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1. nadawsn1seuivesUszaunsalnnaguiy A1sRnuIaEvRANY
- AensiuazUszandldvinniniondisregedsiunasmalulaBarsaumaioudly
Uymlun1suimaussa
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. fimswﬁuaxﬂwLauaLme\am‘mﬁ’{]mmmaqﬁﬁﬁ)ﬁaqLﬁmLLaz‘u‘%miaEimﬂusaﬁw
TaglgszidauiTitenazwaluladalsaumanivyay
9 ¢ a 4 ad | A a a o a we '

- ASNATIALUIAANIIENS Il iWemnUssanSnmvesgsnaninujiRanueg

- @assauasiiaualaswanianivsslevisednuusznounisethadugusss

- deanswavyihausiuduiuniiaiuvainvateneinusssuleegeiiussans nm

- WughihlunsdeansuazysvanuauiudididulddiudsluuiunvamuTausssy
Wistuindaulasanislianisa

&

- uansoanivarulufieorinuarilauinislussivaaiiaadtennuuseivlauas
Aufanels
- udnseaniesesssuuazassuussalumauiuRivdnedasiud wieuvianunsa
vhuswugBuldedsiussavsnmlugusyamnsluesdng
- UsuilunauazasunmsyfiRnuaniadnwidednvihssnunasdiauenasuniy
winimmsiaegegnseazidudioondn
2. 94an
MUUHUNSANE
3. NIIALIALALATIeEHDY
nsinUjURuaniafnndaluiiousuneu e loudlutay s1uan 16 davida
Wiuaily 1 memsfnw Ui 4 mensnendl 2
msAnUfdRnulurisniagg feussusduiiouswey Aeduieuiquisy U9 2 uas Uil 3
4. mydauasUssiiugiey
dmiun1sfinay asusslluasiduil nmsdszgadldanug nsuddaym n1s
#39a55A wagviruad lngsiu wwudsadiulaeimiianu nmstufinnsufdfaudsedn
#Uni uarlasaamundaduay luvaizfimsiinufdRauaniadnum nmadssduasiipa
ASOUARNI W INTTUAL TN deazvioumadufiuasduiYgmotauiaie de wuu
Uszidlulagimtheu meslasauania wasnisiiauelassnusonnznssunsuangns
wazanuUIznounIs
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2.3.6 MINMARIAMIFIRUGUaINTIMRUANARNENTIEUT TEAUMANEAS

WHUNTITEUTTZAY Wi Usugn naufidulddnude

wangns (PLO) gnornans | Sdeviend | A0 | dwse | Audidn | ennsd | enansd | 1R
YA Wusha | Unidie | Al Hasu | Usgih oh
WH U 2. NANGN3
LATHENT

PLO 13131245379

vieafleuaguinig

AUNSNNG YRS

vioufienedediulng v v 4 v v v v

THwalulagansaume

Mnzaunussdey
FBvaivmsngnaes

PLO 2a519855A

LUIAARINUTUNY DY
IR v v v v v v v
§INWBUNY Y
usnig
A v vl
PLO 3#faansnugou
AUUTUNYBSINANTS v v 7 v v v

VaaeInazUsAsiuY
Wy inusTula

PLO duansaanii
yAGNNMKAENSHAR
uimsfimngAun v P v v v v Y
iusniugauly
USunvaInIIviewniien
LaLuINIg

PLO 5UfUfauania
AnwilagiiAuga
mMsreuflanasu3nng
Tugnsvineniluaniu / % v % Y v
Usznaunsialag
AT HETIULAY
wanujuilunis
Usznaudeaw
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2.3.7 MINUEAINAENENTRUTTAURANGATUAZNATNEN15BEUSMNLIASEILANAAL

HaAWSN1TsEUSIzAUMANgAS (PLO) Lanui | 24inwe | 3.9%u599u | 4.4numz
UARA

PLO1 Atps1zsigshavieaiiisanazuinisnumdn v v 4
gufinsvieuitenediedeiulnglinalulas
asaumaAvnzaumuszdeuismadnnsi
alLEE
PLO2 a¥eassAluafnmuuiunvesgiaviesiies v 4 v
Wa¥UINIg
PLO3 Heansiiug{Bumauiunuasssianisvieaiien . v v
waguimsluwwiniusssule
PLO4 wamsoanfiayainnmuaznisiiinuinngi v v v
mmzﬁ’umiﬁmuﬁ'uuﬁ’wﬁ'ﬁu‘l,uu‘%uwummi
viouflenuazusnis

v v v v

PLO5 UfjtReuaniafnunlagtininuiniunis
vieafimauazuinisiugmahenduaniudsznounis
IalnerrdafisniesssuuazndnufiRlunsusenau
AN
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2.3.8 ANTNLEAINAANS NS BUSTEAUNangnTuasaanSNTITBuuaa I v Anuialy
UNINBIABNBATANENT W.A. 2569

NAAWSNISITIUTTEAUNANGAT HadwsnSBuinIIaTeiviAnyialy umAnendbinuasaidns
(PLO) W.A. 2567

GE | GE | GE GELO 4 GELC'E | GE | GE | BE | GE | GE

LO | LO | LO e ie s b e ke §il (5,

1 2 | 3 (4142|4351 |52]| & i 8 9 | 10

PLO1 f‘amiwﬁﬁqsﬁaﬁamﬁmuaz
Unmandnvguiinivioadien
atadeiulaeldinalulad VvV Vv |
ansaumaRmzauaussidouds
mﬁﬂmmiﬁgﬂﬁm

PLOZ @$14as5AluIAnnILuIUnN
e ~ v IV v v v v I vV
UYRITINIBUNGINATUTNS

PLO3 &eoansiuyaunuiunyes
gsfanseanelLazuinsiuny v v vV
Tausssula

PLO4 WaAAI@BNNUATNATNILAL
aa a ~ o o

AN5HINUITATAMAUIZAUNITINGTU

] ) g & |+ v v | v | |
imnupdau’tuuwwuaamimmmm
LAZUINIg

PLO5 UfjUAnuaniadnulagii

ANHIAUNTVRUAE A TUTNNS
Tgmsviendluaaudszneuns VIVIVIVIVIVIVIVIYV|IV|V]Y

IalaeAdafasusITuLaTan

UuRlunisusenauigdw

wanEg wadwinanSeuimneneindnuily wnivendeinuasans we. 2567 fsiwauBen fatl

GELO 1  sndadmnmaniivanvasluysannsiunisiiey msmduiBaluiminerds (g - K)

GELO 2 thiausuuammsudlatigm msdadulalaglivinuemsAafimnzauivanunselld (anwd - K)

GELO 3  Fwnswvianunsallutligiuuaynusunisyheisaussousnailudussnaumsiaediumenseay (Anug - K)
GELO 4  Ussenaldvinysnienuniy) nsdeasuardumaluladansaumalunsidounasnsvhausmiugau

Sub GELO 4.1 Aemslagldvinuemulunisieuuassndudia (inys - S)

Sub GELO 4.2 Mineluladidviauasansaumeldogugniesmuvdnnislunsioans n1svinauuislunsviausuiugdau
(vinwe - S)

Sub GELO 4.3 Foans vidpthiausnanu medsnsvsaguuuusi q 18

GELO 5 uimsdmmsruaniielianusodndudisuaznisiouls

Sub GELO 5.1 guanuias Uimsdnamsmuesissumeuaziale (nwe - S)

Sub GELO 5.2 uansnaniienisiiunniAivatsmiaiuazyanady sathmne Indsgunndlunisiniuiinussdriu (audnas - C)



GELO 6 uampenisqussiuuazaesTsuiugilunisaysiuiudau (a3usssm - B)
GELO 7  Uszlunuies Amuad g mamumsifounasussdiunaiiouiitodmuinues (padnyus - C)

¢ a @ o O W W o & da A o - a W
GELO 8 UszandauwAnamnandunaiileaifvesdon uasiaunadndsiu lunsdndudinmdeviianssuluumine s

(Raudnuie - C)
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o ' w e v o v v o Y
GELO 9 vhnuswiugaulugruziuazdam Tnefunummwihiivesmules (Radnung - ©)

GELO 10 uameenismugiilalunrindulne drslideimusss wndnwaliidon pitygfesiuiaslssfamanivasni

(Auanwae - C)

2.3.9 MTIUEAIHAINSNTITHUTTEAURANgRIuATANTIaUTANIN I RN lUII AN EInEATAENS

W.A. 2567
dussausviuadnAnuialy umAvendeinuasanans w.e. 2567
AT | AU | A | A | A | A | e | dua
wadnsnsFeufszdundngns (PLO) | Fomns | m | nisidu [ dinwe | wy | ms 13 \u
wezans | g | guss | m1s | dau | dams | e | wadles
dauna | g | neu | An | 5990 | Aules | maen
n13 Lk
PLO1 Aiasevigsiavieaifienazuims
mwé’ﬂwqwﬁmsﬁaaLﬁaapﬂwaﬁaﬁu v v v v 7
logldinalulagdansaumaiivngey
muszlouTEmadnmsiignies
PL?Z!aﬁﬁiaiiﬂuuzﬂﬂm’]u‘l.l‘iﬂ_m‘tlaﬂ v 7 v | v v v v
FsfaviBAnEIEsUINIS
PLO3 domsfugBunuuiunasssia
msvieadivanazuinistunyTauss v 4 vV 4 v
1%
PLO4 uainsaanieuAdnaIwuasnisil
InusmsimzAuMshes iy v v 4 4 4
gauluusunmvesmsvioniiauaruims
PLO5 Ufjuiaruaniafnuilngiin
Avmiiunsvisaiieanazuinisiug
nsviandluaaiulsznaunsialag v v v vV v 4 v
Atlsileasesssuuasmanufuilunis
Usgnaudgnan
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2.3.10 ANsEANUUUNANGATNFanRdasiuNAdwsnsSeussERUnaNgAs

AuznINNSWRILIMANgastalduuiAnnisesniuurdangasuuugaunau (Backward Curriculum
Design) lumsiwuwangnsdaumansimudin A dmsassassAmsusnsLilagshanisvioadion titelr
Hdundngnsiiunadniuesnisiioud (Outcome-based) n1sesnuuundngnsuuudeundy o 3813
MumundngnsRRsERuTeITauissduuniFeu Tnesuannsfuaimnedaeneminisug
Ll ssudaeulirreunguid oty widadulififeuddudulunszuiumsiSeudediauiais ms
ponuuuludnuaziazdunningUszasdanvinefideinsiifidouussy udferenunufanssunisioud
sasmsUsziunaliaenndesiy ieldifuuamdunsdarimingnsuas umumsaou faiy anenssuns
Waumdngnsddbanmunnadnsnisiseusld 3 sedu loun

i JEAUNANENS (Program Learning Outcomes: PLOs)
2. 58AUTI87%T (Course Learning Outcomes: CLOs)
3. J¥AUUNLIBU (Lesson Learning Outcomes: LLOS)

wdandiauznssunstaumangnsldimusnadninisisoug sefunangns (PLOs) 990013
Ansziteyaildangiidnuieeuasmhsnuisuiaveulunsndadodio sadsnsRnsanm s
p1intufundngnaudr auznssumsidldesnuuunadninisideuiseduneien (CLOs) uazszduuiToy
(LLOs) Wilauaenndosuazndeulostunadndnnsidoussedundngns (PLOs) msfmuawadngnsiioud
ludnuaedunsnaumudszuuiluudduanisfuaisiug seduuu nanfe edvne q lundngas
wsshefuduaiuliianaunsoussquadniniaieuisviundngnsld uagluiweudsatu uniSouluus
avmeinfiesldsuniseonuuuliidetenisussqradnsnisoudssiunedviduiu

Program Learning Outcomes
HAWENSFIUFTEAUMANERS

Course Learning OQutcomes
HAANWENSLIeUITERUTIETN

Lesson Learning Outcomes
HAGWEN1TRBUSIEAUUMLTOY

MAvdNNIsHAsVRNETInaTIN AMNSTUNSITRILIMANgRTslABenLUUANgRsAaUaRs UMY
anirmsaisassAnisuimsiiessianisvieaiion Taefmualivinaivianzuasmineilnussaunisal
a = [ a o : a 5 £ ! at as aa 2/ LY
Jormdumanivudn Gnsednlumneiagdediunumsuiiunmsianni@eliamnsoussauadng

nsispusseiundngnsldednsuiiu venant 8l vanadndnwinld wazvanadyuaenids i
I ¢ a ) [V %)
JuesrussneuiaSuiveativayunisiseuiegissauu
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3. PMUIUNUILAA Iﬂiqﬁ%’ﬂwﬁnqm 5187391 A1ASUIYSI8TIYT LAZLHUNITANE

3.1 S1UUVUIBARTINARDANANGNAS laidfaendn 122 wiqein
3.2 laseadanangns
1) waandgAnwnaly laidaenin 24  wiaefin
Tnefiandosdeuseivlumnafnumluasuns 3 dwu fai
L sednAnwviluiiaunamudnuazdan un. 8  viwin

2. s183Anw I lURRRILIANSTOUY 19 3 ey Lidesndn 4 wuaehe
- AUNNSAETLAZANSAULNA

- AuUNIZER
- pumsiugusznaums
3, rednAnwrilUiwmunaLssaus Litesndn 12 wiede
ufiszylunadwsnisFoudssduningas (PLO)
- PUNYIRIUTTTY
- AUAITIRNITAULDS
- AUNIEEUSReATIN
2) BRIV NANIE laitffoundn 84  wuqefn
- AiugAnin 30 wiedn
- A awizdeAu 27 WUIBAR
- g uden laideanin 27 wiein
3) BUINIYUADNLET laifaendn 6  vulenA
4) nuanEnUszaun1saiiunadw Laiffaan 8  wulwha
3.3 5787991
1) visanivAnwnaly lsidaanin 24 wiqEAn
1. 31aﬁmﬁwwﬁ"ﬂﬂﬁﬁ’mmamﬁwmsﬁﬁm . 8  wuwin
01999111  INWATANARSASINANERSUNILE WA 2(2-0-4)
(Kasetsart Creating Knowledge of the Land)
Fn 1w UTEIIA 1 A9 6(--)
01355103  nwidanguiitelenialunisvhey 3(3-0-6)
(English for Job Opportunities)
01355207  mswWeulanaun1widangu 3(3-0-6)
(English for Correspondence)
2. sedudnwilUiiwaundussaus i 3 1y litesnin 4 wihefin
- funsAREnIuaYa AU
- ATUNIZE

- umsdudusznauns
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3. 9103 AnYT AL AN s ToUE Lldesndn 12 wihefe
sufiszylunadndnisisouiseiundngns (PLO)
- PNV TRUTTIY
Tnevdenouseivideluil 9 6 wuedn
01355209  nwidsnguiiientsdeansluaiuendn 3(3-0-6)
(Communicative English for Careers)
01355303  widangquifionisasinsey 3(3-0-6)
(English for Employment)
01355304  AWIBINOWAMIUNISIAUNIG 3(3-0-6)
(English for Travel)
- FUNITIANITAULEY

. ﬁﬂumsﬁ'auﬁmaam%ﬁm

2) BUINIUVUANIY liitaundn 84  wiefn
2.1 %ﬁugm%ﬁw laitfoandd 30  wuqeiA
01390111  szUUMITViBLTET 3(3-0-6)
(Tourism System)
01390112** Fpineuaznsdeanstuianusssudmivauuinis  3(3-0-6)
(Psychology and Cross-cultural Communication for Services)
01390113** ﬁ’uiwuq‘iﬁw%mi 3(3-0-6)
(Introduction to Hospitality Business)
01390114  mwiideswuietugsisluduazdioud 3(3-0-6)
(Introduction to MICE and Event Businesses)
01390211 wlguwarsisziasmaviulingranelugsiaviondion 3(3-0-6)
(Public Policy and Law Compliance in Tourism Business)
01390212* ﬁaﬂzmiﬁaaﬁuazﬂﬁﬁﬁumqﬂﬁﬂmﬂmmﬁmi 3(3-0-6)
(Arts of Communication and Personality
Development in Service)
01390213* waRnssuguilaauazniseaniuulseaunisol 3(3-0-6)
\Teasneassn
(Consumer Behavior and Creative Experience Design)
01390214** mié']’@miw%’wmﬂiuywﬂuqmawnﬁuﬁadLﬁm 3(3-0-6)
(Human Resource Management in Tourism Industry)
01390215* n1smanswasiudmiugsRavioudies 3(3-0-6)

*51e3ytn
“*ge3UTul e

(Contemporary Marketing for Tourism Business)



