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JeniidaaFeuindeou : 01134111

anuay n’l‘J’JLﬂ'i']"'lﬂ'wf]ﬁlﬂ‘i'i:JNU‘SIﬂFﬂuﬂ’l‘iﬂ‘ﬂ'ﬁm']ﬁﬂﬁu'[f\]‘daEIUﬂ'l Tngfarsan
fatladymney m'lumuﬂwamuuaﬂaLtauﬁﬂaﬂnﬂuuaﬂwuaﬂswamam*mﬂa‘u'lil
maammmiu'umNa'Vﬂ.ﬂmﬂm‘sﬁnmwqmni'smduﬁnﬂmﬂ'iuqnﬂ Wemvuanagns
MIAITHAR ‘ '

Principles and analysis of consumer behavior. Considering factors for buying
decision both internal and external factors. Including the results from studying
consumer behavior to set up marketing strategies.

01134311 msdada - 3(3-0-6)

(Purchasing)
Avfidiaadouuirey : 01134111

unum lL’c‘tuﬁ‘J'n.lﬂ'lﬂﬂJ‘U’ENﬂ']'i'ilﬂﬂ’ﬁﬂ'luﬂ'ﬁf\]ﬂ‘dﬁJ ﬂ'J'}:J'iUNﬂ‘ﬁEJU'uadmmﬂ’ﬁ
Q"lu%ﬂ‘m mmau‘wuﬁﬂaaﬁu%man‘umuauq Tusdms uIEJmEJI.Lau's"LUﬂUH’l'iim‘da
ﬂ’l‘i'ilﬂ‘ljﬂlLUUi’JlIEJ’]'lJ’H]LLﬁuﬂi”'-ﬂ"lﬂi]"l‘ll’]‘% m‘sn‘muﬂﬂmanwmu‘umaummma N3
ﬂﬂwUﬂ‘(JU’lﬂ‘lladﬂ"l‘iﬁ]ﬂ‘ﬂa ﬂﬂiLﬂaﬂLmﬁ\‘l‘U'lU mimammua"ﬂmmLwﬂgwma LMK
aLﬂi'l"Wua:JaLﬂﬂ'mumﬁawa muwu 5181 A1ls m'iamuua"m'il.ﬂmnﬂ N7
Wisufguserinensdnes mste M

Role and importance of purchasing in modern business. The responsibility
of purchasing officer. Relations with other departments in an organization.
Purchasing policies and rules. Centralization and decentralization of purchasing.
The determination of specification, qﬁantity and source. Contract and legal
problems. Data analysis of bill order, cost, price, profit, capital and risk.
Comparing the benefit between producing, purchasing and rent.
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01134312  NI79ANTITNIVIE 3(3-0-6)
(Sales Management)
Jeniidaafuuannau : 01134111 .
- dnutugrransianisve msdaednis madmuauleuie msassvmiinay
e nsfualins msdndien mslisnerauuny asafaeriguasmidela nnsanauny
WazdlATIeNnNIsIIY N1SUYsEIliuNALAENITAIUANATTYNY Tmmmi‘m&l d'U‘lJivmm
 LaAildevenisnie nsUssiuRe WasnPIuANASTIY
Sales organization. Sales planning policies. Recruiting, screening and
selecting applicants. Sales compensation. Sales ‘incentive by good. moral
supports. Sales plannmg and analysis. Sales quotas Sales budgetlng Sales and
cost analysis. Sales evaluation and controlling.

01134314 AFTEIUTIUNNAITAAR : 3(3-0-6)
" (Marketing Ethics)
AnfideaFeunday ; 01134111 .
WHIARTBITITEIUTIUVNINIAAIN FTTHIUTIUNKATAARVBEANTUNISTTAT
JTefAMuAITTEITIUNIAIIREIA T5EUTIUNMNITAaraiiluTdTunns
uEunagnininisrats Jgwazdelauddunistinsseussunnniinaaly
R |
Concepts of marketing ethics. Marketing ethics of business institutions. Factors
determining marketing ethics. Marketing ethic approach in planning marketing strategies.
Problems and arguments concerning in implementation of marketing ethics.

01134315  n1saanaierIuiuRnveudadnuLaziuIndeu 3(3-0-6)
(Marketing for Social and Environment Responsibility) '
Jyfidaeduuinnou : 01134111 :

ﬂ".l"]lm.ll’lULLﬂuﬂ')"llJﬁ'lﬁﬂJ‘UENF\ﬂ']ﬂ AADATULUIAR U%’ﬁnmmqﬂ'ﬁmamﬁﬁuﬁu
F“I')’11.1'i‘UNﬂ‘!iEJ'UﬂaﬂﬁﬂNLLauﬁﬂLL’lﬂﬁﬂﬂJ E'i‘]u‘U'i"ﬁll"fl'Nﬂ']'iﬂﬁ']ﬂLWﬂﬂ'l'uﬁUNﬂ‘UElUﬂﬂ
ﬁ\iﬂﬁJLLﬁ”ﬁ\‘lLL‘]ﬂﬁaﬁJ ﬂ'lﬂ‘ﬁﬂ’l‘i%ﬁlﬂ'l‘i‘l’]’]\‘lﬂ'liﬂﬁ'lﬂlWE]L‘UﬁEJULL‘lJﬁﬂWt]ﬂﬂiiuNU‘iIﬂﬂLLE]"
ﬁ?ﬂ"ﬂl‘ﬁﬂ'm\‘]ENFI‘)'HJTUNﬂ‘ﬁ?J‘UG]Bﬂx‘iﬁﬂJLLﬁ3?[@LL‘]ﬂaEIJJLWEﬂBIHLﬂﬂﬂWiWﬂIU‘]ﬁ\‘]ﬂME]EI’N

1
v

898U nIdifinw

" Definition, importance, concepts and philosophy of marketing for social and
environment responsibility. Marketing Mix for social and environmental
responsibility. Using marketing management for changing consumers and
business behaviors to be responsible for society and environment in order to

reach the sustainable development. Case studies.
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01134321 M1SARATENINGUSEINA 3(3-0-6)
(international Marketing)
FuiidaiFousnio : 01134111 :
mmmﬂmu.a.,amwu.':ﬂaau’uaqmsmmmivmszutm UVIU'TVILLE!"HTEJU']EJ‘UBQ '
. 35 ﬂ"ﬁW‘O’}‘jﬂJ’]LﬁaﬂﬁUﬂ'}Ltﬁuﬁﬁ’]ﬂ ﬂ"l‘i‘Ui'i'ilﬁUWé] ﬂ’\'iﬂ’m‘uﬂi’]ﬂ'l ﬂﬂ‘i‘?.l‘l!‘c"!\'l 113
Lﬁﬂﬂﬂ?tLVIﬂi)'lWU']EJ ﬂ']iE‘NL’é‘lﬁJJﬂ']‘i'J'NLLNULLauﬂTUﬂlI 'UiU‘Vﬁ LLﬂ“BUﬁ‘SiﬂT‘Uﬂ']%’P’Iﬁ']ﬂ
SENINUszne ' ' . '
Importance and environment of interational marketing. Roles and policies
of government. Criteria for products and markets selections. Packaging, pricing,
~handling, agent selecting and promotion. Planning and controlling. Problems and

barriers in international markéting.

01134322  n1SAAIRARTE ' 3(3-0-6)
- (Digital Marketing)
Avfideafeuandau : 01134111 |
USran bnfn wasaudiAyueinimainiava anmwndeudmiunaiaisia
NITAMUARIULUIRAIR miL?iaﬂcﬂa'iﬂLﬂmmau.a~n°'|'wumoﬁ"|Lmﬁeﬁm%’ummmﬁ%ﬁa
MSAATIEUNAT N1sadsasendnuaznisiidiuiufientsdeasiudensvia n1g
‘-umm'i‘uaI.aENT,uaaﬂmﬂiamULwaﬂ'i'Nm"mmem'uaqmi’la‘um ATANN
Philosophy, concept and important of digital marketing, digital marketing
environment. Digital marketing segmentation, targeting and positioning; Customer
analysis, creating contents and engagement for communicating via digital media.
Managing brand reputation within social network for sustainable brand. Case study.

