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01352355*

01352362*

01352371*

01352372%*

01352390

01352434

01352436

* s nUnlvy

# evliulse

n15deansAsIELAY 3(3-0-6)
(Brand Management)
naeandafansndmsutndvamans 3(3-0-6)
(Event Marketing for Communicators)

MNIANIanidatoya 3(3-0-6)
(Data Journalism)

midwmw*ﬁ‘:uqa 3(2-2-5)
(Advanced Photography)

nsHantnansvinuRIva 3(2-2-5)
(Digital News Production)
nsadassFlasleuundmiudonivia 3(2-2-5)
(Creativity and Script Writing for Digital Medja)
nskardeiEIRIa 3(2-2-5)
(Digital Audio Production)

NMINARNINLUATATIYIA 3(2-2-5)
(Digital Film production)
m3wseianiiauedeyareniw 3(3-0-6)
(Data Analytics and Visualization)

nsWauuIRns SR eFnTRean Ty 3(3-0-6)
(Development of Innovation for Mass

Communication Corporate) |

NSRS LN ALNTBUANN RN 1(1-0-2)
(Cooperative Education Preparation)

n13RELUNlasan 3(2-2-5)
(Advertising Writing)

N53ANITUUTNTGNAT 3(3-0-6)

(Client Service Management)

27



01352452 MIUsvsesAnsdenaia 3(3-0-6)
(Digital Media Management)
01352490 AVNAANYI 6

(Cooperative Education)

war/misifeuivivenarviiineitesiunyverians depummaniiegluaivioiiu

laddeanin 9 wuqeds
3) VNNV URBNLES laddeendn 6 wuawna

3.4 arwduiusivnangnsdumUasauluamz/niaivnduvasaniiu

3.4.1 wuandv/ngudvy/seduiluvdngns Alladoulae auz/niadv/mangasdu
JuAnuihlU nquanszmaniwisfusznaums
JuAnuialy nguaseguveaans
Fwnwing
AaTauvA/ ABNIAS

An@nwily nauansveyAiagy

Adneily nguansenailiosinewazwaiadlan
3.4.2 v /nguiry/smednlunangns nidadeuldans/nmaivivangasau

01352111 vwanfwArIAnT

4 a a d

01352141 MsanImanTdeaeiuiLa @l
01352213 nsfeansiieltiuile
01352221 wdnnsussandunus

01352231 wannleea

a o

01352373 MI3WiviuATa
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3.5 AN95UTsI8AUN

01352111

01352141%*

naniarans 3(3-0-6)
(Principles of Communication Arts)

wﬁ‘nmnt.awqwﬁlumaﬁaﬁn MUV WATHANSYUT89NTS Hoas Tl
fsouanauardny JULUUNITA Da1TUIATY ARBAIUBVEWALAEAINY
FuiinvausodAw

Principles and theories of communication. Roles and related
effects of communication toward individuals and society. Forms of
mass communication. Influences and responsibilities of mass
communication toward society.

Nsasmanidedeiuinasdelul 3(3-0-6)
(Print and New Media Journalism)

UNUIM LLﬂSMﬁ’Tﬁ ‘T.IBQ\‘I'I‘LJ’J’Iiﬁ']iFT'Iﬂﬂ‘g ANNUTE UTelnniay
peFUsENEUYBIIINTAsANERS n1sdetnkandouriludeduiuuarie
Tnidvswavesdenudsfinansenusounsarsmansluyaddva avsuas
@3N UATAUSURATEUYINUINTASANARS

Roles and functions of journalism. Definition, types and
components of journalism. News reporting and news writing in
traditional and new media. Social influence on journalism in the dig"ltal

age. Rights and liberties and the responsibility of journalism.

¥

ey nUalu

eUUEL RIHTTE
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01352212**

01352213

01352214

e ienuineeans 3(2-2-5)
(Rhetoric for Communication Arts)
waAnazinyenvAnedmiunyalufiasisue downay
wazdelnl
Concepts and skill of rhetoric for public specking mass media

and new media.

nsdeasiieliutiile 3(3-0-6)
(Persuasive Communication)

nguijuarisnisidudnlalunsdoaisnasu uaznsfnsesening
ypaa BIAUTENBUTIE A UTAINen wazdanuiveniitnasenisltuin
19 wwamansdnBauseas il

Theories and methods of persuasion for mass communication
and interpersonal communication. Psychological and sociological
components affecting persuasion. Approaches of persuasive message

treatment.

wrlulafifedaUsuaznisoonuuudivia 3(2-2-5)
(Technology for Art and Digital Design)
ngquiinseenuuude mavssandveluladitecudnamans sude
soular] uagdendva mandnniseenuuuiiviaensmlaelilusunsudiiogy
Theories of media design. Applications of technology in
communication arts. Online media and digital media. Digital art. Design

and using software programs.

*

Ed

e lu

eUTUUR
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01352215%

01352216*

nssenLUUNTneNsEpETS 3(2-2-5)
(Graphic Design for Communication)

wdnmakazvqufidsivenienisesnuuunsiin nisiai3esinenm
LazunIin msTnesrUssnaufadilonseenuuunsiiin nTeuIunsAn
GRREGERL m‘saamm‘uﬁuiﬂmvﬂmﬁaﬁ'aaﬁ%’ayja N1599NLUUDAANWl
p4Ans il 0a19n139091 n1seanwuuYsTaUN sl 1Y oufduus
mseenuuuduraUssaAudldLSuleiuasuaundindy

Principles and theory of psychology for graphic design. Visual and
graphic storytelling. Art composition for graphics design. Creative
process. Infographic design to communicate information. Corporate
identity design to create recognition. User experience design for

interactive media. Website and mobile application user interface design.

suaR e TUTWArmAnS 3(2-2-5)
(Acting of Communication Arts)

WUIAR mqwﬁﬁugwmaammﬁmam NISUARAIRINUNALAT N3
dnawe unumwiinilunisdeansves Aauznisuans nwenisiad oulua
sunouaznisldides wadanswansdmivivglngvied mweuss Lasie
Twd

Basic concepts and theories of acting, drama, presentations.
Roles and functions in communication of performing arts. Body
movement and vocal skills. Performance techniques for broadcast

television, movies and new media.

*

HH
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01352217

01352218**

woRAnTIugTUans 3(3-0-6)

(Audience Behavior)

3
v adda a

wurAauazvguiisaiungAnssud Suans Uadenddninase
woRnssudsuans nszuaunsindulavesdsuans madengduarsidmang

ot L

m3mseinginssugsuansidivang msrumdeyaideinvemmginsugsu
asdmng ns3deduans

Concepts and theories related to audience behavior. Factors
affecting audience behavior. Process of audience’s decision making.
Selecting target audience. Analysis of target audience behavior. Seeking

insights of target audience behavior. Audience research.

msfoansniaidies 3(3-0-6)
(Political Communication)

RAIUINITVDIUIAANG YNNI DY weluladdears uAnmgul
wadaisnsnisdeatsniaiiios nisdsegnadldnisdeansniadlesluunum
vaedonIaty uasindoans s

Development of political theories, communication technology
Concepts, theories, techniques, methods of political communication.

application of political communication in the role of mass media and

campaign communicator.

*H
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01352219

01352221

waluladasaumneuasnisoansiudann’ 3(3-0-6)
(Information and Communication Technology on Society)
Wanmsveanaluladasaumnauaznisdodans wwadnsesdelnl Ussam
LazAudnYurYasd adsausaulal niavasusivde dowravulugaia
nsma1aRavia ssusssulumslidessulay

Development of information and communication technology.

