSEUYAAR 3 (3-0-6)
(Personal Finance)

wadlansdanismanisiudiuyana m3davisulssanm nstesieduan
Ruidle msUseiudy niseen msasuluiiu vdnming msnausunamsiudle
ATUNEEMDIYNTYINY

Personal financial management techniques, financial planning and
control, a system of spending. Consumer credits, life and securities, retirement
planning.
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01131241

01131312

01131315

wanuazuleuen1samu 3 (3-0-6)
(Principles and Policy of Investment)
Seriidesouantou: 01131211

wdnuazuleurenisamulundnning nsamuiunisifafiils Jadedngelv
NiAN38U NTIEANY WarmMTUATISIUlEUIENITAML MTIANGADULNLIINNTT
amu Msdnduladenamu

Principles and policy of securities investment, investment and
speculation, factor considerations for investment, analysis, measuring of return

on investment, making investment decision.

nsldaauiameslunisiiasizinienistu 3 (3-0-6)
(Computer Applications in Financial Analysis)
JuriideaFuuannou: 01131211

FTIeTERINsainsRuremiIe U wadasieq Ansinanltlunns
AATIEININEEY ndnmsRaIiliasin Bnsudinganswasdeiianainsiieg 9
Lﬁﬂ‘ﬁuudwmiqiﬁmawwLwiw'%'aﬁ"m W

Techniques that should be used in financial analysis, comprehensive

method for financial review and discussion of business firms.

fudauazmaFeniiuiy 3 (3-0-6)
(Credit and Collection)

wanuazismsfinnsanlidudegsie UssinnuarismsiSenifuiiu wihias
asuimsanlunnunlidude veulwnvesnsTaude fvuaszezinanlunisle
dulenisdugrusiielvauide uloursnisiSeniAultu nsmuauuazianiy
ﬁ’zg%gnwf':

Principles and methods of credit-granting and collection policies to all
business, functions of credit and operation of credit department, scope of
credit management, credit limited, investigation and analysis of credit risk,

collection policies, management control of credit and collection operations.
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01131316

01131321

n1sIansaunindssia 3 (3-0-6)
(Business Asset Management)
JurfidaaSeuantou: 01131211
wAlAkarIENSARANIATUNII IR ULAZ U SRUNUVLUREN AIWUURNY
yoensinmsiiuan Fuamuszozau Qﬂwﬁuazﬁuﬁwmmaa Uadouasnguflums
sinauloaspuauning meldnngmsidsauazanyliiuivey
Techniques and decision planning in working capital management,
models of cash and marketable securities management, models of account
receivable and models of inventories, factors and theories in investment
decisions under risk and uncertainty.

N15RUTENINNUTENA 3 (3-0-6)
(International Finance)
JuniidesiFeunnou: 01131211

nsfiuau ulsnie warunumesantunsiiuseritnseme adeadle
Tun15U315508uR51 SeUUshTuaniey uIEImEJm'imUQMLLazm'ﬁa’dLa‘%mmmmn
assgnInaUseinasuiinansenunseiiousanils nsaliugsiesenitasenalag
WA T IUEIRIUY U N18DINT 131U UymIn1an1snann wagA1usINlossning
Usene N1sUuRauesdesinaUssmaraasuaIswIdive

Operation, policies and function of international financial institutions,
foreign exchange tools, foreign exchange rate system, policies of controlling
and promotions, international agreements that affecting business profit,
international business operations including capital taxation, lab our, marketing
problems and international agreements, operation of foreign department of
commercial banks.

a4



01131342

01131441

MIIATIEARTIENTNU 3 (3-0-6)
(Equity Securities Analysis)
JyrfideeFeuninou: 01131211

m'mmnﬂm's’lmwu U?“‘Lﬂﬂﬂﬁ"lﬁ'l'ﬂ‘m aaﬂU'svneumﬂgy%amswmwﬁ
wleviensiiu Tassadsnsnends aaaasansuil nssvaunisteviensanvil
msﬂismusﬂammmmwu ﬂ']5?1"]1/1'.1ﬂlﬂ»lﬁE?!EJ’LJLLﬂUﬂWﬂﬂ?ﬁﬁﬂﬂﬂiU@iqﬁqiﬂu 13
Anszdarndssinnsamulunsami mstnsuiumindetiovewmsannil
mhsnuiuguaadsieyanmansauil nagvinmsamulunsanswil

Fixed income securities definition, type of fixed income securities, key
features of fixed income securities, monetary policy, interest rate structure,
fixed income market, fixed income securities trading process, fixed income
securities valuation, return calculation, risk analysis, credit rating, regulatory
agencies, sources of fixed income market information, fixed income investment
strategies.

