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2.5 u,uum'i§uﬁnﬁnmua:gi"éi'lL%*\lmsﬁnmlus:a: 5%

UnsAnw YW1 | U2 | VA3 571 Sutusisimadiezdnianisane
2561 7 - - 7 | aenesiiddudansfnginaeavdangns
2562 7 7 - 19 | Yaz 7 Ay Budnianisfner Unisdnen
2563 7 7 7 21 | 2564
2564 I 7 7 21
2565 7 1 7 21

2.6 QUUSTUA LAY

sutszinaldnnsudszinauiufiuuas sl ssnatuinglivainnsuinisgsie

2.6.1 wwuszunsiusu

- Uauuseaney
Fasiaumn
2561 2562 2563 2564 2565
AssTULiENMSAne 6,430.120 | 5,690,020 |5923,710 |[5,923,710 |5,923,710
2.6.2 JUUsSEUNMS Y
. Yauuseune
rliH L
2561 2562 2563 2564 2565
1. qUYAAINS 696,420 735,040 756,940 792,340 829,540
2. AUy 3,714,750 | 3,490,800 | 3,493,800 | 3,493,800 | 3,493,800
3. auamu 50,000 50,000 50,000 50,000 50,000
4. JUaAMYU 1,630,500 | 1,568,900 | 1,568,900 | 1,568,900 | 1,568,900
5. qUNad 50,000 100,000 50,000 50,000 50,000
| 6,141,670 | 5,944,740 | 5,919,640 | 5,955,040 | 5,992,240
TUdAuNEe T ) 7 14 21 21 21
aldnedetannieauAl | 877,381.43 | 424,624.29 | 281,887.62 | 283,573.33 | 285,344.76

2.7 STUUMIANEI

WUUTUIS ULAEANSANEIAUAIIAILAULDY

=~ 13 =y b3 = =i k24 o v =
2.8 msiesulaumiiein swArinasmsamstiisulisauTindnIvy ()

AUt TIAuLMISN e oineRsaans 1etonisanwissfulndnfnwvresiufinine ds

U PANUIABINYASANERS
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él'tunmuﬂaﬂni“mwn'mnuﬁmﬂ
Angnrdas I wazuInnI Y
‘lﬁwm-ssuwmm..«iawmawawangmum

3. wé’ngmuazmmiééaau dedui 9 1 1318 ¢ 2565
3.1 WANgmNS Tagszuy CHECO

3.1.1 wangmsuwuv 2.1
3111 Snnumhoiasaeasandnges lidesndt 48 whfin

3.1.1.2 pssadnvomangns

A Swwen Litfeunin 12 wihoin

- duuun 4 mhufin

- FnenueAy 3 wiain

- Fgnandon Tivieund 5 wuapin

Q. Aneniiwus lihdeunia 36 miein
3.1.1.3 5891

n. Avuen Tidsunin 12 vunana

- dunun 4 yasnn

01140697 duuwn 1,1,1,1
(Seminar)

- Ay nemivdu 3 Mheha

01140693** aﬁtfuaﬂsmmuaﬂumﬂ%ﬁs fia 3(3-0-6)

{Advanced Quantitative Methods in Business Research)
- usniaen Tideuni 5 puUILhn
011406117 Vivameanumanslunsidegsio 3(3-0-6)
(Philosophy of Social Sciences in Business Research)
01140613* U%’-uamuaswquﬁmsmmm%uqa 3(3-0-6)
(Advanced Marketing Theory and Phitosophy) |
01140681  13pstamEnHMsEY 3(3-0-6)
(Selected TOplCS in Finance)
01140682 A owememsdams 3(3-0-6)
(Selected Topics in Management)
01140683 3psamiznumsinnTsnIsHan 3(3-0-6)
(Selected Topics in Operations Management)
01140684  L30AAWIEYINNIAAA 3(3-0-6)

(Selected Topics in Marketing)

= grgfruiuuy
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01140685 L%ENLQW']&V]'NFI‘I‘J{JJEU"% 3(3-0-6)
(Selected Topics in Accounting)

