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9. NMSANNAUAIDATY

01140595

(Special Problems)

NSANMIAUAINDESY
(Independent Study)

eyl iaassusedsseluilaglutdumneis

01110501

\ATHEANENTNITINNTTTUE

(Advanced Managerial Economics)

" se3vUSulse
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3.3 anudunius AundngnsduniUaseuluamz/maiynduvesaantu
3.3.1 nunadvv/ngudvy el luningasiiageulae ang/n1nivy/mangnsau
01110501 LATHFANARTNNTIANTUUGS 2(2-0-4)

3.3.2 wadvvnguivy/medvlundngasiilageuli aug/aiadvy/mangnsau

T

1=

4

3.4 ANBTUETIBIY
3.4.1 sgdnfidusiaivivemangas

01140511"

01140521

N153ANTIININIFTHEY 3(3-0-6)
(Financial Management)

AMTIMTTANITNNITEY M1FIATIwIsUM 3L wann1sUseiliuyan
AunTngn1en1sdu ndnn1sUseliugarlasINITamMU NISAMUIUGUNUEIUYY
Tnssaatuny wagnsdanismensidussezdy

Overview of financial management. Financial statement analysis. Principles
of financial asset valuation. Principles of capital project valuation. Cost of capital

calculation. Capital structure. Short- term financial management.

N153AN1599ANTIULARING 3(3-0-6)
(Organizational Management in Digital Age)

[usTIILavANNTURaveuradinulugAfdvia nsdndulagiaieasifuas
madugusznaunisutnnssy nmsAndaininduaznisudtgun nsdanisvaele
AufuazsildgUnuAdia n1seonuuulassaiisuasnussueadnsiinao i
MsAUANLAENTUTININIUABULAuTeR TR NIIANITNTNEINTUY B AE
walladuaymsinseidayauana nisadausegdlataznnefihddia msdeans
wagnsvhauduiin paesaumsiansaudaudsussdnisaasa

Ethics and social responsibility in digital era. Creative decision-making
and innovative entrepreneurship. Critical thinking and problem solving. Value
chain and digital supply chain management. Designing agile organizational
structures and cultures. Control and leading digital change. Human resource
management through technology and people analytics. Motivation and digital
leadership. Communication and teamwork. Conflict management in digital

organizations.

" gAnuiulse
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01140522**

01140523**

01140526

n1sdannsidsnagnsvug 3(3-0-6)
(Advanced Strategic Management)

wnAnRgIiUIIRNITBenagns nssuaumsinnisdenagns n1siiase
anmundeungusnuaznigly n1sivuanagns madinagnslugnisuufuas
MIATUAMTINAYNS NILHUNTINALNS 9385550 ANSURATOUNNEIAY Uazms
Uszgndldinalulaguavuinnssulunszuiunisdanislnagns Jayguszvg ns
Waburugaiva dedeeussulauazlunagifaunanwedy Ussduilegdunas
wwlddlunmsdanadenagns nsdfnw

Concepts related to strategic management. Strategic management
process. Internal and external environment analysis. Strategy formulation,
strategy implementation, and strategic control. Strategic leadership, ethics,
social responsibility, and application of technology and innovation in strategic
management process. Artificial intelligence. Digital transformation. Social
media and platform-based business models. Current issues and trends in

strategic management. Case studies.

nsiAsuLUadssie 2(2-0-4)
(Business Transformation)

wnAakaznszuIumMslunsiuledeunisiasullasgsia Yadeduindeu
\BenagnsuazAiviad dnanen1suiuiivesesdnig nsoukaAauazlinaanis
Wasuwagsia nsdanisuinnssuwaznisidsuiugdda unuimaesdanis
waznneiihlunisduindsunisiasunlas MsuivmsyaaInsuaznsdoansiie
ses3unMuTmMevasan nadenfitudeunasliuive

Concepts and processes of driving business transformation. Strategic
and digital forces influencing organizational adaptation. Frameworks and
models of business transformation. Innovation management and digital
transition. Managerial roles and leadership in driving change. Managing people
and communication to address challenges in a complex and uncertain

environment.

m‘sé’mm'ﬁq'ﬁﬁﬂLﬁﬂﬂ's’mﬁ'uﬂmﬁwna 2(2-0-4)
(Business Management for National Security)

wuaAAS ssr T uAFluanIssER 21 naveen1sa puLlasdy
walulaBuas foanerugialmifidemutiunsesUssma unuvuaganuuRavey
‘ummﬂqiﬁaﬁ'aamﬂﬁ’mﬁ’quﬁmam{mﬁLLaaﬁmﬁﬂmmamxlmﬂmwwﬁ
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01140528

01140531

01140532

n153As LB g nsenans uaznsesnuuUnagns g el a1 s g1ad 9By
wansENUNNA TR AT sEmAreA LU IATYERITBIN

Concept of national security within context of the 21st century. Impact
of technological change advancements and emerging threats on national
security. Roles and responsibilities of the business sector in alignment with
national strategies and protection of national interests. Strategic analysis and
design of sustainable business strategies. Impact of global geopolitical
dynamics on national economic security.

anudugusznaunis 2(2-0-4)
(Entrepreneurship)
wdaaududusznauns a3usssuuazausuiinveusadny uinnssy
WAEANARASI9ETTA NMIAATIDBNLUY NTEUIUNTINUAUTIAALIMA UNUGITA
Concepts of entrepreneurship. Ethics and social responsibility.
Innovation and creativity. Design thinking. New business planning process.
Business plan.

n1sdan1snasUfiiRntsdugs 3(3-0-6)
(Advanced Operations Management)

ﬂaqwﬁ‘miﬂﬁﬁ’ﬁmi N1900NKUVALAILAZUINIT N1T0DALUUNTZUIUNT
KAZNTLEDNLNUNY NITWEINTAAITUABINITAUATLAZNITINUNUAIRININAR VL8
fixad A ILaEaIn NSIANITAMAIN msmuqmﬁuﬁﬂmmﬁa 15U Y
ANWIULTIN NMIINUNUANNABINTTaAUAZNSNEALUUTIUNEINER N1530n1519015
AR N159ANISLATINTS

Operations strategy. Product and service design. Process design and
layout selection. Demand forecasting and capacity planning. Facilities location.
Quality management, inventory control. Aggregate planning. Material
requirement planning and the just-in-time manufacturing. Production
scheduling. Project management.

