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03763111  gshan1avisiien 3(3-0-6)
(Tourism Business)

fala
Navealan1ATmui Sviogsfanisviaaiien Usviam LLauTﬂsaai“uwaqaiﬂﬂ

n1sheudien waAnssutnveafisn UaA uazgUniu ulouie n1samumy
hae m‘swwwmwadmm N15378d1UnN15v 09I fign LL‘u’;IuaJ‘ueNSSM
m'i“/}ENL‘WEI’J

Impact of globalization on the tourism industry. Types and structures
of tourism business. Tourist behavior. Demand and supply. Policies, planning

and development of tourism. Tourism research. Trends of tourism business.

03763212  waAnssuinvieuiies 3(3-0-6)
(Tourist Behavior)
myeswiwginssutinvioniien Yadoaely wavladunsueniitinase
nazvuMsiaduls suuuuwgdinssuinviedlen sanednviondlen wavuualy
Analysis of tourist behavior. Internal and external factors effecting
decision-making process. Patterns of tourist behavior. Tourist market and

trends.

03763213  szuuniswvudslunisvieadion 3(2-0-6)

(Transportation Systems in Tourism)

wwIfe LLazmmLﬁﬂmﬁmﬁ’usswmwua‘ﬂumsﬁawﬁ'm anvzLaY
FYuvuvesszvunisanutansuddunisvieaiies WU IANUIANYUE
Usvianeneg ssuunisduamatlngans nsdan1svudaiionisvioaiien
nMsimuzUbvunsrudaiiefagainveiion wualiuuazlanialuniswmun
ﬁxwmwudemqmsviaal,ﬁmgjmﬂa

Concepts and understanding about transportation systems in tourism.
Characteristics and types of transportation systems in tourism. Various
transportation routes. Fare calculating systems. Transportation management
for tourism. Transport model development to attract tourists. Trends and

opportunities in developing transport systems to international tourism.

03763214 msvauyainamdmIunuinslugsialswsuuasisadien 3(3-0-6)
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(Personality Development for Service in Hotel and Tourism Business)

qug WUIAR LAy 2aﬂ15wwmwﬂaﬂmwmmumwimﬂUﬁiﬂﬁﬂidLLﬁJ
LLa““VIENW]FJ'J ﬂTﬁLLW\?ﬂ‘]ﬂ ﬂ']ib’l'ﬂﬁii]ﬂ@ﬁ']'i ﬂ’lSGlE)‘IJTU d381un M']iEJ‘mFI’Nﬂ LETNI3
Wawersuaditentslivuinisdduida nsasnaruiaelanasauuseiulase
Qnm LLaume\)ﬂﬂ'l’a“?.l‘e]ia\'IL‘iEJu‘UEﬁQﬂﬂ'WlLﬂﬂ‘Uqu\?'mU'iﬂ'ﬁ

Theories, concepts, and methods of personality development for
service in hotel and tourism business. Attires, communications, greetings,
manners, courtesies, and emotional development for excellent service.
Creating customer satisfaction and impression and managing customer

complaint in service tasks.

yaansauiuslussialsausunasvioaiien 3(3-0-6)
(Human Relations in Hotel and Tourism Business)
Aniideauriou: 03757112
amwmmé’amaamﬁ’ﬁmiw%’wmﬂanwﬂu‘qsﬁﬂmﬁu uazvieaiien
MITTANIININEINTUYBE N192719UNL 133597 nrsEeLEen nsEnausy
WazNITAAUIDI TN NaRauwnNy n1safeuseyels warnisUssliunansuf Uiy
LﬂﬂIuIaEla'ﬁaumﬂmumﬂﬂmsmmmmuwa WIIUFUNUS n1sasefiu
LAZNIIAIUAL
Environment of human resource management in hotel and tourism
industry. Human resources management. Planning, recruiting, selection,
training. and  carcer  developrment. Compensation, motvation, and
performance appraisal.  Information technology in  human resource

management. Labor relations. Team building and control.

Ms9an1353A9n15ly 3(3-0-6)
(Airline Business Management)

avAUsENauvEIRAMNT IS DY Qiimaninistu dndnmanisy
A1en13tu Laraledien1slu syuunisdisediith wazsimiedasinans
nMsvinsilasans sudeuiisidosnseninsusene szidguiisaaning nsuuds
duAmneInIA Msnanm nMsdansuyeRs ualdlugnamnssunsdy

Airline industry components. International air geography. Freedoms of

the air. Airlines and network. Reservation ticketing system. Passenger services.
Immigration and customs clearance. Air cargo. Marketing, Personnel

management. Trends in airline industry.
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MEIANTITNUUINIE Ui 3(3-0-6)
(Front Office Management)

wRAREafuNIIAmIte ITVUMIET0s0IN N3dnassiaein
anAwienin mafeusu msameyy MIVINMIAMuduNsy waluladarsaune
Tuns@nsedoans n1stisuidy MIVIFAMUUTUUNLNAY N15TRN15FIuAT1Y
Uneans msasiannsgiy HAYNMIINNMIAA MYRINUUNMSE IR

Concepts of room mManagement. Reservation systems. Room assignment.
Room rates. Reception. Registration. Luggage handling service. Information
technology in  communication. Payment. Coordination with other
departments. Safety and security management. Standardization and quality

management in front office.

NSINNISAILIULLTIY 3(3-0-6)
(Housekeeping Management)
Aviideadeuniou: 03757112

AU usnvesLLait lassaiadiunuuaithy wiinusuiasey
LaznmIgIUMsUURNuvessunumit asimwavenuasetedioviiaag
A07n ST Az udnIa mahANuazIViTnULYALAENSTISEw nsdnass
Mdseudmiumsuidfnuientn aveuntiuasemsasnde MIIMNISAUAIAARS
vovd Uit Anviuenaniudl wavnsdifinw

History of housekeeping. Hhousekeeping structures. Responsibility
and operational standard of housekeeping. Cleaning agents and equipment.
Linens and laundry. Guest room cleaning and maintenance. Staff allocation for
guest room operation. Hygiene and safety. Inventory management of

housekeeping. Field trips required and case studies.