01140696 L%ammzmmﬁﬁ%m‘sq&ﬁ% 3(3-0-6)
(Selected Topics in Business Administration}

01140698  Ugyminey 1-3
(Special Problems)
9. nenfiwug laittounidn 36 whein

01180699  Insniinus 1-36
(Thesis)

Gouludindulridasounsiveeluil lnelidumhein

01140612 T INSUIMNITFIND 3(3-0-6)
(Phitosophy of Business Administration)

01140621** abfdsgsiouasmyiaTvidalinm 3(3-0-6)
(Business Statistics and Quantitative Analysis)

01140692 "“J%'L%aﬂmnm‘ﬁv’uqq'[umﬁﬁ'aqiﬁﬁ] 3(2-2-5)

{(Advanced Qualitative Methods in Business Research)

AUV EYBURVINEUISINIUN

mvnevratarsiausyI I lundngasusvanuiiadia avnivuinegana
Uszneuiipiay 8 van fanumuiedial

o w o a o
aganeun 1-2 (01) NUILN INPNURUNIILTYU

@auEud 3-5 (140) wanefla BN IIUINIIGEIY

1@UBeuN 6 vnpie Jesutul
o ol d - » -
Lavaeun 7 wnelis ngadvn

1 mnpis Ny,
2 vaneia nguiv sl

=3 L= d < =
8 vngiia nAUIHAEMIEITBINITUS TS

9 e ngudn3de duuwn Tgmifay Baaamwiznn
warIveTinug

Lauasun 8 puned  dauiTilunusividug

* srfinTalvgl
»* 5y iUTudR
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3.1.2 WHUMSARYI WUU 2.1
Srunumineia (Bu.UsTens-rn U URns-n Anydienuies)

U7 1 arpnsAnend 1
3(3-0-6) (livfumiaedin)

U ImsuImsgsng
3(3-0-6) (hivfuminein)

01140612
01140621 adfdgsianaznsinmeiifadtunm
Juneniien - 2 - =)
T 2 - )
Uf 1 mamsAnend 2 Saumbefin (su.ussoe-s Ufiing-vu Anynionue?)
01140693 Fedewinadugdlunsidvgsio 3(3-0-6)
01140697 U 1
Frneniien ' ] (- -)
Eety (- )
U9 2 sameAneii 1 Suumbeiin (auvssae-ouUfiRMs- v Amndeauied)
01140692 FaBenmnmiugilumsidegsio 3(2-2-5) (liviumbein)
01140697 dwwn 1
01140699 nenilwus 9
59 100 - - )

= d = d‘ 1] 1] -y - -9 = 2
U 2 AamsAnEIN 2 91UNNUIIENR (‘UM.U‘i‘iEf’lEJ-‘Ull.'ngUﬂﬂ’ﬁ—‘tm.ﬂﬂ‘lﬁ']m']alﬂuLEN)

01140697 &uaun
01140699 JFneniiwus
FPH |

B e -

Sruumbenin (w.uTsene-vu Y foRs-va Anyaenie)

U9 3 namsAnendl 1
01140697 fmnn 1
01140699 Aneiwus - 9
' 57 10
U# 3 nanisinwti 27 Suaumieiin (vu.ussoe-w UuRMs-wLLAnyssmue)
01140699 Fnenilwug 9
T 3
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3.1.3 AN35UWIIEIAUN

01140611

01140612*

01140613**

USgnmaedenuananslun1iidegsie 3(3-0-6)
{Philosophy of Social Sciences in Business Research)

wamJs‘ummwaaﬂumamw'[ﬂum‘i’lilaﬁin% ﬂ'\i'l,‘ummtwaa'maaauu'mm
VHNITITSTNIUATA UMY Aty ey LLaum‘swmuﬂlumuaia NMIATINGUE
LaznisosursuaramIRuluMaLaTRa nsilangutieszuuas NOYANI
YIMI§3Na LwG}NaLmUisﬁ]ﬂ‘U MIAUNT miwqﬂu"lwmua'ﬂ waznsiuiunazaduayulag
MsNAaDY 'uwuﬂmaqqmﬁﬂumuﬁﬁhmaqsﬁau.asn’ﬁaammumuﬁé’ﬂmaqsﬁ%

Philosophical foundations of social science in business research. The uses
of language with special reference to concepts of business research process in
terms of meaning, understanding, definition, and verification, theo.ry building and
causal inference, understanding of systems theory and other business theories.
Empirical  reasoning, discovery, verification, and experimental confirmation. The
role of values in business research and business research design.

