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PLO1 i pulBauusAni ugrud uuTanssun1suin1sgsnanii eadoniten1sTins v
ANTNLINRDUVNNGIAA
PLO2 Finszsdayannunasiifetioiiieativayunisiindulauaznisuflatigmmagsia
PLO3 Muwsuimuniiensuimsiassuuianssugsialdediedussansnm
PLO4 hausmiugduluanimundeniinarnvanslasuansaandenisiinng
msviauduiuwaginuenisd oans wienarusaldimaluladddvauasdaan
lumsfuirdeuuianssugsiald
PLOS UfTAaudlauaumnelnedandnaiosssuniegsinasiansiemuiuinvey
AodnuLAEAuINEDY



PLO6 UjuRvuaniafinw niarauglugnisujidlunisiausunisinnisluaaiu
Usznauns lagldesdnnuiluanvrinuinnssugsnold (ununisideuaniafinu/CWIE)

3. Swuniaein laswaiumdngas 518397 Mesuresedn uazuaunsAne
3.1 waumiieinsunaannangns lidoendn 124 misefn
3.2 1asedianengns
1) vwandndnunaly lidesndn 24 wiasiin
TnefldndoassuseivilumnaiviAnuiluasuis 3 da deil
L. sedundnwinliiaunanudnumedan un. 8  wilin

7]
a

2. MedvAnwluiiaunaussaus i 3 e lddesndt 4 wiedn
- fumsieansuazansaumne
- ANl
- aunsidugszneunis
3. swinAnwluivmuaussous ladesndn 12 wiefin
muitszlunadnsnmsGeuiasdundngns
- URNEENISAR
- Muny sy
- AUNTINNITAULDS
- uMIEEUiRaeatin
- snuanuiluwaiies

2) nuignaniz lddesndn 94  wuwda

- AU 30 W8N

- Aanziiau 40 nuaein

- Fvanwigidon laidoanin 24 w1

3) wNAINITUADNLES laitfoann 6  wu2ehn

3.3 578791

(1) nuandeAnealy laitfaendn 24  wiweia
Tnuddndaaseusedvluninadvdnuialuasusia 3 dau fet

1. sednAne i lUiianudnumsdan un, 8  vulin

01999111 LNWATANEASAS1AARSWAILK LAY 2(2-0-4)

(Kasetsart Creating Knowledge of the Land)
1 1wIAeUsEnA 6( -- )
2. SwWANIANY I lURRRUIANTSauE 719 3 oou lddeendt 4 wdaeRs
- AUNISARANTLAT A TAUYA
- FuAIZEN
U o U
- AunsidugUszneums
a v ) | i I a
3. seAvAnwRluRRuanssaug lddaundn 12 Wi
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= %) a v W Y]
mufiszylunadwsnisiSeuiseaunangns

- PIUTINYEN1TAA

- AUNYIRUTTIY

- AMUNITIANTITAULDS

- AUNSLIHUZAABATIN
- pruaaduwaliio

(2) nuldvnaniy  hitdssndn
2.1 FYunu

04302171

04305211

04308101

04308102

04308111

04308201"

04308202

04308203"

04308204

04308205

mstdwmiumsdndulavesdusenaunis
(Accounting for Entrepreneurial Decision
Making)

N139ANIINNITEY |

(Financial Management )

n13annT el

(Contemporary Management)
WANNITHAIN

(Principles of Marketing)
\ATHgAARSaIMIUTIa

(Economics for Business)
uinnssussiadesiu

(Inroduction to Business Innovation)
msdansmsufifnaierudaiy
(Sustainable Operations Management)
nguEuazBdmiugIna

(Law and Tax for Business)
ARVIaN19g3N9

(Digital Business)

ANAgINa

(Business Statistics)

* =Y =y 1
FUTIBLIIRVEICPEY
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94

30

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

NUYAN
NUIYAA



2.2 Fyanizuefu

04308211

04308212"

04308213

04308311

04308312

04308313

04308314

04308315

04308316*

04308317

04308391

04308411

04308497

2.2.1 BWYUSIYIUIANTTUNISIANIS

mMsdnnImsnensuy et
(Modern Human Resource Management)
msdeansasrnislugaravia
(Organizational Communication in the
Digital Era)
ANNLINABNNNGININEENITIANTT
(Business Environment and Management)
MFIATIEIdUTInudmIUnagnsuay
WINNTILUNGINY

(Quantitative Analysis for Business
Strategy and Innovation)
FYUUAITAUNANIEEIAY

(Business Information Systems)
NTIAN1TlATINIG

(Project Management)
UussAvgamiunsdnnisgsna
(Artificial Intelligence for Business
Management)
NFIATIENTLUUIIUNNGIAA

(Business Systems Analysis)

AILARAT NATIALAZNIANIDNLUULTY
WInNIsu

(Creativity and Design Thinking for
Innovation)
anuuduszneunisuasnisasegsial
(Entrepreneurship and New Venture
Creation)

e leUTTdene5sia

(Basic Research Methods in Business)
NALVSAIANILVIBUIAR

(Organization Strategy of Future)
AU

(Seminar)

* =) -y ]
1e3gnln v
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40

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

WUIEAR



04308498

UgymdiLeg
(Special Problem)

2.2.2 WUUNAYIUIANTTUNITHAA

04308157

04308251

04308253

04308352

04308361

04308362

04308371

04308381

04308383

04308454

04308455

04308491

04308497

04308498

dnanwalmududnindwaiunisnais
(Marketing Professional Identity)
woAnTsUUTInARIva

(Digital Consumer Behavior)
N1INANNAING

(Digital Marketing)
N1INAINTEUINUTZNA
(International Marketing)
NSINNALNTHER A

(Strategic Product Management)
NAYNSAUTIAY

(Price Strategy)
NNSAAN1SYOINNNISRAIR e Ll
(Modern Marketing Channel
Management)
mif?i'aaﬁmimmmLLuugimmiaﬁa‘LmJ
(Modern Integrated Marketing
Cornmunication)
ATUFIIUNNITHAIA

(Marketing Ethics)
NTIANITUTANTIUNNTAAA
(Innovation Marketing Management)
NTNYINTLOAVBLALNITIATIEN
\Hanagns

(Sales Forecasting and Strategic Analysis)

serfouiBiTeRugunInIsRana vl
(Basic Methods of Modern Marketing
Research)

duaun

(Seminar)

Uy

(Special Problem)

* = o 1
sre3rnUnln

a7

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



2.3 yuawizidan  hideenin

24 wiena

TndandenSousigdnnluwuuadeiuiuirianiztidu bitesnin 18 wiiuhn
uazideniseusIeInUBnuuIIvviTalukeusin 8nlideanit 6 wielin 9 ndagrengu

1 soluil
2.3.1 ngu3 v TuuyuaIvINIANTsUNISIANIS

04308221°  MIATIMN ARLERNLASTRILININEINTULYNE
(Recruitment Selection and Human
Resource Development)

04308222°  ASWAILNEIANTS
(Organizational Development)

04308231°  gsfwuazAnuiuinvaudedinuadelny
(Modern Business and Social
Responsibility)

04308241°  \ednedloiianpideyadmiuuinnsaugiia
(Data Analysis Tools for Business
Innovation)

04308321*  MIIANITANBULNULBEHANISUNURUY
(Compensation and Performance
Management)

04308322"  mIdaMIANNIlueAns
(Knowledge Management in Organization)

04308323  mswutegdiBuiuianisiiledn
(Sustainable Development and Social
Enterprise)

04308331°  NNATNIANBTOINNGINA
(Business Negotiation)

04308332%  MANNITINNITTINAIENINUTLINFA
(International Business Management
Principles)

04308333 msdansgafanseuniIegiedsdy
(Sustainable Family Businesses
Management)

04308341°  winnssuuasluinagsng

(Innovation and Business Models)

* o - 1
e el
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3(3-0-6)

3(3-0-6)

3(2-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-0-6)

3(3-0-6)

3(3-0-6)



04308342*

04308390

04308421

04308422

04308423

04308431

04308490*

mylAeiteyamagsiadionisdnduls
(Business Data Analytics for Decision
Making)

LAIHUAIINNTDNANN AN
(Cooperative Education Preparation)
nsdanisaunimiterududalunig
ZRIAViVA i

(Quality Management for Operational
Excellence)

Aazdihuazn sy
(Leadership and Team Development)
m‘iﬁmmﬁﬂqmu,asnmﬂ?{auwm
(Crisis and Change Management)
msdamsvisldanAianudsdu
(Value Chain Management for
Sustainability)

AufafnY

(Cooperative Education)

2.3.2 nEj343=m°lummﬁw'm’s'ﬂnisun'ﬁmmm

04308258

04308259

04308282

04308356

04308359"

04308363

04308364

Mw1dIngedmIulnmMsnana
(English for Marketers)
nsnandmSURUIENaUN1S
(Entrepreneurial Marketing)
nsMTnuagNITERNLUUAEVININIIRAS
(Graphic Design for Marketing
Communications)
MIBATIEWTBYANINITAAIN
(Marketing Data Analysis)
UnyyUszivgnianisnain
(Artificial Intelligence in Marketing)
N3 NUNUNTIAIATINAYNG
(Strategic Marketing Planning)
NIIANISHANA TN

(Luxury Products Management)

* - Y 1
e nlnluy
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3(3-0-6)

1(1-0-2)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)



04308365

04308372

04308373

04308374

04308375

04308384

04308385

04308386

04308387

04308390"

04308466

04308476

04308490

04308499

nagnsnIdauAlugARIYA

(Branding Strategy in Digital Age)
M3vededam

(Procurement)

N13IANIINITUY

(Sales Management)
nisAUanasluml

(Modern Retailing)
Aavsmsueadell

(Modern Salesmanship)
nsmaadaEy

(Sustainable Marketing)
nIUIMsaNAETIUS

(Customer Relationship Management)
nagmdaswassAiiionsTuslunuaznsnan
Aangsuaelu

(Creative Strategies for Promotion and
Modern Event Marketing)

n1slaiwa

(Advertising)

LA LUAINNTDNAUA AN
(Cooperative Education Preparation)
NIABIAGINAUING

(Service Business Marketing)
ndnnsinnisladafndaielm
(Principles of Modern Logistics
Management)

aufafnw

(Cooperation Education)
NMsRNUszauNIalTNYI9NIINEIA
asie/ny

(Professional Internship in Modern
Marketing)

2.3.3 nguivinsUsyd
04302111  wanm sty dumu

(Principles of Accounting)

* - - ]
C IR RISV [GIRVEY
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

1(1-0-2)

3(3-0-6)

3(3-0-6)

3(3-2-5)



04302112 msdeyitunans | 3(3-0-6)
(Intermediate Accounting I)
04302211  nsUnydtunans | 3(3-0-6)
(Intermediate Accounting II)
2.3.4 nguAvIN1TdY

04305212 NSUIMSNSRUAINUAAR 3(3-0-6)
(Personal Financial Management)

04305314 nsdanisaude 3(3-0-6)
(Credit Management)

04305321 MIUIMIINTRUTETINUTEINA 3(3-0-6)
(International Financial Management)

04305331 @ UULATARIANINNITNUY 3(3-0-6)

(Financial Institutions and Markets)
(3) uIATYNADNLET Laitaenin 6 wUaBin

3.4 Anuduiusiundngassuiiagoulunmuy/nradvduvasanitiu
3.4.1 wandv/nguiv/sedunlundngns Milnaoulng ansz/nadvyvdngasau
Jluvsnadnuiily
w0y
04302171 msUnddwmiumsdnaulavesussnaunis
04305211  MIIANITNNNITEY |
ynawizidan naudyvad
04302111  wndnnstyftudu
04302112  n3taydtunana |
04302211  msdeydtunans I
Avnamzdan nguiyin1siy

04305212  msuIMINMIRUEILUAAR
04305314 msinnnsAuTe
04305321  MSUTMINTRUTENINUTEIA
04305331  an1duLasAAINNINIRY
3.4.2 vuandv/nguiv/sedunlundngns Adasouls ang/nnadu/

nANgATOU

04308101 n3Inn1sase

04308102 NANNIIHAN

04308203 msdamsnsUfiniaiiieanudsiu
04308205 atngsne
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3.5 A195UIYSIBIYN
a o 2 o e [
3.5.1 swAviiilusiaivnvemangns

04308101"

04308102"

04308111°

- AYnu

n13aANsaeln 3(3-0-6)
(Contemporary Management)

LU2AALAZTTAIUINITNIINITTANIT ANIWLIAFONBIANTIT ENIWLINE DN
sEAUlan A3U555UNIGINT ANUTURAYEUADAIAN N13I1UKY N1TTADIANTT
Mai1 mMsmuAn winnssunsiants msuimsdensnisuAsunuas ALY
DIANTT

Concepts and evolution of management. Organizational environment.
Global environment. Business ethics. Corporate social responsibility.
Planning. Organizing. Leading. Controlling. Innovation of management.
Change management. Organizational development.

NanNNIIAaIn 3(3-0-6)
(Principles of Marketing)

wwaRnvesninanaislnyg armudiAey unuam wiii uasd wand ey
NNNTIAIARAZATEUIUNTINIINTAAIR TadeTidnansenusenisanaununig
N130a1A N15ILATIBUNGANTIUE UTLAA NITUUIAILARIA AITATRUAR LKL
WAnAmMY n1slNudIulszaunenisaatalasldinalulagadia n1side
nsmatad uilugiu nsuseg naldinaluladansaumalunisdiduaumis
N13AAA

Concept of modern marketing. Important, roles, functions, and
marketing environment and marketing processes. Factors affecting marketing
planning. Consumer behavior analysis. Market segmentation. Product
positioning. Marketing mix planning using digital technology. Basic marketing
research. Applicaticn of information technolcgies in marketing operations.
\ATgANENTdIMTUSINT 3(3-0-6)
(Economics for Business)

m’mi’ﬁaaﬁulﬁmﬁ‘uﬁ‘m’nmwgmam% FEUULATENY QUasALazgUnY
nMandnuardunugsia Tasasanaiawaznistanalugan nsnndulaamu
vg3Ae wlaUszrd n1sdusarnissuinis uleuienisidukagnisada
WTYEATENIsENA ANNEUNIUYBAATYEAT LATUENARTVA

Introduction to economics. Economic systems. Supply and demand.
Production and business costs. Market structure and pricing in business.

Business investment decision-making. National income. Finance and

" e nUatu
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04308201"

04308202

04308203"

banking. Monetary and fiscal policy. International economics. Economic
fluctuations. Digital economy.

uinnssuganatadu 3(3-0-6)
(Introduction to Business Innovation)

WUIAA MENNIT UWAENTBUIUNITIANITUTANSTY UTeraAnueauinngsy
nagwsnisadaudanssy n1siiesieianinuandeuti on1saseassh
nsUsegndldiaiosuianssy nsimunlanagsia mafudugsiauuudu ns
Tan1snswddunistr n15UszEulATINITUIRNTTY N19a519TRIUTTIN
UinnsIUeIANg

Concepts, principles, and processes of innovation management.
Types of innovation. Innovation strategies. Environmental analysis for
creativity. Application of innovation tools. Business model development.
Lean startup. Intellectual property management. Innovation project
evaluation. Innovation corporate culture creation.
nsdan1sn1sUftAnsiiieaiuddy 3(3-0-6)
(Sustainable Operations Management)

ArfidieaSausnie : 04308101

nsdanImsuftRnsadslmifasvieunnannmesfaunidadu ysunis
nseenuuurdndusiuarunisidudnsreduinden nsdennszuiunis
Lardenu nsdamsfdntsnanuaziiaiifeednsfuinvausoding MIwEY
La¥AUANTTUUNITNER NSUTMITAUAIAIAGY NMITTANITAMAIN 31RTTIUATY
Awandou

Modern operations management to reflect with sustainable
development principles. Integrating eco-friendly product and service design.
Process selection and layout design. Socially responsible capacity and
location management. Production system planning and controling.
Inventory management. Quality management. Environmental standards.
NUINERAZAEEUIUTINT 3(3-0-6)
(Law and Tax for Business)

ﬂgﬁil’lﬁlt]iﬁ‘i]LLﬁE‘i%UUﬂW@ﬁLFfl‘H’H’J)mﬁUﬂﬂiU’itﬂaUQSﬁfﬂ mﬁ'fmﬁdq'iﬁ%
Ay MTIANIHAENYUUIBNTE AIUTURATEITIRAT ANTURANINIBOINS
‘UaﬂuﬂﬂaLLﬁ%ﬁjﬁ%LLﬁSﬂ’lﬁguﬁLﬁﬂTﬂ}a\‘lﬁJ‘Uﬁjﬁﬁ] mi’JNLmumﬁLﬁaqﬂﬂa
Wavgsna

Business legal and tax systems related to business operations. Business

formation, contracts, management, and taxation law. Business

" sre3Ualny

53



04308204"

04308205

04308211

responsibilities. Individuals and businesses tax liability, and other taxes
related to business opreations. Tax planning for individuals and businesses.
ARNANI933ND 3(3-0-6)
(Digital Business)

wuIfie MANATS LasunuImMvesszuuA Ivaluntsaudussiaaalu
nswasuulamngsieluganava lumagsiafdviauaznisuszendldinalulad
AIVA MsasanmAl MIAndunu Msnain Ui Msinaulaniegie
Pudusiusssvitamalulad Joya nsruunsnegsiauasalesTsy nanseny
veidviaronddnswavildmladiudy

Concepts, principles, and roles of digital systems in modern business
operations. Business transformation in digital era. Digital business models
and application of digital technologies. Value creation. Operations.
Marketing.  Services. Business decision-making. Relationships among
technology, data, business processes, and ethics. Impacts of digitalization
on organizations and stakeholders.
GRILERR 3(3-0-6)
(Business Statistics)

ngefuayisnismaiinluesinifida nsdnszuudeyauavarsamdaya
n3inAInaluaznIsnszaedeya nsuankasndudiesly nsgudegng
n1sUsznad e aiiesiy MsnagevaLsRgiy nsvaaeulnauAIfuavada
UBUNITNUATA N15TIATIEY AINLUTUSIU N13TLASIEY AR NnAnDY
wazanduius

Statistical theories and methods in digital oreanizations. Data
organization and visualization. Measures of central tendency and dispersion.
Probability  distributions.  Sampling. Confidence interval estimation.
Hypothesis testing. Chi-square test and nonparametric statistics. Analysis of

variance. Regression and correlation analysis.

- WYAWIUIANTTUAITIANIS
nsianmIngInsuyudadisl 3(3-0-6)
(Modern Human Resource Management)
JniifeuSeusnniou : 04308101

NISIANIINAENEAIUYAAINT N15ATIN N1TAALEEN NMTWAILT N1597Y
Amauwny M3fnyminay mswauiulsuts dunsunisyielindulag
nguang ngsudeu Wusiinsgsia msdanisaulimnzauiudmnevesssis

nsldiaSesilemsauma nsliliyaussivgiiontsdanisninensuywd

" g1edandnlul
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04308212"

04308213"

04308221

Strategic management of human resources. Recruitment. Selection.
Development. Compensation. Employee retention. Policies development.
Work procedures in compliance with laws, regulations and business partner.
Managing people in alignment with business goals. Using information
systems. Using artificial intelligence for human resource management.
nsdeansasdnslugaddsa 3(3-0-6)
(Organizational Communication in the Digital Era)

Jufideadsunineu : 04308101

AAMINY TIANT WuaAe iqul wezarudiAnenisdeansednis
gULLuumsﬁamiﬂizmwm& q msdeansasdnislutiundinudiva nmslnsen
unumassvalulad unanveinddviauarszuutaya TwusIINEIANIT
Addeuludenszurunisdeans nmadenlddendva

Definition, evolution, concepts, theories, and important of
organizational communication. Types of organizational communication.
Organizational communication in digital society context. Analysis of
technological roles, digital platforms, and information system. Analysis of
changing organizational cultures affecting communication process. Digital
media selection.

ANTWLINGDUNNNTIRAUALNITIANT 3(3-0-6)
(Business Environment and Management)
JviReaseEuuney : 04308101
myAnngiuazUiunagvdiilesuiietutiadsndluiazneuen msldiaiesdie
ANUMIIANTS AnwBvianavaanInden NsUsulngshalidduanmind o
fifinswasuuuas MINMHULILAAT IR
Analysis and strategic adaptation to deal with internal and external factors.
Using management tools. Study of the effects of business environment. Business
adaptation to changing environments. Business model plannine.
N13ETIN ARLEONUASWRILINSHEINTUYBY 3(3-0-6)
(Recruitment Selection and Human Resource
Development)
Anfidouiuuanio : 04308211

wuA e nzuIunis wazinadeadelvdlunisasswr nisaaden
wagnsWaLmsnensuyud msldnmaluladfdvaienisasm indesdle
Aodondeaussous n1saAgininensuywd i eatuayunisfndula
nIzUIUMIRRLIMININTIY LS N1saNuUINIANTINNISIToU] nsaeveon

* = - ]
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04308222

04308231

04308241"

NN U959 ThueTINMSISauiveesAn1s Msuseidunantsiaun
niMeINTIYEd n1sEsuassmliIs U innTsy

Concepts, processes, and modern techniques in recruitment,
selection, and human resource development. Digital technologies for
recruitment and competency-based selection tools. Application of human
resource analytics to support decision making. Human resource
development processes. Innovative learning design. Transformation from
knowledge to real world situation. Learning culture of organization.
Evaluation of human resource. Enhancing organizational innovation
capabilities.
NITWAUIDIANTS 3(3-0-6)
(Organizational Development)
JiisasiSoumnnio : 04308211

WUIRALAZUANNTITWAILIDIANIT N1TILATIEUU N ITITZUU NISUTUIS
nswABuLas NMseenuuUAINTIH NMsRRIBIANTS MsRauTiL MsUFulg
N3LUIUNTITVIY ﬂ’]‘sﬁaamﬁaﬂaqwé nslUAsuuUasiRus TIesdns

Concepts and principles of organization development. Systematic
problem analysis. Change management. Design of development activities.
Organization  development. Team development. Work process
improvement. Strategic communication. Organizational culture change.
gafauazAUTURAvaUnasIaNaly Il 3(3-0-6)
(Modern Business and Social Responsibility)

ANuiuiinvauvesgInanadasluuIunadelnd nsusmswanszvuves
qiﬁaﬁiaﬁﬁéaulﬁmmﬁﬂLLazﬁﬁmmﬁau N1SAOUAUDIHDAIILABINITUDIAIAY
Msffuguaiantsiia a3ussaumgsia msdansmnudsdusiudanedey
FIA UAESIINIAUIE NTWRAILINAYNTTINY N85 1NAMATITINNINATEFAT
Fany LarAawIndauatanna

Corporate social responsibility in  modern business context.
Management of business impacts on stakeholders and environment.
Responses to societal expectations. Corporate governance and business
ethics. Sustainability management regarding environmental, social, and
governance (ESG). Development of business strategies. Creating shared
value of economic, social, and environmental balancingly.
inFasiiofaszidayadimiuuinngsuging 3(3-0-6)
(Data Analysis Tools for Business Innovation)

VANNTRAENTLUIUNTIATIEVTRLATNEINT N1Tas AT ivauagim

* @ = ]
et luy
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04308311°

04308312"

uinnssumgshe Augruadfuasmsiinssidiaae msdanistoya iwdsso
Awnsgndeyaaielmi n13nTIadeu TiAT1e AN wazdlauedoyaldedn
nsdnduladanagns msviududiy msdeasuanisinssisenmdaya
PFysTILazANTURRvaURaNsldveyalun1AgIAa

Principles and processes of business data analysis. Value creation and
business innovation. Fundamentals of statistics and quantitative analysis.
Data management. Modern data analytics tools. Data validation, analysis,
interpretation, and presentation of insights. Strategic decision-makine.
Teamwaork. Communication of analytical results through data visualization.
Ethics and responsibility in business data utilization.
N5 3ATLNTIUTINUdMSUNaENSUAZUIANTTUNING TN 3(3-0-6)
(Quantitative Analysis for Business Strategy and
Innovation)
Jiideaduuinneu | 04308205

WUIAAKAEUANNITIATIETIUTIud T U 113570570 N13TAnTs
waznTinTIeideyanegsia adfdmssauinasadfdiseuuiu n1TinsIeh
Anuduiusvesdaya nswernsainegsia msdndulanelianinzanudes
wazauliluiuay MsUssandlduuuinasadauinnn n3IHUNagNELasNIS
Wauinnssuniegafia nslalusunsudniagy ialuladfddviauas Uy
UsgAnglunsimsiesiteya mswlanauaznisinaueteyaienisdndulani
53119

Concepts and principles of quantitative analysis for business. Data
collection, management, and business analysis . Descriptive and inferential
statistics. Data relationship analysis. Business forecasting. Decision-making
under risk and uncertainty. Application of quantitative models. Strategic
planning and business innovation. Utilization of software applications.
Digital technologies and artificial intellicence for data analysis. Data
interpretation and presentation for business decision-making.
FEUUETHUNANINGIN 3(3-0-6)
(Business Information Systems)
JyiifeaSeusnniou : 04308101

mmi’ﬁmﬁugﬁ'mﬁmzuumiaumﬂmdqiﬁa mMsdanisansaumeianis
Maunutazandula Arsdnnismaluladiansaumalaziaiadng N153ANI553UY
FuteyauargIunNi MIUsrendldszuvansaumaluesansiava uinnssu
arvaumaLazalladouill seuuautiunsUaondonisansaume a3ess5
wazanuSuiinvaulunisldansaumeanfvva
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Introduction to business information  systems. Information
management for planning and decision-making. Information technology and
network management. Database and knowledge base system management.
Application of information systems in digital organizations. Information
innovation and emerging technologies. Information security. Ethics and
responsibility in information utilization in the digital era.

N1359AN15LAINS 3(3-0-6)
(Project Management)
Auriideaieunnan : 04308101

UENNITHALATEUIUNITIANITLIATIAYG AT1TATNUAADULYALATINTS
N13UHULTINAENE MTUTMITNINEINTUAZAMAIN NITTATIBRRAZUTIT
ATAse Msdeasuasmsianisgidulddnds nmsfnny Ussiuna way
nMstalasinsodnafiuszansamiasdadu

Principles and processes of project management. Project scope
definivion. Strategic planning. Resource and quality management. Risk
analysis and management. Communication and stakeholder management.
Project monitoring, evaluation and closure projects effectively and
sustainably.