NSATILANANNTWE 3 (3-0-6)
(Securities Analysis)
AvfidoaSousnrou: 01131211

YoULIATEINTIATIEivAnning quautRvemdnning diduduvoenis

AnsEAnannIng nisdadenndnnind mimeaziuilsansuastulune nguj

nsUssliuyarmanning

Scope in securities analysis, characteristic of securities, portfolio
selection process, selecting optimal portfolio, earnings and dividend
estimation, the valuation theory of security.

#19799IN15IANITNISHAR

01133211

N15AANITNISHAR 3 (3-0-6)
(Operation Management)
JurfideaSeumndow: 01132111

wdnnsibesiuvenisdnnisnisnan mmﬁ'ﬁugw'lumﬁaaﬂLmumﬁmﬁ'ﬁueﬁ
UTELANYBINTLUIUNITNAALAZ LA UKY ﬂ’J’IJJ%L“ﬁNﬁuluﬂﬂiﬁﬂﬂ1iﬁ1ﬁdﬂﬁimam
mud i reniiain masfluausruuRan nsianisdudands uaznstanis
AN

Basic principles of operations management, introduction to product
design, classification of process and layout, introduction to capacity
management, importance of location, operating operation system, managing
inventory and managing quality.
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01133242

01133312

01133313

widlveSidnnseiindideedy 3 (3-0-6)
(Introduction to Electric Commerce)
mewwmmfﬁwé%ﬁﬂmaﬁﬂéﬁﬁsiaqsﬁﬂ wuudrasmagsiadmiunided
Sidnvseiind wugrumaneiulad nslilassedadliiudegsnn mavhienu
Roles of electronic commerce on business, business models for electronic
commerce, technology basic, World Wide Web commerce. Report of application
in business.

N1590NLUUITUUNIIHER 3 (3-0-6)
(Operation System Design)
FuniidasFeusnnou: 01133211

LUIARAAEIAUTTUUNIHER NMI0BNLUUALAT N13IUNURISINI SRS 8 L8
msfaduladuinadids n1sdennseuiuniswan n15eanLUULKUNS nsLEen
\A3093nT NMIDBNLUUTEUUNTVLEIEE NGBS NMIBBNWUUIEULY SinsAnwiuen
a1

Conceptual of operations system, designing of product, long-range
capacity planning, location decision, process selection, designing layout,
machine selection, designing of material handling system, designing of work
system. Field trip required.

N1SAUANAUYUNITHER 3 (3-0-6)
(Operation Cost Control)
SuniideaBeunnniou: 01133211 uay 01130172

MsFUIRUNUNSHEN WATANIIATUANLATAAFUUNTHAR NIRNHEANI
KAENITINNIIAUNUANIN

Calculating operations cost, techniques for controlling and reducing

operations cost, increasing productivity, and managing costs of quality.
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01133314

01133315

01133317

nMsInnIenagng 3 (3-0-6)
(Strategic Sourcing)
SuriideeSunnnau: 01133211

Fumou wlewne wagnszuruMsiamdenagns madndulandnemiode s
swfuuuae nagnsaulnafus mslinszinue wasmsdansduruds
NagNs N13IAMIAUNIITHRUINAR Hueilnl m‘iﬁdauimﬂ%twﬂ%mm@ﬂaui’aq n1s
Useillu msdndendloudan n15usening aliudidunaznisnnassnan Msinnis
nswaugdeutaguaznisdnnisanuduiug n159anIuinis 958555uuagAIY
SuRagaUsedeny

Strategic sourcing process, policies, and procedures. Make-or-buy
decisions, vertical integration. Commodity strategy, value analysis and strategic
cost management. Sourcing and new product development. Early supplier
involvement. Supplier evaluation, selection, development. Competitive bidding
and negotiation. Supplier development and relationship management. Acquiring

services. Ethics and social responsibility.