UFg1m3uInIEgsng 3(3-0-6)
(Philosophy of Business Administration)

mﬁﬁwu'w'fnuxu.azmmﬁ'ﬁuﬁmLﬁaaﬁunﬂsu?wﬂiﬁ’ﬂnwsqsﬁa ASARIA N5
gaufiuuntsdunsUad audAyresmswasunUasduvlan  wansenyvenisly
syuvlamAdmiivasmalulabanseuwmluiitensideniegsia

Development of skills and fundamental knowledge relating to business
administration in management, marketing, operations, finance, and accounting;
significance of changing global contexts, impacts of globalization and information

technology on business research topics.

U'i'umma.mqvgn'!'iﬂa'mwaa 3(3-0-6)
(Advanced Marketing Theory and Phllosophy)
'U'Vlm'Vl'uENmimmﬂ‘lug'mswu'muanawwuwaam‘w’%miqsﬁﬂ NTYTINTT

U§savasinemanslifunguitasmsifennnisnaie msaiimguiiiuns

AATEPNORNTSUNTIAAIA

Roles of marketing in business administration function. Integrate the
philosophy of science with marketing theory and research. Theory building via

analysis of marketing behaviors.

* g1l lni
* e niudn
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01140621**  abmBgINAZNITIATIBATIUTIN 3(3-0-6)

Business Statistics and Quantitative Analysis

abAlgluNItATeiBegsna alifinssen N1suanEUUUNg Minaasy
auyigiu nisvedeulagAilai-auads NsIATIERAIAMULUTUTIU ATEMANRYS uaznns
Finseinsannee MsAruANNszUIUNSdEiauarEnsnensallumsindulanegsie
nsUszgnalinouiameiuaznsinuNalsTnavInAaNInes

Statistics used in business analysis, discriptive statistics, normal distribution.
Hypothesis testing. Chi-Squares. Analysis of variance. Correlation coefficient and
regression analysis. Statistical process control and forecasting methods for business

decision making. Computer applications and interpretation of computer output. .

01140681**  (39ARWIENNIIY 3(3-0-6)
(Selected Topics in Finance)
SasamwznmsiiulussiuBugmnon  widedsauiauuvadlluuday
AMAMSANY
Selected topics in finance at the doctoral degree level. Topics are subject

to change each semester.

01140682** L%ENLQW'ISVI'NH'&S'SﬂﬂﬂS 3(3-0-6)
{Selected Topics in Management)

< w oAl

SasamiznunisianistussiuuSagien Wdessavdsuwdaddyluuday

AANISANY
Selected topics in management at the doctoral degree level. Topics are

subject to change each semester.

01140683**  (309AWIESWINNNTIANIINTHER | 3(3-0-6)
{Selected Topics in Operations Managerment)
L‘éaaLamsmamﬁﬂmﬁn'ﬁnam'luﬁzﬁuﬂc‘smvmv'uan Wdadeaudouulas
TluusiaznantsAnut
Selected topics in operations management at the doctoral degree

tevel. Topics are subject to change each semester.

01140684**  I3PAAWILNNMITAAA 3(3-0-6) .
(Selected Topics in Marketing)
Bovaniznnsran lussAudiuguen Mdassavasuuadluluudaznne
n1sAn
Selected topics in marketing at the doctoral degree level. Topics are

subject to change each semester.

= sgdrniiulse
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01140685** (EsaavizmansUed 3(3-0-6)
(Setected Topics in Accounting)
Epaanismanistndlussdudiagien Witeiseadounuaslulunsiay
ANANTIANYN
Selected topics in accounting at the doctoral degree level. Topics are subject

to change each sémester.