Concepts of new media. Social media types and characteristics. Media

convergence. Mass media in the digital age. Digital marketing. Ethics of

using online media

wannIsusEEURNUS 3(3-0-6)

(Principles of Public Relations)

s

W UDIN1sUTEUIdUWUS

wa a a 3

AINUNNE UTEIR TIRIUINISLAEANE

3

ARBAIUUNUIMINUIANA BVEWaLAEAINTURRAYEULDINTSUSYYIRURUGSY

b

finedpunaznquitivung nszurunislunisaiiunulssnduius uas
3TLIVTSUTBIUNUTENFUNUS

Definition, history, evolution and importance of public relations.
Roles, objectives, influences and responsibilities of public relations
toward  society and target audiences. Process of public relations.

Codes of ethics  for public relation practitioners.

KR

518739 Um v

ERUEELIANTEY
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01352222

01352223

nsdeanslunngingm 3(3-0-6)
(Crisis Communication)
Jefidesouninen : 01352221
Ao AuANYME BN LasnanIznuYedingm nsdeansiiie
Joaiidngs N137174UHUANN1TANEINGR nsdpansediiuszAvinasyning
WazNIEVALMANITALING A dodsmunazmsfoanslunngingn nadine
Definition, characteristics, types and consequences of crises.
Communication to prevent crises.  Crisis management planning.
Effective communication during and after crises. Social media and crisis

communication. Case study.

ANTINUNUNAYNEATUTEY ARG 3(3-0-6)
(Public Relations Strategic Planning)
Junfideadeusnnio : 01352221

WA wdnms nagndayisnisuszeduius nsuszgnduuann
wazndnUsznduiudiienunulsssduiusidainagnsdmsunguiiianle
Aruldefivainvats n13usuanagns il aTrgUssasA i unnsing
mMsUsziiuman1anisusesndunus

Concepts, principles, strategies, and approaches of public
relations. Applications of concepts and principles of public relations to
strategic public relations planning for various stakeholders. Strategic

planning to serve several objectives. Evaluation of public relations.

e Unlv

1e3v iUl
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01352224%*

01352231

i
as

MsdeasiieNITRRILINSEUY 3(3-0-6)
(Sustainable Devolopment Communication)
WUIAANTWRIUAT 98U nsdearsiulywidiau wann1sdoans

[ '

dufumheauniady MegsR Mavssndan wasdemiavuiientswau
fidhaiu nsrausun1sieansiorudeiu nsdifinw

Sustainable development concept. Communication and social
problems. Communication Principles for public, business, civil society,

and mass media sector. Sustainable development planning. Case study:.

VANATT 9w 3(3-0-6)
(Principles of Advertising)

wurAAlunITTRwaT ATNANWUSIRINTT AT UAIERT 19 9
MAgItos sedUsznouLasnguinsdoarsnislavan ssdnsvnanislavmn
nszurumslennn nguithunemslavan sudszununislawan Folswan
n1sasnassanulavan n1sidelavun nguuisuazasserussalunis
Tarweun

Basic concepts of advertising. Relationships between advertising
and related sciences. Elements and advertising communication
theories. Advertising organizations. Advertising process. Target groups
in advertising. Advertising budget. Advertising media. Creating
advertisements. Advertising research. Laws and codes of ethics in

advertising.

*K

AU lug
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01352242

01352251

N13A18NINAIVA 3(2-2-5)
(Digital Photography)

anugiugiulunisdieniwadia gunsallunisaneaiwd 3va
mItduanelverans Smsfnwuenaniui

Basic principles of digital photography. Digital photography
equipment. Presenting photographs through in communnication.

Field trips required.

manszedsaznwdeu 3(3-0-6)
(Introduction to Broadcasting)

udidessuiensumsnasaioidosisinguaginavied AnviseTa
warTTauinisaiunitsnszaoidsduyssivAlasaaUIEIMA UNUIMLAE
Svswavasnisnszanedes winiuavausulintouvesdenisnszaialdes
sodny wallakasisnsuanmenisidesdu

Basic knowledee of radio and television broadcasting
systems.Historical background and evolution both inside and outside
the country. Roles and influences, functions and responsibilities of
broadcasting in society. Techniques and methods of program

production.

HH
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01352261

01352275

nsnmeumdLd ey 3(3-0-6)
(Introduction to Films)

UselRkasI TN Sueen Weuns Mé’ﬂﬁuyuﬁﬁmﬁumxmuma
AN meuns nsneununsldielesfiaaunsaluasnasuaunisanei Aaus
NTIAUARY 1AL I0TVET LasAWITINITMUNTWBURS AABAIUNISITLUUY
waznIsFARan meunsidaad

History and evolution of motion pictures. Basic principles of the
film production process. Planning the use of film production equipment

and techniques in setting up lights and sound. Film psychology and

technical terms. Film script writing and film editing.

Aouasmaluladionsnandaiom 3(3-0-6)
(Media and Technology for Content Marketing)
Wainsweamaluladnisdoarsuasnginssufuilangadda
vdnmsnaaiaiont ngmnsuasaissssumanandeiivia neaisassd
domsmamidadon aw e 3dle Guled iy anusiuaiiou Surgiou
woinediny maluladdniuwasiinnudeyaduilon welulafuansdoya

a a

NNNITAAN NISIANUTZEANTAINNITAUNT N5 hasaut Wl daailiae nng

Y &

Uduiusfuuilaa wualdumaluladnrsdearsnnaniseaindmiy
fuszneumsie

Communication technology development and digital age
consumer behavior. Content marketing principles. Digital media laws
and ethics. Content marketing creation, images, sounds, videos,
websites, games, virtual reality and social influencer. Storing and
tracking consumer data technology. Marketing data visualization
technology. Search engine optimization. Social media advertising.

Consumers interaction technology. Marketing communication

technology trend for media entrepreneur.

*
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01352276*

01352311

NIUSURARIULAZINEUNT BNTAUWA 3(3-0-6)
(Information Repackaging and Dissemination)
N55UUNITUTULAIETSAULNA N1SAALA onwazN15UTEIuAN
ANsELWA N1TAT Il Ed AT IEE TAuIA n1TUTULR T TAUAT
EULLUULLaSLﬁaW ﬂﬁLNULLWi'LLﬁsmiUizLﬁuuaaTﬁaumﬁﬁﬁmsﬂ%’mwfmﬁ?
Process of information repackaging. Selection and evaluation of
information. Information analysis and synthesis. Information repackaging
both forms and contentes. Information dissermination and evaluation

of repackaged information.

ngwmajuﬁsaﬁaﬁﬁu&‘amamu 3(3-0-6)
(Mass Media Laws and Ethics)

LIRAREfUANBLazIES ATesUsErTuLazd sunavuludan
Ussadulae 3ussTnuazAnLSuRnYeuTesiematy Yssiuuasnguuned
\Rendestuntsviuresiomnayy

Concepts of rights and liberty of citizens and mass media in
democratic society. Ethics and responsibilities of the mass media. Issues

and laws regarding performances of the mass media.