01134323  mMuRUNIRAMENAENS 3(2-2-5)
(Strategic Marketing Planning) |
SvilfaaSousnriou : 01134111

MSTULNUAIREN ‘imiwﬁmsm?{auuﬂaquwumiﬂmﬂLﬁ'a'lﬁaaﬂﬂé'awia
anmn1sain1smnatn 13e0esPinndnineuasiud wmuwﬂuummumsma'\m
Uiuﬂa‘umﬂmﬂLﬂ'ﬂmﬁmwu'aﬂaaumma'lul,ta“mauaﬂ MsimuARaIn nMsiaen
mmmﬂ'mm&lLtauﬂ’ﬁ’a'mmtmumamnmsn ﬂaamumimwuﬂﬂaa'ﬂﬁmuﬂiuau
nsnann laun wansas asaasian mﬂaamiaamqm‘ii]ﬂmwmaLLa ATELESy
fﬂiﬂﬂ']ﬂ

Writing marketing plan. Examine how marketing plans can change with the life
cycle or market conditions of product or service. Developing a model of marketing
plan’that include an analysis of internal and external environment, segmentation,
targeting and product positioning, and defining marketing mix strategy, product,
prlcmg, dlstnbutlon and promotion.
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01134324  ASAANANHY 3(3-0-6)
(Sport Marketing)
 AyriideaFuunideu : 01134111 | | .
anufrnudlalumsimssanauaznagninisaanadmiuauduasuInsi
Rendostugramnssuin  nagnsmstifuduedesdielumshnsnandmiy
© Aufiesuinsdug Alieglugnamnssufivn malinnegnsaugauds Tennauay
fasTuatedfnsivn nemiaitayl nsvmanAui medaaunianaiadud s
Usernduius nstidvinmsiuaznsidenginsmguilnaduiiieadestufiv
Knowledge and Understanding about the applications of marketing and
strategic marketing concepts to sport producfs and services, and the marketing of
non-sport products through an association to sports. Strength, Weakness,
Opportuﬁities and Threats analysis of sporting orga'nizations, sponsorships, branding,
promotions, pﬁblic retations, licensing, énd research about sports consumer

behavior.

01134325 MSAAIANISYID ALY . 3(3-0-6)
(Tourism Marketing) '
%ﬁﬁam’%aumﬁau : 01134111

el woAamsmsnaauazmsuszandld nelduunvesmsvisudienuay
BeAnIUMIYeGfien NTYUIUAINSAAIAM VDU TB A AN BasANIYYBY
mseamniTvieaiien nsisemsaanamavieadien wasngRnssutnviendien waunns
AEASvioNTle nediAne '

Theories, concepts and applications of tourism marketing within a travel
and tourism oreganizational context. The tourism marketing process and the
unique nature of tourism marketing, tourism marketing research and tourist

behavior. Tourism marketing plan. Case studies.

01134331  ulguresdafusitazsnnn 3(3-0-6) .
(Product and Price Policy)
FuriifeaSeusndoy : 01134111
- rwaenuAningg gesuivislumsnuunuasinvuauleuiendadusiuagsian
msfmuedulszamdnsael meiannagndnseaaifusinsusitagsanli
aeARaBafUIeTTInndndus Arsfnwaninwindeunislutaznisusniisive
ransEvuRBn I URUleueRARA LA TIAN
Manager’s concepts in pl.ahnihg and setting product and price policy. Setting
product mix. Developing marketing strategy for product and price related to
product life cycle. Studying internal and external environment that influence and
to set product and price policy. '
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01134332 msdnnrswaniusiBanagns 3(3-0-6)
(Strategic Product Management)
Jideadeusriou : 01134111
umﬁm'lumi'mtmu LAZAAYNSNIIIANTSHARS LY N1sAIMUAdIuYTEay
HBRAuS, mswmmnaammsmmmnmnumamnmm"lwaaﬂﬂaaanmwsmmnammu‘n
'm‘sﬁnmammnﬂaauma'luu.a.,n1auanvmwaﬂs-'wumams:mLmuﬂaawﬁmﬂmms
Namnmm ua"mswwmLqumsmmmamamnmﬂwaamﬂaaanumum"ﬂuma

miﬂmﬂau']

Concepts of strategic product planning and strategic management planning,
setting product mix, the development of strategic marketlng for products in
according with product life cycles. The study of internal and external
environment impacting to strategic planning for products management and
development of marketing plan for products in according with other marketing

mix. .

01134333  msmaAnERSsMINTY : 3(3-0-6)

(Marketing for Luxury Products)
Juiideadeuandou : 01134111

ﬂ'a'm’i’ﬁ"'fhltﬁmﬁ‘umsmmﬂwﬁmﬁm*ﬁwsmﬂ ANNUINFDUNTIAAIANERN D TUT
NN n‘ﬁ’)l.ﬂ‘i'luMNUSIﬂﬂNaﬁmm‘n‘lﬂi‘ﬁ‘i’] muﬂiuaumima'\mwamnm%wim’l Waun
ﬂaﬂﬂﬁmimmmnamnmwwsm'\

General knowledge of luxury product marketing. Marketing environment of
luxury product marketing. Luxury products consumer analysis. Marketing mix of
luxury market. Develop marketing for luxury strategies products.

01134341 N15IANITYBMNNITAAIA _ 3(3-0-6)

(Marketing Channel Management)
JuiidaeTeuannou : 01134111 _

dnvaslasaaig jUnuureamIImMInaIn unumwihfiuasnswaute e
mMsmanaLAazgUuuL aartunseann dedaudauazauswiiofureanitusing
ﬂ‘ljﬁ'ﬂLﬁan MIUTYLIUNA N1TAIVANYDININISAAA RasnIuladouasanin
wndeurne] Tiuasenisianstomensnans

Nature, structure and type of marketing channel. Role, function and
development of channel systems. Conflict and co-operation of marketing
institutions. Selecting, evaluating and controlling marketing channel. Factors and
environment that effect marketing channel management.
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01134342 A15ATYAN ‘ 3(3-0-6)
(Retailing) '
W‘mﬂmﬁﬂumnau 01134111

Eiﬂ‘i:}m“LLa”’J'Jiﬁuu'lﬂ“liVI"Nf‘l'ﬁﬂ'l‘Uﬁﬂ amuumsmﬂaﬂ ﬂ'i‘i"ﬂﬂﬂ'i'iﬂ'iuﬂ‘i‘iﬂ’iﬂﬂﬂ
m'ii.aaﬂmtawm ﬂ’l‘iﬁiﬂ'ﬂﬂﬂﬂ’ii m'ifumﬂmjﬂﬂa ﬂ’i'iﬁ]ﬁﬂ’i'iauﬂ’l mimﬁ'im 38019
ﬁ\"zLﬁimﬂ‘i‘i‘ii'lﬂ‘ﬂﬂﬁﬂ'ﬂﬂ'l'iﬂ'iﬂaﬂ LLﬁ‘“ﬂ'i‘ﬂViU'iﬂ'i‘iFi"N"] ﬁﬁ@ﬂﬂd'ﬁuUUﬂ’l‘iﬂ’JUﬂﬁJﬂ’m
Asiuiasilturssmsiwanivewan

Characteristic and revolution of retailing. Retailing institutions. Retailing
management. Location. Organizational management Personnel management.
Merchandismg management. Price setting. Promotion methods and retalling

 services. Controlling system and. trend of retailing business.