01390218
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mMsdansnsaniiunuuinislugsianisvieaie

3(3-0-6)

(Service Operations Management in Tourism Business)

2.2 FYnang laidaenda 54  wqefia
2.2.1 3B NaNZUIAY 27 wiqefia
01390216*  ANUARAY19ASIALlUNISIBALTiEn 3(3-0-6)
(Creativity in Tourism)

01390221* walulaBasaumaitegshaviaaisnazuinig 3(3-0-6)
(Information Technology for Tourism and Service Business)

01390231** niNEINTNSTBLTEILETMITAUNNESsdTSA 3(3-0-6)
(Tourism Resources and Creative Journey)

01390321  msdatiniisanazausinamard 3(2-2-5)
(Tour Organizing and Guiding)

01390322 msflufuszneunmslugsiaviendlendeainsassd 3(3-0-6)
(Entrepreneurship in Creative Tourism Business)

01390351 Audadulunisviendien 3(3-0-6)
(Sustainability in Tourism)

01390352** m1sdamswasliseideyalugsiavieaiion 2(2-0-4)
(Tourism Data Management and Analytics)

01390353*  ms1aumunagnslugsiaviondien 3(3-0-6)
(Strategic Management in Tourism)

01390491  s3ifeuUdBifefuguvgsinmsvieaiien 3(2-2-5)
(Basic Research Methodology in Tourism business)

01390497  &uuu 1(1-0-2)
(Seminar)

2.2.2 JPnaWIgkaan Laitfagndn 27 wuqein

n. ngudanuaulaenie
WihdeniFeuneivseluiliivionndt 18 miefin mnngudwilaivmis

(1) ngunsvisafisanaznaiiumig liitfaenn 18 miaefia
TnsidoniFeuanseivseluil
01390323**  mssniluaugsnaaenisiu 3(3-0-6)

*$1e3 lw
51830l

(Airline Business Operations)
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01390324* n159aN1TaUNTY
(Airport Management)
01390341  nsdmidiuendssmne
(Organization of Outbound Tours)
01390354** N153ANTTYANNIBUAENS
(Destination Management)
01390361** AISIANITOLIUA
(Event Management)
01390421* n1s¥an1snsuInastuniiandu
(Inflight Service Management)
01390441* Uszaumsainisvieddiondsenms
(Gastronomic Tourism Experience)
01390451* misvieafisamnaden
(Alternative Tourism)
01390462* msadrsassAdeuasiiemvismsvioniios
(Media and Content Creation for Tourism)
(2) ndun1sUINNT laidfaendn 18

TnsdaniSauannsiedvnnaludl

01390371%*

01390372**

Q1390573+

01390374

QL3903 5™

01390471*%

01390472

01390473**

*sg3ulud
**51391UTUU

NsALTUIULHUN DI

(Room Division Operation)
AT TAZ AR

(Food and Beverage Operation)
Ausznaunslugsivaduaggunn
(Entrepreneurs in the Spa and Wellness Business)
UN3aRIMAZEINITIUN A

(Barista and Coffee Shop Business)
NUINsdmMIUEIAATed Iy

(Services for Cruise Business)
Aauzwasunsimunasuasiing

(Art of Bartending and Wine)
nsdanissglalugnamnssiuinig

(Revenue Management in Hospitality Industry)
Aatvgn1susenauaInig

(Art of Culinary)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

HBER

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)
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01390474  nsindedmiugnaImnIsuuInig 3(3-0-6)
(Purchasing For Hospitality Industry)

9. ngudMeAIUTEmameuedn lddesnd 9 wuqeina Tnednw
- MEIANUIZNAN T T EDIN1E TN TIREIN B ILAET 9 U2BfA

ANFNU TN AN Tid 9(--)
3) nuaAIYILAaNLES laddfaenin 6 wuawin
4) wuEnUszauniIsalivan laitiaenqn 8  wuqenn
01390299* Hnu | 1
(Internship 1)
01390399*  Hnau |l 1
(Internship 1)
01390490  @unnadnw 6

(Co-operative Education)

3.4 anuduiusiundngnsduil Uaseulunms/maivduvesdniiu
3.4.1 vannivy/nguiv/sedvluvdngasiiiUnsoulasams/nad/méngassu
e lumnaindnuily
3.4.2 mnn3vy/nguivy/seiuluvingnsifUnaeulinmus/naiv/mingassu
"

TeinunngiviunainiugivininazianzdeniUnaeuliiuidnves
WANgnIau

*57e397 Tl
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3.5 A195UIU5183%1

(31390111

01350112**

3.5.1 Mednndusiaivivemangns

STUUMIVIBATEN

(Tourism System)

ssuumaieniion seiUsznevnarlassadnuesgnamnsTLvioaien
NansENUYDsgRAIMNTIIMadied unumuesiidiulddudelunns
Wanmsvaaiienodnedsiu anunsaitiegiuvesgsianisveiion
woRnssudnvieien memausuLaE RN o

Tourism System. Element and structure of tourism industry.
Impacts of tourism industry. Roles of stakeholder in sustainable
tourism development. Current situations in tourism business.

Tourist behavior. Tourism planning and development.

Ininenuarnsieanstutausssudmniuauuing

(Psychology and Cross-cultural Communication for Service)

Uszlny dnwaie Lazlunliiueasnuuinis LuIRALATNENNI9TATINeN
Hsmdnen waznisdeansdiatansssuiiindsegndldlunisie e
AanuT iy AudeInis wazAuAIanTIvesd lUIn1T N1IWRIUN
qﬂﬁﬂﬂ’IWLLaBﬁﬂwzﬂ’l‘iﬁlaﬁ’ﬁ”uE]Qﬂﬂﬁ‘l_ﬁ%ﬂ’li WOANTINDIANITUD
yAaINsluaeAn155InauIn1g 93seussaIndulugsfianisuing
nyfFnw

Types, characteristics, and trends in services. Concepts and theories
of psychology, sociology, and cross-cultural communication,
applied to needs analysis, wants and expectations of service
receivers. Development of personality and communicative skills of
service providers. Organizational behavior of employees in service

organizations. Ethic in service profession practices. Case studies.

** 513U TuUse

3(3-0-6)

3(3-0-6)



01390113**

01390114

31

8

AugILgInauINIg

(Introduction to Hospitality Business)

Uszian dnuni uaskandueimasgsifiinuazuinisewns 3ianns
LLaxL.Luﬂﬁwuadq‘iﬁﬁ]ﬁﬁ‘ﬂLLazu?mimmi FULUUNTINAITUATUU?
'WNm‘iﬁf’lLﬁumuwaqqiﬁﬁ]ﬁﬁﬂLLax‘U%ﬂ’lsa’lmi NSHUITURAZAIY
fwilovesgsiaiiinuazuinisonsslussiurfuazsssuumnei i
nsAnuBnaILT

Types, characteristics and products of lodging and food service
business. Evolution and trends in lodging and food service business.
Management patterns and operation guidelines of lodging and food
service business. Competitions and cooperation in lodging and food
service business both in national and international perspectives.
Field trips required.

awiidesiuientugshvluduag i

(Introduction to MICE and Event Businesses)

AUNLNY UTEian anwae Lasndndusivesgsialuduazdioud
WauIn1s @aaun1saltiantiu way wualiuvesssia dadoundouid
anSwasiogsialuduaziuianssy esdnsiiffunumasaiugsinluduay
NnuianssulusEAulssvALaEIEAUUIUITIR WUINISAILELOY NS
Tanslasen1s WnsguaInakas N3sulinveudinuvesesAnsdmsy
ganaluduasnuiansiuuazianssudfivay

Definition, types, characteristics and products of MICE and Event
Businesses. Evolution, current situation and trends in MICE and
Event Businesses. Environmental factors affecting MICE and Event
Businesses. National and International organization of MICE and
Event Businesses promotion. Operation guideline, project
management. Global standard and corporate social responsibilities

of MICE and Event Businesses.

** 183Ul

3(3-0-6)

3(3-0-6)



129021 1%

0159G212%

32

ulsuneasisazuaznsuiuldngmnglugsiavieades

(Public Policy and Law Compliance in Tourism Business)

g vdnms uazinAaifeafuuleuisasisue ndnnsnaigenans
LLat%EU‘iSﬂ’lﬁuﬂﬂﬂm‘fﬁLﬁ'EJ’J’ZT?NfT‘Uﬂ’]TlJiSﬂa‘Uﬂﬁluqmﬁ’Wﬂ‘i‘iﬂJ
viouiien wwAndusSTUsEANEUAART VRINANUTEMANILIUIARATY
n1silasnsunases nguanefiAsadadlugnavnssuviaaiien Jym
mustessaflugnamnssuviaaiion wasuuamsmsudly nsdifnw
Theories, principles, and concepts of public policy. Principles of
political science and public administration related to
entrepreneurship in tourism and hospitality industry. Concepts of
public administration of countries categorized by political schools
of thought. Laws related to tourism and hospitality industry.
Ethical issues in tourism and hospitality industry and solutions. Case
studies.
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(Arts of Communication and Personality Development for Service
Industry)

ALYNIE AUEIAL Ussan LLa::giJLL‘U‘U"Ummiﬁiammaxqﬂﬁﬂmw
Tuauusns wqwﬁﬁ’iumi%am'iLLa::qﬂﬁﬂmwﬁum‘iﬂisqﬂﬂﬁm’m
U3N3 Msdengidnuarnisdeaisuazyafnniwnues fnusuywd
Fuug wrsewlunisfoans maudanie wazansemainaidedinunay
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Meaning, importance, types, and forms of effective communication
and good personality in service work. Theories of communication
and personality and their application in service work. Analysis of
communication characteristics and self-personality. Human
relations. Etiguette of communication, dress code, and universal
social and business etiquette. Guidelines for developing

communication skills and personality in the service industry.
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(Consumer Behavior and Creative Experience Design)
AuduiussyininsmanauazngAnssudnvieadien lugmaunsau
vioafieuazuinis Uadnouenuaztadenelufidmarengfingsy
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The relationship between marketing and tourist behavior in tourism
and hospitality industry. Internal and external factors affecting
consumer behavior in tourism and hospitality industry.
Psychological and sociological mechanism related to service
consumption .Analysis of service journey .Analysis of servicescape .
Analysis of service supplier resources related to managing service
consumption experiences . Creating appreciation in service value .
Case studies.
nsvansninennsuyudlugnamnssuviondien
(Human Resource Management in Tourism Industry)
wudfin wdnn1g 38015 weznagndnisdaniaminensuyudiionts
vinslugnamnssuviondien wnliunisdanimineinsuyudluiun
lan armuvatnvatenieimusssy A1 din1swa sunasly
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Concepts, principles, methods and human resources
management strategic for service in tourism industry . Trends in
human resource management in global context .Cultural diversity .
Transformational leadership in tourism industry . Knowledge
management for lifelong self -development . Roles of human
resources for service development in tourism industry . Case

studies.
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(Contemporary Marketing for Tourism Business)
SEUULATEIAUSENOUTDINITAAIANITY BT BIUAENITUS NN
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Systems and components of tourism and hospitality market .
Marketing environment . Tourist Behavior . Market segmentation,
targeting and positioning . Tourism and hospitality marketing mix
strategies . Marketing planning . Guidelines and techniques for

writing marketing plans .Case studies.

ALARESETIRluN e e

(Creativity in Tourism)

AIUMNE 29FUTENDU WAZNTEUIUNITUBIANANET19ETTALUNTS
20NLUURE RS s uaz U3 NS unveniien aneldusunueniny
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Definitions, elements, and processes of creativity in designing
tourism produtts and services within the dynamic context of the
tourism and hospitality industry. Creative thinking concepts and
tools. Collaborative communication. Using of technology and
information systems for research, analysis, and presentation.
Service-mindedness and application of design thinking for

innovation in tourism.
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(Service Operations Management in Tourism Business)
wénmsmsdamssuniananlugsiauinis madenviuaiise nisad
a;JJaF]"ILﬁIIEJ N150NLUVLAENATTINULNUNITHARN N1TIANITASIAUAT NS
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Principles in service operations management. Location selections.
Value added. Service design and planning. Managing service
inventory. Service quality management. Managing waiting lines.

Service system improvement. Case studies.

mﬂiuiaﬁmiaum@iLﬁiaqiﬁaﬁmLﬁmLLaxU%mi

(Information Technology for Tourism and Service Business)
ﬂ'am;%:l,gaw’fwﬁmﬁ’ummT,uT,aﬁm‘jaumﬂﬁm%’uqmmwnﬁmiaw?fm
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Introduction to Information technology for tourism industry,
information systems and database management for tourism
management. Types and channels of applying information
technology, data management through basic programs. Customer
behavior in age of information technology, information data
analysis for data presentation. Data management and security,
effective  application of electronic customer relationship
management systems, creativity in utilizing technology for service

and tourism industry.
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(Tourism Resources and Creative Journey)
AMUVNELATUTEAVYINSNEINTNITNBUT BT UazNITLAUNI 1T
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Meaning and Types of Tourism Resources and creative travel;
characteristics and potential of tourist attractions in different
regions of the world and in Thailand; analysis of tourism routes and
major natural and cultural destinations; processes for managing and
developing tourist attractions for sustainability; creation of
concepts and design of creative travel experiences.

Hnau |

(Intemship 1)
miﬁ]ﬂﬂﬁﬁﬁaﬁuﬁugﬂuluaaﬁuﬂizﬂaum‘iﬁmﬂﬁviadL‘ﬁmLLazU?ms
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Basic practical internship in tourism and service establishments,
with a minimum duration of 400 hours and 45 working days
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(Tour Organizing and Guiding)

LwIAA ndNN1S NTYUIUNTS uargULUUASTANITIITET A1TauNL e
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Concepts, principles, procedures, and pattermns of tour organizing.
Tour planning. Information seeking for creating routings. Coordination
and negotiation with agencies concerned. Itinerary writing, costing,
pricing and tour operating. Problems and solution on tour
organization. Post - tour evaluation. Code of ethics for tour guides
and tour leaders. Roles, duties, responsibilities, tour guiding
management and tour conducting. Cooperating with related internal
and external organizations. Practical training, field trips and tour
organizing project required.
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(Entrepreneurship in Creative Tourism Business)

ALY peAUsENaU wazlsuianveanisuend e1ldeadnaassa
wannswaziuaRnlunsandunuwagnsTIanlnagnsdmiugina
dhiileandeadieassd Ussinnvesgsiatniiondaieassd sUuuugsia
warlassaiiseadnisuesgsAndniisndeadneassd msinseina
Jululeniegsia n'lﬁwvﬁgdq‘iﬁa NIIINURUNITHER N1TAAIN N1TLEUY
nsUd N159AN1TAMNINNITUINIT NITUTMTYAAINT UasnTIANIg
aruides mlduinnssumaluladitonsimungsia aSessaudmsu
HUTENBUNTS

Principles and concepts in operations and strategic management
for creative tourism businesses; types of creative tourism
businesses. Business models and organizational structures of
creative tourism enterprises. Business feasibility analysis. Business
establishment. Production planning; marketing, finance, and
accounting. Service quality management. Human resource
management and risk management. Utilizing technological
innovations for business development. Ethics for Entrepreneurs.
nsaiiuaugsiaaenisi

(Airline Business Operations)

Tayardasiuivatugsionistu giimaninisiu nguavsuideu
A1595195M1987¢ Asra1ivuanisiu viavenedeslunas
UszAnsamnisdu suuintsniafiufuuasuuiaiesdy sruunsans
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Basic information about aviation business. Aviation geography. Air
traffic rules and regulations. Flight schedules. Aircraft types and
flight performance. Ground and in-flight services. Flight reservation
system, ticketing, fare, document and process for international

entry-exit, air cargo, marketing. Site visit required.