01140692  SHi3sannmtugslumsidessia 3(2-2-5)
(Advanced Qualitative Methods in Business Research)
sufouiimeidodsnunmiugedmiunyitegsie nsidanginssuguilonly
AN Lﬂﬂﬁﬂm'ﬁf-ifm%aﬂmmm%aﬂg’jﬂ’ﬁms'ﬁguqo m'ﬁim'lsﬁ*ﬁ'auﬁaﬁqﬂmnmﬁ"uqmm
ATTTIBIUND
Advanced qualitative methods for business research.intensive consumer
behavior research. Technigues in advanced operational qualitative research.

Advanced qualitative data analysis and reporting.

01140693+ FEdnSmatugdlunsidesiia 3(3-0-6)
(Advanced Quantitative Methods in Business Research)

NMSBBALULLULABLANY MIAnaTWIARetn Fensdusegnasnsivsisi
AmBedald walianisitasizinisadivatsduds n13HATIEINISOANBENYAN N13
JiAsIERANULUTUTTUREIBRINYING JinseanuulTusnaemaLarnTitnTsitade
Fusdunans dudsunsndeunasaifusuwisuunin nistssgnansinsmideyadmiy
NMTIAYEINT

Questionnaire design, sample size calculation, sampling method and reliability
analysis. Multivariate statistical analysis techniques. ‘Multiple regression analysis,
multivariate analysis of variance, two-way analysis ‘of variance and factor analysis
Moderator variable, mediator variable, and nonparametric statistics. Applications of data

analysis for business research

4 o a

01140696 .~ LIBURNIBNNNITUINITGING - 3(3-0-6)
‘(Selected Topics in Business Administration)
Fauawiennnsuimsginaluseaudangien WitaSeavasuiiasiy

Tunsazaamsfng
Selected topics in business administration at the doctoral degree level.

Topics are subject to change each semester.

01140697  dumn 1
(Seminar) '
msaueazaUedefiuaulamsaruimagsislussiudsygyen
Presentation and discussion on interesting topics in business administration

at the doctoral degree level.

= iR
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01140698**  UgumiAy 1-3
- . (Special Probtems)
MSANWIALATIMIIUEWITEINATEAUUIREI DN wazisouSsndoumdusioau

- Study and research in business administration at the doctoral degree level

and compile into a written report.

01140699  Aveiinud | 1-36
(Thesis}
S¥vlussdutiunnien wsdpuGoadouduineiinug
Research at the doctoral degree level and cornpile into a thesis.

= spdenifulp
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3.2 39 ana tavUszinaUnsUssunry AUMLUAEANNAIYEI81 1Y
= b L

3.2.1 suszImangas

i il e

dninauudansevmsnisgandne
Aprnand 9y wazedanssy
udanns SUANGATUE]

Vo

B.C.A. (Money and Finance)
Victoria University of Wellington,
New Zealand, 2546
M.C.A.1st Honor (Money and
Finance)

Victoria University of
Wellington, New Zealand,
2548

D.B.A. (Applied Finance)
Southern Cross University,
Australia, 2554

3-2010-

| studying asset replacement

saauiimiaansdoulunaavanning
ualsznalne, 2557

2. Determinants and Financial
impacts of the Position on the ASEAN
Trading Link: ASEAN Integration
Approach, 2558

3. Credit Rating Adjustments, Stock
Market Reactions, and Firms’
Performance: Empirical Evidence
from the Stock Exchange of Thaitand,
2559

4, Sernivariogram Analysis Using Real
Estate Transaction Data: A Case
Study of Condominiums in Bangkok,
255%

5. A deterministic model for optimal
scrapping decisions under taxation
and inflation, 2560 '

6. A mixed methods approach to

decisions, 2558

7. An Extended Asset Replacement |

Model: Impacts of Taxation, Inflation
and Technological Advancement on
Optimal Asset Duration, 2558