NFINURNULAZNITATUANNIIHER 3 (3-0-6)
(Operation Planning and Control)
JuniideaFousnnou: 01133211
dnuairlagylureanisnnunuuarAUALNITHER Wadalun1sneInsel 13
PNUHULALAIUANNTHARAMTUNTEUIUNSHARL UGB NrUIumMsHanuUUlsl
doifios uaznszurunisnanwuulnsenis nImuRuNIsivavesiagluseuunisuin
UsENBUeIY SEUUAIAGY SEUURAN S3UURY uasnguiidednie
Nature of operations planning and control, forecasting techniques,
operations planning and control repetitive process; intermittent process; and
project process, controlling of material flow in operations system: ponding
system; push system, pull system; and theory of constraints.

N15IANITANNIN 3 (3-0-6)
(Quality Management)
JuriideaiFousnreu: 01133211

LLmﬁmLzazﬁugmﬂummﬁﬂmsammw nMsAIuANANAWBadR (n3eslouas
selguTsdmsunsAineieseiniensdansnswan

Concepts and fundamental of quality management. Statistical quality
control. Tools and methods for analytic studies in operations management.
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01133318

01133323

01133341

01133415

N133AN13LYUNIY 3 (3-0-6)
(Supply Chain Management)
FuniideaSouannou: 01133211

unAnLaziugiusainsianisialdguiu sufsuitnisesnuuuuaznis
Jansieserneiadleguniu nagnsnsnszateauA1 MITIWNGUNIINANS A159ANIS
Fampands syuvansaumeiiensdnns seuudeyavinsldgunu

Concepts and fundamental of supply chain management. Methodologies
for designing and managing integrated supply chain networks. Physical
distribution strategy, strategic alliances, inventory management, coordinated

product and network design. Management information system for supply chain.

N15IANTSFINALTITY 3 (3-0-6)
(Hotel Management)

wdnnsdanisnsufianislulsausy vehfuagnisdiuauresununrdnly
T5aus

Principles of hotel operations management. Duties and procedure of key
departments in hotel business.

mssan1smaludidosdu 3 (3-0-6)
(Introduction to Management of Technology)
FuafidesSeuninow: 01133211

wAnnazarudilafugurenstanmsmalulad nisnausy msdaszuu ns
Jnasininenns nagnsvesnisldmaluladlunisiinaussanuzuazanuannsoves
93ANS

Concepts and introduction to technology management, plan, organization,
resources allocation, and technological strategy to increases competency and
capability.

NAaYNSIPIUFUANTS 3 (3-0-6)
(Operations Strategy)
SvidesiFounneu: 01133211
unumvenagnéidsujuAnisiiennuliuIsunianisudety nsinsie
gRaMN3IU NMsAmUAsULUUNagNsaUURnsimnzaudmivesdng wasns
WAILNANTINNNUBITEUUUHUAMS
Role of operations strategy for competitive advantage; industry analysis,
formulation of appropriate organization and operations strategy, and

development of operations system capabilities.

48



01133418

01133419

01133425

N15AANTITARIAUA 3 (3-0-6)
(Warehouse Management)
JuniideaSeusnniou: 01132111

wanluns¥anisadedui Usuinvuosaddui msidendaiuiine nisdnosdnns
WagN1sUSMITUAINISAIEUAT ndnlun1sguasnudua Nsvuds nuuneuas
suloutatifuineaiumsnddud dnsAnwusnanui

Principle of warehouse management. Category of warehouse, location
selection, and activities and network management. Legal aspects, Field study
included.

nsanaulanIensIanIsNISHAR 3 (3-0-6)
(Decision Making in Operations Management)
SuiideaFounineu: 01133211
AinreitymiiAsiulugsiafiusgnounsuan Taedszndioanuinienis
wMs MsuEn wazn1sIReufuRnisunlylunsdeduls In1sfinwiainnstisiogie
Analysis of problems occurred in business which are operational
concerned, application of knowledge in operations management and operations

research for business decision, case study required.