N15IANITUALAIUANANIN 2(2-0-4)
(Quality Control and Management)
WaNM3veIN1TIANIALNINILAITHARFUALAZUINT WATANTALAIAH
Feadf n1sdanisauntmdaiade nsusulgeedesion e wnuginiugy
AUTTANTNYDINTLUIUNITUAYIEUUNIATFIUANAIN
Principles of quality management in the production of goods and

services. Statistical quality control techniques. Total quality management.
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01140534

01140535

01140536

Continuous improvement. Control charts. Process capability and quality
standard systems.

N153AN151ATINTS 2(2-0-4)
(Project Management)

wann1sianisiasenislivszaunadnisanelddasrinsunan dunu was
NINLINT WUIAANITTANITIATINITANBlYL BaNNITULaEATANITINMKY NS
AuilunNTs MsAanuLazAIUANlATINTG WaENSUSMSALIAES

Principles of successfully managing projects under constraints of time.
Costs and resources. Concepts of modern project management. Principles and
techniques of project planning. Execution, monitoring and controlling. Risk

management.

nauin1susnsluniinuaznmsvioaiien 2(2-0-4)
(Hospitality and Tourism Theories)

nuiflranudileluusngmsalifenagns Bansdants wasdedeauly
mMsuinslunsdauaznisvisailen seuumsuimslunidnuasniaveniion usegdla
Tnvieaileavienn eietnevmadan niwensuywd amigin {iidldiFedu
Ruu yuvunaziinainet malulaasaumauaznsdeans waganuduiusiu
auinndy

Theories providing a comprehension of strategic, managerial, and
societal phenomena in hospitality and tourism. Hospitality and tourism
systems, tourist or guest motivations, social networks, human resources,
leadership, capital stakeholders, community and ecology, information and

communication technology, and relationships with other disciplines.

nAagNSUINILlUnIn 2(2-0-4)
(Hospitality Strategy)
mw%’ULLmswdmLid%’ULﬂﬁ'aumimﬁammaﬂuqmamﬂﬁuugm'ﬁlmmfﬁm
wazinusueiidanagns dudenidnagns wazlassairuienisaiisyauion
walifuiddylusunand wdugshauinislunddn nediinu
An alignment between forces driving change in the hospitality industry
and a firm’s strategic intent, strategic choices, and structure for creation of its

value. Significant future trends for hospitality business. Case studies.
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01140537

01140538

01140541

nsaansmaluladuazimaluladfdva 2(2-0-4)
(Technology Management and Digital Technology)

wulAa wazAmtlan1unsiimaluladunlduasnisdanisinalulad
Usziavvaunaluladuazuinnssuadelv nansenuvesnaluladuiseuinnsanis
wWasuulasguuulumssuiiugsia nsdidnm

Concepts and comprehension of technology adoption and
management. Types of novel technology and innovation. Effects of emerging

technology on changing business practices. Case studies.

msrﬁ'ﬂnﬁu"i’mﬂssu’lumﬁnﬁwﬂiuia?ﬁ?uqa 2(2-0-4)
(Innovation Management in High-Technology Organization)

LLmﬁm‘uaaLwﬂI‘lﬂ,aﬁLLawi’mswﬁémaﬂiswuaH'Ni‘uuﬁd LALANAINVDI
walulagduaruinnssy JUuuwredTauimmanalulad msutsduvowwdns s
wil1fivdnvoswdnd el n13sunuduAd sugsAalnensdunumaluladuaz
uinnssulva nsidenleaseninanagns fuuinnssy mNuaIsAYeIBIRNTRIY
WinNITY waziifvasnagnsmanalulad

Concepts of disruptive technologies and innovations and their markets.
Evolutionary pattern of product competition. Main function of the product,
planning for business driven by the discovery of new technologies and
innovations. The link between strategy and innovation. Organizational

capability in innovativeness. The dimension of technology strategy

ﬂ’liﬁﬂﬂ’]iﬂ’ﬁﬂaﬂﬂ‘ﬁugﬂ 3(3-0-6)
(Advanced Marketing Management)

msnandmiuirsugiagalui seuudoyanianisnain gualazANRS
WolaU0IYNAT NTLUIUNTIANITNNNITAAIARUUBIATIN N15T1ATIZHLBN1ENI
N15AANA AAAEUILAA WazAaIngINe N1sivundIuMUImaIn waztmuenain
N3ATNYAA AL AUNUINTIEUA NaEVSEIUUTZANVNIINITAAIN NTAAIARA VA
msaierwdSandidunianisnaie

Marketing to the new economy. Marketing information system.
Customer value and satisfaction. Holistic marketing management process.
Analysis of marketing opportunities, consumer and business markets.
Identifying market segments and targets. Creating brand equity and positioning.
Marketing mix strategy. Digital marketing. Creating sustainable marketing

SUGCEEsSs.
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01140542""

01140543

01140546

01140547

woAnssuguilnalugafdiia 2(2-0-4)
(Consumer Behavior in Digital Era)

unumAnudrA yresngAnssug uilaalugAandvia wuuidnaosuas
nsguunsindulavesiuslnn nsfnwidunsvesgna deyalivdnvesuilnauas
nslnTzideyasnssuuidvia Yedeiiiinadonginssugduiian msideduilan
warmsiddeyanginssugusTaaiionsiaunagnénisnain nsdifnu

Consumers’ behavior roles and important in Digital era. Models and
consumer decision making process. Customer journey study. Consumer
Insights and data analytic from digital systems. Factors influencing consumer
behavior. Consumer research and using consumer behavior’s data for

developing marketing strategy. Case studies.

N153ANNINALNSNITNAINYARIVIA 2(2-0-4)
(Digital-Age Marketing Strategy Management)

WIAANIINITAANNYARTE N1TEDALUUNAYNENITAAINLARTNE N3
MUHULAEMIARUUNUNIIaIAgARTYE  n1sUiluufiRuagaiuaulusunsunig
NIAANELARINA

Concepts of digital-age marketing. Designing digital-age marketing
strategies. Planning and developing digital-age marketing plan. Implementing

and controlling digital-age marketing program.