*H

183 Unluy
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01352313

01352315

nsdeansluesAns 3(3-0-6)
(Organizational Communication)

unumkazaudAyreanisdeansluesdnis nqufuazlaseaing
99904AN15 Wi kavUszianveanisdeansnieluatdnis nsusuuse
Usvandnaveanisdeansitonnuiniviuesuesedns

Roles and importance of organizational communication.
Theories and structure of organizations. Function and various types of
organizational communication.  Improving  effectiveness  of

communication for the  advancement of organizations.

noupdvaraas 3(3-0-6)
(Theories of Communication Arts)
a ) « o al 4‘
WUIAA WasNOW)TMAMENT LWUUTIaRILAENO ¥ N1TE AT U

o e

wernvanEuiuN nsvunimiuayszuudslugaidvia mwdiussrninide
welulad uasdeny Svdnavesdeuanuuaznisdearsadvia nsesune
Usngnisalnsdenudenguinisfeans nsddnwinaznisusegnaldiv
msuﬁu"ﬁaﬂumqmiﬁam'ﬂummﬁheq

Key concepts and communication arts theories. Models and
theories of communication in various contexts. Media paradigms and
system in the digital age. The relations between media, technology,
and society. Influences of mass media and digital communication.
Explanation of social phenomenon with communication theories. Case

studies and application to communication practices in various fields.

d ot ot .
wialulagansauwmalaznisdeaisnudau’ 3ociety)

*¥
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01352322

0135233 1**

01352332%*

Aaussurduwus 3(3-0-6)
(Public Relations Media)

ALMLTELa s Ut B ulsr e duwus Aeuaziaesilelunis
Uspanduius douszunduiuslugaiiva vann1saded ewtavuduius
msfeansiiensitiuinle mslsudssenduiusdmiudess q

Definitions and scope of public relations. Media and tools for
public relations. Public relations media in the digital age. Principles of

media relations. Communications and persuasion. Public relations

writing for various media.

nsAsNATIALaYeanLUUlaY 3(2-2-5)
(Advertisement Creativity and Design)

WANNIT ATEUAUNIS NI IMUANAYNSIUN AT NATIALAEBDNULUY
oo ndnn1seenuuundveAaduaznirfin n13ai NaTsALaERBNIUL
Awie nwadeulm uanFeduemlavm

Principles, processes, strategy and advertisement creative and
design. Principles of commercial arts and graphic design. Static,

animation, and sound advertisements creativity and design.

NINERIULL AN 3(2-2-5)
(Advertising Production)

wann1s NsEUauN1s ypanskavaunsallunisudnaulasan
nIsthevin nsEuaunsudInseevh [usunsumesfiamesiiedamnazasne
wmiafEsd iU mwilsaraweuaslavan nstuiinidesnaznszuiuns
nEanstufindssfiesulaean

Advertising production principles, processes, staff, and
equipment. Shooting and post-production processes. Computer
programs to manipulate and create special effects for advertising photo

and movie. Sound recording and post-recording process for advertising.

*

b
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01352333

01352334**

n15deaNsNITMAIN 3(3-0-6)
(Marketing Communication)
WENMIABEIINIAAIR N15EOAITNITNA AU UNALNETY WORANTIN
fuslan merunumsdeansnisnane uaziAsssionsdeatsnisnatn
Principles of marketing communication. Integrated marketing
communication. Consumer behavior., Marketing communication

planning, Marketing communication tools.@na’

nsdeansaina 3(3-0-6)
(Global Communication)

waAndesduieatunisdearsana madeasainatuaime
Aand nagnémsdeansaina madeanssewineimusIsn waRRgRAIMNTIN
a¥assd nsruumaiieaddolugaamnssuaiinsassd maiaInagns
msdeanslugnavnIsuaieassA nsalAnw

Basic concepts of global communication. Global communication
and communication arts. Strategies for global communication.
Intercultural communication. Concepts of creative industries. Processes
of creating media for creative industries. Developing communication

strategy in creative industries. Case study.

¥
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01352335

01352336

01352342*%

NN5ADANTRTIAUA 3(3-0-6)

(Brand Communication)

LurRAnIEUINNSAeasIieasanaEudn nafmuniL Y
ATIEUA MIIEnTEUA Mefednsesdudl nsre1emsduAT Msinns
AnAATIALAT MIUssiukansiduin malinsizinsddneasdud uaz
N1HUATIAUA iy

Concepts of communication process for branding process. Brand
positioning. Brand research. Brand communication. Brand leveraging the
brand. Brand equity management. Evaluating brand performances.

Analyzing case studies among brands. Sustainable brand planning.

nseaadefianssudmiutnivamans 3(3-0-6)
(Event Marketing for Communicators)
WWIAA ATLUIUNTTINUNY UTZLAN N1588ALUY N19IANITAIN
Foe nsUseidiura Jomuaznisudlansraadeiansay nedidnu
Concepts, Planning process, types, design, risk management,

evaluation. Problems of and solutions for event marketing. Case study.

NIEsmansileteya 3(3-0-6)
(Data Journalism)
SeriideaSeunfou : 01352141
WANATT WAEEAIUMUIEUDIIIIAIAARTITIT0LA TTN1TAUNT
N35SI NMITANTTURE ﬂ’]‘ﬁ‘.F]'i’1:115‘5@11“61L‘ﬁ@ﬁ’lLﬁuﬂuiﬁﬂﬁﬁ’]iﬁ’]ﬁmi‘
Principles and meanings of data journalism, Finding collecting,

managing and analyzing data for journalism.

*
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01352343

01352352

m'idﬁamw{?ufqa 3(2-2-5)
(Advanced Photography)
JurdidiosFounney : 01352242
nsrUIuMIIULazinvzdugslunmsdunislukazuenagile
nsldgunsninasiad esfiolunisdienin madanisdauaniionisdienin
nIRNUsnNAITaAulUsuNINABUR MBS
Process of photographic work and advanced skills of
photography in the studio and outside shooting. use of equipments
and tools in photographing. Lighting techniques for photography.

Retouching digital images using computer programs.

nsHARUINIRFAURT A 3(2-2-5)
(Digital News Production)
AiieaSeunanie : 01352141

noud wuauitRuaraivsssulunadeudnuasdednndmiv
InsvimiAiva

Theories, guidelines and ethics of news production, reporting

and writing for digital television,

R

A NUa v
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AT NATIARAITIUUNENTURDRITIA 3(2-2-5)

01352353
(Creativity and Script Writing for Digital Media)
IwrfideaFeusnnion : 01352251
wurRaiBatumwAnaseEssd guuuuteskuIvnadeuuy
dmudendvia Tnoifunmsrunindoya nszuiunsinaineassa wadans
e nsldmenivunzay uavaenrdestunguidmane
Concepts of creative thinking. Script writing formats and guidelines for
digital media with emphasis on. Information seeking. Creative thinking
process, writing techniques and appropriate language use for target
groups.
01352354% nsidi3estiude 3(2-2-5)
(Transmedia and Storytelling)
nsEUIUMsAdeEs A on nqus wasmsufiRlunidnTesse
amuasides manandeniteuauediuded i
Content creativity process. Theories and practices in
storytelling through audio and visual media. Content production for
transmedia presentation.
01352355% nsnandeldueRiva 3(2-2-5)
(Digital Audio Production)
nssumstufinduesduagilowavninauin e wasnaudes
WURTTE warmskannudaiduuuuiiiadmiunudomany uazdelusl
Recording studio and field recording process. Editing and digitally
mixing sound and digital audio media production for mass media and
new media.
* 53 nUa vy
e eUELRIVAHTTES
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01352362*

01352371

NIHARNTHBURTARYIA 3(2-2-5)

(Digital Film Production)

Jriidpasounieu : 01352261
N1500NLUULAZIATUNITUATINNINGUAT UNATWIUAS N15AIAY

MWBUAT AITUIMITIANITNBAEIEAMEURT MSHNUJURUREReURS

Aavia

Film production design and planning. Film script, film directing, film

unit management. Digital film production practice.

