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nMsRudmsuglsznauns 3(3-0-6)
(Finance for Entrepreneurs)

AudAyvasduyusenisinduging undaduyu wazn1swensalanusieanisiuyu
MasaemRuyy mM3dnassiuvuedediussavam nsudmanandsmnanaiu
Importance of capital to business, sources of funds, anticipation, acquisition and

effective financial allocation, financial risk management.

| o a o
3.1.5.2 swindusiaivivesviangns

N15LEUgsHa 3(3-0-6)
(Business Finance)

Mé’ﬂmn{"}laqéfuLLaxqmg'wma'lumﬁmmﬁmamsﬁu wifvesinnisvianisiu
ANTNLINBUNINNITRU N1TIUNULAZASHEINTEMI9N15EY (hSasdlornes Tunisdnnis
NNNSRN TATIEININTITRY RuvuuazsiunuYesiuyy Mydndulaamussesen ns
Fansduvuvyuisy

Basic principles and objectives of financial management, functions of managerial
finance, financial environments, financial forecasting and planning, tools of financial
management, financial analysis, capital and cost of capital, decision in long-term
investment, working capital management.

NsRuYAAR 3(3-0-6)
(Personal Finance)

wATANTIANTITNINTRUAIUYAAR N1TINURULAZNSAIUANNTISRUAINYARS A15
dotuiuan n1sfemuiude mevssMudin msamuludnning menwsudens
wndeeny

Personal financial management techniques, personal financial planning and
control, a system of spending. Consumer credits, life insurance, securities
investment, and retirement planning.
wanuazulourensamu . 3(3-0-6)
(Principles and Policy of Investment)

JyrfidesSounnnau : 01131211
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01131311

01131312

01131313

01131315

vanuazulsusnsawplundnning nisaauiuniafeiils Yadedngeliiinnng
AU NT3IATH1Y UaEMTAATIERULEIVIENITAINU MTTANARBULYILAINATTAIVU NS
snduladenamu

Principles and policy of securities investment, investment and speculation,
factor considerations for investment, analysis, measuring of return on investment,
making investment decision.
N15IANIIUYUINAD 3(3-0-6)
(Business Financing)
AvniidosFounnriou : 01131211

Mﬁ’ﬂﬂWiﬁugwuLﬁaaﬁumﬁmmﬁunwaaqﬁa pa1nN1TRULazAn1TUN1SEY natla
waz3sn1slunsdamtunu msququLLazr{TﬂmL'Euvluiwxgu N191NUNULAE IR U Y
Trre17 IASeasNRUULaiUnUTaIduYI M5 wasnisuiulasainefianis

Principles of business financing, financial markets and institutions, techniques
and methods to financing the business, short-term financial planning and financing,
long-term financial planning and financing, capital structure and costs of capital,
leasing, corporate restructuring.
nsldmounamasiunsitasnzvinianisitu 3(3-0-6)
(Computer Applications in Financial Analysis)
JunilfaaFeunnnou : 01131211

winnslunslieeinien1sdy sumsiu wdesdelunsdiesigdinienisdu ns
wensainensiu nsUsediuyadiianis msldlusunsureuiumedidesiuluns
Tasreinazandulaniinsidu

Principles of financial analysis, financial statements, tools for financial analysis,
financial forecasting, corporate valuation, use of principle software program for
financial analysis and decision making.
NN58EITMINNNT5RY 3(3-0-6)
(Financial Communication)

nmsfimuaguiuunsinsedeasdmivgiidliidy nmsuinsdemunisieasai
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Assigning communication formats for stakeholders, management of
communication channel based on a degree of risk and return, increasing enterprise
value through efficient communication processes.

d =
Auanaznisiseniuidy 3(3-0-6)
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01131321

01131322

(Credit and Collection)

uﬁﬂLmﬁ%’miﬁmsmﬂﬁﬁuﬁaﬁjﬁﬂ Ustunmuaeisnsidendiuiy wihiluagns
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susielvdute uleuienisdeniiulu Masmuatiarinanudndgnmil

Principles and methods of credit-granting and collection policies to all business,
functions of credit and operation of credit department, scope of credit
management, credit limited, investigation and analysis of credit risk, collection

policies, management control of credit and collection operations.

N153ANTSEUNINEgINa 3(3-0-6)
(Business Asset Management)
JyfideaSeundeu : 01131211

wailawarIsnisdnaulalunisnausuiazuimsRuyunyudeu  Muuudeguenisdn
nsiuan  [uasusssdy @ﬂuﬁuasﬁuﬁwmmﬁa Taduasnguijlunisdndulaamu
dunswd neldngnadsazainuliluivey

Techniques and decision planning in working capital management,models of cash
and marketable securities management, models of account receivable and models
of inventories, factors and theories in investment decisions under risk and uncertainty.
N5RUTERINUTZINA 3(3-0-6)
(International Finance)
JurfifaaiFounnnou : 01131211

naffiuny ulsuewazunumeesanitunsiuseninasema indesilslunsuiise
Fues1 sruuseswandsy ulguiun1sAIvALLarNITALASUAIUANAITEN I TEiNA
guilnansenunseiiieusedils nmsdnilugsfeseninasema lagRansanluniluyu g
215 W51 Jgymmeniseatataraaiusiuiiesenitalseva nsujuRauveisy
AU TSVATBNEUIAITWIEYE

Operation, policies and function of international financial institutions, foreign
exchange tools, foreign exchange rate system, policies of controlling and
promotions, international agreements that affecting business profit, international
business operations including capital taxation, labour, marketing problems and
international agreements, operation of foreign department of commercial banks.
nsRugshaszudteslssne 3(3-0-6)
(International Business Finance)
Audifaaduunadeu : 01131211
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01131331

