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(Managernent Accounting)

01131211 NSRUGIND 3(3-0-6)
(Business Finance)

01132111 %ANNITIANIT 3(3-0-6)
(Principles of Management)

01132142 AMWIRSONNNNHVNEFIND 3(3-0-6)

(Legal Environment of Business)
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01132332
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01133211
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aiifgsna

{Business Statistics)
msiereidaSnaiensindulanisgsia
{Quantitative Analysis for Decision Making in Business)
FHUUMHBINGGINY

(Business Tax System)

n1sinnmadanagns

(Strategic Management)

MIIRNTITNISHER

(Operations Management)

NANNINEIAN

(Principles of Marketing)

- Ay nawizvenu 34 vidhein

01134212
01134321
01134322"
. 01134332
01134341
01134351
01134411
101134412
01134432
01134491
01134497

01134498

R AT
" shrulalm

WoAnsTuuIloa

(Consumer Behavior)
NINAINTENINUTHANA
(International Marketing)
MInanRdvia

(Digital Marketing)
nidansudndusidanagns
(Strategic Product Management)
NIANITTIVRNIIAAIN
(Marketing Channel Management)
mi?i;am‘smimmmmugsmms
(Integrated Marketing Communication)
N1IIANIINIRNA

(Marketing Management)
NTINEINSAINTSIY

(Sales Forecasting)

NALNETIA

(Price Strategy)
suouiEieRugumenisnain
(Basic Research Methods in Marketing)
dunun

(Seminar)

gy

(Special Problems)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6}
3(3-0-6)
3(3-0-6)

3(3-0-6)
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01134311

01134312

01134314

01134315

01134323

01134324

01134325

01134331

01134333

01134342

01134353

" 01134354

01124355

01134356

01134413

01134421

* swisntnlng
* nefndiug

mMssnde

(Purchasing)

mIdanIsITUNe

(Sales Management)
FTYIUITUNNNITAAA

{Marketing Ethics}
mimmmﬁamm%’uﬁm-uaudaé'muuax?iwmﬁau
{Marketing for Social and Environment Responsibility)
AMTIUHUN SAAAEINAENGS
(Strategic Marketing Ptanning)
ANSRAIATINY

(Sports Marketing)
mspanamsviaaien

{Tourism Marketing}
ulsunendndunitazsm

(Product and Price Policy)
MImaaHARTuNNGUT

{(Marketing for Luxury Products)
AMsAvan

(Retailing)

msuSwsgnenduius

{Customer Relationship Management)
Aadensve

{Salesmanship)
AITaESHNITTILLALNISAAIANINT T
(Sales Promotion and Event Marketing)
nsleuan

(Advertising)

nseatauasnsinaule

(Marketing and Decision Making)
ms¥amaianisdweanuasiiia
(Export-Import Management)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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01134422

01134423

01134431

01134442

01134490

01134492*

NIFARUINS

(Service Marketing)
MINAIAGINIGITNe

(Business to Business Marketing)
MINAUMBLIANUUUNERTUN
(Product Development and Design)
wanmyInn1sasdannd

(Principles of Logistics Management)
auiafnm

(Cooperation Education)
Anusgaumsaiiv@nnisnais

(Field Experince in Marketing)

- nguAvUyd

01130112

01130211

msVryidunana |
(Intermediate Accounting 1)
msUyTdunans I
(intermediate Accounting Il)

- NGUTTINTGRL

01131212

01131312

01131315

01131316

~-01131321

01131411

nsduynea

(Personal Finance)
nslgrouiimasunisiassvinamsiy
(Computer Applications in Financial Analysis)
dudauaznisSomiudy

(Credit and Collection)
MIIAMTBUNING§sAa

(Business Asset Management)
MIRUIEINUTE WA

(International Finance)
MIATTIMaNMI NG

(Securities Analysis)

- ngudvINTTIaNTs

01132213

01132221

01132222

01132243

01132333

myfaasosdinig

(Organization Communication)
NOANTIUOIANTT

{Organizational Behavior)
M3IANINTHeNTUYYE

(Human Resource Management)
gsnnasaNSuRnTausiadany
(Business and Social Responsibilities)
TPUUATAUARIN YA
(Management Information Systems)

3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)
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01132334

01132335

01132351

01132461

01132471

MIIATIRTEUUNUGIND

(Business System Analysis)
MIIANSIATIN TN NG

(Business Project Management)
gfaTEMaUsene

(International Business)
ayundufussnoums
(Entrepreneurship)
msdamsesimsiemadoui
(Management of Learning Organization)

- nuAvnsdaninTnGn

01133242

01133312

01133313

01133314

01133315

01133317

01133323

01133341

01133415

01133427

e adnvseiindiesiu
(Introduction to Electronic Commerce)
NM5EDNKUUTEUUNITHAR

(Operations System Design)
NSATURNALYUNTHAR

(Operations Cost Control)
mydanndenagne

(Strategic Sourcing)
NMNITHLHULASNTATUANATSHER
(Operations Planning and Control)
N3NNI

(Quality Management)
MSINNTTINRTNLTY

(Hotel Management)
nsdnmamalulatiesiu

(Introduction to Technology Managernent)
nagniBaufuRns

(Operations Strategy)

MM TAIBATITUY

(Airline Management)

3. wwasdyidened  ldtesndn 6 minenn

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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01132413 misdanmadnagns 3(3-0-6)
01134412 NIIRLINININTTVIE 3(3-0-6)
01134497 dnnn T
01134498 Uymsieing 3
Arawisiden 6(- -)
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01134111

01134212

WANANTARG 3(3-0-6)

(Principles of Marketing)

ANVUTLASNTIUIUNISINTAATN WUIANAA UNUIN AMUEIAY wiiil
wavUadenumsnann mmuamummﬂ nsdenaatmtvng wqmnﬁumuﬂnﬂ
dulseaunsean waznsisensmaniewiy

Nature and process of marketing. Concepts, role, functions and factors of
marketing. Market segmentation. Selecting target market. Consumer behavior.
Marketing mix and marketing research.

naanssuguilng 3(3-0-6)
(Consumer Behavior)
Aniidesounndeu : 01134111
wanu.a-*mnmswqumni'iuwuﬂnﬂ'lumswmm‘mmﬁu’lwaﬁuﬂ'l lngfivrsan
fatadusing q m'lumuﬂimﬂmuumauau{hfaamauanwuawawamamimﬂﬁuh
maamun'ﬁmlmmaw"lmnnm‘sﬂnqumn'ﬁm‘}luﬂnﬂmﬂisqnﬂ Warwuanagws
VINNITRAIA
Principles and analysis of consumer behavior. Considering factors for
buying decision both internal and external factors, including the results from
studying consumer behavior to set up marketing strategies.
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01134311

01134312

01134314

A15dad 3(3-0-6)
(Purchasing)
AgnfidoaEausnnay : 01134111
UNUM LLasmmﬁﬁﬁtwummsﬁ'ﬂmiﬁ’nun'ﬁ%’m‘&fa anufuRnTEUTEAEIANTT
swinde mmﬁuﬁ’ué'uaaaﬂuﬁm“gaﬁumuﬁu 1 Tussdms Wounsuazspdounti
$nte n"u'i’{l’m%auwsfma'imwuaxnﬁsmaéww msr‘iwummé’nﬁmz‘umﬁuﬁﬁﬁ
$ndo msﬁmummmmmﬁm%’a AMSIAENUNATNY msﬁﬂé’m_,mnuazﬁmmm’
AgVHIY m‘s"‘am'i']sﬁﬂ'ay,atﬁmﬁumsﬁ"q%a Funu s ks A15AIVULALNNS
Heeity mswBaudieuswi
Role and importance of purchasing in modern business. The responsibility
of purchasing officer. Relations with other departments in an organization.

purchasing’s  policies and rules. Centralization and decentralization of

= A’ 1
TATTNAALDY nsYs SN

purchasing. The determination of specification, quantity and source. Contract
and legal problemns. Data analysis of bill order, cost, price, profit, capital and
risk. Comparing the benefit between producing, purchasing and rent.