8. How the ASEAN Exchanges
integration affects firms’ position on.
the ASEAN Link and abnormal
returns: evidence from Thailand,
2559

o fo-umana dsd 9
- v e - U 1 b "
AN TN AR e .{“ LY. 2585 AIETUABY
@de) . (_ﬂnﬂ‘s.,qu.u CHECO
d‘ - ﬂ Aﬁ'u a - WEHN TQFITNIO TS
Foan 1y, U w.aAdnIansane Hea wdnams
I VY ..
tarunsuseInmUss ey Usuulse
1 wgnigd aTansosde N3Py 01131696 | 01140681
19156 1. amuduwusesguauaudnotio | 01140696 | 01140696
fulsmadszauneanatman st 01140699 | 01160699
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“ v oo -
dwlun To-uWANA

aamiutufsRRuUIISMEans, 2536
MB.A. (Operations Management

and Business Statistics)
Cleveland State University,
USA, 2541

Ph.D. {Industrial Management)
Clemson University, USA,,
2547

3-1006-¢

3. msUszyndldinuuaumaindaves
qma'mnﬁnwﬁmn‘?awmaiﬁwms
asdlAnw vitwiruiliag d410m, 2558
4. myUFulsinszuaunsihaweie
wnAnAu FnddImi asdifing U
ABC 91i@, 2558
5. aitiiinanamsiidrsuveniinnu
TumsiannssuurIvTsAaN W
1509001:2008 nIfifnwIuSHva
nanadusanisfin, 2557
6. prSUBMIARIMIWIEIANIUALHA
AMSEULIaNaMNIUIRNE LA
Yuntion (SMEs), 2557

7. hadviiidvanasaruinivagnfi
Luasainge 7-ELEVEN Ussivelve,
2557 T

8. BviBwAvINTUTUITAMN THUUUEIR
591 kasmSHARUUYLLIAWORAD
AUTIOEMSHARYOIGHIRG I OUR
Iy, 2557 '
L9 nsAnsALELRUSI B

sritladovdnusrnudnislunis
VWA sUNE
AflurasnistugsiamANHGR
, 2559

10. nrswWSauitunavasTausIsuTa
ffineramitenalsluntsdoans usegaly
Tun1svinu uasnamsatiivauyes
awinslugsdnstiminaumanmaede
43, 2559

11. nmsainarmimindilalu SMEs
gadlng: unumvasdawndenlunans,
2559

AWEYNGTING AYA aTIzINIGe
y . (a*mz‘t['r)d . HEITUNITIYINTT
Foao 1y, U nandniansdnwm Jentt nangms
. e w LEiny .
@ednausernlssenau Uit
2 unanIngsRl lmidese Uiy 01133696 | 01140621
SaANARSTIITY 1. thiunidiwanonunalats 01140621 | 01140683
mu. (@dd) ngfinssunseeniuvaluladssuunsia| 01140693 | 01140693
o u p misdatiunanluls, 2557 01140696 | 01140696
IMIVENAEANURSATANS, 2532 . r
. 2. psdssynaldsunuauamidems | 01140697 | 01140697
WU {MSIRAITIZUY Fansdauandanyssgaamniailivg, 01140698 | 01140698
ansauna) 2557 01140699 | 01140699

* annsdiuinaumdngns
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AU

Fo-uwana
AU IIYING AR
{au3an)
Foaptiy, T wandnianisnu

adesUsedeUsesu

HAITUNIIUINTT

MIyMAY
wanamns

Ui .
O

12, misldsssuniivnalusums
winlvglve, 2559

13. BvdnaveanTisgIson R
wolslusuuazanugniuse
IFMITUBWVd WA TuRKHMOTY
viunmlssmauasugivendou,
2560

14. NM1FATILRaAUTENBY
geatadunisnaimiiadenuiiine
woRnyumssananiustuing
sodunmdouvasfusinatuysana
Ty, 2560

15. ApAMMTUSANSRAsNIBY
nsAnyIdUsEInY, 2560

16. n'ﬁ%’ué’ﬂaa@nﬁmﬁ'mﬁumm
Sufingaunadruuazauianels
TuasiAusiidineruinAnons
dum : geamNTsUANEMTTUAUNY
dludsznalne, 2557

17. Influences of Consumer
Behavior for Fast Fashion
Industry in Thailand, 2557

18. The Impact of eWOM on
Behavioral Intentions towards
Hotel Selection among
International Tourists in Amphoe
Hua Hin, Prachuabkirikan,
Thailand 2557.