01131332

01131333

01131335

lunsauliugsiaseniasene nsuiwsduninduasviiay nisdedulannenisiu ns
awu uasnstietiunauesgsiassuilssma nsldamansnisiulunisiasienisisewing
Usene muhsnnudemneiietunnnsiiugsie

Types of international business, operations and objectives of business
including the environmental affected, assets and liabilities management,
financial decisions, investments and dividend policies of international business,
financial instruments used in foreign trade, business risk, investment risk, foreign
exchange risk that affect the international business financial management.
da1Uiun1s¥u 3(3-0-6)
(Financial Institutions)
Aviideaunineu : 01132111

n3daniseuvesanItunTiurindieg lngfiansanfisesinisuaznisaiduauyes

andunsiusluussmanasewinUssne SauenaumifnufiRsunisssianang

U
Fuyuszwintelseme Yssamuddvnatavulazauipusng Ndased

vu

Nature and operations of financial markets and institutions classified by function.
Financial intermediaries: an overview, commercial banks, thrift and insurance
intermediaries, other non-bank financial intermediaries.
wnann1sUsziuny 3(3-0-6)
(Principles of Insurance)

wdnuarismssuiugsianisdssiuiunnde Yseneumenisuseiusafdy nsuseiudy
yamela nsUsEAusaaus nsuseiugiiivg nsuseiutie

Principles, management and operations in insurance: fire insurance, marine
insurance, automobile insurance, accident insurance and life insurance.
wann1sUseiudiin 3(3-0-6)
(Principles of Life Insurance)

UseTRvasnisuseiu®in anuvunelsvlenivesnisuseiudindensoundn daun §3nia
winuaz3En1sanllugsianisseiudin Jadusneg TunsduandeUseiudin Ysuanues
nsUszAuTInuuune madudeuseiuuuuidunse Gudises yarmufuiues

History of insurance, definition and advantages of life insurance in family, society,
business, principles and life insurance business operation, factors in determining
premium rates, types of life insurance and premium plan, reserve and cash
surrender value.

N13IANITSUIAITWATIYE 3(3-0-6)

(Commercial Bank Management)
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01131341

01131342

01131343

SyfideaSounineu : 01131211

Snvagwifiuasmsdanisvassunasmged  sruunissuiaswided  Wleuneuaos
dudavessuinmsmdsd miliifusasnisamuiudises duinedyTueouans 0
LanUABURUAT U Le3DadlalATARUSELANANaY

Structure, function, management of commercial banks, commercial bank system,
credit granting policies, bank loans, investment, and bank reserves, clearing house,

foreign exchange and other credit instruments.

msAaszinsanmi 3(3-0-6)
(Fixed Income Securities Analysis)

AN ATIE T 'disLmlLLaxaqﬁﬂi:ﬂauﬁwﬁmmaqmwmwﬁ ulyuen1Ilu
Thssadednsnenidy parmesanavil nsvuaumstenne NSUTEEINYAAT, HARBUWVY
uazAudnnmsasyluasiansvil msdaduduenunidefie wihonuifiugua
uwdsdeya warnagvsnisamulunstansuil

Fixed income securities definition, type and key features of fixed income
securities, monetary policy, term structure of interest rates, fixed income market,
trading process, fixed income securities valuation, return calculation, and risk
analysis, credit rating, regulatory agencies, sources of information, and fixed income
investment strategies.

NTUATIENATIETYU 3(3-0-6)
(Equity Securities Analysis)

mwwmwami'}minu ﬁﬂ'ﬂmﬂLLaSUiSLﬂW‘UBQWﬁHWiVJU Wﬁ?ﬂﬁlﬂ?ﬁﬂqu AIYUIUNTT
%amamﬁmﬁqu wwudrasdunissafiuyasiesansyu nmsliessivdanningdae
Yadefugu msnnsimanedadou msdnmgiemudsminnisamu nagninng
awmulunsiansmu

Equity securities definition, characteristics and types of equity securities, equity
market, equity securities trading process, equity valuation models, fundamental
analysis, introduction to technical analysis, investment risk analysis, equity
investment strategies.
n5alAszvLazamulunamusy 3(3-0-6)
(Mutual Fund Investment and Analysis)

ATUMNEVBINBIYUTIY 1ATETNVBINEWUTIL UTelanvenasusiiuleuienis
SYUYBINBIVUTIN NMIAUIMYAAWIIEAIYU NSAUIMNARBUWULUNBIYUTIN N9

Wnmgdanudsinsamulunsmuny mawssissduanudesinawu nsinaanis
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01131390

01131411

01131441

01131442

01131443

siflunuvenesausan ansusletininy M NUAMAURLANgUANEIAEN NS
\Aendes nagudnisasyulunamusiy

Mutual fund definition, mutual fund structure, type of mutual funds, mutual
fund investment policies, net asset value calculation, mutual fund return
calculation, investment risk analysis, investor risk profile analysis, mutual fund
performance measurement, tax benefits, regulatory agencies, rules and laws, mutual
fund investment strategies.

nsRsENAYNNTauaunafnw 1(1-0-2)
(Cooperative Education Preparation)
wRsuranSeuasiaun e s dudensufoivuludneasninnuiiem
Preparation and essential skills development for on the job training as a
temporary employee.
N13HULETNITAIUANNINTTIRY 3(3-0-6)
(Financial Planning and Control)
AyiideaiFeunnnau : 01131211
Tymineq Tun1TIUNULAE N1 3ATUANNTSR UL AWTYEAIATVA TTnTIadeulasnis
PuANTaheusmM TR LiuLasiuesulay nsfadulavesdnnisnienisdulunis

ai
Y

Maunurilsuaziuvu MawEsviuUTvinaeen TugaesegiaRiva
Problems in financial planning and control in Digital Economy. Online and

offline based auditing technigue and managerial control. Financial managers’

decisions in profit and costs planning, budgets preparations in Digital Economy.