01134351 N15ABAINITAAIMUUVYTUINS o 3(3-0-6)

(Integrated Marketing Communication)
w*mmamaumnau 01134111 -

ﬂﬁHﬂﬁﬂ'li?i'e]ﬂ']‘i?i'i\iﬂ'l‘iﬂﬁ'lﬂiﬂﬁlﬂ"l‘ii?lﬁm”l nsdaEsunTIeY ﬂ'i‘i‘tl"l&lIﬂEJUﬂﬂa
MSUTETIEUNUS NITAAIANIINGS LLau’i'ULLUUﬂ'i‘iﬂaﬂ'i'i‘ﬂu ﬂ"l‘if‘i‘i'i\ﬂﬂ'l‘i’illiﬂ?'\ﬁuﬂ'i
mwanummﬂaumLLaqumn'smmwa

Marketing communication strategy through advertising, sales promotion,
personal selling, public relations, direct marketing and other communications.
Creating brand awareness, brand image and buying behavior.

01134353 n15USMIsgnATGURUS | 3(3-0-6)
(Customer Relationship Management)
JuridoaSeusnreou : 01134111 ‘
nszUumTImIRRIRlun A dIUs AmsE sz fugnA nsdindule
TWsunsumanisaaiaiieadienrudilatazauduiusifseninmednsuaznann
sumsfuslneuasiiidulfide nisdduledariteliifnariinlnegldnagndlaiula
nagmimsintngndt mavngadilvl wazmsilgndnndy
. Marketing procéss to build long-term relationship with customers.
Marketing programs decision to create g¢ood understanding and reLationShip
between organizations and market, inc[uding-customers and stakeholders. Value
added buying'decision through win-win strategy. Strategy for customer retention,
new customer acquisition, and customer win back. l'
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01134354 Ravznsvne 3(3-0-6)
(Salesmanship) |
JuidpaFousiney ; 01134111

NANUAYNTLUIUNSLEUD DU AUA n‘sumumwmau'lﬂ‘daaum‘vawuﬂﬂﬂ
ﬂ"liﬂﬂ'b"th]ﬂﬂi'ill‘HBﬂNUiIﬂﬂ wammwmmamsw‘lwa ‘Zlﬁﬂ’]‘il.‘?.lﬂﬂ{'ﬁaﬂﬂl.‘lj’mu']ﬁl
m'iﬁ‘.i'Nﬂman'u:uuLLauﬂmauummwumwma erfuntnauweia \WALANTS

Wi msadieyedduiusiugnd aauiiSesdygnsieny :

Principles of selling process. Analysis of the buying decisions process.
Characteristics and behavior of consumer. Psychology in sales incentive.
Principles of psychological for consumer motivation. Data collection for planning
approach to target market. Training salesmen, Technique of negotiation
relationship to customer and sales contracting.

01134355 A1SEUESUATSTIBLALATSARIANINTTY © o 3(2-2-5)
(Sales Promotion and Event Marketing) '
JuideeSoumnna : 01134111

AVUMIY AnwdnAey TaguizasAntsdaaiunisvisuarnisnainfanssy
wwafie wdnn1s FEMsdLESuNMSNBLASATAAIARINTTY NMTINUNLLAEASEIMLS
nagndegadivszaninm meldnisiessvaatunised msimuadivang nis
a"s’wa‘ssﬁl.ﬂ%'aaﬁatLasn’mﬁanﬁaﬁ'wammuaemmmzanaamﬂé’mﬁuLﬂ'%'aqﬁa
vnamseanady n1sinufoH

Definition, importance and objectives of sales. promotion and events
marketing.  Concepts, principles, methods of sales promotion and event
marketing. Planning and defining effective strategies by analyzing situations.
Defining objectives creating tools and selecting media that meet and match with
other marketing tools. Practice is required.

01134356 mslawan ‘ _ 3(3-0-6)
(Advertising)
Auiideadeundou : 01134111
- unum ANdAny 'J'Jﬁuu’im‘ill.a‘”LL‘IJ']ﬂ’J']JJFIﬂ‘ZJENﬂ'ISIﬂJUﬂJ’] N159MBIANIT N3
Tawoun ‘Waﬂﬂ’l‘i'ﬂﬂ‘ma\?ﬂﬂi“ﬂ‘EJ‘U‘IJ‘EJN’]uI‘JJ‘l:}m'I ﬂ'l'il.aaﬂmmﬂﬂ nsidandolavan
MIVRUNUTUSIA MsIavisuUssana msUssifivlayiananislasen ngvuteLaY
955810330 TAedostunsiasan .
Roles, importance, development and concept of advertising. Organizing of
advertising, composition of advertising work, selecting media, preparing campaign,
budgeting and evaluation of advertising. Law and ethic conceming with advertising.
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01134411 A15IANISAITAAIN - 3(3-0-6)
(Marketing Management) '
%ﬁﬁau%'ﬂumfiau : 01134111 |

KUIAUARNITIANITNINITAAR ﬂwmmawﬁﬂﬁmmﬁﬂmsmi_mmﬁ
ulgunguaynagniredanIsIANITAMUNERAMA 5101 TOIMN1TAAIALALAITANESY
NSAEM ATIATIEH NS n’ﬁmUﬂmLa"n'l'iﬂﬂmﬂﬂﬁ I.LU'ﬂm.l‘tlmﬂ']‘iﬁ]ﬂm‘i '
:B‘Iﬁ']ﬂluilwlﬂﬁ ‘3'.13.!‘/]\1ﬂ"ﬁ‘)Lﬂ‘i"l“ﬂ{jﬂJﬂ’}LLﬁ”ﬂ‘iﬂJﬁﬂU’lW‘lQﬂ']’iﬂa’lﬂ

Concepts of marketing management. Roles and functions of marketing
manager. Policy and strategy of product management, price management,
channel fn'anagement and ,prdmotioh management. Analysis, planning,
controlling and organizing. Problem and case study in marketing.

01134412 A1TWEINIRINTYIY - 3(3-0-6)
| (Sales Forecasting)
JriidaeSeuanden : 01134111
wannqul] uazanudidgvesnisweinsaimsve inaliauazinisnensal
Usamosdeya malerevideyaiBaBinauandunin Jadenianinason
gnABauudwasM I InTal iquﬁv’qnﬁﬂwaﬂumnﬁiwmn'ssu"lﬂLauatt.umﬁaﬂ%'uﬂqul.as
WAILWNUNTNATR
Theory and importance of sales forecasting. Techniques and methods of
forecasting: types of data, analyzing data in quantitative and qualitative. Factors
influencing the reliability of forecasting including the application of forecasting

output for improvement and development of the marketing plan.

01134413 A1sABIALAZNNTANAUTR © 3(3-0-6)
" (Marketing and Decision Making)
JurideaFouninou : 01134111
arwiviinvovveuimsniseatnlunisdadule dgvmnemseate ns
FUUNUAZAITINGRU ToulwavadnIsanaulaniamsaain  asdenisnisuntym
waridmsanduls nsdmuandninasimanguientsdauinisdindulanig
A1SABTR mianduladeguainiasiBaliunm ATEUIUATANTINLKULAEAS
singulanunisean
" Responsibility of a marketing manager in decision making. Marketing
problems, classification and grading.  Scope of marketing decision making.
Selection in problem solving technic and decision making technic. Building the
theoretical base for developing a marketing decision making. Qualitative and
quantitative decision making. Marketing planning process and decision making.
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01134421 AsSANstanTsdwanuaztind : 3(3-0-6)
. (Export-lmport Management)
'J‘H‘]ﬂﬂ'z)ﬁl.iﬂmﬂﬂau 01134111 .
wanLLasmsUgumlumsawamLa 2T aguuie way slgudovedy
Wiui"l‘U‘UEUEUﬁLLau‘tl'rJﬂﬁﬁﬂﬂlﬂﬂﬁﬂx‘lﬂﬂﬂuﬁ”quq 'Jﬁ'lJ{]UFILLﬁ Lﬂ‘iﬁfilﬂ'ﬁﬂ'mtaﬂﬂ’ﬁ
mimatymwamw ’Jﬁm‘smuﬁamﬂi mﬁUSSWU‘Ma nseuds MstisEEu ang
%ﬂn'ﬁLLauﬂﬁﬂﬂwu’Jm’mwaqLtwuna\)ﬂumaanumwjﬂ MBI NTBASiaY
?m’l'UULE]ﬂ‘UHWLﬂH'J‘?JENﬂUﬂ'I‘iﬁ\?ﬂ‘Nﬂ'] )
Principles and practices of export and import. Rules, regulation and restriction
of export'and import. Documentations. Buying and selling contracts. Customs
procedures. Packing, handling and trahsporting. Export-import payrhents. Organizing '
and managing export-import departments. Government offices and private
institutions relating to export-import business.