MIAIANTIMTUAZAT DAY 3(3-0-6)
(Food and Beverage Management)

uAREIUMIINNSFe WS LasAdesy ANUAINNIIVBIGNAT
N15ALHUY LAZNNIMIVANANAIN N15AA1A 153U ASTANISAILEIMIS Las
w3esiulugsiia WazaIANTAY Nsillfnw

Concepts of food and beverage management. Customer expectation.
Quality operations and control. Marketing. Financial. Food and beverage

management in businesses and organizations. Case studies.
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m'a'aa"ﬂm'sa'm'riﬁaqﬁuuazmu'mﬁ 3(3-0-6)
(Local and International Cuisine Management)
PNMSEYBS0 M TSYiDSIULAZE MISUITIR TPV ™S WRanTsSanas
ﬁﬂ‘umm‘mTiﬁax‘:ﬁluuauu'l‘u‘T'UWIIuﬁiﬂ‘ﬂU‘iﬂ'ﬁLmuﬂ'ﬁ‘VIENL‘VIEITJ ﬂ’]'i‘ﬂﬂmi‘UEJ&ﬁLLﬁ“
vouduninInn1ssudunis a%mualumsﬂsuﬂa‘ummmawmsu‘%msmms
WMIFWe IS Uazngseideuiieades mswsum‘mUmsmmimamummuau
qunssnmlumssulsenuems ﬂ’liwwu“ﬁjmumamww nsfnwuenanui
Meaning of local and international cuisine. Food system. Concept
of managing the local and international food in service business and tourism.
Garbage and waste management resulting from the operation. Cooking
hysgiene and food service. Food standards and relevant regulations. Menu
development to add value and aesthetic in eating. Community development

through food. Field trip required.

viemanslugsialswsuuazioaiion 3(3-0-6)
(Ethics in Hotel and Tourism Business)
AviideaSuunau: 03757112

vanasemanslugsia uasanusulneusodiny nsldndntdemans
Usznounisdndula mawmanasemansuililugnamnssulsausy wasvioudiss
pEaliUszAnSna

Principlec of ethics in business and social responsibilities. Use of
Ethics in decision-making. Effectiveness of ethics implementation in hotel and

tourism industry.

nmaGeuiiuiausssuiionsiamsnisieadivalusugey 3(3-0-6)
(Cross-cultural Learning for Tourism Management in ASEAN)
Suniidoadeuriou: 03763111

“3mu’m’rsLLavmmmﬂmaqmmmmnaummﬂu anwzlanIg
NN Jsgrnsmans UseiRmans fayy LavIRUsTIUYRIUAaZUS LN A
Tulszrauendou ﬂ:1mﬁ’uﬁ’uﬁ’i:wdwé’ﬂwmxLawwmﬁmuﬁﬁmawszmﬁam%mmx
mﬁﬂmsmwmﬁmum’lﬁ’umwm’mﬁasw:iwam%ﬂmﬁauuasiaﬂ

Evolution and significance of ASEAN establishment. Physical,
demographical, historical, art, and cultural characteristics of individual

countries in the ASEAN community. Relationships  between cultural



03763323

03763324

03763332

30

characteristics of country members and tourism management. Collaborative

trends between ASEAN members and the world.

Msiamsmentsamelussialseusuuasyiowiien 3(3-0-6)
(Marketing Management for Hotel and Tourism Business)
AniifesSeuriow: 03758111

LLu'Jﬁ@ﬁ'ﬁumﬁﬂmimmmmﬁm%’uqiﬁa‘[mnuuawiauﬁm
ANWUZIANILIONSUINIS naynsnrInan MINATEAANINULINGBUNIINSMATR
wafnssugtie msdensansaumanisaang mssaamely nMsAeasmienseanuas
Wsunsunensmanaasa UAZNIIMIVALAINTIUNINISAATN MsAATEAd g
PANALBENIRANW

Concept of marketing management for hotel and tourism business,
service characteristics. Marketing strategies, analyzing marketing environment,
buyer behavior. Management of marketing information, Internal Marketing,

marketing communication and digital marketing program, Analysis of marketing

problems and case studies.

ar = = ' =
miimm‘a'qmmwmmﬂuqinﬂsametazwmmm 3(3-0-6)
(Service Quality Management in Hotel and Tourism Business)

A ApSaunay: 03763111

PIIVINEVRINITUINT SYUUNSASIBUUSMS LUIRALAE G Y]
VOINTIANIIAMUNINNITUING NMUTETIUNALEL NS TanavasNMSyURnns
“azmIviulpnuammauinislugsialssusuuasviaadie

Meaning of service. Service delivery systems. Concepts and theories
of service quality management. Evaluation and measurement of service and

service quality improvement in hotel and tourism business.

msdansvieaitendansas 3(3-0-6)
(Agro Tourism Management)
Avriideadsunou: 03757112

AYRMINY Lasg Uiumesn TsVieadiendanwhs Ussnmensa oo ANT
viouiltadunums msdanisviond BATUNWAT HAANAVNNITINEATAUNTSY DAt
msiangiuumsvieaiiend wnvsdt oftsgetnviendies wmdumsWansmsviesdien
Bunuesed wdEumamg MUSsguasugRianeiiios muuuImsseR-Sramssumanse

Wizlieg naqwé'[umia%'waui’mﬂswwwﬁmmsmwﬁwéﬂaa
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Meaning and forms of agro tourism. Types of agro tourism attractions.