19. The Correlation between the
Marketing Mix and the Attitude
to buy an Environmental-friendly
Product of Generation Y. }, 2557
20. The Role of Innovation in
Imptementing Total Quality
Management}, 2557

. 21. Management Attribute and

Leadership Effectiveness:a Case
Study of Two Thailand
Corporations, 2558

22. The Impact of knowledge
sources on knowledee creation:
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A19UN

Fo-umana
FuiameiTIms Auel
(&)

ﬂ; L7] =) :5 o = =
Foaotu, U wW.ANAINIINITAN

radnsuseatmaUss Ty

HETUMIIUINTG

AsEEBY
. ningms
tagdu .
Jiudyp

A study in Thai innovative
companies, 2558

23. The Impact of E-Leadership
and Trust on Quality
Management, 2559

24. The Impact of E-Leadership
and Trust on Quality
Management, 2559

25, Effectiveness of Land Public
Transportation System
Management at Bangkok
International Airport, 2559

26. An Integrative Model of
Custorner Engagerment Process:
The Empirical Evidence of Large
Commercial Banks in Thailand,
2560

27. An Analysis of Behavioral
intention to use Thai Intemet
Banking with Quality
Management and Trust, 2558

28. Assessing Perceived
Knowledge Creation: The Role of
Organizational Knowledge and
Market Environment, 2559

29. Effect of corporate social
responsibility motives on purchase
intention model: An extension, 2559
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St Fo-uwana
c:'h-.mﬁm'lﬁmr\:ls Al MIzduaADY
4 o m(m-mz‘n:m)d - HAITUNTIEINT

Fago0y, U w.eandisaninng . NANGNS

@UURsUsEIR LTSIty Uaguu s
3 Uwsly A3ITIEUL UL 01134611 | 01140612
HT0manTIIe 1. ranszvuvanAialiiueingiay 01140612 | 01140613
AR LD nssumsvudauiifideulfuaz 01140696 | 01140684
W INEUETINANERT, 2536 fials, 2557 01140697 | 01140696
M.S. (Finance) 2. WNAMBIANTBINTIUMTUITMIY 01140698 | 01140697
Seattle University, U.S.A., 2500 Foudmiuusimammuutng, 2557 01140693 g:izg:zz

Ph.D. (Business
Administration)

Louisiana State University,
US.A, 2549

3.1006-(

3. SvidwarasmsinaayaLasuwIfn
Qﬂﬁﬂlﬁuquénmq‘lungﬁduﬂ'ieiachuﬁ
finengAnsTUNsAsMTIUUVENGE
nsdiAnen: ilayavasaluaTiavDau
wiistulnowiiilasan, 2561

4. YafoiidearonsiTuuuiniug
wh andddedadszdnddwmiuuruiiy

A mmusalveniiddosdn, 2557

5. SYSNATDIAINIADAAADIVDY

mwdnuainau udfeyaihidetis
waznsapansuuulinguin fifisesziu
msiuuruiuianvudun, 2558

6. lumaaunislassaindadoany
Aonpdpmnanwanual NAgVRENITRAIN
WBailevniitigndluaudnatauay
woAnTIUANLANARERTIEUAM YD
p}fﬁﬂmnLﬂaqﬂﬁmm'{lﬂa'&u’uﬁﬂ, 2560
7. ArudaanTskarwgingsumnnduls
Fondninsidanmuasuslng, 2560

8. The Influences of Facebook’s

| "P&sts and Customer Centric Model as

a Mediator on members’ intention to
purchase: A Case Study of The Thai
Premier League Football Club’s
Facebook Page, 2561
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AU Fo-umana
FIUMINIITYING AN MITINRBUY
Ay -
y . _f e )c . HAIILMNSITING