01134422 n159RRYINNY . 3(3-0-6)

(Serv:ce Marketing)
'Jmﬂmaariaumnau 01134111 .

ﬁﬂl‘fﬂluLLﬁ ‘UBUL'UG]‘UENGIE‘"!’W]U?FI’]? ﬂ’]'i'ﬂﬂLL‘l.JﬂU‘iul.ﬂﬂ Wi]ﬁlﬂ'i‘illﬁn‘ﬂ'tl'iﬂ’l?ﬂ?u
Ui“ﬁﬂﬂ’]iﬁ]ﬂﬂﬂ‘ﬂﬂii‘lUﬂ’]UiﬂTﬁ Iﬂﬁx‘iEﬁ'NLLﬁuﬂ']‘SWGN‘U"Iﬁﬂ"IUUﬂU‘SuﬂE]US'iﬂ'ilf']"l'un’l‘i
IM‘U?ﬂ’l'iLLﬁsﬁﬂ‘H’]ﬁ‘iﬂ'ﬂU'ﬁﬂ'ﬁLQWﬂuﬂFJ"N

Nature and scopes of service marketing. Type of service. Service cbnsumer
behavior. Marketing mix of service. Structure and development of service
institution. Study in specific service business.

01134423 AvsAaAgInaggsia | ‘ 3(3-0-6)
(Business to Business Marketing) '
SunitdeaiFousndew : 01134111

'ﬁaﬂﬂ'l'iLLaqu{]'i'mmni"mumi 'umm'iﬂa'lﬂﬁ'inﬂﬂﬁ'iﬂa %WJJ"IEIENE‘[UF]’ILI.B"
'Uﬁﬂ'l‘i'ﬂ“lﬂﬁ‘iﬂ‘ilLLauE]Flﬂ'lviﬂ‘S‘illf-‘l’.l’ll!LLﬁ’tﬂﬂ’]Q'U'ENFlﬁ“Iﬂﬂﬂﬂ']NUiIﬂﬂﬂUﬁuﬂ’}ﬁ‘iﬂ‘i] N1y
PIGCERY ﬂWt]ﬁlﬂiiﬂﬂﬂéﬂﬂi‘dﬂiﬂﬂaﬂﬂﬂiﬁiﬂﬁ] MILUNEIURAR ﬂ'liﬂ’]‘l/iUﬂLﬂ']ﬂﬂJ’]Ell.Lﬁu
mi'mmtmudaumﬁ‘iﬂﬂ n’l’i'}}’NLLNunaElﬂﬁ'lladﬂ’l'iﬁlﬁ']ﬂﬁ‘iﬂim’l'i')’mLLNULLﬁ”ﬁ‘)UﬂJJ
a'zuﬂ'iummwmiﬂa'main% m'iilﬂn'l'a'ﬂ'm.l'iuwﬂ‘uaumaammadmﬂniﬁiﬂﬂLwam'i
'J’Nu,muLLa“ﬂ'aimLuun"lima'lﬂﬁ'iﬂﬂ

Principles and Theory, including process of Business to Business Marketing
which determine as product and service for business or Industry. The differences
between consumer goods and business goods. Analysis of organizational buying
behavior market seementation, targeting market and market positioning strategic
planning of business marketing planning, implementing and controlling of marketing
mix. Management of corporate social responsibility for plann:ng and implementing
business marketing.
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. 01134431  MTRRILUAZENUVUNBAANI 3(3-0-6)
(Product Development and Design) '
JeafideFuundou : 01134111 |
. amuduiudsewininmnanng msaamm‘uuasmmﬁatﬁan’ﬁﬂ’mumasﬁnaua |

whnduidgnam nssuunsiariaiue msfmuaaMuieisresgnl g
indenrufmfienfundadud anrtnenssundadus misenuvudmeamnssy
wamiemsndn mawAnsnsidndnan madeauuasmsUsaiiue o

Relation between marketing, design and manufacturing for product
development and lauhching. Product development process, identifying
customer needé, product concept generation, product architecture, industrial
‘and ma-hufacturing design, product tauhching, follow up ‘and evaluation.

01134432 nagNsaAl | 3(3-0-6)
(Price Strategy) ' '
JunitdieeFounnou : 01134111

WA Musmaseraliivsydviam . mmdinargenansly
“misem anadilanginssugndlunisisne unumvsstunusenmsindulana
IazMTIlATIiAMLaIsaRMILsiulunsiiilvinamsmatn naswena
gysmsmeiA aguanefidierdasiunagndmsncem |

-Price concept, effective pricing management, economic knowledge of
pricing. Understanding customer behavior to pricing. Role of costs in pricing
decision and analysis marketing profit competency. Developing pricing strategies.

Legal aspect of pricing strategy.

01134442 wdnmsdanisladannd ‘ ' 3(3-0-6)
(Principles of Logistics Management)
JefigaaSauninieu : 01134111 , ‘
ndnmsuagnszurunisiadadind theatuayuingivuazAufadnsogy
wwannudaladafnduuunauraulagniufanssuladadndudn masanisnagns
Tadanndlugalanidng
Principles and process of logistics in order to support materials and finished
goods logistics concept through main. logistics activities. Logistics strategy

management in globalization.
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01134490 @uniadnw 6
' (Cooperative Education) - |
miﬂgum'\u'luaﬂwmuwunmumﬂ'ﬁ’n muTﬂi\'imimﬂinauwma AADAIUNIT
InvsEnuLarmMahaue
~ On the jOb tralnmg as a temporary employee according to the assigned
‘ prOJect lncludlng report writing and’ presentation.
- 01134491 sudeuisideugunnanisaann ' o 3(3-0-6)
(Basic Research Methods in Marketing)
Avniineadeuindou : 01134111
'vianLLauS"LUUU'Jﬁm'S’J%EJmﬂnﬁmmﬂ n1sAmuatym ATINgUYLUUINY
ﬂ’]'iﬁN’]ﬂﬂUi"ﬂ\iﬂLLauﬂﬂmmﬁﬁu ﬂ"lii.ﬂ‘Uﬁ"JU'i'?ll‘UE]JJﬁ ﬂ']'iﬁi"lx‘lLLUUﬂ?JUﬂ"l!.l 9
-'JLﬂi']uWLLﬁb’ﬂﬂ"ﬂll‘UE]%ﬁ ﬂ']'i'l‘liﬂﬂﬁl?['m‘mﬂ'l'i’)'%ﬂ MIPBUIIEIULAENITIEUD
NanTINE
Principles and methods in marketing research, identification of research
problems, formulation of research objectives and hypotheses, collection of data,
construction of questionnaire, data analysis and interpretation, application of
statistics for research, report writing and presentation.
01134492 AnUszaunisallvr@wnisaaia o | ‘ 3
)Field Experience in
Marketing) .
ms‘E’JnUivaumsmwwwmunﬁma’nﬂluamuﬂsvﬂaums‘luaaﬂﬂﬁmﬂﬁma
maentu lagliszeziarlunisinaudindeiulivesndt 200 42lua uasuLaus
'i':ﬂmumamsﬂgum'm
Practical experience in marketing fleld in private or public sector for
minimum of 200 hours and presentation of performance report.
01134497 &uayn S 1
(Seminar) '
- m's'li'lLauau,a::aﬁ‘Uﬁaﬁ'ﬁaﬁﬁnﬁuhmamqmsmmm‘[.ussﬁ'uﬂ?mmwm%‘
Presentation and discussion on current interesting topics in marketing at the -
bachelor’s degree level,
01134498 Ugymvitey 3