Uganuszivgdmiunisannisgsia 3(3-0-6)
(Artificial Intelligence for Business Management)

Wugnulgyivsgavs n1sdszandldUgiussAviuazinaluladnig
Junsiwitayaifianisaianisal wuaznisauayunisiaduladanagns asld
Sy sehvdiilaiud syavinmnmssidunussaisnuailiuiesdnisgsia
adelyl v3usssusavausuinreulunsldldynusehiug

Fundamentals of Artificial Intelligence. Application of Artificial
Intelligence and data analytics technology for prediction. Strategic decision
support. Using of Artificial Intelligence to improve operational efficiency and
create value for modern business organizations. Ethics and responsibility in
use of Artificial Intelligence.

N13IATIERIZUVIUNNG AR 3(3-0-6)
(Business Systems Analysis)
Ivriideaumnen : 04308101

NANNITHasMATANITIATIZRLATEBNLUUTZULINTIATLUBIANIAT IR
NTILATIRAIINABINITVRN LT N1seanuuuanIUnensTusEUUATTaUmNA
N1998NLUUNTZUIUNITNIEIAD NMITAUILIARYDY A N1TEBNKUUAIURAD
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Uszanugldau msuszfiuwasidenldinaluladansaumaitonisaunaly
D9ANIAAVIA

Principles and techniques for analyzing and designing digital business
systems. User requirement analysis. Information system architecture design.
Business process design. Data modeling. User interface design. Evaluation
and selection of information technologies for digital business control.
AMUANAZNETIALAZNTTANDBNLUULTILIANTTY 3(3-0-6)
(Creativity and Design Thinking for Innovation)

LUIAALAEVE NN1TUBIAUARAT 19ATIALAYUINNTTN NTEUIUNITAR

¥ 198734 adanmsnauAa MsAadesnwuuiianisaiieuinnssy n1s
i laglduazdlidladnuds msieneidyniuazanudenis n1s
ATNUUIAAUIANTTN NITRNUIRULUULAZNITVIAGBURUIAA N1TUTElNA LY
wialulagfdvawarUygiuseivg niseenwuuuinngsy nsvitaududiiu nng
FomsuazmaiiausniAnuinngsy nsdAnuianssuluniagsiauasdn

Concepts and principles of creativity and innovation. Creative thinking
processes and idea generation techniques. Design thinking for innovation.
Understanding users and stakeholders. Problem and need analysis.
Innovation ideation. Prototyping and concept testing. Application of digital
technologies and artificial intelligence. Innovation design. Teamwork,
communication, and innovation pitching. Case studies of innovation in
business and social contexts.
anudugusznaunisuaznisadieganalv 3(3-0-6)
(Entrepreneurship and New Venture Creation)

Apfidesdeuannie : 04308101

dnwnrvesnnmdugusznaunts msvemnlananigsiaiiioaireasse
duruazuinislvl nszurumsnissgneunsiifsatestunisaiassfalm
msaseassA uinnssy nMswuwazusumluanmuindesiidunaing

Characteristics of entrepreneurship. Seeking business opportunities to
create new products and services. Entrepreneurial processes related to
creating new businesses, creativity, and innovation. Development and
adaptation in dynamic environment.

N133AN1SANABUIULAENANTUR TR 3(3-0-6)

(Compensation and Performance Management)

Juiifeaeunnriou : 04308211
wnARLagnuiMiAeadestun1siteAmeuuny Mdsanddeiuien

N1599nLUUlATIATNAIMDULNY UTELAUNINAUNIE ATEUIUATTNISIANISHA
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nsUFURMULAENgu] tnaeinsTanan sUJURU n15auny wada 10s
sonuuuvadeuilaUsdunanIsUf iR n1sideudrdreiidenlsatumanis
UjuRnu

Concepts and theories in compensation. Salary survey. Designing pay
structure. Legal issues. Performance management process and theories.
Criteria in performance evaluation. Planning, techniques, test design for
performance appraisal. Compensation promotion related to performance
appraisal.
N153AN13A2143 IUBIANTT 3(3-0-6)
(Knowledge Management in Organization)
JurfidesiFeuanney ; 04308101

WWIAA waNNs Uselan Lagnszuiunsinnisesnnlug tayaasaume
waznfidayan nsasis nsdaiu waznisuaniud eu nasrlldii eadns
winngsuiazuitym msinsizntadeuiiaudida msussdiung n153eng
nsUABuLUAY msafeiausssunstouslussdnisedadsiy

Concepts, principles, types, and knowledge management. Data
information system and wisdom. Creation, storage, and exchange.
Utilization for innovative development and problem solving. Analysis of
success factors. Performance evaluation. Change management. Creation of
learning culture in organizations sustainably.
mawawegediBuiuiannitedeay 3(3-0-6)
(Sustainable Development and Social Enterprise)
JvriidipaSeuynney : 04308101

wurAnAan s adnn Yssnvaesfianiaiiediny wuaRANsWaILIeE1s
Faiu Jymuazanamimeniadann msadiasysziiulontaluniswaun
Aamstitedsan uianssumsdann nsadsnaAivnsdian madanisiansidie
dimufionudusa Jaduiidmadeanuduiavesianiniledeny WHUFIAY
dmsuRamaiiiedsnn ssRafurudiu msasemnuldiueulunisudedu ns
A9AnTUAYNITASLUSUARINTSI B8 AN 555NN UNALAZIS B3 TLYRIAINS
\edeny

Concepts of social enterprises. Types of social enterprises. Concepts
of sustainable development. Social problems and challenges. Creation and
evaluation of opportunities for social enterprise development. Social
innovation. Social value creation. Management of social enterprises for
success. Factors influencing success of social enterprises. Business planning

for social enterprises. Business and sustainability. Creating competitive
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advantage. Communication and branding for social enterprises. Governance
and ethics of social enterprises.

N1519591A8504N19§ 519 3(3-0-6)
(Business Negotiation)

WHIAA NOBYUAENTTUIUNITVBINITATINADTBININGINT NITUINIY
23Ans Yadelunisiasadeses msldnisdeansodisiivsyandam nagnslunis
19597919509 N15UTLITUNAENEVBIN1T1R597 m‘iUﬁq‘ﬂ’amﬂmﬁLﬂuUwImﬁ
TmiuegilviesTan

Concepts, theories, and processes of business negotiation. Factors
influencing negotiation. Effective communication. Negotiation strategies.
Evaluation of negotiation outcomes. Achieving mutually beneficial
agreements with ethic.

NANN1IINNI33INATENISUTENA 3(3-0-6)
(International Business Management Principles)

VANNT WWIAR uazladeauasugia nsidles ngvans Tausssy was
walulaffifinadanisaudugsialusaalan msiasiesianminadeunagsia
waznagnsn1siiignainnalssing nsuimsdwnaielrussninelszsina
unumvesRivianar iy useivglunmsatvayunisindulaniegsio vinvems
feasuazmihauduiintwmusssluuunana

Principles, concepts, and economic. Political, legal, cultural, and
technological factors affecting business operations in ¢lobal market.
Business environment analysis and foreign market entry strategies.
International supply chain management. Roles of digital technologies and
artificial  intellicence  in  supporting  business  decision-making.
Communication skills and cross-cultural teamwork in international context.
mﬁﬂmiqiﬁaﬂiaUﬂ%"Jatf'Né‘i'aﬂu 3(3-0-6)
(Sustainable Family Businesses Management)

Jeniidaaduusnnen : 04308101
ATIMINNE LazuWIARREITUgIATIATOUAT) SYsLYgIRaRTaUATa JULUY

Y Ll U
a d o

n139AnN1sgIiaseuATIlunIvieleuaznivelsy Sulu n1sdeanslugsia
AsauAsI MIdan1sgsnanseuniveslsundlvy Joymuazeuassalunisdnnis
g5fiansaunsh msfunengsnansauniiadiedaiiu

Definition and family business concepts. Family business constitution.
Family business management models in Asia and Europe. Rinen.

Communication in family business. Family business management in

e Ualwy
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Thailand. Problems and obstacles in family business management.

Sustainable family business succession.

winnssuuazlaunagsng 3(3-0-6)

(Innovation and Business Models)
WuIAAKAaENANN1TYRIUTANTTULALINAATIANY ANAUWUS TENTI N9

UINNTINAUNITATIANAMNEGINA NTIATIERloN1ENNEIRINALALABINTT

Y998 NA1 N130BNKUURAENAIUIlLAagIRY N1sUszendldluwmaniegsiauas

[
= = o

wieadlafiineates N13aTNANAT NAUGNAT YaInINTIRTIVLIY AUEITIS

at i a ar

AugnAn ningnvan Aanssunan Wusiiasnan lassadedunu uaznszua
110ld nsvwuazvaaeulunagsia nsuszyndldvaluladAdviauas

UJyyruseawglunmsiauiuinnssunaluwagsia nmsdiausiuiAnging

'
s

A3U559U uazANUGITUN1egsha

Concepts and principles of innovation and business models.
Relationships between innovation and value creation. Analysis of business
opportunities and customer needs. Business model desien and
development. Application of the business model and related tools. Value
creation. Customer segments. Channels. Customer relationships. Key
resources. Key activities. Key partnerships. Cost structures and revenue
streams. Business model development and validation. Application of digital
technologies and artificial intelligence in innovation and business model
development. Business pitching, ethics, and business sustainability.
nslinszideyaniegsiatiionisdnaula 3(3-0-6)
(Business Data Analytics for Decision Making)

Nugrureansiiaszsiteyauagnsvuiun1siasizidoya n1siiasen
foyanegsia mslddeyaiieatuayumsdnaulaidagsia nsdoasuaznis
Wnauedoya

Fundamentals of data analysis and data collecticn and management.
Business data analysis. Using data to support business decision-making. Data
communication and presentation.

52 08Uia3M9gINa 3(3-0-6)

(Basic Research Methods in Business)

Jniidaaiuusnney : 04308101
vanuazszllsuisidenegstagalminisivuadymnagz dnguszaenie
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Aunw MIaseiesdiafivioyas msUssfiuguaimiaiasiio malfususu
doua MIATIERTaYATeata nsimnLarasUnadTe nadeusieauny
UANIYINT Wazn1sulauenanisiTe n1sussynaldinaluladuas Tusunsy
AInsgnteyalugaRdva

Principles and modern methods of business research. Identification of
research problems and objectives. Review of literature. Formulation of
hypotheses. Quantitative and qualitative research design. Construction and
validation of research instruments. Data collection. Application of basic
statistical techniques for data analysis. Interpretation and conclusion of
research findings. Academic report writing and research presentation.
Incorporating digital tools and data-analysis software.
NAENSaIANTUIeaLIAN 3(3-0-6)
(Organization Strategy of Future)
AfideaFeuaniey : 04308101

WWIAA MENNTT waznagns lun1snmuafievisasAnslugaauing 113
Timszianmwindendidurou mslideyaiionadinduladanayys nsseniuy
Tuwnagsfafivia msuuiuazaudanguidloriunindsuudas nistity
uardemsnagnsmeiesssiLazauUineuseridnldduide

Concepts, principles and strategies for setting organizational direction
in future age. Analysis of volatile environments. Data-driven for stratergic
decision-making. Digital business model design. Adaptation and flexibility for
change management. Strategic leadership and communicating strategy with
ethics and responsibility to stakeholders.
mﬁﬂmiqmmmﬁammL‘flulﬁﬂlun'ﬁﬁ%ﬁmm 3(3-0-6)
(Quality Management for Operational Excellence)

AuNUaN1sIANITANA M a3 asilamsianisnain ey sgarnndiy
@elunsaifiuauvesesdng mavszyndldiadesiionnnin mslesesiuas
Ufulgenszuaunisesnadaiiios maadieiausssunnnwiaiiesdnng

Quality and quality management. Quality management tools for
operational excellence. Application of quality tools. Continuous process
analysis and improvement. Fostering a quality culture throughout the
organization.
MMAZEIMAZNITWRILI TN 3(3-0-6)
(Leadership and Team Development)

viunvesnnzdunlugradelnl nszuiunisifunldidethwiiiullg
Wvine msadieusegels asanmuandeunisiauiia nsdeansadiad
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UszBnSnm Wamwinuevesanndnluily auaudd §uhid msueunungaud
WilEaEN N1SENDUTY LLaxﬂ”l‘iﬁ‘stBE?]ﬂﬁE]u Lﬁ'ammﬁu‘[mLLaau‘i'ﬁE}Lﬂwmamad
Y

Evolving paradigms of modern leadership. Strategic processes used to
guide teams toward collective goals. Driving motivation and cultivating a
positive work culture through psychological safety and effective
communication strategies. Essential qualities of a modern leader. Fostering
skill enhancement and talent development. Empowering team members
to ensure sustainable growth and achieve long-term organizational success.
n3danTInganaznsiasuLlag 3(3-0-6)
(Crisis and Change Management)
Juiidpadeunnnio : 04308101

WUIAR NANNIS LLavﬂaﬂma“i,um'ia“mmi'?ﬂqmasmsmﬁ'auLLUaa
nsnsuauesnausun dwatauazanulyuyusu n1siasy wuaua
L‘Wamimmaulﬂmﬂmmmwmu N19YIUINITUUIAANITIANITINOAAY
15N madeuudas mstiuda Usui LLaumm'&m‘wqu 35973LABAIIN
Suilnveuserddiulebe

Concepts, principles, and strategies of crisis and change management.
Responses to dynamic and uncertain environments. Data analysis for
decision-making under pressure. Integration of crisis management and
change management concepts. Recovery, adaptation, and resilience. Ethics

and responsibility toward stakeholders.

n1seansuneldnaARanud iy 3(3-0-6)
(Value Chain Management for Sustainability)
Joniideuiouaniew : 04308101

LLU"J‘F’W] Wanng LLﬁuﬂaEJVIﬂUﬂTﬁJﬂﬂ']‘JWNI‘HﬂﬂJﬂ’] mmmaumamiwﬂ%
dipuuazAundou ﬂ’li‘l.l‘iﬂﬂﬂﬁLLa“’LWMU‘SuﬁWﬁﬂ’lW‘Ua\‘iﬂﬂﬂ‘i‘iw‘wﬁﬂﬁlaBGWTN
[CEIIGR mi‘Ui‘mﬁJmmiﬁumWemi;unﬂul,tammaum ANSUINITINNIS
N9LAA BuT kasiA o e MY IINIINsivavestayaniomalulad Adva
warnTIlATIETaYa

Concepts, principles and strategies in value chain management.
Economic, social, and environmental sustainability. Integration and
optimization of core activities throughout the value chain. Management of
working capital and inventory, mobility and network management.
Integration of data flow with digital technology and data analytics.
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RUUSIVIIANTIUNITHAA
gnanwalaudutnignTwdiuntsnaie 3(3-0-6)
(Marketing Professional Identity)

EUn901InluaIsaun1TnaIn N193LATIEHLEUNIIAIILNATINTN
Tudrdn maiaundndnualuaznisasrauusuddiuyana nagniidn
Huilamdugudnatdlunisisiunusyana nslddayaidedn
wazwaluladfdavia unumtnnisnalaLazAusuRaAYTey N1sUTzdy
ATULVLNZANTDIAULDIA UUNUINTI A TUNTTAGIALANIZ NS
NTINUHUSRANYOIAIUYARALAZNITINRNUN TR TN

Marketing career pathways. Professional trajectory analysis self-
assessment.  Identity development and personal branding.
Consumer-centric strategies in individual positioning. Data-driven
insights and digital technology. Marketer roles and responsibilities.
Self-suitability assessment for specialized marketing roles. Personal
identity mapping and career development planning.
npAnssuguilnaRvia 3(3-0-6)
(Digital Consumer Behavior)

FTigeSeunneu : 04308102

wANNILazANNEIRYIBINg ANTINEUTLNARTYIE nswasunyas

woAnssuguilnnlugad §a dadedi d6viwananisindulade

aa

nssvaunsandula idunduilaaluanmuindenddva nsidouas
Aaneideyanganisuduilan nisldimaluladddvia vaya way
Uy sedivg malimssinisudsdinana nmsimuanguidmuneg n1s
UszgnANANISANS NN ANTINEUTIAA N19I9UKUNALVSNITAAINATYIA
nsmilaiaiessan anudududeoya uazALEaBy

Principles and significance of digital consumer behavior.
Changes in consumer behavior in digital era. Factors influencing
purchasing decisions. Processes decision-making. Consumer journeys
in digital environments. Consumer behavior research and data
analysis. Using digital technology, data, and artificial intelligence.
Market segmentation. Target market selection. Application of
consumer behavior insights. Digital marketing strategy planning.

Consideration of ethics, data privacy, and sustainability.
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n1InaIARa 3(3-0-6)

(Digital Marketing)

Jeniidesuannou : 04308102
wunAnuaznisussyndldnisnannlugaddiadiasuudas n1s

Ainszddeyauslaaddinnsldunannesuaivianvainvate n1s

doarsuazairelszaunisalgndAuuuianizyana N15979 Nagns

nsmanasudedsaveaulad msnaiarudusigieues msfanisuy

suseaulad n1sldnTesilefdva

'

Concepts and applications of marketing in rapidly changing
digital era. In-depth consumerdata analysis. Utilization of diverse
digital platforms. Personalized customer communication and
experience design. Strategic use of social media marketing.
Influencer marketing. Online brand management. Application of
digital marketing tools.

NMWIDINHEAIMIULNNITAANN 3(3-0-6)
(English for Marketers)
IfidesSeuunneu : 04308102
Wnwen1818anquA U194 eansn1seatn n1saiie Jiasen
Uuuse wazduauadenin wandy wasiiewmiesnsnaiaiineulang
fuslaa amwdanqulunisnanagvsuuudngnindugudnans msdeans
foyatiuslnn wiasdleRdviaadiolmiluviumiseeulatuaroamla
English skills for marketing communication. Creating, analyzing,
refining, and presenting marketing messages, campaigns and content
addressing consumer needs. English for consumer-centric strategy.
Customer data communication. Modern digital tools in online and
offline contexts.
n1IRAIARINIULUIZNAUNIT 3(3-0-6)
(Entrepreneurial Marketing)
Jieasuusiou : 04308102
VanNn13 WuIfn wasnagnsnisnandmiuguszneuns uinnssu
5971 N153LATILALBN1ANNNITAAIR ATTTUAAIA ATUUIAIUAAIA
A1sAruAng U IMLIE N15IAILMLENNITAANA N1TAT19AMAN
n13vTAN13dulszaun1an1snatn n1suszenldinaluladadia
nsUURnN9TEETIH
Principles, concepts, and marketing strategies for entrepreneurs.

Business innovation. Market opportunity analysis. Market research.
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Market segmentation. Targeting selection. Market positioning. Value
creation. Marketing mix management. Digital technology application.
Ethical practices.
nsmiiinuasn1soanuuudonianisnain 3(3-0-6)
(Graphic Design for Marketing Communications)
Ffidoaisuinniou : 04308102

Luafauazmaiinnisasnuuuns 1 findil ansd eansniseana n1s
as1aenanualNIWaNUAllUTUA N13IATNBIAYTZNDUAN NSaenlad
#28nws uaznwlsznou fineuaussmuieinisguslan niswatude
senlavuaziava msldindosiiofdvalunisadne Ysuuduasinaues de
aifiunsiuiuazauAmenisnain

Concepts and techniques of graphic design for marketing
communication. Developing brand visual identity. Composing
layouts. Selecting colors. Typography and imasery response to
consumer needs. Integrating offline and digital media. Leveraging
digital tools to create, customize, and present media that enhance
brand awareness and marketing value.
NINRINIENI1UTENA 3(3-0-6)
(International Marketing)
SfigaussuLnoy : 04308102

AUAALAYENTNLINABUTDINITAAINTEWINUTZNA UNUIMLAY
uleu1euedsy NINAITUINITEABNAUAILATAAIA UTIRNNIANULAZATT
AMMUATIAYT A15ATEANAUAT NISIADN AUNUTINUIY A1TaSLETy
N13M810 N137NAENTAATN ATUAN Ueynikazauassaluniimain
sEUINUTEINA

Significance and environment of international marketing. Role

and policies of the state. Considerations in the selection of products
and markets. Packaging and pricing. Distribution of products.
Selection of distributors. Marketing promotion. Planning, control,
problems, and obstacles in international marketing.
N15ATzRdaYan1eNITNaIn 3(3-0-6)
(Marketing Data Analysis)
JiideaFeusden : 04308102

ﬂi%U’JUﬂT?LﬁU 59U59% TLAsIEH LLﬁBLLUaﬂ’NNMHWU‘ﬁE}%ﬁﬁ
Aerdasiuguilan duds  uazudumaata nsenagnsnsmanALUY
quilnaduaudnats nisldieTesflowleada nsmensal nsdrans
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Process of collecting, analyzing, and interpreting data related
to consumers, competitors, and market context. Consumer-centric
marketing strategies. Utilizes statistical tools, forecasting, simulation,
and digital technologies to adapt strategies in dynamic market
situations.
Unyaunuszivgnianisnana 3(3-0-6)
(Artificial Intelligence in Marketing)
AiifoaFounnieu : 04308102

wuaAn welulad waznisuszyndldUgyarussavgluniingaia
aalvl M3dnevguilon nmsaialueaneinsal madSuuauauey
n1an1snaanuusaludd nsussfunariunistuind susiotoya
Aonssulasseuiineulavnguiunass

Concepts, technologies, and applications of artificial
intelligence in modern marketing. Consumer analysis. Predictive
modeling. Automated marketing campaign optimization. Evaluation
driven by data. Project-based activities addressing real-world
contexts.
N159NAENSHANS U9 3(3-0-6)
(Strategic Product Management)
Aviideaieusniou : 04308102

wurAaLasRaNNITINNAENSHANANTILEARTVE an WlInaeUiil

L3

HARBNITIIUNUNAYNEHANA NI NITAUTUANHEATUN N1TUATIEN
nAnSue 2993583 anEndne n1siMuaguUsTANNER LN nagns
MIIANISHARTMN NsWRLINERA Ul nsiwuauloulendadue
AUAT UsTYSNe waznsiiunuAmEnsuel nslddeyadusiag
waluladfdvia szuvaisauma wastygussivg n1siauIuinnssy
HARA U UATUINNTIUAITIAAIR N15ET 19U 0lALUT BUNIINI Tl Ty
nadeulsanagnsnansmsifudiuUssaunianisnain 93u5550 A
Suiinvouseduilng nisWausdnstusiegnediu

Concepts and principles of product strategy in the digital era.
Environments affecting product strategy planning. Product
classification. Product analysis. Product life cycle. Product mix
planning.  Product ~management strategies. New product

development. Product policy, branding, packaging, and product
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value creation. Use of consumer data, digital technologies,
information systems, and artificial intelligence. Product innovation
and marketing innovation. Competitive advantage creation.
Integration of product strategy with other marketing mix elements.
Ethics, consumer responsibility. Sustainable product development.
NALNSAIUTIAN 3(3-0-6)
(Price Strategy)
SqriideaTauneu : 04308102

Luafe e wazulounesusian unumvessiarlunis
udmsgsivkazmInanlauiansy waniATwgeanflasiuUd sy
nsfvuaTA weAnssudusian Jadumiedniner msiugaant a3
Ainszvidoyanain guasA guueiy wazAuAfignAleiu nagnsnis
FMUASIATMINIIRSTIRHARS I LA AIUUTTANNITAANA NAYVETIAN
Amsududmnin msiivuasiatlunand 3via unanvesu kas
nseann 5.0 nmslddeyamaluladfiva Unyaussivg uasuinngsu
nsnatnlun1sandulaniusian ﬂgmﬂﬂ 785354 mwuﬂuﬁﬁma
WU‘iIﬂﬂ ALSURAvaUABdIANLAEAIWINABY LAEASATUATIATEE

Concepts, theories, and pricing policies. Role of price in
business management and innovative marketing. Economic
principles and cost analysis for pricing. Consumer behavior.
Psychological factors. Value perception. Market data, demand,
competitor, and customer value analysis. Pricing strategies across
product life cycle and marketing mix. Pricing strategies for luxury
products. Pricing in digital markets, platform, and Marketing 5.0.
Application of data digital technology, artificial intelligence, and
marketing innovation in pricing decisions. Law, ethics, consumer
faimess. Social and environmental responsibility. Sustainable pricing.
n'l'i'naLLNun’lima'lﬁlL‘TNnaq‘mﬁ 3(2-2-5)
(Strategic Marketing Planning)
Jefiseedeusnney : 04308102

ANseRNLUULNUAIRAIATuRaauA I raunaluladAdvia
waztyauseiivg ﬂ’TﬁLﬂiﬁSﬁﬂﬂﬂWLL’Jﬂﬁ@N%\‘lﬂ’]EJIULLﬁﬁ.ﬂ’]EJUE]ﬂ n13
Uszifiuleniauazauassannegsna msuszgndldimaluladidviauas
Jywseivg msadedeliuiounansudatu

Design marketing plan that is aligned with the development of
digital technology and artificial intelligence. Analysis of internal and
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04308364

04308365

external environment. Assessment of business opportunities and
barriers. Application of digital technology and artificial intelligence.
Creation of competitive advantage.
NTIANITHANNUANTHTT 3(3-0-6)
(Luxury Products Management)
AiiesSousnden : 04308102

awdilufvafusdadueingus wAsuasdnuuzianizves
naANaASNINIIlUEARITA AN NKIATENVNITAAIAYBIHERSTTIT
wInT1 MTAENgAnssuuslaaTeduniileuuasuslnanansiue
w3ns1 dulszaunsnatnndndamngne nMsasenualingdud
nisadistendnual nwanual LarUszaunITalIeIUUIUA N1EST
puduiusiuguslaa nslddeyagnA walula8fdvia ssuuansaumna
LLa::{]z:giu.ﬂ*d'ixﬁwﬂﬁaaﬂ’uaqummmmwﬁmﬁ'mﬁwgmw N1IWAIUN
uinnssuniseainuazyszaunsalgnin a3esssnlunisdanisndndee
winsT ASURinveURadenN wazn1sansHanAusMIus 0t

General knowledge of luxury products. Concepts and
distinctive characteristics of luxury product markets in digital era.
Marketing environments of luxury products. Analysis of premium and
luxury consumer behavior, Luxury marketing mix. Luxury brand value
creation. Brand identity, image, and experience. Customer
relationship  management. Use of customer data, digital
technologies, information systems, and artificial intelligence to
support luxury product marketing. Marketing innovation and
customer experience development. Ethics in luxury product
management. Social responsibility and sustainable luxury product
management.
nagnsandualugaadva 3(3-0-6)
(Branding Strategy in Digital Age)
JrfidesSeunndau : 04308102

WANNIT WUIAA kagnTeuIUNITINNagnsndualuuiunves
AARATIVA NMTIRSIEINmEnYallazNIuIveduTlanfewuIuR N3
AMUARILALATIAUAT NTRRIULENENYAIvaUUTUA N13aT19AMAN
psdudsiudeda msuimsmduiusssesanatuduiing n1s
Famstodsusudlulanosulad nsldmaluladidvalunisuswsns
adumn
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04308371"

04308372

Principles, concepts, and processes of brand strategy in context
of digital marketing. Analyzing consumer image and perception of
brand. Brand positioning. Brand identity development. Brand equity
creation through digital media. Managing long-term relationships with
consumers. Managing brand reputation in online context. Using of
digital technology in brand management.
n1saanstamnenIsaalnae il 3(3-0-6)
(Modern Marketing Channel Management)

Sqfidoaieusnnen | 04308102

WUAR UNUIM wazlAsIasNY0ItaININNITRaIn N1sARLENLAY
usmisaunan ulsuigsiaiaznisinnisaudaugdludomis malulad
Uyndseieg Sumedidavesassmds uasdoyavunlvg) nagvdnisudn
wazfe NsuIisladafng Yeaniawuuysnnis msusediudsedniaimn
9919 9385330 UYDINNNTRAIA NIRNY waLNITINIUNUNAY VS
Yoavn1IRanatlu

Concepts, roles and structures of marketing channels.
Intermediary selection and management. Pricing policies and
channel conflict management. Artificial intelligence. Intemet of
things and big data. Push and pull strategies. Logistics management.
Ompnichannel management. Channel performance evaluation. Ethics
in marketing channels. Case studies and modern marketing channel
strategic planning.
n1sdadadam 3(3-0-6)
(Procurement)

Fyiideuiousien : 04308102

‘U‘WU’WTLLaxﬂ'Zi73.!5’1@@%%(]135@%@5@“%1 1As9as1slaznIzuIUNIg

2
= L3

VAT B na&gwﬁmﬁm%’ya IfMUAAINABINT TSN TE 80 N3
AnLFandIndvune n133nvindnyn ngwmmasmwm?{m NILATIZA
Toua Auvu wazsniensfndula inaluladfdva Juyuseiug uaz
szuvansauwAiientsdate mstndeatediiy nsdadessuinvme
nsaAnEINI9gIAa LAYTEUUNTInTa3ns19n1A%s

Roles and importance of procurement. Procurement structures
and processes. Procurement strategies. Requirements and order
quantities. Supplier selection. Contracts. Legal issues and risks.
Analysis of data, cost and price for decision making. Digital

technology, artificial intelligence and information systems for
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04308373

04308374

procurement. Sustainable procurement. International procurement.