** s1g39USuU

3(3-0-6)

3(3-0-6)



01390324*

39

n1sinnIsautudu

(Airport Management)

ALVANE UNUIW WASWTNTIT899ta897Y ﬁlﬁm*ﬁaﬂuqiﬁﬂaumﬁu
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Definition, roles, and responsibilities of airport-related agencies.
Organizational structure. Airport operation systems. Internal and
external relationships at national and international levels. Core
airport  operations, including passenger handling, baggage
management, cargo operations, aircraft services, and resource
management. Application of policies, regulations, and safety
standards. Strategic marketing planning and revenue management.
Aeronautical and non-aeronautical business operations. Airport
experience management. Sustainable airport development
strategies. Professional personality and service-mindedness in the

aviation business context.
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(Organization of Outbound Tours)

WANMT 09FUTENOU WansTUIUMSTaINISTaIisteenuanUssie
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Principles, components and procedures of organizing outbound
tours for leisure. Business operation, meeting, and incentive
tourism. Routing information retrieval. Coordination and negotiation
with tourism suppliers in destination countries. Coordination with
people and agencies related. Patterns and guidelines for outbound
tour itinerary writing. Outbound tourism costing, pricing, and selling.
Ground arrangement. Problems, threats, and solutions. Post - tour

evaluation. Field trips required.

audeBulumsviosiien

(Sustainability in Tourism)

nanNN1T wuIfn Auvane antunisallandu wasidvuigvesnis
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Principles, concepts, meaning, current situations and goals of
sustainable tourism development .Sustainable tourism criteria and
evaluation . Sustainable tourist behavior . Promoting sustainable
development of international tourism organizations .International
and domestic models of sustainable tourism development . Field

trips required.
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(Tourism Data Management and Analytics)
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Characteristics of quantitative tourism data, Application of statistical
methods for tourism. Measurement standards. Measuring central
tendency and data dispersion, sampling, frequency distribution,
and data positioning, data presentation using basic visualization
principles and data storytelling, data cycles, various types of graph
presentations. Developing coding and decoding manuals for use
with statistical software, data organization and descriptive statistical

calculations.
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(Strategic Planning in Tourism)
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Meaning, concepts, scope, and importance of strategic
management in tourism industry, resources, and competitive
advantage. Human resource management in strategic management.
Marketing management in strategic management. Analysis of the
external and internal environment. Crisis management and nature
of crises in tourism, human resource development to cope with

crises in tourism. Trends in crises in the tourism and service industry.
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(Destination Management)
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Meaning and types of natural and manmade destinations. Analysis
and destination information management for value and potential
assessment of destinations. Destination management appropriate
to various target groups. Managing and solving problems with an

emphasis on sustainability. Case studies.
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(Event Management)
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Principles of concept, theme, content, and activity design for
events. Marketing communication and event sponsorship.
Technology applications for analysis, planning, operations, and
promotion of events in the tourism and hospitality industry.
Budgeting and cost control. Coordination technigues and problem-
solving for unforeseen situations. Risk management. Evaluation and
event report. Attributes, personality, and service-mindedness

appropriate for teamwork.
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(Room Division Operation)
Iﬂida§1€ﬂw3U?w15ua331huJUﬂﬁiﬁﬁVGUQWumaduwinnﬁaaﬁ?ﬂtﬂidmiu
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Management structures and operational patterns of hotel room
division. Room management, reservation, reception, registration,
luggage handling services, information services, expenses posting,
checking out. Characteristics of housekeeping equipment and
supplies. Management of housekeeping inventory and equipment.
Cleaning function. Linen and laundry room management
Information systems and software application for room division
management. Management problems and solutions and field trips

required.
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(Food and Beverage Operation)
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Concepts and principles of food and beverage service and catering
management. Organizational structure and personnel roles,
operational procedures in each department. Desirable attributes
and service-mindedness, etiquette, professional ethics, and
personality traits of service providers. Menu planning, operations of
food, beverage, and catering services. Communication in
multicultural environments. Technology and software applications

in food and beverage business management. Field trip required.

gusznaumslugsivaluazguan

)JEntrepreneurs in the Spa and Wellness Business(
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Concepts, definitions, and types of spa and wellness tourism. Forms
of spa and wellness center services. Principles of spa and wellness
center operations and management. Selection of equipment and
technology. Marketing strategies for spa and wellness business.
Relevant laws and regulations for business operations. Safety

standards in operations and services. Basic massage practices.

** g1g3UTuUT

3(2-2-5)

3(2-2-5)



01390374**

01390375**

45

UN3AAILAETINTTIUN LM

(Barista and Coffee Shop Business)
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Revolution of coffee shops. Characteristics of barista. Guideline for
coffee shop business. Marketing of coffee shop business. Feasibility
study of coffee shop. Coffee beans. Coffee standards. Using of
essential equipment and tools for coffee shop. Tea knowledge.

Creating food and beverage menu of coffee shop.

nsusmsdwiugsiasedisgy

(Services for Cruise Business)
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History and importance of cruise line business. Types and routes of
cruise line. Communication and technical terms in cruise line
business. Service in related departments in cruise line. Basic
knowledge of safety in cruise line. Management groups of passenger
in cruise line. Crisis management and problem solving in cruise line.
Current and trend of cruise line business. Personality, characteristic

and necessary skills of cruise service providers. Field trips required.
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(Internship II)
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A practical internship in tourism and service establishments, with a

minimum duration of 400 hours and 45 working days.
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(Inflight Service Management)
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Meaning and importance of inflight service management. Roles and
responsibilities of cabin crew in normal and emergency situations.
Reporting for duty of cabin crew. Normal passenger care and special
need passenger assistance. Inflight food and beverage service.
Safety equipment check and usage. Dangerous goods handling,
inflight security. Crew Resource Management (CRM) for effective
inflight teamwork. Preparation for cabin crew job applications and

interviews.
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(Gastronomic Tourism Experience)
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Hyauazinusssunsusinaesvedanuaring asdnsiiisadestu
nsfusesnanwiiue g naRnsauinviensndeemsiazainude
Theisesensnsiusumndunsduaiunsaaiaveaiiondses
anunisaivasfivndsemsvedanuazing anunsalgsisemslu

USUNUBINITYIDIT 87 NTMAN YA UNIINITY 0L 81T 901915 1LAS

AanssunmsviesiisndsenslumaUszimauazdsemdlne N1908NILUY
Uszaunsaluazidunianisvieaiiendeams ﬁnwmmuuaﬂamuﬁ

Significance, characteristics and forms of Gastronomy tourism.
Identity, wisdom and food consumption culture in local and global
context. Organizations related to quality of restaurants certification.
Behavior of Gastronomy tourists and food beliefs. Guideline of
Gastronomy tourism marketing. Gastronomy tourism situations in
local and global context. Food business situations in tourism
context. Case study of gastronomy tourism route and activities in
local and global context. Design gastronomic tourism experience

and route. Field trip required.

nMsveiigamaden

(Alternative Tourism)

wafRa Ussian gl dnvaly wazmwdidyuesmaiendiemmaden
msvisadigfiofinn maieadieadseiimans msvieadienderine
mvieadierlaoyuey dadefidmauaznisnouauesdemiufiosnissiu
mveadion mIasreyadiin uasnsiuINITViewiies msfinwiuen
a0l

Concepts, types, forms, characteristics and significance of
Alternative Tourism. Sport tourism. Historical tourism, Faith-based
tourism and community-based tourism. Factors affecting and
responding to tourism demand. Value-added and tourism

development. Field trip required.

*eiylnlugl
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nsassassrasuasiemmensviaaiies

(Media and Content Creation for Tourism)
winn1suaznsrUILnsaEsedonanieniionisdsasunisvieniien
AM3719MNULAZNNTEBARUULE 81 nasidenldd e inunzaudy
nauidimne msUszgndldimaluladuaziniasilondvialuniswanuay
mslnaueiiom ﬁ'ﬂwmiﬁwmuiﬁuﬁ’uﬁﬁ'u mMauLEUaNasuaE 19l
ynannw Inuinsluvdunssfaviesiianazuins

Principles and processes of media and content creation for tourism
promotion. Content planning and design. Selection of appropriate
media for target audiences. Application of digital technologies and
tools in content production and presentation. Teamwork skills.
Professional presentation. Service-mindedness in tourism and

hospitality business context.

Aavzvesusimunesuasliu

(Art of Bartending and Wine Essential)

UseiRaeanseafiy Annuddyuona’ oy Ussinnronas osd
woanegeduavliiueansged n1sduunnqugne wwldugsng
wwdasin unumvasgliuimslaniuasuifimuneslugsiauins sinwe
sl dmsilamsnaLaznisd eans fdniianiensluauuinns
i asdurtantunlneuagnimdangy yadnnmimanzandmivg
Thu3nns sinwgn1snauiad osis wnsgrunndsulad nmsguadnu
gunsaliadosiy wasaruansolumsiuiusugBustwasnsiy
uaziiuszansnm

Beverage history. Significance of beverages. Beverage types:
alcoholic and non-alcoholic. Customer segmentation. Beverage
industry trends. Roles of wine servers and bartenders in the
hospitality industry. Technical terminology and communication
skills. Beverage service specific vocabulary both Thai and English.
Appropriate professional service personality traits. Drink mixology
skills. Wine service standards. Beverage equipment maintenance.

Collaborative work ability with safety and efficiency.

*se3v e lu
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n3dnnsselalugramnssuuinig

(Revenue Management in Hospitality Industry)
Ltmﬁmuasaaﬁﬂsxﬂawaqmﬁmmiﬂmmwﬁmﬂﬁ’luqmamﬂiim%mi
f‘lﬁﬁg\ﬁ’lﬂ’lL%xﬁﬂaqméuaxﬂﬁﬁ?ﬁﬁﬂWwa’]ﬁli’lﬂ’l n1sneInsaigUasd n1s
IANTAUAIAIAAINAZNTTIANTITAIUIIAT MITANTSTRMINTIAT ML
nsUswiliunanisdinnisseld nsddnw

Concepts and principles of revenue management in the hospitality
industry. Strategic pricing and differential pricing. Demand forecasting.
Inventory and price management. Distribution channel management.

Evaluation of revenue management. Case studies.

Aadgn1susenavems

(Art of Culinary)

n13vANITNSUTENBUTMIT MITANISEUeUIakayAIuUaDAfBvI
81115 gasunsgrudmiunslssneuamisuazvaanaue gunsains
Usznaveimisuasaulasnne aaﬁﬂﬁxﬂauﬁyugmmaqmmi n13
Usgnaummsuselnveng o Ml kagnsinUfu

Food preparation management. Food hygiene and safety
management. Standard recipes for cooking and desserts. Cooking
equipment and safety. Basic components of food. Various types of
cooking, pastry making. Practical training.

** s1e3UTulse
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nsindedmiugmanTTIUINg

(Purchasing for Hospitality Industry)
unumwazAnudRmesudatolugramnsInuing MIdlassats
uaY MIVMINITInde mnuﬁmﬁuémaaﬁ%’ﬂ%aﬁué’m%aﬁwmm’m%’lu
9 'Luamﬂ'i m‘mmaamtavﬂ‘iumu Nilﬂﬁ’l?lﬁlﬂﬂUﬂ’ﬁﬂ’MUﬂﬁmaﬂ‘l:n‘m”
yosdufiiTnte sy 510 wavulsuiemstisyduivangan duneu
Tun1sdede as195u uaznsUImsOUdaivau nadifinm

Role and importance of purchasing function in hospitality industry .
Organization and administration of purchasing .Buyer’s relations
with other departments in an organization Supplier selection and
evaluation Purchase specification .Optimal amount, price and
payment policy . Ordering, receiving and storage management

procedures .Case studies.

anivAne

(Co-operative Education)
nsflnuftRanulugiugsdnauiinsiluaniudseneunisiugsians
vieadien nsdavissauiewaundndw nsiiauenanu wazans
Uszdunandinaulneninnuiiissaze1nsdime

Professional internship as temporary staff in tourism business.
Report writing for professional development. Presentations
technigues and post-evaluation by job supervisors and consulting

lecturers.

3(3-0-6)
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01390491 sudouitifoiugumegsiansvieadien 3(2-2-5)
(Basic Research Methodology in Tourism Business)
nanuazszlouisisonmsvoniion nsfvuatiam n197195UIUY
n5I9 m‘sﬁgﬁmqﬂiamﬁuamumﬁgm mMsiiusIusiudoya nsasng
wuudauan MIlessilasiniudeya nisldadfdmiuniside ans
\WEUTIEULAEMIUNEUBHANTITY
Principles and research methods in tourism, identification of
research problems, formulation of research objectives and
hypotheses, collection of data, construction of questionnaire, data
analysis and interpretation, application of statistics for research,

report writing and presentation.

01390497 AU 1(1-0-2)
(Seminar)
mManaualazeAuTetideiiuiaulaniinisadieassAnisuinisiita
'q‘zﬁi]m'iviauﬁm sEAuUTans waziaussadewdusieanu
Study and research in service creation for tourism business at the

bachelor’s degree level and compile into a written report.
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5. flanssungu / vinaungu / WoRNTTH
Workshop 7. unumauyR / 31aed
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7. MSYNINTTUNGN N3
aiUsY
8. Amsginsdifinu
9. MsHNUHUR 91809
dnunisal (Role play)
10. 59891UNGH WIEUD
11. wuulnvin
12. nsduAudeya
13, Anwigau
PLO3 Hoansiugduniuuiun | 1. shawsmdugdy 1. N1IHBUAINIY
YesgsRaNITViBs Ay (Collaborative learning) 2. Enukazn1siaue
Uinslunyiniusssula 2. An-dug-uandsu (Think- | 3. 9uweumneLaznsTY
Pair-Share) 4. nsaeu (Manged), UJ0a
3. HnUjUR ssauaues WAz Quiz)
(Brainstorming) 5. fanssunay
4. AINTIUAEN / Ynaungy / 6. msfidrusaaluduiou uay
Workshop WERANTTY
N1TUIIENY AIUABY 7. UNUWANLR / 31889
nsviAanssungy g daunisal
afiuTe
InTrennsdlfinw
NINNUUR 1809
an1uni3al (Role play)
9. FIBNUNEY UaUe
10. n15lalusunsy PowerPoint
138 Canva
11. msapumangeuazujia
PLO4 uansoanfeypdnam | 1. vhawsamiugdu 1. MsRaUAINY
LarNIT3auinsivansiu (Collaborative learning) 2. F18971ULAEN1TULAUD
msvhauswAugBuluiun | 2 Ae-dud-uanideu (Think- | 3. sumeumnenaznsty
vosnIaaisinaruinig Pair-Share) 4. N1sapU (NANgEd uay
3. WnUJUR szauaues Ufu)
(Brainstorming) 5. fInssunau
4. MIIAINTIUNGN N3 6. msfidsuluduiou uay
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WEANTTH




76

HATWENIITEUITERUVANENT NaEvsN13InNISISEuS Fwnsuszdiunan1sdnnisisaug
5. MsHnUHUR daes 7. unuvdyR / aed
anunsal (Role play) dn1unnsal
nseANY 8. MyUsuiiluyAinaInnIg
7. msufuRnukaznsinufdR Uszifiunnesdnsuazion
eRFIalY e HIGH
Tungu AU
9. Anwipau
10. mMsduAutaya
PLO5 UfjURnuaniadnuilay | 1. msdiaussieay, 1. HanFUTEEININBIANT/IUY
tharuifunmsveniioua: | 2 msUfdRanu Usziflulngiimtin
usmslugnmiavihenlugeny | 3. uwunsufoR 2. madauelATINUAe
Usznaunslalaeieds 4. mstufinnisufuRanudssin ARIENTTUANTNSNEATUAE
FFusTIUkaranU{URuAS dUmnk a01uUsENauNg
Usznauinan 5 $1e9uUlasuania 3. $18UlATINUEANRR

5. ANUNSaULazANYNINYR 813158

@ =

AnumenLazfnanmuateInsdlszdmdngasy fedunalndrdylumsduirdeuntsifsunisaou
iielddusinussanadngnsisoussedundngas (PLOs) s 5 ¥ nsdiamezidnenmuesannasslufii
#1499 LLﬂmﬂﬁLﬁuﬁaﬂ'gmw%’aulumﬁmm‘iﬁﬂmﬁ;jqLﬁuwaé’ws‘ﬂuﬁ’lﬁm Tnenanarsdinmudesmagiu
\BaquiuazufoR Sudedensiauidalanunse Snngigiiaviondiersdiedeiu (PLOD), asreased
wuARNIegsAa (PLO2), AeansluuTummmiausssy (PLO3), Landeanivyadnainiazinuinis (PLOA),
wazUssendldniuilun1sufjifanasa (PLOS) leeenufudnanin

5.1 AuUnsauLasAnEAINYRIYRAINg
5.1.1 813138

g1sduszdnangasnssmindaunumlunisessuddalinioniuileduaurimevedangsia
vipaiorivdsundasedmmdtluamsud 21 msdaniadsunsauisiuiunsdaaiuinueiisniu
g SeasiouoglunadwsnisSousuamdngns (PLOs) Tasannsdnnviuiiesdanusivainatsuayd
Usvaunsalysanmsimdouazdievealitidnannintiluuiuliluaniunisaia3dld