(Special Problems)
msfineAuahmmsmanssiuUSyees wasdoudsaiouiusmeau
Study and research -in” marketing at the “bachelor’s “degree " level -and

compiled into written report.
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3.1.5.2 edufidusiadvuenudngns

01101181 AswgAnaniganIAl E —_— 3(3-0-6)
(Microeconormnics 1)’ - S '
ﬂ’mmmHaﬂwmuLtﬂu'zﬁnﬁﬂﬂmm‘swﬁﬂ']amiﬂmmmi%ﬂﬂ AsvimTaRves
FLUULATEENY gUaAgUnII LLau'ﬂmmmaﬂ'wawaaaﬂaaﬂLLauaﬂmun'n's'l*‘uaﬂaaﬁ
LLa.,aUmuIUﬂﬁﬂgUﬂwqmﬂssmauwuﬂnﬂLLauassmﬂiuiaﬂuﬁsnanﬂiwamLi,a.,muwu
ﬂ’]‘iNﬁﬂ ﬂuwu'luiuauauuausuaum? AsNaRluTTEEET NIRARlLsZEYETININ T
Herteafumnufiiuasuaiy Mstvuasasandslunaiasiieg nqufsiailu
\BUUR msnszatesgld arsAmuaAe aonil LASHANBULNUIINNTTAIYU
AEAnIY uazaalivindleuiy
Meaning, nature and methods of economic study. Economic problems.
Functioning of the economy. Demand, supply, price, elasticity of demand and
supply, application of demand and supply. Consumer behavior and utilities.
Production and cost; short=run costs and long-run costs, production in the long-
run and very long-run concerning progress and pollution. Price determination in
different types of market, application of price theory. Income distribution,
détermination of wage, interest, and return on investment; poverty and

. inequality.

01101182 (ATWgANEASINAIA | 3(3-0-6) -
(Macroeconomics I) '
aa ar [ a ‘s L) . 17 o
ABmstlumsiasielavsesivii edendudadmunseglaussaneid as
- v a w_ w a < X v a
Waguulasselausseand ’J{]ilﬂ'iﬁ"iﬂﬂLLEI%ﬂ’l'iLﬂaﬂulwwua\ﬂu‘i'lﬂlﬂﬂ'is‘ﬁ'l‘ﬁ’m
vguiuazanIn1sremlevanmIngs sEAUTIAN NMIRULAZNITEUIANT NTIATIEN
duaswasnsimsetsgld pMsAiuasnsRuTenindsemed nMsinnukazdue
‘ ANuaTWLle kasnIRRwsyginTsuisy
National income account. Determination of national income. Business cycle
and national income fluctuations. Theories and measures of fiscal policies.
Maney and banking, menetary and income analysis. International trade and
finance. Unemployment, inflation, economic. growth and development.

Comparative economic systems.
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01130112 m'sumwuﬂaw [ : 3(3-0-6)
(Intermedlate Accounting 1) ' '
wmmamﬂumnau 01130111 wsa 01130171 w39 01130101

ﬂiEl‘ULL‘LI']ﬂﬂﬁ']'iﬂi‘dﬂﬂ‘iﬂﬂd']u'ifl’lﬂﬂ’TiN‘LI wanmwmﬁumwa ﬂ’]‘i’\]"lLL‘lJﬂ‘lJ‘i“LﬂVl
‘n'l‘i'lﬂllaﬂ']LLﬁuﬂ']‘5LLE‘[ﬂQ'iﬂEJﬂ’IﬁﬁUVI'iWEJ“IUTIEN‘NWNﬂ'l'il.\'iu Fausenovday Nuﬁm '
warsensiteuintuan qﬂ‘vm fidusy Budramde Ruaanu munuma‘qau Adu ,
8913 wargunsal Funindlifidanu nshosrvesduning edwBumindifionts
- awu Aunindlivyudeuiifeliifemeuaznisiiiiuaufionidn ninensus uay
ENWRINITN
Conceptual framework for fi nanc1al reporting, principles of accounting for
- assets, classification, valuation and presentation of assets in the financial reports.
Those are consisted of cash and cash equivalents, accounts receivable, notes
receivable, inventory, investment, bofrowing costs, property, plant and
equipment, intangible asse;cs, impairment of assets, investment property, non-
current assets held for sale and discontinued ope'rations, mineral resources, and
agriculture.. -

01130171 n1sURydnsidu 3(3-0-6)
(Financial of Accounting) '
wanmsum%mlﬂ 'Jﬁm'mu'wnﬂ'ty

AILNAD Wuanu Funsndiiidauuarlal
IANTIBTUNINTRY _

General accounting principles; principtes of recording transactions for cash,

+
o

v d w oo 2 Y e @ oA w
UNULNEINULUER AN AINUTU duAn

o
F@u. wﬁﬁuuaxmwaamﬂumwm N3

account receivables, note receivables, inventories, investment, tangible and
intangible assets, liabilities, owner equities; preparation of financial reports.

01130172 mslgyFfanisdnnng 3(3-0-6)
(Management Accounting)

- unuwenURiUiws msdEduny duuimsgiy QERNVATGEAT R
nﬂn'i‘smuﬂ‘svmm QUU‘S"mmaﬂWHuIﬂmﬁ’JLﬂ‘i'lmﬂuwu-ﬂ'imm mls nastgydanu
ﬂ'J']ll'iUNﬂ‘li'aU NMIIRYITIBIUANETLY n'l'in’IWUﬂ'i’]m nslyasaumAnig
UﬂJ“ULWE]m‘i'i!ﬂm‘i ,

Role of management accounting; cost accounting; standard costing; activity -
based costing; budgeting; flexible budgeting; cost-volume-profit analysis;
responsibility accounting; segrﬁent reporting; pricing decision; use of accounting
information for management.
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01130211  n1sUeyBdunana I 3(3-0-6)
(Intermediate Accounting II)
JyriidiesiFeunnay : 01130111 u3e 01130171 ue 01130101
vannsuazwunuFtAnemstaddmiumemmilauuardiuveadiwes soui
msdndssian mefuiilarnisiayara msuamesiemsuasmalamedaya nsind
dmunsuiulaseasranil m'l‘smamu mimmuawmmu mstﬂaauuﬂaamqm‘i
'Umma gnsufiledofinnann
Accounting principles and practice for liabilities and owners’ equity,
including classification, recognition and measurement, presentation and
disclosure, accounting for debt réstructuring, earnings per share, financial report

presentation, accounting changes and error correction.

01131211 MsRUSHa . - 3(3-0-6)
* (Business Finance) ' ' :
wdnmadesuarymjonnelunisdanismenisiu wiilvesddantmmantsidu
ANMUIRGBUNINTIRY MITTHURLLETATTNENNTAINIINT IS Lﬂ%‘aaﬁasha‘] Tunis
FamsvnsEu Aies1ein1an sy Suvuiasiunuresiuu madadulvamussey
g2 Mydansduvumyuisy
Basic principles and objectives of financial management, functions of
managerial finance, financial environments, financial forecasting and planning,
tools of financial management, financial analysis, capital and cost of capital,
decision in long-term investment, working capital management.