MIlATIERavI AW DYAN LN 3(3-0-6)
(Data Analytics and Visualization)
audAyuenslddayalunszuiunisainassduasnande
mseenuUULUUABUWIReIAUTaya adfifonuidlateya nisinsed
uaznsdaniateya msansesdayaitotiauelude vnnisuazguiuy
msthiauedoyaidanin midnFestoyaioiiaueludeiivarnvaie
Importance of data using in media creative and production
processes. Questionnaire design for collecting data. Basic statistic for
data insights. Data analytics and management. Screening data for

presentation in media. Principles and form of data presentation.

Arrangement of information for data dashboard in various media.

*H
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01352372**

01352373

nsWRYTRNsSieasRnTAeaTIATY 3(3-0-6)
(Development of Innovation for Mass Communications Corporate)
wuaAn wagmNdIA eI siRiuwAluladwasuinnssudmiv
94 N58 pA1TWIATULT DI uAINATIITaTuNTTUY 9T ulusEAUBIA NS
NTTUIUNTT WRIUN LLaxﬂaqma’ﬁalﬁmmmﬁ’mmwi’ﬂnim"l.m”ﬁu%%
nsadeduLuY wasnsUssiunauinnsuieasdnsioaisuiary
Concepts and importance of technological development and
innovation for mass communication corporate for increased
competitiveness on organization level. Processes of development and
strategic approach to be able to successfully manage innovation.

Prototyping development and evaluation of innovation.

n133LvIviuRIva 3(3-0-6)
(Digital Literacy)

WUIAILARLEZAINNUY ﬂfmuﬁ"]sé'fmul,tawaﬂiswwaaﬁ'aﬁﬁﬁa
89AUTENOUNT M UATVI nsldiasasfleuavunaminginsfdvialunis
Auad Useidu msldsauiu madeuinssuiunisaiiassAtasnisuaue
B3usssuLazeuUasnstlunsdinaluladasaunauaznmsdoans

Concept and meaning, significance and effect of digital media.
The elements of Digital Literacy. Using a wide variety of digital
technologies to navigate, evaluate, utilize. Learning creative process and

presentation. Ethic and safety of using the information and

communications technology.

*¥
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01352390

01352432

01352434

N1IHZHUAIMNT DNANA AN 1(1-0-2)
(Cooperative Education Preparation)

WANN13 WUIRALAENTEUIUNTVRIENAIA Ny suiudadadud
{Rerdes mmdRugrunasmatalumsadaseuerdn audiugiuluns
UFURU n1sdeansuazinveduius mawauIyABnam ssuunisuiung
AunwluanuUsznounts wallanmaiiaus msdousieu

Principles, concepts and processes of cooperative education.
Related rules and regulations. Basic knowledge and techniques in job
application.  Basic knowledge and technigques in  working,
communication and human relations. Personality development. Quality

management systems in in the workplace. Presentation technigues.

Report writine.

maduduszneunsiveaans 3(3-0-6)
(Communication Arts Entrepreneurship)

wAnn sl ufusznounsniedivaniand aaugRugIunag
iswgAaniuaEMIUIMsgIRatedUsnaunsativermans

Concepts of communication arts entrepreneurship. Basic
knowledge of economics and business administration for -

Communication arts entrepreneurship.

NSl TsUUNTEN 3(2-2-5)
(Advertising Writing)
Juiidoaiuuinno ; 01352231
Andeuunlawandmsunidefunuasd sRuwussinnaie g
thelaun uninginsvirduasnineuns
Practice writing advertisements for newspapers and other prints

materials advertisement posters radio television and film scripts.
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01352436

01352441

MIIANITNIUUINITYNAT 3(3-0-6)

(Client Service Management)

Jufideeunno : 01352231
mmé’ﬁmﬁumam‘smmmefw%’ué’ﬂizmumuaﬂﬁw UNUIMLAE

mmuRaTeuresineuinIsgnAl nMasausmndeyaninisiawanaingnen

nsUszaueresiheusnsgnmiumsnuniglukazniauen nagvslu

[ o

N15E3 MAMUFURUS S uF nugnA1 nisdtaueulavan Tywilaziun

Y

= 2/

vnsuilavenisdnnissuuinisgnanluaulesan

Basic knowledge about marketing for account executives. Roles
and responsibilities of client service departments. Collecting advertising
information from clients. Coordinating of client service department with
internal and external organizations.  Strategies in creating good
relationships with clients. Advertising presentation. Problems and

solutions for client service management in advertising.

ANTUTTUNENTHRENST 3(2-2-5)
(Magazine Editing )
naNMITEULAZNITUTTUBNIINYATSAINE 115N UABNITHN
Uuilunisndnineansfdvia mm;’jﬁaaﬁumqmwﬁmazmﬁmﬁw
Principles of writing and editing digital magazines. Planning and
practices in digital magazine production. Basic knowledge in production

and distribution.
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01352452

01352454

01352490

nsuimsesAnsiendvia 3(3-0-6)
(Digital Media Management)
JuniidesFouunieu : 01352219

NTUIMTIANITOIANT NTUTMITUAAS N15UTEIEURUS N1TRan
MsdnnIsNITHAR LagnsTmevosesAnsdondva

Digital media management. Personnel management, public

relations, marketing, production management and distribution.

nMawAnrTensdmiudeAdva 3(1-4-4)
(Program Production for Digital Media)
Juiidoadeunnoy ; 01352251

nsEvIuNIRARTIENsdmTuAoddva Jinsesinquitivang s
TUHUNNTHEATIENS NsUszliurastents Ugwikasnisunlelgwmilu
nswan MsEnufuRntswansensdimiudeniva

Digital media production process. Target eroup analysis.

Production planning. Program evaluation. Problems and solutions for

production process. Practices digital media production.

annafne 6
(Cooperative Education)
maUftRndludnsugminnuiasaulasauildduseumne
ARBATUNITIAYINTIEI ULAZNITUNAUD
On the job training as a temporary employee according to an

assigned project including report writing and presentations.
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01352491

01352499

[

suidpUisITeRus U TVIAENERS 3(3-0-6)

o3

(Basic Research Methodology in Communication Arts)

=l ada w =

wdnuassyidouisidemesilinadrans nasavuadym n13319

sULUUMsISy msaenguszasAuazaunAgiu maiusvsndeya ns
adnuuugeuay nsleTwiLasiinauteys nisldaiAdmiunisive ns
WEUTIBIULAZNILEUONENITIY

Principles and research methods in communication arts,
identification of research problems, formulation of research objectives
and hypotheses, collection of data,construction of questionnaire, data

analysis an interpretation, application of statistics for research, report

writing and presentation.

Hnau 3
(Practicum)
AMSRAILRWIEAUTMARERS

Specific practicum in communication arts.