N153ANITNITNAINUINT 2(2-0-4)
(Service Marketing Management)

ANEIA YIBINIAUTNNT ENBULLANIZLAZUTZLANYDINITUT NS
nssUIuMsTauazAmAAviwesuilng nagnskazdiulszaumanTIRaTn SEUY
anniind AunmMsUINT nMsdamsdedesFounagnisiiunuins nmsaiany
AUAAAIIUADINITUAZNINENUTAS

Importance of service sector. Characteristics and classification of
services. Purchase process and consumer expectations. Strategy and
marketing mix. Loyal customer system. Service quality. Complaint

management and service recovery. Balancing service demand and capacity.

N5INNNTATIRUATINALNS 2(2-0-4)

(Strategic Brand Management)
NALNIN1TATIINTIAUANILNITIENUINTIAUA AN 1TULEUDA AT

n3IAUA1 MMk ssnuUUATALA LA U TR SUASUATAaNR

" sedruiuse
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01140548

01140551

01140552

mﬁﬁaaﬁmimmmLLuugimwnﬁiimamaummumammmﬁ%ﬁaLﬁaa%’wqmﬁhmﬁuﬁw
msUszdiudsyivsnansndud msmaunuiiensiiulauazdsfurenmuainidud
Tuauan

Brand building strategy through brand positioning and delivering brand
equity. Planning for brand design and implementation in marketing programs.
Integrated marketing communications in combination with digital marketing for
building brand equity. Assessment of brand effectiveness. Planning for growth
and sustainability of brand equity in the future.

N133ANITYBINIINITAAIN 2(2-0-4)
(Marketing Channel Management)
dnunelnTeadauasUsenNYeIr 8V INITAAIN UNUIN UUATLAZNTS
Wawfemamnatn anduniseatn Jadsannuindeudedauiauayainusiuile
AUYDIANTTUNTTAIAATST N1SARLERN NFUTLIUNE N1TAIUANYBINIINTAAIN
Characteristics, structure, and types of marketing channel. Roles,
functions, and development of marketing channel. Marketing institutions.
Environmental factors. Conflicts and cooperation of marketing institutions.

Selecting, evaluating, and controlling marketing channel.

NAgNENITIUYAULAZNITHUASUNTVIBLUUYTUINTS 2(2-0-4)
(Integrated Advertising and Sales Promotion Strategy)

UNUMUIMSlIMAN NISADANINIIRATA LAZNITEUIUNITIANISANTAGIR
faumilawen AszvaunIMsinmsnslavan mMsnusufmunnagnsaelewon
mMsdaaiunsneiyegfuilan aunans wazmiiendainisee n1sTanadii
Usz@nSam aguine dermuauazassenusiuiiiedes

Roles of advertising. Marketing communication and marketing
management process. Advertising agency. Advertising management process.
Media planning and strategy. Sales promotion on consumer, trade and sales-

forces oriented. Effective measurement. Law, regulations and ethics related.

NITAAINNFNI 2(2-0-4)
(Luxury Marketing)

AT ENULAEANYUEYBINITAAIANINTY NITILATITHANTNWIAG DUNIA
n1seaRdmTuMIRaIAnInIT MaTeguilaaseaulaeud n1siauiEIY
UsgaunInaIangng MsasieiassnuaImanuainginn n1sRRLIMNLN15A AN
NINTUBINAYNG

Definition and characteristics of luxury marketing. Analysis of marketing

environment for luxury marketing. Analysis of high-end consumers. Developing
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01140553

01140561

01140571""

luxury marketing mix. Building and maintaining a luxury image. Developing

strategic luxury marketing plan.

Tyauuszivguaznisiiasisidayanisnana 2(2-0-4)
(Artificial Intelligence and Data Analytic in Marketing)

mmé’ﬁ"ﬂﬂtﬁaaﬁ’uﬂmmﬂﬂixﬁwﬁummsﬂizqmﬁmﬂm‘a'mmc-’l AN AR DY
mima’mﬂ'lﬁ%’uwaﬂizmumﬂmiLUﬁEJULL‘lJawa@mﬂiuiagﬂzuumﬂﬂwﬁwﬁ n1511
Uy wssAnguazmaluladanadonuszgndlilunsiinmzsingfnsuuasdunis
ﬂﬂiLﬁ@ﬂ%@ﬁuﬁﬁﬂadé’ﬁiﬂmﬁam‘i'J'NLLNumwa’m

Introduction to artificial intelligence and its application in marketing.
Marketing environment affected by technology disruption of artificial
intelligence. Applying artificial intelligence and advanced technology in
analyzing consumer behavior and customer journey for marketing plan

development.

st Fuimstugs 3(3-0-6)
(Advanced Managerial Accounting)

N13AWIMIATIET RAZLUAAIINBYaIs UV UNER el n1sUsEENa LY
LLmﬁﬂﬁunuuaxLﬂ%‘mﬁ%admiﬂ'ﬁy%ﬁmﬂsugaLﬁaﬂ’m’mmu AIUAY Lazanaula
Wanagns nisinuasdsedunansandunuluszsduljifnisuazszdunagns
dmiuduims nslideyaiioadrsninuldiuioumenisutsty ysanmsifaiiu
fadu Awanden deemuazssmniualumaindulansgsia

Calculation, analysis, and interpretation of product costs. Application
of advanced cost concepts and management accounting tools for planning,
control, and strategic decision-making. Measurement and evaluation of
performance at operational and strategic levels for executives. Utilization of
information to create competitive advantage. Integration of sustainability
environmental, social, and governance dimensions into business decision-

making.

n133an1snInensuedaie v 2(2-0-4)
(Modern Human Resource Management)
nszvIuMIIamIninensuywdadelnd nmsassmnagAndenymains N3
AnausukasRALINTNIIY MIUTEEIUUTZANS AW ANTUTIMITUTINUFUNUS A3
widgmiuaganmudangs MIasmuENTLAe8IAN1S LWIRNAIaLa AL

UL RITTITEN
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01140573"