NIS9ANINNTY . 3(3-0-6)
(Sales Management) o
Jyrifasdeuniney : 01134111

Anunrran1iinniTvs ANTTABIANTS ansfAnuauleug prsaTsINTnIT
g msduating nfaden AslvARBULNY ArsadrarTyasindtls MITIIEY
LAENATIERNTYIY nﬁﬂ‘wl.ﬂuﬂau,azﬂ'ﬁmuf]um‘s'uw 1N UL TSN
LasATddgansIe MIUTsEiueg WAENITATUANITUIY

Sales organization. Sales planning policies. Recruiting, sCreening and
selecting applicahts. Sales compensation. sales incentive by good moral
supports. Sales planning and analysis. Sales quotas. Sales budgeting. Sates
and cost analysis. Sales evaluation and controlling.

Q5FYIUTTAUMINIAAIA 3(3-0-6)
(Marketing Ethics)
SqfigesGeunnniay : 01134111

LN AATDIRTTITUTIUNNNIRATA iﬁimUﬁmmqmwmmaqaﬂﬁﬁuwﬁqqiﬁa
Hedufi A mMunfTIEIUTIUNINITAATA asimumuman'ﬁﬂa'mﬁﬁ'ﬂﬂl-h‘lum-s
AURUARENENINNTAAIN ﬂrgmuas*z‘faiﬁt,tﬁﬂuﬂ'n'iﬁwiimmimman'ﬁma'mlﬂ
AR

Concepts of marketing ethics. Marketing ethics of business institutions. Factors
determining marketing ethics. Marketing ethic approach in planning marketing
strategies. Problems and arguments concerming in imptementation of marketing ethics.
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01134315  nsaamieauURnvaUsadaLLardwInday 3(3-0-6)
(Marketing for Social and Environment Responsibility)
o o u = 1
FenneaSeuyioy ; 01134111

ATNVUIBUAEAMNEIAVINAIN NADAIUUIAR U%"um‘mwmima'}ﬂﬁaj«ﬁu
muuiiavoudedeautardaiinday dudsaumanismatnifioauuinveude
drmardaandoy msldnsiammunsemaiienGuuuamgAnssuguilnauay
gafabifiisisnrmiviaveuredauuarfuandeufensliiinnswanndiauoss
Safiu nedifnumn

Definition, importance, concepts and philosophy of marketing for social
and environment responsibility. Marketing Mix for social and environmental
responsibility. Using marketing management for changing consumers and
business behaviors to be responsible for society and environment in order to

reach the sustainable development. Case studies.

01134321  msnaasewinaussind 3(3-0-6)

{International Marketing)
SildoaFoundew ; 01134111

AU AYUazan LIRS aLYeINSRARTEVTNUSEMA unumilazulautgtes
i3 nsfinsanfendudiuaraatn nsussgituvie nsimuaTIA1 nasvuds ans
deondunudmine msdaaiummtusuuazaiugy Ty wazguasselunisnain
sswiedsung

Importance and environment of international marketing. Roles and
policies of government. Criteria for products and markets selections. Packaging,
pricing, handling, agent selecting and promotion. Planning and controlling.
Problems and barriers in international marketing,

01134322 nsaanfana 3(3-0-6)
(Digital Marketing)
Sufideedeusnney : 01134111
Uionn winfin wasmuddgyuaansaamaiva anwwnderdmiunanadidva
msfimundiuiiwmatn nsdeanaamdmmnstasimunsumisdmsunaniaa
MaaTnignm mIadnaszsdnuaznisiiduhuionisdossiiudenina ms
Famstodadudenuaiatafaaterudiuresmsdui nsdine

" swivtiuly
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01134323

01134324

Philosophy, concept and important of digital marketing, digital marketing
environment. Digital marketing segmentation, targeting and positioning.
Customer analysis, creating contents and engagement for communicatiﬁg via
digital media. Managing brand reputation within social network for sustainable

brand. Case study.

mMysuEunsaaniBanagns 3(2-2-5)
(Strategic Marketing Planning)
SunfidasSeusnnou : 01134111

NSHULHUNTITRAA SiassimaUasuwlasnumsnaiaiie [iaenadewie
anmnsaintsnatn viedsesdiamdnfnsinasdum FaurgduuuununInain
Ussnaudeminseianimuasdeuanelunazaiguen arsvuanatn MaEen
aaralmisuaz N umian Ausl aasaunisimuanagrddulsvau
snan 1iun ndaduet nsmenal nsdenteamaniidasvitguasnisduaiy
AIAEIR

Writing marketing ptan. Examine how marketing plans can change with the
life cycle or market conditions of product or service. Developing a model of
marketing plan that include an analysis of internal and external environment,
segmentation, tarketing and product postioning, and defining marketing mix
strategy; product, pricing, distribution and promotion.

ASHAIANK 3(3-0-6)
(Sport Marketing)
Jyrfidasdeuannou ; 01134111
m'msm’lm‘m'h'luﬂ'liwlmimmmuavnaEmﬁn'1'immﬂmwsuaumu.au'usmm
LﬂEJ’J‘UE]QﬂUUﬂﬁ"MﬂTﬁJﬂW'I naawsms‘l:unmtﬂumsmua‘tumimmima'\mmmu
ﬁuﬂ'lLl.auUim'iau'] w'luaﬂ'luammwniiunm ﬂ"l'i’]Lﬂ‘i'l"ﬂi]ﬂBBU'ﬂﬂLL'ﬂQ Tomauas
aﬂa‘iiﬂwaaaqﬂn‘snw’! AIRATUEYY MIMASBELAT NTANESUNIIRAAAUA NS
Usyyrduiug m‘slwﬁwﬁmqmimua.,m'i'mﬂwqmnﬁumuﬂnﬂaumwan'uaqnunm
Knowledge and Understanding about the applications of marketing and
strategic marketing concepts to sport products and services, and the marketing
of non-sport products through' an association to sports. Strength, Weakness,
Opportunities and Threats analysis of sporting organizations, sponsorships,
branding, promotions, public relations, licensing, and research about sports

consumer behavior,

26



01134325"

01134331

01134332°

n1smaIRNTYia i _ 3(3-0-6)
(Tourism Marketing)
JurideaSsumrion ; 01134111

ngui WA RNsAAIARaENTUSYYNALY meldviunvsamsnisvieadien
wazasrnsATunITYio Ndign nszmumsmsma1ﬂn‘m’ia\lLﬁmuazﬁnvmztamwaq
MIAaIRNIYBATi NIIVBMINAINATTVIBAUTI wazngAnTninosifies waunas
AAANISHBNTIET nsdifinw