N159ANITNINTITWIL YU 3 (3-0-6)
(Shipping Management)
Jurfidesdeusnneu: 01132111

NANNFIANITFINIMNAYEUNT NsUJURNUYRNTaUTEANANNY N153ANLTe
NMIINUNUNITIAUGD LaNansise ABnsAanIng Alganelunsuuds 8nsiAseans nns
Wise YusHAWEe YGe ngvaneviaLavaydygseninslseine

Principles of ship operation, types of ships. Ship procurement, planning
sailing schedules, ship’s paper, custom procedures, expenses and freight rates,
chartering, lines conferences and port operations.
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01133427

NMIAINNIITFININITUY 3 (3-0-6)
(Airline Management)
JviidesFounnnau: 01132111

nszvrunsimaulalunisdanisarenistu aren1sdusudninden EAUIATAY
§309 AuyunsAndunuuazyseansam mswangsdu dunie wazansielu
winnssundndusiwazinalulad wuafan1svanissels nsdadmuisnaznis
Ujjifmsmstiu msdanisanuasindnsuaganuduiusiuilosans anuvimiely
Msdansanenstu finsdnwiuenaniud

Airline management decision processes. Airlines and the environment.
Business models, operating costs and efficiency. Fleet, route and schedule
development. Product innovations and technologies. Revenue management
concepts. Distribution and operations. Passenger loyalty and relationship
management. Airline management challenges. Field trip required.

191397199879

01134111

01134212

nannIIRaIn 3 (3-0-6)
(Principle of Marketing)

SNUALILALNTTUIUNMININIAAIN UWLIANUAR UNUIW AEdIRYy wiiluay
U3den19n130a10 nsudsdunan msidenaaalvane nadnssuguilana @
UTgaun1s»nanm LLaxmﬁ%’amwmmﬁmﬁu

Nature and process of marketing. Concepts, role, functions and factors of
marketing. Market segmentation. Selecting target market. Consumer behavior.
Marketing mix and marketing research.

woAnssuguslng 3 (3-0-6)
(Consumer Behavior)
JuiidaaiFounniou: 01134111
wdnuarnsiiasginginssuuilaalunisiensundaduledodud Tae
Wa1sufaladenigg ﬁgﬂuﬁmﬂﬁaa"au‘qﬁﬁauas{]aifamauaﬂﬁﬁﬁw%waﬁianﬁ
findule masmaumsiiematilianmsfnwmginssuduilnauvssgng ieruun
NAYNSNIINIINAN
Principles and analysis of consumer behavior. Considering factors for
buying decision both internal and external factors. Including the results from
studying consumer behavior to set up marketing strategies.
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01134311

01134312

01134321

n1sinde 3 (3-0-6)
(Purchasing)
AvidpaiSeuNnnau: 01134111

unum wazarmddyesnisdansdiumsingde anusuiiaveuvesians
nudnde mruduiusvesnudadeiunudug lussdms ulswieuarsuloumsinde
N158AFDUUUTINEILUIIUALNTEANBEIUD m‘sﬁ’muﬂqmé’mwmmaaﬁuﬁ'\ﬁ'i’ﬂga
M3 ANUATUIATDINTIATD NSiEBNkMEUNY nsvinedyIkas Uy vningvang
nsiasiedeyaiioifunisdade fuyu s1an dls nsasyuuaznisideade
MIUFBUTIBUTETININIHERLEY N15T8 NM9IE

Role and importance of purchasing in modern business. The
responsibility of purchasing officer. Relations with other departments in an
organization. Purchasing’s policies and rules. Centralization and decentralization
of purchasing. The determination of specification, quantity and source. Contract
and legal problems. Data analysis of bill order, cost, price, profit, capital and

risk. Comparing the benefit between producing, purchasing and rent.

N153ANITNITUY 3 (3-0-6)
(Sales Management)
JvidesFsuanneu: 01134111

ANYULYDINITIANITVIY N1FINBIANIT NISMUUALLEUIY AITATIVINTNIIY
1y M3fuadas Msdadan nsldamouwwu nsasesriguaziala manauNues
aLﬂ'ﬂﬁﬁﬂ’}'ﬁ'U'lEJ ﬂq‘iﬂiﬁLﬁuNﬁLLasﬂTiF”I’}‘UF}iJﬂ']'i‘U"PU Iﬂ?ﬁ]"lﬂ"l'i"?ﬂf.l QUUTLUNULAY
ALENENINITVIE MTUTHIUNE WALMIAIUANNITYIY

Sales organization. Sales planning policies. Recruiting, screening and
selecting applicants. Sales compensation. Sales incentive by good moral
supports. Sales planning and analysis. Sales quotas. Sales budgeting. Sales and
cost analysis. Sales evaluation and controlling.