Business case studies and government procurement systems,

N153ANTINITUIY 3(3-0-6)

(Sales Management)

Aniifipadounney | 04308102
unumeesniseasluszuunisaatnadslug nisusnasiueie

NIBUIUNTVIBUAENOFNTIULTD N5 IauHULazivuadwmienisNg
N153ANITIUAYIY N15LA33 BTN I5TANITVIE NITUTYIS

AMUALRUGIUNAT N13UTBEUNANIIY MTIATIRUBYALEAYIEUAY

ot

anA1 n1sldmalulagadvauazsggiussivglunune nguneuas
9385750lUN15918 N15VIBRUVYTUINIT NTEAnwIMazlATIIUATY
N133AN1INTUNY

Roles of sales in modern marketing systems. Sale force
management. Sales process and buyer behavior. Sale planning and
target setting. Territory management. Negotiation and closing
techniques. Customer relationship management. Sale performance
evaluation. Sales and customer data analysis. Digital technology and
artificial intelligence in sales. Laws and ethics in sales. Omnichannel
sales. Sale management case studies and project.
nsanUanasialual 3(3-0-6)
(Modern Retailing)

Jrriideaseuinney : 04308102

Wafn unum wardTauinsvesntsavdnadelvl jULuugsia
AUEn nsidenviiaiine n13dan1saud nsusuIsaudands
MIRITIAN MSANESLINITINE MIUTNIGNAT wasnisadan s
fugnd msUszendldmealuladfdsia Jyarvseivg wasuianssuy
N13na1alun1sinnIsAIUEN A3usTIUANTUARTEUABE USLAA LAY
wIHnsAUAnadnadsiu

Concepts, roles and evolution of modern retailing. Retail
business formats. Location selection. Merchandise management.
Inventory management. Pricing, sale promotion, customer service,
and customer relationship management. Application of digital
technology, artificial intelligence and marketing innovation in retail

management. Ethic consumer responsibility and sustainable retailing.
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04308375

04308381"

Aavznsveasiy vl 3(3-0-6)
(Modern Salesmanship)
Fiifeaisunnan : 04308102
wdnuaznszuansveaitlmlussiautanssy nsinduladeuas
wRnssugndt nsadenmewazusgelalunisde nnsddegndn
Wanine msdesieideayagnn aain Audedu wazlanian1svie n1s
PedafiUTnvaznsaiuauduiusiugni nisltinaluladida
oz useAvgideainassdaiuayuanueie 11358 oasuaznis
UaueANA1 115339160509 N13danistalauds n1sUan15vie s
UINMINAINISUIE N3IANanI1sYI 938535y Anuludiuiiuesdeya
uazAnuTUinvaURagnA danu wavdandonluauie
Principles and processes of modern salesmanship in business
innovation. Buying decisions and customer behavior. Value creation
and buying motivation. Approaches to target customers. Analysis of
customer, market, competitor, and sales opportunity data.
Consultative selling and customer relationship building. Using digital
technology and generative artificial intelligence to support sales.
Sale communication and value presentation. Negotiation. Objection
handling.  Closing.  After-sales service. Sales performance
measurement. Ethics. Data privacy. Responsibility toward customers,
society and the environment in sales.
msdaasmsaanuuysunisasieTug 3(3-0-6)
(Modern Integrated Marketing Communication)
Junfifadsunnney : 04308102
ﬂaqwﬁmiﬁiaaﬁmqmimmﬂ nsnaLNELLa3 aile n1slavan
n1sdaasuntsve nsvielasyans Usye dunug n13nainniansg
NsRaInAaa N1sIRNINTINLaENTATNUsEAUNTal N1Taien1ius
ATIEUAT NINANBAINTIFUAT maﬂasﬁquﬁmmm‘s?ga WCFURTTRNTRURY
ysanmsluuiunvesnanagalvg
Integrated marketing communication strategies. Integrated
tools. Advertising. Sales. Promotion. Personal selling. Public relations.
Direct marketing. Digital marketing. Event and experiential marketing.
Brand awareness building. Brand image. Purchase behavior

simulation. Integrated campaigns in a modern market context.
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04308383*

04308384"

FYTITUNINITAAIN 3(3-0-6)
(Marketing Ethics)
Snfidosdouniniou : 04308102

WUIR ALAZVNEANITUDITETITUNIINITAANA AUAIATY VDS
5ussaulunsdndussiagaidvia 385UV NNITAAIAVBETTUN
gana HadefitmunaSesssumunisnaia Sessudeduilan uasdildau
1My 2305350 UN1IAIMUANAENENIINTITNAR A385TTUAUASTVY
nsmann nlddeyaduslauaynsfuasesiayadiuyana sSesssulu
n194 sansnisnatnn ava d edeauoeaulad Sungleulreduas
Uyuseivg Jagwiuazdalauddunisunaiesssunianimann
AuSulinmeusadeny nsnatnetedsiu wasnisifiugshaiidilds
NansyVURedALAL AL INGDY

Concepts and principles of marketing ethics. Importance of
ethics in digital business. Marketing ethics of business institutions.
Facrors influencing marketing ethics. Ethics toward consumers and
stakeholders. Ethics in marketing strategy formulation. Ethics
in marketing research. Using consumer data and personal data
protection. Ethics in digital marketing communication. Social media.
Influencer marketing. Artificial intelligence. Issues and debates in
application of marketing ethics. Social responsibility. Sustainable
marketing and business operations that consider social and
environmental impacts.
mManandiBu 3(3-0-6)
(Sustainable Marketing)
JiieaTouLInou : 04308102

Luaf Avasn1snatad i eulesduanusuilnveunadenuuay
Auanden maﬂquﬂ%’naQwémdmimmﬂﬁdua%ummé’aﬁuluéfm
WARSosvEeusns n9nduf 1M Yemnensdnsmtheuaznsioans
mMImane MsRaNAigsiiu Msnusuagnsindulasgnaiasesssy ns
a3 nnATINiuTEnINgIiauazdn

Concept of marketing linked to social and environmental
responsibility. Application of marketing strategies that promote
sustainability in products or services. Branding. Pricing. Distribution
channels and marketing communications. Sustainable development.
Ethical planning and decision-making. ~ Creating shared value

between business and society.
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04308386

MU TgNANEUNLS 3(3-0-6)
(Customer Relationship Management)
Jyridesdeuniou : 04308102

NIEUIUNTNNNTAAIATUMTINBIgNANTNLAaZAT19gnAT N
nsafeaudiusseze1ItugnA n1seenuuUlUTULNIIMI9N1TAEIN
ileasamudlangAnssugnAiuazUssaunisaigndn nsdanis
gudeyagniuazusultinaluladadvauasdyaussAviiioasn
TWsunsunmsnaineeedia3gsssudmiuganoadel

Marketing process of retaining existing customers and acquiring
new customers. Building long-term relationships with clients.
Designing marketing programs to understand customer behavior and
customer experiences. Managing customer databases and adaptaion
of digital technologies and artificial intelligence to create ethical
marketing programs for modern businesses.
naqwéﬂ%ﬂaﬁiﬁﬁrﬁanﬂiiﬂﬁiuﬂuaznwsmawmﬁaniau 3(2-2-5)
asieTnal
(Creative Strategies for Promotion and Modern
Event Marketing)
Juniideadeuanio | 04308102

LAALAENTTUIUNMSTBINaY NS AT eaTTAoN sEETINTRATA
wazn1snatnfvnssuadelud nsdesiedduilan aanm nsndudn
LazN1IWYaty MsAmuaiagUuszasd nguidivang wndnadeassd
w3asilodaadunisnata wazdedivuizay n1seonwuuAInIINTiadn
Useaunisaluagnisddiusnvesgnai msldwmaluladadva
wazUya U e AugitiaseassAlunuanasunisnaln n1sinna 58555
uazAmYURaTeURadinL LAY AILInd oY

Concepts and processes of creative strategies for promotion
and modern event marketing. Analysis of consumers, markets,
brands, and competition. Determination of objectives, target groups,
creative concepts, promotion tools, and appropriate media. Design
of events that create customer experience and engagement. Use of
digital technology and generative artificial intelligence in promaotion.

Measurement, ethic and social and environmental responsibility.
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04308454*

04308455

nlawn 3(3-0-6)
(Advertising)
Sefifaadeuinneu | 04308102

WWIARA UNUIM LaENTEUIUN1sTadnIslavanluuiunnisnaie
gelyd nsaununagnd n1sdeans maldenldde nisadiassAdenu
Tawanbiminzauiunguidvang nslfiedesiiodvauasliyguseivg
luniseanuuulagiiTeinalawun nMsRiansadssiuaiosssuluny
Tawan

Concepts, roles, and processes of advertising in modern
marketing context. Strategic communication planning. Media
selection. Advertising message creation align with target audiences.
Using of digital tools and artificial intelligence in advertising design
and advertising performance analysis. Ethical consideration in
advertising practices.
NM3IANITUIRNTIUNITAAN 3(3-0-6)
(Innovation Marketing Management)
Aiideaiuninau : 04308102

Lu2fnn15dANIsUTANTINNIIAAIA UNUIMLAL T TRnTs
n13na1n LlBUIBLaENAEMSYDINITIANITAUNEAS T 51A7 TBaNg
N19MA1A LAZNITALASUATITAAIN NITIATITR N1TINUNY N1TAIUAN
A3IN89ANTT WUAlHLY8INITIANITRAIATUBUIAR

Concepts of innovation marketing management. Roles and
functions of marketing manager. Policy and strategy of product,
price, Marketing channels and promotional strategies. Analysis.
Planning. Controlling. Organizing. Trends in future market
management.
N1IWEINIAlEEAYIBKATNITIATISMTNALNG 3(3-0-6)
(Sales Forecasting and Strategic Analysis)
SeiinaaSuannew : 04308102

WIAALAZNIZUIUNTTHEINTIEBAUIUWAENITIATIEATINAYNG
uraatayauaznsinIENteyatanue NMIATIEILLRLTEL gana Ay
dusnu uaziladeiifinadosenune wadamsneinsalidqaainuazids
Vs minaumaIaedeulaznisdeonuuudiant nslduaneinsal
Tunisimuaidavunen1suie ueunsean kazn1sanduladanagns
nsUszgnaltalulagidviasas UaaUssivslunisnensal nsdeans
HANTIATIERLAYRTE5TIUNSIdToYaN NG IAa
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04308466

04308476

Concepts and processes of sales forecasting and strategic
analysis. Data sources and sales data preparation. Analysis of trends,
seasonality, volatility, and factors affecting sales. Qualitative and
quantitative forecasting techniques. Forecast error measurement
and model selection. Using forecasts in setting sales targets,
marketing plans, and strategic decisions. Application of digital
technology and artificial intelligence in forecasting. Communication
of analytical results and ethics in business data use.
N13AAIAFINAUINTG 3(3-0-6)
(Service Business Marketing)

JunfifesFounnnou : 04308102

WWIRALAZANBIUEIANIZIBIUTNIT nednTIuduTlaaluniAuInns
dulsEauvnanITeaInu3nis N1seenuuulIEAUN1IRIgNAT N13IANIT
AMAIWUINTT MTUTMITAMUENRUSIUgNAT n1sadeauiawelauay
AuAnd nistdimalulaguaztoyalugsiauinis nsmaiauinsHiu
FDINNATNALALYDINIUUUYIAINTT ASAAIAUTNTIUGINIUTNS
WHUNITRAIAUTNT

Concepts and characteristics of services. Consumer behavior in
service sectors. Service marketing mix. Customer experience design.
Service quality management. Customer relationshic management.
Customer satisfaction and loyalty. Use of technology and data in
service businesses. Service marketing through digital and
omnichannel channels. Service marketing in service industries.
Service marketing plan.
wann1sann1sladafndade i 3(3-0-6)
(Principles of Modern Logistics Management)

Jyiidesi3ounniay : 04308102
nannskazaudAyvoladaindnisnisnala unumlumaaly

UNIU N3MAURYASA aUNIU UASNIINER N1TUTMIAUAIAIAGY N3

yuds pTnALAREUNIE NMITanIAuTY YssAngnim uazaines

= L4

walulagfdvia Jyanuseing dayavuinlng svuuansaumakagsyuy

g 1 PV

Aamunisuuds ladafndagededu nsimseitazyssduszuulad
afnd lnssuauladafing

Principles and importance of marketing logistic. Roles in supply
chains. Demand, supply and production planning. Inventory

management. Transportation. Scheduling and route planning. Cost,
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04308491°

04308499

performance and risk management. Digital technology. Artificial
intelligence. Big data. Logistics information and tracking systems.
Sustainable logistics. Logistics system analysis and evaluation.
Logistics projects.
sulouititenugrunenisnannadislual 3(3-0-6)
(Basic Methods of Modern Marketing Research)
JrfidsaSeunney : 04308102

nanuazszlovitnsideniuinnssussia wausTvuinnssy
n1sna1n n1sminualant n19esdeuuide mseTnnUseasduaz
auuRgu N1sIUTIVTINTBLE MTATIUUUABUAIN NITIATIEVILAY
Arudaya mMildadiAd1miun1side NI TYUTIBULALZNITAYD
HANITINY

Principles and research methods in Business Innovation in
Marketing Innovation. Identification of research  problems.
Formulation of research objectives and hypotheses. Collection of
data. Construction of questionnaire. Data analysis and interpretation.
Application of statistics for research. Report writing and presentation.
nsinUszaunTalivIInnienisnainasia 3
(Professional Internship in Modern Marketing)
Juiideadeusdew : 04308102

nmsindfudauluaniulssnaunisasesitunsnainadying
dunanlifesndt 8 dawi wie 200 dTs mUszundldanudsnu
N1SAAN NBYNISNIINAIARTVA n1TADE1IN1IRAA N5UIMITRNAN
duiug n1sliaTsrideyanienisnatn msldinaluladadvia
wazday1useAvg N13dnvinTeukasasyounaniIsiseaugan
Uszaunsaiinntn

Practical training in real workplace related to modern
marketing for not less than 8 weeks or 200 hours. Application of
Marketing Knowledge. Digital marketing strategies. Marketing
communication. Customer relationship management. Marketing
data analysis. Digital technology and artificial intellisence.

Preparation of reports and reflection on professional learning.
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04308390*

04308490

04308497

04308498

- nguAvaniafine duuun uazlymivay
IW3BuAUNTauANRAAN Y 1(1-0-2)
(Cooperative Education Preparation)

WENNS WuAAn WansEUILNTsYsanAany ssdeudetedui
eates anudiugunazmadaluntsalasnueiin Ardiugulu
nsufURIU n1A A TLALNYBIAIUS N1sRAUTYARANIM STUUNTS
Ui aunwluaniulsznauns matiansuaue N15LUEUT LU

Principles, concepts and processes of cooperative education.
Related rules and regulations. Basic knowledge and techniques in
job application. Basic knowledge and techniques in working.
Communication and human relations. Personality development.
Quality management system in workplace.  Presentations
techniques. Report writing.
dunaAnyn 6
(Cooperative Education)

Sniidadouunnou : 04308390

mi"dgjﬁﬁmuiua”ﬂwmswﬂ“mwsz?"'miﬂ aalasasud L §u
LEUMIIEARBATUNSINYII 18I TUMaENTUNALD

On the job training as a temporary employee according to
the assigned project including report and presentation.

GHELY 1
(Seminar)

nsiausuazeiUeiitetiunaulameuianssugshalusedu
YSyeymd

Presentation and discussion on current interesting topics in
business innovation at the bachelor’s degree level.

Usymiiey 3
(Special Problems)

AsAnvduaimauinnsugsiaseRuliynn uasiioulse
Feuduseanu

Study and research in business innovation at the bachelor’s

degree level and compile into a written report.
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3.5.2 JeAvidusiaiviusnuangns
04302111 wanmsTytudu 3(2-2-5)
(Principles of Accounting)
AumnguagingUsrasAreinsUnd nsldusslevivestayanienis
Uyt wnAaven st aun1sdyd nsieszreen1sin nstunndydni
wannstyde Mstuinsenisluayesiedu msHusen1sUiwendseinn
s18n15UTulTas Ut nseAwiin1g wumMsiiy n1sdnvidaBduiugana
USnsuagssRandvenssy Mdyaduiy FuaauazsienmsiisuminGuan
A5581UTTAAT AN Y
Meaning and objectives of accounting. Utilization of accounting
information. Accounting concepts. Accounting equation. Business
transaction analysis. Recording transactions based on double-entry
accounting principles. Journal transactions. Posting journal entries to
ledger. Adjusting entries and closing entries. Working papers. Financial
statements. Accounting for service and commercial business. Value-
added tax. Cash and cash equivalents. Code of ethics for the accounting
profession.
04302112 mMsUnyddunand | 3(3-0-6)
(Intermediate Accounting I)
Ipriideafeunneu : 04302111
nénnsuazuuIUFURMI TR uauning msdnussian msiud
M5 Msiagamuaznsisa msuanssemMskaznsameteyaiieiiy
Auniwdusznausme QﬂWj fdusy Audirande Guasuiiiu 91013 way
gunsal funumsiBy edandamindiiientsaou Andeusinuasnisdosen
vasduning Aundwdlivyuidouiieliifions niwensmsssund duniwe
Taigimuy
Accounting principles and practices relating to assets. Classification.
Recognition. Measurement and valuation. Presentation and disclosure of
assets including receivables, note receivables, inventory, investment,
property plant, equipment, borrowing costs, investment property,
depreciation and impairment of assets, non-current assets held for sale,
natural resources, intangible assets.
04302171 nstyddmiunisandulavasgussnaunis 3(3-0-6)
(Accounting for Entrepreneurial Decision Making)
ANUVINELATAINE A YRINSURT Mslduselavivastoyanianis
Uy unumn1stayddvsugusenaunts nTeUwIARdImIUNITINBIUNIS
N15EU MsutEue  sun1siy dunisUn® 295U nsitesigiaunisiiy
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04302211

04305211

04305212

\Wosiu wunAnuazUssinnvasduyu mslddeyansda@lumsnaununasns
anduladmiugusznouns

Meaning and importance of accounting. Utilization of accounting
information. Role of accounting for entrepreneurs. Conceptual framework
for financial reporting. Presentation of financial statements. Accounting
equation. Accounting cycle. Basic financial statement analysis. Concepts
and types of costs. Application of accounting information in planning and
decision-making for entrepreneurs.
msUaddunans I 3(3-0-6)
(Intermediate Accounting II)
Jiideaiusnien : 04302111

nannsnnstyddmiuaenisvifunasdiuseadives n1sdug
TIEN1TWaE  NITTAYAAT NMskandTIenITwasnIilametaya Milsdovu
naUszloguvsandniu JUNMTRUTENINNNIE MTUILAUSIUNTITRY UNTZLE
Juan wanisinigvdseussesnatseay ulsviedad nsidsunlag
UszanansnadgyBiazdoRnwanm

Accounting principles for liabilities and owners ‘equity. Recognition
and measurement. Presentation and disclosure. Earnings per share.
Employee benefits. Interim financial statement. Financial statement
presentation. Statement of cash flow. Events after the reporting period.
Accounting policies. Changes in accounting estimates and errors.
N159AN15N19NT5TY | 3(3-0-6)
(Financial Management I)

wénndosiuieriunsiugsfia yarduaunar msdavieuussainm
amu anufiugiudaiulasaiiaiunu nsdansiunumudsudmiy
N331ATIERUSEN ndnn1sWaned e siuuagssTunAuiavesuitnan
nzileu

Principles of financial management. Time value of money. Capital
budgeting. Fundamentals of capital structure. Working capital
management for firm evaluating. Principles of sustainable development
and corporate governance of listed companies.
MIUIMIsNITiudUUAAa 3(3-0-6)
(Personal Financial Management)

WIAANITUIMIINISEUEIYARa Msimuad nengniansdulunsay
PRTINYDIUAAZYAAR NIFIAVNUNISRNEAILYARD NTINUEUNITUTIAR AT
PIURUATE N1591UHUUTZAUAY N1TINURNUATTAIVU N1TIURUNEE DY
LazMIAIREALITIA:
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04305314

04305321

04305331

Concept of personal financial management. Setting financial goals for
each stage of an individual's life. Preparation of personal financial
statements. Consumption planning. Tax planning. Insurance planning.
Investment planning. Retirement planning and wealth transfer.
msdansdude 3(3-0-6)
(Credit Management)

SnuaizuazUMUIMANSUIMNsAude nsfvusulsunsduide ﬁagaﬁuuﬁa
uaswasTinvesdaya Myl zidudeiBnuniwuandeiinm nsdmun
ydude Ussdiuamudsswesduide ulsuienisdoniviasioamunil wiliil
'{]@WWLL@%HWSU%UIWNH%NW& nsUSMsAULdeReUEIe

Types and roles and credit management. Credit policy decisions.
Credit data and sources of data. Qualitative and quantitative credit
analysis. Setting a credit limit. Credit risk assessment. Debt collection
policies. Bad debts and debt restructuring. Foreign credit management.
N15UTNITN5HRUTENIU S8IWA 3(3-0-6)
(International Financial Management)
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Financial and investment management of the firms that operate
globally. Foreign exchange rate system, Exchange rate risk management.
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(Financial Institutions and Markets)
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Nature and operations of financial markets and institutions classified
by function. Financial intermediaries: an overview, commercial banks,
thrift  and insurance intermediaries, other non-bank financial

intermediaries.
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Concepts and evolution of management.

Organizational environment. Global

environment. Business ethics. Corporate social responsibility. Planning. Organizing. Leading.