Foanp vy, U n.aauien1sany ot wangns

o L. - ‘i)‘-q‘uu -
La‘numﬂs.mmﬂs.,‘-m-\u_u Yiuuss
a | wweviiund Suilina MUY 01133696 | 01140683
TRIANANTIANGY 1. ulgwnavtyBativii 16 fifn o1Asuay| 01140696 | 01140696
gUnsal nadiAnuiamamnssuiiny 01140699 | 01140699

B.S. (Computer Sciences)
University of Miami, USA., 2532

M.S. (Management)
North Carolina State University,

USA., 2535

Ph.D. (Management of
Technology)

Vanderbilt University, USA,, 2542

3.1005-

gnsuargUnInl aa1ananmIneums
Ussrilng, 2557

2. hwanevesnsAnsiuvuly
PAAMATIULTUBURA, 2559

3. prsfinwardiusida g serin
JaFendnumaruduialunisuims
anunTTTRssnsAuRadniunues
panslugsiaAmIHaR, 2559

4. Enhancing social enterprise with
innovation systems, 2560

5. Cost Structure Assessment of Cold
Chain Along the Supply Chain for
Thai Mango, 2557

6. Safety Culture Maturity Model in
Thaitand Broad Industry Bordin
Vonevitayapirom, 2557

7. Development of Manufacturing
Execution System Based Using Cloud
Technology, 2559
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S Fo-ymana
AUMUINIEINTS ANE (@1IT) miznuasu
a o d‘o 3 <r
AAdnIansh u
Foaoty, U nAandniamsdne T SO,
lardinsyssdnanlssnau . vanans
taglu .
UsuUi
5 waUsERuwssa Augasnl, SVEET] 01134696 | 01140684
219736 1. aduiiinasionnuasindng 01140696 | 01140696
mu. Bveraansuasvalulasgnys 01140699 | 01140699

2I19)

ingndmnunsatans, 2545
M.Sc. (Food Industry Management
and Marketing)

Imperial College, University of
London, UK, 2546

Ph.D. (Business Administration)
English Program
UMINENSYTIWAIMMY, 2551

3-5009-C

YDINARENIEUAMARTIA A
ruEiedileu (LANCOME), 2558
2. mafinwrgunuumasadulove
guslnniiinasiansinduluden T
AumtuiwanTagnoainuy i
(Modern Trade) Tulun
ASANIUWILAT LazUSuung, 2558
3. WisuiisunsiuinuAwes
anrsvbsilelvu nseudiouas
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Development of skills and fundamental knowledge relating to business

administration in management, marketing, operations, finance, and accounting; significance of
-"changing global contexts, impacts of globalization and information technology on businﬂes_s!'

research topics.
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Role of marketing in business administration
function. Integrate the philosophy of science with
marketing theory and research. Functionalist
approach to marketing theory via analysis of

marketing behaviors and executive’s actions.
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of business

administration function. integrate the philosophy

Roles marketing  in
of science with marketing theory and research.

Theory building via analysis of marketing

behaviors.
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Wasuulad
Mathematical statistics applied Statistics used in business analysis,
for business research. Descriptive discriptive  statistics, normal  distribution.

measures, normal distribution, single

sample and two sample hypothésis’

tests. Regression, ANOVA, Chi-square
test, statistical quality control, time-

series analysis and forecasting.

Hypothesis testing. Chi-Squares. Analysis of
variance. Correlation coefficient and regression
analysis.  Statistical
forecasting methods for business decision

process  control and

making. Cornputer applications and

interpretation of computer output.
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An  applications of  advanced Questionnaire design, sample sjze
- multivariate data analysis for business | calculation, — sampling method  and
research. reliability analysis. Multivariate statistical
analysis technigues. Multiple regression
analysis, multivariate analysis of variance,
- - o} two-way analysis of variance and factor
analysis Moderator variable, ~mediator
variable, and nonparametric statistics.

Applications of data analysis for business

research.
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