Agro tourism management. Agricultural products and tourism. Development of agro
tourism models to attract tourists. Guideline in developing sustainable agro tourism
according to the philosophy of sufficient economy by His Majesty the King. Strategy
in creating global agricultural innovation.
Tunuinisiienisviaaiien 3(3-0-6)
(Recreation for Tourism)

mfiwmamawuwu’mmwamwaqmm ‘Uﬁ“"LﬂWLLﬁ“‘SULLUU“UEJGﬂ%ﬂiﬁJ
dunuinis  ienisveailen Fnwruas ﬁ]ﬁl'.mEJ’lﬂ’lSL‘UuQuﬁ nsUseynauaznisiin
m]ﬂﬁmuuwmmﬂﬂ’i‘ﬂumwmmm'smwumq 7 Wdunawginssunay
N13NdUAUDIABAINITUTRITNY DL TiE ﬂ’]'iNﬂkUur_;l:ﬂTﬂﬁ]ﬂﬁill‘U‘UV]‘LJ”lﬂ’]‘S
ifiensviaafien

Meanings of recreation for tourism. Types and forms of recreation
activities for tourism. Skills and psychology of leadership. Application and use
of recreation activities for various forms of tourism. Observation of tourist
behaviors and responses to the tourist activities. Leadership training of

recreation activities for tourism.

nsvisaiiendegunw 3(3-0-6)
(Health Tourism)

kAR AU UsuLnn LLﬁu'iﬂtLUU’U’eNﬂ"l'iVlaﬂLWEJ’JL‘N?%‘UJY?W
LmﬂWI’EJ~fIL'V|8’]7\]@'ﬁlﬂEJUE!’1F;IWNLLaw‘WE]mﬂiiuwadun‘ﬂmmm Nacﬂnmwwaawmwuau
ﬂﬂﬂi?ﬁdﬂ']iWENLVIEJ'JL‘Na?JﬂWW ﬁiﬂﬁ]ﬂ?iﬂ@ﬂmﬂ?w@ﬁ‘?}ﬂ"lw LLU']I‘I.J@JQ"I?GTE"IFI A9
‘wENL‘V]EJ'MNE!‘Un'}w'lui..mummazimumuw’m

Concepts, meaning, types and forms of health tourism. Tourism
attractions, tourist destinations and behaviors. Health products and health
tourism activities. Business of health tourism. Trends of health tourism market

in national and international levels.

ns3ANTSviBaiie i 3(3-0-6)
(Sport Tourism Management)
Juriidoaeurou: 03757112

AN UTBLAN WazFURUUYRINSYiRuTiendefiun AIUFUNUSTENIN
nsvieafiefunisfin wvdsvieaiisaLdafinn ﬂ’lii]ﬂﬂﬁﬂ’]uﬂ’]‘imﬁ’]ﬁﬂ'milfﬁiﬂ‘i]ﬂ'ﬁ

‘VI?NLVIEJTJL‘MHW']H']?U‘W’W&“UWEEJWﬁE‘IWﬁUﬂTa‘“ﬂENLYIEHL‘NﬂW’] BUINIY
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msﬁ’mmmsﬁamﬁmL%aﬁmaéwaﬁ'ﬁuluﬂmwmlm

Meaning, types and forms of sport tourism. Relationship between
tourism and sports. Sport tourism attractions. Marketing management for sport
tourism business. Strategic management for sport tourism. Guidelines in

developing sustainable sport tourism in Thailand.

msviauﬁa'uawwnaju 3(3-0-6)
(Niche Tourism)

aﬂHEU”LL‘ﬁ::U‘ivmWUENﬂ"IS‘VJENL‘WEJ‘)LQWT‘ﬂaM sl udelugnamnas
Vioaudi mmwmmwamsmmm YIRWITNGU NI1TNUNULAZAISANTUIY
mumiwaqmmmwwnqm nsfuAnwLazL LTy

Characteristics and types of niche tourism. Stakeholders in tourism
industry. Marketing for niche tourism. Plan ning and operation study in niche

tourism. Case studies and trends.

msdansuasmsindunslugsiaiuiies 3(3-0-6)
(Management and Operations in Tourism Business)
Suiidedeunou: 03763111

WanNsvesgsAadifies Iﬂiaa%’maaﬁnsqsﬁi}ﬂuﬁm mMsdasimsitiuny
s¥uuMsd1ses wadalun1si@eusienisyuien NISARAUNU uarnsiuuasIAn
VY MR kaznsduvesgsivdudion waznsENUUR

Development of tour businece, Organization structure of tour business,
Establishment, operations, reservation system. Itinerary wnriting techniques. Costing

and pricing. Marketing and financing in tour business and practical training.

dAnaman 3(3-0-6)
(Tour Guide)

UNUM MSUERYRY Uardnzlanzvainnward sufeudims
Wheanswerandns ﬂgwmsﬁﬁm%’aaﬁ’uﬁﬂmmﬁ nMsfineuananiuf

Roles, responsibilities and quality specification of a tour guide.
Immigration process and regulations. Laws concerning the tour guide.

Field trip required.

N133ANIS§SNANDAN 3(3-0-6)
(Golf Business Management)
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SuniidoaSuuriou: 03757112

WwIAR “azAnainiusTeInIInInedlugRasnssuNsUEANS
n1slsausuLazNSYIDfien suuvvesmsianisgsisneda niseuiiunuuayas
91uwAwarannelualuasnad nsdanisainodel YPAINIAIUNDANUEY
unneavifiaandn unum vesanANneavlugnavnssunisvioaien

Concepts and relationships of golf management in the service
industry, hotel and tourism. Forms of golf business management. Operations
and facilities in the golf business. Golf tours management. Golf staff and

professional golfer. Roles of golf association in tourism industry.

nMsdansgsiaiedsny 3(3-0-6)
(Cruise Business Management)

wmmmwmasnmiami?fy sUsdnvasvesse asdusznau SELFIR
'WLﬂEJ'J‘U'BN Laumummw mummsawmaq‘umsa AI9IUNY LAEAITAAA
MSIANITYAAINS LLauﬂQMN’?UVILﬂEJ’J‘Um

Development of cruise business, Structure of ships. Components and
related business. Cruising routes. Functional divisions on the cruise. Planning

and marketing. Personnel management and related laws.

nMsINsgsiauansduduazinssantg 3(3-0-6)
(Trade Fair and Exposition Management)