Theories, concepts and applications of tourism marketing within a travel
and tourism organizational context. The tourism marketing process and the unige
nature of tourism marketing, tourism marketing research and tourist behavior.
Tourism marketing plan. Case studies.

ulsvendaiusiuassan - 3(3-0-6)
(Product and Price Policy)
JuriideaFevundion : 01134111

WIAMIARG wae@'u‘%mﬂumﬂ'muuuuasﬁmumu‘[umuuﬁmﬁ’mﬁua;fs'rm
msimundUssaundniug mIRnagninea i funBnsusiuarsaly
A0ANADINTUNITTIneAn Ao e n'l‘sﬁnmfjmmnﬂé'aun'iU'luua::mauanﬁﬁsia
wanssnusimsivusulevendnfusiuaysaa

Manager's concepts in planning and setting product and price policy.
Setting product mix. Developing marketing strategy for product and price
related to product life cycle. Studying internal and external environment that
influence and to set product and price policy.

msdamsudnfusiiBanagng 3(3-0-6)
(Strategic Product Management)
AniidaFesiou : 01134111

wuwrAaTun IRy waznagnan1sInnisnAns g nsimuadIulseay
SR 'm'sﬂ’mu1naqn5n1‘ma1mLﬁmﬁ’uuamﬁ’mﬂ"lﬁaamﬂé’aqﬁ'uaws%"ﬁmnﬁnﬁmﬁ
msﬁnmamwu'Jmé’aunw’[uuasmyuanﬁﬁuans:nucﬂ'amﬁwLmunaqwémﬁ’nms
nAnfoe ua::n'ﬁﬁ'mmu.num'sma'mﬂaonﬁmﬁmﬁlﬁﬂamﬂé’aqﬁ'uﬁwﬂsxaumq
msma'm'a'u']

Concepts of strategic product planning and strategic  management
planning, setting product mix, the development of strategic marketing for
products in according with product life cycles. The study of internal and
external environment impacting to strategic planning for products management
and development of marketing plan for products in according with other
marketing mix.

" Wanenlwi
" Mevdiun
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01134333°  NNIARINHBAAMINGUT ' - 3(3-0-6)

(Marketing for Luxury Products)
Syiiseaieumnieu : 01134111

m*msm"l.ﬂannumsnmnuamnm‘nwswrl amwu'zmaaun'ﬁnamwamnmﬂ
WWI‘S'] ﬂ'l'i‘]Lﬂ‘i'lu\dNU'ﬂﬂﬂNﬂﬂnmﬂ%‘ilﬁﬁ a'Ju\JSvaumina'\mnamnmmm'ﬂ Houu
ﬂﬂﬂﬂﬁﬂ"ﬁﬂa‘lﬂﬂﬁﬂﬂﬂl‘nﬂ‘iﬂi’l

General knowledge of luxury product marketing. Marketing enviornment of
uxury product marketing. Luxury products consumer analysis. Marketing mix
of luxury market. Develop marketing for luxury strategies products.

01134341 nnsdamsdamamsaain 3(3-0-6)

(Marketing Channel Management)
Jyrfinaa§ouaiieu : 01134111

Snvmzlaseain itltLUU'uawawl'Nmima'm unumwifazn1 A
'Uaamamsmmﬂumauﬂluuu aenvunisnatn Yataudnazarmsiniiaiuvnl
anmunIe q ﬂ'l'iﬂﬂlﬁan asUsEdiuRe ANSAIUANTEINIINSAANG naonaulade
UALANLIASIUSN wuuaﬂamﬂﬂmﬁ'aaqmqm‘ima'm

Nature, structure and type of marketing channel. Role function and
development of channel systems. Conflict and co-operation of marketing
institutions. Selecting, evaluating and controtlmg marketing channel. Factors
and environment that effect marketing channel management.

01134342 mIfdan ' 3(3-0-6)

(Retailing)
JuriideaGouinau : 01134111

’ﬁm:}t'u"Ltﬁ“‘]‘]WU‘]n"liWNﬂ'ﬁﬂ']l]aﬂ an1un1sAvan n'ﬁ‘{mn'ﬁmun'ﬁﬂ’l
Jdn m‘naanmtawm MSINDIANIT ATIARNUYAAR ﬂ‘1‘i’-ﬂﬂﬂ‘1‘iﬁUﬂ’l MIRATIAY
FBnsduaiumIevesiamsiiyan Ll.a.,n“ﬁ'le'in'ﬁmq 1 maammiwun'ﬁmuﬂu
ﬁ_\']um?uuuastm’ﬂummm‘smﬂan’luamnm

Characteristic and revolution of ratailing. Retailing institutions. Retailing
management.Location. Organizational management. Personnel management
Mechandising management. Price setting. Promotion methods and retailing
services. Controlling systermn and trend of retailing business.

01134351 pudparsnisaanAuUUYSIINT . 3(3-0-6)
(Integrated Marketing Communication)
JyriidoSewniou ; 01134111
nauwsmiﬁaa1sman15ma1ﬂ‘[nan'1ﬂemm1 ndaEun1svie nMsnelneyana
MIUTETAUALS MIRaIAnIens LLﬁuT\JLLUUﬂ"l‘iﬂaﬂ‘liau n'rsa‘mn'n'susmﬁauﬂ']
mwanummﬂaumua..wqmn's-sumwa

" {Uamririlw
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01134353

01134354

01134355

Marketing communication strategy through advertising, sales promotion,
personal selling, public relations, direct marketing and other communications.
Creating brand awareness, brand image and buying behavior.

nmMsuSmsanatduius 3(3-0-6)
(Customer Relationship Management)
JvfifesSeuunden ; 01134111
ns"mumiw'Nm'iﬂmﬂ'lumiﬂ'i'Nquauwusmwsvaum‘muaﬂm msanaule
IﬂiuﬂiumqmimmﬂLwaaiwﬂ’nm'uﬂa)ua.,m'mauwumnﬂ‘i NI WNBIANTUALAAA
ﬂumwuﬂnﬂLLakuaduTmLau msmmﬁu‘[waLwa'lﬁlmﬂmmtwﬂma'l‘unaawﬂmnulm
ﬂaﬂﬂﬁmﬁnmanm msmgneivl WazNIAgNAINGY
Marketing process to build long-term relationship with customers.
Marketing programs decision to create good understanding and relationship
between organizations and market, including customers and stakeholders.
Value added buying decision through win-win strategy. Strategy for customer
retention, new customer acquisition, and customer win back.