N13AAINTERINUTENA 3 (3-0-6)
(International Marketing)
FuiidesSeuannou: 01134111

AMUAIAYUAZANTNULINADUTDINITAAINTENINUTENA UNUIMUazuleuiy
18935 NsisFenduAuarnaIn N1TUTIYRALYE NMSHINUATIAN N1TUUEL 1T
dendiunudming nsanaunisnunulasaiuay Jgm wazguassalunisnain
FENINUTEnNA

Importance and environment of international marketing. Roles and
policies of government. Criteria for products and markets selections. Packaging,
pricing, handling, agent selecting and promotion. Planning and controlling.
Problems and barriers in international marketing.

51



01134322

01134342

01134353

N1INAINAING 3 (3-0-6)
(Digital Marketing)
SurfidoaSousndeu: 01134111
USYyn Wuafia wagaudiAyreInIsnaInfdvia dan1nwInaond1nsunain
AIA NISAMUAFIULUNAIN NMIFaNAAAUIMINELAZ MITUARURUIE NS URATR
Avvia NTIATIYIgNAN nsaieansendnuasnisiidiusaniionisdeansiudensva
madanstedududnuedetnedioatsaudBuvemandudi nsdfnm
Philosophy, concept and important of digital marketing, digital marketing
environment. Digital marketing segmentation, targeting and positioning.
Customer analysis, creating contents and engagement for communicating via
digital media. Managing brand reputation within social network for sustainable
brand. Case study.

n1sAUEn 3 (3-0-6)
(Retailing)
JuiideaiFounnau: 01134111

AN¥ATLAEITAUINIININNTAUEN daa1dun1sA1uan n1sTanssunsAn
Uan msidenviniaine n1sdnesdnis nsdnauyana nsdanisiudn n1sdasaan
FBasduaiunisvievasianisiUan uagnislduiniseineg aaemtaszuunsaun
PIuNIsRukaziwlturaInsAanluawAn

Characteristic and revolution of retailing. Retailing institutions. Retailing
management. Location. Organizational management. Personnel management.
Merchandising management. Price setting. Promotion methods and retailing
services. Controlling system and trend of retailing business.

N1SUIMSYNATUNUS 3 (3-0-6)
(Customer Relationship Management)
JyrfideaFousnnow: 01134111
N3LUIUNTINIINITAAIATUNITAT AT RS AN TE 887 UgNAN
masaaulalusunsunanseataiioadrennandilauazannuduiusfinsewineing
warnane suieduilng wasdidwldide msdauladeelildnuriulagldnagns
Il nagnsnisinegndt nsmgndlu uwazmsisgnAindu
Marketing process to build long-term relationship with customers.
Marketing programs decision to create good understanding and relationship
between organizations and market, including customers and stakeholders.
Value added buying decision through win-win strategy. Strategy for customer
retention, new customer acquisition, and customer win back.
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01134355

01134411

01134422

NM5ANLESUNISVIYUAZNNSAAINNINGSY 3 (3-0-6)
(Sales Promotion and Event Marketing)
JuriideaFsunidou: 01134111

AUNNNY ANUEAY TRQUTEAIANTERATUNISUIBRALNITNAIAAINTTY
WUIAM YANNIT IBNTANATUNITVIBUAZNTIAIANINTTY AITINIUHULAZNISAIVIUA
nagvnsagafiusednsaaw areldnnsiiasisiannunisal nrsdmuaidinuneg
mMIaiassAnsesiouaznisidendeinaunaiusguansauannndesiuiniaile
YeMInaIndu MsinUfUR

Definition, importance and objectives of sales promotion and events
marketing. Concepts, principles, methods of sales promotion and event
marketing. Planning and defining effective strategies by analyze situations.
Defining objectives creating tools and selecting media that meet and match with
other marketing tools. Practicing required.