N15AATIZUNENNINE 3(3-0-6)

(Securities Analysis)

Aundidaadsuniniou : 01131211

YBULUATBINITIATIEUENNING AuaulRvamdnning drdfutureanislinsey
wénning n1sfndenudnning nismaaziuiilsaniuasRiuluna nouinisussdiuyas
nannIng

Scope in securities analysis, characteristic of securities, portfolio selection process,
selecting optimal portfolio, eamings and dividend estimation, the valuation theory of
security.

ASIETOYWUS 3(3-0-6)
(Derivatives Securities)

LLmﬁmﬁuﬁmtﬁmﬁumwaﬁauﬁuéuazmsﬂimﬁugam msﬂsmﬁugadwé’mmﬁama
éadwﬂﬂLLasﬁmm'\%@)maamﬂm msﬂsmﬁugaﬁhﬁfgfg'uLaﬂLU?{au n1sUszilluyanians
YRS

Basic concepts of derivative securities and Valuation. Forward and futures
valuation. Swap valuation. Option valuation.

AINTIUNINIFIRY 3(3-0-6)
(Financial Engineering)

nquisninends Gused n1suszfiuyarifud duannsruaiuanuasdng
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01131444

01131490

01131491

01131497

auduRuEt S udulfiseninsnuasdnswaneuunurenats miaiegliauiuld
Suninduasuiay nvssiufonasnmsdamannudes adamandnisusefiudin asnans
auv‘v’uﬁ'uasms{]aqﬁummgﬁ'm

Theory of interest rate, annuities, valuation of loans, discounted cash flows and
investment rate of retum, duration matching, volatility and convexity, immunization
of assets and liabilities, insurance and risk management, life insurance mathematics,
derivatives securities and hedging.

5 a o/ o -
wugrumsiasiziuannindaelusunsunienaituy 3(3-0-6)

(Foundations of Securities Analysis with Financial Programs)

¥
aa v ]

anumneauiedlaninis@u anumigamiuiaudilandiva fugiuns
nsgrimdnving nseuunsiy medwssinianada TUsunsunansiusae n1sld
wiesiladsunswvavaia nsenudeyatansmadu UssLanddedeuendnnind
Definition of financial literacy, definition of digital literacy, foundations of
securities analysis, financial statement understanding, technical analysis, financial
and securities analysis program, use of technical graphs, financial information and
news reading, types of securities orders.
dvnaAnen 6
(Cooperative Education)
miﬂﬁﬁﬁmu‘luﬁwmzwﬁmwuﬂﬁaﬂin ailassnuilifuieumang naenau N33R
FIBURATULEAUD
On the job training as a temporary employee according to the assigned project
including report writing and presentation.
sufouiBaduiugiunnanisiiu 3(3-0-6)
(Basic Research Methods in Finance)
AenfifaeFuusnneu : 01131211
wdnuarseidouiznisidenienisdu nsfmualgnl n152195Un15398 ARETR
nOUszaALAYaUNRAE Y nsiAusIuTINdeya nsaieiu@eUnIY nsieszALarfnIY
foya nsldadifdmiun1side madeunenuuazmsiaus Kan1siae
Principles and research methods in finance, identification of research problems,
formulation of research objectives and hypotheses, collection of data, construction
of questionnaire, data analysis and interpretation, application of statistics of
research, report writing and presentation.
GHEGYY 1
(Seminar)

SenfiRoadsunney : 01131211
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01101181

01101182
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Presentation and discussion on current interesting topics in finance at the
bachelor’s degree level.
Ugywniliey 3
(Special Problems)
Syridosduusnnon : 01131211

=l = ! a

AsAnAuATIMITINTRY SERUUTyes uareuSsadoudunonu

Study and research in finance at the bachelor’s degree level and compile into a

written report.

3.1.5.3 swAvitlildsviadvrvemangns

\AsugA1EnsYania | 3(3-0-6)
(Microeconomics 1)

AumIEan szl MsAnvasygeans Jywiasugha nsvimThiivessyuu
wsughia quash guu wars M wBanduvasguasdlasgunu nsliguasduazguniu
TunsUiUR ninssumasiuslnauaressausylod gshansudnuasduvunisnan fuyu
Tussordunasssosen nManarlusvesen n1awanluszereINn FaAedoat
ANAITLaTNafiY ASFvURTIATHaNERLUAA AT NOw] IR TR ns
nszae518ld mstvunA1dne aende LRSHARDULNUIINNITAVU ANYINTU UATAIIY
Tawinieuiu

Meaning, nature and methods of economic study. Economic problems.
Functioning of the economy. Demand, supply, price, elasticity of demand and
supply, application of demand and supply. Consumer behaviour and utility.
Production and cost, short-run cost and long-run cost, production in the long-run
and the very long-run concerning progress and pollution. Price determination in
different types of market, application of price theory. Income distribution,
determination of wage, interest, and return on investment; poverty and inequality.
\ASUgAEATUNAIA | 3(3-0-6)
(Macroeconomics |)

AEnslunstaneldussnnd Jedeilfushsmuanelivssanmd msasuudas
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01130171

01130172

el nIALasnTRuTEINUTEIA N13IsuResRuie ANNAEYEUT Lagnis
WaaswghaTouiiey

National income account. Determination of national income. Business cycle and
national income fluctuations. Theories and measures of fiscal policies. Money and
banking, monetary and income analysis. Interational trade and finance.
Unemployment, inflation, economic growth and development. Comparative economic

systems.

nsdayddunans | 3(3-0-6)
(Intermediate Accounting 1)
JuaiideaiFuuninau : 01130111 %38 01130101 win 01130171

nseULARdMIUMITIBIIUIASEY anmsTgBAunindnisiuunyisan Myinyaniuay
nsuanasensiunindlussnumanisidu fasenaudie Buaswazsiemsifiouviiiuan qﬂ'mf
fiiuiu Audaando Fuamu Fuvumsdiy i 91ans wavgunsel Aunindliddanu madesr
gesduning edmiuvindiionisamu sunindlimudouiitelfitersuaznissuiunuiendn
NINYINTUT UATNENTNTTY