01140575

01140576

gty mslideyauazmalulaBileaiuayunsinduladnagnsuaniiausyansnm
99ANT

Modern human resource management processes. Recruitment and
selection. Employee training and development. Performance evaluation.
Labor relations management. Problem solving and conflict solution. Employee
engagement. Digital and sustainability concept. Data and technology to

support strategic decision-making and enhance organizational efficiency.

nsieansiBanagnslugaiivia 2(2-0-9)
(Strategic Communication in Digital Age)

Luafn nFNN1T uaEnTauNITIeINYeanIsd eansluusunesdns n1s
deansdnanvainazinusisuesdng msdeasifionsidsuulas msdeanslunne
Ingi msliiesesilendviaiiieatiuayunagvdnisdeans nsdniiesed madaduls
\Ganagmd wasnsdeansedsdiussAviualuaniminadouiana

Concepts, principles, and frameworks of organizational communication.
Communication of organizational identity and culture. Communication for
changing. Crisis communication. Use of digital tools to support communication
strategies. Analytical thinking, strategic decision-making, and effective

communication skills in digital environments.

N19R591A858edMTUEUTINS (2-0-4)
(Managerial Negotiation)

LLu’JﬁmLLawqwﬁLﬁ&J’Jﬁ'UﬂTiL’iﬁmGiaiaa USZLANTRIEnIUNITANITIATAN
ABTDY NTTUIUMINTIWBTIBIWIRIUNTRIIWETDLarAT IUNT MY 93usssulu
N13193999383 [WNSULARIUNUIALLALAZASEIANY

Concepts and theories related to negotiation. Types of negotiation.
Negotiation process. Negotiation power and persuasion. Ethics in negotiation.

Applying role play and case studies.

ANFUNTINSAHAS 2(2-0-4)
(Strategic Leadership)

wRaaMEd Sninavesnzfinfidressia nsdsuulatuazaiy
Aavniswesgsivadelud nngfiindynsmaniluanizliviuou Shwazvodsun
Fagmsmani nsinungin@sgmsmansuazmsthnsidasunlas

Concepts of leadership. Influences of leadership on business. Change

and expectation of modern business. Strategic leadership in uncertain

" 5163UTuU
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01140577"

01140581""

01140585"

condition. Characteristics of strategic leadership. Development of strategic

leadership and leading to change.

FEUUATAUMANINGIND 2(2-0-4)
(Business Information Systems)

Imaa%’wﬁyudﬁ_’mmaﬁguuaﬁaumﬁ N157LAT1ENTEUUIIUNIIGIAR N3
IANITTTULANTAUmMARAENITUSE N [WdmTun1sUssananauaziadula a1l
Tusunsulumstiasgidoyaidedn nisadrdlumansinsaidesdu

Information system infrastructure. Business system analysis.
Information system management and application for business processing and
decision making. Use of software for in-depth data analytics. Introduction to

predictive modeling.

N153AN1335NALINVIA 2(2-0-4)
(Management of Multi-National Business)

as =

nsIamsgsiatiundluanmiadeunugsnafidudeuniseaugiininuas

U
s

seAulan N133ASIBUAILLANEIGIUNISLETEY WsEgNa NNy LazTmusssy na
gnsnsingaataLarnsinlasiad9eeAnTgsiat ueId NMsinmsn1skdn n1smain
N193u wazningnsuyudluuundruiausssy msldwalulagfIawasseuy
ANTAUNAR DN TIUHY AIUAY wazinTaauaunsalunsuYItuesaeAns
nsdifnunaglassudanagnsiiolnsgilanamsiingnainsiisussime
Management of multi-national businesses in complex regional and
global environments. Analysis of political, economic, legal, and cultural
differences. Strategies for market entry and organizational structures of
multinational enterprises. Operations, marketing, finance, and human resource
management in cross-cultural contexts. Application of digital technologies and
information systems for planning, control, and enhancing organizational
competitiveness. Case studies and strategic projects to analyze opportunities
for entering international markets.
n1sUSunsALiie MIUABULUAmMIeETAT 2(2-0-4)
(People Management for Business Transformation)
Anudiasvinugiumsuimseulutiunsesmsiasunlasesinsuaggsi
asfelval wunAsuaziaiesilonsdansyuinyud meluladuasdeyaiioativayunis
daduladenagns Tausssuesdnai 698y uagnsinfunainnaiei el
UsdNSnmuasnadnsn1egsna

" 53wl
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01140587"

Knowledge and skills in people management within context of
organizational and modern business transformation. Concepts and tools of
human capital management. Technology and data to support strategic
decision-making. Sustainable organizational culture and leading diverse teams

to enhance efficiency and business outcomes.

ENSATENSHAZAUIANANET 2(2-0-4)
(Strategy and Future Studies)

WIAR VW LLaxﬂ33U’J‘um‘a‘Lﬁmﬁ'unﬂiaﬁaq*HﬁﬂﬁaméLLaxﬂ’lﬁmswﬁ
ounAn Llawm3BuAundausu et unmsiUd suulaisluseiuesdng sesuusvine
uazszivlan inTesdle watdla wagnseuminseidmiumsaanisaionnn ns
TNUHUTIENTANEANS LagNITUTIISWgNsAIans nMsUssyna lddunsdldnuiluy
USunduasugia mailes dann welulad wazdannden Wewauwnandna
EVSuAYINYENISANIATIEMTISTUY

Concepts, theories, and processes related to strategic planning and
futures analysis to prepare for changes at organizational, national, and global
levels. Tools, techniques, and analytical frameworks for forecasting future.
Strategic planning. Strategic management. Application to case studies in
contexts of economics, politics, society, technology, and environment to

develop strategic thinking and systems thinking analytical skills.

N159AN15NSURURN AL T2UUIRTUIR 2(2-0-4)
(Digital Operations Management and Customer Automation)

Msdan1sn1sUfTRnIsAdVa nagnsnswasuwlasgAdsia malulad
iion133nn13N1sUFTANIAIHA N19TiAT1EvuALEBALUUNTEUIUNITAT WA
nsUTuU§INsEUINM LA SEUUaRlula NsAndiseanuuulugafivia n1sIRnng
wan fousiAava usssuLarnsudmsauidsdunsufoRnisidia nseenuuy
lunagsiafdvia

Digital operations management. Digital transformation strategy.
Technologies for digital operations management. Analysis and design of digital
processes. Process improvement and automation. Design thinking in digital era.
Digital product management. Ethics and risk management in digital operations.