Controlling. Innovation of management. Change management. Organizational development.
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Concept of modern marketing. Important, roles, functions, and marketing
environment and marketing processes. Factors affecting marketing planning. Consumer
behavior analysis. Market segmentation. Product positioning. Marketing mix planning using
digital technology. Basic marketing research. Application of information technologies in
marketing operations.
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Introduction to economics. Economic systems. Supply and demand. Production and
business costs. Market structure and pricing in business. Business investment decision-making.
National income. Finance and banking. Monetary and fiscal policy. International economics.
Economic fluctuations. Digital economy.
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Marketing career pathways. Professional trajectory analysis self-assessment. Identity
development and personal branding. Consumer-centric strategies in individual positioning.
Data-driven insights and digital technology. Marketer roles and responsibilities. Self-suitability
assessment for specialized marketing roles. Perscnal identity mapping and career
development planning.
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Concepts, principles, and processes of innovation management. Types of innovation.
Innovation strategies. Environmental analysis for creativity. Application of innovation tools.
Business model development. Lean startup. Intellectual property management. Innovation
project evaluation. Innovation corporate culture creation.
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Modern operations management to reflect with sustainable development principles.
Integrating eco-friendly product and service design. Process selection and layout design.
Socially responsible capacity and location management. Production system planning and
controling. Inventory management. Quality management. Environmental standards.
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Business legal and tax systems related to business operations. Business formation,
contracts, management, and taxation law. Business responsibilities. Individuals and
businesses tax liability, and other taxes related to business opreations. Tax planning for
individuals and businesses.
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Concepts, principles, and roles of digital systems in modern business operations.
Business transformation in digital era. Digital business models and application of digital
technologies. Value creation. Operations. Marketing. Services. Business decision-making.
Relationships among technology, data, business processes, and ethics. Impacts of
digitalization on organizations and stakeholders.
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Statistical theories and methods in digital organizations. Data organization and

visualization. Measures of central tendency and dispersion. Probability distributions.
Sampling. Confidence interval estimation. Hypothesis testing. Chi-square test and
nonparametric statistics. Analysis of variance. Regression and correlation analysis.
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Strategic management of human resources. Recruitment. Selection. Development.
Compensation. Employee retention. Policies development. Work procedures in compliance
with laws, regulations and business partner. Managing people in alignment with business
goals. Using information systems. Using artificial intelligence for human resource
management.
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7. A195Uw38791 (Course Description)
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Definition, evolution, concepts, theories, and important of organizational
communication. Types of organizational communication. Organizational communication in
digital society context. Analysis of technological roles, digital platforms, and information
system. Analysis of changing organizational cultures affecting communication process. Digital
media selection.
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Analysis and strategic adaptation to deal with internal and external factors. Using
management tools. Study of the effects of business environment. Business adaptation to changing
environments. Business model planning.
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Concepts, processes, and modern techniques in recruitment, selection, and human
resource development. Digital technologies for recruitment and competency-based selection
tools. Application of human resource analytics to support decision making. Human resource
development processes. Innovative learning design. Transformation from knowledge to real
world situation. Learning culture of oreanization. Evaluation of human rescurce. Enhancing
organizational innovation capabilities.
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Concepts and principles of organization development. Systematic problem analysis.
Change management. Design of development activities. Organization development. Team
development. Work process improvement. Strategic communication. Organizational culture
change.
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Corporate social responsibility in modern business context. Management of business
impacts on stakeholders and environment. Responses to societal expectations. Corporate
governance and business ethics. Sustainability management regarding environmental, social,
and governance (ESG). Development of business strategies. Creating shared value of
economic, social, and environmental balancinsly.
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Data Analysis Tools for Business Innovation
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7. A195U1w5183%1 (Course Description)
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Principles and processes of business data analysis. Value creation and business
innovation. Fundamentals of statistics and quantitative analysis. Data management. Modern
data analytics tools. Data validation, analysis, interpretation, and presentation of insights.
Strategic decision-making. Teamwork. Communication of analytical results through data
visualization. Ethics and responsibility in business data utilization.
8. ®19158Kdau
swazBuamuiivsngluiduvangnste 5.1.3
9. AINUAMINAGUSNTTEUIINNANGATETIETU
swasBuamuiusnglusundngns nianuan 1

218



BUULEURVL RSB L
.30, 1-1

ot = a
SEAUUIUEUINT
@

MATYIUINIIIND ANSRAUAIAATHATINGINITIANTT INGNVALRBUNILAYTH JNINENAUAT

Fruaumiiein (w.uTse1e-v U uRn - Anwidieaiuie)
1. sWddn 04308251 3(3-0-6)
Fadmnulne woANIIUHUTLNARTIA
Fodynundange  Digital Consumer Behavior
2. neiniveliesgluniiainsziuuiyaes fail
(V') wmnadviamsluvangns vsmsgsnatudin arvdvuinnssugsia

(V') Fwawzdiu

() Anawzidsn
() wnmvndanias
T . R ie (i TS
3. AurdidesFeuudeu 04308102 UANNITNAIN
(Principles of Marketing)
FniidiaaFeundouiu Laigl
Fuiidarinaeiun Fuit 9 1fau nsnAL A 2569

Tnguszasalunsidasiedun
6.1 AUAIAYUITIHIU
Uaguunsinwinginssuguilaaddviadanuddgdon1saniugiie insgagnauis

ffaudumiUisuifsunazdniulatesuunamoivesulatedumniuaziudsuniamaontian
A lanena ngelimwuangud munguagnsiwmislausiug) sanwuuduat 10 daens
waznsisanslidenndesiudunianisandula (customer journey) Taudadenunanilosiazaoy
wusdnddléass venaniduiaeldnineins manainogdud andunuainmsdoansitliass
nauuazensEAUUITEUNISEIgNA1 AeANEEAIN $IALEIUEENTT USNISWULUIWIZUARG deali
afunnuderiy Snwianu duiusssesenuasfinnnuaunse lumsudidusgedsdulunaings
Advia

¥
3

6.2 HaawsnaIunuian

o

uaansiaTuAUTdn naawsNslTeuivamangas (PLOs)
CLO1 ®3U18KUIAN MANNTT AIMEAY PLO1 WwaslosunAniugiumuuinnssums
uazladeniisvsnanenginssuguilan U3y3gsnaiiietaaiionsinTen
as v o 4 v W = ¢ 7 a
ARvEMNLDIAUNTIATIZA AN1NLINERUNNGIAT

#N1NIRARNN1gIAalA

a v = w = a € 9 Va4 oA A Y
CLOZ2 TLAT1EN DYAN BINUNYANTIN | PLOZ UATIETUVBYAINNUUAINLYBODLNBHUUFYU
Huilnaddva nszurunisindulade | msdndulauazmsudlutgvimiegsia
wumaduilng uagladeadninet deny

219



- TS
WagwsnAnIunullan

HaaWSN1sEuiUDINENgAT (PLOS)

Talusssukazalulaganunaiilaialn
weatvayunsinaulaviegsiala

CLO3 2M9UNURAIUINagnsNIsnaInAdvia
n38lATIUNTANTINGIN laglduanis
Ansgnnginssuguilng nsuusdInan
nsfivuangud vy wagn13ainaany
dusloald

PLO3 719U UWRUILA 8A15UTNI5IATI9U
uinnssuganalaegadysz@niam

CLO4 vi191usudus 8 ulun1sdiasien
NTAUANEILAZUNLAUDLLININNITARIARING
Toeldvinwen15d oa13 nsvinuduiy

walulabfavia uwagtyanuszhvgle

PLO4 VIG’NWUi'?iJﬂUUN:@dIquﬁﬂWWLL’Jﬂayall‘ﬁ
wainvaelaguanseaniian1sinegin dvinue
msvenuduiuuasiinuennsieans wiauananse
linaluladaddvanasUyuivseawilunig
Fuipdeuninnssugsiald

54

CLO5 Uszdflumislddayaiuilnauasnaens

Y

NMIRaInaana lnea1dedieagesssy Ay
Wudusiuasdoya Anusuinveudediny

PLOS U Uda1uvi la Sunaunuielaedavdn
938535UNNGINILATUARIT AN UARYBUAD
fanuiarauIndas

LAz AwInanY kazAugsdula

7. A1adures1edyn (Course Description)
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Principles and significance of digital consumer behavior. Changes in consumer
behavior in digital era. Factors influencing purchasing decisions. Processes decision-making.
Consumer journeys in digital environments. Consumer behavior research and data analysis.
Using digital technology, data, and artificial intelligence. Market segmentation. Target market
selection. Application of consumer behavior insights. Digital marketing strategy planning.
Consideration of ethics, data privacy, and sustainability.
8. 919158¢d0u
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7. A195U18318739" (Course Description)
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Concepts and applications of marketing in rapidly changing digital era. In-depth
consumerdata analysis. Utilization of diverse digital platforms. Personalized customer
communication and experience design. Strategic use of social media marketing. Influencer
marketing. Online brand management. Application of digital marketing tools.
8. 1AEERY
seasdunnuisingludumdngnsde 5.1.3
9. ANTNUAAINAANSNITITEUFIINVANEATEIETU
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English skills for marketing communication.  Creating, analyzing, refining, and
presenting marketing messages, campaigns and content addressing consumer needs. English
for consumer-centric strategy. Customer data communication. Modern digital tools in online
and offline contexts.
8. 21913dEaau
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seasdamuiiunngluduivdngss niaxun 1

224



LwUULEUVBLUAS183Y Tl
.30, 1-1

seAuUUIeIInT

AMAIYIUINITZINT AMAAUAIAATIAZINGINITIANTS FNBUVARRUNTZNETA AWIAENAUAT

ey

Fuumiiein (vLussene-va UG RS- Anundieaues)
1. sWa3v 04308259 3(0-0-6)
Fodwrnwine n1snamdmMIuLUTZNEUNTS
%a%nmmé’anqw Entrepreneurial Marketing
2. Teinivaidneglunuininsziuuiyges il
(V') wnsdviamglundngns vinsganadude awdvuinnssugsie
() Avuawztau

(V') Aruawiziden

() e uLdanias
(

) UUINTEMTUNONENT oo DT Tessememnswens
3. Fyfifasdeuintou 04308102 WANNIINaIA
(Principles of Marketing)
JuriidasFeunsouiv Tugi
5. fuiidnsimein fuil 9 \fieu nangau w.e. 2569

[e))

TmguszasAlunisitiaeivn

6.1 AUFIAYUBITIETV
nssanaunalnddlunisasnuuazneuausinudassvasgné medui

sennnuiuaginugiunismanadmiuiusznounts Taadeuloauudanisaanaiuuinnssy

5319 M3ATIgilanIavIan1sAaIa gnAn LasnN1IaseANA1 AaeRIUNITEBNLUUNagNEAYlA

HodrfaosgsiaSudulay SMEs §i3suaslifnlddeyafionisinduls 1aunulnssnu dearsuss

vineuduin wisuUszenaldvalulagfdvauazygyiuszivg lnudeiniossu anuduilavey

fodans wazdauIndon

6.2 wadwsHiatufudan

Haawsn1sTeussEAusI8IYn (CLOS) uadnsn1siTeusvamangms (PLOs)
CLO1 WWaulequuIRniugIuA1uN1sAaTN PLOI WouleauwuiAnfiuguamuuinngsunig
o  w W ) a ¢ = a o v = a ¢
dmiusznaunsiunsiiasgi UIrsgsnafiieteainon slaT g

danmwwindounvgsiauazlenianianisnain | an1mkIRdaNnNgIng
CLO2 Jnszvdayarinuvdifiladelaiie | PLO2 Tinsizvideyaainunasiiieiioliie
aduayunisiadulanaznisunlalgm atuayunisandulawaznisunlalayminnegsin

VeNSHAINEIMSULUTENOUNTT
'Y} ) £y P a

CLO3 1MUHUWRIUN AT UUIANS SU PLO3 714MHUNAILIABDAITUSHAITIATISU

masandmsugUsznaunsiaeussgnald | winnssugsialaegaliuss@ninm

225



HAANIN13L38UTEAUTIETVT (CLOS) HAAWSN1TITEUTVRIUANGAT (PLOS)
irdasiiadfoungnmslaneiteyastnau
TEUU
CLOG Y LaupuNUN1TAaIAg M5y PLO4 vhausafugauluanimuandoni
fuszneumsihumaiauduiiy msdeans | nanvanelnauanseandansiianizdih Snws
agania waznsldmalulagidvianie nsvhudufiunasinuznisioans wiou
UyauseRvgegamungay annsoldvaluladidvauas TygUsshvglu

nsfuideuninnssuganald

CLOS Uszgndndnadesssumiegsia mny | PLOS UftRnuiilisunoumnalnedandn
fufinvoudadsruuazduindonluns F[UFTIUNNTINWALUERD MM TURInvaUR
NuununIAadmIugUseneunns HipuuazAauandoy

7. A185U18T187%1 (Course Description)
wdnms Luafe wasnagnsnisnatndmsuguszneunts uianssugsia nslnaieilena
V19N13Ra10 N15398Ra1R MsudsEiunatn AsiruangdIving M3 ILLN19N15AAIA
nsaseAmA NsdanIsdIulszaunienisnaia nsuszenaldinaluladfiva nsufudeny
38577U
Principles, concepts, and marketing strategies for entrepreneurs. Business innovation.
Market opportunity analysis. Market research. Market segmentation. Targeting selection.
Market positioning. Value creation. Marketing mix management. Digital technology
application. Ethical practices.
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7. A195U183w3U1 (Course Description)
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Concepts and techniques of graphic design for marketing communication. Developing
brand visual identity. Composing layouts. Selecting colors. Typography and imagery response
to consumer needs. Integrating offline and digital media. Leveraging digital tools to create,
customize, and present media that enhance brand awareness and marketing value.
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7. @1@5u1w318391 (Course Description)
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Concepts and principles of quantitative analysis for business. Data collection,

management, and business analysis . Descriptive and inferential statistics. Data relationship
analysis. Business forecasting. Decision-making under risk and uncertainty. Application of
quantitative models. Strategic planning and business innovation. Utilization of software
applications. Digital technologies and artificial intelligence for data analysis. Data
interpretation and presentation for business decision-makinsg.
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7. A195U18318391 (Course Description)
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Introduction to business information systems. Information management for planning
and decision-making. Information technology and network management. Database and
knowledge base system management. Application of information systems in digital
organizations. Information innovation and emerging technologies. Information security. Ethics
and responsibility in information utilization in the digital era.
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Principles and processes of project managernent. Project scope definition. Strategic
planning. Resource and quality management. Risk analysis and management. Communication
and stakeholder management.  Project monitoring, evaluation and closure projects
effectively and sustainably.
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7. @A185U1w5183U1 (Course Description)
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Fundamentals of Artificial Intelligence. Application of Artificial Intelligence and data
analytics technology for prediction. Strategic decision support. Using of Artificial Intelligence
to improve operational efficiency and create value for modern business organizations. Ethics
and responsibility in use of Artificial Intelligence.
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Principles and technigues for analyzing and designing digital business systems. User
requirermnent analysis. Information system architecture design. Business process design. Data
modeling. User interface design. Evaluation and selection of information technologies for
digital business control.
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7. A195U13183U1 (Course Description)
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Concepts and principles of creativity and innovation. Creative thinking processes and
idea generation techniques. Design thinking for innovation. Understanding users and
stakeholders. Problem and need analysis. Innovation ideation. Prototyping and concept
testing. Application of digital technologies and artificial intelligence. Innovation design.
Teamwork, communication, and innovation pitching. Case studies of innovation in business
and social contexts.
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Characteristics of entrepreneurship. Seeking business opportunities to create new
products and services. Entrepreneurial processes related to creating new businesses,
creativity, and innovation. Development and adaptation in dynamic environment.
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Concepts and theories in compensation. Salary survey. Designing pay structure. Legal
issues. Performance management process and theories. Criteria in performance evaluation.
Planning, techniques, test design for performance appraisal. Compensation promotion
related to performance appraisal.
8. 9sdfidau
seazdunnuiiuangludumdngnsde 5.1.3
9. MINUARIHATNSNITITBUTIINMENgATETIET
swandoamuitunngludundngns aAnuan 1
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Yaivinelng nsdAN1sASTuaIAnTg
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PaiUuNN1e1a4nge Knowledge Management in Organization
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(Contemporary Management)
Siideaiundouiu Tadl
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6.1 AMUAIAYVBITIHIYY
ssnpusiodu Gunindid

=l

Anyfige lunisasrmnulailsulunisudsduuazan

fauvesasdnsmeiniyadumsimuinueadndulunisuimsdanisnineins "anud fsud
msase Ny msuvsiiu Waudsmsdlulgysslovdluduinnssuuasnsdndula msdne
nsaan1sesrauiTilildudiietvesssuuasauna wilduiemas mauimsdanisyaains

(People) uag NzUIUNIT (Process) lialiasAnInnzuLuy (11101A35 AALBATY WazasAns L
wensnls) anwnsasous Usui wasiiindszaninmnisieldededeides dadusingu

ddnlumsussgtimanevesesing mednidasihnisliulseiemsiniinsdanisesdnrmilu

9 1ol  a o w | ] = v oa
yaadfelnifimaluladiiunumddguardwmanssnudeynunisaviands iiianuaseunqy
wazuAuresnsdnnisasrauslulssandldlanuesdnsynussiam lddiaualugsiawinbu

6.2 waansinvuivgieu
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NAAWSNISITBUFVBIMANgAT (PLOS)

CLO2 Apsievinaziauonuy Jadaum
ANUANS auduumalunis Ussdiu
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930391 Tumsdanisuagldmiug
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CLO3 ponluuLazdIEua WHUNITINNT
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7. A195U185183U1 (Course Description)
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BYMNENYU

Concepts, principles, types, and knowledge management. Data information system

and wisdom. Creation, storage, and exchange. Utilization for innovative development and

problem solving. Analysis of success factors. Performance evaluation. Change management.

Creation of learning culture in organizations sustainably.

8. ©191387dauU

uasBuamuiusingluaundnanste 5.1.3
9. MTINUANINARWENITTUFAINUANGATE 183U

eazduanuiusingluaundngns nnanuIn 1
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1. 9Waiun 04308323 3(3-0-6)
FoFnwlne nsimwiegnedeBuiufinniaiiediny
%aaﬂﬂnﬂw’!ﬁﬂnqw Sustainable Development and Social Enterprise
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3. JyrfidesFeunnnou 04308101 MsInnIsasielal
(Contemporary Management)
4. Fwiideseundouiu laidl
Fuiidnirsedun Huil 9 \fou nINgIAN WA 2569
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6.1 AUAIAYYBITIHIU
Aanisiiiedinuiinudidnguandue’ eafiefidenlosseninanisadanansenung
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7.  A185uU18919391 (Course Description)
wnAaRansitediny Yssanveafianiaiiiediay waAanisiaunednadsdy Jayviuas
A memedaan msadaasUssdiulemalunmsiamnfanisiiediay uinnssumnadean ns
asnmAmsdinn Msdanishanaifedsauiionudsa Hadefidsmadonuduiavosiants
wiodsau unussAvdwmiuAanisiedeay gsfatuanudedu msadnnuldiuieulunmsudedy
nseansuasnisadisuusudAansiiledeny s3sInAUNALAzASEsITITRIRINT T indAL
Concepts of social enterprises. Types of social enterprises. Concepts of sustainable
development. Social problems and challenges. Creation and evaluation of opportunities for
social enterprise development. Social innovation. Social value creation. Management of
social enterprises for success. Factors influencing success of social enterprises. Business
planning for social enterprises. Business and sustainability. Creating competitive advantage.
Communication and branding for social enterprises. Governance and ethics of social
enterprises.
8. amsbfHau
eazduanuiunngluavdngnsde 5.1.3
9. MITWUAAIHAGWSNTTBUZINVENEATETI8TUN
swandenmuiiusnngludumdngas aesuan 1
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Frusumiinin (@aussee-gdjiRns- v Annmeaues)

1. ey 04308331 3(3-0-6)
ya3wnwineg N13LA59WTDMNGINT
YoAvrnwnangy  Business Negotiation

a > o v &
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5. Fuiidnvinaedv Fufl 9 1Fou nIngIAL A, 2569
6. AnguszasAluninlasngin

6.1 AUFIAYVAITIEIV
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7. A195U1wI187391 (Course Description)

LUAR NOELaENTEUIUNISTBINISASTIADTOMNNGIAT MsUsITNUBIAnT Tadelunns
\w39deses Msldnisdeansedaliusz@vsamm nagnslumsiasasiosss madsudlunadndueanis
w3 Msussadennasiiduusslevdsmiuedsiindesssy

Concepts, theories, and processes of business negotiation. Factors influencing
negotiation.  Effective communication. Negotiation strategies. Evaluation of negotiation
outcomes. Achieving mutually beneficial agreements with ethic.

8. 9113dfdaY
swasduanuiiusngludumdngaste 5.1.3

9. MITNUAASHATNSNITIRBUINVENGATE 183U
suazBuamuiiusngludundngns AAuuIn 1
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1. sudlv 04308332 3(3-0-6)
Faduanwlng #ANN13IANITTINITENIUSENA

'
a as

¥aW1N1W189NaY  International Business Management Principles
2. swinivelaeglunuiaiunssiudiynyins il
(V') wmnmvewzlundngns vimsgsiatadio a1vivuinngsugsna
() Fwvuawizdanu
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() vansdvidenis
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6.1 AMUAIARYVBITIEIY
msvhgIRasEmineUsene (Intemational Business) fanud dayediedslugalania
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7. A185u183183u1 (Course Description)
wdnnns waRa wardladuduasugia niades ngwng ausssy uazmaluladidua
sensadugsialunaialan n1531AT1ERANINLIAG BN 9T ININALNALNT NG AAA
AUsEWA MUSTIsTRRatBLUTEIeUTsImA unumeesidaviawas gy iussAvgluns
auayunsdndulamsssia vinsemsdeasuasmaihouduiistaiaussadusiunaina
Principles, concepts, and economic. Political, legal, cultural, and technological
factors affecting business onerations in global market. Business environment analysis and
foreign market entry strategies. Interiational supply chain management. Roles of digital
technologies and artificial intelligence in supporting business decision-making.
Communication skills and cross-cultural teamwork in international context.
8. @1AsdEFU
MeazBonnuiiusngludumdngnite 5.1.3
9. AITNUARINAAWSNIIFIUTIINUANGATETIBTV
eazBonnuiiusngludsmdngns AR 1
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ﬂ?}a%ﬂmmmﬁanqw Sustainable Family Businesses Management
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(Contemporary Management)
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7. @1a5u1e3183Yn (Course Description)
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asaundaluniviodenagnivelsy Sy msdeanslugsisnsaunia madnnissshanseuniaves
Uszindlne Jymuazguarelumsdnnisgsionseunia msduvengsivnsounitedadiu

Definition and family business concepts. Family business constitution. Family business
management models in Asia and Europe. Rinen. Communication in family business. Family
business management in Thailand. Problems and obstacles in family business management.
Sustainable family business succession.

8. 13138gdau

swandeamuiiusngludumdngasde 5.1.3

9. MTNUARINATNSNITEHUZIINNENEATFT18TU
seandeamuiiusngludumdngns manuan 1
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‘ﬁaaﬂu’lmmé‘anqw Innovation and Business Models
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7. A185u1e51873%1 (Course Description)
wAnkaEndnnIsrasuianssuLasluagsne AuduussEnInuinnssuiunTais
AUAMNESAT MFIATIZRleNIEN NS AAAAINABINITTBIGNAT MsaanLUULAEHRILILUAA

gafia mavszgndldlnavnsgshauaziaiesdiefiioates nisadunme ndugnd Yaswienisdn
dwning anuduiusiugnan iwenswdn Aanssumdn Wusinvdn lassadsdunu uasnszud
516l nsauwazneaeulimagsia msussgnaldvaluladfivauazdayaussivglumaiau
Wwinnssuuwaylunagsia nmsdeueuuIAngsia 238535 wasAudaEunegsia
Concepts and principles of innovation and business models. Relationships between
innovation and value creation. Analysis of business opportunities and customer needs.
Business model design and development. Application of the business model and related
tools. Value creation. Customer segments. Channels. Customer relationships. Key resources.
Key activities. Key partnerships. Cost structures and revenue streams. Business model
development and validation. Application of digital technologies and artificial intelligence in
innovation and business model development. Business pitching, ethics, and business
sustainability.
8. 9193dKdADY
swazdsamuiiusngluiduvdngnsde 5.1.3
9. MITILANINATNSNITITIUTINVNANGATE T8I
seazduanuiivsnngludurdngns aeuuan 1

256



wuulauavailaseivlnal
FEAUUTYING
AATYIVIVIT§INY ANERAUAIENSIATIVBINITIANTT IMBLUARENNITHINYTH JmIndnauas

q9.40. 1-1

Furumiein (vaLussene-wu U §iRns-wAnudsaule)
1. e 04308342 3(3-0-6)
Fadunulng m3liaseidayaregsfaiionisinauls
%a%mmmé’qnqw Business Data Analytics for Decision Making
2. swinivedasgluninainsziuUsyying il

(V') wnedviawslundngas Uvdmsgsnatudin anvnivuinnssugsna
() Fwwawmedidu

(V') Svnawiziden
) wunAIrLaentds
] SNSRI UPANEAS occsvmessrmsmsnns 225 —
YNHaEyULIN DU 1id
o v a ) s ‘e
YNfaEIUNT DU 1T

v oW

TUNTA3787Y Fuil 9 \fiou nsngnAu w.A. 2569
TngUszasalun1ailngedv

6.1 AAUAIAYVDITIEIY

msliassidayanisgiaiiomadndule dauddyededdugaiiesinsiesduindey

(
(
]

& 3o M

Mgdaya esmnmsusmsiansuagnirnaunudasandeteyaduiiugiulumsdnduls Tnejs
Fouuanuansalunisuasdeyaliduasaunmaddnifoatuayumsdngulaodradimanauay
wsiugh lugmsdndulavuiugudeyasis Wenlsamsimsddunswauiinnssy waz
fuindaussdnsgmaiulnegiedsiu

6.2 nadwsiAnduiuDan

HBAWSN1TITBU3TzAUTI83Y (CLOS) HAGWSN13LTBU Ve EaNgAs (PLOS)

CLO1 BB U IULAZNTHIIUNS PLO1 17 auloauurAnd ugtud uuinngsunis

Angzidayanegsnala Uinsssiafiieadeaiamsiinssianinuiadey
N1455717

CLO2 Tnmerikavulanadeyanisgsia | PLOZ Siasesitoyaninunasiiiledefoatuayy
madnaulauasnisunlutymniviegsng

CLO3 Hoansuazthiauenansiiasis PLO4 Yiausaufugiuluaniwuandendi

toyaifleatiuayunisinduladinagndma | varnvanslasuanseenisnisiianzdin Gy

gsnalsegailusednsnm mavhaudufiuwesinuzmsdeans nioy

]

anunsoliivaluladadivianastygszfvglunis
s d] as = 1
TuiAGaULINNTTNGIATLA

257



7. @n@5u151873%1 (Course Description)
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Fundamentals of data analysis and data collection and management. Business data
analysis. Using of data to support business decision-making. Data communication and
presentation.
8. ®11T8EERY
sazdeamuiunnglududngasde 5.1.3
9. PITNUARHARNEN1SEEUTAIINMANEGASET18TY

swaslBeanuiusInglulaurangns NMaxan 1
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7. A195U189187%1 (Course Description)
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SEMINUTENA

Sienificance and environment of international marketing. Role and policies of the
state. Considerations in the selection of products and markets. Packaging and pricing.
Listribution of products. Selection of distributors. Marketing promotion. Planning, control,
problems, and obstacles in international marketing.
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Process of collecting, analyzing, and interpreting data related to consumers,
competitors, and market context. Consumer-centric marketing strategies. Utilizes statistical
tools, forecasting, simulation, and digital technologies to adapt strategies in dynamic market
situations.
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7. A195U18918391 (Course Description)
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Concepts, technologies, and applications of artificial intelligence in modern
marketing. Consumer analysis. Predictive modeling. Automated marketing campaign
optimization. Evaluation driven by data. Project-based activities that address real-world
contexts.
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swasdeanuiivangluduvdngnsde 5.1.3
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7. A1@5u18s18791 (Course Description)
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Concepts and principles of product strategy in the digital era. Environments affecting
product strategy planning. Product classification. Product analysis. Product life cycle.
Product mix planning. Product management strategies. New product development.
Product policy, branding, packaging, and product value creation. Use of consumer data,
digital technologies, information systems, and artificial intelligence. Product innovation
and marketing innovation. Competitive advantage creation. Integration of product
strategy with other marketing mix elements. Ethics, consumer responsibility. Sustainable
product development.
8. 813138
swazduanuiusingludundngnste 5.1.3
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Concepts, theories, and pricing policies. Role of price in business management and
innovative marketing. Economic principles and cost analysis for pricing. Consumer behavior.
Psychological factors. Value perception. Market data, demand, competitor, and customer
value analysis. Pricing strategies across product life cycle and marketing mix. Pricing strategies
for luxury products. Pricing in digital markets, platform, and Marketing 5.0. Application of data
digital technology, artificial intelligence, and marketing innovation in pricing decisions. Law,
ethics, consumer fairness. Social and environmental responsibility. Sustainable pricing.
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Design marketing plan that is aligned with the development of digital technology and
artificial intelligence. Analysis of internal and external environment. Assessment of business
opportunities and barriers. Application of digital technology and artificial intelligence.
Creation of competitive advantage.
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General knowledge of luxury products. Concepts and distinctive characteristics of
luxury product markets in digital era. Marketing environments of luxury products. Analysis of
premium and luxury consumer behavior. Luxury marketing mix. Luxury brand value creation.
Brand identity, image, and experience. Customer relationship management. Use of customer
data, digital technologies, information systems, and artificial intellicence to support luxury
product marketing. Marketing innovation and customer experience development. Ethics in
luxury product management. Social responsibility and sustainable luxury product
management.
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Principles, concepts, and processes of brand strategy in context of digital marketing.
Analyzing consumer image and perception of brand. Brand positioning. Brand identity
development. Brand equity creation through digital media. Managing long-term relationships
with consumers. Managing brand reputation in online context. Using of digital technology in
brand management.
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Concepts, roles and structures of marketing channels. Intermediary selection and

management. Pricing policies and channel conflict management. Artificial intelligence.