UssLanvasgsianisuansdusn esAUsEnoUvaIie n1sdtAasigndn
N13¥aUanIBUAT uaznIsooNULUURUTILARIAUAA gunsal uazinalulad
NIAIMUATIAT UazZNITUIERLTA n1sUSNIsSaniTnsluety n1sUszifiuna
N3309u ngsudeuRSnieganins MUBUYBSE wazernITiieados uualdy
NAMNTTY

Types of trade fair. Business components. Customer analysis. Booth
display and design. Equipment and technology. Pricing and selling. On-site

management. Post evaluation. Customs clearance. Government and related

organizations. Industrial trends.

ar ] HI d o
Msaan1snsvisaneunedusneda 3(3-0-6)
(Incentive Travel Management)

AfideiFouniou: 03763212 .
@ ' = < <) @ v v
ANYILE uazUszamyaamsyieafigniiodusieia usegslelunislimeta
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U

W9 mem’luamawrﬁm N133ATIBNNAT N1SAIMUALLIAAYEI9IU 588N
AUA TRy NIIMIVANIUUTEUIN AISIUNYAIUNISMATR wazuualuy
YNTIN

Characteristics and types of incentive travel. Reward motivation.
Key players in the industry. Customer analysis, Theme creating, Site selection.

Budgeting controlling. Marketing plan and trends.

msé’ﬂmmazmiﬁﬂLﬁuﬂ’li’lﬂqiﬁﬂiutm 3(3-0-6)
(Management and Operations in Hotel Business)
Usiimnufusuasiannmsvesamamnssalsausy Ussinm TRETR Ll
Msannsisausy Tassadrsnsdnnis ssuy waznsaiunng NU
AUt ManTBuLALNITUSMSeMASUAE AR DRy Uit UINSTuLaTTay
U159 Uy uasnmsmuumsmeLasniInane Vinwen1sinnisuay 13
UIN5U035ansTseusy waldavesguanvnsalsausy Anviuananiud
History and development of hotel industry. Types and concepts of
hotel management. Management structure. Systems and operations. Front
office. Food and beverage preparation and service. Housekeeping. Engineering
and Maintenance. Accounting and control. Sales and marketing. Management

and service skills of the GM. Trends in hotel industry. Field trips required.

NFIANISUTAEES 3(3-0-6)
(Catering Management)
Aniideadouray: 03757112
Tiwunsedaides Uszam uwarFULUUNISIRII MsoenLUL
$18N159 IS UazIAS 0 Y mm“wmmﬂ%mmmminﬁmuqumwazam
warmnUaende n1seanwuuAnNLAsanIUT LaEFULUUNITINIIU NI
WaTN1ITUIDY MIIMNTAUNU N1529UBURS IR

Evolution of banqueting. Types of catering. Menu design. Food
quantity estimate. Food safety and sanitation control. Site decoration and

theme design. Selling and booking. Cost management. Manpower planning.

s a oo
N3AANITATUUITHALLAT D IR 3(3-0-6)
(Bar and Beverage Management)

Lmﬂmmmnummsmmsamu N3eRNKUY uarnsinuts gunsal

ﬂ']'ii]ﬂ‘d’e] ﬂﬁi’\]ﬂﬂ’]'ﬁﬁﬂﬂ?ﬂﬂﬂﬁﬁ ﬂ'l'iLﬂ‘Uiﬂ‘U’l MINAR NSUIANS LAENITNAA
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Concepts of beverage service. Bar design and set up. Equipment.

Purchasing, inventory management, storage, production, service, and marketing.

N39AN1IAAIATS 3(3-0-6)
(Restaurant Management)

Wfnrunsdamagsietameas mstwuasaadvng MISWRILLAY
3309 MsTinsziinadisg MIAUTUNITTIAT N1500NLUY WaTAISANLA
NIIAIMUATIONI59IMT WaT A NMIAVANAUNY Lazn15TANITauA1AIAS
madamInnensuywd wazuwdltignamnssusamans

Concepts of restaurant management. Determination of target market.
Developing business plan. Location analysis. Business operations. Design and

decoration. Pricing and menu setting. Cost control and inventory management.

Human resource management and restaurant industry trends.

nIseRnUUULAIneluAnAIA1S 3(3-0-6)
(Design and Layout in Restaurant)
AviidisaSeuriow: 03763351

LLmﬁmﬁmﬁ’umiaamw'uua:i‘fqu'luﬁmmm's NTINUHUNITODNUUY
WAYNISININ mﬁmiwﬁﬁuﬁdwlums%’mN’luﬁ’mmmi nsdanueseionay
gunsalludnmeng wwalduvesnseanuuuuardmngUnsal anumemiuazaany
walavasgniriifidentseanwuunarinane n1sUassinenaznisianis
AsUTEREANAIIU M3AIVANTIAINITDBNLUULAYNITIAD

Concepts of design and layout in restaurant. Planning of design and
layout. Space analysis in restaurant layout. Layout of tools and equipments in the
restaurant. Trend of restaurant 'design and layout of tools. Customer expectation
and satisfaction with the design and layout. Maintaining equipments and energy

saving management. Cost control of design and layout.

NTINUNUIIENITDINNG 3(3-0-6)
(Menu Planning)
AuiidasiFeuriou: 03758111

WO AN TUUBIGNAN MIUSEEIUALYL N1SAMUATIAEINT LasASosiy
nseenuuulusienisems uaziASesiy

Customer behavior. Cost estimation. Pricing food and beverages.