N13IANITNITAAIN 3 (3-0-6)
(Marketing Management)
AviideaFousnrou: 01134111

KUIAIIUAANITIANIINIINITAAA uwumLLamﬁﬂﬁmaaﬁﬁ’mmsmwaw
uleunguaznagnsvean1sdanisiundndue s1a1 Joannanisnatauasnisaaasy
NSAAIA NMTIATIER NITINUAY NITAIUANKAZNISTIABIANT WUILUNYBINITIANTS
pawluauian sunimiereidgmuasnsdfineymenisnain

Concepts of marketing management. Roles and functions of marketing
manager. Policy and strategy of product management, price management,
channel management and promotion management. Analysis, planning,

controlling and organizing. Problem and case study in marketing.

N1INAIAUINTSG 3 (3-0-6)
(Service Marketing)
JufidesSouantew: 01134111

ANYZULALTBUIYATDINAIAUINTT MITMUNUTELAY WoRnTsuglTuINT diu
Usraun13naInvesduaIusnng Tﬂiaa"{wuasﬂWsﬁﬁumamﬁuﬁﬂwﬂauqiﬁa}ﬁmmi
Wiusnns uazfnwigsiausnisianizetng

Nature and scopes of service marketing. Type of service. Service
consumer behavior. Marketing mix of service. Structure and development  of

service institution. Study in specific service business.
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01134442

WaNN1SIANISABIAANE 3 (3-0-6)
(Principles of Logistics Management)
SvafideaSeusnnew: 01134111
wdnnisuaznsyuiuntsaedainditeatuayuingivuaraumdniagy uwn
muAnasiadnduvunaunalasniuianssuasdafndndn n1sdanisnagns
asdafndlugalaniiim
Principles and process of logistics in order to support materials and
finished goods logistics concept through main logistics activities. Logistics

strategy management in globalization.

81913915309 3zn U sEINA

03762333

03762363

nsAeansMIegsiasEnineTaussau 3 (3-0-6)
(Intercultural Business Communication)
= I3 = o = [
LWUIAALAYEIAUTENOUYBINITAANDEDANT ‘5‘5?11LUHNLLaSQWUSTEN’luZ%ﬂN

= Y as - a w o W € a o
LﬂEJ':I?J@Qﬂ‘Uﬂr}‘iﬂaaqTﬂ'Nﬁﬁﬂ"JLLagﬂqsaiqﬁﬂ']']uﬂﬂwuﬁwqﬂﬁiﬂ'ﬂ ﬂatmﬂum‘i

7l
Ansodoarsuasuirneseninemusssy Yedenrelunazareueniiinadents
Ansedeansvnagsiasyingians

Concepts and elements of communication. Social customs and cultures
relating to intercultural business communication and establishing business
relationship. Strategies in intercultural communication and advocacy. Internal

and external factors affecting intercultural business communication.

IR IBLAY 3 (3-0-6)
(Cross-border Trading)

ATAUINTVBINTATIMIIBUAY IANIULAY JANTTAMALLEUNIINITAITIW
PIYUAY YBINNTANIBUAU AUUIY seidsy kI juRvesnisivisuny
JUuuunsimeunuuardrauey ulsuisvessumaiiiavswasonisiueuauilym
waLgUaTIATINSAT NI LAY

Evolution of cross-border trade. Border crossing points, cross-border
trade points and routes, border trade channels, laws, regulations, and practices
of border trade. Border and cross-border trading patterns. National policies
affecting border trade. Problems and obstacles of the cross-border trade.
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03762364

03762464

ganauazmIi TN IImALazans NN lue ey 3 (3-0-6)
(International Trade Business and Industry in ASEAN)

319 MI9A1A FUAMAZUINNT gAAIMNTINLATMIANIUBUTEY THUUIATEFNT
warnsRgiulamaasugia wlsvsuwazunumuoiniasy ngsudounenisdn uay
MsawU MlATeinuanansalunsuliuvenguussnmendoy

Business, marketing, goods and services, industry and trade in ASEAN.
Economic systems and economic growth, government’s roles and policies.
Investment and trade regulation. Analysis of competitiveness of ASEAN

countries.

gnaMNIsuLazn1sAlulelde 3 (3-0-6)
(Industry and Trade in Asia)