Digital business model design.

" s1enlalvl
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01140590

nagnsaMadudaninisuinisuaznisianisuszaunisalgndn 2(2-0-4)
(Strategic Service Excellence and Experience Management)

nsad1auazn1suisinnisuszaunsaimsuinsiidudaludenagns
wuafnf1un1sTAnIsUURn1snseenuuLUT N5 L adugnd1dainen
wadﬂixaumitﬁq{uu?ms 1A3 0951 UATLUINIINITOINUU VUK UAIUT N5
N15USUUTINTEUIUMTUAENSUTULAIUTNNT unumvaaminaulunsasnanmen
ﬂaqwéfﬂﬁﬁuﬂﬁmi N1TUSMITNSTAIUTINYBIUARINT HANTENUTB
A5G BuLURIn 1R 3va mﬁqmmW‘iﬂ’nﬁuﬁ'ﬁu‘lumuu§ﬂ’l‘i WAZAIINTINE
YINIFHUINTIUUTUNT LT AUS T

Strategic creation and management of exceptional service experiences.
Concepts of operations management. Customer-focused service design.
Psychology of customer experience. Tools and approaches for service
blueprinting. Process improvement and service customization. Role of
employees in value creation. Service recovery strategies. Workforce
engagement management. Impact of digital transformation. Integration of

sustainability in service and challenges of cross-cultural service delivery.

uinnssunazmaluladiionsufiAnisidedu 2(2-0-4)
(Innovation and Technology for Sustainable Operations)

nsUszgndldinaluladuazuinnssuieduind ounisufifnsegiadsdu
n1saARANsENUABAINARoN IasugRosuiou visldgumudiden Yaquazussy
Aot gady mstasuadenullsdanazmindadulugsio Fuild Ynanud sy
mMsdmieaunudaduseiaissileddia nssenuuulunagsiafituiaiou
feANdsBy

Application of innovation and technology to drive sustainable
operations. Environmental impact reduction. Circular economy. Green supply
chains. Sustainable materials and packaging. Enhancing transparency and
sustainability in business. Sustainability indicators. Sustainability reporting using

digital tools. Design of sustainability-driven business models.

ANNARET9ETIALAZUIANT Y 2(2-0-4)
(Creativity and Innovation)

anvueMsiiAIINAATIBYARA ANATI9ETIAUT T nUszd Ty Ay
VINFUATNATIA N15nsenindlenia n1sAA@0anLUY N15E319AINAN
uinnssu wdulAsguiea nsihanufnuinnssungnisujudanig

" 513 nUnlul
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01140591

01140592

01140595

01140596

Personal thinking preferences. Everyday creativity. Characteristics of
creative groups. Opportunity recognition. Design thinking. Idea generation.

Innovation. S-curve. Innovative idea transformation for operations.

szilgulsIen1eUINISIsia 2(2-0-4)
(Research Methods in Business Administration)

mAFedugameuiniggsie uarnsiainlasseniside meldmalulas
asaumA LagaauiunesamTuUsTInaNa waynSauAuTaYa NTIATIEVING N3
ISHULSBIALITEUUNAIUNINIVINT Wazn15Uaue N15aAUTIeNaIuiIse n1s
Fvhssnuiiensthiauslunsussguuaznsifuilunsasivns

Advanced research in administration and preparation of research
proposal, application of information technology and computer data processing
and retrievals, data analysis, article writing and presentation, group discussion.

Paper preparation for presentation and publication.

A0RamMIUN15ITENI9EINa 1(1-0-2)
(Statistics for Business Research)

UM MYesadAluNTITegIAe afifinssuun MinegeuansRgudmiungu
Aregrahgtnazdmiuasingudl9g19 nsnageulaauals N13ILATIZNAIY
wsUTIUMNNAEY Mionneeludusgisineuasnsonnesliadunyan anduius
wazatanlldwisfines

Role of statistics in business research, descriptive statistics. Hypothesis
testing for one- and two-samples. Chi-square test. One-way analysis of
variance. Simple linear regression and multiple linear regression. Correlation,

and nonparametric tests statistics.

nsAneAUAINBETY 3
(Independent Study)

nsAnwAuaiidasy Tuideivraulassduuiann Seudealuseay
LLaaﬂ’wLaua’[,umiaauﬁ’ummﬁuqmﬁwmaw%zgzynlm

Independent study on interesting topic at the master’s degree level,

compile into a report and present in the final oral examination.

[39UANIENIUTNITFINT 1-3
(Selected Topics in Business Administration)
= = a s a @ ¥ - = i
ITRuaNIENIUIISSIAslusERUUT Yy aln Wadeisesldvuwdadluluusiay
AANIANTN
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Selected topic in business administration at the master’s degree level.
Topics are subjected to change each semester.

01140597  &uuun 1
(Seminar)
msthauauazaAuseidetagiuiivraulanienisuimisgsia lussdu
Usggln
Presentation and discussion on current interesting topics in business
administration at the master’s degree level.

01140598  Ugymiiiaw 1-3
(Special Problems)
nsAnwAuATIMINIsUIISEsATTERUUT Yy waiseuSsuTuwidu
8IU
Study and research in business administration at the master’s degree
level and compile into a written report.

01140599  Anendinus 1-12
(Thesis)
WeluszauUSagin wazSsussaduinetinug

Research at the master’s degree level and compile into a thesis.

3.4.2 n3vriidusiaiviuenudngns
01110501  LAsugAEmsnnsSantsuge 2(2-0-4)
(Advanced Managerial Economics)

N33R RLarUss AU IATUEANENI AN LAY UNAIAAINTY
msfndulaniagsia lngasaunquiansiaseiguasd MsUssinawasnITNeNTol
guasd manAnuazdunu lassadsasman ngusn wemssimatlume joa
NagnsluNITuY Ity AudNRUSIEnIagUasd 511 AUy uaziils NInsey
nsauuaznsiadulanisamu vquiiesvgaansuvaia Miiauazulouns
WS YNIUMNA

Analysis and application of micro and macro-economic theories for
business decision making. Demand analysis. Estimation and forecasting
demand. Production and cost. Market structure, price theory and pricing in
practice. Competitive strategies. Relationship among demand, price, cost, and
profit. Investment analysis and investment decision. Macroeconomics theories.