Aavznsvy 3(3-0-6)
(Salesmanship)
SvideaSoumndo : 01134111

NANWALATTUINITIAUDVIDELAT NSy mummmaulwaauﬂwmNUiTnﬂ
n'l‘sﬁnqumn'ssu'uawuﬂnﬂ wan%mwa'uwan'ﬁm'lﬂ‘ﬂa 'Jﬁn'liL'u’lmma'mLﬂ'mu'w
MIainAmdnyLy ruasnuauURYowInamYIe Watduwinanneiia wAlAnty
991 Msaiauyeddiniugitvandn ﬂ’ﬂu"i':l.%'mﬁmuiy‘m’li%a'ﬂ'lﬂ

Principles of selling process. Analysis of the buying decisions process.
Characteristics and behaviour of consumer. Psychology in sales incentive,
Principles of psychological for consumer motivation. Data collection for
planning approach to target market. Training salesmen. Technique of
negotiation relationship to customer and sales contracting.

nsdusESuMsTIgLazAITRAIRRING 53 3(2-2-5)
(Sal.es Promotion and Event Marketing)
Qﬂﬂwmmﬁﬂumnau 01134111

AmunY ATwdny TagussasAnisdauasunisvisuasninainianssy
wuIfa vann1s Barsdaadumaouazninainionisy MTTNUNLLAZNISAIIUA
nagnsadaiiussAninm melinsiinsieianiunisel nsdmumtamane nns
a%’waaﬁﬁm"’s'mﬁauasmﬂﬁanﬁaﬁwauwmuadwmmsauaaﬂﬂﬁmﬁ‘mﬂ%aqﬁa
yInsaaadu MFInURTR

ERTH TR
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01134356

01134411

01134412

Definition, importance and objectives of sales promotion and events
marketing. Concepts, principles, methods of sales promotion and event
marketing. Planning and defining effective strategies by analyze situations.
Defining objectives creating tools and selecting media that meet and match
with other marketing tools. Practicing required.

M larson 3(3-0-6)
(Advertising)
Jenfideefounnau : 01134111

unum ANYEIATY AT INATNAATBINTBIYAN N15INBIANTT M3
Tawmn vdnmIdavhesdusenaurasmilawmn nsdenvagla nsidendolavan
AFINRHUTNUTIA MITAT U TZINN n'l'i'a.l'i.,muuaumwan'l'i'i?.lt-mn AORUIBLAE
I558MUTIR MAETetumslaan

Roles, importance, development and concept of advertising. Organizing of
advertising, composition of advertising work, selecting media, preparing campaign,
budgeting and evaluation of advertising. Law and ethic concerning with advertising.

N1SIANTNITAAIN 3(3-0-6)
(Marketing Management)
Sefidoaiounndeu : 01134111

WUIATUAANTITIRNTITNNNITARIR mewtLawﬁﬁﬁwaqﬁﬁ'mnﬁmsmmm
uTUU'lEJLLasnaUﬂﬁ'ummiimmimuwamnm% 7181 FomMNINITRAIALAENITANATY
A15MATR NITIATIZR NITINNUNU n'l'iﬂ'mﬂmtaum'i's)ma\mnﬁ wuAluUINIg
Fanrmanaluauinn 'smmﬂ'li'n.ﬂﬁmﬂmmuaun'imﬁnmmqn'ﬁma'm

Concepts of marketing management. Roles and functions of marketing
manager. Policy and strategy of product management, price management,
channel management and promotion management. Analysis, planning,
controlling and organizing. Problem and case study in marketing.

AMSHEINIAINITUE 3(3-0-6)
(Sales Forecasting)
FyfidouFeunnriou : 01134111

VAN uarANE A YEININGINTHINTTVIY waiauazisnrsnensel
Useinvasteya n’mLﬂi'luwuanal.mﬂiu'lml.l.a"L‘Udﬂrumw Yoduiiiianinasenny
QNADALNUETIANTHENT i’]imdﬂ’l‘iu’ma‘vaﬁﬂ'ﬁWE_l'Iﬂ‘imol'lJLﬂuaLLU“LwE)\JiU‘U‘@QLLﬂu
WRILIHUM TAAIN

Theory and importance of sales forecasting. Techniques and methods of
forecasting : types of data, analysing data in quantitative and qualitative,
Factors influencing the reliability of forecasting including the application of
forecasting output for improvement and development of the marketing plan.

30



01134413

01134421

01134422

nmatauaznsanduly © 3(3-0-6)
(Marketmg and Decision Making)
JuildosSoumndoy : 01134111

m'tmuwmiau'umm‘usm‘imsmmm‘lumiﬁ'ﬂﬁul’ﬂ dyvmuanisaatn nas
uunuaznIsIndiu YBURYBIN1AREUlINIINITRAIR nsdenianisuitamn
warddnisandule min'm‘uﬂ'wananmwNm]w{]mamswmu'mﬁfmﬁuhmo
A15REIN m‘mﬂﬁu'[m‘mf}mmwuazL'ﬁqﬂimm ATEUIUATTAITINURULAEATS
sndulonenisnann

Responsibility of a marketing manager in decision making.  Marketing
problems, classification and grading, Scope of marketing decision making.
Selection in problem solving technic and decision making technic. Building the
theoretical base for developing a marketing decision making. Qualitative and
quantitative decision making. Marketing planning process and decision making.

nsdamailemsdseanuaziuin 3(3-0-6)
(Export-Import Management)
JuiidisaZeusndon : 01134111

winuarn1sUfUalunisdesensasinda nguuie wavszifoudatdy
W‘s"i'l‘n'unmJmLLau‘uan'mum'lunTiﬂqaamLa“mw'\ BujUBuazimsunsiuenans
mimé’rymwa'zna 'Jﬁm'm'mﬂan'm‘s NTUSTRRUKS nisauds mydisedu as
amm?u.a.,n'1Wﬂwmﬂmu'umumunaaﬁumaamm B MUIBIUYBIMNTITNITUaY
anuenvuiisadastunisdedudn

Principles and practices of export and import. Rules, regulation and
restriction of export and import. Documentations. Buying and selling
contracts. Customs procedures. Packing, handling and transporting. - Export-
import payments. Organizing and managing export-import departments.
Government offices and private institutions relating to export-import business.

N1IARIAUINNS 3(3-0-6)
(Service Marketing)
Juidpadousnriou : 01134111

ANBULLATIDUUAYBINGIAUSNIS MITuunYsnm waAnsnmlduinsdiy
Uszaunsnaiavesduaiuinag Iﬂ‘Nﬁi‘NLLﬂ..-ﬂ’IiwGMU'l'de‘u‘wﬂ‘i"ﬂi]Uﬁ'iﬂi]ﬂ’lUﬂ']i
Wuimsuasfnwigsfioudnsawizoga

Nature and scopes of service marketing. Type of service. Service consumer

behavior. Marketing mix of service. Structure and development of service
institution. Study in specific service business.
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01134423

01134431

01134432

nseaNagINagsIne 3(3-0-6)
(Business to Business Marketing)
'ru'mﬂmrmumnau 01134111

‘wanm‘iua“wqw{]‘immn‘iumums ‘IJEJQM‘iﬂa'mﬁ‘iﬂﬁ)ﬁﬁ‘im] Favanetaduiuas
U‘iﬂ"li?l'ldﬁiﬂ'ilLLﬁuﬂﬂﬁ'lﬁﬂ‘i'illﬂ’.l'\llLLﬂﬂﬂ‘N‘Uﬂ\‘lﬂﬁ']ﬂauﬂ'lNU‘iIﬂﬁﬂan"ﬂﬁiﬂ'ﬂ N1l
'lLﬂ‘i'l“ﬁWﬁ]ﬂﬂ'ﬁJJ‘U'ﬂQﬂ"l‘i‘ﬂaiﬂﬂﬂﬂﬂﬂ‘iﬁiﬂ% ﬂ'liLLU-Jﬁ’J‘Uﬁﬁ’]ﬂ miﬂ‘mumﬂ'mmau,a“
ASTNAWUNUAUAITIAY ﬂ"l‘i’J'NLLNuﬂﬁU‘ﬂﬁ‘Hax‘lﬂ'ﬁﬁ]a']ﬂﬁiﬂ'ﬂﬂ']‘i?'l-ﬂLLNULLauﬂ')Uﬂu
drulszaunenIRangIng m'iimm‘im”m‘i‘uijaumaaaﬂu‘uaamﬂn‘iﬁ‘inmwam‘s
'TNLLN‘NLL'ﬁun’I‘Sﬂ’lLu‘un'ﬁﬁlﬁ"lﬂﬁjﬂ%

Principles and Theory, including process of Business to Business Marketing
which determine as product and service for business or Industry. The
differences between consumer goods and business goods. Analysis of
organizational buying behavior market segmentation , targeting market and
market positioning strategic planning of business marketing planning,
implementing and controlling of marketing mix. Management of corporate
social responsibility for planning and implementing business marketing.