Internet of things and big data. Push and pull strategies. Logistics management. Omnichannel

management. Channel performance evaluation. Ethics in marketing channels. Case studies

and modern marketing channel strategic planning.

8. ©13138¢dou

Teaziduaniuiusngluaundngnive 5.1.3

9. MIFNUAAINAGNENISIFBUFINNANGATE T8

seaziduanuiusingludundngns MaxwIn 1

277




wuulauavallasigdvn tud
zAUUTUINT

2%.40. 1-1

AATIUIWIEEIRY AusRaUAERTUAZINEIN1TINNS AmeuaRdunsziiesh Jmdndnauas

1. SWEI 04308372
Fodunelng A5ARYBIANN

]
=

Fodurnwnsenge  Procurement

2. siviivadneglunuininszaudiynyins Al

$aumbieiin (v.ussene-vaURvREnT v Anvdenies)

3(3-0-6)

2
o o A

(V) mnedriamelundngas viwsgsiadudin sadviuinnssugiiag

() Arwanisveau

(V') Aruawizden

() vaaivdenas

() AUIMTENTUNANGAT. i LT X! TR ——
3. Avifidauseuinnau 04308102  WANASAANA
(Principles of Marketing)
a dy o v W el
AufidioasaunIauny gl
AUNIATTI8 Fuii 9 1oy nINgIAL W.A. 2569

TaguszasalunsiUasiedvn
6.1 AUAIAYVBITIHIYN

nssatdesavndufansTuddnfideinananuny AUNIW LaEANEINISOLUNTT

WIS UTDIANT ‘swmﬂmumsﬂ‘wuamwﬂﬂwmmaamwmaaumwﬂumﬂsﬁﬂmm AuN50LATIE

?JauaLwaauuauumwmﬂﬂmuwa funu 51A7 FyyT UASANIEES st wsuaulagld
mﬂiuiaamwauav{]mmﬂivwmwaL*meivammwmimmumu aﬂmmamwnmjgummu
mwaﬂmaﬁﬁu Aulusla ausuiiaveuradsnuuazdauandon wazuAansindadaviagig

Failu
6.2 HaansinaTuNulan

HadusnsisEuisEAUTIeAY (CLOS)

Hadgnwsnsisuuiuamangns (PLOs)

cLO1 WeulosuurAafiuguauniinge
FAMAUNTILATIEREN INWINABLNI9GSNI
vhaldnuA uazmsutsturesedns

PLOT 14 aulgauulIAnA UgIUAUUTANTIUATT
usw159A 9% LA BaT e 8015 TLAT e Y
ANNUIAADUNNGINT

CLO2 amﬂkuauammmmmmaaalmwa
auuauunﬁmmau’hmumwmmawm Q‘uw
muwu 57A1 U3ed u,avmmmm

PLO2 Aiamzidayavnunasiiliafioiieaiuayu
nsanaulanaznisunledynmisgang

CLO3 1MUHUARIULATIN umumsmm%
3 mm‘lﬁmaﬂqumhnixmummw 9 N3

PLO3 719UEURRIUILA 8n15UT W15 IATIU
winnssugsnalaagaiiyszaninm

278




HAAWSN13L38UTIEAUTI8TYY (CLOS) HaaWSNIITEUTvaIangAT (PLOS)

ARLEBNK Y18 N1TUTELTUNAIIY WagAIS
USmsdyresnadussuy
CLOG thiausuuam1eUfuUsangzuaunis | PLOA via1usaud vy § uluanimuand aud
Fodosavrumsvinuduiy nsdeans | varnvanelasuanseandanisinnizgin finus
funtssuiiieates uaznisldmalulad | nsvieuduiiunasineenisd eans wiou
Aaviantetyysshvgodrsmunzay annsaltfvaluladfdvianasUyyuszavglunis
Fuindeuuianssugsialel
CLO5 Uszyndndnasesssunnagsfa A | PLOS UfUAeud ld sunoununalasdandn
Tsala aausudaveunadsanuay | 958555UM9gINUBLAAINIAILTURAYOUAD
dawandoulunsiniduaudiunisdnde | dnunazdandon
AN
7. A185U183187391 (Course Description)
unumkarALdyTesn1idadedam Tassadwuasnszuaunisdade nagndnisdate

nsfmusALdInIsuaTUS NN dde NsARERNHIRT MUY MIFAYIANNT nguIEuAL
AL N131ATIERTBLA AU wazsAniionsdndula weluladdda Jyyiuseiug uas
syuvasALIAion 3R Te msdndoathediiu matadessvitsssna nadAnymagsia uay
szuunIintedninenaiy
Roles and importance of procurement. Procurement structures and processes.
Procurement strategies. Requirements and order quantities. Supplier selection. Contracts.
Legal issues and risks. Analysis of data, cost and price for decision making. Digital technology,
artificial intelligence and information systems for procurement. Sustainable procurement.
International procurement. Business case studies and government procurement systems.
8. @19158fdau
eazBunmuiiungluduvdngnsde 5.1.3
9. MINUARIHAGWENTITBUIINUANgATE T8I
seasBennuivngluiduudngns mamuan 1

279



wuutEuavallased v vy

szRuUTeIAg wun. 1-1

MATYIVINTINT AzRaUAaAiLaEIMEINTIANTS InenunRdunIziiesh Jmindnauns

Furumbeia (Yu.usses-u UfuRnis-va.Anwnaienue)

1. sWalw 04308373 3(3-0-6)

e

YaFurnruning N15AANTSNITUE

=

YA Nwenge  Sales Management

3/
o o

2. gdvivedneglunuininszaulinging asil
(V') wnadviewglundngns uimsgsnatugin a1 inuinnssugsng
() Framzdeny

(V') Fgiamziden

() wnndridanes
() AUSMIEMTUNRNGAT e Swii T
3. Ayrfideadouinnou 04308102 WANNIINAG
(Principles of Marketing)
FufidaaFoundouiv Taid]
Fuitdaviimydan Fuil 9 ey nIngrA e 2569

Tnguszasdlumsitasein
6.1 ANMUFIAVBITIEIYT
nsdansmsedunalndAniidenlssnagnénisnaiaiunadnivnagsia Asaunga

msadameld mauimsgndn madanisiiunne uasmsliteyaitenisinduls siunidvidlitan
3meﬁamwmﬁawwqiﬁmLLaquﬁﬂﬁm;ﬁa UHURAEUTUITNUDY U LHUNan39e uay
Uszandldtanagnd maluladadvia ssuuumsanuduiusiugndn uastyaussiugiitorin
Usgananinnisvie wienwanvinuensdeas mavihauwduiin nedi uasnisuiiinauedied
TusTnuuazauiuiaveuRedinuLazdunaden

6.2 waawsTiiatufuian

Haanwsn19TeudTzAUTIBIY (CLOS) HAaaWSN13iTeuiv0mangas (PLOs)

cLo1 i eulosuuadaft ugrudunis | PLOT i aulosuunAai ugruduuianssunis
Tan1sn1sereAunIsTiAT1En | Udmsgshiiineateaiiemsitasgianiniinden
ANTNLIAADUN1NEINT wqﬁnﬁmﬁa WAy | 19gIna

unumreean1suiglusguunisnana
aglny

CLO2 Tnmwitoyasanie dayagndn | PLO2 Tiasizvidayaainuveiiiedeiflsatiuayy

uwazdeyavinunadideteliiieativayy | msdndulauasnisudlalymmnegsia
nsindulanaznisunlatamaiunseie

280



NAAWSN1SLTEUSTZAUTIBIU (CLOS)

HARWSN19IT8UFVRIENgGAT (PLOS)

CLO3 MK UARIUILATIIUATUNITUE
TaeUszandldn15219UNUNTTUIY N3
Avuald MUY N1STANISIARYIY WAy
msUszunansuiunuegralussuy

as = a [
PLO3 aunuimuian1suimslasessuuinnssy
ganalnagaiiusedniam

CLOA WNAUBUUINNITIANITNITUIY
wrunsiteiduiiy nsdeasidegina
Ms5La51wesee waznslawaluladidvia
wialnyUsvivgoeanugey

PLO4 yhanudauiugEuluanimuandeuiinainvans
Tnouansoanfamsiinmzdin Inwenmeviuiy
funagsinugn1sd oans nieuamisaldinalulad
AdauazdyyruseAvslunisduindsuuinnssu
g3nala

CLO5 UsgenAnannguuiy 338573411
53513 AUTUAAvaURRdIANULAY
Fawrndaulunissanisnisuiewagnis
UImsanuduiusiuanan

PLO5 UfjuReunlasuueuninglagdandnaiusssy
Vg IR InaTuanIieAUTUR nvauR adeANLAY
Andau

7. @A1@5U1Y519391 (Course Description)
unumesnisueluszuunisrateadalug n1suTm v NIsUIUNIVIBLASNEANT T
pﬁa nMINaRULazAuald1NENITIIE A1TIANISIWATIE  N139331ARTBNLAEN1TUANSYIY
nsudwsAudIuSiugnd  nsUssliunanisng  mslnseiteyasenuisiazgnan  msld
waluladfdviauasTyanussfugluanuee ngruanguasaiesssulunisiy MTUERuuYsuInTg
nstANEILAazlATIIUAIUNITINNITNITVIE
Roles of sales in modern marketing systems. Sales force management. Sales process
and buyer behavior. Sales planning and target setting. Territory management. Negotiation and
closing techniques. Customer relationship management. Sales performance evaluation. Sales
and customer data analysis. Digital technology and artificial intelligence in sales. Laws and
ethics in sales. Omnichannel sales. Sales management case studies and project.
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Concepts, roles and evolution of modern retailing. Retail business formats.

Location selection. Merchandise management. Inventory management. Pricing, sale

promotion, customer service, and customer relationship management. Application of

digital technology, artificial intelligence and marketing innovation in retail management.

Ethic consumer responsibility and sustainable retailing.
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7. A195U1851873%1 (Course Description)
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Principles and processes of modern salesmanship in business innovation. Buying
decisions and customer behavior. Value creation and buying motivation. Approaches to
target customers. Analysis of customer, market, competitor, and sales opportunity data.
Consultative selling and customer relationship building. Using digital technology and
generative artificial intelligence to support sales. Sale communication and value
presentation. Negotiation. Objection handling. Closing. After-sales service. Sales
performance measurement. Ethics. Data privacy. Responsibility toward customers, society
and the environment in sales.
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Integrated marketing communication strategies. Integrated tools. Advertising. Sales.
Promotion. Personal selling. Public relations. Direct marketing. Digital marketing. Event and
experiential marketing. Brand awareness building. Brand image. Purchase behavior simulation.
Integrated campaigns in a modern market context.
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Concepts and principles of marketing ethics. Importance of ethics in digital business.
Marketing ethics of business institutions. Factors influencing marketing ethics. Ethics toward
consumers and stakeholders. Ethics in marketing strategy formulation. Ethics in marketing
research. Using consumer data and personal data protection. Ethics in digital marketing
communication. Social media. Influencer marketing. Artificial intelligence. Issues and debates
in application of marketing ethics. Social responsibility. Sustainable marketing and business

operations that consider social and environimental impacts.

289



919138 dou
seazdunnuiivsngludundngaste 5.1.3
ATLEAINAANSNSISBUINVANgATE 18U
eazdeamuiivsngluiduvdngns aaxuIn 1

290



wuutauavalase v vl
seaulTeueu1ns

.UN. 1-1

MATVIVITN33INT AsAAUAIERTULAZINEINTTIANIT TNeNYALRRUNTEIALTA JmIndnauAs

drurumieiin (vusseng-vuUfuRnn s AnnAenue)
1. g3 04308384 3(3-0-6)
%ﬂa’ﬂqﬂq‘lﬂql'ﬂﬁ] ﬂ'ﬁﬂa']ﬂglb\‘lﬁu
Fodunredangy  Sustainable Marketing

De

o

2. swinivedinaglununnivisauuiyya’ fail
(V') wnadviamgluvdngns usmsgsnadadia auninuinnssugsna
() Fvawmzdenu
(V') Fwuanziden
() wnadydends

() AUIMIEUTURENGNT v AU e
3. Adidesuunitou 04308102 WannInan
(Principles of Marketing)
AwiidaaGeuniouiu Taid]
Fuitdavisein fuil 9 ey nsngIAL WA 2569

nguszasaluninitasedn
6.1 AUAIAYVBIIIBIU
ﬂ%uuumsmvnauaﬁmlﬁmmmmLﬁmﬁmmaﬁﬂﬂﬁ gsnanasAdefianisasng

ﬂmmmmuavmwaamm AUSLAA wag Fauwandoy Liwiﬂivmumiaﬁmmmmawumawmiﬂﬂ
Fiunarduindon sumtadilanwdaniseenuuu niastauel UsIA Y 9901 ¥04n19n139R
Smisuaznisdeansnisnaaiduiiasdodandounarduasuauiuiaveunediny ai1any
dlalunsoutdmunenisamniidsiiy Yszyndldnagnsnisnainegedsfuieasnndesiv
wmsguAnakazafaimsvasfuilanatlnddensaiuayugsiaifyeduiiedeny Gruai
aldiuseunamsugsiuiitunuasdaiu

6.2 HadWSTLRAATURUTER

HAANSN1IEEUSITAUTIBIY (CLOS) HAAWSN1T3BUTVawaNgas (PLOS)
CLO1 WhlauwiAnnseanidaulesiu PLO5 UfjUiRnunlafuneununelaedanan
ANNSURAYRUADFIANLAL W ING DS P3LEITUNNTINALUAAITIANUTURAYDURD

fipuuasEIna oy

CLO2 aanLLUUﬂaqwéwwmammﬂﬁﬁwﬁaﬁq PLO4 ﬁ’muimﬁ’ucﬁ%’u’tuamwmé’auﬁ
Whnensiaunidadu nsliiaiesde nanuaelaelanioaniensinzgiln dvnuy
weluladAdviauaseyaUsziugiionau nsrheuduiinuasinugnisdeas niey
Tandnarnadeln annsoldwalulagndviaua ey uszivglu
nstuirdauuinnssugsiale

291



7. A195U1891873%1 (Course Description)
wurfnvaan1snatad i exnleaduanuivinvourodenuuard wanden n1sUszynd
¥nagnsnisnisnatafiduaiuniudafuluiundndasiviouinig adudt :1a1 Yeana
nsdadmtheuaznisdaansnsnain nawannideiu msnauulaznsindulasdraiaiesssu
N9EINAMANTINAUTENINGI AR AL

Concept of marketing linked to social and environmental responsibility. Application
of marketing strategies that promote sustainability in products or services. Branding. Pricing.
Distribution channels and marketing communications. Sustainable development. Ethical
planning and decision-making. Creating shared value between business and society.
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Marketing process of retaining existing customers and acquiring new customers.
Building long-term relationships with clients. Designing marketing programs to understand
customer behavior, and customer experiences. Managing customer databases and adaptaion
of digital technologies and artificial intellicence to create ethical marketing programs for
modern businesses.
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CLO4 UfjuaudaaiunIsnainuaz PLO5 UfUAs U ldsunaunuielaedandn

msna1afanssulaedananatesssunegsia | 338s53uMeg IR LazLansisausUlinvause

ANUTURRYeURBUILA dAu Lay Aspuuazduandon

Aawandey

7. A1@5u1w31E511 (Course Description)
WUIRALAZNILUIUNITVDINAYNGATATIALNBNITAUATUNIIARIAUAZNITAAIAAINTTH
afelvad nMsliesgiguilaa eaim asduAt uagnsudsdu nsAmuadnguizasd nguidne
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wnARAS19ETIA Wlesdleduaiunisnain wardeTiunzan mIsenuuuRenIsuiasalszaunisnl
waznslidiusinvesgnAt nsldmaluladfdanasduniuszividainassalunuduaiy
A1IRETM N3IANE 938535 LaveusuRateuRed LAz ALIAdDY
Concepts and processes of creative strategies for promotion and modern event
marketing. Analysis of consumers, markets, brands, and competition. Determination of
objectives, target groups, creative concepts, promotion tools, and appropriate media. Design
of events that create customer experience and engagement. Use of digital technology and
generative artificial intellicence in promotion. Measurement. Ethic and sccial and
environmental responsibility.
8. @13138dou
eazdeanuivangluduvdngnsie 5.1.3
9. PINUANINATNINITISEUFIINUENGATE I8N

wazBuanuiUIIngluaumangns naeuan 1
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1. WY 04308387 3(3-0-6)
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Fodmmundenge  Advertising
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3. Fyrfigaaseuinnou 04308102 WANNISAATA
(Principles of Marketing)
Juiidaedauniouiy lud
Fuitdnvinsein Fuil 9 ey nsngIAL WA, 2569
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6.1 ANUFIAYVBITIEIN
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NAaWSN13138UTTEAUTITYT (CLOS) HAANSN133Eu3VDINaNgAs (PLOS)
CLO3 adrailow wartuaulanan PLO5 UiURnuilisunoumsnelaeiavdnaiosss
Doedu Wewau uwIRnuaziiaLe VNagINIaTLARIIANLTURAYO UsDIALLAS
upuway tawanedrauszuy Aauandon

7. A185U1851831 (Course Description)

WIAR UNUM kaznssuIunITvesmslasanluusunnsnatngalul N131UEUNAENG
msdeans madenldde msadassadeniulavarlimneauiunguidiving nslfiadsae
Aavauazlayvssivgluniseeniuuiazitangiralavun Msnasunlsziiuasssssuluau
laiwai

Concepts, roles, and processes of advertising in modern marketing context. Strategic
communication planning. Media selection. Advertising message creation align with target
audiences. Using of digital tools and artificial intelligence in advertising design and advertising
performance analysis. Ethical consideration in advertising practices.

8. ©19138RaRU

seasdeamuiusingludumingasde 5.1.3

9. MTINUEAINAANSATSFUSINUANgRTg T
iwazL%&Jmmuﬁmmg‘lmdwﬁnqm ANAKUIN 1
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Fadvrntening LATBUAUNIDUANAIANW

YaAVINWBINOY Cooperative Education Preparation
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4. AvideaFsunioniy Lidl
5. Yuiidaisein Fuil 9 1fou nIngAN WA, 2569
6. Inguszadlun1slasein
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7. A195U1831873%1 (Course Description)

yanANT WIRe uagnsEUIuMITesAMiaAnw sudsudeteduiiAates aufiiug
wazwadalunisadnsaueidn anugiugulunisufofoy nsdeasuas syueduius
nsRRINYARNAIN SzuumIuimsAua mluan ulsznaunis wadansdiaus Madisusienu
Principles, concepts and processes of cooperative education. Related rules and
regulations. Basic knowledge and techniques in job application. Basic knowledge and
techniques in working. Communication and human relations. Personality development.
Quality management system in workplace. Presentations techniques. Report writing.
8. @diaau
swazBennuiiunngludundngnste 5.1.3
9. MIIUAAINAANSNITITEUTAINNANGATH T80T

seasdeanunuingludundngns n1AwIn 1
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YAV WIaINgY Basic Research Methods in Business
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3. Jyndideideuninau 04308101 nsanntsans vl
(Contemporary Management)
4. Fuiideaiouniouriu Taldl
5. Juiidaviimedn Fuil 9 1fou nsngIAL WA, 2569

6. IngUszasAlun1nUaTein

6.1 ANAIAYVRITIYTU
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CLO4 Walazila@uosnee1unsivents | PLOS ﬁmui"mﬁuﬂé”u’l.uamwmmé’auﬁwmﬂuma
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7. A185U1eTIEAU
wanuagsziieuisidengsiagaluminianmuadyminaringUszasaidze n1smuniu
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Wsunsudinsgideyalugaaiia
Principles and modern methods of business research. Identification of research
problems and objectives. Review of literature. Formulation of hypotheses. Quantitative and
qualitative research design. Construction and validation of research instruments. Data
collection. Application of basic statistical techniques for data analysis. Interpretation and
conclusion of research findings. Academic report writing and research presentation.
Incorporating digital tools and data-analysis software.
8. 813138 souU
Meandeamuiiunngluduvdngnsdo 5.1.3
9. MFNUANINAGWENITEEUSIINNENEATETIBFY
eazdeamuiiunngluduvdngns nasuan 1
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(Contemporary Management)
SuniideeSeundouiu Taid]
Fuiidarinsedan Suii 9 \ieu NSNINAL WA, 2569

Tnguszaadlun1sitaTedun
6.1 ANUEIANVBITIEIV
Uanﬁ&mnwvnﬁﬂmmﬂawmwammqaaﬂnﬂ,mmuimamwwummawaﬂamw

Lwﬂiu‘[,aawaﬂmuu,avmuiﬂmammlmmuau Ansianmwndannegsianiamdudougen
Aieaioaelue tevssliulenauasilatoidesiidsmanssnunonsdng ssnuuuliinagsiafiva
(Digital Business Model) inaulandnainssuguslnagalusl uazadremmlallisuninisudedy
fwtondt fvusddamivaviiemadenagns fusludilewioummumienliesinsawisa Julle
fuanuasuuadusunanliegraliuszansnm UsudsuwnAnmsanaununagnsa nguiuy
ﬂewlﬂﬂm'?usw]wﬂﬂﬁmLuummawauuamﬁUiUmamamal,uaa’twumaamuﬂﬁm EEHGERN
A Lﬂummmimaammm (Change Leadersh|p)v1a'1uﬁmumaaummnimuavmu&iuamm
Iwm'ﬁqﬂmmajqaqm’lmummﬂa

6.2 nadwsMAnTuugiFou

HAANSN15I38UTTEAUTI8AY(CLOS) HAANSN1TLTEUFVRIVANgAS (PLOS)

CLO1 TinszriuasUsudiuaninuindounns | PLO2 Sinseidayavinuvasiiofiaiieaduayu
gafafifunay e musddeimiuazfianis | n1sdndulauazmsuilulignmiegsia
03Ans g devimiuagasesssy

CLO2 panuuuLazasNuuUTIaeIgina PLO3 1ausuimuniian1suimslasenuuinngsy

aa o or . o a ¥ 1 a a8 a
A3Wa (Digital Business Models) fignunsa | gsnalaegsiivssinanivm

303




HaAWSN19TEUTTEAUI187Y1(CLOS)

NAFWSNT3L3EUVRINANEAS (PLOS)

asnamuazaulaeulunisudedu
9E19838u

CcLO3 Tdpsasilowasimaluladfavialunis
Insgndeyavunniveg (Big Data) Lile
atvayumsinduladanagnd

PLO3 1MaLNUWRILILNBN1SUTMISIASIIUUInNSSY
ganalpgeliusyananm

CLO4 LLamaaﬂﬁam:}zﬁﬁ%%qnaqwéuazﬂ
w“wlui";uﬁ’UQ'é;u'{,unﬁ“ffumgauﬂﬁ
Wasuwlas wieuFeansununagssodi
duladude

PLOA v191us 1A us 8 vluaninuind oud
wanvaelaguanseenfianisiaiieguy dvinue
nveuduity waerinuenisdeas niouatane
Tineluladidviauariliyguszivilumsduindeu
wiAnssugInald

7. A195U189187391 (Course Description)
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druladiude

Concepts, principles and strategies for setting organizational direction in future age.

Analysis of volatile environments. Data-driven for stratergic decision-making. Digital business

model design. Adaptation and flexibility for change management. Strategic leadership and

communicating strategy with ethics and responsibility to stakeholders.

8. 91ANTdLARY
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7. A195UTET187391 (Course Description)
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Quality and quality management. Quality management tools for operational
excellence. Application of quality tools. Continuous process analysis and improvement.
Fostering a quality culture throughout the organization.