Conceptual framework for financial reporting, principles of accounting for assets, classification,
valuation and presentation of assets in the financial reports. Those are consisted of cash and cash
equivalents, accounts receivable, notes receivable, inventory, investment, borrowing costs,
property, plant and equipment, intangible assets, impairment of assets, investment property,
non-current assets held for sale and discontinued operations, mineral resources, and agriculture.
n15URYAN19_U 3(3-0-6)
(Financial Accounting)

v =2 v a

) ) v a ) a Y & a o v & a
wdnnsUdaly A8nstudinUgddusunenduduan gnvil slduiu Guaaanie Sy
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asu Aunindifisnunadlififinu wilduwardruvesiludes msdavhaeaumins
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General accounting principles, principles of recording transactions for cash, account
receivables, note receivables, inventories, investment, tangible and intangible assets,
liabilities, owner equities; preparation of financial reports.
nsUnyianisianis 3(3-0-6)
(Management Accounting)
Aniidesunnriou : 01130171 %3e 01130102

mmﬁwﬁfgmaﬁmiﬁmﬁLﬁamﬁﬂmi ANTAZANSUNY FUNUNIRTIIU AUYUAINAanTTl
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01130211

ANFFNBUMNEIUIIU AISAMUATIAN m’:#'l«d”ﬁﬁauuavmﬂfy%Lﬁamstﬁm?uh

Importances of management accounting, cost accumulation; standard costing;
activity-based costing; budgeting, flexible budgeting, cost-volume-profit analysis,
responsibility accounting, segment reporting, pricing, use of accounting data for
decision making.
meSaydtunans I 3(3-0-6)
(Intermediate Accounting II)
AynfideaiFounnreou : 01130111 w3s 01130101 %39 01130171

wﬁﬂmiLLazLLuwﬁﬂawNnﬁﬁcﬁe‘m%ﬁamwﬁﬁuuaxfi'm'uam”waq sufamsdauszian
ns¥uiuazmsiayant nsuansenkazn1slamedeya myva@dmiumauiulasaii
frlsevu nrstiaussumsiy mawdsuwammsdgduasnisudludofionain

Accounting principles and practice for liabilities and owners’ equity, including
classification, recognition and measurement, presentation and disclosure, accounting for
debt restructuring, eamings per share, financial report presentation, accounting changes and

error correction.

#19139N1930015

01132111

01132142

01132213

WANNITINNIT 3(3-0-6)
(Principles of Management)

ARl TANNINIMEEANTS unsiants anwwandesvnegsiatiiinansemusie
nsdannsgsia SSesssumsgsiauazasuiinvausiadinuyeaifn1sgsia ULz
yansdnnisvesdinns mssindula msnausu msdaasinig nstmiuaznisnauny

Concepts and evolution of management. Managerial jobs. Business environment
affecting business management. Business ethics and corporate social responsibility.
Managerial roles and management functions of managers. Business decision-making,
planning, organizing, leading, and controlling.

ANTNLINR DN NG UNIBTIND 3(3-0-6)
(Legal Environment of Business)

SN UALANNIANBLN NG ALY fiun uazUsTnvvesngYang NsEUIUNSY ST
mssviudafinwilngmauazaynlagansusnena Anusuianengvanevesgsialuaueiie

Business and legal environment, definition, sources and classification of law. The judicial
system, dispute settlement by court and arbitrators, legal liabilities of business.
msAeansesdn1g 3(3-0-6)
(Organization Communication)

JuriiFeadounndau : 01132111

AuEnfgresnsdeasluesdnig uwnAn nénms 93usssu vgweilene 1 uwasrinueiiduluves
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01132231

01132243

01132321

msdeanslussins Welfesdnsdniuagnaiiusydvnm maszgndvinuznisdeanslums
Wanuaz sy uAlsdamussmsdemnsluasdng

Importance of communication in organization. Concepts, ideas, ethics, theories and skills
needed for effective communication in organization. Applying communication skills for
planning, developing and solving communication problems in organization.
nsdan1sninensuyud 3(3-0-6)
(Human Resource Management)
JeniideaiFouniriou : 01132111

vdnuasi st uuiuyeans WalaSuaissdvsamlunsviu maaduaie iy
uavdsgala msduatins mafmiden nsussy LazuRgRs maRasanAufinrey suduuits
WAt meduniwel vanIEnsRRA A e alaRms uimamaasugiakasdernilun
Winau

The concept of personnel management. The role of recruitment to recruit potential
employees. Morale development and motivate employees. To recruit, select and profile
employees. Disciplinary, promotion, fringe benefits action. The selection procedure, plans of
remunerations involving welfare and physical security.
#0RgIng 3(3-0-6)
(Business Statistics)

nsthmguiuarsnismeatifuldlungsiia myiadinan uasmisnszangvesteya ne
wanuasAmadu nsdusegn nsUsEInautsAaderiu maveaeuafgu N1
naaeUlpaLA1d MFiAsIEEAILUsUTI MTeTgiruannsskasaEndNiug N3
WUINTAUATARAUBUNITUNATN

Statistics theories and methods for business application, central tendency and
variation data measurement, probability distribution, sampling distribution, confidence
interval estimation, hypothesis testing, Chi-square, analysis of variance, regression and
correlation, forecasting and nonparametric statistics.
ganauarALsUnYeUAadsAN 3(3-0-6)
(Business and Social Responsibilities)

unum i wazenusuRntauasgsiefidirediny NENTENUTBSANTNIING LT REN TS
UIsgsia nsmevauetasgshisenfaInsvesdean Tnsavsjutufisanuivinauves
gfafiildenguynanasiiag Liun gndn wiineu famu anmuwinden uazdssmad

Roles, functions and responsibilities of business toward society, environmental
impact business, business response to social need and stakeholder management.