AsvANILazIaNRUURARAMG 3(3-0-6)
(Product Development- and Design)
JyniiaaFuuunnou : 01134111
ATUFNRLESENINNIRAN m‘saanLL'U‘ULLa.,miwEmﬁamsﬁ'ﬁuu’ma"ﬁ‘lmua
nARAuAITIERaIN ATEUIUN WAL HARS U min’muﬂmmmmms'na\"]aﬂm
mi‘lﬂmmmwﬂﬂmmnuwamnm‘n anrtimunssundafiud n1990nLUULEY
qmﬁ’mni‘smmzl.waﬂ'rmam mstndafusiiignain nsfnatazn1TUsEIEIURG
Relation between marketing, design and manufacturing for product
development and launching.  Product development process, identifying
customer needs, product concept generation, product architecture, industrial
and manufacturing design, product launching, follow up and evatuation.

NAgNSIIAN 3(3-0-6)
(Price Strategy)
SurfifeiFuunniou : 01134111

LlU’Jﬂﬂﬂ']Ui’lﬂ"l m'i‘u'iw’l‘in'limiﬂﬂ'flwuﬂ‘isﬁwsmw ﬂ’J’llJ‘iﬂ'lmﬂiU‘ﬁﬂ‘\ﬂmﬂu
ARITIA m'\m'm'(,qwqmnsmanﬂ'a'lum'im'i'\m Ummwummuﬂumamsmmﬁu’lmm
iﬂﬂ'lLLauﬂ'l'i’JLﬂ'i'lwm'mmmﬁnmqmimja’uu'l.un'ﬁvl'm'ﬂﬁvmn'ﬁma'\ﬂ ATHAINNNG
gVSMTRITIAN npanefiiedosiunagninsiinn

Price concept, effective pricing management, economic knowledge of
pricing. Understanding customer behavior to pricing. Role of costs in pricing
decision and analysis marketing profit competency. Developing pricing
strategies. Legal aspect of pricing strategy.
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01134442

01134490

01134491

01134492*

winnrsdantsiadafind 3(3-0-6)
(Principles of Logistics Management)
JuriesGeuanou : 01134111
winnisuavnszurunisladafnditeativayuingfvuarduddusagy
wnanudaladadnduvunaunandasuiuionssuladafindudn  nisdantsnagnsla
Jadndlugalaniing
Principles and process of logistics in order to support materials and
finished goods logistics concept through main logistics activities. Logistics

strategy management in globalization.

aAvineAnYA 6
(Cooperative Education)

msufiiamiludnvusminaudainmm snulasamsitldusaumng saoaunis
davinsenuuasnsuaus

On the job training as a temporary employee according to the assigned
project including report writing and presentation.

sfeuisiseugumenisaan 3(3-0-6)
{Basic Research Methods in Marketing)
JuriideeSounadeu : 01134111

‘I/‘iaﬂI.Lau‘i"’l.‘UEIU’JSﬂ'Ii’J'-JUWNﬂ’I'SFIﬂ"lfil msfmuadyn msnegluuuide
ﬂ”l‘iﬂ\!’mﬂﬂiu’dqﬂLLﬁuﬂMNﬁ]ﬁ'lu n'l'iLﬂU'S’JU'i'J:J‘uaua n1sasnanuuasualy N
'JLﬂ'i'mmLaumﬂTm'uaga ﬂ'ﬁ'['nanmﬁ'm‘iun'l'iwu MIBYUTIVIIURASNITIAUD
Nan15IdL

Principles and methods in marketing research, identification of research
problems, formulation of research objectives and hypotheses, collection of
data, construction of questionnaire, data analysis and interpretation,
application of statistics for research, report writing and presentation.

Hnuszaunisaiiviiwnisnain 3

(Field Experience in Marketing)
nmstndszaunsalindnitunisnainluanmdsznounisluasdnininignie
aaantu neiliszesarlunisiinanufndenulidesnds 200 $2lue naviaue
TgnuRamsUUR
Practical experience in marketing field in private or public sector for
minimum of 200 hours and presentation of performance report.
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01134497 Huuwn 1
(Seminar)
miﬁmuaLLa::aﬁUiﬂﬂﬁﬁﬁaﬁﬂﬂau'lwnmqmsmmﬂ'lussﬁuﬂ%zyrg’m‘%'
Presentation and discussion on current interesting topics in marketing at

the bachelor’s degree level.

101134498 Uggwiiew 3
(Special Probtems)
msfnwduAs I IRRsERUU YIRS wazGoudsadyuiunonu
Study and research in marketing at the bachelor’s degree tevel and

compiled into written report.

3.1.5.2 edrildusiaivanvangas

01101181 IATWFANENTIANIA | 3(3-0-6)
(Microecconomics 1}

A unednunuay TN sinyATegaanilyniAsyie msimifiens
szuuIATEHY guasAgUIY u.asswmmmﬁmm}uwmqﬂaqﬁuﬁzqﬂmun'ri'l,'z'fqﬂaqﬁ
LLaqumu'Lum*sﬂﬁﬂ’ﬁwqﬁnssmaaQ’u‘%’iﬂﬂu,asas"mﬂiziﬂ'uﬁqs‘ﬁ%mmﬁmLLazéfuv‘lu
ATHER ﬁuv!u'luiwzﬁv'uu.azssasm? nsnAntuseezem NIRAnluTzeye1NIn Fa
Aeadeafuanuimnihuasuaig s muasARaRastuRaIae | naufsai
U UR n1ssEaesEld nsiuuna1dng aonNILE LATHARDULVNIINNITAINU

aueanau wazALlivinfioniu
Meaning, nature and methods of economic study. Economic problems.
Functioning of the economy. Demand, supply, price, elasticity of demand and
supply, application of demand and supply. Consumer behaviour and utilities.
Production and'cost, short-run costs and long-run costs, production in the
longrun and very long-run concerning progress and pollution. Price
determination in different types of market, application of price theory. Income
distribution, determination of wage, interest, and return on investment ;

poverty and inequality.

01101182 ATWgAIEATIMANA | 3(3-0-6)
- (Macroecconomics 1)

<l o v - ot nl L2 o L -
32nislunnsiaseladsseisid Yadeihdumsinunsiglauseeiein N3
ﬂ‘ i a A ar = dl -su v =,
WasuwUasselauseenid ’Jg]‘im‘iﬁﬁﬂ%LL’:Wﬂ‘liLﬂ'c‘iE\‘l.ﬂWl‘U'lJﬁxll'lJ‘i‘lﬂﬂ\J‘iz‘ll’l‘li'm
wquﬁuasuwmnﬁ’uequ‘lﬂman'ﬁﬂé’q S¥AUIIAT NITRULASAITEUIANT ML
Susitasmaimsenseld A EALAENITEYTENINYTEINA 19T uLazduie

aradidyAuln wasmaianaTsghaTouiioy
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01130112

01130171

01130172

National income account. Determination of national income. Business
cycle and national income fluctuations. Theories and measures of fiscal
policies. Money and banking, monetary and income analysis. International trade
and finance. Unemployment, inflation, economic growth and development.