H*

e nn vl
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3.6 ANTNUAAIHARNENITITIUTIEAUTIEIN

HAANSN1TIREUS
swaAYazaiun NAANSN1TIRBUZTZAUTI8TY (CLO) sgaundngns (PLO)
 PLO1 | PLOZ | PLO3
IR feey
01352111 nénimaenans | 1. Danesuiwseiunisieas
(Principles of 2. flAmeSuIBkuIAn VUi Madeasnay
Communication Arts) oy
3. fiAmUszenduuiAnsunisdeatsiieasuny v
msdeansludounasuls
4. Gamannsairasesssuvasdemaruuildiie
n1580a1s
01352141 11sasenansde | 1. Daandnsudouludedeiuiaundnnism
Aeiuriuasdolml NFASANEARSLH
(Print and New Media 2. fAnnannudsuludelmimundnnisma 7
Journalism) NIATANERT A
3, Jannanudouludedsuiuazdeluinnels
NTAUIZLEITUNNNTATAIERT
01352212 vwivienifies | 1. fAmanunsadmdnvingiuneduiegauds
vAmans IATBUNITHAVDIUARRAS I T LALLAUBULY
(Rhetoric for USUUTIMW NN TR BIsLLD LA
Communication Arts) 2. fAna1u90mTEREnIUNISal [WeUUn 7 v

wayaluloniasieg Aenthansiswula

' ¢ o <
\u Waguvswatl yanisdenlavy uazdelvailv
ussainguizasn lnuAndafananaiusssumng

FU1YN
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01352215 a1sasnuy
T

nIIWNNaNIs@eans

(Graphic Design for

communication)

1. f8nanunsoaSulendniningl vannsan

F0sdunw ndhnsinesdlssnaudald wdnnis
sonuuulssaunsalflidoujduius

2. JAnanunsondanaunsfinitonsiedns
IFatsaeunasmnzauiude Tagldasdio

a v e v
aﬂﬁlum ‘iWﬂﬂuWN‘ﬂiquLlﬂ‘tl a\jﬂau

01352217 WoRNsIUKT AT

(Audience Behavior)

L3 s d =) Vas

1. amnsaUssenavdnnisiiteldengIuans

o v = v
Wmneisesnisdeansla
2. anusedinTsivginssugsuatsidmneld
3. @UN30AUNITBYRIBIANYRINg ANTINETUANT

o w I3 - v

Wmngluieduasziuuimnnsieansla

4. @50Vl suansinegeliasusssy

U

01352219 winlulad
AsauWIALAEN3E0ES5 Y
damy

(Information and
Communication

Technology)

=

1 f8meiursuuiAnveavaluladansaumanay

MsHedns

2 fAneSuntunum AudRELaENaNTYNUTE
sedinuvasdelu

3 i‘lﬁmmmmﬁuﬂ"i'r*ifagaLLawhmi?iamiaﬁiN
winrauegeiesseussaimeamalulal

ATAUWARAYNITERENS.

01352221 %anns
Uszudunus
(Principles of Public

Relations)

1. f@nadurendnnisuas TnguivaeAvainis
Ussunduiusle

aa = = d' d' A ['v]
2 UAnadunevgul Mineateeiun1suse
Fuwusle
3 A& ATIEAUYMILEE AUUAKKUIIY
Usgduwusle
4. HARDSUILITYTITULALTIITHIUTIOUVD

dnuUssvduiusle
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g or . o = 2
HaAWONIILIBUZ

eV Gk gNGERL Y NAAWSNISL3eU3I2AUTIEAVT (CLO) sgAunangns (PLO)
PLO1 | PLO2 | PLO3
Avnanizdeiy Sieiy
01352231 wdnnslalwain 1. awnsadieseidayaliverunumslasanla
(Principles of Advertising) 2. @WN30FUATIBNLUINIIDDNLUVTUI Y v
Taaula
0 = a ﬂ: v ] = =
3. @unsavinideiienmslewanlaeteiiasusssuy
01352242 n1501unWaIvia | 1.Oana w5008 miemunaaanaviale
S e oo [V Y] W o
(Digital Photography) 2 ddnanunsolovanni1sinesrusEnaunIniie
nsaenwle
o e I v J
3. 08nau15001un W IAEIB9INLAE RTIRNY
s aeideenslel
01352251 N15ATEELEE 1. 98nanusnesureladeninasaiaiuinisves
& %) - = a a
wazATWU DAY ADNTTAWATNLALLEEN NTEUIUNISHARTDAIN
(Introduction to wastdesle
. -a =3 = é
Broadcasting) 2. 980 a1115005UNLNTEUIUNSHARRDNINLAS
a v oo o a &
Wded unumminAveIuRaIng wazkanvziiny v v
NNTHELHI N WLadeslugdny
o a 1 v v v é) =)
3. ddnannsnAunindeya adrallevn uasnds
- | v
ApNNLazLFL DN UAUDIANNADINITUBY
[ sl J L5 v
naudhmnglussruilaasiule
01352261 N3 wgums 1. UAnamn500BUIBWAILINTG ANGNYLY uay
l'&) 2 v
WUpamu HANTENULDIADATNEURS LA
. . -, E=) = 1 ‘I
(Introduction to Films) 2. uammm'ﬁﬂaﬁmﬂ's'ﬁm‘namamaxﬁa v

pavnglunuden neuadls

3. DARANS 005U 1SRARAINEURS L1
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01352311 ngwaneuas
W3usssuERIATY
(Mass Media Laws and

Ethics)

v S )

MU

AR A K RS

e 7 '
1 ddaaursadasznanindy i

wmdmsumsU§iRvihidomavuluae
#19 lagliPUINNNGUUIBLALITIUIUTIU
FFwlel

2 fAnasanaHA AW FIngVINEuaY
933U AN Whiuvinueveilinamans

a o v & o P o
\iedeansliuyaramaluidilaFengrunsls

01352315 ngufjdvAeans
(Theories of

Communication Arts)

1 idneduivansedfgvewvguilvemansia
aa E73 =l e € o/ «
2. TAnUsvyndlangud ImaAmaniiuaniunisal
= o v o v
wazumAgYaeunsieaisia
3. G nreiilammunisdeansludeaudae
aa sl al v Y
noufdvArmansvinetels
4 f8nasutsasasssuvaanisiudindmAdansa

ale

01352333 N1580a3
199817
(Marketing

Communication)

1. ANunSORAUIUNLNTAD AN M IR ALUY
wasnaula

2. gnsohwalulagansaumennldlunig
thiauausunsdeansnsaaauuunainanls
3. A1UN130TATIBAUUINKNISENENBAAIINFAY
waiamsldiatasiionisdeansmanataliungdy

1ot
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ot & = F24
Haawon1lat iy

sveAvmazdodun HagwsnsEeuTseausIeiY (CLO) syAunangns (PLO)
| pLO1 | PLO2 | PLO3
nan1ElsAY . _ o .
01352334 n1adeansanna | 1. annsanaunauALRedennagnsnis
(Global Communication) ?’iamiﬂ'\ﬂﬂﬁ
2. @NInIATIEATIuST NI sweUsEmAle
o ¢ ¢ o o w / /
3. anunsndansivinagndnisdeansanadimiv
gnamnIsuasassfvalnenelssussudn
deansuavuld
01352354 maandestiude | 1 fanawisolinsisiesnwuuiuamelunsia
(Transmedia and Sosrhudefiiidnuaruandauly
Storytelling) 2. fAnawsondndoaaiuie ey v
\3asilelunisdeansaufnuiu daiiiasse e
mauiletgmila
01352373 nsjWiwiuadvia | 1. fAnussenaudnnismsfivinviufdviacie
(Digital Literacy) adursnsdeansludieansiamy
2. fAsAinszidelngldudnnisnssiviviude
wazAvia
w v v
3, DANATNIT0AUATIAUUIM NN THARTBLND
nsufladgmumsiearsidvialudanlee
BIRENANN1IMTINMUATID UazaTusTTue
douavy
01352432 N9y 1. fAniAsenietomnavenmsnaiauasilade
HUsznpunslivArans wandouianouenuazniglugsia iewilona
(Communication Arts Tunsifugusznaunisisinaeansle » 7