WelsinnsdnnisiFsuntsaeuussquimne udngasldfimamfuguanissanuaourosenaseli
Aulummnasinmsgruagsiaumngas Weliiulairornsdinanfismslunsiniounsaou 33e
uasfiddryfiaaAamsssnuuuianssunisidouiiaznisuseifiunafidenadasiuluamis Outcome-Based
Education Fsdiiudasendanisrausuagieazidenidom
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5.1.1.1 é’ﬂunﬂi'i]’mnﬁﬁnmLﬁa’lvrmiauussawaawsmmau's

U

W v o w A w v 7 oA 1 1
nangnslianudAgeddiunisiniouanunienveserarsdfaeu lnoawizerasdlml elimnyiu
lauazaInnIaInNsssuN DU ILLININAEWE N15150u3 (Outcome-Based Education) léagnad]
Usgdndnw lnedinsanfuniseadl

® nsUguidwmAlfeUjuinng (Workshop-based Orientation): &1u$uenansdlng azilni3dn
Uﬁmﬂmmﬁﬁumaﬁwmmﬁﬂaﬂ%"umLLauIﬂ'Na%'wuawé’ﬂamﬁL‘T‘iauiaaﬁ’U PLOs ¥4 5 48 81915
axldSunisuuzinisadundnans Constructive Alignment mLUum’lwaqmiaammwaﬂams
Lwa’L'wLm'flamw;JauwuﬁmiuwsvmwwaammﬁLiauii LAUVANgAS (PLOs), S8aus 183w (CLOS),
wazseAuUnLSEU (LLOS)

® nN1599nkUU CLOs uazn15Useiiiuna (CLO Design and Assessment): 813158 lulazldsunng
ausuBuanslunisimuanadwsninieudszausiednn (CLOs) Anusuiinveuliaenmdaiuas
duasuni1sussg PLOs veendngns wiswiuieuimadanisesnuuuisnisiauasusedunai
wanuatuaziniiza Wy nsuseliuanlassuiieinvinuwensadieassa (PLO2) , nsuseiiu

o ¢ @ s < a = =4 =
NN1TABIAIUNTULNDIAVINWEN15A a1 Tuardnu3ns (PLO3, PLO4) Sannsusziiiuain
= o w a «

-nimﬁﬂmmmmmmmmsalumi'sLﬂ'ﬂ”vf (PLO1)

° 'iu‘ljUWLaEJx‘iLL‘EI“‘ﬂ"IWIG]W']ﬂJNﬁ (Mentoring and Follow-up System): waﬂamaﬂlwmvwmm‘m
A9 (Mentor) Lwa‘meUﬁﬂmLLavauuauummw“Lqu‘zmmeu uonani afinsusy Y
awmiawaauamqammnaLwaLLaﬂLﬂasJuU'ivﬁummLLa ARRINALAUNTTUN1TTANI SIS 8 UNANS
aaqumuwaawanmiaug Lwa’lmmiwmmummmﬂulﬂiumﬁmmmﬂuuasu@mquaqﬂ

14 = a
5.1.1.2 auU3¥IN19 AULYYIYTEY

AN UsETIMAngnsnnvitud A diasenuinueiuinssiu Tnedfanisdnwiain
anugauAnmiiitedismslunagitassme Jsmuderngivarnvarsvesranansdidunnguddy
TunsdaaSulitidnussaradwinindeudsedundngns (PLOs) ldedwasui Tnefisteazdendail

®  ANUTBINYAILIIINITUAENITIY panasdaulugfinandsedudiyien (fevas 92.30)
wazdlimunianidivinis ssaunisaliunsidevesnmnasdiieduasunuaiuisavesianly
M3 Aeseigsiaviesiieanwsedouidmennms (PLO1) 1Hedednds

= ¢ y 9 | v
* anugEvglugasmngsy Ussaunsalazanundeulesiunngnamnisuresnnnansdeaeli
dnaunsnissuznnasdlinwatauay afiassdundanisgsifineulanduiundagiuld (PLO2)

[ - L3 = = | = L] a
® auludINg :N15TANID15E WL'i'ﬂﬂ"Iiﬂﬂ‘Eﬂ‘\]’lﬂﬂNU‘iSLWﬂLLaﬁuﬂiﬁﬁUﬂ']‘i‘éﬂu‘iﬁﬁmuqu’]‘ﬁ’lm Wu

UadvdrAlunaiouiidalifivinue msdearsluuiummianusssu (PLO3)

&

e auduiioandn :Agna75eL

o

Tunvvedwiiluns uwamseanisyadnamuazinusnis (PLOG) &

]

Wunudnvagnsidusddadmiuindnlugnamnssunisvieadisauaszuinig
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5.1.1.3 WHUNAIU1819158

wangnsilunuimudnenmeransdednseies Weduasuaruludanadrinisuazinvianuiuade
19409A 2105 Feazdreaduayunisdanisiisunisaeuiywiunadnsn1sigu (Outcome-Based
Education) loieghefiuss@vsniwgedn Tasusuiniuniinuaanadesiu PLOs il

e dusBuauieinuaziiuady aduauulionnsdidnsiunisdszgndninig eusy wazduauvisly
wazarUszne Tnsiamyluitadediieitednensatu PLOs 1y nisvisaisasgsdafiu (PLOY),
winnssuuinis (PLO2), wagnsdeanstuimusssy (PLO3) ilotharusluy wUSulgailan
T8 uazAINTIUNTSEUF

o WanuianssunsdeunasnisUsziuns [AnausiiafuRng (Workshop) edfumaiianis
aounarn1sUsuiilunaasielmiidaenndasfukuavng Outcome-Based Education 1 ala19158
annsneaniuuRanTIfinssfumsiFouiiayiana CLOs wag PLOs lspeauilugh

® n159AN1584AA214S) Knowledge Management - KM): wdngasldnssuiunisinnisesnninug
wianduniilferasdlduanudeunuUjoanaan (Best Practices) lunisdanisiseuntsanuil
deulearu PLOs saudadunalalunisdneveaufonuazuuimenisasuvsmangnshiiuaiaisd
Tl diteldmstautadiodulUluimmafesussinunamodvaiiae
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5.1.2 W9 WINENA AWNLIVINGITING UazANIAINISANE1Y981158 HSURAYRUNANEAS

AU | AuWUY o ana AMAITEAY 191391 gSansineann
_ " qrasfine datiu U el
v

1 | ennsd fumbing saannd | Aau. (Aesi | nsdanislsausy U nendesedna 2537
figugusu 1)
M.B.A. Business Administration University of Massachusetts, USA 2541
Ph.D. Hospitality, Leisure and Tourism Oxford Brookes University, UK 2550

Management

2 |2l ganau Ingjes fifl. L. msdnnsvialy anfusuigaiundn 2542
Aifl.1. Useidmans U IV ISUATUAIUNTILTR 2549
Us.9. Famsusanmeanntinenssuiunsviendien wwInededauing 2561

YUY

3 | #msd Bunae U | AR (Aesd | msdamsmsvieadieauazanslsausy UM INIFENFAVIN 2544
deudusu 1)
N4, msdamsmsvieaisanasuimsuuuysanms | andutudiaiauuinsmans 2560
Us.. mMsdnmsmsvisadisauazuimsuuuysanns | anduladisinuuimnsmans 2568

4 | onsd 15NUA Wdudeia B.B.A. (1st Tourism and Hospitality Management UWIAINEFBUARS 2558
Class
Honours)
GLATE Al UM TIUAUNS 2564
M.Sc. International Human Resource Management | Rennes School of Business, France | 2560
Ph.D. Hospitality and Tourism Management Assumption University 2566

5 | Hee N3T Lave faru. (Apsi | msiumasasyieailen W INYRENYATANERS 2564

AR5 Hguduau 1)

UF.4. NSAEIA anTiuluAniauUTINSAEns 2550
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5.1.3 ¥ dna Munim1e3IvIng AuRAnIsANEY HAUNIE3YINS 81sdlsuliaveu
WaNgns/013138UsEAMENgNS/19138¢ da /01 ST NLAY
1) 213dESuiinveunanansuazeA1sdUTEIManans
adudi o ana NASIUNIIVINTG AsTURDY
AAUINNTVING
LLazqmqﬁm'sﬁnwwaaa’m'ﬁﬁ ‘ﬂ'.{]ql]iﬁu wé’ngm
Hiufinvaunangns UFuuss
L | WEIBUNEAN YUUUUT ulY 01390104 01390112
919138 Comparative analysis of tourism 01390112 01390113
AFLU. (m's%’ﬁmimiﬁauﬁmgmz policies among ASEAN member 01390113 01290212
A5L5aUsY) NesAteususU 1 countries, 2568 01390372 01390216
UNNINYIRUNTINN, 2544 01390374 01390323
N4, (M3dansmsvieadioauas 01390375 01390324
UINSUUUYININT) 01390427 01390421
anulunwauUIISANERS, 01390372
2560 01390471
Us.0. (M3dansmsviendieuas 01390473
UINIUULYIUINg)
anUuludiadisuuIn saans,
2568
2. | wevewad devud ULASTEUISES 01390102 01390102
SOINANTINTE mMsdnnsgnAduiuslugsialssy 01390111 01390111
Ar U, (M3vieulenTeouinuas | (Customer Relationship 01390113 01390113
N15INNITNIAUINTT) Management in Hotel Business), 01390216 01390213
Ao shtuudusiu 1 2567 01390342 01390215
UNTINREATUATUNTILSR, 2556 | 91udde 01390472 01390216
M4, (Msdansmsvieniieauas Potential Thai Tourist Segmentation | 01390475 01390497
U%ﬂ’l‘iLLU‘LJyj‘im.rmﬁ) to Reduce Dependency on Foreign 01390462
anUulinwaLuS I saaEns, Tourists highlighted by the COVID- 01390371
2561 19 Crisis, 2567 01390375
M.A. (International Aviation 01390472
Management)
IU International University of
Applied Sciences, Germany, 2562
U5.9. (M3dansmsvieniioaway
UIATWUUYTUINTS)
anuluAniauuInsaEas,
2565
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dduil io ana HAIUNNTYINTG R EER TR
ATNLUINTYING
uazAnAinIsANYIYvaIa1915d Haadu wangns
HiuRinvaunangns ‘ UFuuse

3. | unameagviy Wesna 111358 01390102 01390102
HUemans 19158 MIWRdamNIsisiisauuidy | 01390215 01390111
w.u. Rednenndin) Prludenindauin, 2567 01390322 01390114
UMINEFBNYASAERNS, 2547 01390324 01390216
Us.AlL (N59AN19) 01390427 01390221
UAINESETIMAIMY, 2550 01390323
U5.9. (NSIANITUTANNIY 01390361
aontmenssuiunsveadien) 01390421
U Inenaudaling, 2559 01390451

01390462

4. | waasim fuwauna idy 01390111 | 01390111
919138 A controlled trial comparing the 01390217 01390216
2.0, (Grmnssudidnnseiinduas impact of guided forest bathing ora | 01390218 01390221
nsmuuAw) mindful urban walk on heart rate, 01390343 01390352
wiminendemaluledwszasund1 | blood pressure, and mood in young | 01390376 01390497
UYS, 2544 Thai adults, 2567 01390426 01390451
MB.A. (Business Administration) 01390373
University of Sunderland, UK, 01390473
2547
M.Res. (Business)
Oxfored Brookes University, UK,
2551
Ph.D. (Hospitality, Leisure and
Tourism Management)
Oxfored Brookes University, UK,
2559

5. | wedsgwus leaaduiusee 38 01390104 01390104
819159 aruliladeensuniuazaulila 01390112 01390112
Ar.u. (3genans) danapaiungdnssumsiduyrainsii | 01390211 01390211
UWTINIRBLNEATAARS, 2540 AvasaAnislugsian, 2567 01390215 01390212
MBA (International), 01390216 01390213
WMANEIFUNYATANERS, 2546 01390473 01390214
MPPM (Public and Private 01390215
Management) 01390216
International, National Institute
of Development Administration,
2550
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e o éna NAYIUNIIVING AF29UHY
ALUINI93YINIg
wazAMRAin1TANYIvaaIA1Td Hagiiu wangns
HTuRRUaUNANgAS UFuse

Ua.4. (Nsnaim)
UUMINEIRBAIUASUNTI LS, 2551
U5.0. (U355507) uminendy
SIUATLLIAS, 2565

6. | wieus1vn) Ynioumnisud TULAUTHUIFE 01390111 01390111
219179 Key Motivations for the New 01390113 01350113
ur. (weenans-lawan) Generation of Transactional 01390217 01350213
UNTIneaedaduTay, 2550 Leadership in the Food and 01390216 01390215
Uy, (MsIANIsNIviadfienuas | Beverage Franchise Business in 01390342 01390216
T5ausu) Thailand, 2564 01390375 01390221
LUMINESEUIUNITRLARUN IR, 91u3e 01390376 01390374
2554 The Expectations of Foreign Tourists 01390472
Us.a. (n’lifi'fmn'liﬂﬁ‘viml,ﬁia’auax Staying at Hostels, Mueang District, 013590473
UINTUUUYIAINTT) Chiang Mai Province, 2567
anUuUNAnIRINUIMS
NGRS, 2564

7. | wnfuammiing soaynd* ULAUTHULTHS 01390113 01390113
813158 Key Motivations for the New 01390371 01390216
ffl.U. (N13TANTTL5UTL), Generation of Transactional 01390375 01390371
WNesAlengusiu 1 unIngsy Leadership in the Food and 01390472 01390375
F48m, 2537 Beverage Franchise Business in 01390471 01350472
M.B.A (Business Administration) Thailand, 2567 01390474 01390473
University of Massachusetts, RaiTekli] 01390475 01390474
USA, 2541 Forest bathing activity as a tool to 01390490 01390490
Ph.D. (Hospitality, Leisure and promote wellness tourism in 01390491
Tourism Management) Thailand, 2567 01390497
Oxford Brookes University, UK, 01390290
2550 01390390

8. | wanwirad Awgax 9Ty 01390104 01390112
GlRTA (m"e}’lﬁ\"ﬂqw) Tourism impacts and tourism- 01390112 01390212
U INGNREULIAT, W.F.2548 related stress: The rural tourism 013590341 01390216
A, (NNFIANITLILTULAZNNT destinations in Thailand, 2567 01390231 01390322
vigatgruunud) 01390324 | 01390323
UM INGFUULIFRS, W.A.2555 01390325 01390324
M.A. (International Tourism and 01390427 01390341
Hotel Management) 01390428 01390421

01390429 01390441
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annun %a dna HAIIUNIIIVINNG N3EUEIU
ATNLUINTUINTG
wazANqAINTANYIvEIa1915E oy wangas
giuiinvaunangns q UFuuss

Southern Cross University, W.f. 01390475 01390451
2556 01390462
Us.a. (N1590N1545ANYNA 01390374
anndnenssuiunisvieadien 01390375
UIUYRA)
UM InenapAaUing, w.A.2561

9. | wen3dau wnvgu ULANTIULEEY 01390114 01390111
ATIBAER 5197158 AlamIRanuuUUTEAUNSalaiens 01390364 01390114
AifL.U. (MSAUNIsUAYiaLien) sanuuUUTTAUNMIalguvE B MdIvMIU 01390213
\esAdeududiu 1 msﬁauﬁmmﬁmuﬁﬁm, 2567 01390215
UNINENSBLnYASFEns, 2546 1348 01390216
Us.4. (N15na1a) An Analysis of International Tourist 01390221
anUuingaRRIuUSISAARS, Motivations Towards Phuket 01390361
2550 Food Attractiveness, 2566 01390462

10. | uWaIINUe Ladudenat UURUTHULTES 01390113 01390111
919158 Barriers to gender-based pro- 01390371 01390113
B.B.A. (Tourism and Hospitality environmental travel behavior, 01390377 01390114
Management), 1st Class Honours, | 2567 01390472 01390215
WnInendeuding, 2558 NIy 01390474 01390216
LR (mch‘%%Lﬁﬁ), Gender inclusion: The practices of 01390475 01390451
UNTINENFETINAIMNS, 2564 organizational development and 01390462
MSc. (International Human hurman resource management, 2567 01390373
Resource Management) 01390375
Rennes School of Business, 01390472
France, 2560 01390474
Ph.D. (Hospitality and Tourism
Management)
Assumption University, 2566