M3NUHUNTWEINTIUY WY 3(3-0-6)

41-



01132332
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(Human Resource Planning)
JuniFasduuanneu : 01132222
msmal,mum%wamswué‘tﬁaammé’adﬁ’mmunaqwéa:ﬁmﬁ ANTNUIAABUNUUBNUAS
Melueefn1s MalasEiiasnensaisnsiide nmsinseieu uaznisudladyuieu
QUERE
Human resource planning that aligns with organization’s strategy, external and
internal environment. Manpower analysis and forecasting. Job analysis. Manpower
problems resolution.
nsiesidiuaitansdndulaniegsie 3(3-0-6)
(Quantitative Analysis for Decision Making in Business)
Jurfidosduuuinou : 01132231
unUImeesnsias e RUTinaitonsuA Ty namnegsha waAauasnsusegndld
TUsunsudadu nstinaernnnlidenisasunas tadasiloduiunisdnduls wuusnns
gaaula anuuiandu n1siesisviuaisense n1TiATIEINEADH LUUTIAINTISYUAS NS
muALAufAAds Msiaesantumsailaznguiinud
Roles of quantitative analysis for business problem solving, concept and
application of linear programming, sensitivity analysis, decision making tools, decision
tree diagram, probability, queuing, Markov analysis, transportation model, inventory
control, simulations and game theory.
mﬁmi’uzﬁszum’mﬁiﬁa 3(3-0-6)
(Business Systems Analysis)
FyrfideeSuuninau : 01132111
WATdANISIASIEYA wareankuuTeuuu nstiszuuaululd nisiasigissuuau
Haqtu nseenuuusEULMURNImes n1fenldnanimeslimuzanivan msnIuAx
warnsinwimnulasnsiuvesleyaneufinneiuagdiulsenay finsfnwuenaniud
Techniques in analyzing and designing business system, application of the system,
computer system design, selection of computer system suitable for business, control
and safety for computer data. Field trip included.
N193AN151ATINIINNGIND 3(3-0-6)
(Business Project Management)
JyrfidouSounaneu : 01132111
N5V ulATIN1IM1953A9 A1UNITIANT NISWER N1SHY N1IRATIA NTYARINT UaS
AAaATgRaTadlasing n1siuImAmeuwruYadlaTINTg nqnasinisdndula T

AN LIUNNS AN AL T aNR AT IuWADA wazan nwandeuia sl
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01132337

01132342

01132351

01132371

mssnduaulasinisinisediedidsyangam
Project evaluation in business concerning management, production, finance,
marketing, personnel and economic value of project. Calculation project benefit,
decision criteria on project preparation, feasibility study and environmental effect on
the project operation.
MSANTIZMTIANNIGINT | 3(3-0-6)
(Business Analytics 1)
JynidesFounnriou : 01132231
nsldlusunsumeuiuneslunisiinsiteyauardnduladgvimugsio menssi
giutoya tiensléustlonllunsindugsia
Application of software programs for data analysis and business decision making,
Fundamentals of database analysis to support business processes.
suunBensgana 3(3-0-6)
(Business Tax System)
JeidesFsunnnou : 01132142 w3a 01453111
AudfgresnBensrenisitmutszve ninnisuiiRuarisdaifunideinsia A
“Uﬂﬂ‘;lawmm@a’mi‘uamﬂﬂauazq‘aﬁammﬂisma%’wmm meAaning nBasInandaunag
miitFaiulagesinsUImsduesiy o
Role of taxation on country’s development. Principles and effective tax practices, tax
liabitity of individuals and businesses under the revenue code, custom tax, excise tax

and taxes administered by local government.

gsnaszudnalssve 3(3-0-6)
(International Business)

nEnLLIATINAR TqUTTANd LasnmnnvsanmuIndeungsiviiinasagsiasening
Usse Taatdun1s@ineauuanaNn e iaus sl nauin1imssrinelsema waznisiimun
VIULATNENT Lagn15InN13gsnasenindssing

Concept, objective and overview of busines: environmant affecting international
business. Cultural differences. Theories of international trade and economic

development, and internationzal business management.

AM3RN1T04AR1NE UGN 3(3-0-6)
(Knowledge Management in Business)
Juridesdunndeu : 01132111

munsLasmdRYeInnsIanIsesnaeg feya dnsauma nszuIun1sIAnIsANg
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01132413

01132422

01132424

01132461

msatesiemng sssadlusnuwadn yuueslufuasding ypwedlusiuniatanis msdlUly
nyUssdiunarnuds uasdadedfguienueiia

Definition and importance of knowledge management. Knowledge management
process. Knowledge creation. Technological perspective. Organizational perspective.

Management perspective. Implementation. Success evaluation. Key success factors.

nsIANSIBaNagns 3(3-0-6)
(Strategic Management)
"‘amﬁﬁaafsaumﬁau : 01134211 way 01131211 va 01132314
nagviuazuleuienieging nyinieitymisie Tunssruzveinnis Waldlunisang
wwunsendusuliussaiadmingvegsia
Business strategy, policy and problem analysis by managerial level for business

operating plan implementation.