Comparative economic systems.

Mt Adunans | 3(3-0-6)
(Intermedlate Accounting 1)
'meﬂmtsaumnau 01130111 w39 01130101 Wi 01130171

ﬂ‘ii]ULL\J'JﬂﬂﬂﬂViiUﬂ’lii"hEN'T‘UVl'Nﬂ’liNU WﬁﬂﬂTiUIU'UEHJY]SWEJ N759UUN
Ussinm ﬂ'lﬂﬂuaﬂ’]I.lﬁ"m'il.tﬁﬂdTIUﬂ?iﬁumiwEﬂU'i’lEN"IUVI'Nﬂ’l‘SNU Faussnousne
NuamLLa“‘nan'ﬁmammwuaﬂ anvil MUY Audaands & WU muwum‘mﬂu
WAL 9115 wazgunsel ﬁumweﬂuummu nsesAYBIEUMINY adamSunindiie
Msaayu ﬁumwé‘luuuunuuma‘hLwa'mﬂua“n'l'iﬂ"lmm'mwuman NIWEINTUI
Lasin¥AINTIY

Conceptual framework for financial reporting, principles of accounting for
assets, classification, valuation and presentation of assets in the financial
reports. Those are consisted of cash and cash equivalents, accounts receivable,
notes receivable, inventory, investment, borrowing costs, property, plant and
equipment, intangible assets, impairment of assets, investment property, non-
current assets held for sale and discontinued operations, mineral resources,
and agriculture,

Nty Bnsidy 3(3-0-6)
(Financial of Accounting)

Manmium'umw 1ﬁmiuuwn'uiy'u'uumummnuwuam anwﬁ Mudy Bud
AIndD Ruau ﬁuwswawummmmﬂuummu wuﬁuuaumu'ﬂa Q’ﬂ WYY AT
I NTEY

- General accounting principles, principles of recording transactions for cash,
account receivables, note receivables, inventories, investment, tangble and
intangible assets, liabilities, owner equities; preparation of financial reports.

mstyfiantsdans 3(3-0-6)
(Management Accounting)

m'mmﬂm'uaqmiury'mwami'ﬂﬂm‘s mia"ﬂumuwu muwummsw ﬂu'wum'm
AINTI N1sevUsEIN quﬂummamwa'u ﬂ'li'li.ﬂ‘i‘]"‘ﬂmuwu USueu - n'fl's n1s
Uty'ﬂmum’m‘suwm‘ﬁau MISTIVIURINEIUTIY N1FAIMUATIAN mi'l'wm.lﬁmwm"ﬂ
Womsingula

Importances of management accounting, cost accumulation, standard
costing, activity-based costing, budgeting, flexible budgeting, cost-volume- -profit
analysis, responsibility accounting, segment reporting, pricing, use of accounting
data for decision making.
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01130211

01131211

01131212

01131312

sty Fdunans I 3(3-0-6)
{Intermediate Accounting I1)
JyriidasiFouannou : 01130111 w3 01130171 %38 01130101
wé’nn'ﬁuauLLu'JUﬁfJ'ﬁmqnﬁﬁrg%ﬁm%’uswn1wﬁﬁuuasﬁawau5waq 5D
nsdadazian nsfuiiasnisinyas m'mﬁm'i'lun’liLLa.,ﬂTiL‘lmeU‘uaua AUy
ﬁ'lmumi‘tJiUTﬂNa'i'Nﬁu nﬂlimawu MIdELeIUNTsRY MTWALULUAmMIINIS
Ueytuaznsunlutefinnain
Accounting principles and practice for liabilities and owners’ equity,
including classification, recognition and measurement, presentation and
disclosure, accounting for debt restructuring, earnings per share, financial report
presentation, accounting changes and error correction.

AU 3(3-0-6)
(Business Finance)

wanmimmmuLLa“ilﬂmvlmU'lun’l'mﬂn'rswmn'l‘iwu WU'IWZJE]\“]NW]F\']T/I'N
19U ANMMIAAINNTKNITEY AIFIINURAZ MINNTANIIATTRY Lm'amam'm‘]
Tums¥anman1siu Aaseinienistu Nuw‘uuasmunwaawuﬂu nsanaula
atuszazem MinnsEuumiou

Basic principles and objectives of financial management, functions of
managerial finance, financial environments, financial forecasting and planning,
tools of financial management, financial analysis, capital and cost of capital,
decision in long-term investment, working capital management.

n1TEUYARA 3(3-0-6)
(Personal Finance)

wialiansdanamanisidudiuyana n1521UNLLAENNIATUANNTTIRLAILIYARA
nsgaduduan midesmedude masstudin nsamulundnming nmansu
ensuinBonny

Personal financial management techniques, personal financial planning
and control, a system of spending. Consurner credits, life insurance, securities:
investment, and retirement planning.

ns eauRamaslun1siaTzivant sty 3(3-0-6)
(Computer Applications in Financial Analysis)
Jyiideudounadeu : 01131211

vanmslumPBaseimnisiu sum iy wissdelumsieseiniimsiu
mswensainamsdu nsUsvduyadifions nslilusunsunenfamefidewiuly
msieasiuavdedulanienisdu

Principles of financial analysis, financial statements, tools for financiat
analysis, financial forecasting, corporate valuation, use of principle software
program for financial analysis and decision making.
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01131315

01131316

01131321

AultauazmsiFuniiuiu 3(3-0-6)
(Credit and Collection)

wdnuarisnsfinsantidudessie UssmuasBnsdomiiuiy wihivazas
uimssnluwsunliduds vevivavasnsiidude Amusszozalunsbiduide
msfugsiebidude Wsvemsideniuiu nsmuRasinamiydgnui

Principles and methods of credit-granting and collection policies to all
business, functions of credit and operation of credit department, scope of
credit management, credit limited, investigation and analysis of credit risk,
collection policies, management control of credit and collection operations,

n15IRMIAunINdgIia 3(3-0-6)
(Business Asset Management)
JuitdaaGounnieu : 01131211
wadiatasisnsdndulaluntsnwnutazuimsdunumpdou fuuung
rosnsinnsiuan Guausserdu anuiuasBudinavie Uadswaznquilums
andulaawuduning moldnne madsaazaliviuon
Techniques and decision planning in working capital management, models
of cash and marketable securities management, models of account receivable
and models of inventories, factors and theories in investment decisions under

risk and uncertainty.