11, | wieasg mensUudin ULAATHULTES 01390211 01390211
919158 Contemporary Management and 01390318 01390214
Us.U. (MIATzNIUsEnA) Global Leadership for Sustainability, 01390342 01390216
UM IFYEY, 2550 2566 01390343 01390231
us.al. (NMs9An3) NI 01390444 01390352
WM IMeSeFEUASUNTILSA, 2557 | Smart farmers' knowledge-oriented 01390491 01390353
Us.a. (MIvTmmsnginsuyued) leadership and innovation 01390497 01390491
anUutusiaWRuuSSAEns, performance: The 01390322 01390497
2563 01390496 01390354
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araudl %o ana NAITUNIIVINTG NNszaUEDU
ATNLINI9IYINS
wazAMRANISANYIVEID19158 Hagiiu wangns
{iuRinvaunangns UFuuse
mediating role of knowledge 01390451
management, business 01390462
competency, and innovation 01390374
culture for agritourism, 2567 01390471
01350473
12, | wamgnnsel UseaeAniu ULANTIULEE 01390318 01390111

594A1@R519158

fe.U. (UsziReans)
UMINENSUASUASUNSISRI, 2537
M.S. (Hospitality Administration)
Johnson and Wales University,
USA, 2539

U5.0. (M3Tansnisieafisanuy

nsvieaiieridivuun: ARl
ﬁ%ﬂdaiiﬁﬁuﬂ’ﬁLﬁﬂJuﬁE’.ﬁ’iLﬁ@ﬂ’liﬁWU’]
fiffadi, 2567

1U3dw

Pakistan Journal of Life and Social
Sciences, 2567

01390325 01390113
01390373 01390212
01390475 013%0214
01390428 01390216
01390491 01390351
01390496 01390491
01390497 01390441

UTUINI9) 01390451
anTudasinaLuSISAEnS, 01390462
2557 01390371
01390375

01390471

01390474

13, | uwanidana Tngjoe® NULALIHULIEY 01390221 01390111

213158

AALU. (NM53nnI59aly)
aondusvigaiundn, 2542

Ar.al. (UseiRmans)
UUINEREATUASUNST TR, 2549
U1.a. (Fan1susanvnsanninenssy
fun1svioaitenuiuni)
yuIenasdading, 2561

Key Motivations for the New
Generation of Transactional
Leadership in the Focod and
Beverage Franchise Business in
Thailand, 2567

NI

Tourism impacts and tourism-
related stress: The rural tourism
destinations in Thailand, 2567

01390231 01390216
01390322 01390231
01390323 01390321
01390351 01290322
01350341 01390351
01390428 01390341
01350429 01390441
01350354
01390451
01390462
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5.2 aAvunendunineinsnsiFeudini il Geuussquadwsniaious
nangnsAavmanstadia a1917v1n15a$19855A 150501900 05 3R AN 1T9 0L B
uminndeinvnsmans SnnjuiilunisieduaiminensmsSouiivuaiouasiigunings eliian
lundngmsldsudszaunisalinsiSeuiedradud uazanunsoiauinuzmadvnisidedediuseansam

TuazBoasil

- eeUjURnsuaitu wangnsiiviesufiRnmsuithuiieliuimaanzddsluasiodn
Tsausuwindu meluriesiimsdafeuniioureninlulsusuedasundu Lidnadudsmo 1 ]
wosth Tavh fifunazfifiurdileatiuayunisdeuduaznisiinufoalusunisduiunsununionin

| v
a as

an o A = = = 2/ o wa 1 & & 1 g
vastidnidensouluaeininlsusy IneesufuRniswlduinediidu 6 o1nsuyverans 4

- vipsujiRemuazintesdin ningnsivesufjifomsuaziniodiu Aillalduinsians
l8nlumeIndnlsusuviidu smaluiesdinsdnwieugunsaldmiunisiSounisaeu fue1mis
4 A o i )y T I o o R < ¢
wazinsashudildlulsausuadnasuaiu ldinsdunioninum inissuueanesed gunsalnisus

o o o o a v o & v o 1y = v a wan v
wieshu Taznaudades dylds Ouiu ieaduayuninieuduasnisinujualusunns
suilunuormauaziasesivvesiidnideniGeuluagininlsus InedosufiReomisuazinsash
=

]
o

=) ¢
umaqw’uu 6 E]’]ﬂ”l‘im,‘!‘le}ﬂmﬂﬁl‘i 4

- iosufURnsEens (H Cafe) wdngmaieaufuRn1ssuems (H Café) Adaliuinng
wnzddnluaneindnlsusuminiu ameludosinisiaieuniiauiuemnslulsusuegansuaty
lieadundashniu gy il gunsalluada gunsalniaiddv ufnd aw v Feudeu
Thzuazind fylisdudu iesfuauunsdoudussmsinufoaludunsiiunuiaznisiams

Suemnsuazandnidssveiidniifonssuluaiedntnlswsy TnewealjuRnsiuemns (H Cafe)
Unvegfity 1 91AsuYyYemEns 4

dandeannsnduddauassuinveulassnisiduaiunsidouiusntuiou msidugdiiin
#1513y danunseninginnuvainvalenisinusssy wu n1sRnUfUR H Café, Aanssu Open
House, Musunsysramulsydng udu

'
e i 2

- viodyANa1y umInerdginensmaniiveayanaiildalundngasaunsadldlunis

AudutoyanisiFountndanguld veayanarsidnsdafumlidenazdiaiang q fiileadoiu
mndinquuazaryivitieatasediasudu venanidlinsdenlssiugudoyadidnnaing
fidnannsoidontde 1sas Inerdinus unemddeldmelusaruenuminede uaznsie
A1IARABNYNI9ITIAUNTTUNUTUTUNTY Tumnitin vilnldnaiunseduaindeyaldodiesansuay
avaInauY



6. AaaNURYasUANYY wHun13Tullfn wazeuuszunn
6.1 AMANUAYDELITNANE
fosdnsanisAnwszsuisoufneinaulatensafisuwiniinsens AN nsiuTes

EY

6.2 wHuN1sSUddnLasidnsanisdnulusses 5 1

L1]

Ui YnsAnw
2569 2570 2571 2512 2573
i 60 60 60 60 60
2 - 60 60 60 60
3 - - 60 60 60
a - - - 60 60
371 60 120 180 240 240
Suuddaiinainazau - - ” = 60
6.3 AuUssU
5987159V Z 0 2569 2570 2571 2572 2573
quUsZUUSIUSU
1. ArsTTuLdELN1SANEN 2,064,000 4,128,000 6,192,000 8,256,000 | 8,256,000
2. Rudnasswauszloyid
A — 300,000 600,000 900,000 1,200,000 1,200,000
iimﬁﬂé}u 2,364,000 4,728,000 7,092,000 9,456,000 9,456,000
UUTZNIUTIETNY
1. uavu
- yananSuai 30,000 40,000 50,000 60,000 60,000
2. uALilung
- MUINAIRBULIY /
B /ﬂ"l’?ﬂﬂ‘ 300,000 350,000 400,000 450,000 450,000
3. JURANUY
- MM’J@]ﬁWUWQﬂaTﬂi 100,000 150,000 200,000 250,000 300,000
- MuANaNTsulEnR 400,000 450,000 500,000 550,000 550,000
Al 830,000 990,000 1,150,000 1,310,000 1,360,000
AlranglunsuanUudin fdn 60 Au | 08 120 AW | TEn 180 AU | Tdn 240 Au | U8 240 AU
lduRovhnall 13,833.3 8,250 6,388.8 5,458.3 5,666.6
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6.4 STUUNSENAST
FuarmsidulusussuuresumiveduinuasA1ans

6.5 funaunsiuididnen
msfulldn auvinnsaieassinsudnisiilegsismsviendion wdngmsilssuuuaznalalu
n35uildn lnen1sfuddanudemiansfuddnnuiduszyuesnmsuiuvisssndlne (mie.)
Avun

14 =

6.6 5xUUNTANNTTUDIBITEULALNSaNSTAl

wdngnIiiisn1sdnnistedesssuvesidnlaednliinisfinneidmidnsluszauniaien

2 [V )
ad o w @ a

W3I0E1U1IN ‘VN‘WH’}Uﬂ\ﬂ‘uLLﬂu‘UE]\WINaau1auw&u€JuLUU8ﬁﬂﬁﬁlE]dlﬁJﬁJﬂ’]‘ﬁ?@ﬂL‘iElUﬂUNiJﬂiﬂ.ﬂ.ﬂ&lﬁ]'ﬁxﬂ

i
=Y

'wa\mﬂuuwwu'mﬁ]wm}aL'aaalﬂmnﬁmmimmu‘[mamiﬁuawanammaﬂﬁwmwuammm
mauiladgmsiniu msdanisdedesFeuimunasfosiivdngriduaesnuaisnusaniaaesdy
LLa:ﬁ'lL“z’J"lﬁmmw’[uﬁﬂ‘ixﬁmﬁamLmeammﬁﬂtgmaaimﬂugﬂﬁﬁu wevniinisgnssaliies
ﬂﬁumi@i"}Lﬁuiﬂ'iamﬁmﬁqﬁaalﬂe";’dcl'm"?‘zj'm’lmasﬁi}msﬁﬁmmawmsqumamﬂﬁ'amLLu’;
msnsuidgmluddudeluriunssunsiudidnenaud WeikansRansanesvimidoudady
aednuaisnusitoiulfidundngu

7. A5USEIIUNANISIS Y ULAZINYINITASINTSANEN

7.1 tnausilunsIdsEAuAz LY
mudeliAuumivendeinunsanans 1eensanussAuUiyng
UWTANEE R SANER SR
Jo 14 nMsinuasussfiunanisanen
14.1 miﬂivmumamiﬁnwwaqLmasﬁmsﬁwuﬂswmimaﬂiumumaawammauﬂmmLsau
museiundiduun Wnedussiunsuuusieg dalmnumnouasudunsuuy i

FEAUATILUL AUVLNE WANAZLUY

A ey (excellent) 4.0
B+ fiun (very good) 3.5
B f (good) 3.0
C+ ABUL19A (fairly good) 2.5
C wald (fair) 20
D+ 884 (poor) 15

gauuIn (very poor) 1.0
F an (fail) 0.0

| 5ﬂiﬂaugﬁiﬂ (incomplete) -
wala (satisfactory) -
laiwala (unsatisfactory) -
b1 (passed) -

0 C
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NP laitiny (not passed) -
N dalsnsruseaumziiuy >
(erade not reported)

JLAUALULUY |‘l%’mwwmajﬁﬁﬁmﬁ@mmaehu'lu%wﬁ:ué’alﬂawjzﬂ widnsianaeE19By
yadiviunann1AnsAnEN LLasLﬁuﬁwaiwaammsééaau

sesuaziu S uas U Mdmsunedniidanamsidoueudsaavldiumiedn (Audit)

sesupziuY P waz NP [dmdusedndilithavommiesinnmunudunsuuuaisayay
msfineuitlifivnefio wieseiwitinsfeuleuanmsamefeudsuduanity

szduaziuy N Tamznsaindsldldsusmenunisusadiunanisiinw

14.2 DAndoslunsvauAlussiuasuuy | uay N Wasadunely 30 Sundeiudenzuun
i’uegmﬁwwaqmﬂmiﬁnmu?u msneudusasddsuauiureuInNeRsEfsulnreus e uay
FsvauifRnnanuiidrdsingsividu el dedldifudumansinuunadaly mnlsufdinnsli
5@d1ﬁﬁm@'5ﬂm”isﬁmzuuu F 3o U Tusnedvniiu

14.3 msudluszdurzuuudefivaraninudndunsauenarsusznaunisiiansan tngses
IFsuAuiureUIINe1sdETuRATe U183 AMENTIUNNSUSERAusIEd R RS e iy Las
IssueyiiRanseseBmsuditlssunsumneliguanusdnns

14.4 MIPaURLATLULLRADAYEL

14.4.1 NMsAnLiuAsLLLLRALALALTR AR 'lﬁﬁmmmlﬁmmuunﬂma%%wﬁﬁﬁmawzLﬂau
Boulssantiuntaein (credit) asedunfiaeuls wazseiviiaounn

14.4.2 MsAaufupsludsayauaesdaniidreaviivien grevangns drenns TWAn
uiuezLuLrsneIvituTnglundngasarviveniifud it duseiniieulk
vielaifionu duseinilivanglundngasanuiveniivud biaunsodunAnudinsuuuleds
Avey

a

14.4.3 NITAALANASLUULAA DALANYAINAAT LAUNNIRINANIUANWIA Y wavildn 713

ayUsgmisaifisui waglasuaudflidrdnwde anansuduasuuuvessedviEeuln

q o
P
()

Wity

16.4.4 nsAaufunzLULRALaYal Wiafasanan LA mMensAng veaddnnannaily
{0 26.3.9 uar 26.3.10 u TAnTazasends Ae WeduaansAnwiniaduuay naUats diuwa
nsfinwiluninggieu Whhlldusudunanis@neniedudaly Guwdnsdlgaunisdneiluninng
30U

14.5 pizanunsaseiunissena wionsdananisinuiliudddn mniddedeiseuiay
TunAde waslunaeiv 9

14.6 uwnnIvendsenasziuniseanlunanmanis@ned wazluiusaslag Tiunddn winAng
trszniiauntely veaeusnuInendeiinainnsing Sudlifmsuseniananis@inuluudn
fina
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7.2 nausimsdnianisineinuvdngns
ﬁﬁmr?faqL‘%‘aumummﬁ’m'gwu'wﬁmﬁwﬁﬂqmﬁwmuaxﬁaﬂﬁixﬁmxLLuumﬁ'Ulﬂﬁﬂﬂdw
2.00 91NTBUY 4 TEAUATWUUNTOIBULYN ULazUTIANadWEN1s3ougnINLINTIUAMIAITZAY
UTu103 waemudaUaAuNnIINgNaBInensAIE@ns 110 8A1SANwITER uUS a3
uvninendeinumseans atuildegitogiu swisszlounnufiandedes

7.3 NTUIUNTNIUFDUIMTFIUNAT VS UaTAn
7.3.1 NMSNIUADUTZAUTIEIV Uazwangns varddnddddnianisfnu
1) fasulszidiunsaeuvasnuasindulumuununisaoy
2) faeudsufiunanisideuvesdiFouindulumuiaguszasdnisousiBmgdnssuitssyld
Tudszanasedv
3) giiguvinnsuszifiunsasuresfaeulussuunisussidiveaulal
4) finszuaunsmuasumsbiaziuunnIznuAney waruitlduseumnesewianie
nsAnw Azuuumsaauld uazkanisFeuigisoulésy

5) fin13Useiilu aTvaeURNAMYRInANgRslusTUUUSEAUANAINIINNTINN TV TR aI6l

9

D e

Naluwazuananivu

7.3.2nsMIugaUsEAUNEngnsuadandGan1sAne
1) mydsaanznsinuimesiudiavdidiiansfnu madunmiiedadugrilu
nsUszneveiwvesudinedrailosuasimanisitoausulsinssuaumsioums
ADULAEVENGATUUUATUNAS i’JﬂJ‘lf]g\‘iﬂTiﬂ‘iBLﬁUﬂEMﬂ’lW
2) msdsenngusnsumsuariUszifiumeuenifieussifiuanufianela Aeaduiineg
nsviuvestudin sedeuite Ausuiareu ATTEUTIM Indrtntazanusuiiaveu

ARG
3) nMsdsaAniuvesTudnluiuaundeutasauinddiissulunisihanuas/
wIaN13AnyIse

4) MIMAFBUAINGENUAUNTANYIAIEYRABUNIATFIU asdmansaouwdslimsnu

8. N15UsENUAMNINNENE A

8.1 msmnuguanazsruunsUsEiuAMAITWRANGAS
ndngmsfaumansiadin a1vdnnsadiassamsuinisiiegsianisvisadie dalsilszuy
nsAfuguatazasUssiugauamasluiidnnsnus AUN-QA tialiiiulainudngassuiunisegiedl
wasgruanauasinisimuiedieaiios Tnell angnssunisudmsudngas dunalavdnlunisiiiu qua
wagnunun1TANuY
TasaasunsiiuaunwuesmangnsUsenaume
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AMZATIUNTUIMSUANGAT vimthimvusuleuieuagiiAneremangns TauienAun1sdnnis
Syunsasukazn1sUssllunalgenndesiu PLO
AuznTIUNITUsEAUAMAIWANSANW lUsEAUANE YivihiiRamu nTaaeu wazlrdelauauuy
WAEIUNIANTLUA AN IMYBINENGAT

o a Yl 1 & 1 a1 ! VY o a a o A -
emsenandiuazgiidiuladiudenieuen ddwsuilunislvvefadiuuazUssidiunanmdudia e
dnuTulsavangnsinssiuanuABanITUeedInuLAEAAIAKTIY

wangnslivdnnis PDCA (Plan-Do-Check-Act) lunisusgiunmunin Asil

Plan (1quaiu): Invhununsaniunulseiununinuangns Inadedanmet AUN-QA LazHanIs
Uszillunnseunauntil