Macroeconomic indicators and policies.
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7. A195U1851873%7 (Course Description)
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Knowledge and skills in people management within context of organizational and modern
business transformation. Concepts and tools of human capital management. Technology and data to
support strategic decision-making. Sustainable organizational culture and leading diverse teams to

enhance efficiency and business outcomes.
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Concepts, theories, and processes related to strategic planning and futures analysis to prepare for
changes at organizational, national, and global levels. Tools, techniques, and analytical frameworks for
forecasting future. Strategic planning. Strategic management. Application to case studies in contexts of
economics, politics, society, technology, and environment to develop strategic thinking and systems
thinking analytical skills.
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Digital operations management. Digital transformation strategy. Technologies for digital operations
management. Analysis and design of digital processes. Process improvement and automation. Design
thinking in digital era. Digital product management. Ethics and risk management in digital operations.

Digital business model design.
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Strategic creation and management of exceptional service experiences. Concepts of operations
management. Customer-focused service design. Psychology of customer experience. Tools and
approaches for service blueprinting. Process improvement and service customization. Role of employees
in value creation. Service recovery strategies. Workforce engagement management. Impact of digital
transformation. Integration of sustainability in service and challenges of cross-cultural service delivery.
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7. A195U1891873%1 (Course Description)

msvsvendltimaluladuasuinnssuiedundounsujifnisegndadu msaauansenusdedawindey
wiswgavyuley vaaldgunudden Jaauasussadiueiig sty nsiasuainanullsddawagaiudadulugfa
e o v o @ v i aa o a adu a v
fuilrinrudedu nsdavhsenueiudsBuienisdenivia nseenuuulumagsivnduindoudioaudadu

Application of innovation and technology to drive sustainable operations. Environmental impact
reduction. Circular economy. Green supply chains. Sustainable materials and packaging. Enhancing
transparency and sustainability in business. Sustainability indicators. Sustainability reporting using digital

tools. Design of sustainability-driven business models.
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Ethics and social responsibility in digital era.
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solving. Value chain and digital supply chain
management. Designing agile organizational structures
and cultures. Control and leading digital change.
Human resource management through technology

and people analytics. Motivation and digital

management in digital organizaticns.
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Concepts related to strategic management.
Strategic management process which includes
internal and external environment analysis, strategy
formulation at different levels, strategy
implementation, and strategic control. Strategic
leadership, ethics and social responsibility in
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Concepts related to strategic management.

Strategic management process. Internal and

external environment analysis. Strategy
formulation, strategy implementation, and strategic
control. Strategic leadership, ethics, social
responsibility, and application of technology and
innovation in strategic management process.
Artificial intelligence. Digital transformation. Social
media and platform-based business models.
Current issues and trends in strategic management.

Case studies.
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Concepts of organization change. Driving forces of
change. Organization changes models and processes.
Manager’s roles and leadership in management
change.
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transformation. Strategic and digital forces
| influencing organizational adaptation. Frameworks
and models of business transformation. Innovation
management and digital transition. Managerial roles
and leadership in driving change. Managing people
and communication to address challenges in a
complex and uncertain environment.

Concepts and processes of driving business
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National security and strategy. Relationship
between national security, national strategy, and |
business management in the digital age. Implications ;
and effects of macro environment on national
security. National strategy process under the
changing of internal and external environment of the |
country. Case studies. Field trips required.
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Concept of national security within context of the
21st century. Impact of technological change
advancements and emerging threats on national
security. Roles and responsibilities of the business
sector in alignment with national strategies and

protection of national interests. Strategic analysis and |

design of sustainable business strategies. Impact of |

global geopolitical dynamics on national economic
security.
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Consumers’ roles and behavior in the digital age.
Models and theories of consumer decision making.
Customer journey study. Factors influencing consumer
behavior. Consumer research and customer satisfaction
measurement. Marketing strategies for consumer
relationship building. Case studies.
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Consumers’ behavior roles and important in
Digital era. Models and consumer decision
making process. Customer journey study.
Consumer Insights and data analytic from digital
systems. Factors influencing consumer behavior.
Consumer research and using consumer
behavior’s data for developing marketing
strategy. Case studies.
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Development of cost system data.
Accumulation of costs for product costing. Analysis
and interpretation of product cost. The importance
of management accounting information for planning
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advanced management accounting techniques for
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Calculation, analysis, and interpretation of |

product costs. Application of advanced cost
concepts and management accounting tools for
planning, control, and strategic decision-making.
Measurement and evaluation of performance at
operational and strategic levels for executives.
Utilization of information to create competitive
advantage, Integration of sustainability,
environmental, social, and governance

dimensions into business decision-making.
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Modern human resource management processes.
Hurnan resource recruitment and labor management.
Training and  development.  Appraisals  and
performance management. Problem solving and
reducing conflicts. Employee engagement. Labor
relations in accordance with the current business

world.
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Modem human resource management processes.
Recruitment and selection. Employee training and
development. Performance evaluation. Labor relations
management. Problem solving and conflict solution.
Digital
concept. Data and technology to support strategic

Employee  engagement. and  sustainability

decision-making and enhance organizational efficiency.
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Roles and importance of communication to an
organization’s success. Concepts and definition of
strategic communication. Influence of digital
society and social change on strategic
communication. Organizational identity and
culture. Change and crisis communication.
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Concepts, principles, and frameworks of
organizational communication. Communication of
organizational identity and culture. Communication
for changing. Crisis communication. Use of digital
tools to support communication strategies. Analytical
thinking, strategic decision-making, and effective
communication skills in digital environments.
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Information system infrastructure. Business
system analysis. Information system management and
application for business processing and decision

making. Related security and ethical issues.
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Information system infrastructure. Business system
analysis. Information system management and
application for business processing and decision
making. Use of software for in-depth data analytics.
Introduction to predictive modeling.
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International business environment at both regional
and global levels. Cultural differences. Entry modes of
conducting international business. International operations
management, marketing, finance, and human resources.