Menu setting and design.
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nsidanuaznIsIALeSYND1US 3(3-0-6)
(Food Selection and Preparation)
anlnwuins vaneulaoase wazn1sUoariulumssamdeoy
wazUsenouaTms MITUNUSRSIEsenS UAEMIUIMT Ustny wasvdnvesenvins
Food nutrition. Safety and prevention in food preparation and

combination. Menu planning and service.

n'ﬁﬁauﬁmﬁnmmﬁﬂ 3(3-0-6)
(Adventure Tourism)

ALY Uszinm LL’cwg‘LJLLuwaqﬂ"l'ivimLﬁU‘JL%amcyﬁa Uy svieafion
B Avluussnalng nisiduda msld83alutn nrsdesdas wazn sl dudie
gsnamsvieaiisudanante nsdugihdenssumsviouiloa@amagse A UaEYINYE
Tunsléiedasile wavgunaaldmivinnssunsvieaientsagSouummenisilosty
LLaz%‘ﬂmmmUaamﬁ’a’[umwiauﬁmw‘jamzyﬁ’a nMseusnvossumAnardwandon
wnldmsvieaiisndeenysts msnwuenanui

Meaning, types, and forms of adventure tourism. Adventure tourism
attractions in Thailand. Trekking, living in the forest, shedding animals and
using a compass. The adventure tourism business. Leadership in adventure
tourism activities. Knowledge and skills in using tools and equipments for
adventure tourism activities. Guidelines for prevention and security in
adventure tourism. Conservation of nature and environment, Adventure

tourism trends. Field trip required.

NIFIANITUNANIALAZIULUNTSY 3(3-0-6)
(Festivals and Special Events Management)
AniidesiFeuriou: 03757112

MI3UHY NITODNUUVLEZAITWAILY NSUTEAIUIIY KAYNISHETR
%umaumiﬁmwmmmaLLasqmwmmﬁaaﬁu NsUseilunaniIsIAuUmANIg
UATIUNNNTTH

Planning, designing and developing, coordinating, and marketing.

Staging of local events and festivals. Evaluation of festivals and special events.

NNSIANITNANS AU 3(3-0-6)

(Museum Management)
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SvideaSoudou: 03757112

=

PYENATY UWIAR WasUsunvuesiivs o BussalumsSansiis o
%v’umauuasnssmumﬂumﬁmmiﬁﬁﬁﬁ’mﬁﬁ watansYnuanINIIFomumLneLay
n1sl¥amg nsquadnuinasiulufifis o WaAnssuvesiivufi Ao
N13INMANISalfLAY Aanssy uaLAssursaIwasnInu nilYy ANALRUS
TERINNAG AU MieuUIAsy uavienvu lunissanisifis A Al nnsAnwn
UonAnIT

Significances, concepts, and types of museums. Ethics in museum
management. Stages and process i museum management. Exhibition,
interpretation, and education technigues. Care of the museum’s collections.
Behaviors of museum audiences. Organizing special events, activities, and

facilities for museum audiences. Relationships between the museums, public

and private sectors in museum management. Field trip required.

msdansnagnslugsialsausuuasvioadion 3(3-0-6)
(Strategic Management in Hotel and Tourism Busmess)
JuniidaaFeuriou: 03757112
LLU’JFIG]LLay‘WE]E{]V]']ﬁﬁ)']ﬂﬂ’]‘i%ﬂﬂ’l‘il,‘ﬁdﬂaﬂﬂﬁa’]‘lﬁUﬁﬂ‘ﬂI‘NLL'ﬁu
wazvieudler nsivue 19U ULAY msmumunawa‘luﬁsﬂf-ﬂﬁmsmtau
viouiien iwﬁ]‘U‘UENﬂ’]‘STIWLLNuL“ﬁﬂﬂaUﬂﬁ NIlATERLasyseifiuaninuanday
aeludazniguen mumaulumsnmumuwunaqwﬁ N13UIMS MsUsediu wae
nsUssgnildnagys nadlnuilussinlssusunas e
Concepts and theories of strategic management for hotel and
tourism business. Strategic determining, planning, and controlling in hotel
and tourism business. Levels of strategic planning. Analysis and evaluation
of internal and external environment. Steps of determining strategic plan.

Administration, evaluation, and application of strategies. Case studies of

hotel and tourism business.

s - 1 A
ﬂﬁiwwuﬂzﬂiﬂn‘liﬁ‘iﬂ‘iﬂiﬂLLSNLLazﬂmmH? 3(3-0-6)
(Project Development in Hotel and Tourism Business)
= d !
vMneuseuniaw: 03757112

Y = | ~ = &, w
MINAUIGIAALsUTY waznsvieadlen msdnwimudululy
VBINMITHAUIGIND N159NUNY LagnszurunIsiaulnsenis N5

M3INVAN WaemMsUssIliunalasanis
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Development of hotel and tourism business, Feasibility study in
business development, Planning and procedures of development projects.

Implementation, control and evaluation of project.

MIIan1sAEingilugnaminssunisvioaiiien 3(3-0-6)

(Crisis Management in Tourism Industry)

SviidesZouriou: 03757112
mﬁmiﬂzﬁ{lzymua:ﬁm'ﬁ'n’ﬂmsmu33nqa’tuqmmmssumsﬁauﬁm

mMsvamsangingisumineins msilos deny Samusssy Wa¥NITUIMSIANTS
Problem analysis and crisis management in tourism industry.

Resource, political, social and cultural, and administrative crisis Management.

MIYNUULARRAINSAAIATUgREMASSIUS NS 3(3-0-6)
(Marketing Planning and Development in Service Industry)
AnriideaSouriou: 03763323

Iarzianunsal Jnsesigauds-gasou Tena wazgUassa Jeseinw
N15UYtU wasdinsiesian M 1N1I3UlugTAIUINIS N19I1auRunISRaTe
N1 MUALLIMNTUG TR TN wazmsnuAu Tneldlusunsudnsagy

Situation, SWOT, competition and financial analysis in service business,

Marketing planning, implementation, and control by software.

msﬁ'wmmsviaaLﬁﬂ’:tt,uué"aﬁu 3(3-0-6)
(Sustainable Tourism Management)
AniidouSouriou: 03763111

UsziRanutuin uazssuiunvesmsvesiierwuudiiy sUuuv
?Jadnﬂ'iwadma'umumw nau‘wu‘u‘wmﬂumwmmmuuumau n133ANIS
Tuusiazdiuay mmEuS UM puBug