Do (Anliun19): Anilufanssumsiseumsasy n1suszidiy waznmsaivayuin@nwlvidenades
iU PLO

Check (A59989U): MauaaUMIUTIANAMTFouS Anneinaduguiniinisndeu wagsusm
ATILRINTNAN Audin wasklddude

Act (UFudg9): theanisnsvaeulasdaiaualurngiiduiisades nsulsmdnans
nSEUIUNSABY WagssuvatuayunsSaudediseliias

s o o o
8.2 M3UTEAUANAINYBINATNENI5I58USTAIAN IS (PLO/ELO)
wangasAalransdugia a111391n15a8319assAn1suINaiegIianIsviewniel lanmvun

s d = U s at & 1Y 3 s =
HARWSN1SLTIUF T8AUNANEAS (Program Learning Outcomes - PLO) TidanAd 8aiud1nsgIun il
o/ s Y L2 = L4 = '3 L PR = 1
szAvaNakazANneIn1sTeadidnladiuds laudadaunues AUN-QA uagldnszuiunisiiinisiidu
Tnvanene Welriuladinadninissauslinaunin aseunay LagnauauaIanufeINTUasdiAY

N3¥UIUNTUTENUANAIN PLO vemangnsusenauniy

nsfidausinvasiidiuldduds (Stakeholders’ Involvement): #angnsladavinnisdimauas
SuitsmuAniuanglidadio fudiin dnfnw enansd wazivsnand wWevhdoyauiine
wagivue PLO

N1IAIVHOUAUFDAATDINUNINTFIU (Benchmarking): dnsiUTeuiisy PLO Aunangmsnums
Ineuazauninuluuminededuinidlunazsasame ieduduimdnansiamuindiouna
wusdula

1% Mapping: §aY1M1519 Mapping 521314 PLO U CLO vesusazeden wieliiuladnnisideu
nsaeuLarn1TUTBuRaIRNlUEN15UTTq PLO 08194193

AsnIudeY (Validation): fimsussispnznssunisniuasy PLO uaslifidanunanisuen
peapUimadninaSsuiATUARUTRuANY Vinve uavaudnuaTiflsUsvas

nsaduauleeas PDCA

Plan: daviunun1sivun PLO Waginaainsussiiunaawsn1siseus
Do: aiumMIimua PLO waginglns Wiglneessunsu
Check: Ussifluninuaanadaduad PLO AuAINABIN15709 Stakeholders Uazunnsgiu AUN-QA
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Act: Unan1snsisdeunazdatauaiugliuiulssuasuiuud PLO Tiiuaibegiaue

8.3 nsUsziuamunmvaslassaiuaziilanmangas
wangasAaumanstiudin a1v13yin1sadeassanisuinisiiessiansviendion laeanuuy

lassadauazilommdngnslidenadesiu nadwsnisdeuiveamangns (PLO) uazamsgIu AUN-QA lag

WiaudAgAu Constructive Alignment fa nsitiaaledsening PLO — 518390 (CLO) — 33n15deu

aa a
— Jansusziiung

nszvIunmsUsznuRunmlassaiuaziilevvangnsussnaunie

msnunulassainmdngas: ansnssumvidngnslddninismumunheinuasvaaniuli
Wulunainausisnasgiu wagasaunauiadumgud UGUR wazmside dlatfuayun1TuTsa PLO
N5 Mapping: iin133m¥1M1519 Mapping 521319 CLO <> PLO wialifiuanuduiudidassuy
waznsdauImns e dunumlunsaduayusadnsnsiieu]

n13 Benchmarking: vhmsiSauiivulassairauasseindumdngastui-lulssmeuay
sauUszime oBuduaumangauuasaaualy

N13Y5011n13 Needs: lidayann Stakeholders ifltnnufulgasiein wu udeninelulad
AUAT N3IANISTINIAUAS Uaz Green Skills

nswugeUTEIN: finswiiiirnenssunsdiduangmeuenitonsideusesuneneivivas
TnANaenAaBIiy PLO

Asaduaulduannis PDCA

Plan: mal,muimaa'%'wLLasLﬁamwé’nqmﬂﬁaamﬂﬁmﬁu PLO Wazi19357u AUN-QA

Do: dmvilassasnandngns A1eduieTiedan uardnnisiieunisaounIuLHy

Check: Uszifluprmuimineanveslaseainamdngas nsavdeu CLO-PLO Mapping Wazs1usIuAI
AnLiuNgiSeunazs Stakeholders

Act: U%’UU@&Iﬂ‘Na%waLLamﬁamwﬁﬂqmmmammixL;‘]uLLam’]’aLauaLLux

8.4 NM17UsENUAMNTNYBINITIANITITEUNTEDUY
wangnidaUmansduda a1v1iynisaiassanisuinisiiegsianisvieaiien 1duuafe

Student-Centred Learning (SCL) uaz Constructive Alignment Wundnlunisdanisiseunisaeu
woliinA@nwidunumdegnlunisifeuiuasWauinueldade Tnoufunisidenlss PLO <> CLO <>

ad ad a ' =1
10N1960U <> J9n15UTEIHUNEG penadusTuL

nsrUIUMsUssAuAMAIMNTIANTTSsuNsaaulsENa UMY

n1seanuUUBNIsHoU: 0191sddmviununTsaeu (Course Syllabus) fiswy CLO 3aau wazis
Uszillunalviniau aenmdasiu PLO

n1s1aSaeuiinanuane: fimsysannsienisussens msinUfoR nsufRmuese Msiseus
21n1A39715 (Project-Based Learning) wazn15ldinalulad (e-Learning, Simulation, Multimedia)
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o myduabuinueAnlTIu 21; wangmsiiuntslinnnsAndiasizst msvinududis nsdeans nng
witdgm waznsldmaluladfidva

o msUszdfluranisdeu: dn1sUssdiuntsaeunntindnen (SET) nmadanaduifeu uaznisasiouna
n3aau (Reflection) ¥8991915¢)

o MTWAININTEBUVEID1R13Y: Insousuwazatuauulyensdimuinnssunsaeuuasld
F3n1slval 9 edestaiiles

n1seiiuaulendnnis PDCA

e Plan: MuunugUuuuMsaauldenadesiu CLO/PLO Wara1nsgIu AUN-QA

« Do: famsiFeumsasulagldismsimarnvanswasidugiSsududdny

s Check: UizLﬁuUizﬁw%waﬂumﬂ13?{au&iwuwaﬁmqwé«uaa@ﬁaumaxLLUUUisLﬁummau

o Act: YSuusssuuuumsasuLasiaunnssunaifounsasuseides

8.5 nMsUsziuamnImvaIn1sUssliunalnAnun
wdngnsfaUmansiudin murininisaduassansuinsiiegsiansvionden lituunszuu
n1sUszllunadnAnelvilaay denndaenu CLO way PLO (Assessment Alignment) laadandnaina
Tussla gissan wazasraaeuld ieliiulatnsusaiuasieufamsussqradndniniouiiinmavisetng
WYI939
nszuIumTUsEiunnInvasnsUsalunadndnwusznaudie
. mseanuuunsUszdiu: nsawudtUssiivludazsed Tnedeulaatu CLO uag PLO et
FaLau 1 N1saeu NMsUURT nsiaueanau N33
e amuvanvansvesnsUsziiu: 1958nsUssiufivannane sn1amedeutaideu nisussias
AURT NITUEAIASE ASYIIATINTG WaznTazviaunulad (Self-Assessment/Peer Assessment)
o msldnasifiiusdla: Snssaviinasinislinzuuy (Rubrics) idaaukasdeasliinfnwimvsu
A729UUN
o nsasavseuauLdeie: SnsmuaeuranisUsEiiu (Moderation) TngpniznssunIs1eian
w3M3lYEn531933u (Double Marking) dmIuUN1SUARILALHAUITY
o naieunadng: thanwilssutayaasviounn (Feedback) Fdntauuasiuian Wieliusuusenis
IFEUFVDINULDY
nsaduauldndnnis PDCA
e Plan: MeunLdsnsUssfiunaiiaanndaaiu CLO/PLO uazinguai AUN-QA
«  Do: AnflunsUssliunanuiitvun wavudanasilinfnevsiuaami
« Check: n79@8UAINYNABY Wieansa wazANERsIINYaINan1TUTHEIY wieNudeulny
AMENTINNNT
o Act: Usuugeszuunisussifiuna tnalddalauanuzaniindnw 013138 uasgussidluniguen
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8.6 N15UsENUAMAINYBIDITEIATYAAINTATUELL
vangasAaumansdudin a1u1ivinisainassAnisuinisifiegsnanisviesdisn iauddny

bl

nunsUsziuAuAMYewteIN TddouLazyRansatduayy Tnelinszuaunislunsassm Waun Usedlu
uazinuyRaINsAliaMA M lieaduayunisieunsEeuLaEN1TUTIaHadNsn1s S susvesinAnwi i duly

A1UUMIFIU AUN-QA
nsEUIuMIUsEAUALNWAUYASINTUIZNBUMIY

¢ al o

nsasIUAzuAee: Sinurinsassnenssdiitaay AT Ussaunisel uazady
demaydusuniing swddssuuudeismsnandinsueniosuiaumingns
nsdaasstszan: insimusnissnuiiaugassrienisaeu n5ite uasnisudmsivns
dielienansdannsaufianihildadisdamnm

nsimuAndn: advayuliornsduazyrainsithiumseusy s uazsvgaivinisily
wAzAUTEWA iefmuALsLar IR T TN SeoU

n1sUsziliunan1sufineu: dszuudssifunanisaeuvasenasgaindndnw (SET) uaznis
Uszilulagduims saudeilssuulvedatasnsendeadnyiosh

nswayeansatuayy: dnseusuuazimuvinuzaendmind Wy msdarhlasimsuay ns
vitenanslunsilnau uas aniadne Msudmsdansarudaelu uaznisldszuy ICT il
afuayunsviaieg 1 lusEansnm

n1saduarulavdnnis PDCA

Plan: imuaununnsassn W uasdssiiuyaansisaeinmsuasansatuayy

Do: snflunsauuny lavariuayunisiannendwuwazuinnssustunisaeu/nsatuayu
Check: Usziiludss@ninmuazannmuesunainininuaieds Wiy Han1sdou Nan15398 nan1s
UIMTAININT havanufianelavasindn

Act: Muan1sussiiuiioufudsessuuuimsdnnisynains uasfsunungnisiaunigiy

8.7 msUsziugunwvesinAnwuasszuuaiuayunisteui
wangnsAaumansiudin awrivinisaieassansuinisiegsianisvieniien dszuunissu

UnAnwuagmsatiuayuiuinmsuasiindnAnwegadussuy weldiuladdSeuiinunmiausnisidh
Anwaufsdiianisfing uazldiunisimuisgiesaufiumunasgiu AUN-QA
nszvIuMIUseiuRunwinAnwwassyuvaiuayy Uszneume

nssutindne: finasinisdndeniitaiauuaslsda Tngldssuu TCAS wagnsaeudnidond
donnRBiUANsTOUEMUA WAL ARN AN gRTHBINIT

nsuuzLakAiiUIne: thanwildsunsqualagenansdiusnumaonndngns witeliduusi
ANUNNTEEY N33 uarn1sianndIuyana

msaduayuiIvnsuaziatndne: 30l fesUjuRinisvnadvidin desayn szuu ICT uay
nsiinUszaunnsalate dileafuayumsissuiuasiinygindn
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o MsAnamANUAMG: Sszuufnnunanisiieuiineniansane MsdssiiunginTsulagyinee
M3SeUInaenvangns

o msguakiuaunm@in: SalEsruunumsfine Vimsinuguaw uazAnssuddn Waimun
anududin Ine1an uaznsSeusnaendin

nsaiunuldndnnis PDCA

e Plan: 1auruszuUiUdn Msiusw uasnisatuayuinfnyilviaenndeiuannuiedn1sves
fi3euuaz PLO

o Do: fuilufnssuaiuayy Wy MskuzLaTeyana fanssuiaundan n1sindssiuisay
A¥AINNINITIEU

o« Check: Usziflupmuiewalavesdndnwinazfaniuainuinamiinisseu;

o Act: UfulssszuunmsatuayuiasmsiuziilinavaussnusensinAnuiuazaennaesiv
\nausi AUN-QA

8.8 m‘sﬂ‘sxﬁ’uﬂmmwmaaéqaﬁﬂmFJﬂ'Jwasmnuaﬂﬂsea%ﬂaﬁugm
wéngnsRaumanstadin mandmsaiuassdnsuimaitegsianisvisadien faliilszuy
nsUsMIsTansAss B EzanLaslastad g uitatuayunsaumsaou n53% uasnisiaLn
Winwzveaindnwethensudau Taglimnuddiui annafieaws auiuads audasads waznis
waald
nsrUILNIUsEfuRmaWasE AT asmnkarlAsIaseiug L Ysznaudie
o VieuSpuwaziasUfuRns: dawIaiaiou viesljuRnisiuems vesljiinsiesindiass
seosufiRnsneuiinned fillaanin sesiunaideunisaousisnenguiasu iR
o 1ATeahnu,1Tasnda uasagAal: dssuuntsdann qua thgedne uazaivaeuRmamgUnsal
aeeraiiles itelrmieuldaiaue
o ViWEINTEITEUMALAZ ICT: UnAnwansainiegiudeyansivinig viedayn seUU e-Learning
uazinTetnedumediinanuiiigs Weaiuayunisfeuiuasnside
. aruUasnssuaznisidnie: Sssuuquarruasade maliiienmsuasiesUfuinisiiazaan
duunneu MustanInsfiudtnndeuiaenndasiu Green University
o msUszfiuanuiianala: dmsdrenudaiuresinfnyiare1aisdionaiiiganeuas
ANNINYBIEIBIIBANLAEAINBE WAL LAND
nsadiunulivannis PDCA
e Plan: Masuiaundssusauazmnuarlasaisiiuguliaenadasiu PLO wagnsvene
YBELTe
e Do: a1 Uimnsdnms wagquathgsinuidsdiungnuazninegisreiias
e Check: nmvasuAnAwwazAIisswalnensUsslunglukasnsdnanuienela
e Act: USuusuasiaundssasauazaanivl 4 iensuaussienisdsuudasazmaluladi

VG
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8.9 M5UsTNUANNTNVBIHAKAALAZNARNS VD INANEAS
vangasfaumidansindin a1vivinisaseassanisuinisiiegsianisvieadien dszuuns

a o Y ) ' o o [ RY) | a o ¢
AnnuuazUssiliunadnsvesmdngnsaganoies eliiuladimanin (Output) wazunadws (Outcome)

VBMANGATAINAGDITY HARWSN1TITHUFVRMENEAT (PLO) TnfenauauninufeInITuesdanuLay
AA1ALTU Ingenedanmel AUN-QA
NITUIUMTUTENUAMATWHAKBALASHAG NS UsENaUs Y

nsAnnINUTA (Tracer Study): AnnuldunI9 1 TnYatndin N155UY ALdenAEBIYY
nuiuaidey swdimsanwse

nsa1529g ldUmdin (Employer Survey): Usziiiuarwitanelavesglidudinauniug iy
WATAMANYY Lﬁaﬁzﬁauﬁa@mmwmﬁaumiﬁau

naUsziiun1susss PLO: 519daUsyiunnsussa PLO vastindnwiilodnsanisine Tneldi
F8n1sUsziunss (Direct Assessment) wagn4day (Indirect Assessment)
nsldnantsusaliuiioufulse (Closing the Loop): thiiayasnnisfnnudadia dlivadia
waznsUssliunisussg PLO unldvuviuuasUiuusvdnansluseudaly

n1sanduauldudnnis PDCA

Plan: Maunumsianuuaydssilunadwiveandnagns laaiuuniiusiiuaginiesialddniay
o a & 9 o a 2 o = a