ﬂ?iﬁﬁllﬂ?@ﬁ!ﬁ’mﬂﬁuuaSﬂ’l‘iﬁ’mﬁﬁadﬂ‘i’lﬂaﬂﬂ%ﬁ 2 madulamaasugnaly
1813y lassaiimisgeaivnssuuasnisdn ulevisuazuwildumaasegiadaumain
MIIATEMUSsufsUNAUlaMLATEERY UNUIMYINIASE gR@IMNTIUNNTAN
naanduNsamuluedy

Development of industries and trade after World War Il. The growth of
the economics in Asia. Structures of industries and trade. Policies and trends of
macroeconomics. Analyzing comparatively the growth in the past. Roles of

government. Industries of trades including investment in Asia.

#1719 91N1599n15lavaand

03764328

03764334

msdan1sladafndlugshaduan 3 (3-0-6)
(Logistics Management in Retail Business)

unumvesladafndrogsiedudn nseusuladaind n1sdade nsdauiu
wagn1Insyeduiludeuilan nsdanmsaiudeinisvesgnailuldgunudiddn
wealuladasauwmedwiuladafindlugshamuan

Roles of logistics to retail business. Logistics planning, purchasing, storage
and distribution to consumers. Customer demand management in retail supply

chain. Information technology for logistics in retail business.

n133an1slAssngvudszaulan 3 (3-0-6)
(Global Transport Networks Management)
uwwAnABafulATITEnsTUdY Msuudsszaulanuaznisnsudeuilaiud
vihivesandvuds mynsukuuazuloviensuuds 35lunsdamstassionisvud
Concepts in transport networks. Global transport and spatial
organization. Function of transport terminal. Transport planning and policy.
Methods in transport network management.
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03764335

03764424

Tadafndtransuuauluendey 3 (3-0-6)
(Cross-border Logistics in ASEAN)

unumwazANuEAyvedladafndinunsuiay N1seneANNazAINTUNSNNT
uuau TnsganInsiuway MIthuuaureslszrvy ngsulsvuaziaiemuny
99193 matmuadunazgadt-een madenlesmsauuwesluendou Ussiiuuay
wliluladafnddunsuunu

Roles and importance of cross-border logistics. Facilitation of frontier
crossing formalities. Transit clearance customs regime. Cross-border movement
of people. Traffic regulations and signs. Designation of routes and points of entry
and exit. Transport connectivity in ASEAN. Issues and trends in cross-border

logistics.

madugusznounislugsnaladanng 3 (3-0-6)
(Entrepreneurship in Logistics Business)

AwdAgy Useian uaglentavesgsialadadind esdnisuaziaseviegsia
Tadafind nsdanmineinsuywd nagns nguasdetedulugsialadaind 15us55u
mnusulnveusiediny wazladainduuudsdu

Importance, types and opportunities of logistics business. Logistics
organization and business networks. Human resource management, strategies,
rules and regulations in logistics business. Ethics, corporate social responsibility
and sustainable logistics.

g1 vinaans

01453381

nNUANBLTIIULAzUsEAUFIAY 4 (4-0-8)
(Law on Labour and Social Security)

wanlUYeINgMUIBUT Y Useianuluuivesngvuisusaaulng
MIANATBIMIIU NMsTTUsIUdnLasnds ussnuduniug nmsRasanafLsILLay
Anatlyyangg ReNfULTINL UNUTBIANA LS ILRAE IS U ST U

The general principles of labour law, history of Thai labour law, labour
protections, employment of young workers and women, labour procedure,
labour relations interpretation relating to labour problems, roles of labour union
and social security.
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3.1.5.3 AesuneTgIvdmivuenuangns/Aviuinig
01132101 gusznaunisyulu 3 (3-0-6)
(Modern Entrepreneur)
LuIRANsUIMSEInagalanIAdnd unumuaranudidgyvenisuImsgsiage
Tvdl asfvszneunaen1ssuunugsia mawisamsoudmiumalugussneunis ms
Aaszaieundulylsmnagsia musmsanudes
Concepts of Business in the administration in the globalization era, roles
and the significance of modern business administration, business plan elements
and writing, competency preparation for being an entrepreneur. Business feasibility

analysis. Risk management.





