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%a%mﬂmmﬁ'ﬁqnw Advanced Marketing Theory and Philosophy
Fnautlususseny

1 Introduction 3

2 Overview of marketing theory and philosophy 3

3 Philosophical foundations of social science in business research 3

a Theory construction: Grounded Theory 3

5 Theory construction: Structural Equation Modeling ke

6 Meaning and Understanding i

7 Value and meaning 3

8 Explanation and Prediction 3

9 Research paradigm |

10 Presentation 3
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1 Linear Programming & Its Applications 3

2 The Simplex Method & Sensitivity Analysis | 3

3 Computer Software for Solving LP 5

4 Introduction and Overview to Business Statistics 3

5 Sampling Methods 3

6 One-Sample Tests of Hypothesis 3

7 Two-Sample Tests of Hypothesis | 3

8 Regression and Correlation Analysis 3

9 Analysis of Variance 3

10 Chi-Square Application 3
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1 Introduction to Finance 5

2 Literature Reviews in Finance | 5

5 Literature Reviews in Finance |l 3

4 Literature Reviews in Finance |l 3

5 Research Methods in Finance | 3

6 Research Methods in Finance I 3

7 Data Collection Process in Finance 3

8 Statistical Analyses in Finance 9

9 Conclusion and Discussion in Finance 3

10  Journal Submission and Publication Process 3
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Wlasesedvn (Course outline)
Puaumneiin (Y.UIT8-9u U UANS- 98 Anaiuniues)
THARY 01140682 2 (2-0-4)
Fodgnwilne Soaanen1an1sinng
Fodnrwsinne Selected Topics in Management

Frurudalusussens
Introduction to Management
Literature Reviews in Management |
Literature Reviews in Management ||
Literature Reviews in Management Il
Research Methods in Management |
Research Methods in Management ||
Data Collection Process in Management

Statistical Analyses in Management

O 00O N O BN

Conclusion and Discussion in Management
Journal Submission and Publication Process
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1A1lAT9518391 (Course outline)

Puvieia (vu.usseng-uu. U iRns-su Anwimunueg)

SUETY 01140683 2 (2-0-4)

Fodvnulng L‘%a\aLaw'1z‘vmmsé’mm'ﬁmiﬂﬁﬁﬁmmazmﬂIuIaE

%a’i‘zﬂmmé’mn‘a Selected Topics in Operations and Technology Management

Fruudalusussens
1 Introduction to Operations and Technology Management 3
2 Literature Reviews in Operations and Technology Management | 3
3 Literature Reviews in Operations and Technology Management |i 3
a4 Literature Reviews in Operations and Technology Management || 3
5 Research Methods in Operations and Technology Management | 3
6 Research Methods in Operations and Technology Management |l 3
i Data Collection Process in Operations and Technology Management 3
8 Statistical Analyses in Operations and Technology Management 3
9 Conclusion and Discussion in Operations and Technology Management 3
10 Journal Submission and Publication Process 3
79U 30
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\A1lAT9318787 (Course outline)
e (vu.usses-vu UuRns-uu. Anwsenules)

FWEY 01140684 2 (2-0-4)
Foivnwing FoaRMENNINITRATA
ﬁa‘*‘ammmé’mnw Selected Topics in Marketing
Fruudalusussens

1 Introduction to Marketing 3

2 Literature Reviews in Marketing | 3

3 Literature Reviews in Marketing |l 3

4 Literature Reviews in Marketing Il 3

5 Research Methods in Marketing | 5

6 Research Methods in Marketing |l &

F Data Collection Process in Marketing 3

8 Statistical Analyses in Marketing 3

9 Conclusion and Discussion in Marketing 3

10 Journal Submission and Publication Process 3
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\W1lasesede (Course outline)
Nuwmhein (v.UsTene-vu UJURN - Anwienwe)

FWEIY 01140685 2 (2-0-4)
Foivnrwilng SesameniansUnyd
%Eﬁmmmﬁaqw Selected Topics in Accounting
Fnnutlususseny

1 Introduction to Accounting 3

2 Literature Reviews in Accounting | 3

3 Literature Reviews in Accounting |l =

4 Literature Reviews in Accounting |l 3

5 Research Methods in Accounting | 3

6 Research Methods in Accounting |l 5

i Data Collection Process in Accounting 3

8 Statistical Analyses in Accounting 3

9 Conclusion and Discussion in Accounting 3

10 Journal Submission and Publication Process o
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WlAse518397 (Course outline)
umheie (vu.ussee-va Ufuins-wu Anwimenuled)
TWEIY 01140696 2 (2-0-4)
Fodvn1wlny L%@&Lawwswﬁqnﬁsu'%wniqiﬁa

¥ IN1ETINNY Selected Topics in Business Administration

Frunudaluausses
Introduction to Business Administration
Literature Reviews in Business Administration |
Literature Reviews in Business Administration |l
Literature Reviews in Business Administration lll
Research Methods in Business Administration |
Research Methods in Business Administration |l
Data Collection Process in Business Administration

Statistical Analyses in Business Administration

O 00 N Oy AW e

Conclusion and Discussion in Business Administration

Journal Submission an-d Publication Process
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1A1lAse318797 (Course outline)
Twumiiefin (v.ussee-0 U 0RNT- w0 Anvimienues)
W 01140692 2 (2-0-4)
FoAvn1wilne 3%L%aﬂmmwﬂzuqﬂumﬁﬁaqiﬁﬂ
%aaﬂﬂﬂﬁwﬁﬁqqnw Advanced Qualitative Method in Business Research

Frunudalusussens

anudlafiugiuresnsideidenmuniw 3
2 ASEUIUMTIENISUAT AN I TURB TR TITEIT 3
ABN W
WATANNTEUN WAL UULEAN
nsgunauuuddiusiuuaglifidiugiu
NIEANE MIAUNUINGUUALNITTZAUAND
[ARALAaNIY
mMsieseransenule) Msiesevikas eI
NMTIATIEYTRLAITAMUATNUAENTIIEIUNG

O 00 N o B~ W

NINANHAILITNTITBARNAMILaLITIUTL0
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\A1lAT4518791 (Course outline)
Tumbhein (.U53878-10.UJURNS-Tu. Anwfenuies)

AU 01140693 2 (2-0-4)
Fedvnwnlne Fidewinaduadunisitegsia
%a%mmmé’qqnw Advanced Quantitative Methods in Business Research
Smautlusussens
1 Type of Research & Research Process 3
2 Research Framework & Literature Review &
3 Measurement and Scaling Concepts, Attitude Measurement 3
4 Non Parametric Statistic 3
5 Questionnaire Design 3
6 Sample Design and Ethical Issues in Business Research 3
7 Exploratory Factor Analysis 3
8 Confirmatory Factor Analysis B
9 One-way between groups ANOVA with planed comparisons 5
10 Two-way between groups ANOVA 3
ERLY 30
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