Do: sntlumsiiutayadindudin glodaden uaznanisusziliu PLO

Check: Tinszvinani1suszidlunazilsouisusutwanefiagls

Act: Mfeyaitousuugimdngns dmuausuiaunlnl wavsenusonuznssunsvdngnsias

MUBUNLAEITD4

8.10 A7UstNan1TAiuU (Key Performance Indicators)

YnsAne

Frustnantseiiuay
2569 | 2570 | 2571 | 2572 | 2573

1. HuHuN1580UY9518797 (Course Syllabus) Aaunisitnaouluws v 7 v v v

avn1ANSANWIMATUYNT BTN

2. I enuramsinlunsiiasoufaadugndroiadnsnns

Beuiseaunedv wasdszaunsalmaauny (680 aelu 30 Ju A A A I

wadugnn1ANsAnw Milaaeulnsuynin

3. dmisenuwansaiiunisvemdnes ivsenaumedoya

Wann1svesNadwsnsiseuivesianlundnansluudazdnsine VvV v v

el 60 Tu ndsdugaUnisinu

4, ﬁmsmuaamixmumi%’ﬂmilf‘%auﬂuiwaﬁﬁjwﬁﬁ'qwaﬁiamiﬁmm

waansgiseuluszauiudviondngnslunsaztnisfine wagl VYV vV

JaLausuuy (Feedback) wngiseu
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e R Un13@nw
FUSTHAN1TALTLIU
2569 | 2570 | 2571 | 2572 | 2573
5. inaiu/JFulEnmsinnisiieunsaeuy nagnsn1sdeu wie
= =l E 2 = o a =
AsUsziuNan1TSous AnKanITIudaUse Nan1saiuaulul
= a = yq:.d & ° @ ‘/ ‘/ ‘/ J /
nsAnwINEUI BelAsunsuTeUINANENTTIUSYIMENERT/
NIAIUN
H 1 A 2 s -7} . al
6. 813ENNAUTINAIUNEITBITUNTTANIITBUNMTABUVRINANGAT
Taatanizanansdlul Aadlasunisuuglniianuiautila 4 v v v v
TngUszasivendngns Warnadnsnisteuisyiuvangns
7. annsdusedmdngaavnaulasumsiaumedvinig uag/vise
FyRwinetestuAIARSTaaurIawmAlianISIS s UN1SAURE ey v v v v v
Yarnilansa
8. yAansauayuNsiIBuNIsasuyNAY Nivthnaienanamg
Tsudan (@13) lasuniswaundannis was/m3e38w neldaiy v 4 v v v
SURAYOUVDIAIUIIUAUEA®
9. sefuaufanelaveslantanvine/Audinaulvalfdn WA
A f ‘1)51 ./ al ’wauzlaﬁgmn SAlwvelvel v | v
U3msvdngaslasiy wislitasnidt 3.5 91nAvLUUAY 5.0
10. sesuAuianelavesildtudinfidnetudalwl wiglidesndn
; AEAVGN alvl Ladeli sl vl ol v
3.5 9NALLUULAL 5.0

% & v o Hw 1o W o -1
LTJ‘LIﬂ'ﬁ‘u‘izﬂum’l“ﬁn9](ﬂ@Luaﬁﬂqﬂﬂaﬂﬁﬂﬁmmﬂauwuniu

9. szuuLaznalnlunITWRINIMANGAS Lazn1TuTuUNS
9.1 ssuuuaznalnlun1swmumangas

wangasiiszuuiasnalnlunisiauangmsliiivszdvsnmuazUssaninasd e 1ng

finszurunslunisWuuivdngns el

1. insannan1siugeunadugsnsfnuluwiaznianisfine
2. finsawanisusziflurdngasannseuaanisanduaunisiansdnyinelussau

ViaNgns (1Ae.7)

3. finnsanannuan1sidvaniunangns Welinsldwdngnsasu 5 1

4. fmuadildulddudenaglinmzinusoimsvosiidnladiuds
5. AmuanadnsnigiTeuisedusedn (CLOs) neuauesiuwadwsnisiTouiluusa
A at [ 2 o o
(YLOs) UaglitauTsqHasneni1siseuseduvangns (PLOs)

6. SMVANENS WBNENTTUIUININYANGRT UasvoaydRnangns

yuil

7. iy Ramu wasUszliunagseulilanaansnaieuinuivangasimun lnadssiiu

o g =l ¥ @ o at o a o o ' LY =
NaﬁWﬁﬂ’l‘iLiﬂuzLUuiﬁﬂﬁ 9 L‘WE]‘IJTUUEQLLmﬁJﬂ’l'ﬁﬂ%uumu%Mﬂiﬂ’ﬂ UMTRITUII]

Hadnsn1ssEuiRAmualiflednsanisding
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8. ﬁ'ﬂ@faauﬁﬁmmf A 90y wazUszaunsalf duusAuusazse i lau
UDUNE 'i'mﬁy'é"?'}lmawaé’wémiﬁ'Elui’uaqwé’n@m’lﬁ%’ﬁaﬂﬁ%’umw uahlldlunas
sanuuuns3sunsaeuluseinils fuseung

9. fansi3eumsaeulnsldiBnisianisiiouiiBegn (Active leamning) ilandndulvigiFou
IenadnsnsiSoudmuimdngnsimun

10. 19383 ¥auazUszidunaFouiivarnnans wwu n1saeu muildduseuning ns
ULaueeu LLa:ﬁmiﬁ’aLﬂquﬁﬂﬁu@ﬁaulu‘éjuﬁau LﬁalﬁﬁulmiﬂQ’L%umm‘mmiq
wadWSNsI3uimisieiniivun

11. Uszifiunagndnisaeulaefiansanainuadszidiunisaevlunsassiedn wagldnismiu
AsUNAGUVSlaANENISUNTMIUADUNAdNGNS wasiwansUssduinUsunagrsnng
aouliiiusyansnimundstu

9.2 WHUNITUSUITAMNIN

wazAIUAANIIveaE
fahuladude

3. UINNMUABINITLAY
AUAIAYT 11fTLA
HadwSMIITeud
(PLOs) uaesi i
4.00nkUUlATIATN
wiangnslidennfodiu
HAGWEN1SIREUTTEAU
wangas (PLOs) uay
waNNTIANTTIIEUS
WU ATUHATNS
(Outcome-based
Education) neld
WNTFIUALYA
FLAURANANT WA .
2565
5.00NkUUTIBIUY
A9q TAnanWaawEnS

1LAwmuangueTiauls

f J"ILILﬁEN

AwndouiiAntuang
dunau a1avinlwayany
FDIN1THALAIINAIRNNIIVBE
fanlsdudsililums
ganuuuuangms Wianunsn
agvieuanumsaladly
auAale

2 AmuAesiinadnsnsidous
(PLOs) uazlaseasavanans
Ligenndaariuumsgiunand
sEAUAANANYY W.A. 2565
uazuaNn1s Outcome-based
Education (OBE)
N1UINITAIULEEY
1.919715865UlnveUnaNgms
WwHNA AT Uay
VUNIUTBLARILABINITUAL
AMUAIAIaaildulsdu
\Foatnasiaiiles ileldlums
USuugs PLOs warlaseasn

NITUIUNITIDAUUY LAwunngugilduledu
NANGATUATATE dnude Laswdsuuwdasmansegia | e aunuavnsnisiann
518391 2d19Audeans | dan nalulad uas VaNgRIveImMIng sy (e

mamquﬂzqmﬂmiﬁﬂm
NPT uagdany

2 d1uasiaTsiay
ADINITULAZANAIANTT VB
AfldulAdde dunsiy
a1y Luvaauniy
dunwalldedn waznis
Ussyuiaufuanig

3 ihdayadldndaviwadng
nsseuITERUNANg NS
(PLOs) waziiin it
AVIOUATINABINTTVDY
AATALTITULAZUIATFIU
ARAITEAUANANYY WA,
2565
4.89nUUUlASIATNUANGRAS
TWaanmdasiu PLOs uay
WuIAR Outcome-based
Education lngdnng
AsIvAULAYININYAN
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\SEUIIEAUMENGNT
(PLOs)

vangnslviviuady 2.4n53n
UssyuAnnIINMIARIL
VANGATLAYHN TR
mevenduszes e

ATI9EOUATINADAAD DD
PLOs, CLOs uazlaseaing
Pilipkie

3 ldnalnnsideanndunay
mssuilesmuAnLiugngd
dnllddudodunisadlely
nsanAIdEs waaTuayy
nsuFulsavdngaaids
AR

EMsanaainIguen
5.99NUUUTIEITUEE
Uszuiasieien (CLOs) Ti
\aulasiu PLOs Tneriu
NSRANTUNVDIAUEATTUNNS
RavangmIlagnis
psr9@aut welduuladn
AanssuMaeuiuazg
Uszifiunaanunsananeauly
\fim PLOs aghadluszuu

NSEUIUNITIANTS
Beunsaau

1. dheadwsnaiseus
FEAUNANERNT (PLOs)
inszaredunadng
nsiseuiIeivn
(CLOs) uazaaniuu
Aanssunisiseus W
Ulugnisussauaans
n9seu3

2. Mnsdnnaieng
\B43n) Active
learning) uitelviEiZeu
\ineaAn1us vinwe
uaznndnyuziidny
AUNAENSN T TEUF
sEAUVaNgAI (PLOs)

ANLEE
19139 A0UU1918019A
mnilalunisdenles
HAANSNTSEUITEAUNANEAS
(PLOs) funadnsnsieus
$767391 (CLOs) vilinng
gankuuAanssunsieuglal
ganadasiuiiineiirmue
2.n13BNTTAM IS eu T
30 (Active Learning) 819
sflunslisedewseld
W gaNAUaN YL I3
danaliniseuliiinnsimu
BIARNS Vinwe oz
AudneugladnaIy PLOs
MsU3uIsALEeS
101930 SURRYRUNENERS
%’mﬂ‘ax‘gu%umuazamu
WWINNNIINTZRNY PLOs TUd
CLOs waznseanikuuianssy
Active Learning

2. dnmsdmenasinaiunig
dan1siSeunisaeulussoy
wonuanuAsudousuun

1.N13MT1REBUAD
#0AAHO4UDY CLOs MU
PLOs lunnaneiun o
913U YR UNANgRAT
2 MIVIUABURARIMETDY
f38UIU59q CLOs Uay
PLOs w3l
3.mM3Ussliumsiseunis
aaulnefiTeu lasanvinu
n15lY Active Learning ua
anudenlesiunadngntg
Seuj
4.m3Usziliupuiianela
voufldulddndede
AN UAILAE VANGRT
5. msduiFesfoadsu/gnasal
\Renfunisdanisi3ounis
dou uavihunuiulgeluseu
PDCA
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U AT (Best Practices)
31d19asmsuseiunmunw
PDCA (Plan-Do—Check-Act)
lumsuulgsmsasuuaz
Ranssumsi3euiadadaiie

NSTUIUNITIALAY
UseiTunNaawe ns
EEIH

Lonsdiaeuunaz
FEINMAUAID LAY
UszLiiunagnsng
\Seuj (CLOs) it
ansnialazussiaiu
AT vinwzlae
AMANYZYBIKITEY
AILENTNDTY

2143815 TAunay
Usuifluwaiivannvany
WUUHALHEULRD
daeiun1sinnsiseus
\Ba3n (Active

learning)

f J"ILILﬁEN

1.815HARUUNT BN
ganuuUITTauasUssfiunai
linseunauosAnLg inws
uazAAdnYNE R SoumYi
seylu CLOs wag PLOs

2 FBsiauasusdunadily
PRAIIIaIAVANE I B Ll
Feulpafuianssu Active
Learning dswalvildaunsn
avviounadNEMII3oudi
wivssvasizey
M3U3MIIALLEES
1.9nUs8H/0UTT
UiRnslvenansdaou
ponLUULNUNTU T uNa T
damndeariu CLOs way PLOs
Tnel¥38n1sTanadivannmans
(Multiple Assessment
Methods)

2,813 TURRYOUNENERT
Anpunazlvideldusiuzaeng
saviledlnaldens
PDCA(Plan-Do—-Check~Act)
WieU3uUpAuA MBS I
wazUsziiung

3 afuayunswanasu
\35uF Best Practices A14N13
awa 1w N5l Rubrics,
Portfolio, Performance

Assessment

L.Asmuaeuisnsiauay
Usziliuna lagamenssunis
vudauTein dalsadiu
AUDNABY AIUMANZAY
warALU e Fae3inns
MTIRADULUUATULE
(Triangulation) N15UszLIU
2.maFsunsaeulaggisen
InglansmMUANUALNSEY
209N 5InLazUsEiunany
Aans9u Active Learning

3 susziuAuRawela
vouauladnunde (i
i3y Audinn
HUsENOUNTS) AenMNTNUBY
nTInLarUTzIliuNaued
VANgNS

4. daTauseunanTanssnl
ffeafunsTauas
Usuilluna Taedinsdaiv
Wundngruwaziidng
nszuIunsUTulssluseu
PDCA
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ASZUIUNITUSUISUAS
WRIU119758

LAnvigudeya
2138 UTEIMANGN T
919138¢aeu Lile
TNUHUBATIAAIN
Wuluanunauet
UATFIUNANGAS
TEAUANANE WA,
2565 wardoUsAu
UANINUIALN YA TAE
A3 1PEAISAN
SrAUUTUINT WA,
2566

2.279UNY LBURNIE
Mugua wavfnniu
A9E9UVD9813758
H3uinvau 819138
Uszdvangas uas
a191385aauliingg
N3N TZIIUDEN
WUIZANLAYADAAF DY
fupuderauas
AIUDUR

3. AAVILNUATTAIUN
919138 dannaDIAY
HAGWEN338UTTLAY
wingns (PLOs) uay
waneul#e13158A159
FUNUNYINEIYINTG
AADAIUYITUNTT
BUSH duuun Ussyu
Smsnaluay
AeUszneLile
LASNAS9AINLTILNT
YUINTT

il E'IQJLaEN

1Ldasmdsenansdenaly
\esnenselddenndesiu
\nasinsgIu lesannns
nSeaiony n13aIAnyIRe
vsenslendemunu dea
ABNITUIMIIANTINETN
LagNTUITaHAaNENITSEUS
sEUNANERI (PLOS)
2.MTUBUNLIENITIULD
a1nsdfaeuenvliivinzay
fupudermguasany
atin vildnNINNSSEUNNS
AouLAZNTINEAnad
38138 LD1A N
ATMANNNTO Wagvinuedils]
wiiuAumsasuwasdu
\wiswgna danu walulad wax
Aawanday Fedwmananmnm
YDIHTLURAZNITUTIR PLOs
n15uU3msA21aAsg
L3nviguteyasnsing
p19sduaznunIun Lile
sesfunadsuntacias
MauKUETIIIUAINS VN
ulunuinasiunsgiu

2 iseuuUImsdnnisnise
U (Workload
Management) ienszane
nulimngauiuay
L"?j‘EJTtﬂt;yJ LasAAMINNANTT
UitiRedwsaiies

3 MMUALHURAU1913158
18yAAa (Individual
Development Plan: IDP) T4
donnaIiuNASNINITISEUS
sEAUNangns uasatuauulv

LwansusziliunsiSeunis
aoulaufi3ou LileAnany
ANANNTABUTBIB115E
LAZA LA ZANYDIDNTS
Jansiseug
2.MsmudeuHadugns
s teliudladnnns
AOUTRID1NTddanAdDINY
CLOs wag PLOs
3.M15A1T29ANUABINTT
WAILNAULD9Y848713158) LAy
msthnaludnviuauimmn
318yAAa (IDP)

4 Fnauenansdineddn uag
ATRAAINAIULHEINEUDY
§nsinds Wislvaenndasiu
WnaFIATgILaRUANY)

5 adfnsdeuiumlvng
FnsuazniinTINeusy/
Fuun valunazsnaUssme
ieRnauAILAImTlY
NSWAIL819158
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91IENRUAULDINIUNTS
UM dUNUT Lazn1TINe

ER PR HRTR R RTIINVER
91119

4 duaFunisasnaaiedny
AMUTINEBMIYINS
(Networking) \itewaniUdeu
\SEulazensEAuAnenIwmNg
311013

ASZUAUNISUS KIS
ning1nsnaeuj

1. dnlidnsneansnis

v o &

=l

weugnadulay
ANTNWINADUN
wsauiunsFeug
2. @1579A1UABINT
WadAMMSNeEINIANg
= 2 [y
LgUghazUsy
aninaauli
wngaudunsieus

A 84
1.N39naTTIuUsEnu
Uszdrlanalaiifivawense
atn yildnsdamnswanns
nsiseuiazmalulad
mMsfnwluiudamufaanig
199771

2 ¥nensmsiFouiiideifu
anaalfy $13m wieliseadu
nsdANTSITBUITaN (Active
Learning) uagguuuun1aEey
Asdeuiiviannuany