AM5IANITAIMDULNU 3(3-0-6)
(Compensation Management)
Jynfiffaeduuunnau : 01132222

wuaRakaznguiiigadesfunisdanisArneuuny Tnuaseumquidaanisdrsedidng
Juiiou NM5eALUUTATIATHAIRBUWNY LLazU‘%waﬂgwma'ﬁlﬁm*ﬁad

Concepts and theories in compensation management ranging from salary survey,

designing pay structure and related legal issues.

aazginlussanisgsia 3(3-0-6)
(Leadership in Business Organization)
JyrfideeSounnnou : 01132111

o

wgshalugalanfing nsdanmisuaznnigfih fimuiifauuy

Y

U3uneeenzy 5
AaNEANSIUNLAYEVIENE & huuusads fundwadte undenagns wuildiamedinlu
pwrAR MaNsUAsuLUauagA RN

Context of business leadership in a globalization era. Managerial and leadership.
Classical view of leaders. Power and influence. Traditional leader. Contemporary
\eader. Strategic leader. Trend of leadership in the future. Leading to change and
followership.
audugusenauns 3(3-0-6)
(Entrepreneurship)

JnfideeiFuuuiriou : 01132111

9T IRYRIUTENBUANT NSEUIUMINTUTENBUASlULTUNA Uszifuanee 7
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01132471

d v o o 3 - 1 bl < o s Y v

N UNTINAININITIne N1TaSNETIAUIANT TN ﬂWiWGNuﬁﬂﬂH@ﬂWiL@%@Ui%ﬂ@UﬂWi
Nature of entrepreneurs, entrepreneurial process in various contexts, issues

surrounding new venture creation, innovative creation, entrepreneurial skill

development.

nssansesdmsitemsGeud 3(3-0-6)
(Management of Learning Organization)
JyrfidaaSeunndau : 01132111

Aumnswarasddratasinisiftemafens nsruiunisianssnisitemsSeuy
AIBUIUNILANMIAIING Mawuedunug wazn15d1AN Uz nAlunsUIMSY
Snwamlaneivedsyiuvesniaduesdnisiteniadeud ArdeumeTausssu Aifues
fuimsuaznisligaune msdeans msdreleussdnnu} dnumzawizvesiingu wans
gnTEAUNaNITU IR

Meaning and importance of learning organization. The development processes of
learning organization: knowledge acquisition, knowledge sharing and knowledge
utilization. The characteristics that indicate the level of learning organization: cultural
values, leadership commitment and empowerment, communication, knowledge

transfer, employee characteristics and performance improvement.

#19713YINTIANTTNITHAR

01133211

01133242

N1SIANIIAIIHER 3(3-0-6)
(Operations Management)
JuriifaaFuunnou : 01132111

vénmadesureinsdnnisnsude anudiugiuluntsesnuuusdnfas Ustavues
nssvaumARLazisu mnudidesilunisdanisiidinisnan AT Ay vaiLaTiag
NIANTUAUITUURER N13IANITRUAIAIAGT Lazn1ITANTITABAIN

Basic principles of operations management, introduction to product design,
classification of process and layout, introduction to capacity management, importance
of location, operating operation system, managing inventory and managing quality.
widlvddiannseindidoedu 3(3-0-6)
(Introduction to Electric Commerce)

unumeswidvdtidnnseindifnessia uuudaemegsivdmiumndedaidnvsaing

fiugrunmamalulad nsldlasaieiadliiuidegsia e

Roles of electronic commerce on business, business modetls for electronic
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01133312

01133313

01133314

commerce, technology basic, World Wide Web commerce. Report of application in
business.
N1590NLUUSZUUNNSHER 3(3-0-6)
(Operations System Design)
SyriifosSousndey : 01133211

LUIRAAE2AUSEUUNSHER A159DALULAUA N5IUEURIEINISHARTEBYET) N3
Faaulaguvniaiise madennsruiunisndn nseenwuuusuds nsideniaiasdng n1g
9ONLUUIHUUNITUEEE BB N1seenuuUTTULY Sn1sAnwiuananiudi

Conceptual of operations system, designing of product, long-range capacity
planning, location decision, process selection, designing layout, machine selection,
designing of material handling system, designing of work system. Field trip required.
N15AIUANAUNUNITHAR 3(3-0-6)
(Operations Cost Control)
FyriidesFuunineou : 01133211 uaz 01130172

MIAIAGUYUNTIHER ATANIATUANLAYAAAUYUNINER NS RuHARATHLAENT
IANTAUNUAMNIN

Calculating operations cost, techniques for controlling and reducing operations

cost, increasing productivity, and managing costs of quality.

nsianBanagns 3(3-0-6)
(Materials Management)

SynfidoaSounnnau : 01133211

v
Y

Fumau ulsuie wagnsyuaunsiavilanagns misndulandaemiade nsTmiuuy

'
<

s nagvdaumlaadag msliessinue wagmsdanissuyudinagns nisdamny
nsRmuwanSusival nsfidiusudaudiSuvesiiautan nsusadiu msdadengloutan
nsuTzmaTIALdwstularn13nnasInn nIdeanismsimungleudanuaznisinnis
ANUFURUS MTIAMIUINT F3esTIULATAINSURRYBUSIadIAY

Strategic sourcing process, policies, and procedures. Make-or-buy decisions, vertical
integration. Commodity strategy, value analysis and strategic cost management.
Sourcing and new product development. Early supplier involvement. Supplier
evaluation, selection, development. Competitive bidding and negotiation. Supplier
development and relationship management. Acquiring services. Ethics and social

responsibility.
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01133315

01133317

01133318

01133323

N5 HULASNITATUANNITNER 3(3-0-6)
(Operations Planning and Control)
JyrideaiSuufau : 01133211

é’wmslmaﬁﬂﬂwmmNLquLLaxmuqumwﬁm wailaluniswensal n1s1aunULaE
m'uQuﬂWswﬁmﬁwi"uﬂszmumimﬁmwwimﬁaq nszuunswdsuulideides uas
nsrunsHaauULlATINTg N1smuRunNsinavestdnluszUUNSKERUTENBUME SYUUA
AT STUURAN SEUURN Waz ngefladnnin

Nature of operations planning and control, forecasting techniques, operations
planning and control repetitive process; intermittent process; and project process,
controlling of material flow in operations system: ponding system; push system, pull
system; and theory of constraints.
N133ANIIAMNIN 3(3-0-6)
(Quality Management)
JurfifeiFuusnnou : 01133211

WAALAZALELTBINTINNITANNIN MIAIUALANATNLEETR \nFesilouaseidous
FUFUNTRNMIAATIEANNNITIANIINITHER

Concepts and fundamental of quality management. Statistical quality control.