01131212 n15RUYAAA . | | 3(3-0-6)
(Personal Finance) '

L'V]ﬂ‘ulﬂﬂ“l'iilGlﬂ"liﬂ']x‘iﬂ’]‘iL\iua"mUﬂﬂﬁ MIMURULAZNTAIUANMTRUEIY ARG
ﬂﬂ’i‘d'ﬂﬁ?ﬂl&‘uﬂﬂ mwammmma AIUIZAUTIR msawu'luwanmwa OIFINUHU
Luaﬂ'i‘umwﬂmmq

Personal financial management techniques, personal financial planning and
control, a system of spending. Consumer credits, life insurance, securities

investment, and retirement plannine.

01131312 nsldasuianaslumsiianzininisiy i 3(3-0-6)
(Computer Applications in Financial Analysis) '
Aniidaaounntou : 01131211

ninmslunisiinseinienisdu wnisiu wissdlelumsimmsinienistu
mswennseinnsiu mavssdiuyarfens msldlusunsureniiunesidoedilu
AvitaTskazamaulamemis®n oo
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Principles of financial analysis, financial statements, tools for financial
analysis, financial forecasting, corporate valuation, use of principle software
program for financial analysis and decision making.

01131315 Auauazmsdendiviiy S . 3(3.0-6)
(Credlt and Collection) - . . ) -
'wanLLa"'Jﬁn'l'swm‘im'ﬂwauL‘Uaﬁiﬂ'ﬂ ‘U‘i"LﬂViLLauQﬁﬂ’l‘iLSEJﬂLﬂUNU wifluasnns
u%msmu’luumunlwauma ‘LIEIUL‘UGI‘U’ENH']i'lMﬁUL‘ﬁ?J mwuﬂsuasL’sa'ﬂun'rﬂuauma
nsfugruaielidude ulsvensFeniudy nsAIuALLAEAnAuTrTanuil
Principles and methods of credit-granting and collection policies to all
business, functions of credit and operation of credit départment,‘scope of credit
management, credit limited, investigation and analysis of credit risk, collection
policies, management control of credit and collection operations.

01131316 n1sdanIsAUNINEgsia - ‘ 3(3-0-6)
(Business-Asset Management)
Suniideaeuurdeu : 01131211
mﬂuﬂLLaudﬁmimﬂau'lﬁﬂum'ifn\:LLNuLLauUW'l'iLxmwuwuunaumI.I.'U‘UGI’N‘] /N
NIIANITIINAR LIuaussysdY anniluasdudpunde Uedsuaznguilunis
Andulaaamuauning meldnnzmadsuasmalinivey
Technigues and decision planning in working capitat management, models
of cash and marketable securities management, models of account receivable
and models'of inventories, factors and theories in investment decisions under
risk and uncertainty.

01131321  N15RUIEHTNUsEYA ' 3(3-0-6)

(international Finance)
JiideaSoumndey : 01131211

mamiiueu ulsusuazunumvsssaniunsiusswiradssing wiediolums
Ussaldune ssuudnsuanivdoy UlgUIEN1IAIUANLASNSELETUAIINANGY
szﬁ'mﬂ'sst,-nﬂé'uﬁuaﬂwwnizLﬁausiaﬁ'ﬂ'i nseiiugsnassnielssinalag
Asanluwdduyu n¥ens ussew Jguimenisaanauasanusuilassning
Usee MsufuReuveshaiisssmavossunsmded

Operation, policies and function of intemational financial institutions, foreign
exchange tools, foreign exchange rate system, policies of controlling and promotions,
intemational agreements that affecting business profit, intemational business
operations including capital taxation, lab our, marketing problems and interational
agreements, operation of foreign department of commercial banks.

-
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01131441 ANSILATIBVIVIBNNSWY ' 3(3-0-6)
(Securities Analysis)
JyafidesiFeusnteu : 01131211 |
wpuATBIMTIATsidnning  auaiRvemdnning ﬁwrﬁ'\’u‘i‘?wmm'i '
aswvivanning m'iﬂmaaﬂwaﬂwswa miﬂ'lﬂﬂuLum'lsﬁﬂﬁLLa"Nuﬂuma ﬂqwgm'i
U'sumuuaﬂwanmwa ' ' |
. Scope in securities analy5|s charactenstlc of secuntnes portfol:o seLectzon
process, seLect_lng optimal portfolio, eamings and dividend estimation, the
valuation théory of security.

01132111 WAnNNITIANTS - | 3(3-0-6)
(Principles of Management) - ‘
WUIRALAEIIMUINTNNNTTRANS UNITIANT amWLL’maauwNﬁsﬂwu
HANSTNUABNS ﬂmmiﬁsn% a]i&iﬁimmaﬁinﬂLLa°m’:m‘uNﬂ“ﬁaumamﬂmmmﬂms
5319 unuImuasntifinienis f\mmwaﬁqﬁmms n13enaula s n15dA
29ANIT MIthiuavnisauay
Concepts and evolution of management. Managerial jobs. Business
environment affecting business management. Business ethics and corporate
social responsibility. Managerial roles and management functions of managers.
Business decision-making, planning, orgariizing, teading, and controlling.

01132142 H@NNULIATDUNNAYWAUIBGTND - 3(3-0-6)
{Legal Environment of Business) .
§INUATANINUINADUNNGUUTY AUNUNEY #un wazUIziANYeINguUIY
nszuIuMsyRsTIn MIssiutefnmlaemauazaygilagainisusndia AMTUAR

VNNGVUIETBIGIAT UL
Business and legal environment, definition, sources and classification of
law. The judicial system, dispute settlement by court and arbitrators, legal

liabilities of business. .

01132213 MsEpanTReAnTT _ - 3(3-0-6)
(Organization Communication)
Jerfideseuandeoy : 01132111 |
Aud R NSEUIUATSADANT LUIAR MANNTT 93U5TIY NuAIeY wanued
dufuvsansdeanslueednsinenaslugsfssninauszma iisl¥nisdeasluasdns
Ailuegeisedvdnmwuasannsailulszgnsldlunswrunkaz ey uiledym
yaansieansiussdnng
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Importance of communication in organization, Concepts, ideas, ethic and
theories needed for effective communication, Important communication skills
needed for both Thai and multi-national organization, Applying skills for p[annlng,
developing and solving communication problems in organization.

01132221 WORNSTUDIANTT o ' | : 3(3-0-6)

'(Organization‘al Behavior) ‘ ‘ ' ' '

nanMsInIRnTIIUvgeang dnvaulaswaivesesdnmisuuumenisuasliifu
NIN3 weANsIUTRYRRALaLngUNTISEuS Msgla Awnndeuiefuasing nns
uwilvanudaudalu aedns mawmunesdnis ' '

Organization theory and design structure of formal and informal organization.
Individual behavior and group perception behavior, motivation process.
Environment of organization. The management of conflict in organization.
Organization development.

01132222 AsIANTINIWENTUY LY 3(3-0-6)
(Human Resource Management)
Fuiideadeuandon : 01132111 .
wanuarinissuiiuaudyeains Weldduaissydviamlunsiau ns
idnadariguasiegels msfualiag nsaden NSUITY Wasldsia nsfimsaneud
AYev seilevive wafin n1sdunival ndniimsAnArivdneuunu avadnns
usnismaAsegiauavdeuliunwineny
The concepf of personnel management. The role of recruitment to recruit
potential employees. Morale development and motivate employees. To recruit,
select and profile employees. Disciplina}y, promotion, fringe benefits action. The
selection procedure, plans of remunerations mvolvmg welfare and physical
security. '

01132231  @diAgsna : _ 3(3-0-6)
' (Business Statistics) |
- mahnquuagitmameatianildlungsio nsiarinans uasmsnssanevas
Taya mMswsnuasnrinhasdy medudieg nsvssmadsmdetu msvedeu
auuAgIu MsnaaoulaauAdd MIlRsEiauLUTUsIn MTlnTsiuannssuas
andnius mswensaluasadiRueunisuasin

Statistics theories and methods for business application, central tendency
and variation data measurement , probability distribution, sampling distribution,
confidence interval estimation, hypothesis testing, Chi-square, analysis of

variance, regression and correlation, forecasting and nonparametric statistics.

a4
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01132243 gsiauazANuiURnvaUsDdAN ' 3(3-0-6)
(Business and Social Responsibilities)

unum wihil wazauuRnteuvesgInaTiinedany nansTNUYEIENTH

Lwﬂé'auﬁﬁ@iahﬁu%miﬁsﬁﬂ msmauauawmﬁiﬁaﬁammrﬁ’]’aqmwaqé‘aﬂu Tngay

: mLuummmwwwaawaqainwumaﬂau‘Uﬂﬂamq 1 lelungnén wunmu Haavu
amwmmaau Ltﬁuﬂ‘iuwlﬁ‘ﬁ"lﬁ] :

7 Roles, functions and’  responsibilities of business to'Ward' society,

environmental impact business, business response to social need and

 stakeholder management..