Entrepreneurship)

2. JARATAHUETAIIINNTHANHATUAINT I

nsdugusenaunts uazuurRanedvaeans
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o A

01352441 A15USTNENSURAEATT

(Magazine Editing)

1. A3 nseinguith

o

MANELAAIR IS
vesngutimang desvmadndiuie (e
panuuuineanslaagamuzau

2. TAnduATIzRtayauazodARIINIAI
vssusnsimuansifondnieans

3. laneanuuuineaisiazndniineansloe
Lilusunsumaumimesie

4. TAnonaneuasvasIntuilnuaisiasade

o -
RANITIYIUITUTVDNEDNIDYU

01352454 A1SHERTIENITEMTU
A
(Program Productions for Digital

Media)

1, DAMANITAATIEVEDNLUURUINTNTT
a ° v & aa wvy
nARTINITEmMTUARRIVALA

aa a o aw A
2. UARATUITONERTIENTETIAIUADAING

A g v a4 o o o v a
eldilunislondsnadvayuliiinniny

]
(%

pazwiiniluussiauanssvselymnidAgues
denn suinlugnmaudlalgmla

3. TARAU T ONANKAUAING WaEAIL
varnvanveswalulafiieldlunisadn

18N15 L6

v &
giugIU

01352491 581080353
NRIWAManS
(Basic.Research.Methodology.in.

Communication Arts)

1 faniAssvlgmmedmeransiile
WRIUIGNITRANMAINBUAIENTEUIUNTINY
2 fAneenuuuuITen1eimarans

3 fEanann Uit vl dusleniluny

fuiwAAans
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HATWSNILTBUT

o a .4 oa o X ar a v )
AR YRIY HAANSEN15I38USs2AUTI87 (CLO) sEAuNangas (PLO)

PLO1 | PLOZ | PLO3

Anen o . _

3 ) . - — ' a-; : a V ¢ I ¢ o
01352499 Hna1u 1. f&nanunsnliTeiiuIninsaiiassnlie
(Practicum) wAnderumLseInIsvesdldenld

2. TAnnAnnauasassalnglioranuii v v

VAINUAIWAINYDINNNITRDETS

57




E

o = d‘ (v ] 3’: LY of (Y]
3.7 ANSMMEASHARNSNITI58US V09598 3V AANI A AT UT dHAaNS NS BUS TS AUNANE RS

PLO1

01352111

yiuade laeAiads
AELEITLRTUTITY
fauiuiingeu
Fodeny vaude

wazwmaladla

01352215 | 1-2 | 01352315 | 1,2,4
danaiunsnidenld | 01352141 | 1-3 | 01352217 | 1 | 01352373 | 1
vanniswasvgef | 01352212 | 1 | 01352219 | 1-3
nlvAdEnS 01352251 | 1-2 | 01352221 | 1,2,4
ieusuldlunns 01352242 | 1-3
HARFRAY 01352261 | 1
nguszanAle
PLO2 01352212 | 2 | 01352217 | 2-4 | 01352311 | 1 |01352432 | 1
danaun 01352221 | 3 |01352315| 3 | 01352491 | 1,2
AAT1 Funs1ei 01352231 | 1-3 | 01352333 | 1,3 | 01352499 | 1,2
Uszifuddnyly 01352251 | 3 | 01352334 | 2,3
nswaRde wax 01352354 | 1,2
denlddei 01352373 | 2,3
wanzay ieudly 01352441 | 1,2
Ygymla 01352454 | 1,2
PLO3 01352311 | 2 |01352432 | 2
Hananunen 01352333 | 2 | 01352491 | 3
ASNATTAUBEHEAR 01352334 | 1 | 01352499 | 3,4
Holnenaunany 01352441 | 3, 4
mmiﬁwmnwmy 01352454 | 3
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3.8 AUNNBVBWAVSHAUTLITUN
mmumamammsﬁ’aﬂizai'ﬁ*m'[,wé'ﬂqmﬁaﬂmamﬂ’mm‘m AUV IRV ARNERS

UsENaumielay 8 wan IANuMIIeeaLl

o as

\udwui 1-2 (01)  wanedia NI
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o as d = as 'Ilﬁ =l
LAUVAINUN 6 IRERE FEAUTUY
o o d ol a J
\AUEIRUN 7 fiAumueRat
=t | & J = -l
1 Ui NALTYIRUFIUNITVITN
2 EHGN nauIvInUsEduELS
3 e nauIrINTlaen
4 e nauITINTNsED RN
5 GTRIIGE naNYIvguaglnsvimd
6 IR NANIVINNTANEURT
7 HRENK NaNAYEAITEUIARALAIVA
9 wueiia nauIrnanisdnel 35338 Rnau
\AUAGIUN 8 vefia aduIvlundazngs
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3.9 WHUN1SANW

i1 aensAnendl 1 SrurumieAa(vu.ussee-vu. U URn1s-va.Anwidaeaate)
01352111 vanfliverians 3(3-0-6)
01999111 ANARSULVSLLA WAL 2(2-0-4)
01175xxx AINTIuNaANY 1(0-2-1)
JuAnwvily nauanszmaniuissznaums 8=~}
AndAny iy nauanszquvtomand 4(--)
i 3(--)
MERNUIEIA 1 2780 A(--)
57U el
Ui 1 aansdnwnii 2 Sununaeia(vu.usseng-vu. Ufuinis-vu.Aneidientes)
01352141 MsEnsmaEnideasiuinasiell 3(3-0-6)
01352212 Twiveiiteruiivarians 3(2-2-5)
AETEUNA/ PRURIADS 1(--)
Jndne il nauenszeeaiian 2= =)
XXX Syl nauatszwaiadinenaynaliiodan 2(--)
JeAnwialy nauanszmaniuvagusznaunis 3(--)
v ndoniad 3(--)
57U 17(--)
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U 2 anamsAnund 1 Fuaumdeia(ua.ussse-su U URANMs-vu.Anedaeaaie)

01352215 mseenuuunsinLlen1Taeans 3(2-2-5)
01352217  woAnIsueTuaTs 3(3-0-6)
01352219 walulafasaumawasnisdeansfudny 3(3-0-6)
01352221 nann1sUsEvIdLWUG 3(3-0-6)
XXXXXX MwAYseved 1 01w 3(--)
Agnawizidon 3(--)
52 ABC--)
U 2 mensAnunit 2 Purumieia(us.ussere-vu U iRn-vu.Anudieaaie g)
01352231 nannslawaln 3(3-0-6)
01352242  N1SAEAINGAYIA 3(2-2-5)
01352251 Msnszaeidsnasamd sy 3(3-0-6)
01352261 S TNEURS LD Bed 3(3-0-6)
namziien 6(--)
denias A--)