NMRusERINUSEWA 3(3-0-6)
(International Finance)
'_‘imﬁﬁau‘%'aumﬁau : 01131211

nsinduany ylsuiswasumumusaamiunsiusewinysane wiasdlelums
Ursaduas ssuudaswaniudou ulgursnsAvANLasnIsaNEs ARG

¥ninyszmaduiinansenunssifioudemils nsdilugiisssninssnalag

fersanluniBuyu n1dens uswry Jgwmanisaatauazanudniiaseniag
Uszina nmsujiRauveshenwdssmavasunarsmded

Operation, policies and function of international financial institutions, foreign
exchange tools, foreign exchange rate system, policies of controlling and
promoations, international agreements that affecting . business profit, intemational
business operations including capital taxation, labour, marketing problems and
international agreements, operation of foreign department of commercial banks,
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01131441

01132111

01132142

01132213

nsitaszdnanving 3(3-0-6)
(Securities Analysis)
Jefieeduuannou : 01131211

gpulwAvaINTIRsindnning aaauiivaandnning dRutuYans
Ainmisindnving nisfmdenudnning nisainasuiitsavduaziuiuva nqufinis
Usuiliuyadwdnning '

Scope in securities analysis, characteristic of securities, portfolio selection
process, selecting optimal portfolio, earnings and dividend estimation, the
valuation theory of security.

RANNTIANTS 3(3-0-6)
(Principles of Management)

LAALAETTRINMNINSTANTS NuMsianTs animwandeum1agseiil
KanTENURaNTs damMIsshe Bussaumnagshouasarwivinteuradnuyasesinis
g3 unumlagiinianis Yantsveadiants nrsdndula n1sawu n1sdn
29AN1S n1stmiaznisAIvad

Concepts and evolution of management. Managerial jobs. Business
environment affecting business management. Business ethics and corporate
social responsibility. Managerial roles and management functions of managers.
Business decision-making,planning, organizing, leading, and controlling.

ANWIINTIUNINY VAT 3(3-0-6)
(Legal Environment of Business)

FINALANINUIAT DUV NALUUIY AINUIY s nazlssanueInguue
nszrUIuNSERsTIY nsseiudefinmlnemanaseymlanainisuandia AFUAER
vmngwu’la'uaqq'iﬁ%'luﬁ'mmqq

Business and legal environment, definition, sources and classification of
law. The judicial system, dispute séttlement by court and arbitrators, legal
liabilities of business.

msdamsosdnig 3(3-0-6)
(Organization Communication)
JurfideaFuuandey : 01132111

Arudeasnsisaslussdms wndn wanms SusTsu nguiiie g wazvinwyil
Fuiluvesmsdomstuosims eiesdmsduiiuegwiivsrd@vSnm masdszgndvinue
msdseslumsiannuaz sy udlutlgvmussmsdeanshiowdinis

Importance of communication in organization. Concepts, ideas, ethics, theories
and skills needed for effective communication in organization. Applying
communication skills for planning, developing and solving communication problems

in organization.
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01132221

01132222

01132231

01132243

WORNTTUDIANNT 3(3-0-6)
(Organization Behavior)

winmsdanisasinismunguiidng dnvaslasairendmsuunensuasly
Hunams nafinsasyanauasngunsGeul mgile Aanndeuimtuesims ms
udlvardaudsluesdng mavanesims

Organization theory and design structure of formal and informal organization,
Individual behavior and group perception behavior, motivation process.
Environment of organization. The management of conflict in organization.
Organization development.

m3damminensuyed 3(3-0-6)
{Human Resource Management)
SuriidesSeuunniou : 01132111

winkazIBmsduiunuduyeains Weladuadeusyansnmlunisineny n1s
waduaireTyuardegds msduatas nsdmiden N1TUSI] UATUAIRG 15915
anufinmeey sulsvite wafia n1sdentvel #dniEn1sins i 1erns ULy
atarins Uinsmaasugionazdaanliunminay

The concept of personnel management, The role of recruitment to recruit
potential employees. Morale development and motivate employees. To
recruit, select and profile employees. Disciplinary, promotion, fringe benefits
action. The selection procedure, plans of renumurations involving welfare and

physical security.

ddfgsna 3(3-0-6)
{Business Statistics)
n'liﬁanwﬁuaxﬁ%'msmqaﬁﬁm’l'ﬂumaqsﬁa AITINAINAN UAYAITNILYUD

Yoya mswsnuasmnheuiy msduiaethe msvsznadmwdety nsmagay
auuAgu nravadaulaauad nsdwssiruuUTUsIu mMsins i LenastLay
and@niug manensaluavaifusuwisiumsn

- Statistics theories and methods for business application, central tendency
and variation data measurement, probability distribution, sampling distribution,
confidence interval estimation, hypothesis testing, Chi-square, analysis of
variance, regression and correlation, forecasting and nonparametric statistics.

gshauazaMuiviinveuradany 3(3-0-6)
(Business and Social Responsibilities)

unum il kazmnSuRnYouRgsiviidnedan HansynuTesEMWILINADY
ﬁﬁaiamsu%msqsﬁa nRouAuBBIgIAeAMABINTITYadIAY Tnavsyaiuds
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01132332

01132333

01132334

i

aruiufinveuvasgshefifidanduyanadie liud gnda wilna dasmu
anTIndaN LasUseinayd

Roles, functions and responsibilities of business towa rd society, environmental
impact business, business response to sacial need and stakeholder management.

msnnsiidafimnaieniadulanagsio 3(3-0-6)
(Quantitative Analysis for Decision Making in Business)
JurfiReadounadeu : 01132231

‘U‘MJ’WHIBQn'l‘i’)Lﬂ'i’luWL‘tN'UiM’ImLW’e]ﬂ'lil,mﬂm'ﬁ’m’lsi5‘iﬂ‘{l HU2AAKABAIT
Ussgnaldlusunsuiludy mMsaseamhdensdeuilas indesdiedmiunts
ﬂﬂﬁu'l% wpusnsdadulas aAnuinasdu mslrswiualsensy nsIATIERIIAON
wuuananisrua m‘ime]uﬁummﬂau ﬂ'riil’laaaamun'ﬁml,l.amqwgtm.la

Roles of quantitative analysis for business problem solving, concept and
application of linear programming, sensitivity analysis, decision making tools,
decision tree diagram, probability, queuing, Markov analysis, transportation
model, inventory control, simulations and game theory.

suvEsALUWALRBN1TIANTS 3(3-0-6)
(Management Information Systems)
JyandaaFouninau : 01132111
ﬂ'1iﬂﬂﬂ'ﬁ‘tlmlall.ﬁuﬁ’l‘iﬂuL‘nﬂLWE)ﬂ‘ﬁ’l’ldLlNULLﬂ”ﬂ"l‘iﬂﬂaU‘lﬂ‘Luadﬂﬂﬁ‘5 N39S
Lwﬂiuiaua’l'iauwmua"w‘iwmni'uaua ﬂ’l‘i'ilﬂiuUUﬁ'\Uﬂ')'lll'i mswdlvgdidnnsalind
niumumiwuﬁin'ﬂLLa"m‘saanLL‘UUENﬂniLwaﬂ’l‘iLL'u\‘l'quﬂua’lﬁ'ﬂ QRIS EEATAT
AT ADENEINTUSTIU
Managing data and information for planning and decision making in
organization. Managing information technology and data resources. Knowledge-
based system management. Electronic commerce. Business process and design
for competitive organization, utilizihg information systems with ethical manners.