History and scope of sustainable tourism. Dimensions of sustainable
tourism. Key groups in sustainable tourism. Functional management. Relations

to other sectors.

nMsdansviesfiavuun 3(3-0-6)
(Rural Tourism Management)

AN Vi Tienauu nsoULARlUNMIYANSYIBafienyuun JUkuy
nsveufieavuun nsWaLILaY aysnuniwernsluanufivewilerguun
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L3

NIVTUYTINISTRIUY nranisvefisaluruuy AUFURUSTENIng

a ' o ¥ q < ar @ |
ﬁ'iﬂ"ﬂ'ﬂENLWEI'JLLﬁ&"JLLﬂaJWENWlEJ'J ﬂ"liﬁ]ﬂﬂ']‘iﬂ’mﬂ‘l‘uaaﬂﬂﬂIUﬂ"ﬁWE}\TLﬁUj’UUUVl
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wwIlifuuazeurnnsvieufie s uun MsfnwIuBNan LT

Meaning of rural tourism, Concepts in rural tourism management,
Types of rural tourism. Development and conservation of resources in the
rural tourist attraction. Improving the development of the rural tourism
sector. Relationship between rural tourism businesses and attractions. Safety
management of rural tourism. Trend and future of rural tourism. Field trip

required.

MIDYSNYUAZNMSIANITHSwIndauN1TYB TN 3(3-0-6)
(Conservation and Tourism Environment Management)
AvidesSeunau: 03763111

LWIAUAAMINTEULAILREDY LarDiniven APUANWNUSTEWINg

s =

a i i ' ' = s
NINUINTTITUYIA mmmé'aml,azmswamﬁm NANIENUADNITNDIUNYT WANNIS

4 L4

aqiﬂwﬁ'unﬂﬁau WASVNINGINTTITUYIA N15I19URY LAENITIANITNSNEINS
uasANIngen wanmsvieflenuuuddy

Concepts of environment and ecological systems. The connection
between natural resources environment and tourism. Tourism impacts. Principles
of environment and natural resource conservation. Planning and management of

environment and resources. Principles of sustainable tourism.

M3IANsgsianIsiadszau 3(3-0-6)
(Meeting and Convention Management)

Wwwmmadanisgaianisdauseyu Uszanvesnsdnysee
osAUsvnauvesgsiadaUsryn qunsal wazimaluladnisdauszyu n1sdanns
WAYAITANTUIIY WHUNITAER ﬂgwmﬂﬁﬁm{fm MUBUTTUAZDIANS
lunsdaaiunisdnuseay ualduvasgeavnssumsdnysyy

Evolution of meeting industry. Types of meeting and convention.

Meeting and convention business components. Equipment and technology of
meeting and convention. Operations and management. Marketing plan.
Related legal issues. Government and related organizations. Trends of meeting
and convention industry.

NMI9ANSISasUsENIeUseng 3(3-0-6)

(International Hotel Management)
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s ULaTRls WIS IsEme Ty kagszuumsdang
nsindugsia MUY INTUY W MsimuALIAsgIUNIsUIMs wudldly
nswilstulugmaminssu

International hotel investment and development. Agreement and
Management system. International hotel operations. Human resources

management. Service standardization. Competitive trends in the industry.

MsInsARnAINaINIA 3(3-0-6)
(Resort Management)

nAnREUgsiaftnane A WORANTIUVAIGNAT MIBRNULUUE TN
LUUA1RY MsHmLILEEn15anns nsdafionssuinday wualdugnamnssy
finaneImea

Concept of resort business. Customer behavior. Design for different
resorts. Development and management. Arrangement of recreation activities.

Trends in resort industry.

N13AUANALNUBIVNSUALLAS DR 3(3-0-6)
(Food and Beverage Cost Control)
IideuSeurou: 03760171 uaz 03761111

LLuaﬁmLﬁaaﬁUﬂwiﬁ’ﬂnWiﬁunu HAZEBAYIY MIUANNIKERTU UGy
LLaﬁﬂﬂJﬂWW‘UUQQW‘W?i LLﬁSLﬂ%@\?ﬁN

Concepts of cost control and management of sales volume,

Production controls in relation with cost and quality of food and beverage.

N159AN15aUN 3(3-0-6)
(Spa Management)
AiifesSeurou: 03757112
Tiwumsvasath Ussiavvasgsieath 2eAUsENRUYBIgIARALA
N139ANITRAENITA T UTY NIIARIALAYNITANATUNISNAIA NER ST LA
mMsInenslual Susssuiieides wnlduvesgsiaath n1sfnwusnan i
Evolution of spa. Types of spa business. Spa business components.
Management and operation in spa business. Marketing and marketing
Promotion. Spa product and spa cuisine. Ethics issues. Trends of spa business.

Field trip required.
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n1sInnI iz vnansa 3(3-0-6)
(Marine Tourism Management)

WAUINT uaTdNWEYRINITRU T mELA HaNSENUATURWIRA DY
warsruvlneadnimea AN 19NITIINIINTIYis B anuugiEy nseuny was
nMInndunusunIsYioufisnmeia

Development and characteristic of marine tourism. Impacts on
environment and marine ecosystem. Concepts of sustainable tourism

management. Marine tourism planning and operations.

N1SIANISALUAS 3(3-0-6)
(Club Management)
Suniidiasideunow: 03757112
NSUYIS Msandiung LavanmwImReuvgsialugmamnssualuas
N15ATIENNEIR N15TRNISFIUANITA TR S N1IINNITOIMITUALLAT B IAY
Tualuas n1919ukunISHEA waznsusnas NISIANITAIUNTNGIY N15TATI
WNMIRY UaZMSAIUANNIINTTRY nMsdamslumgnisalifites uagnsdifnw
Administration, operations and environment of business in club
industry. Market analysis. Member relations management. Food and beverage

management in club. Production and service planning. Staffing. Budgeting and

financial controls. Managing of special events and case studies.