374 L:)‘ =
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d { o 1 = o /o o
Un 3 anansineni 1 Sruruvireiin(vu.ussere-yu.UfuRn-va. Anwdaedate)

01352311 ﬂgwmmasﬁaﬁﬁué"amaw 3(3-0-6)
01352315  wigujjiinarans 3(3-0-6)
01352333 Ms8ea1sN1sRATN 3(3-0-6)
01352354 nMsiansestude 3(2-2-5)
AR NUTENA 1 AT 3 --
T nawziden 6(--)
57U 2li-2)
Ui 3 mannafinund 2 urundaeiin(u.ussene-vu.UfuAn1s-vu.Anwaieaae )
01352334 nsdedansaina 3(3-0-6)
01352373  msjiviwiuddvia 3(3-0-6)
01352441 ANTUIIUBNTURLATT 3(2-2-5)
01352454 nsKERsIEN1Td T UdeRTvia 3(1-4-4)
Aanziden 6(--)
573 180 =)
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U 4 nanisfnendl 1 IundAA (UL UTIEE-YU. U URN 5-v. Anunfaeiiie)
01352432 madugusznounsiinaemans 3(3-0-6)
01352491  suflauisidoiugumeiveemans 3(3-0-6)
Jnawziaen Blm =)
Eebl 1Ble=)
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01352499  Rnaw 3
97U 3
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2) ANTNUARINATNEN1TITBUITIAIAnTauAaz uTve angns

HaRwaNITRBLiuAasTuY (YLO)

NATWENTLTEUTTLHUNANG AT

PLO 1

PLO 2

PLO 3

YLO 1 afuieud nnswugIununiIsdeaslunnizau waniaenia

vinwen1aldnw Mansyaluiassaswaensfenaulnsatsaans

1
&

" 1 & 5 a 1
WU DINIFDANLALLEA 55911/111

a o a ¢ v o d Y w - [+ -
YLO 2 aduievanniswasinsizuiadenneideeiunisaeansidlude
pafukardalvi @1UTUES19ETSANINGNEY UNTIAN LAZNITHAR
AJ ﬂ. ot at «
Woavdoluaulawun Useunduwus n19nseaadawasnin way

NINEUAT
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Foadude n1sussandms warnsnandorutemnedenafiuuazde

| Tl

YLO 4 Ussiianuinudvemiansiiodingied dunsisviuas
Ussiiudadenwnisfeansluguuuunmsiduinelilunisudnde was

mMsUUuRewAnTIndmadiansle
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5. ANNUWIUNASANEAINWYD9919138 waziiuSnwInaninus
5.1 AUNIBURASANENINYBIYARING
5.1.1 819158

5.1.1.1 srumsdanisAnwnia lWdiTeuussquasnininieu;

]

msansruIums Souiinsyulig SauinnsFous §SniBnisumanmng ieugnileli
dissuinnsiSeudnasndin iAnnsoufnuuuifiule (Growth Mindset) lngaanadasiu PLO @wnan
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ot (3 § s
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7. @1@3u18587U (Course Description)

NANNITUATNNBHIATINGUNDNITBDALUUNTIAN NTLENTBIAILAINUALIIUNTIAN N1TA
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Principles and theory of psychology for graphic design. Visual and graphic storytelling.

Art composition for graphics design. Creative process. Infographic design to communicate

information. Corporate identity design to create recognition. User experience design for

interactive media. Website and mobile application user interface design.

8. 9719138KdRU

= o 1 at o 2/
eagduna s Ingluduvdngasvinei 4 ve 4.1

9. MITNUANINITNTZABANMNTURAAYIURAANSNSTEUTINWANEATE T8

(Curriculum Mapping)

sreadeanunUsIngluniney 4 v 3.2
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PLO 1 didnaunsaidenldndnnisuasngugnia
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7. A1e8uly91e7%1 (Course Description)

a ad ° v ol
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o o o ol | v o 0w a W e
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Basic concepts and theories of acting, drama, presentations. Roles and functions in

communication of performing arts. Body movement and vocal skills. Performance technigues

for broadcast television, movies and new media.

8. 819138Kdau

al o 4 u o L
MeazganNiuIINglulduvangnsviiing 4 9o 4.1

9. MTNUAAINTIINTZWAMUTURATRURATHSNBUSIINRENgRTdI18TUn

(Curriculum Mapping)

TuauidenmunUsnglunuand 4 4o 3.2
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Famn1edangy Information Repackaging and Dissemination

7
= |

2. swivfiveaidnaglunmaninssiuliyyng fdl
() VAT AN NGUETE oo
(V) wnsivnamgluvdngnsdaUaansdaudin e dvdmeeans
() Frnaniziem
(V") Ay uawsden
() wnelvdenias
() AWIMIEWMTUNANGRT.coverece L TP

o §

a oy =] ] !
AUINABIPUNINDU 111

a eE 14 = 2 o 1
AUVINADILIYUNTAUNU 12J

WNTnvinse3vn Ui 12 ®amu WA, 2565

G BN
=

ngUszasalunisilnsieinn

6.1 AUEARYVRITEIU
P LY o 1 a o o w as 14 | & LY. v oa = v
\lasedeyatmans lulladeddgluntsimunusiuaig Gdendndulvifianisiseus

st wsalilos ansaumaiusngeglugUuuudineg warlivunmiiutuegiamiaia AunisEudy

LANVIASAUWIALAZNTEUILNTUSULR LR aLNT a1saumalnaanadafunisTdeuasludiudele

LHAN1SRAILADEDARAENISYNATUTIARUTEEND N T

100



t:‘nngu-ra

6.2 NAAWSTIAATUNUNRR

a o

v foda & woa ot a
HaawsiAaduiuiidn NAAWSN1Tl3BUT Y IwdngAT (PLOS) *
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7. A195U1851873%" (Course Description)
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Yupstedansaume msUFuussmsaummigiiuuiasian massuniuazmiUssiiunaansaume
ffinsUFuLsud

Process of information repackaging. Selection and evaluation of information. Information ™
analysis and synthesis. Information repackaging both forms and contentes. Information
dissermination and evaluation of repackaged information.

8. 2113dfdau

swazBeamuiivsingludumingnsvanaii 4 4o 4.1

9. MIWAAINITNTEWANUTURAYIUNAANSNTTBUIIINVANgRTE 183w
(Curriculum Mapping)

Teazduanunsngluvuiei 4 4o 3.2
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7. A195UNw5WAU1 (Course Description)

MANMTT WABAYINMLIETBINTANTAIAATITITBYA TFN1TAUMT N15TIUTU N15TANIS UWaEnIs
Anseiteyaiotiausludnisarsaans

Principles and meanings of data journalism, Finding collecting, managing and analyzing
data for journalism.
8. 8191780

swasduanuiiusngludumdngasmnni 4 4o 4.1
9. MITNUAAINTNTZIWANUTURAYDUNAAWSNISITEUFINUANEATE T8

(Curriculum Mapping)

- o v
sasdunnuivsngluvinng 4 4o 3.2
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7. A195u1e5183U1 (Course Description)
nszvumsUuiinidedluagilowavaiaauny nssnse wavnaudswuuidva uaznsuEnau
AoAauuuASvadmivsudeinany wasdoln
Recording studio and field recording process. Editing and digitally mixing sound and
digital audio media production for mass media and new media.
8. 91913dEdau
Swasdunnuiivsngludmingrsmani 4 ¥a 4.1
9. MITUARINTINTFIBANUTUARTDUNATHINTITBUSINUENgRTEs 183U
(Curriculum Mapping)

swasduanunusInglunuaei 4 4 3.2
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Roles, functions and evolution of the
Journalism.Definition,typesand components
of the Journalism. Different social influences
affecting the Digital Journalism.