8. 21 TdHADU
Teazdeamuiiuingludimdngnste 5.1.3
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7. A195U1318391 (Course Description)
uiunwesnnagguirlugaailvi nszuiunisifunldiiedmndulug e nisade
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Evolving paradigms of modern leadership. Strategic processes used to guide teams
toward collective goals. Driving motivation and cultivating a positive work culture through
psychological safety and effective communication strategies. Essential qualities of a modern
leader. Fostering skill enhancement and talent development. Empowering team members
to ensure sustainable growth and achieve long-term organizational success.
8. 819138 sHaU
swazdonnuiusngludundngaste 5.1.3
9. MINUAMINAGWSNTEBUIIINUENgATHT8TV
swazdunnuiiusngludundngas aauuan 1
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Concepts, principles, and strategies of crisis and change management. Responses to

dynamic and uncertain environments. Data analysis for decision-making under pressure.

Integration of crisis management and change management concepts. Recovery, adaptation,

and resilience. Ethics and responsibility toward stakeholders.

8. 81913 gdau

al o i o %
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7. A195uU189183v1 (Course Description)
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Concepts, pririciples and strategies in value chain management. Economic, social, and
environmental sustainability. Integration and optimization of core activities throughout the
value chain. Management of working capital and inventory, mobility and network
managerment, Integration of data flow with digital technology and data analytics.
8. 9138 aD
swaziuanuitungluidundngnste 5.1.3
9. MITUARINAGHENITFEUTIINVANGATE 5187
swasidunnuivsngludumdngns nManuan 1
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(Principles of Marketing)
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7. A195U189187%1 (Course Description)
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Concepts of innovation marketing management. Roles and functions of marketing

manager. Policy and strategy of product, price, Marketing channels and promotional

strategies. Analysis. Planning. Controlling. Organizing. Trends in future market management.

8. ®1913dEHau

wasdeanunlsingluduvdngnste 5.1.3

9. MTNUERHATNSNTITELIINVENgATETETY

seasduanusinglnauvangns aaxuan 1
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Fodunmuesenge  Sales Forecasting and Strategic Analysis
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3. FyrdidaaFeundeu 04308102  WaNNITAAIN
(Principles of Marketing)
FenfidesFuundouiu Taid]
Fuitdainasdan Fuil 9 Fou nsngAL WA, 2569
nguszasAlunisvaiaeivnivg

6.1 AMUAIAYVBIIIYIU
Tugafinaaiiauduniugaargsndewindulavuiiugiuvesteya dSsudntudes

3

= € A L3

L?Uué’m'ﬁwmmrﬁaaﬂmauaxmﬁmiwﬁm NAYNS LNBAIANISAUAIIUADINITUBIAAIA ITIUK L

]
o a

pan1e fuadmaneneniseatn wazaiuayun1sindulanigsnvegreiiveua it
Wauanuansslumsnuulasingideyasenung denldinadanismennsald imnzay
uwlanantswennsaifutummadenagns THnaluladfdaussdygilssiviaduayunsingzi
uapszwiiniannugnies anuidede uaratussailumslidoyaiienisindulamagsia

6.2 uadwsiiatuiuian

HAAWSN13L58U3T2AUTI8IY (CLOS) NAAWSNTTEUVINANEAS (PLOS)

CLO1 85u18 WWIAR UNUM Las PLO1 ifeslsuusfaiuguduuinngsuns
nszvunmsnensaisenefidenlesty | uimsssiefiAsiteaionisiased
MTIATIENAN TNLIARBUNNGIAR ANNWIRHENN9G AT

CLO2 Tisesi Fogaenune manm gnén | PLO2 Ainszvideyaninuvasiidefaifioatiuayy
waztiaduiliieadesanundideyaiidefio | nmsimdulauaznisudlatigmmagsia

1§ Wleatfuayumsweinsaluenuiouagns
andulannegsna

315



HaaWSN19ITEUTTEAUTI83Y (CLOS) HaaWsN13lusvamangns (PLOs)

CLO3 yuny n15ldnanennsnizanuieiiva | PLO3 awHuiRuion1suinslaTea
Avuadmunensvie weunseain ey | winnssugsnalaegrsdiussdnsam
wiIMNARenagnslapg ey

7. A195uU18918791 (Course Description)
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Concepts and processes of sales forecasting and strategic analysis. Data sources and
sales data preparation. Analysis of trendls, seasonality, volatility, and factors affecting
sales. Qualitative and quantitative forecasting techniques. Forecast error measurement
and model selection. Using forecasts in setting sales targets, marketing plans, and
strategic decisions. Application of digital technology and artificial intelligence in
forecasting. Communication of analytical results and ethics in business data use.
8. 919130HAY
seazdunnuiunngludundngasde 5.1
9. MITNUARINATWINIISIUTIINNENEATET18T
seazdeanuiusngludumdngns nmanuan 1
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7. A85U183183U1 (Course Description)

LUIARANMINELAE AN YEIANIEYBILINIT weAnTTuguilaaluntAuIn1g dauseaumng
MINAIAUINIT N1FDONKULUSEAUNITAIZNAT NMITTANITAAIMUTINT MsUTmsAUduTUSHY
anA1 nsaieauianelawazAuding msldwaluladuazvayalugsnauinig nMsnainuinig
HIUTRIVNARVIALAZTBINIUUUYIUING N1TARIAUINISIUGIAAUINIT WHUNISHAIAUTNIS

Concepts and characteristics of services, consumer behavior in service sectors. Service
marketing mix. Customer experience design. Service quality management. Customer
relationship management. Customer satisfaction and loyalty. Use of technology and data in
service businesses. Service marketing through digital and omnichannel channels. Service
marketing in service industries. Service marketing plan.

8. 919138KdoU

eazdoanuiivangludundngnste 5.1.3

9. MINUAAINAENSNITIBUEIINMANgRTdT18TU
eaBonnuiivangludundngns nanuan 1
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7. A195U193187%1 (Course Description)
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Principles and importance of marketing logistic. Roles in supply chains. Demand,
supply and production planning. Inventory management. Transportation. Scheduling and
route planning. Cost, performance and risk management. Digital technology. Artificial
intellicence. Big data. Logistics information and tracking systems. Sustainable logistics.
Logistics system analysis and evaluation. Logistics projects.
8. 819138KdaU
seazdoanuiiusngludundngnsde 5.1.3
9. AITNUANINAENSNITIEBUTINVENENTETI8TU
swaudunnuiivsngludundngas ananuan 1
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FIgURAENTTUEUD
On the job training as a temporary employee according to the assigned project
including report and presentation.
8. 919138edou
measduanuiiusngludundngnsde 5.1.3
9. MIUANINAGNINISEEUIIINVIENEATEI18TU
swasdeamuiunngludumdngns meawuan 1
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uuutauavelas 1w ng 9.un. 1-1

seAuU3Ing
AATVIVINTFIND AEAAUAAAHATIMEINITIANT INBNVARANNTNYTA JmINENaAUAT

duuein (v Ussee-wu UfURNs- v Anwagnulea)
1. sWaivn 04308491 3(3-0-6)
Fodvnulne sufeuisiteRugumansnatneadiolm]
%aammwﬁé‘fanqw Basic Methods of Modern Marketing Research
2. TedvilvelineglunuininssiuSyyns fail
(V') wnedviawzlundngns usmsgsnataudin anw1inuinnssugsng

(V') Fynawizdeu
() Avuanizden
() NuIINENAS

() AUEIMSEMIUNNGAT. oo ANVVIU e
3. Ffidosieumnou 04308102 WaNNIIMaNn
(Principles of Marketing)
Fudidasdeunouiu laidl
Fuitdavinseiun $uil 9 e nsngIAL WA 2569

Taguszasalunisitasedunivg
6.1 AnudfgyUBdTIEIN
Tugaiinsdndulamanisnaindoserfedeyauasmdngrudaseing dandndudes

Foufsdeuizifonenisaanaielianunsaiuuniamiide sonuuunisifiudeya wsizidoya
wazulanaogradussuy difsuamisoimuinislideyaanuvasid efioldifeatuayunis
Fadulavgsfa Maausuuideimnzauiutyramenisaain nsldmaluladfdvauay
Jaussivgaduayunszuiunsiveg saontumsuiuinuidalaeidafaiessy augnies
wazuingeudagliideyauaziiiduisades

6.2 uadwsiAnTuiuian

NAAWSNISISBU3TZAUTIBTY (CLOS) HaawSn1sEuivaIangas (PLOs)

CLO1 Fwasevt Ygmimamsnanauae PLOZ Tinmeiidayaainunasidedafoaiuayy
toyanuvasiieiield o muslyw | madadulauazasudledaminnagsia
Taguszasd uasuudvamsidefivnzay
CLO2 TMMKY N5338M9n150a1n tag PLO3 2aunuianfion1suimslasauuinngsy
MuruAzULUUNTIY Usyns naul ginalaedeiiusgdvsam

fogns inTesiiedds Fiiudeys uas
wunaneiteyalasgralussuu
CLO3 Uszanald inalulagfdvia PLOG vanudaniugduluanimwandond
Jayausedvg mevioudufin wasms | vanvanglaguanseenienisidanegih dvinwe

U
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NAAWSN13L38u332AUTI83Y (CLOS)

HAANWSN5I3BUTVRINENgAT (PLOS)

P =3 a &
#DANTIUNISAUTIUTIN WATIEY LAY

o

YNAUDRANITIVENINITAAIA

° 2 A ar < o
nTYUuuLazineeN158a17 WIBNaW0
%) daa W a [9) a'
TdwmalulagfdviauazlygiUssivglunistuiabeou

WInNTsugsnale

CLO4 R aidennnisnaialaggn
WENITYTITUNTIAY ANUQNABITBITEYA
wazAURRYa ey leyauaziaIu
et

PLO5 UiAnuilasuteuvinelagdavdn
YTV NINWBTUERITIANUTURRYB LA
dePunazdwingeon

7. A185u1ws1wIUT (Course Description)
wanuarseilouidn1sidenauinnssugsia wauadruinnssunisnain n1sivualym
n131930uUUITY naReTngUszaduarauiigu naiusivsndeya n1sasiiuuasunu
MIlATERLazAnudeya n1sldaifdmiunside madsunenulasmsiauenansivy

Principles and research methods in Business Innovation in Marketing nnovation.

Identification of research problems. Formulation of research objectives and hypotheses.

Collection of data. Construction of questionnaire. Data analysis and interpretation.

Application of statistics for research. Report writing and presentation.

8. @13158gdRY

wasBeanuiIIngluduvananste 5.1.3

9. ANTIHANINARNSNNSITEUIINUANGATE 183U

a o i 9]
‘ﬂaa:iLaEJﬂimﬂJ‘WUi']ﬂgluLaN‘ViaﬂEj'ﬂi AIARUIN 1
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wuutduavadasedvn lud
zauUIIng

a0, 1-1

AATIUINTIIND AMRAUMEARTULAZINGINTTANTT Ingvaaunsiesh daminanauns

as

1. U 04308497
Ya3un1ebng Funun
Yaynrwdangy  Seminar

2. eiviivaaeglunuiniviszaudiying feil

Fuaudiein (v ussong-va fURns-wa Anwdmsaua)

1

af

= a o a

(V') wsivewslunangns vsmsgsiadudin advuinnsaugsia

(V') Aviawetidu
() Fvnawiziden

() vuIwiydends
(

) AUIMTEMTUNTNERNT oo GRMPk

3. AyrdidesSeuunnau JEGY
4. Furdidasdeundouiu JEY
5. fufidnsiisnedan

6. InguszasAlunsilageiun

q
6.1 AMNAIAYYDITIETV

q

Tui 9 Wou nIngIAu w.a. 2569

mMavndunuianudridyednddunilnduinusnisfntues IngsadulvigiSamh

muIINvaIATaIEITINIYsaNnTsReRAs e Ussiliuuasimndussidusuadihulangsi A

Uheiaunvineenisduaudeyasgraduszuu maiauessieainuayn SoN0eImemaNg

s a ' v | o = = v a S - '
Wdyins Yasligissuviniuanuldsuilaseamaluladuaznginssuduilaaniuaeuluedia

59157 Twdadunisinduinuzn1suAlymNguToulazNITHEIN NS INTDINALNS LBLETEHAI

wisugnsluduimamiseinivimanaunin dalaueiuzdlouendaunwld

6.2 Waansmindunuilda

HAANSN1TL3EU3I2AUTIEIYT (CLOS)

HaaWsN1TEEUvamangns (PLOS)

CLO1 Amszvidaynmauinnssugsian
2 v
\Neadasls

(2

PLOZ anunsaldmnuiniegsnalunisiage
anmanaaungIna wavldmelulagfdva
atfuayunsdndulafeiaunagmsuinnssy
gafafiadeyaridluuungsianadnle

CLO2 Favihumnaguiianisinausyseiiu
AuwinngsugsiaTuiugaule

PLO3 @150 M uHUiRIL e UTIslATeU
winnsuginalaegailuszansnm

CLO3 kand9anidmNuYadnaniaigInns

PLO4 uansaaniiansfinniggul Minwen15vina
Wudly waeiinwensieans niauausn Ly
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af L3 = o

NAAWTN1T38UFITAUTIETYT (CLOS) naawsn13l3uivamangns (PLOs)

daa o a ) o
walulagaiviawaz g uszfvglunmsduiniou
winnssuginala

7. A195U18519391 (Course Description)
msthiaueuazafusevdeihaulavmauianssussialussfuliyanes
Presentation and discussion on current interesting topics in business innovation at
the bachelor’s deeree level
8. @YU
swasdoamuiivsingluduvdngnsde 5.1.3
9. MTNUAAIKAEWENITITUTINTANgATE I8 TU
swazdunmuiiusingluduudngns marwIn 1
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LuULELavaLlaT1873%0 [

FEAUUSYNIAT .. 1-1

AMATYIVTNNSFIND ANRaUMEATLAZINGINTIANTS INBNYARRINTHNYIA JWIndnauns

Frurumiieiin (va.ussee-vu U 0N - Anwdnemue)

1. a3 04308498 3
FoFunrwlneg Yoy
Yadvn1wdange  Special Problem

2
= |

2. wivinveiUaeglunuinivseauuSynyins asil
(V') wnsdvianglundngns uimsgsfatudin anvrdviuinnssugsia

(V') Svnawzdadu
() Awuawziden
() wnelgldenas
(

) AWUINMITEWTUNENGAT e 318X 0L
3. Jyfideaeuninau laid]
4. Fuideadeundouiu laif)
5. fuiidavinmedv Yuil 9 1oy nsngnAN w.A. 2569
6.

mguszasalunisilasiedgn
6.1 AMUAIAYVBITIBTYT

TilAnysann1seeRnuiiueinnssugsia Mslnsieidays MINUNULALUTUS
Trsans sastanslémeluladAiviauasilynuseiug ofnw Siasigd wasiamuuimadly
JaywmdeadassAuianssungsnannaaiunmsaiass meldvdnasesssunasauivinvause
darn SulunawmisurnuvangnsufiRnuivdn n13ide wasnmimuilasnisuinnisuging
Tusuan

)
fed & &

6.2 WAAWSVINATUNULER

HaAWSN19EeusszAUTI87Y1 (CLOS) HAANSNTTBUTVBIMANGRAT (PLOS)

CLO1 Anszsitlym dnwuandau uazUssiiu | PLOT Wanlanuifniugiuaiuuinngsunis
nugsiafiiedesivuinnssugsfaldedindu | Uimsgsianifeideaiion1siasie

52U ANTNLINABUNINGIAT

CLO2 T2um Tiemeit uazdunsisideyain | PLO2 Timmgideyannuvasiiiefiotio
uwidsayafidetiolfileatiuayunsudly anvayunsiedulauasnsuiludymms
Ugymvsenannuinnssuvnsgsiala 53719

CLO3 2NUHULASNRILIIATINITUT BT PLO3 1aunuimuiiien1suimslassan

maunlvlgmmngsialaeUszendliesdninus | vinnssugsnalaegredivseansam

Y s a 1
ATUUIANTIUTIN 7111‘5]
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HAAWSN1 T U sEAUTI8TYT (CLOS)

HagWsN1TFeuiveMangas (PLOs)

CLO4 limnAlulaBAdvia ayayseiug uas
Vinwensdeanslunisuiauenanisineuasy
NsWauIlAsINTieossiUsEanT Aw

PLOYG ﬁmui’mﬁuﬁgu‘luamwmé’amﬁ
varnvaslaguansoaniuntsiinniegih 4
inwemsianuluiiuwazinwenisdeans
wiouannsaldmaluladidvauay
Yyassiuglumsiuindeuuianssugsild

CLOS stiunsAnwwaziaunlasenisnisle
MANTIUEITNNNIYINGG A3U555UMNGTAD waw
AMUIURNAYRUMNDEIAY

PLO5 UfjUiauilasunsumnalngdandn
IIYSIUWNNGIN WA UAR TN URAYOUS D
druuavaIndon

7. A195U1839873v1 (Course Description)

nsfinwiAuATMIuTanssugIRaTER UL uaes warBuSeatuduseay

Study and research in business innovation at the bachelor’s degree level and compile

into a written report.
8. 1a13dfdau

TeandamuiuTnglududngnsta 5.1.3

9. mi’laLLﬁmwaﬁwén’liﬁﬂuimnwé’ngm’s@'sﬂ&ﬁ‘m
eaudunnuUnngludumdngns naruan 1
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wuutauevallamedvn vl
FEAUUTYYING
NATYITNITTINA AnAAUAIENSUALINBINITINNTS IeNunRiunTHAeTh Jwmindnauns

.un. 1-1

Frurumbein (vuussere-r U iR -t Anwinienules)

1. SWaY 04308499 3
P3N lne nstnUszaunisaiivdnmisnisaanaaaie

=

YBIYNN1WIDING Y Professional Internship in Modern Marketing

2. einivedaegluninninszauuiyyni il

(V') mnedvuanzlundngns uimsgshatudia avdvuianssugsia
() Avuawzdeau
(V') Jwiawzden

() wnevndsnds

e LU et KT —
3. Jyideaisuninau 04308102 NANNITAAN
(Principles of Marketing)
a Sy o v o |l
RS HUNI BN Taid]
Jundnisgdu U 9 1B NINYIAN W.A. 2569

Inguszasdlunialasedv
6.1 AUEIAR VBTV
mMsdeumguigmsufviaasadulenaiiazliFeuiandiorngidussaunisaiuas
grgliidlamalulaglual (Wu Al Data, Automation) 1un191 38U INN19V9UATdlUBIANS
saisanseh muluusegndliluaniunisaiaie Wamineeudn msuiaminis v
Huiuaznisdeans saenudsuimavihaiuiiudu ssdnssaie uenanddudy Temalunisadhs
iseTeivdnuasaiuaireesseusialuindndaediunamients suinuzuasirund
faludddlunamisurunioudsunisimgniadudnnseain Teordwlugaidva leeta

Nusgdnanw
6.2 HaansNinTuAULdn
v dda & o oa w ¢ o v @
naawsiiadunuiidn HASWSN1TIT8UVRIVEANEAT (PLOS)
CLO1 YfiRnuluaniuusznaunisniu PLO5 U U unt lasuneununelasd andn

nsnana N15iAn1g visuinnssuganale | a3ussTunnegIanazuansdennusuinvaune
ggnilAnuuinveu 11ty wasUfjlfny | dvruuavdaningey

ngszouvetniAng

CLO2 TinTesidoyavinuuaidoyaves PLO2 Aimszvdoyaannuunasilidetaliioatuayu
= 1w oA oayy o a a

anlszneumsvieuvasteyaniveiela | mdndulanazmsunledynmiegsia

& a =)
eaiuayunisindula nsudledym waz

nsufuRrunigsiale

329



v sada X v oa v o
HaawsMAnvuRuldn HaAWSNISIIBUTYRINANgAT (PLOS)

CLO3 Maunuuazddusuiilasu PLO3 119UHUW R UL 801505 n151As 991U
woumnevialassugasiiiuatasiy uinnssuginalaeegedivssdnsam
nsmanmaelud 13IRNIT NIUIRNTTU
ginaldagsivaneas

CLO4 vimsuiugduluaniulszneunts | PLOG viterusund vl d uluaninwuind sud
Tneuasseaniisvinuen1s@eans sy | varnvatglasuandeanianisinnesyy Sinue

WDuity anzgundoswiu uaznsly nsvudufiuiaginvenisdodns wiauaunsn
wialuladAaviansetyyusefvgluns ldimaluladfdvanazUgauseavglunis
atvayun1vinula Tuiiiouuinnssugsiala

CLO5 UftiRnuuasaziounan1sifoudan | PLO5 UFUAud L uneununslasdandn
Uszaun1saiivndn lnedavdnadesssums | 93usssunegsnakaziansiieauiviiavouns
gt usuRaveuRedsaunard uindon | dnuuardsnden

wavassgrussalunisvinuld

7. @A195U185183U1 (Course Description)
nstnuijdRnulusatulsznaunissssinuniseasadelnidunailidesndt 8 &Uam
3o 200 Falus n1sUszgnAldawIAuUNsRaIn NagNsNIsRa1AATTA N13d 8aanINnIAaTn
nsudmsgnAnduius nsimseideyavnanisnain msldinaluladfdviauaslynussivg
M3IAYTIBIILAZESVIBUNaN TS BUFIINUTBAUN AV TN
Practical training in real workplace related to modern marketing for not less than
8 weeks or 200 hours. Application of Marketing Knowledge. Digital marketing
strategies. Marketing communication. Customer relationship management. Marketing data
analysis. Digital technology and artificial intelligence. Preparation of reports and reflection
on professional learning.
8. 219158KdDY
swazdonnuiivsngludumdngaste 5.1.3
9. MsuERIHAANSNITTEUTINUENgATETIET
seazdeamuiiusngluidumangss anaman 1
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v o
WA TAITI871

SWE Y 04308101
Fonwlne nsdansasielug
?iammé’anqw (Contemporary Management)
W1LAT951873%1 (Course Outline)

1 wusthdlomaedvunAnnisdianig

2. FIRUINITNNNITIANTG

3. ANWWINABNBIANTS

4. anuInaauIzAulan

5. 9[u5IIIMNgIikarAuTURAveUnadny

6. NITINUHUY

7. N39RRIANTS

8. MITANINIWEINTUYYEY

9. 130

10, usegdle

11, nsvhenaduiy

12, msHessadnnIs

13, n3AIuAY

16, msdan1snisdsunlamaznsiannesinig

15, duauenunay

PPN
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W LASISI83UN

TRATYN 04308102 3(3-0-6)
Fanrelne WanNIIRaN
Fonrwndange (Principles of Marketing)
WAnlAT95187%7 (Course Outline) Fruaudaluusseny
1. wuamAmAERfunsRaaaTe 3
2. psTuIUNNIMINsRanaLAstasETidmanTENUADNITIWNL 3
NSRANA
3. MTATEngAnsTuRusing
q nsKkUsdIuRaIanIsEanaa1nlt I MuNBLaE NI AL ALHER AN
5. NagnsHansue
6. NITWRILINARALI WY
7 NN59ANT1STIRNARN N
8. NagnsIIA
9.  nagnitemenIITImY

10.  nagnsMIduaILNITnaIn

11, mslesanuasnsussoduiug

12, AsdaETunsue

13, n5elaayAna La¥NITHAINYINATS

14, msifemnanadodiu

15, nsdnauslAsnungl asUuniEey Lasnsasviounansleus
39

Haumwmwwwwmmmww
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W1lATIsI187397

WU 04308111
Yan1wlng \AsEgAaAnsamiugIna
Yan1y189ne (Economics for Business)

1A1lA5951873%91 (Course Outline)

1.