= ada o - 1 l:.‘ll
UUBUITIENNg NI lsausuLazioiion 3(3-0-6)
(Research Methods in Hotel and Tourism Business)

s

wanuazsudouisie msimuadymmsidedunsduiugsia
o g P
lssusunagyvieaiien AADAAUNITUNAUBUAZIILNUNITITY
Research principles and methods. Defining research problem of

hotel and tourism business including research proposing and presenting.

duaun 1
(Seminar)
msﬂnLauauaxaﬁﬂ’maﬁa%’aﬁmau’twwqﬁﬁﬂI‘NLL‘iﬂJLLaxﬁauﬁm
TusvdudSans
Presentation and discussion on current interesting issues in hotel

and tourism business the bachelor level,



42

03763498  UgywiiiaAw 3
(Special Problems)
miﬁﬂmﬁumﬁmmsﬁ%Iml,smawimLﬁaqizﬁuﬂ%mmnm§ wazi3euS e
Feulunenu
Study and research in hotel and tourism business at the bachelor

degree level and complied into a written report.
o d o
3.1.5.2 mwdnrindusiaiviuenudngas

03751152 3@ InE1QAaIvMNTINUINTS 3(3-0-6)
(Service Industry Psychology)
LLU’JaﬂLLﬁb’ﬂQ‘lﬂﬁ“ﬁuﬁ"MWNﬁﬂﬁ‘MEﬂ ﬁ%a"&:ﬁwﬁm%wmﬁﬁwawiawqaﬂiw
Tnvieafien A sulunisinnukazniswas ey nsuvdninineluldlusy
ANUNTUINS
Concept and basic psychological theory. Psychological factors

affecting tourist behavior. Working and leisure values. Psychological

implementation in service.

03753113 \AswgAARsgsNadwsUanamnssuuing 3(3-0-6)
(Business Economics for Service Industries)
mmiﬁmﬁmﬁmﬁ’ﬁ"mmwgmam% ﬂf]sgmﬁugmmammgﬁ%
lassasamswsioiugranunssuusnig QU gUmL e msinsesidunuy
wazsele lnssadrenann miﬁdﬁﬂﬂu@mﬁﬂuﬂﬁuu%nﬁ n1sandulaamuy
ANAUNIUYDUASYEAIAUNISNEIN ] HANTENUUBINITIASYEAAT 4

©

RAINNTIUUIAS

Basic knowledge of economics, basic economic problems,
economic structure and service industries, demand, supply, equilibrium, cost
and revenue analysis, market structure, pricing in service industries, capital
investment decision, economic fluctuations and forecasting, the impacts of

economic conditions on service industries.

03754362  mwrasnguienisdesislugsiaszdulan 3(3-0-6)
(English for Global Business Communication)
mMarNEnsaiunTSngulaglddeiinannvaneiiluas

uaniuiiou ﬂmﬁmmmLﬁuﬁuwaaﬁﬂwmammﬁﬁwLﬂulumﬁmnm%aﬁ;iﬁﬂ
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malideiflomsiseusenuins

Development of English language proficiency through the use of
various materials both inside and outside classroom, the consolidation of
language skills necessary for business management using materials for self-

directed learning.

MBenguAmMSUNISUINMSaMNTLAIA S Ry 3(3-0-6)
(English for Food and Beverage Service)

Andumssuuasmadeilumhiashe TIFoudman druny uay
unaunulluununewsuasatosiy

To practice reading and writing topics, including to learn vocabulary,

expressions, and conversations in food and beverage department.

MWBINnwNagsHantstu 3(3-0-6)

-(English for Airline Business)

MIYsaMviney 4 s Tesifunsits msya n1ssw wasnsidey
Aniuazdiuiuniegsis aren1sdu nisvirdrseeits n19dady n1sUsEnIA
ms%’mmiﬁ’uﬁzymﬁum@mams wazMIUIMsUASDeTy

Four skills integration:; emphasizing on listening, speaking, reading,
writing.  Vocabulary and idioms in airline business: making reservation,
checking-in, making announcement, dealing with passengers’ problems, and

in-flight services.

Medanguddnmsdmiunsianisssia 3(3-0-6)
(Academic English for Business Management)
m-sysmmiﬁnmmqmmé’mqu{?uqqﬁﬁ’]Lﬂue’hwi’um‘iﬁamimﬂa
TﬂaLﬁums'[ft'fmmashgﬂeiamﬂa'aLm::gm%’m'luanwﬂﬁzﬁﬁp’awwﬂwﬁmnﬁ
\Begshauasmedsnuialy
The integration of advanced English language competence
necessary for international communication by emphasizing on fluent and

accurate use both in business management and social settings.

n'lmé'qnqmﬁamsaﬁmqﬂﬁa 3(3-0-6)
(English for Recruitment)

maiwdneamIInsingulumseny ey Wauazya fnely
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TinUENNN Y ILBLINAT AR Tunssuiunisasinseu wy NsinseNUsEIR-drum
nsnsenluairsnu mMsdunualiy s ML ENAINS AU Waley

To enhance English language proficiency in reading, writing, listening,
and speaking. To practice language skills and techniques in a job application
process, such as preparing a CV or resume, filling out application forms,

attending a job interview, and writing follow-up letters.

mMwdangunaiiadmiugsialsausu 3(3-0-6)
(Technical English for Hotel Business)

MINRAIAIINANN TN T88ans wazNsauasuNsIdn1w
IﬂEJﬂ']i‘ljﬂLﬁUE)Iﬂ‘Nﬂ%”]ﬁﬂ’ldﬂ’l‘l:&’lﬁl‘ﬂﬂﬁﬂ’]ﬁﬂ"liﬂjfﬂ"'!d‘] MADAIUAANYILALE 1YY
ﬁiﬁuﬁw%‘uqiﬁa‘mmumumq‘uwauwmﬁ‘[ﬂuﬁ?wisﬁﬁuﬁwmﬂ‘wma

Development of communicative language competence and the
enhancement of language use by illustrating functional language structures
altogether with vocabulary and idiomatic expressions technically required in

the hotel business via multiple real-life situations.