01132332 nflﬁtﬂ'ﬂzﬁl.%aﬂ'%mmLﬁamﬁﬁ'ﬁauhmeqs‘ﬁa 3(3-0-6)
(Quantitative Analysis for Decision Making in Business)
Jurfiseaouandoy ; 01132231 ,
U‘nmmladn'l'i’al,ﬂi'lum'uw'm’\mLwaﬂ’lsl.mﬂmmvmﬁ'infﬂ LUIRAALAENIT
Uszgndldlusunsumadu ms'aLﬂswwmm‘tfmanmﬂaauuﬂm indasdledmiunis
andula wuamsdndula mwiasdiy msdesziunisonss msieseiuniaov
wuudrasamsruds mimuauaumnaeds nsdiassanunisallasnguioud
Roles of quantitative analysis for business problem solving, concept and
application of linear programming, sensitivity analysis, decision making tools,
decision tree diagram, probability, queuing, Markov analysis, transportation
model, inventory control, simulations and game theory. |

01132333 sEUUATAUWARDNITEANTS  3(3-0-6)
(Management Information Systems)
':m'wﬂmrsaumnau 01132111
msﬂﬂmwauaua ﬁ’]‘iﬂumﬂL‘Wi’]ﬂ']'i’l']\‘]LLNuLLﬁ“’ﬂ"l'iﬁlﬂau‘li]‘[,uaﬁﬂﬂ’]'i AMIIANTS
LWﬂIuIaamiﬁumﬂuavw‘iwmﬂwaua ﬂ'li'i]ﬂﬂ']‘iiuUUﬁ’lUﬂ')']ﬁJi ASWItiYd
Bidnnseiind ﬂ's"muﬂ’liwwﬁ'inwaun'ﬁaanLLuuaaﬂﬂ'iL‘wam‘sLL‘thuTﬂEJmﬂElmﬁ'l‘u
FEUUATAUMADE NI BEIIN
_ Managir{g data and information for planning and decision making in
organization. Managing information technology and data resources. Knowledge-
based system management. Electronic commerce. Business process and design
for competitive organization, utilizing information systems with ethical manners.
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01132334 MIUATIZWITULIUGITAY 3(3-0-6)
(Business System Analysis)
JunilfauFounadeu : 01132111 |
WAANITIIATZYR LAYaaNUUUTEULIY n1susEuvlUlY N
sryusutagiu ﬂ'ﬁaE)ﬂLLUU‘i“‘UU\‘J"IuﬂmJW’JLﬁ]a‘E m5Laﬂn’l‘ﬂﬂaummaﬂwmmuau '
fivanu miﬂ'mﬂml,a"mssnmmmﬂaamnﬂwawauaﬂ’aumLma‘su.a“a'nuﬂ'i“na‘u i
m3fnwIuenan i
Techniques in analyzing and designing business system, application of the
system, computer system design, selection of computer system suitable for
business, control and safety for computer data. Field trip included.

01132335 MSIANTIATINITNINGTAD | 3(3-0-6)
(Business Project Management) '
FyideaSouunieu : 01132111

M3IAN15IATINITNGIAD Mumsdanis nswda msdu Mseane Mmsyaaing
LavANAMINLATEEATBILATINT NTANAIMDULMULDITATINT NLAMSIANG
andula Bnsdaedsurumsinmanuminzauvedasinisvisdinunaia was
anuasdeuiinzsaeldnssifiuaulasinsyldethdiussavanin

Business project manégement ‘concerning  management, production,
finance, marketing, personnel and economic value of project. Calculation project
benefit, decision criteria on project preparation, feasibility study and
environmental effect on the project operation.

01132342 F¥UUNTHRINTGINR 3(3-0-6)
'~ (Business Tax System)
JyriidieaFounneu : 01132142 vdo 01453111
ﬂ'J'ma”mm‘zfas'!m't}a'ln‘maﬂ’i'iwmmth"mﬁ nanmsufiRuaz3sdanunsains
fist mﬁu‘suwm‘tlauw’mmwmﬂ'i‘llmvﬁﬂatLﬂ”ﬁ‘iﬂ%muU‘i"mawgﬂni m"eﬂan’m’:‘
_mEassnaniinuaznEndaiuinessinisuimsdiudiaiy
Role of taxation-on country’s development. Principles and effective tax
practices, . tax liability of individuals and businesses under the revenue code,
custom tax, excise tax and taxes administered by local government.

01132351 gsfiaseninelssine 3(3-0-6)
(International Business)
SurfiesSuuninoy : 01132111 , _
anunAmNAn Snguszasd LLa“mwsmmaaamw;.L'mé’aumaﬁiﬁaﬁﬁciasiaﬁ'sﬁfa
senieUssne ImamumsmnmmmLmnmamafmuﬁﬁu wqwgmsmsvmwﬂs.,mﬁ
WaEMIRALIMIAASYENY LasMIIANISESAvTEneUssmne
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Concept, objective and overview of business environment éffecting
international business. Cultural differences. Theories of international trade and

economic development, and international business management,

01132413 msdamTdenagns DU ' 3(3-0-6)
~ (Strategic Managemerit) _ e
FuniidasiSeuirideu : 01134211 iat 01131211 via 01132314
nagnsuavulaweniegsie mylwstesitgmeine Tunsseusvesdants iReld
Tunsnausunmsaiiiuailivssgiadmunevesgsia |
‘Business st'rategy,'policy and problem analysis by r'nanage.ria{ level for

business operating plan implementation.

01132461 Anudufuszneunts . - 3(3-0-6)
(Entrepreneurship) ' '
FuiideeGuumnnou : 01132111

5ITUTRTANUIENBUMT NSEUIUNITNITUSENaUMSTULS UNAeY Ysuiiumngg
Aisadestunisdadafanising nsadreassdusnnssy nrswamvneenisidy
gussnaums

Nature of entrepreneurs, Entrepreneurial process in various contexts, issues
surrounding new venture creation, Innovative creation, Entrepreneurial skill

development.