000 =g b e M

— s
= =

Arufidasiuiefuiviasugaans
TEUULATYFND
auasAlavgUnIu
NIHEALAEAUNUTINT
Trssasumaanarmanasailugsia
nadnaulaamunIEIng
seliussunf
NSEULAEATITEUIRIS
UlgUIUNISRULAZNTAEY
\FTgRTEnINUsme
ANUAUNIUYBUATYEAT
LFATYgNANTVE
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WANLASITI8YN

TRATYN 04308157 3(3-0-6)
Famulng dnanwalanuidudnin@naiuninain
%mwﬁanqw (Marketing Professional Identity)
1A11AT9578397 (Course Outline) Sruaudaluussens
1. Umﬁwgﬁawmum‘immmmxmw‘mu‘uwm‘w 3
2. nsUsiliuauedluusunn1saan 3
3. asaEsausuanisiuinniseaa 3
4.  wellansaeasieoiin 6
5. UwuWawaamﬁmmi%aaﬁmmmw 6
6. UNUIVAEILATUNITAAIAR VA 3
7. UNUWIATEUATUNARN BIILAZLUTUR 3
8. UNUMAEIUAIUTBYA 6
9. UNUMAENIUABIAGILIIUYIERAZUTNITENAT 6
10, MITINUHUDITWLASIEUN 1WA 6
594 45
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v =Y
WLATISI83YN

a3 04308201 3(3-0-6)
Fanwlne ui’mniiuqiﬁmﬁmﬁu
?}ammé’anqw (Innovation to Business Innovation)
1AlAT95983% (Course Outline) Srurudaluausseny
1 AUVENY WUAA wavAUdAYreIlinnTINgsna 2
2. unumweasuinnssusianuasalunsudeduniegsna 3
3. anwwedeunsgsnaazledeiidmanenisaireuinnssy 3
6. mFiensianadeungIiaaznsAsuLUaesenamnssy 3
5. mswdsuilaesgaamvingsy 3
6.  mylanziwuilduuaslentanigsielugadivia 3
7. mshuAu TIuTIn uasliemeideyaanuvasdeyaiideiield 3
8. mslifeyaleaiuayumsdadulauagnisudlatignmagsia 3
9. m'ia'iywamﬁhLLasIuLﬁaqiﬁﬂLﬁadﬁu 3
10, nslideyauiiontsdndula 3
11, waluladnavia uaz Uy lseAvgdmiugsie 3
12, mInaunulasuinnssugsna 3
13, amgiiuaznsvieududi 3
14, J3wsTTugInakazASURAveURBdIAy 3
15, mstdauenaulaTany 3
394 45
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W 04308202
Yanwlng nsdnnsnsUfiRn1senudsiy
Yon1y199ng e (Sustainable Operations Management)

w o
W1LASISIEAY

WW1LATI5187%1 (Course Outline)

1y

o B oy Do

MO 60 = FON

unnsInn1sn1sufuRnIsuazaAIy fedu
nsepnuuuNaRfusiwarusnsilluiinsredwinday
N1508ALUUNTZUIUNTTIEZHIIU
NSPUIUNSHARELTEN
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1A1lAsISI83Y7

B GERR 04308203 3(3-0-6)
Fonunlny nvENEkAz B MIUSIAA
?}ammé’anqw (Law and Tax for Business)
AlA95187391 (Course Outline) Frurudalusussens
L. wuzthiflemseie mmwmauazﬁmmamgwma 3
2. Uszlanueangviang 3
3. NsAANLAYERTaIINngvIIe 8
4. dfAnIsudan 3
5. nssziudennviazUszliussusuuauail 3
6. YudiunazuItm 3
7. BNWAEYN 3
8. e 3
9.  dygndeusnulazdygnvives 3
10.  dyadenuuasiadun 3
11, msusziudisaulazning 3
12, yiwdaumetyan 3
13, nguaienidonns 6
14, dhauanungy 3
394 a5
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W LASI518397

a3 04308204 3(3-0-6)
Fonulng AAiaN19gIna
Fonudangu (Digital Business)
1A1lA39518791 (Course Outline) Fudalusussens
1. wﬁwajﬁ%ﬁawwqiﬁﬁ]LLaxmwmumim?{auuﬂmmaqiﬁﬂ 3
Tugpfdvia
2. UWIAR unum dazaudfyedssuuadvialunsaiugina 3
aselud
3 mawdsuiiuggsiadivauazuinnasuiia 3
4. lumagnafdviawazunannesufdvia g
5 nsadueaaiasaylmdisunantsudsduimalulagfava 3
6. TBUUAIIANUMIALTLIULAASTUIUNITN NG 3
7. spuuddviadunmsnaiafdviauasnisdednsvniegsn 3
8. seuURIiadunuUINswazNIdansUsEauNSalgnA 3
9. Yeyavunlvg (Big Data) MyAs1zviveya uaznsinaula 3
N9FINA
10, Uayasehvg (AN szuudalud® wazivaluladdansuenigsie 3
11, awiunsasadeluues wasnisAunsesdoya
12, 938555uAdvia Amnuuiinveusading uatnansenusa 3
Hslauladde
13, wwnlduwaluladfdvalueuan 3
14.  msidausuazeAUa8lATIUNGUAUATIaVN9EINT 3
15, msuauelATIUNGY ATUUMTEY WASNTATVIDUNANIIEUS 3
74 45
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WA1LATITIBIUT

WU 04308205
Yanrwlne afifgIna
YaN1W19NE (Business Statistics)

1A1lAs431873%1 (Course Outline)

1L yguiuasiinimieadiluesdnsidvia
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TWHIYN 04308211 3(3-0-6)
Fanrulne nsdanIIniwensuywdaielng
Fanmwdengu (Modern Human Resource Management)
1AlAT99183% (Course Outline) Fruaudalaeussens
1L Anudiusszndegidnig N153nasn1suTmsnine sy 3
2. wguiuuiReiiugiu Waninsunumeeamsinnimmine nsayud 3
% ANEONLULIIU NITIATIERIIU ATAVUAFLTTOUY 3
4. dhausnungy 3
5. MISYRUWHUMSHEINTUYuE 3
6. NEIIVARLGEN 3
7. msduniual 3
8. unausnuUNaY 3
9. msUguiiva nstinausy 3
10.  msUszdlusanisuuanuuazmsdanismanisuunay )
11, SEUUsTianagn13InnIsAInB UL 4
12, A1SAANITWUNUELTUS 3
13, anauwAdionsianTineInsuyed 3
14, sl seiuglumsdnniaminensuywd -
15, dnausnungy 3
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SWEIU 04308212 3(3-0-6)
Fomulne nsdeasesnslugaidsia
%am‘mé’ﬂnm& (Organizational Communication in the Digital Era)
1A1lase318739 (Course Outline) Sruaudalasusseny
1 wuzhidemein mwmaLgaz@mé’wmmmmiﬁ'aaﬁ 3
2. aruddeanisieans 3
3; ﬂi%‘t"mﬂ'ﬁ?’{'aﬁ’l‘i 3
4. voufimsdes 3
5. Iessddumsteansaieluosins 3
6. AMsHoEsa TaUNTE 3
7. msAeassvinayenalusdnis 3
8 nmsdemsnauluednis 3
9. msHeasmemsdeou 3
10.  guassansdsansluasinig 3
1. welulafuazin3asilenisdearsuuuiana 3
12, wansgmuvoamAluladndvadenszuiuntsdeaseins 3
13, ndenldFendviaienisdeanslussinis 3
nstemenUszaunisalinunsaeans nisiaue wazupdnnmwly 3
e nsdeansanineInsgiisyaunisal
15, dnausnungy £}
394 45
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9 =S
W lASISI83U

FNEIY 04308213 3(3-0-6)

Fonwlne ANNUINADUNNGINIUALNITIANIS

%amu’ué’anqw (Business environment and Management)

lAsI518397 (Course Outline) Sruaudalusussens
1 enunsuazn1sUasunlamesan nuindey

anmianaeunglugIng

93e555ulugIna

533U1AUA

gANUANINLINGDY

lunagsna

anieaauiuvalulad

@ N o RN

ANNLINADNAUAIAY

9. ANWLINABUATULATYFAT

10.  anMmwIRReNMUNISIawAENuNY

11, anmuwingaumunielsena

12, aswsieianinianden

13, msdamsssiadenagns Mendosdadunisianig
14.  duauslinagsng

15, dnausaungy

‘l{‘;lwmmwmmmwwwmmwwm

EREEY
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LAlATITI8IYN

TWEIU 04308221 3(3-0-6)
Fanwlng MsasIN AnLdonuazimuIvIneInsuyud

%ammé’anqw (Recruitment and Selection)

1A1lAT9578739 (Course Outline) Fruaudalusussene

1L w1 9eien WAnuALIauINYeINITATIV ARLGEN wasn IR 3
NININTUYWATINAINT

2. WWIAR MU warIIRuIN1sYeINITasIuT Anden wag HRD 3
3. MITWATIZRIU MIMAUARNITIOUE UATNTIIUNUTRSIMES <)
4. MTATIMITINAYVSUAZNITATIINAINE 3
5. msfaidendiausTousuaziaiosiledmidenasilvl 3
6. m3dunwal Mmsvaasy uaznsanauladadensgranlussuuasdl 3
39555
7. HR Analytics ieatiuayunisdndulasmunisassmuaginidon 4
8. WWIAM NTBUIUNTT UATUMUIMUBINTARIUIMINEINTUYBE 3
9.  mssanuuuMIHnauTuLAENSSBUsI B innTsy 3
10, MIEEVOANTIIIEFIUIENUDTY Wazn1sUTBIuRAN TR B
11, msfmuminensyediianagniiagaiudsduvesdng 3
12.  AsdAnwINITasIN AnLdan uaz HRD lusdAnsass 3
13, tuauanundy asal 1 Semeilygmnsasan daden wag HRD Ty 3
83ANS
14, tuausnungy addl 2 : Yelaueidanagusuazunnssudou RS & HRD 3
15, @3U numu Lazaiusnen neineedv 2
39 45
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LALASISI83YN

TREIYI 04308222 3(3-0-6)
Fanrwlne NTAAIUIBIANTT
%amw’]ﬁaﬂqw (Organization Development)
1A1lAT93183%1 (Course Outline) Sruaudalususseny
1. wuah9eiv) WURALASIBULYAYBINITHAILIDIANTT 3
2. UWIAn e WAz ImuINIUeINIsRAUIBIANTS 3
3. 23ANTIUgIULIZUU UaNITIATIZNEIRMTLEITEUY 3
4. YausssuosmnisuaznisiUBsundag 3
5. msuswsmsasuudadussdnis 3
6. n3osilouazivadinn siauIefnIg 3
7. swauniin nnsvinealuiin wagnnsiidwsluosAnis 3
8. amgiihnswasuuauasmsioansifnagns 3
9.  milifouauasiasasiiedvialunisimunesdms 3
10, nsimunesdnisiiearudduavadesssy 3
11, NEANINITHAILIBIANITIUBIANTIZ 3
12, diausungy afait 1 (MItesgviosdnis/Adadetam) 3
13, dauaungs afall 2 (WHun13WAIINB3ANT5/0D Intervention) 2
14, aju numu kagadusenns s Ieiv 3
15, wuzihs8397 WUIAALALYBULYATDINITWAILIBIANIT 2
393 a5
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WALATIT183YN

TWHIY 04308231 3(3-0-6)
Fanrulng gankazANIuinvpuRadAuatelvy
%ammﬁﬂnqw (Modern Business and Social Responsibility)
LAlAs93187391 (Course Outline) F1uautalueusseny
1. unumvesginaludenuadeld
Waun15989 CSR g ESG
MeBnT g laulidnde
NANIENUTRIT AR AL UAL AN A DN
A3YFTINFINWALTITUINUG
NIBULWIAR ESG
nagmsgsiaiionudsdu
msAeansarmdiiunagenua iy

W oo N oy RN

NTMANYINTALTUIUIR D IALLAZ ANLEE L

_;
e

dnauenauavagunIsseus
591

Ha{wmmc\c\mo\woxw
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SWe3Y 04308241
Fonrulng iwsasilodinTedayadmiuuinngsugsna
Yanudengu (Data Analysis Tools for Business Innovation)

v =
WA LATISI8AT

W1lAs95183%97 (Course Outline)

1.

0 e N oo

AR LEUAuaMuaza I uAAYe BeANS
FWuINsN1TIANITAMATNLAEUTYY AN TN
UIATFIUAUNTNUAL TZUURUNTN
AUVUAMATWLAZNNTIAHAN SAL T
inJesfledmnisaunmuazimatiansuwAtiamn
N133ANTINTEUIUNSUAENTUTUUTINSEUILANS
nsuszgndldiadasiionmniwlusuuinisuazgnamnssy
N8 TRUETIUAA TN
lassnumsuiuupnunmaznsUIEue
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SYERU

v =9
AN TATI5183YN

04308251

Forvrneine: weRnssuguilnARIvia

Yadvnendenge:  Digital Consumer Behavior

W1lAsesn83Yn (Course Outline)

L.

oo G e 0 N

O

10.

Tl
12,
13.

14.

15

uniigngAnsIuguslaaadvia
maAsunlamginssuduilnalugaiia
Haduiifiavinarenginssuduilnanada
Jadosmdninlumsindulade

Tadududny Jausssy wazguruoaulay
nszuIumsfadulatorasfuilanluaninndenidsia

s

duneiuilaaluanimiandenasia
M3iEngAnssuRUILARTYA
mMsmsgidayanginssuguilam
nslivaluladfdvia Toya uastayniusziivg
Widiasiuilng

NIuUsEILRAIRADYA
nsivuanguidvineuagnisasisiiauuilog

nsuszgndrantsAnywgAnTsuduIlnALiioNSUNUNAYNG

N13AANARINA

s3uo3u ananfudrudvesioya uazawddulunisly
Tayatuilaa

AT LALBLAUNAYNENIAANARITALINNTIATIEY
woAnITLEUILAA
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WA1LATI5I83YN

A 04308253

Famwlne MINAIARITA

Fonrwndange (Digital Marketing)

1AlAT95987%" (Course Outline)
1. AnwanekasaNddyueInInaInaviaeali
2. ngAnssuguilnalugaiivia
3, ANINLIAABNLAZUUILULYBIN1INANARTVA
4. mswdsdunaiawaznisiienaamaidiving
5. NAgNSMIAMAUARILKLANIINITAATA
6.  mammademuazvaiansdiios
7. nagnddedsauesulall waznisdenunaniiey
8. nagnsn1sma1ANIUEUNgLOuLTes
9. n5¥i1 SEO SEM uazlaiwalwu Search Engine
10, NIRAIALUUIAWIZUAAR wagnsoaniuulszaunisaignm
11, msdansdedsseaulatl was Social Listening
12, msldlyaussiviuagsruudalulialuninain
13, myieneideyaninain uasdviliye
14.  mIvRwILALUNIsRaIRLaEN1sILEYD
15, mydiauenanunguLarasiunizey

EICEY
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v =3
WA1lATI5I8AYN

TREIU 04308258 3(3-0-6)
Fonwlne MwBInguamMIUEnNIINaIn

‘f’iammé’anqw (English for Marketers)

1A1lATe51873%1 (Course Outline) Sruudalusussene

1. umhgnsdngeiunsnanauasiuiianisdngnAndugudnats 3
nsdeuternunismanndiduseaniam
AwInguiianITIATEVENMIAABNNINTAAN
insesilondralunsifeunazuuuiadenunwidingy
pwndanguiietiauensAlsznounsiunisnan

NG TR N

ATSLANTDILUTUR LAZNITINALNUINITRAA

o O O O LW

msiassingudvanewagldnviigaiunquidineng
N19N1TARA

(SN

8. NN EAUATMIUABULNUARAYA
msldndaingulunisihavsuandguazmeianlaney

& o
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v a
WAlATIIIEIYN

WY 04308259 3(3-0-6)

Fonulne nanandviugusenaunis

%E}n’iw’iﬁﬁnqw (Entrepreneurial Marketing)

\A1lAT9518797 (Course Outline) Sruaudalagusseng
L. Umﬁ%ﬁmﬁumsmaWﬂa?m%’uﬁﬂixﬂaummawi'mmimqﬁﬁfﬂ 3
2. unumaslsznounmslunainadivlvsluazinsugiauinn sy 3
3. MTRNsranIniInfeunNgsiakazlen1ananinata 3
4. msidemaauaznsliteyannuvasiiiofiels 3
5. AMUARATNATIALAZNTASNLAAUIRNTINN1IRAIR 3
6. mMIswlsEusamauaznmvinAulagnantmang 3
7. MImvuangud s neuaEnITIIE UL INNITRE 1A 3
8. N9ETNANANTILIANTILLAZT BLAUDANATVIIANITAATA 3
9. nseankuUNAgnAINUTTAINNNNSRAIEMIULUTENOUNNS :
10, msliwalulaBidvauaziyanussAuglumsdeasnisnan 3
11, NISINURUNAENENIIAaIRdMTURUTENaUNTS 3
12 msUsafumnudsauagnsuiletymmnianisnais 3
13, A3ussTunagsia AnuiuAnvousedinuuazdanndey 3

lumsaanagusznauns
14, m3daiweunsaaindmivdusznounsuaglassnu 3
UINNTIUNTNAIN
15, MRIAUDLNUNIINATIN NITININE WAENTTASTIDUNANITEEUT 3
33U 45
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W1lASI51873U1

SWaY 04308282 3(3-0-6)
Fanrwlne nsifinuazNIsEENLUUEEN1NIAEIN
%‘ammé’anqw (Graphic Design for Marketing Communications)
1AnlAs95187391 (Course Outline) Sruudaluusseny

1. umhgnsindmiumsnanaadell 3

2. aaﬁ'tJiz:ﬂauﬁuﬁm'ﬂaﬂmiaamw?aﬂiwlﬂﬂ 3

3. ASASIERANYAN AN wAlLUTUA 3

4. ﬂﬁﬂ‘i:ﬁtgﬂfﬁ consumer insight Tunseonuuude 3

5. A13NUAUNNTERNLUUNNLAEIALE :

6. msldinTasdiondvauazlusinsueanuuuny 6

7. msldiadesiendvalusuazunsusoniuuifle 6

8. nseenuuudelnduatiiivuazdoniaa 6

9. nseenuuudesanlal 6

10.  mavunsnAulALlg IMC 3

1. dewarmsiiausionsviin 3

574 45
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WALATITIBAYN

TRAIY 04308311 3(3-0-6)
Yaneine NTIATEARUTINAdmTUNagNsLasuIANTIIN4GINa
PaN1E99N 0 (Quantitative Analysis for Business Strategy and Innovation)

1@1lAsas1eiwn (Course Outline)

1

W ey b W R

e N e o
&/ o o o

H
ko

andAyreInITiAT s dUsudmiunagnsuag
UIANITUNNGIND
Uszlandayaniagsiauagn1sdnnsioya
adAdamTIn RN T IATIEgIRT
nsiEuauaznkUatatoyan1gIng
mmthazdulaznisdndulanieliniulduiuen
adABayIUA MU TIATIENEINT
nMsaessiaudniuiuazuildiveioya
MFAATIFANTANDDUUAZNIINNTUNNGIAT
msngnsaiiionsneuHunayns
wuusaaudelSunadwiunisindulaniagsig
mstszgndldimslinneiteyaiieatvayuuinnssmigsia
mslflusunsuduiagiuaziniesiondvialunsieszvidoya
nsldtyadseiug Wemslinseideyauaznisinduls
stauoranITinTeiteyafiomivayunagmiuas
UIANTTUNNGIND
NFUNAUBRANULATNUNGS
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WA LASI518797

TRV 04308312 3(3-0-6)
Fanwlueg FLUUATAUNANINGTNT

%Elﬂ']‘te}'lﬁﬁﬂﬂ‘lﬁ (Business Information Systems)

1A1lAT9518391 (Course Outline) Frurutalususseny

i mmitﬁyaaéfw,ﬁ'mﬁ'mwumiaumﬂmqqiﬁﬂ
msfamsansaummiienisnaununazdndulaluga@dva
masan1smaluladansaunalaziniediy
MIINITTTUUFIUTRYALEEFIUAINS
mMsUszgndltszuvansaunalusIAnIATva
uinnssuansaumalazinalulagelnlug
sruuAiiunsUABnfEN e TS

© N o AN

Y3e53asAuSURnteUlunTlan saumAYARIvia
594

Iﬁlo\oxc;\oxc»o\o\uﬁ
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Y =
Wlaseseien

STEIYN 04308313
Fanrwlne A159ANISIASINIG
PYan1w9ann e (Project Management)

A1lA5957873%1 (Course Outline)

1.

o ®m oo w

—
=

MANNITWALNIEUIUATIANITIATINAG
AMssufuLaLAIUATEULTAlASINTG
MMFIUEULAZ USSR
N1IUIMNUUTZINULASAUNY
ASUSMITNINEINTLALAUlATINAG
nsusmsaudeslasentg
nstamIntsdeansuazdiidnlfdiude
ﬂ'ﬁfv"mm:ummml,a::nﬁ%’mmim'ﬂﬂﬁ'auwm
inisilauazmaluladlunisianislasenis
n1slalAsansuasnIsasUunIey
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A1lATITI87YN

TWAIY 04308314 3(3-0-6)
Fanwlue Uy szdvgauiunisdanisgsna
'ﬁamw’]é’anﬂw (Artificial Intelligence for Business Management)
1lAse318397 (Course Outline) Fruautalususseny
1. umhUyyssfvguaznisdnnisganaade iy 3
2. nszviumsisuiveavaluladigauseiug uaznislideya 6
3. deyavnegInakaznsruIumTinTeteys Aelyniussiivg 6
o, ndesiiodygUseiug dmsunisdanisgiia 6
5. nsmAnw msUszgndlitiynussRvglunununuuas 6
4AN15DIANS
6. nidiAnw NMIvszandlilynussAvg lunsdanis 6
1A54N15119g579
J3essanLasauiuinveulun sty Ussivg 3
nseenuuulAssnuszenaldUyaUssivglugsna 6
lassrumsianegideyanssiadiiensdndula 3
594 45
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LALASITI83YN

SWEIYN 04308315 3(3-0-6)
Fonrulng NNTIATIENTZUUINUNNGSTR
FYonwvangy (Business Systems Analysis)

v a W ° &
1A1lAT95183%7 (Course Outline) U UIUTIEE

@

1. MANMTIATIEtuaTeankuUTsUUNUgIAalueAnsAdva
WATANITILATIZULAL DENLUUTEULIUNINTINR
ANTIATIZRAINABIN TV LU
n1seRnLUUANURENIIUTEUUANTAUWA

A lnatdoya

nseanuuvaIuRBUTEAuEldeu

nsUszifiunazidanldivaluladansaumeafion1sniuay
594

2
2
a4
5. A59RNLUUNTEUIUNITNNGTNT
6
i
8

|IE;IU\O\O\O\@O\O\UJ
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1A11AS95187390

SUEIU 04308316 3(3-0-6)
Fonrunlne ALIRAAS19ETIARALN1IANDB NUUULTIUTANTTY
%aﬂmﬁaﬂqw (Creativity and Design Thinking for Innovation)
1@1lAs95187391 (Course Outline) Sruaudalasusseny
L pumng AwdIRY LasunuIMYenLAnas e IALas Y Inn Ty 3
2 LUNRALAZNSYUIUNTATIIANURAAS 1A TSR 3
3. madamsAnadisassdiensimuLuAnuiangy 3
4, NANNSHAZNIEUIUNIIAMYIRBNILUL 3
5. msvianadlagld wasdldnlddnude 3
6.  mawszilamuagiualszaulom 3
7. ATESILUIARUIRNTTY 3
8. n1sAmLdaniasiRIuILLIAnUIANTSY 3
9.  MSESHAULUU 3
10.  MInAdeULATUSUUTIALLUULIRNT Y 3
11, maUszgndlimeluladfdsadienisoonuuuuinnssy 3
12, mslddyanuseivg ealtuayunsaiaassduinngsy 8
13 msveudufiulaznisuimInnuAnaseaTse 3
14, AIBIANYIUIANTINGING 3
15, n1stausLuAnUInNg T 3
574 a5
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U =Y
WAlATITI83UN

SWEI 04308317 3(3-0-6)
Fan1wlue ananlugusznounisuagnisasnagsnalul
%ammé’anqw (Entrepreneurship and New Venture Creation)
LAlAT93187397 (Course Outline) Suautalusussens

1. msdsznaugsiawaznsiluduszneunis 3

2. milesezileniavesusznauns 3

3. MTINUKRUGING 3

4. nIIMSTenags 3

5. NagvsAuARedn 3

6. UnausUNGY 3

7. msadnugsisanlena 3

8. ANNLINABNNNTIAY 3

9.  msdrmamaindmiunisainegsialv 3

10, msanaUsEaUN19NITAaTN 3

11 wianssulunaniegsng 3

12, MFNUNUNINISIEUY 8

13, dansmiweinsuys 3

14, nstanisenAnsaniuil g

15, dausnungy 2

et 45
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v =Y
LWANlASITI870

WA 04308321 3(3-0-6)

Fanwlne N13IANMIAMBULNULEENANTTU TR

%ammé’ﬁnqw (Compensation and Performance Management)

\A1lA593187%1 (Course Outline) Suaudaluaussens
1 audniusszwdng 8sAn1s n13dan1s msdanimineinuged 3

waznsinnIsHansUfuRa uazmneuwny
2. VIQEHAIRBULNY %
3. ndnnueTluNSAIMUARIRBULNY 3
4. nmTwtukasnITUsEliua1 5
5 nedEIRImeulnuLazinvilasEIsAIne ULy 3
6. wavsdlemiiiana 3
7. amufifeafunguneiifstesiusinauuny 3
8. Wnausnunay 8
9. Lmﬁmﬁugwwmmiﬂmﬁuwamsﬂﬁﬁ’amu i
Asinnskan1sUuROY Auvene AnudAty
10.  A1sdAnIaran TURURIUMAZNITINUNUNAENG 3
11, Usstannsusziliunansufiaau 3
12, myesnwuuwuuyssdiusanisuina 3
13, myiananisujuiauuasnganssy 3
14, AmouknuUAIUNaNTUURL 8
15, dlauadungu 3
59 a5
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AATIII8AYN

TWATY 04308322
Yanwlng MsInNsANsluasAnis
YoN1ENBINg (Knowledge Management in Organization)

1AlA595187397 (Course Outline)

1
2
3
q
5,
6
7
8
9

10.
11.
12.
13.
14.
15.

umiRenfumsianisesdanuiuazasiudu Dikw
WUUF1883 Mwi) LaveIAn1TURINTSITeuS
3U59IU0IAANNT N1TUTMTIANITTEYE uagninddunelyan
MTIEY NTTUNIN UAgNITaTINRIARILg
msanseidoy msdnsia wasmsdanuasdanug
nswustiuaiug n1sanesinanus wasguruun1sUL R
n1sUszgnaldvasnisidusslesiosnnnuilunisandula
szuumsinmsesdaug uasmaluladfiaduayy
IRATUYAAINTYEINITIANITANNS: Taussn Aediln uaszusegdla
nsdansmsAsuLasdmsumsthnsdansanuilule
mMeiaUszaniamuasmsianisauiuardadouisanudusaiiddy
nsysanmsmsinnisanuiiiieuinnssussia
NI NILHLLAZBDNHUUNTIANTANUITNAENS
wudltnlueuAnvean1sinnisaug
iausungy

7
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} 7 =
WlASI518739

AU 04308323 3(3-0-6)
Fonrelng nawaLnegedduiuianisiiadea
?}amwé’&nqw (Sustainable Development and Social Enterprise)
1A1lAse318381 (Course Outline) Suaudaluusseny

1. wusmhiilemsein sndaegnaudniavesianisiiedan 3

2. wnARRINslednLarUstiavaeafanisiiiedany 3

3. A sRLegnes iy 3

4. YywuazAauymianeEany 3

5. nsadauavdsziiulenalunisiaunfansiledsey 3

6. nausIungy 3

7. WIRNSTUNNEANLAZNTATANAIN9EIAL 3

8. mstamstansiitediauienudnia 3

9. Haduiidwmadanudiavesionisiiedany 3

10. Ltmuqiﬁaﬁm%ﬁﬁﬂnmﬁ'aﬁ@ﬂm 3

11.  gafafumudsfunaznisadianaildivioulunisudedu <)

12, msdeansuaznnsadisuususiamsiiedan 3

13, fhetheRansifiedinuiussauanudsa 3

14, sysunAutaLazasysssIvasRanisiiedeny 3

15, dlausnunguLaznenuNsEuI MUY 3

324 45

362



v =
WANLATISEAYT

SREIY 04308331 3(3-0-6)
Fomulne NNILASIADTDININGTNA
Fanrwdangu (Business Negotiation)
WW1lAs9318791 (Course Outline) Srurudlaueusseny
1 wustiiievnseian auninelazANEAyYeIN1siaTfesed 3
5 Awudulunisiasaideses Jadulunisiasansesos 3
3. WNARLATVAE]NI5IRTIADTEY 3
4. 1959 ReIRsTUAIINTALES 3
5. ASTUIUNISIATINDTDN 3
6. JULUUNTIRTARETEN 3
7. feussadlunisasnsieses 3
8. msdeasluniaasaneses 3
9. nagnsuaznisUsziiunadnsluniiasaeiosed 3
10, unumaadnius msldgunu 3
11, SausssutdiueAtunisasaifeses 3
12, nsdiAnw 3
13, @8ULRIINTILUAAR 6
14.  nSMAN 3
374 45
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W1lATI5187391