Mwdsnquinaiadwmiussianisvisudien 3(3-0-6)
(Technical English for Tourism Business)
mvszgniliinuenundsngulumsdeansitenisviesdies Taonsiin
UITEI8YARa wgnisal dauil Avwes waruuussandeuyssne FudIn1Tye
T uuzihnisaounu I ARELCHEEE R T [ ot
To apply communicative English skills for efficient tourism. To practice
describing people, events, places, things, traditions and customs;  giving

instructions and directions; questioning; and dealing with matters related.

29ANITUATANTIANIS 3(3-0-6)
(Organization and Management)
WIAALAEITRILIMINIINISIANTS NuBIANIsUaTITIANTS
N3aaduls N15919uKY N15¥RaeAnTs Msdan1amineInsuywd nedin
maaausigdla msfindedeansluesdinig mstansenudnugs wagnseauAy
Managerial concept and its evolution, organizational theory and
management,  decision-making, planning, organizing, human resource
management, leadership, motivation, organizational communication, conflict

management and its control,
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mﬁLﬁi’lxﬁt%qtl"smmt.aza?zﬁqsﬁa 3(3-0-6)
(Quantitative Analysis and Business Statistics)
msﬁmqwﬁmqmﬁmiwﬁﬁaﬁmmuﬂ%'lumqqsﬁﬂ nasindule
aeldanuliuiusuuavaisldninudeq n1sUseynildlusunsadaudy
ANy nsuanuasALLsy MIATwiinined n15Uszyndly
TUsunsuidady Msarsgianhinontsuasunlag N13AIUANFUAIAIAZS
WuTaeINIsIuds Mdieseiunisensy wazn1sTaesanIunTel
Quantitative analysis theories for business application, decision
making under uncertainty and risk, application of linear programming,
probability, probability distribution, Markov analysis, application of linear
programming,  sensitivity  analysis, game theory, inventory  control,

transportation model, queuing analysis and simulations.

NUUIBFINT 3(3-0-6)
(Business Law)

ANURRBUN NN VNS umﬁmﬁmﬁ’ungwmaqsﬁmmammﬂum
UsEANuoanguune nszuauniseisssy n1sse$udofinam lnvAtauas
ayzyﬂmcqmmiLLazﬂ'gm%’w‘iﬂwwmmmsu,‘w'::

nann1sAaa 3(3-0-6)
(Principles of Marketing)

AIUVIBLAZLNANMUNIINAIN NSEUIUNSNINSAAR
wAnssuguilae n1sudsdiunatn nsidennatadnsng nIsAMuUANayNs
wazduUsram1enIseans

Definitions and marketing concepts, marketing process, consumer
behavior, market segmentation, selecting target market, designing strategies

and marketing mix.

M5INNIINNTSRY | 3(3-0-6)
(Financial Management)

VOULALAE UNUIMUDIRUI NN NT513Y ImqUszasfuazamdy
YBINITIANIINIINITEY MENN15IUHURATAIVANTIINTIRY lnseasaduyy
WUz IMEU 9ATINANBULNULAENISTANISAITINIA 1901513y

MIdINsuWANIULITEEAY Urunanuayszazen NM590Nsaunsnd vyudou
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LLasﬁuﬁwémqmawiamagu‘] NN

Scopes and roles of financial executives. Objective and significance
of financial management, Principles of financial planning and control, capital
structure, capital budgeting, rate of return and financial risk management.
Management of short, medium, and long term sources of capital. Management

of current and fixed assets. Other financial policies.

wann13Uyd 3(3-0-6)
(Principles of Accounting)

ALY WwafauazAudAyvan1sUyd wanuazIsnsduiindyd
219950y MANNISTANAN1TANTUNULAZEIUENIN 1Y nsUYIuazrn1sinin
BNUNINRUTesgIiauinsuargsieteunungly MU Pdmsuauning wildy
waza uvaLiIDg

Definitions, concepts and significance of accounting: accounting
principles and recording, principles of double entry, adjusting account and closing
entry, principles of profit assessment, preparing of financial statement and report,

and knowledge of cost accounting.

msviyFiiensianisgsialswusuuazviauiin 3(3-0-6)
(Accountmg for Hotel and Tourism Business Management)
Lﬂsaman13‘um=ﬁusmsﬂﬁvaﬂm"l‘rjmm‘usinﬂmﬁmavwaqmm
lagy dLuussUUSULLUUWNﬂﬁU y¥d T unsA il ueunieg IulswsuLas sadfion
mi'a'muuumuwu KA R 9 WazsIAYNE Tdmunnusuiaveu n1sléday AUy d
LWE]ﬂ’]TJW\‘JLLN‘IJﬂ’]SFI'JUF!ﬂJ msUszdiumanmsanduem mesedule msumﬂw%ﬁqmsamu
Instrument of applied management accounting for hotel and tourism
business management, emphasizing on accounting system used for hotel and
tourism operation, cost and price planning, responsibility accounting, the use of
management accounting for planning, controlling, performance evaluating,

decision-marking, and analysis of investment project.

wanNNIsHAALazNISALTLNS 3(3-0-6)
(Principles of Production and Operations)

WA NAIUNISHEALAZNISA LTINS Msdamsvialy S3nsmneads
way ﬂ’]‘i’JﬂL“INUEEJ’]Zu NITINUNULAENISANTURINTSUNISHER N139AN13 340

mwwa N15IANIINAR ﬂ'lﬁi]ﬂﬂ']‘iﬁﬂﬂ’]ﬂ&ﬂﬂﬂ ﬂ’]iﬁ]ﬁ]ﬂ’]iﬂ?UﬂMﬂmﬂ?W
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Concepts of production and Operations, general management,

statistical and quantitative methods, planning and operating production activities,

materials  management, purchasing,  production

management, quality control

management,  inventory
management and improvement of productivity.