Journalism’s rights, freedom and

responsibilities
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Roles and functions of joumalism.
Definition, types, and components of joumalism.
News reporting and newswriting in traditional
and new meda. Socal irfluence on
joumalism in the digital age. Rights and liberties

and the responsibility of joumalism.
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Concepts, theories and approaches in
studies. Factors affecting communication in
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Concepts and theories related to
audience behavior. Factors affecting
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insights of target audience behavior.

Audience research.
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Factors affecting changes in political
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macroscopic levels.
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Development  of  political
theories. Communication technology.
Concepts, theories, techniques,
methods of political communication.
application of political communication
media and

in the role of mass

campaign communicator.
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Concept process tools and
sustainability communication.

Planning and case study.
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Sustainable development
concept. Communication and social
problems. Communication Principles

for public, business, civil society, and
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mass media sector. Sustainable

development planning. Case study.
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Key concepts of communication.

Roles of theories. Intrapersonal

communication. Group communication.
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Key concepts and communication
arts theories. Models and theories of

communication in various contexts.
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Mass communication theories in various
aspects; senders, media, messages, and

receivers. Functions and effects on

society. Case studies and application to

explain  social phenomenon  and

communication  work in wvarious

contexts.

Media paradigms and system in the
digital age. The relations between

media, technology, and society.
Influences of mass media and digital
communication. Explanation of social
phenomenon with communication
theories. Case studies and application
to communication practices in various

fields.
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Basic principles of commercial
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Principles of commercial arts and

Principles, processes, strategy
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Interests and convincing the target

audience of the advertisement.

graphic design. Static, animation, and
sound advertisements creativity and

design.
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Creative process in advertising.

Advertising writing. Advertising
production process in various media
including television, radio, printed

media and online media.

Advertising production
principles, processes, staff, and
equipment. Shooting and post-
production processes. Computer
programs to manipulate and create
special effects for advertising photo
and movie. Sound recording and post-

recording process for advertising.
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Basic concepts of global
communication. Global communication
and communication arts. Strategies for
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Basic concepts of global
communication. Global
communication and communication
arts. Strategies for global
communication. Intercultural

communication. Concepts of creative

industries. Processes of creating media
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for creative industries. Developing
communication strategy in creative

industries. Case study.
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N9EsAEns et iuuasdeluy (Print and New Media Journalism) 3(3-0-6)

WLAS931873%7 (Course Outline) FuIUTLIIUTIENE
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1ANlAS9518927 01352212

WlASa5183%7 (Course Outline)
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MMIAINBUNUTINAAIERT (Rhetoric for Communication Arts) 3(2-2-5)
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LA1lASISI87Y 01352214

wialuladiiafalzuazniseanwuudana (Technology for Art and Digital Design) 3(2-2-5)

1AnlAsasie7en (Course Outline)
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WlAsasIeiYn 01352215

a, P a . - . .
n1TeanwuunIIWnwanisaadns (Graphic Design for Communication) 3(2-2-5)
LPLATI5183%1 (Course Outline) FuUTLIUTITEY
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WW1lAsesI87Y7 01352216

M1LAT951873%97 (Course Outline)
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nsuansWaUilmAfAIans (Acting for Communication Arts) 3(2-2-5)
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WlASIS187Y1 01352217
WaRAnssugTuans (Audience Behavior) 3(3-0-6)

wwnlasesiedan (Course Outline) Fruutluausseney
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WA1lASIS189Y1 01352218

n1sdeansnsiiies (Political Commmunication) 3(3-0-6)

WWlASIs187397 (Course Outline)
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WA1IASISI8AUN 01352224
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o o a =
N1382d1WaNITWRIUINEI8UY (Sustainable Development Communication) 3(3-0-6)

AlAs95183%7 (Course Outline)
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WNlASIS189% 01352276

n15USULASUAZINELNTA158UINA (Information Repackaging and Dissemination) 3(3-0-6)

AlA593183%7 (Course Outline) Frunudaluausseny
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W1lAT99183Y1 01352315
vouiimAr1aas (Theories of Communication Arts) 3(3-0-6)

ALASI5183%7 (Course Outline) WU L UTTH8
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WA lAses1839 01352331

n19e319asIAnazaankuulaen (Advertising Creativity and design) 3(2-2-5)

AnlAsas1eivn (Course Outline)
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AnlAse518791 01352332
n1Tnanulawun (Advertising Production) 3(2-2-5)
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WW1lATe51897 01352334
ms?;aaﬁﬁ'ma (Global Communication) 3(3-0-6)

LPlATITe3%7 (Course Outline) Frurutluaussene
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WANlATasIedYn 01352342

M3813AEAsITeYaya (Data Journalism) 3(3-0-6)

LAlA5951873%97 (Course Outline) U lIaUsIEe
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WW1lAses1eden 01352354

nsid15estiuile (Transmedia and Storytelling) 3(2-2-5)

WWNLASI51873%7 (Course Outline) U LU e
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WlAsIsI83Yn 01352355

nsuAnderdesida (Digital Audio Production) 3(2-2-5)

WALAS9518391 (Course Outline)
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LANASISIBAYT 01352362

N1sHARNIWEUASARYA (Digital Film production) 3(2-2-5)

1AlAsIII87%7 (Course Outline)
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LANlASI5I83Y1 01352371

n1sdATIzvkazinauadayadisnin (Data Analytics and Visualization) 3(3-0-6)
1A1lAT93187%91 (Course Outline) PMUTlLuUTIENY
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mﬁmmxﬁuasmﬁmmﬁaga:

Logical, Text, Date & Time, Lookup & Reference functions
5 melATsilasmMsinn1stoys: 3
‘qmﬁﬂﬁbd Mathematical & Statistical functions
nsliasziiaznisianiadeya: yadds Array Formula
ﬂ’1‘3.’3Lﬂi’]sﬁLkﬁzﬂ’]‘iﬁﬂﬂ’li‘ﬁ@Hﬁ: Pivot Table
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n1sfmnssadeyaLitethiaueiBann:

nsdenldinissilodmiuTana (Measure) waznisidonamedluntsinua

10.  wanmsuazjuwuumMninauateya@anim: nldn wdeeEia 6

11, wdnmsuarsuuuunisdnauatoyaidenm: vannsidedaly 6

12, msdnsestayadmiunisiniaus 3
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LAlAsasI8un 01352372
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NITWRILIUIANITUIWEBIANIFBE1TNIAYU Development of Innovation for

Mass Communications Corporate 3(3-0-6)

\Wlasese3vn (Course Outline) Sruaudalusussens
1. wwiAn wazmiudiAgyvesnswaumvaluladiasuinngsy 6
2. a9AnSUIUIANTTY 3
3. nagvsnaiumtannsaluntsutiiulussiusadng 6
4. NTLUIUMTNAUILIANTTH 6
5. nagviditelvainsadanisuinnssuladise 6
6. msUsefiunauinnssuiionsinsdeaisuiavu 6
7. nadifnwuianssuiiensAnsieansuiavy 6
8. wwwmsRRuTanssuilessAnsieasiaary 6
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