VAU 04308332 3(3-0-6)

Fanwnlug WANN13IANI5§3NATENINU s8I

%ammé’anqw (International Business Management Principles)

1A11A595187391 (Course Outline) Fruaudlusussens

1. Ui waNNIIHaLUIAAAIUNITIANTTEINTENIeUSEImA 3

2. ANWHINADUVNALATYENVBIGINRTEWINUSEINA 3

3. ANTUINEEUVIINTEBILAZNMLNEURgINAsENINaUTEINA 3

4. Fuusssuuaznginssuguslaadm Tnusisy 3

5. waluladuastygussivglugsiaseniteseme B

6. NITIATIBRANINLINABUNNTINTENINNUTEINA 3

7. nagnsnisdngaannsnsussve 3

8. nafsewiUssmmdesdiu 3

9.  msuIMmItvwatsuIEnIlTEMA 5

10.  AwaInTEnIUIsALasnsUSURIvewERn N 3

11, nidunasnsamuszwidssmadody 3

12, vinwgmsFemsiaznsinausdeyaluuiunana 3

13, mavhauduiviaiausssilussdnssenitcsuna 3

14, wwilduuarauIAnYedgInasEnilsung 2

15 duauseungy 3
37U 45
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WA lATITI873Y0

T 04308333 3(3-0-6)
Fanrunle nsdnnnsgsivnsaunsiad by
?‘Jammé’anqw (Sustainable Family Businesses Management)
vilasesedu (Course Outline) Fuaudlususses

1 wusbiilomsein ANUMUNYLREWLIANGININTBUATY 3

2. §3IUYRgINIATeuRT) 6

3. guwuunsdanisgsiaasevaitluniviode 3

4. gUuuumIdansgsnarsauATIlunivylsy 3

5. Sufiu (Rinen) 6

6. midemslugsfivnseunss 3

7. msdansgsiansaupiivedszvialve 3

8. dumuavalassalun1sanniginanseunid 3

9. msfunangifansauniiodiadaiy 3

10.  shedunisausesiianseuaifiussaumudge 3

11, dszaumsalnsinnisgsianseuniinndnensgiussaunisal 3

12, duausaungy 3

13, dausnungy (Me) a3u naauniioy uazaiusy 3
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WANLASISIBAYN

WA 04308341 3(3-0-6)
Fanwlne winnsauuaslumagina
Fanwrsangu (Innovation and Business Models)
1A1lA59318397 (Course Outline) Fuaudalusussens
1 wwnfakazAudiAgueslinnssuLaslinagsia 3
2. winnsTuAunsasNANAIYMNNgIRa B
3. MTIATlaNEanNgINIUAZAILABINITIBIGNA 3
4. wnAniiugiueduiaagiie 3
5. awnusznauves lumagsna 3
6. MIUATIZUAMAT LBTNFLANAN g
7. fRmen1sInTmewasANdiusiugnA 3
8. wiweInIuan AanTIunan warusiinsvan B
9. Tawaierunuuavnseiasgla g
10, N139BNHUULAZIRINIAATINT 3
1. msvegauasuiullunagsia 3
12, msvssndlémaluladidiaifiofauilunagsna )
13, aslitlyanuseiug Weatuayumsahauianssuuaslunagsia 3
14, maiiauelunagsia Hesssy uazaudidunnagsi 6
33 45
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W ATI5I83UN

FWEIY 04308342 3(3-0-6)
Foawlng nsnTgideyanisgsiaifianisindula

Fonrwdengu (Business Data Analytics for Decision Making)

1A1lAS95183%7 (Course Outline) Fruaudalusussens

1. unmhgmyinsendeya
MsInzideayalarnITUIUNTIAT eI TaLA
mawdsudeyauaznisdanistoyaiiomsiins iz
NFUATIENTBYANGINT
msldteyaiiieatuayunisinaulafegsia
nsdemsuarmsihiaustoya
P3ysssunazauiuiinveulunisdnnisuaglddeya

© N o R LN

Tpssumsitaseidagangsfaiienisdndula
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WLASISI83Y

ALY 04308352 3(3-0-6)
Fanwlneg NINAINTENINUTBINA
Famudangu (International Marketing)
WilAseTIgdyn (Course Outline) Fuudalusussens
1. wwgth3edv / wwifnnazAnudiAyued 3
2. wwdafRstunseaassnil e 3
3. waRslugiuanwiunadeunsnainssninalssme 5
4. AnudeIn1svasiuslaalunaInsEnI U sEIme 3
5 winnssugsfalunimainseuinalsvine :
6. NOUBTHAUNIATIIUALLLINIANNIURAYBUABIALLAY 3

aﬁLLﬂﬂé}E]lI”UEN AIAAINTEWINUTZLNA

=~

NMTITYAAIALASENTEUNATBUANITAAN

8. mvAumuasimuAnagniinduslusanlaniuuinnIsugsia
9. nautmuey aanadiving kay MIINFILUANINTAAIN
10.  MSAMUATIANEUAAAINANUSEIMALEEAMVUANAYNSIIAT

11, Yeannisnatn didn d99en darnisinvuvasingsiy

12, nsdemsmaiadiedeweluladiavauas JyaUsziud

13, @ngUnsnsaiiugsie nsamu nsasaiusingnsm

14.  nmsufulfiTeaflotlygnussiviiunisausunsaain

15 MsauauNunIsnan

B e v e e e e e e w
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WlASI1873%91

TWEIU 04308356 3(3-0-6)

Fonrwlne N1FIATIZRLBYANNNITAAIA

Fomundangu (Marketing Data Analytic)

LAlAT9978797 (Course Outline) Fruaudalususeny
1. umhdmslinsgndeyanensnain

Mafiukazin3uTaya

nslTideyaliievAImINg

nIwUsEINAaz TR sIngu e mevaya

MTiRTziaugan wagdyanannlules

nelnssingAnasuuslaamedeya

N39189ANUNTUNAAAIL VYR

MTiATIZREnIuNTainNIRaInkazNTUSUNagMsALYeaya

LSl e A

nMaiauatayanNNITRAIA

N
=

NI NUHUNMIAAINMIETaYA
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”a[mm@oxwoxmmo\bo

369



8/ a
LA1LATIT87Y

TUAIY 04308359 3(3-0-6)
Fonwlne Uyaseivgnianisnain
‘i’iammé’anqw (Artificial Intellicence in Marketing)
1A1lAT9318397 (Course Outline) $ruaudalusussene
1. umhdlyarussivgnianisnain 3
2. deyaduilaauasniswionteyalaldlyg useivg 6
3. msuusdusane wazidenaanadmnemedyyiusvivg 6
4. Tesneideyawginssuguilandiedyalsefvg 6
5. mﬁmswzﬁLﬁuw7aQnﬁmaxﬂ'mﬁuﬂ'szam%mwiaaumifﬁﬁw

Jagylszhvg

6. ﬂzyfy’lﬂasﬁwﬁlumia%ﬁﬂLﬁammamimmmﬁmﬁu
7. msnausunsnanselyyivssivg 6
8. msuiwsaruduiusgndelygUssivg 3
9. nsweInsalTanagnsuaznIIIasEnuN1Tina1nAIY

Uy sshvg ’

L3

10.  msuengiaaunsainaiawazuunagnsmelumiuseing

a3

&

EIEY
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W lAe5183U0

TWAIY 04308361

FaAvmulng: NTIRNALVIEHERS U

A a s . .
PoIVIMWIINGY:  Product Strategic Planning

W1lAT95783%7 (Course Outline)

1.

A B < L A

—_ =
N = O

13.

14.
15.

unthdnisrnagnsuandusilugafiva

LWIAA MANNTT UAZNTEUIUNITINNAENENERS U
an MR euTlinaREN TN ALMENAR
MUz vRdndusiLar TR TEIRE RS
1ITTIndnSuLasnagnsluliazd
nsfivuRd U SEaLNER e
nNagNSNITINAIIHEN N

NINBIUIMERS L]

nsmruRUleuNENENS U

. AN9ATINATIAUA LAY ANAINTIEUAT

o L3

. UTTA ALz N SLUAMAHE AT

. msldteyaduilaa malulagadvia ssuuansauwea uaslyaUssh

L3

ieaiuayunsdInn e an S

UIANTTUNARALN YIRNTIUNITAATA wazn1sas199elasau

Y19NSULUITUY

930593 ANSURaveURagUIlan aznsWauHEnAsTaEdEy

NLAUDUNUNAYNINEAATVIBLATI UL IAN T TUNE R U
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WIlASITI83Y

e

FUEIY 04308362 3(3-0-6)
FaFunruine: NAENSAIUIIAT

i a o

Yadvnundenge:  (Price Strategy)

1A1lAT9318391 (Course Outline) Smuaudiluausseny
1. unthdnagnsimusIAULayuUNUImMYesIATlun1Inan 3
2. wwife Nl wazuleuienuInm 3
3. waNASEEAIARIAMTUNIIANUATIAY B
4. msieziruuiiamsivuasan 3
5. wydnssutuslaauazdadenednineinigan 3
6. msfuinuAagnsiUnTIARILAMATTgNAT LAY 3
7. myleneinaie guasd uazdoyagniionisindula 3
ATUIIA
8. MTIATIZNARIITULALAUMIINKNITAAIAGUTIATY 3
9. NAEVENIAMUATIAANLHNAITIAHAATUT 3
10. NAgNIIIMINUEIUTZANNINITAGIA 3
1. nagndsimdmivdudminsuazdusmidamanualgs 3
12. MsimunsIAluna1nRIvia unanesy Wag Marketing 5.0 3
13. nslideya wmaluladfidva waz Al lunmsdaduladusm 3
14. ngvang 9505350 Mundusssusaduilan uaznanvunia 3
fidfsdu
15. MANEUaUNUNAEVEAIUTIANTUIANT T 3
77 45
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WAILASISI8IUN

THATIU 04308363 3(2-2-5)
Fanulng NS HIEUNSAAILEINALNG
Fonrudangu (Strategic Marketing Planning)
wi1lases1831 (Course Outline) $ruaudalas  $wou
usstne  DalusUfoR
1. A UMUNELAEAINEIATITRINTTINUHUNTAATA 7 2
\dsnagns
2. wRefiuguduuianssugsiatuanmandes 2 2
NNIN1TAA0
‘imeﬁwqﬁnﬁuﬂuﬁmﬁaam%aﬁa{lzgmmixﬁwﬁ ) 2
4. mutsehupain aaadmunewaz el 2
N1INITAATN
5. fvuanagnsiunansine 2 2
6. MvuANagVEAUIIA 2 2
7. fvusnagrsaiunisdndmig 2 2
8. ﬁwumﬂaqmﬁ‘miﬁ@fﬁiﬂWimmmaxa’m%umsmmﬂ 2 2
9.  madenldmellatfdviauaztyausziug 2 2
TIUHUAETR
10, Aanssu TwszinsdAnwdengsiauazsingdas 2 2
11, Aangsy MuuatInanenITINLHLNITRAIA 2 2
12, NANTIY DONIUULHUNITAANR 2 2
13, fAanssy diauauEuMsAaIafan1sudey 2 2
14, yhununsnatnuasUselunanans sy 2 2
15.  Useifiunaunun1inannluanIun1sainaInas 2 2
39U 30 30
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YaunwIdangy:  (Luxury Products Management)

v =
WlAsIsI8iYn

31 04308364
1w bng: M3IRNSHAN TN

s

W1lASI518331 (Course Outline)

1.

LA

v o® =N o

10.
11.
12.
13.

14.

15.

Uwﬂwﬁﬂﬁﬁ“}’mn'ﬁmﬁmﬁméﬁwgmﬂ
LLmﬁﬂLLaz"‘ﬁ’summwaammmmﬁmﬁmﬁwgm’l
amwLL’Jmé’ammamimmmaawﬁmﬁmﬁmgwm

woRnssuduilaasgiunidonuasiuslaandn i

MsuUsdunatn msmvuangulving uaznITIeALMUHEN 9]

WINT

dulsyann1snaIANanSuTIizn,
NMIIANIRNERAUIILAZANATYBINARTUTTUTUT)
NALNTIIAUALANAIVDINAN S U
dosamstasmineuagUszaunaninistoninfusivgme
msdeanINTIRaIALAENI TN MENYalkER Ausiugus
n3aseAmATIERIIAUAT lendntal WazNIWaNYIMUTUAVS
MIasUIzaUNIRLUsURLaEANETUSAugNA

mslideyagnin wmaluladfdvia szuvansauna uaglynyussiivg
Tunanandndnmmgne

WIANSILNTIIAEIN 1385551 ANUSURATDUADAIAN WAYAINUENEY
VDINAANUTVFNT

maﬁ%auaLmumﬁmmwﬁmﬁmsﬁwgwﬁ
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v =
WNlASI51870

INEIY 04308365
Yanrelny nagngnsaumlugARTva
Yanruendangu (Branding Strategy in Digital Era)

WWlAse518397 (Course Outline)

1. ANUAAYYBIRUTUAUYARITBRAZATHTINYDINALVISWUTUA

2. m3furauuilnalazAuAYeILUTUR

3. ATMUUARILLNASIAUA

4. AswmLleNanEaiLuTUA

5. nagnsn1saieanuindlugasiavia

6.  miamsteidesuazaiulhndardenusudosulay

7. 3l Social Listening Wag Big Data ioTATIERUUTUR
8. AAsIgnluTURINNIaAnY

9. MIRAIALUUTILT I UILaA

10. ﬂaqwémﬂwuwu Influencer W&z Brand Ambassador
11, asldtganussAvglunmsuinisuusun

12, meynenagrsuusuduuuidy uaresussau

13, msinnanazUszdiugan LU

14, ANEUBLHUNAENTATIAUAT

15.  aslunisunanuniseunisiseu;

379U

oY)

3(3-0-6)

U TUIUTTEE

”&Iwwwmwwmwwmmmwmm



WANLATE518730

SUAAU 04308371

Yanrwlne ANAANNSYRIMISNISAaIRaEN LAY

“ s .

YN1W1DINY (Modern Marketing Channel Management)

WAlAS9518391 (Course Outline)

1.

g oo B b R

10.
1.1
12
13.
14,
15.

AUNINELAEANNEIANBITBIINITRanae vl
wihiwagnisvadeuludewnanisnainadiola:
Tassasansatngludesmeniseanaaislu
USELNNTDUBINUaEIIUAN
nagNSMIARLEBNLALUTNTAUNAN
msnadleuaiiorfumaludomaniseanaasiell
nIdnnAudaLdslugomis
msysannsmeluladtagusevg Sumasiinuesasnds
wazdeyavuining
nagnsnskanazAslussuutesmenisnainadelvg
msuinsladafndiileativayudomisnismannadill
N3IANTTYDINUUUYTUINTG
n3UsediuranarinUsedvsnndeaninisnanaatsing
n3dan1sasusssuludomsnisnainadslnl
nsdfnwinisinnisteamdlugnamngsua q
nsdLavelkUNagnitamnsaanaislwllaedn
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v =
WA lAI5183Y1

AU 04308372 3(3-0-6)
Fonulne nsindedan
%ammé’mqw (Procurement)
1AlaTe58321 (Course Outline) Fruautalaeusseny
1. unuwazanaddvesnsingednmlugsivadilmd 3
2. mudullnteuteshedndadam Tassaiauarsuuuunisdnge 3

LUUTINALELAZNTZANEEIUIA

3. pavurumsindadnm 3
6. nagvsnsdadedam 3
5. nsivuadeimuavesAufuarUunansdate 3
6. MIdenunamiy nszuIunsdndengindimineuas ¢
nMIUssiiiunau
7. msdavidygn Ussiiusungvang warmsuszsduninudedy 5
AszUILNISIRTanT
mslaeitayansdsdo: dunu 11 Mils warnisawmu
u,mmqmﬂ%’%’agmﬁ'aﬂm?fm%u’[,ﬁn5@%@aéﬂqﬁﬂizﬁm§ﬂww
10.  waluladadvia Jygyusshivg LAZSYUUATTEAUNALIE 3
nsindaiam
11, maUszgndlduninnsdndesdudedu %
12, madageiaviaindisUssive B
13, nsBATIenIdAnulunAgina 3
14, swuumsdatedadnenindg (maudl 1) 3
15, swuunsdntedadnenindy (aud 2) 3
774 45
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A1 bASISIBUN

WU 04308373 3(3-0-6)
Fonrulne N15AANTINITUY
Fanwrdangu (Sales Management)
LAnlAs935987397 (Course Outline) Frunudalususseny
1. unumwasnsngluszuunisnaaaiialvl 3
2. TpssasefiuuneuagnisuimmsnenTyARaluIuYIY 3
3 n‘ixmumimaL,La:ﬂwqﬁﬂi'iu‘uaaﬁa D
4. mInsuEuLazivuadmanenisue 3
5. nagndmstamsunniolagnsibengndn 3
6. WMATANITLA521HDTBILAENNTUANTIVIY 3
7. psuInsAnuduRusiugne 3
8. mylsziiunanisufuRnureminaang 3
9.  msinsideyasenuisuarngAnsiugnan 3
10.  msldwaluladfdviauasUyaugivglumuae 3
11, npgwunewazaessailunsg 3
12, msuimsaudaugsluaueg 3
13, N30 luTBINIMUUYIUINTT 3
14,  nsddnwIasdSaLarauwmallun1sInNIsNIYIe 3
15, nsthiauelassnuiiagisiniseney 3
374 45
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WA1LASITI87Y1

TUATUN 04308374
YN ine: n1saUanasdelugl
Ya3vn1wndenge:  Modern Retailing

1A1lAsas1eivn (Course Outline)

1.

@ N @ & B ™

11.
12.
13.
14,
15.

] W

Uingnise

Y

Wanadel
Fannnsuaszuwuugsiaduan
anTwwIndeNngsiamUanuarngAnsIuguilan
nsidenviaiinedmugsiadnudn
nsdan1sauATlugsAAAIUEN
N13UIMIAUAIAIATY

nsmesalugaiadUan
nsdasumsvelugsianuan

=

msusnsgnalugsfianlin
nsasanuduRusiugnm

nslideyauazvalulagaivialunisdnnisaan
Jyaussivguazuinnisuninainlugsianuan

nswisiunaznagnsniswmungsivAUanadelva

9385350 AUSURATOURBEUSLAA wagn1sAUENog1edsEY

msuauslasuLIRnssUAUaN

e
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W1lASe5187Y0

TWEIU 04308375 3(3-0-6)
Fanrwlne Aavznisveadelng
Fonrwsengu (Modern Salesmanship)
tAlAse51831 (Course Outline) Frurudalueusse
1. wdnms wwafn wagnszuiumsueadslmilugsiauinnssy 3
2. nawadulate wgRnasugndn uazusegdlalumsde 3
3. MIETNANATNAAIILEENITULEUDANAILAGNAT 3
4. nsndgnAndmaneuaznTliasizilenianisng 3
5 MIlATIeilayagndl fa1n wazanedy 3
6. mildteyaiieatiuayunsdndulawaznisnauimanisey 3
7. manadeiivinuuagnsvhaudilatiagmuesgndn 3
8. mIaiuANLFURUSAvaNAMAENTUTINIANNENNUSTY 3
anen
9. msldmeluladfdvianaslygssfvgdainasshativayy 3
UV
10.  MsHeEnNNITIIBLaENTEUaRMAT 3
11, N19L3916850IM NIV 3
12.  nsdenmstalindaznistanisuig 3
13, MIUIMIUAINITNELaEN1sinyIANEuRusiugnAn 3
14.  m3tanan1svie 93us33u arududiudivesteyauay 3
Anuuiiaveuluauny
15, nsUszgnaldnszuuniveaislniannnsdineuay 3
NFASYIBUNANTTITIUS
374 45
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WA IATIINEIYN

TV 04308381 3(3-0-6)
Fanwlng n1seansNsRaIARUUYsaNT sl
Fanwdangu (Modern Integrated Marketing Communication)
\AlAT9318781 (Course Outline) Fruaudalusussens

1. Auvane unum waseauddguasnisngluganisraeedelal 3

2. MEETHLUIUALASAMANYBILUTUAIIEARTTID 3

3. wgAnTsuguilapgaluluarnisnauaues 6

4. @enthvunglunangall 3

5. MsTaLEuNIADEIIRaIALUUYsannslugahaa 6

6. ﬂaqwﬁnwaﬁaawmvummmﬂuqﬂnﬁmﬁammaa 3

7. \isnsiieRdvialumsdomsnisnann 6

8. dnumrdeuazninausudeuuunamanvlugaiagiy 3

9. mslavanadyln 3

10.  msduasuMsegUilnawazn1sauaiun1svelutamiemnisi 3

11, nsmanananss Uszrnduius n1snaneianssy 3

12, msUssdiusauazuiuugandy 3
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FWEIU 04308383 3(3-0-6)
FoFrnrulne: I3BEITUNNTTAAN
Fodvnwndanne:  Marketing Ethics
1AnlAT95187%1 (Course Outline) Sruantalusussene
1. unidgasesssunenisnaIn 3
2. WUIAAUATWANNIIVBIRILEITUNNNITAGA 3
3. AWEITUNNNIAAAVDIANTTUN G 3
4. HaseiituunisesssuvaniInain 3
5. s3esTuseguslaauasyldulndy 3
6. 3ILEIIUAUNIINNUANAYNTNWNITAAA 3
7. AWEITUAUNITIVUNITAATA 5
8. nilddeyaruilnauaznisAunsasdayadiuynna 3
9.  ssesvsulunisioansnisnainiiva 3
10 93essaludedenussuladiardurigouses 3
11, susssudulyuiusziviuasimaluladadelviniainisnain 3
12, Jgmuazdelandlumsiisesssuniinmanain lUufun 3
13, arwdudnveusodauuaznisnatnes iy 3
14, A5 NHUlATNINUIANTSUNMTAaIRBE19HaSuEITY 3
15, NMIUEURNIMANYIVTalATINUATURILETIUNWNNITAAE 3
734 45
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1A TASI5187390

THAIY 04308384 3(3-0-6)

Fonrwlne Msmamdaiiu

%ammé’anqu (Sustainable Marketing)

wnlasesnedvn (Course Outline) SruaudalueusIEny
1 ewddyrasnseainieauiuinveusodinu 3

Lardannany

Z LLuaﬁmﬁugﬂmﬂmmaﬂﬁﬁmmﬁ'ﬁaﬁu 3
3 Aeseinginssusazuuiliuduilon sewedeslelygUszivg 3
4, miﬁmum*?mqﬂizaaﬁuaznaqwémwamé’aﬁu 3
5. msvenuuunAnAuTuazusse s dulinsdaduinden 3
6. ﬂaama‘ﬂ"ﬁﬁgaiﬂmLLazﬁmmmamﬁm%ﬁaxﬁaumqwmﬁqﬁu 3
7 msidendesianissvinefisndeidanndeuandiuilan 3
8 nnseansmsnaiamuuAnLedALazELndey 3
9. MITASHLAYNTUINIIATIAUA 3
10, m3ianaLaL U UNansEMURBRLI NS DA BINER 0L 3
11, MIAsIANEAne1gIng 3
12 nseenuuunagmsnsaanadeiufinveuluaniunsalate 3
13, msthiauskHuRaALed AILAYEILIRGEN 6
16, Ussfiusausunsnanmiiiodniuazdanndon 3
394 45
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AU 04308385 3(3-0-6)
Fanwlng mMsuImsgnAENRuS
"f;am‘le}'lé'dﬂqw (Customer Relationship Management)
\AlAs4918797 (Course Outline) Fuautalusussens
1. woRAkasANUEAYTed CRM KagdimuinIs 3
2. msudmsgnnduiugiBanagns unumanuldiieulunan 3
3. wpdnssuduslaniuauaanisesgnA Customer Joumey 3
4. nspviumTuisgniduiusmgnalual SnwignAniia 3
diayaA1gnAn
5. msdamsfeyagndn iiu Aasiei asegudoya
6.  msiansteyagnidnemaluladiiviauasUyyiusshiug
7. msmausunagninismanduiusuazvaiislusunsurudinius
8. nnsdmmsuszaun1salgnA1 Customer Experience Management
9. pnsheansmInaIAuUUANIzYARA BonLuUwarainsIuiiinge
11, mseanuuulusunsuusmsgnAnduiiugseninegsnanugsieg

12, msiauaznisUssdiunadiiavesnsuinsgnanduiug

13, 930535 Arandudiusi uasngwnen1sUIINSENANALTIUS
16, msthiauauNunTUSTaNAEURLS

15, msUssiuleunTIUImTgnATaURUS
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shaIY 04308386 3(2-2-5)
Fanrunlng nagnsasassaianisluslunuaznsnatnians suadelud
Yandenny (Creative Strategies for Promotion and Modern Event Marketing)

1A1lAS9518397 (Course Outline)

1.

10.

11.

12.

13.

14.

15,

LLu’;ﬁ@]Ltas‘uwummamaqwa’a%’waﬁﬁtﬁaﬂ1364&;3“331
NMSMANIALAENISAAIANINT SHE YW
ATEUIUNTTV IR UNALNSANASUNITIAIALAZNITAAN
AANssu
MIWATIREUSIAR Aane ATIAUAT waznTUYITy
nsiMuAIngUszasd naudvisng wazuuamnig
nnsdeeEns
MSWAIUILLIARAS NETIALALTBAIILNENNTNITRATN
\nsesiladaaiunismaiauaznisidenldlivansaudiu
nauwviung
do deavneRivia uazenduiagnArlumsduaiunisnain
WUIAANISRANRNANITHLATNTERNLULUTEAUN Tl
anm
maaaﬂLmuﬁaﬂﬁmﬁaa%‘wﬂﬁﬁﬁauﬁmEmz.jﬂﬁh
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