Information system for planning and controlling,
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Management of multi-national businesses in complex
regional and global environments. Analysis of political,
economic, legal, and cultural differences. Strategies for
market entry and organizational structures of
multinational enterprises. Operations, marketing, finance,
and human resource management in cross-cultural
contexts. Application of digital technologies and
information systems for planning, control, and enhancing
organizational competitiveness. Case studies and strategic
projects to analyze opportunities for entering

international markets.
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. DadufilvinadewgAnssugusina (Jademedninen)

nM53degUsLaA

Ml wideyaltednveuiing

10. msthdeyanginssuduilanuldlumsimuinagnsniseain
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1A1laTeT1g3vIUTUUT (Course Outline)

AU 01140561 3(3-0-6)
Fedmnwlng Mty Bumatugs
Fodvrmudangu Advanced Managerial Accounting

\A1lAse318397 (Course Outline) Fuudaluaussens
1. mstiyBitenisdinnsuasuufndunu. 3
2. Mstiny@dununudai Job-Order Costing) 3
3. MsURyAtuuamnIEUIUNSHER (Process Costing) 3
4. mydyTaunugufanssu (Activity-Based Costing: ABC) 3
5. ATMUANTUSTEMIeAUY USunn uagnls (Cost-Volume-Profit Analysis) 3
6. MUy diumuiunlsuagnisesnuransiuiunumEdINURaNTUIINS 3
7. M53NNIUYIELIUUAN (Master Budgeting) 3
8. wuszinuavguwasMTIAsIginanIsUfuRnu 3
9. FUNUIATTIULALNITIATIBUAULANAIS (Standard Costs and Variance Analysis) 3
10. syUUUTRNANUSURATOU (Responsibility Accounting Systems) 3
11. myianamsadunudanagns 3
12. mAeneidwsaiienisdaduly 3
13, ypmpesny ESG wageudsdulumsuidRoudydidensdanis. 3
14. mstiyBiensiansuazusziudunBluiunindniuadie 3
15. nsflAnMegsfisas ez auevesiidn 3
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AU 01140571

a a @ [ ¢ w i
11E]')‘U'm'11§']1‘1ﬂ£] msammsmwmmuquaana’lm
%a?mmmé’qnqw Medern Human Resource Management

8.

9

Lﬁ"ﬂﬂ'ﬁi’l&laﬂj’lﬂ"{uﬂ?d (Course Outline)

winlasesnedvn (Course Outline)

- undgmsuimsninensuyudarieln

- 285550 ANNTU uan1TUTMININENTLYYE

- MITNUHUMAIALUAENTET IS ARERNUARINS
. MIANBUTURALMINAUIYARINS

- MsUIMsHaMIUUROuRaEn1sUsTIuma

- wnepdlauagauyniuvsantdney

. USSUALRUS WaEMSIRNITAUTALES

@

MaUAsuN g AIVRIUN SUTIINS e NSyl

midnduladenagnimuninensuyud

10. \BsuoRnsuasgnsiidnw) (Workshop & Case Study)

379U

198

2(2-0-4)

AWV UIUTTENY

W W

'S



wnlases183¥1UTuUR (Course Outline)

WY 01140573

A a - a « aa o
Fa3vnwine N3ADFNTUINAL NBYAR NG

d a o , ho . B
VBIYIN1WDINGY Strategic Communication in Digital Age

8.

9

10. Msysanmsasessy Anudidu wasuinnssulunsieansidenagns

1A1lAT95787397 (Course Outline)

LY

- unthgmsdeans@inagnsuazanud A lugafidvia

. MANASHaEULIARTEINTADANSTINAENS

o e

dnanwalpaAnsuaL IAUsIITUBIANSAUNSADANS

a ¢ wal vy P < At v e ¢
! ﬂ’]'i‘)Lﬂi’]g'ﬁﬁd ﬁ’m‘lﬂa’mmmmSﬂ'ﬁﬂ@mw}ﬂmﬁg‘i‘umﬂﬂuﬂu&lﬂa’N

& P P a a
. NAYNTNIADATINDNITUIMINI UGB ULUAS

. Msfeanlunngdngauaznisuinstoidueesnns
A A § aa w0 ) < a 3
. \nTedilanasunanwesuRIviadmsunisieansiBenagmns
- oA W s a ¢
msdemsinudedinuesulatuarBurgiouweslusding

a a =

. MydianauagnsUssidulssdvsnavosnsdoans
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1AlATeTIEIvIUTUUS (Course Outline)

WY 01140577
onnwine FUUATAUNANIGIAD
YNNG Business Information System

\A1lAT95187391 (Course Outline)
1. szuvansaumaiion1sdnnis
2. Tnssaduitugnuasmsimunmelulafansaume
3. fugrunislianlusunsy Microsoft Excel
a. mslfaTusunsu Microsoft Excel Sugs
5. MsaiuArUeiaLayNIsLaRINataLame Microsoft Excel
6. MavasEUUaTauweAlaglyd Microsoft Excel
7. mynseidmensaiuaranusidesuieatuniun Python
8. NMTIATIXVDUNTUNIAUAZNITONABEIILATY Python ’
9. MIATNULVUTBDUTINGINTAIAILATE Python
10. IA5sNUNGULAZNTUAUDHANIY
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iwlasesedvIUTuuse (Course Outline)

VAU 01140581 2(2-0-4)
FoAvintunlne MsIANSSAATINR
FoAmnwsange Management of Multi-National Business

lAs95183%91 (Course Outline) ruaudalusussens

.
aa W A
3

1. unmhgsiadunalugafddviauasanudagu
2. AUUANANTENIISEMARUTEUUMTEeY 1ATugia NgUUNY uarsTsIniiutanivia C
3. AnuvanvatesinusTTHLarMsianstsTansssulugsivszaulan 3

4. MINATIRRENMIARDNNNEIAY MITINFENATYEAITEAuglinig wasanudessziulan 3

5. nagmssyniedseng anuassalunisudeiusyaulan uarlnseasnosdns 3
6. nagnsmadngratauazmsdnnisausindessninsUsene 3
7. nagmsmseanasgeiulan unanwesuAIvia uazmsaseingRnssuguilan 3
8. mssillunusysiulan shaldgunuiiBangu uazanudadu 3
9. msdannineInsuyudseiulanuagmsiadeuiheyrmnsiidanuatanse 3
10. Tassuuaznsiauemaingaainsisssmavesgsnaduei 2
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TWeIY 01140585

4 a a - i a
Yolvinmenlne miusmsﬂmwammﬂ%‘aun,LUaawnqina

A =3 ar . -
YBIVINIWIDING Y People Management for Business Transformation

8.