Tools and methods for analytic studies in operations management.

n153an1sldguniu 3(3-0-6)
(Supply Chain Management)
SwriifesFuuninou : 01133211

whRnuariugiurasnisinnisldgunu. sufeuiBniseenuuuuarnisdanisiaiedn
wildgunu nagninisnszatedudt msnungumiinagnd msdnnisianainas seuu
asaumeiansinnisseuudeyavddaunu

Concepts and fundamental of supply chain management. Methodologies for
designing and managing integrated supply chain networks. Physical distribution
strategy, strategic alliances, inventory management, coordinated product and network
design. Management information system for supply chain.
N153ANN5§INaLTaUTY 3(3-0-6)
(Hotel Management)

vénnsdnisnisufiRnmslulsausy wifiuaenisdndunumsasunudnlulsusy

Principles of hotel operations management. Duties and procedure of key

departments in hotel business.

AL



01133341

01133415

01133418

01133419

nmsdansmaludidosdu 3(3-0-6)
(Introduction to Management of Technology)
JriidaaiFousdan : 01133211

wwaAn kazarsdlafugumanisiansmalulad M msdasruu msdnass
nwens nagvideasnisldinalulaflunisfivaussonsuasmuaunsavesesdins

Concepts and introduction to technology management, plan, organization,
resources allocation, and technological strategy to increases competency and
capability.
nNaYNSIBIUGUANIS 3(3-0-6)
(Operations Strategy)
AyriideaiFounnneu : 01133211

unumvasnagnidsuiinisiemnuliiusumansudedy nnsiesisdgmamnssa
nﬁﬁmumguLL'UUﬂaqwﬁ%aﬂg‘jﬂ’ﬁnwsﬁ'mmxauﬁm%’uaaéniLLazmiﬁwmammmwwaq
seUuUfURN1S

Role of operations strategy for competitive advantage; industry analysis,
formulation of appropriate organization and operations strategy, and development of
operations system capabilities.
ASIANTITAASAUAN 3(3-0-6)
(Warehouse Management)
Jyriideeduuannew : 01132111

wnlunisdanisndedudn Useamuaanddudn msidenaniuiiie n1sdnesinisuasnis
Uimsnunanisadedudn ndnlunisguainedudt nsvuds ngvane wassuideudetedy
Aenfunisadedudi fnsfnwiuenaniui

Principle of warehouse management. Category of warehouse, location selection,

and activities and network management. Legal aspects, Field study included.

mMsfnaulani1en1sdan1InITHEn 3(3-0-6)
(Decision Making in Operations Management)
Aunfidiaaduunaniou : 01133211

Temeiilymidintulugsieiussneunisudn Insusegndlermiuinanisdanis ns
nanuarmM Yo fuRnsuldlunisdnduls insfnviannsdisinedis

Analysis of problems occurred in business which are operational concerned,

application of knowledge in operations management and operations research for

business decision, case study required.
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01133425

01133427

n1sIan1sRanTIIWIdYEUNTd 3(3-0-6)
(Shipping Management)
Jyridosduunndau : 01132111

wdnnsdamsssiemdeeutd nsufifouraaiedssamdn q madaniamn
WU siude tenansde Ainsmaning Amlddelunisvuds ShsrAissan nagEesusy
\Wuise vise nguunevzlauazaydganseninlsema

Principles of ship operation, types of ships. Ship procurement, planning sailing
schedules, ship’s paper, custom procedures, expenses and freight rates, chartering,
lines conferences and port operations.

n133AN17gINanIslu 3(3-0-6)
(Airline Management)
JyfidoaSuuniiou : 01132111

nssurunsindulalunisdanisanentsiu anenislufudannden suiuugsia fuyu
mssiunuiasysyansam nsiaungilu dun wasaisedu winnssundnsiudiiay
walulad waAansianmssgld nsdadmmhewarnsudiinisnitu msdanisan
winfndwasanuduiudiuglasans aruimiglunsdanisanenistu dnsAnwien
an1ud

Airline management decision processes. Airlines and the environment. Business
models, operating costs and efficiency. Fleet, route and schedule development.
Product innovations and technologies. Revenue management concepts. Distribution

and operations. Passenger loyalty and relationship management. Airline management

challenges. Field trip required.

#71971791N199a10

01134111

01134212

WANNITAAIA 3(3-0-6)
(Principles of Marketing)
SNYAUTLAYNTEUIUNTINNMIAAIA WUIANAR Unum AudAey niiuasUadey

YINTRaIA NsuUsEuRaIn Msdeneaativing weinssuguilaa dudszaunisnain
Ltazmﬁﬁammmmﬁmﬁu

Nature and process of marketing. Concepts, role, functions and factors of
marketing. Market segmentation. Selecting target market. Consumer behavior.
Marketing mix and marketing research.
wginssuguilng 3(3-0-6)
(Consumer Behavior)

JyrfidoaSounieu : 01134111
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01134311

01134312

01134321

wé’ﬂLLasmﬁLﬂmsﬁwqanssuQ’U'%Inm’Lumﬁmsmﬁmﬁu’Lﬁaﬁw’ﬁ TngRasandelady
si1eq lusutaduduypnauastaduneueniifidvinasonisindula saeasunisiniaa
annsdnwmgdinssuguslneuseand e uuanagnimmanianatn

Principles and analysis of consumer behavior. Considering factors for buying
decision both internal and external factors. Including the results from studying
consumer behavior to set up marketing strategies.