NS RATIBUTEUVUGSTD 3(3-0-6)
(Business System Analysis)
Svriiiadsunniou ; 01132111

maianTiased tazoenuuuszuunuy massuvauldle nslinsied
sruyeuilegdu AS0BNLUUSEUUIURBRmeS idenldneuRmasiiimnsay
AluaIu m'iﬂ'mﬂuu.aumsim:f'lm'mﬂaaﬂna‘uawauaﬂaummama"muﬂ's:ma'u Y
msfnwuenan il

Techniques in analyzing and designing business system, application of the
system, computer system design, selection of computer system suitable for
business, control and safety for computer data. Field trip included.
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01132335

01132342

01132351

01132413

N5IAN1TLATINTTNIGIHR 3(3-0-6)
(Business Project Mamagement)
SuidesFeunnnay : 01132111

n3UszdiulasInITngsie drun1sdanis nsude n1sdu n1seatn M3
YAAINT WATAMAIMINATEEAIYD9IATINIT MsAIuINAIRDULNUTBAlATINAS
ngunainmiieduls Borsdawdsusulasims msAnvirnumunsauveddasanig
ndumaila wazanwwndauiazsnnalinisduiuaulasinisildsgnad]
Ussanonw

Project evaluation in business concerning management, production,
finance, marketing, personnel and economic value of project. Calculation
project benefit, decision criteria, project preparation, feasibility study and
environmental effect on the project operation.

LUUNEIINIFIND 3(3-0-6)

(Business Tax System)
FriidesSounniou : 01132142 wia 01453111

A firesmBsnsiemaiuIUszng ninnsujihnas i iaiumenns
713 AnufuineunnaniBensrssyarauargsianmUsraadegns MuganINg
masaniawasnSdmiulasasdnisuimsdiurieciu

Role of taxation on country’s development. Principles and effective tax
practices, tax liability of individuals and businesses under the revenue code,
custom tax, excise tax and taxes administered by local government.

§InuTENINNIEINA 3(3-0-6)
(International Business)

nanuuInINAn MQUITAN uazNIMTINYDENWLINEBNN1NgIRRTINARS
gshasswidsema asuiunsdnwianuusnsimaiausssy nguinisfssning
Uszwe wasmavamadsegig wasmsdnnisgsessuinadsene

Concept, objective and overview of business environment affecting
international business, Cultural differences. Theories of international trade and
economic development, and international business management.

msdnmaBanagns 3(3-0-6)
(Strategic Management)
SoritdaaSeuarau : 01134211 uay 01131211 vds 01132314
nagsuazulovtenegsia mslnneilamiineg Tunssauzveagdans wald
lumsmaunumsdidumdivssaiathmnovesgsia
Business strategy, policy and problem analysis by managerial level for
business operating plan implementation.
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01132461

01132471

01133211

aududusznouns _ 3(3-0-6)
(Entrepreneurship)
Syiidoaduumnnou : 01132111

sITuYIRvaUsEnounTs AsEUIMSANSUsENEUAS LS UNAN Y UsuiAumng
A A adaatumssasaiontslung msadassdutanssy nsiauinwsniadu

m]sunaumi

Nature of entrepreneurs, Entrepreneurial process in various contexts,
issues surroundlng new venture creation, innovative creation, entrepreneunal
skill development.

m3samasdniniiensBeul 3(3-0-6)
(Management of Learning Organization)
JuiiesGeuiniou : 01132111

AumnguazAT iy TeteAmfionsGoul ATTUIUMIWAIBIAATIID

n3eui ﬂ'i”U’]uﬂ’liLLﬁ’NVi"lﬂ’!'mi msudstiuanug LLaunﬁu'lﬂ'J'm’i'lﬂU'suﬂnﬁlu
N15UTNITANU amﬂu"anuvmw'i”cﬂ'u'uaqm'il.iJumﬂn'l'iLwanTsr.iﬂu‘i Atigun
TRUTTIY muu'uaaqu‘imiuaxm‘i'lwmu'm nanans msma‘[aua\mmmg
Snuwauzawizesminau wasmsonssfunamsuiuany

Meaning and importance of learning organization. The development
processes of learning organization: knowledge acquisition, knowledge sharing
and knowledge utilization. The characteristics that indicate the level of leaming
organization: cultural values, leadership commitment and empowerment,
communication, knowledge transfer, employee characteristics and performance

improverment.

AN INITHEN 3(3-0-6)
(Operations Management)
SyritieeGuuniou : 01132111

wEnnsdesurainisianisnisnin anuiiugniluniseenuuunanios
YIHUANTOINTBVIYNISHAAUAZUNUAS m'mﬁl.ﬁ'aqﬁu'lumiﬁﬂn'ﬁﬁqé'qnﬁmﬁm
mmﬁ’rﬁmmﬁ’rmﬁﬁg\l AsAIuIUSEUURER N15TAMSAUAIAIAAY wasnsinnTg
ATATN

Basic principles of operations management, introduction to product design,
classification of process and layout, intreduction to capacity management, importance
of \ocation, operating operation, managing inventory and managing quality.
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01133341

01133415

01133427

nsdamamaluladidoady : 3(3-0-6)
(Introduction to Technology Management)
FiidosSeuniran : 01133211

winfn wasaadilafugiuresnisianismalulad aseuey msdassuy

msinasminens nagnsvasmsldmaluladlunsifivaussonsiazaiuaiunsn

YOIDIANT

Concepts and introduction to technology management, plan, organization,
resources allocation, and technological strategy to increases competency and
capability.

nagnsiBaufinnig 3(3-0-6)
(Operations Strategy)
FeiidesFeumiou : 01133211

unumranagnsiisufuRnisioarld Wisunumsutedu mvsiiasiesd
gnamnssy N1 munsULuUnagnsBUF iAnm sz audwmivesdnsuaznis
AnunaussonwuesssyuUfiims _

Role of operations strategy for competitive advantage; industry anatysis,
formulation of appropriate organization and cperations strategy, and development
of operations system capabilities.

N15RNTENENANSUU 3(3-0-6)
(Airline Management) :
Sfidoaeusnniou : 01132111

nsvvaunsindnlalunsdanisarenistu aenisdufuiaindeu sUnuY
g7na AunuarsAnduaunasysedndaw nrswaulsu umne uazansiedu
uinnssundadusnazmalulad wwrdanisdanissels arsdedmuneuaznis
YfiRn1smstu msdanmsanussindnfiuazanuduiusiugleans anwinmely
nMs¥amsanemstu fmsfnvuenanud

Airline management decision processes. Airlines and the environment.

“

Business models, operating costs and efficiency. Fleet, route and schedute
development. Product innovations and technologies. Revenue management
concepts. Distribution and operations. Passenger loyalty and relationship
management. Airline management challenges. Field trip required.
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Planning and strategy for electronic
marketing. The strategy of analysis
environment, consumer behavior, market
segmentation, market targeting and market
positioning. Managing prouduct, price and
distribution on internet. Electronic marketing
communication and customer relationship
management.

Philosophy, concept and important of
digital marketing, digital marketing
environment. Digital marketing
segmentation, targeting and positioning.
Custorner analysis, creating contents and
engagement for communicating via digital
media. Managing brand reputation within
social network for sustainable brand. Case
study.
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Characteristic and revolution of ratailing.

Retailing institutions. Retailing
management.Location. Organizational
management. Personnel management.
Mechandising management. Price setting.
Promotion methods and retailing services.
Controlling system and trend of retailing

business.
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Definition, importance and objectives of
sales promotion and events marketing. Concepts,
principles, methods of sales promotion and event
marketing. Planning and defining effective strategies
by analyzing situations. Defining objectives, creating
tools and selecting media that meet and match
with other marketing tools. Practice is required.
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