9.

. msuImsaulueafdia

Wlasesredvntaiug (Course Outline)

1A11AS95987391 (Course Outline)

. msamsuimsaulugansiasuiunegsia

. MTUSMSALTINAENS

- MR EtanmIndeuLazdoyaltemsuImsey

. MIVIMSHIANEAWUAZN ISR TAAINATLTAVOIYARTING
. MgghfinuaznnginBanagng

. MIas1imussINIRnsuaznMsiasuwa s TRus sy

CY

w
@ al

nsianansufiRaulafinsuninginsuywe (HR KPls)

ANSUSUISAUDE NS85 THLALEEY

10. Tasanuysanns: Msussgndnmsuimsauiensiudeuniumgsia

EEY
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wnlasesedvntaluvid (Course Outline)

WA 01140586
Fadvmuwiine gNFAMANTLAYOUIANANY
YoIUINDING Y Strategy and Future Studies

lAse518327 (Course Outline)
1. AUNELATE UG g VIAR
2, AR IR AL A SN IR
3. 1AS9AT NN TLUIUNSAMUAYVSATANS
4, MFIATIXAANBWINADUTINTATEANS
5. Ameghegnsmans
6. AURIDUALNITUIVITIANITAIINTAUES
7. ausiundlurnassud 21 + Workshop Strategic Outlook
8. Strategic Foresight | : KUIAALALNTZUIUNTT
9. Strategic Foresight Il : NSWAILULHUEVISFNERSOUIA
10. n1uaadRad1U Strategic Foresight (Final Presentation)
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wlasesedvntalugd (Course Outline)

AU 01140587 2(2-0-4)
Fadvmwlne MsIANISMIUYURN1SATVIRLAL T2 UUSHIUR
%a?mmmé’enqw Digital Operations Management and Customer Automation

\1lAse3187387 (Course Outline) Faudalususses
1. umigmsiAsuiughdviauasmsaiduanuddva 3
2. nagnsAviaLaznsUTMINSUAs UL A 3
3. nlulaiitonsideuiughaa 3
4. M3UFUUTINSEUIUNSUAESEUUSAUIR I: sBsumainssuumsiemaluladida 3
5. MsUTUURINIEUINNSHALSEUUSALULR I inaluladsyuudnlugd® 3
6. MmiAnieeanuuuLarInnssulugARIvia 5
7. MsIamsuAnfgAIviakazn AL luIULUUAR DI B
8. 555INAIA T3u533M waznsuImsm s dsdlunisduiunuddve 5
9. MsPONNUUFULUUESNARIYE 3
10. msuEueraUlATIY g
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wlasesedvntalug (Course Outline)

THEIY 01140588 2(2-0-4)
Fevimwlne nagnsmududamenisuinisuarmsdanisussaunisalgnd
ﬁaammmﬁéﬂqw Strategic Service Excellence and Experience Management

1A1lAT93187391 (Course Outline) Srunudaluussens
1. umigmubudadiuuinadnagniuazyszaunisaiveagni 3
2. mudilaifieafumnumaviwesgnd Arniwnsuings uazdninewisUsyaunisal 3
3.N15ANTIBBNUULUINITUAENTINUNY 3
4. msUiuuansEuIums msuTuuiauimsiinzauiuusazyana wagnsmuuanINANADINTg 3
5. msinmeihlunisdewauuims uagnisiidusuvemdnnu 3
6. msuilvtymuimsuagnsinnmsanuduiusiugnan 3
7. mstAsuiamnidviauazuimssanies 3
8. M3nuazdnnisuszauNMsaiveanal 8
9. Anuaiu Wesssu wazamiudadumsuinstuausss 3
10. 3ty nMseonuUUNAENS uwarnstidueraMUTEeTng 3
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wWalasesredunlalug (Course Outline)

I 01140589 2(2-0-4)
Foivn1wlne uinnssuuazmaluladilon1sufuRn1sidadu
%aﬁ%ﬂmmﬁ'&nqw Innovation and Technology for Sustainable Operations

1A1lA59318391 (Course Outline) Frurutalueussene
1. umhsuuianssy walulad wagnisdamamsufiinsoenadaiu 3
2. wnAnAsysiavyuisulasnagnsmsanNansENUADAIING DN 3
3. MsdamsvildgunudiBouasladandesnadaiy 3
a. walulaBiilennudsiu | - gnamnssy 4.0 yusud wavilyyUssiug 3
5. wialuladiitemudsdu | - Sumesidnvesassnds Uionu aand wagitviaviu 3
6. Tanuazussyfausiiitenudsdy 3
7. FatineudiBunarmarenumasamaluladiiva 6
8. JuuuugshaLfionudsu 3
9. MUNEUBNANULATIUY 3
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Wlasesedvntalug (Course Outline)

SWeIY 01140590

A a a W )
Yaivrmeine AMUARAS19ATIALALUIRNTTH
é <2 or Py .
YRIVINEIDING Creativity and Innovation

8.

9.

1A11A595187397 (Course Outline)

. §IUTINVDIANNARATINATIALYYTNTRIAIUAAAS19ATIA
. The S-Curve

. M3a3ne dea uazirfasiiodmiuadimufnaiieasse

. MsUszdiuwazmlania

. AnuAnaswassAnagngulunsaieassd

- madiumdsauadassatuuinnssutuesdng

. MIESITAILETTUWLIRnssLwaslATIEs190IAns B L INNT Y

ASHAILIANAILSO MINSRRUIUIANS T3

o &

dihussnsuiauinnssuwasnsaineessd

10. BIANTUNINTTFEU
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