01132471 n'rsﬁ'ﬂm'iaqﬁmﬁﬁamsﬁau‘%" ~ 3(3-0-6)
(Management of Learning Organization)
Fyrideaieuundeu : 01132111 . |
AumneguasauddyTeemsiianisFoud asrunumsiaunasdmsie
msiFeug aszuunsuasanug msusthuiaag wesmahinnuiludssgndlu
Asuimseu dnvaslameivadssduresmaiussdnmitensiioud mdsumig
Fausssu Aduvesuimsuasmslisiuns nisfears nrsdrelousedminug
anvusanEramMTngL Lagnsenseauaani1sUfuRau
Meaning and importance of learning organization. The development
processes of learning organization: knowledge acquisition, knowledge sharing and
khowiedge utilization. The characteristics that indicate the level of learning
organization: cultural values, leadership commitment and er_npowérment,
communication, knowledge transfer, employee characteristics and performance

improvement.

a7
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01133211

01133242

01133312

01133313

N1SAIANIINISHER © 3(3-0-6)
(Operations Management)
""J‘mﬁﬁmt%‘wmdau 01132111

wanmsmaamuwaamsammsmmam ' mwmwumu‘lum'saammumammum
Usvmmmn‘sumumswamLLa.,Lmumq m'msvummu'lumsammsmaqmswam A
mﬂ:y'uaamtawm msmt.uumu'i.,uuwaﬂ msammsﬁummﬂaa u,asmsamm'i

. AW

Basic principles of operations management, introduction to product desien,
classification of process and layout, introduction to capaoty management,
importance of location, operating operatlon managmg lnventory and managing

quality.

wivddiEnnseindidosdiu ' 3(3-0-6)
(introduction to Electronic Commerce) '
UVIU']WUENW’liu'HEJaLanwiauﬂawuﬁaﬁiﬂﬁ] LI.'U'U‘U’]aaﬂw‘}ﬂﬁiﬂﬂf‘l’mSUWﬂmﬂﬂ
aldnnsedind wumumamaTuTaa m‘s'l*ﬁﬂswwnam"l'mnumﬁm Mavhseanu
Roles of electronic commerce on business, business models for electronic
commerce, technology basic, and World Wide Web commerce. Report of

application in business.

ATTRANLUUTZUUNITHER 3(3-0-6)
(Operations System Design)
'.nﬂ'vma«u'iﬂumﬂau 01133211

LLU')ﬂﬂLﬂEJ')ﬂU'iuUUﬂ’]'SNaGI NIDBNKUVALAT NISINUHUANSINISHERT S y2 77
ﬂ'l'imﬂau'lilﬂ'mwnawm MSEBNNTLUIUMSHERN  NISEDNUUULNET nYEen
\Agesns MIDBAUVUTEUUNTTUAEE WA B NTPBALUUTEUUNN - TimsAnwiusn
a0 _

Conceptual of operation system, designing of product, long-range capacity

~planning, location decision, process selection, designing layout, machine

selection, designing of material handling system designing of work system. Field
trip requ1red

NNTAUANAUYUATISHER 3(3-0-6)
(Operations Cost Control)
AvfifeaSeunnriay : 01133211 waz 01130172
n'l'immmﬂuwumswam mﬂuﬂﬂ'ﬁﬂ’mﬂmﬁ“miammuwumswam MIANEs
ﬂﬂWLLﬂ”ﬂﬂ‘i‘ﬂﬂﬂ’]’iﬁUVIUﬂmnﬂw
' Calculating operations cost, techniques for controlling and reducing
operations cost, increasing productivity, and managing costs of quality.
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01133314 N1SIAMNTeNAYNS 3(3-0-6)
(Strategy Sourcing)
%’lﬁﬁaaﬁaumﬁau' 01133211
funou uT,EJU']EJ LLaun'i“mumiﬂﬂmwaﬂaaﬂﬁ m'imﬂau'lwamaqwia% a1y
'5'JQJ£"I'JLLUULLU‘1ﬂ\'1 ﬂﬁﬂﬂﬁﬂUﬂ'ﬂﬂﬂﬂmm ﬂ’l'i’ltﬂ‘i"l Viﬂmﬂ'] LLﬁuﬂ"]iilﬂﬂ'liﬁl‘lJ‘VlUL‘Nﬂﬁ
EJ‘V]ﬁ MTIAMINUNITAAIURARA AN VN ﬂ'liua'au‘a".mmLLG]L‘imeNﬂamaﬂ ANg
sy mﬁﬂmaanwﬂamaﬂ m‘sﬂ‘sumﬂ'ﬁmL‘NLL‘tN‘iJuLLaun'l'mﬂﬁa'i'lﬁ'l msdans
m'swsumggﬂamaquasmﬂﬂmimwuauwuﬁ A1TIAMIUSNTS il‘iEJﬁ'iiﬁJtLﬁuﬂ'J’liJ
Sufinveusiodnn
Strategic sourcmg process, policies, and procedures. Make-or—buy decisions,
vertical integration. Commodity strategy, value analysis and strateglc cost
management. Sourcing and new product development. Early supplier
involvernent. Supplier evaluation, selection, development. Competitive bidding
and negotiation. Supplier development and relationship management. Acquiring

services. Ethics and social responsibility.

01133315  ATTINUKULATNITAIUANNITHER 3(3-0-6)
(Operation Planning and Contrbl)
Jurfiveadeuanteu : 01133211
é’ﬂwmz'imaﬁ"alﬂwaqmi'mLLNuLLa::ﬂ'mﬂun'ﬁNam weilalumsweinsal  as
MuUkazAUANMSHERF WS URSTUIUMSHARLUURBIdes  nszurumskanuUUll
 seflowaznssraumandaiudlasins memuguaslvatesiagluszuunHan
USENBUME SYUURAIASY SYUUNAN S8UUAY Lazvguidadiin
Nature of opérations planning and control, forecasting techniques,
operations planning and control repetitive ‘process; intermittent process; and
project process, controlling of material flow in operations system: pending
system; push system, pull system; and theory of constraints.

01133317 A1IANTIALAMN ’ 3(3-0-6)
(Quality Management)
JuiidesGeusnday : 01133211
u.mﬁmLLazﬁugwuwadﬂ'}ﬁﬂﬂ’]‘iﬂmmw AIAIUALAMATWITIANR \nSesilouas
szlfpvasdwsunsfnuiessineanmsianismanin
Concepts and fundamental of quality management. Statistical quality
control. Tools and methods for analytic studies in operations management.
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01133341

01133415

01133427

NsiRNTSgIialTeusy 3(3-0-6)

(Hotel Management)

waﬂmsﬁmmsmsﬂgummﬂuisaLLs:u vzmmavn'riml,uu\ﬂu‘uaqLm’unwanlu

T5ausy ‘ ‘
Principles. of hotel operations management. Duties and procedure of key

departments in hotel business.

msdamameluladidosdu 3(3-0-6)
(Introduction to Technology Management) V
Suiidsadeuandeu : 01133211 ,

wfia uazmmdrlafugiusesmstaniswmalulad n1s1euny N15IATLEUY

- nsdvmETTnneins nagnsveamsliinalulaglunsivaussousiasanuansares

DIANT

Concepts and introduction to technology management, plan, organization,
resources allocation, and technological strategy to increases competency and
capability.

nagnsiBsufdRnas 3(3-0-6)
(Operations Strategy)
JuiideiFosndou : 01133211

unumvesnagvs i iiinisitenuld Wisunenisudsdu s
gREImNsII M vuRgULUUnaEnSIBUfTAnsAimunzandviusdnsuarns
WaNaussnnmassssuuUfoRns

Role of operations strategy for competitive advantage; industry analysis,
formulation of appropriate organization and operations strategy, and development
of operations system capabilities.

nsdan1satenstu 3(3-0-6)
(Airline Management) ‘
IniideaSousnnou : 01132111

nssvrumsandulalunisdraisatonisdu mﬂm‘suuﬂumu’maau Ly
ﬁiﬂ’{l mumumsmmumuLLauU‘iuaWﬁmw ﬂ'ISWGM‘L!']&NUU LdUNI9 wagstsedu
winnssundniusuasinalulad LLU‘]ﬂﬂﬂ’]iﬂﬂﬂ']‘i‘i’lﬂlﬂ NsIRIMUIBLASNNT
UtRnsmsty. msdansanussdninfiuasaudiiudituglovans mumely
m3dan1senentsdu dmsfinvuenaaud _

Airline “management decision processes. Airlines and the environment.
Business models, operating costs and efficiency. Fleet, route and schedule
development. Product innovations and technologies. Revenue management
concepts. Distribution and operations. Passenger loyalty and relationship
management. Airline management challenges. Field trip required.
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