nsinde 3(3-0-6)
(Purchasing)
Jenfidoasunnay : 01134111

unum wemddyresmiiansiumsiade mwaﬁuﬂmawaqﬁﬁﬂmmuiﬂ%a
pvdiusve Uit efuaudug Tuasdnis Wleunsuarsudounsinde msdadeuuur
SIUUALNTENLEIUN msﬁwumﬂmﬁnwmwaaﬁuﬁnﬁﬁmﬁa MsAvuRTInYeINinte
msidonunasne mavindgeuasdymuinguing memeideyaisiunsdsde suyu
11 fls maawuuasnadeste mawSsudisusewinmsndaies Msde M

Role and importance of purchasing in modem business. The responsibility of
purchasing officer. Relations with other departments in an organization. Purchasing’s
policies and rules. Centralization and decentralization of purchasing. The
determination of specification, quantity and source. Contract and legal problems. Data
analysis of bill order, cost, price, profit, capital and risk. Comparing the benefit
between producing, purchasing and rent.
A3IANTIINTITVY 3(3-0-6)
(Sales Management)
JuriifeSounineou : 01134111

SnwaLYaINIsIANITYIE AMTIRBIANIT NSAUEUlEUIY NTTETININTINGOWYIY N5TY
aslns nsdmnden msldrmeauunu nsadseiguasiasla nsmanuwasiaTEsinITY
nsUssllunaLasn1IAIUANNITVIY TAIRINI3U1E SUUTEINULAEATIYTIEMINTUIE 11T

Uszllluna wasn1sAIuANNITUIY

Sales organization. Sales planning policies. Recruiting, screening and selecting
applicants. Sales compensation. Sales incentive by good moral supports. Sales planning
and analysis. Sales quotas. Sales budgeting. Sales and cost analysis. Sales evaluation
and controlling.
N19Ra1ATETNINNUTENA \ 3(3-0-6)
(International Marketing)
JyniideaiFeusnnau : 01134111

PWERRLaTANWWINdBNYBIN TIATIASEUINUsEInA Unumiaruleueuessy Ms
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01134322

01134342

01134411

Rsandenduiuasaain nusITuie MafvuaIm MITUE Madenduudviy
medadunTnauNukasual Yo warguassaluminainsswinussme

Importance and environment of intemnational marketing. Roles and policies of
government. Criteria for products and markets selections. Packaging, pricing, handling,
agent selecting and promotion. Planning and controlling. Problems and barriers in
international marketing.
N15Aa1ARIVA 3(3-0-6)
(Digital Marketing)
Andifoadunanou : 01134111

Y] v

U1 WA wasanudidyuesniseainnidvia anmwandeudmiuaaiaiidvia n1s

aa v

frunduutenatn nisdeneaiatihvansuas fvuadiuvdsdniunainidva n1siAse
i nsaisansendnuagnisiidusiufientsdoansiudeddvia mdanisdaidesludeny
\ietaiieainerudiduremindud nididnw

Philosophy, concept and important of digital marketing, digital marketing
environment. Digital marketing segmentation, targeting and positioning. Customer
analysis, Creating contents and engagement for communicating via digital media.
Managing brand reputation within social network for sustainable brand. Case study.
n1sAUaN 3(3-0-6)
(Retailing)
AvidouSouanriou : 01134111

Snwaizuaritauinimuenisfudn aardunisAudn nsdanissinunisAan nisidien
Viailds msdnesdnng nsdaauYARa N15IANTSALAY n15EesIAN TBN1sdNLETIRTTIE YR
Aan1sAuan wazn1sliusn1seng 9 maamﬁﬁswmsmuqué’mmaﬁuuasLLuﬂﬁmaa
nsAvanluauian

Characteristic and revolution of retailing. Retailing institutions. Retailing
management. Location. Organizational management. Personnel management.
Merchandising management. Price setting. Promotion methods and retailing services.
Controlling system and trend of retailing business.
N159AN1IN1IAAA 3(3-0-6)
(Marketing Management)
FuiifeeFousnrou : 01134111

LUIANARNITIANITNNAITAAIA UWU’MLLawﬁWﬁ'uaqﬁﬂﬂﬁm‘sma’m ulyuie wazna
gVIsreIn1sInNIsAuUNERTus 5101 Temnin1saaLazn1sauaSINIIaIN MR

ANTIHRU NTTAIVALMAYNITINEIANTT winldiurein1sdnns aaalueuian SIuviNTs
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Aangilgmilagnidldnymienisman
Concepts of marketing management. Roles and functions of marketing manager.
Policy and strategy of product management, price management, channel management
and promotion management. Analysis, planning, controlling and organizing. Problem
and case study in marketing.
01134422  N1AAIAUINIG 3(3-0-6)
(Service Marketing)
Yuniidioadunnriou : 01134111
ANYUBLAIUIIATRINAIALINTT NMITUUNYTTIAN woRnTsudldusnisdiulssay
nIsRaInUeIduAIuSNIg IﬂsaasﬁqLLa:miquwamﬁuﬁUixnauqiﬁﬂﬁwumﬂﬁu‘%mma:
Anwigsiauinisianivedns
Nature and scopes of service marketing. Type of service. Service consumer behavior.
Marketing mix of service. Structure and development of service institution. Study in
specific service business.
01134442  wédnn1siAnnsaeddnna 3(3-0-6)
(Principles of Logistics Management)
Jndifoadeunidou : 01134111

[ a

Y a a ¢d ) v o a a
vannsuaznssuiumsaedainditeaivayuingivuasduindniagd wumudnaed
afnduuunannanlneiiufianssuasdafindudn  n1sdanisnagvdasdafndlugalanfiod
Principles and process of logistics in order to support materials and finished goods

logistics concept through main logistics activities. Logistics strategy management in

globalization.
eYAdnA1EnS
01417117  umagadadmiugsia 3(3-0-6)

(Calculus for Business)
aflmuazanusioules ayius UIWus adiamansnsnisiudosiy nisusvgndng
gIiwaTN1T_Y
Limits and continuity, derivatives, integration, basic financial mathematics,

business and financial applications
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