3 mawAsundasiuasugia
damn wialulad way
Aandeusgaiundy a1g
danaranuRatiis sz
WIDUVDMINYINTUAY
ANMUIREENNISUUS
M3U3MIANILEE

L3nvi upuUsEn0ugesn
(Proactive Budget Planning)
Tnefuaudrseaitosessy
anunisalaniduvionany
ABINTTLTIATY

2. Aiiun1gdnsianu
fioansldninenns vaq
9191s8uazElTBURE N
ariaue enaunudam

ASZUIUNITUTUISNTNEING
naEeug




NINEINS AL A
3. dFudsanaztrgeinm
ninensinuliinuselod
gean Aaugliunisamuly
ninennsvifisndu

414 2995 PDCA (Plan-Do-
Check-Act) litafian1unIs
InasTlarUszdnsnwueenig
TinSnannsagasoiilos

ASLUIUNISH NITU
LazaEnnaANE

1. IviunuRine
LazavRaAnuAdaLaY
ﬂsaUﬂqmzqmsLm%'au
ANUNToN N1SUUR
wazn1sUsziiiung

2. Anldananiu
Usgnaumsiile
AU WAzt MOU
\ermuanseuany
suile

3. IBUIULAFUUAIIN
wiauildnneousen
Wnaw/aniadnm

4. Tnelazinautidn
Wussesy

Audsg
A0UUTENDUNITUNUMANEIA
ladnsamunnnsgiunann 8n
WdAnuAnsI Ay
N0UMUNNYY A3UTITY UaY
ANUFURATEU SINHANS
Ainedanulddedas

A15UIUITANLLES
Fmdendanuusznaunisi
VGTIELRGTIE CRITET
WILLAMUNTBY LAz
syuuRnnuegadunisms

1. msussillunalaganiu
Us¥naun135Iuiie

2. NISIAVIITIBIULAZNIT
Uauavaailan

3. MsUsziiiuaneanse
U

4. msuseifiuanuiianela
ULSHIRAVRILIT
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wuUduavaas1w3 v bl
at =l
sEAUUIYInS
= 1 d =3
AATNGAFIMNTTUVIDUTIIUALUINNT AMSUYBEAIEAS

Tumiiein) ¥a.usTee-su.U UM s Anwimenue(

ol ey

1. vdaun 01390212 3(3-0-6)
Podwnrwilne AavgmsFearsuaymsiaiuiyadnniunluauuinis
YoIYN1DINE Arts of Communication and Personality Development in Service

2. swiviveuiuuseglunuadnnazduliymadasil
(V) vnedviemnzlundngnstalmansiudin aivinisaiiaassdnisuinig
iilegsianisviesiien
(V) Fwnewzdadu
() Avuaweiden
() wnavidenias
£ ¥ TS TR R URe DR S e AUV e
RN TEG T IV Pty
aulFsunwdouny  lud
Juiidarinseivn Fuil 21 Fou wgAdnou n.a. 2568
nguszaealun1slasiedvn
6.1 ANUAIAYYBITIBIVIAZIMANE UN1SUTUUSS
sednRalznisdearsuazyadnamluauuimaianuddydenisiauiupainsluas v
uinmslaauiumsairsnmdnualfimnzaunisdemsesaiondvuaznisiunsemannaluns vieudu
gniluuFuniivannuanevisinisusuugsmsividelhdenituatomnfuiaiudeswiu Tasiamens
wsavinuemsldmalulaglunisdeansuasiiauenisdnninisuiuuisnfouuazirassaniunisaiiile
Wauinuadel foduazufunadnde Soft Skills Aannsnianalddniay Wy amnudula yadnniw ey
Amansalumsvihuduiinlussivanna

o U Bl

=3
=2

[ da & v oa
6.2 HaaWsSMANTUAUTN AR

9

nadwsAnYuiudan HagWsn1siTeudvomangns (PLOs)
1.o8UneAEnsdoansuaziumInITNealuay PLO1 Asevigsiaviouilenuasuinianuman
U3In1s nquinsiedisragadathlagldinelulad
asaumaARnzaunusOeuIBneinsy
MALGE
2.Uszgndldmaluladarsaumalunisfuaiuay PLO1 AtAsevigsAavioailenuaguinsnuman

dduaumsiauinygn1sieasiasurdnain | vguinisvesdiisedsdsbulasldinalulad
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naawsiAnduiulidn HAANSN15138UFYDMANENT (PLOS)

AsAUWATIIINEaNA1UsEI8UITN9 NS
annas

PLO2 @34@33ALUIARANUTUNYBIgIRAVIBNLNED
WazUINIg

PLO3 #0a13iuNauAIIUTUNYa4gInaNIsviesiien
wazuin1shunyinusssule

3 wanseanieundnain unsevlunisdadns nsues | PLO3 Hoansiiuddunuusunyedginanisviendien
N8 WAZLNTEIMAING wazusnslunyiniusssula

PLO4 uansanisuaannImuasn1sidnuinigi
wingAunsinusuiuguluusunvenis

VWEILazUINIg

7. A195U1E5183Y1 (Course Description)
mm%mammﬁﬂﬁmﬂiﬁmmLgasgmm‘ummﬂ']'i?ﬂiaﬁ’l'iuax‘qﬂé‘ﬂmw'l,u\i’luﬁmi MU N3
doansuazyrdnnimiunisUssgndlilunuuinig nsiiessidnuagnisdoasuazyadnninmutes vinys
NYWEFUAUG snsemlunsdeans NIILAINIBLAZIITENANALTIFIALLAZITITIAT WUININTHRAININYE
n1sAeansuazyadnamluanuuinig
Meaning, importance, types, and forms of effective communication and good personality in
service work. Theories of communication and personality and their application in service work.
Analysis of communication characteristics and self-personality. Human relations. Etiquette of
communication, dress code, and universal social and business etiquette. Guidelines for developing
communication skills and personality in the service industry.
8. 219138 s
eanduanuiiunngludumsngas o 5.1.3
9. LLNu‘ﬁILLamm‘iﬂ‘izm‘am’m%"Uﬁﬂ‘ﬁa‘u31’1Gl'ig’luN'5'1ﬂ’l‘éL%EJuj’;ﬂ’mwﬁngﬂié‘iwam
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7. A195U189183%1 (Course Description)
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Definitions, elements, and processes of creativity in designing tourism products and services
within the dynamic context of the tourism and hospitality industry. Creative thinking concepts and
tools. Collaborative communication. Using of technology and information systems for research,
analysis, and presentation. Service-mindedness and application of design thinking for innovation in
tourism.
813158fdau
swazdunmuiiunngludumdngns 4 5.1.3
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(Curriculum Mapping)
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Basic practical internship in tourism and service establishments, with a minimum
duration of 400 hours and 45 working days.
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7. A195U1851879%1 (Course Description)
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Definition, roles, and responsibilities of airport-related agencies. Organizational structure.
Airport operation systems. Internal and external relationships at national and international levels.
Core airport operations, including passenger handling, baggage management, cargo operations, aircraft
services, and resource management. Application of policies, regulations, and safety standards.
Strategic marketing planning and revenue management. Aeronautical and non-aeronautical business
operations. Airport experience management. Sustainable airport development strategies. Professional
personality and service-mindedness in the aviation business context.

8. 19138 aau
swazBunnuiiusingludumdngns 4o 5.1.3

9. WHUTLAAINITNTZRANNTURAYBUNINTFIUNANITIRBUZAINVANEATEI18TU
(Curriculum Mapping)
Twaziduanuiusngluaundngas 4o 3.6



o W

111

wuUtauavatllas ey .an. 1-1
sEAUUTUING
=1 ] o a
NAIYIPATIMNTTUVBUNEILAZUTNIT AMSUYWIAENS

Fuvhein (Yu.U5588-vu.UGUANS-93. AnwinaenuLeq)

STAEAUN 01390399 1
Y11 lng Hnau 1l

A a v

UYBIYINWDING Y Internship I

sedviiveilneglunuanivssiuusamyang deil
(v) ‘wmmﬁj"mLawwx‘iwé’ﬂqmﬁaﬂmamﬁmﬁm awﬁ?ﬁmia%714.1aﬁﬁmw%ﬂmﬁaqﬁﬁﬂms
vioaifien
) Frnamzdiiu
() Aniawiziden

() v aantas
() AVIMTEMTURENGAT oo ANUNIY e,
a = '
AurfinedTeuNnau 01390299 Hnau
a = v = v ar 1l
AU NADITIUNTDUNY Taidl
o oo o a v a
FUNININTIEIUN Tui 21 oy weedneu w.A. 2568

guszasatunsilngedan
6.1 AUEIAY VBTNV
nsRnnulunssuiumsdglumseiuaiwinueuasUssaunsaifisudusenisussnauendn

Frglildnilauzasanudilalunsujifiaueis nanudunglunisvhauedreiiuszansam way
ANUNSORDUALBMDAINLABINITVINAINLIIN TslunIAgIiaLAXN1TUsENeUe Iwdasy Danavldilenia
Hesasilonazmaluladiiviuasisluansay ﬁElui‘zlljwflaum‘iﬁﬂMULLﬁ&’LWﬂ‘DﬂﬁiN q duihlugnisasneassa
wauifiaaniw uenani mslneudiieiamuiauiula fauadiaselvdn uasinweansriiny
sy Seduduesdiusznaudrdnlunisniouaandoudinidwluounan

6.2 waawsmanvunutian

HaaWSTIAnTuiudan HaaWSN1338uivamangns (PLOS)
LAwswinazUssgnaldndnnisvioniisrsgnedsdu | PLOL Sinssvigshavieadisuazusnisamumdn
= - = i = oA o =
wazmaluladansaumaiauiladygmilunis nouinsviesfirngadetulagldivalulad
U U ansauvAvLzaunuIziisuITn19InInIsi

NABDY
A




112

] 2/
fed & &

HAANSNNAYUAULER

NAAWSN19138UTVRINANGAT (PLOS)

4 aa

2. A5 NETTALIAANTEIEN 1511 LWL
UszangnmuasgsianiinuiRaueg

PLO2 &34a33ARUIANMUUTUNVEIGINIviad e,
LAZUINNg

& o ' w o
3ERATHAZYINUTIWAUALAT AL REIN A1 BN
Tausssulaog1edusyansan

PLO3 &oan3fiugaunuuIuntesgsnanisviauie
wazuinsluwinusssuls

= < A = ala o
4.uansoanianuuilonInuaziilausnisiu
seRvgaieaenuUserivlauazauiisnela

PLO4 uanseanfisuninamuaznsiidanuinigm

at o 1 ot d =
winzAunsvitusmAugauluuTunteanis
Vo Ilazusnig

A195U18318391 (Course Description)
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A practical internship in tourism and service establishments, with a minimum duration of

400 hours and 45 working days.
219158 6Aau
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7. A185u1831873%1 (Course Description)
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Meaning and importance of inflight service management. Roles and responsibilities of cabin crew
in normal and emergency situations. Reporting for duty of cabin crew. Normal passenger care and
special need passenger assistance. Inflight food and beverage service. Safety equipment check and
usage. Dangerous goods handling, inflight security. Crew Resource Management (CRM) for effective
inflight teamwork, Preparation for cabin crew job applications and interviews.
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Concepts, types, forms, characteristics and significance of Alternative Tourism. Sport tourism.
Historical tourism. Faith-based tourism and community-based tourism. Factors affecting and
responding to tourism demand. Value-added and tourism development. Field trip required.
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Principles and processes of creating media and content for tourism promotion. Content
planning and design. Selection of appropriate media for target audiences. Application of digital
technologies and tools in content production and presentation. Teamwork skills. Professional
presentation. Service-mindedness in tourism and hospitality business context.
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Beverage history. Significance of beverages. Beverage types: alcoholic and non-alcoholic.
Customer segmentation. Beverage industry trends. Roles of wine servers and bartenders in the
hospitality industry. Technical terminology and communication skills. Beverage service specific
vocabulary both Thai and English. Appropriate professional service personality traits. Drink mixology
skills. Wine service standards. Beverage equipment maintenance. Collaborative work ability with
safety and efficiency.
8. 8191587au
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Types, characteristics, and trends In services. Concepts and
theories of psychology, sociology, and cross-cultural communication,
applied to needs analysis, wants and expectations of service
receivers . Development of personality and communicative skills of

service providers. Organizational behavior of employees in service

organizations. Ethic in service profession practices. Case studies.

Tausssudmiunuuinig
Psychology and Cross-cultural
Communication for Service

Taif]

it
AraguraTiedun (Course Description)
ThBouutas

ApfineaFuuInnouy
ARBIHUNTaLTY

8. ®19158¢dau
s1eazduaiszyliluaundngns 4o 5.1.3

d o = ot 1 =
9. WHUWN LLEWNﬂ'liﬂ'iﬁ‘\]"lﬁlﬂ?'m'iUNﬂ’UE)UﬂJ'lﬂ‘ig"l'ﬁf»lEiﬂ?iL%E]ui%’lﬂﬂaﬂﬁﬂiﬁi']ﬂ'Nﬂ

(Curriculum Mappin)
Teandeafiszyliluiaundngas 4o 3.6




123
.un. 1-2

wuulduauaUTuUTITEIn
at =
sEAUUIIYInT
a [ ﬂI =Y
NATYIPATIMNTTUVIDUNYILAZUING AMZUYWEAERS
Iumhieina (¥.U5518-930. UJURNT- YU AnwisnenuLes)

1. e 01390113 3(3-0-6)
Hadmnrwilug ﬁugmqiﬁw%mi

%B%?ﬂﬂ"l‘leﬂﬁﬂﬂﬂ‘l&i Introduction to Hospitality Business
2. swiniveufulsseylunuanivszduusuand deil

(v) mmmﬁmLaww::‘Lwé’ﬂqmﬁaﬂmamﬁmﬁm ANUIVINTTATNATIANISUSNNS
WegsianIsvieaien
(V) Fwilugruiedw

() Fvuanizden
() Fuuawizidan

() wedvdenas
() AUIMTEMTUNENGAT oo AU e
3. Anfideussunineu Taid]
4. FyifidesSsundaudiu laidl
5. Juitdarhaeien Yuil 21 1o weRneu w.e. 2568
6. dnguszasAlun1sUTuUgesIedv

q

7
6.1 ANudAvaITEITLazmanalun1sUTuUse

gafaiinuasuinmsomnsidiu esduszneundn wasiy wiledway YOIDAIMNTTUNTYiBALTiEN
Tnefinrudwnluvanedd Hesuasugia fun1susns suivmsuayinndn uazfunainueagiia Lile
audanudilalunmsinvesgsia daudlassadhs sdasust nsdanms Tuaufimsiessinugsiuuas
wwalti Fadu ngruiisidu lumsimuinusiinset uasmsaiiassdundalumsdiiugsiauinig
iieliaanndesiumiufesnmsvasgnaimnssy lnawiuilaudidu melulad uazuSunvesnsusnissesy
ana

2
& ar

6.2 HAANWSTILARIUNUTNAR

¥ @

HadwsMAnYuiuldn HaaWsn1sisBuivawmengns (PLOs)
Lannsaaduiemssnidunuludiusingg  vesgsia | PLOT Ainsizdgsiavieaiianazuinisaumndn
S MNUags AN v Iengledngdulagldinalulad

ANsAUMANIANNYENAUS LU BUITNI9INI9A
NADY
L]

2. dunsadszgnildvannsdanislumsdnfiuey | PLO2 afsassAuwafamuuiunvasgsiavieudion
U043 1M1 ThaTIAMAN LA WAZUINIS




124

NaaWSIAnTUAULER

NaaWsN1ssEusvamangns (PLOs)

3.uanseaniednuinisuazanudedndgainlunis
U uaau wisuvslfuiniunguazseideuves

PLO4 uandeandsyadnnimiaznisiidauinisi
wangAuMsauTsiugBuluuiunveanis

B9ANTIRBE 1INz dL VioalneIlaruIng
7.0159U58uUBUNTUTUU§99183 9
03P UAY winviudse Hefwdsunlag

01390113 mufidlesiuiaatugsiarin 3(3-0-6)
UayUsNIsaImMIs
Introduction to Lodging and
Food Service Business
Syiidoadeuindeu Talgl
Sufidondoundondu Ll
A1eEus183n (Course Description)
Uszinm anuue meﬁmﬁm%“ﬂm‘qiﬁ%ﬁﬁnua:

- s

U159 Iaunisuasuuiliuvesgsnaninuas
UTn1991M15 JULUUNITTANITUAZUUINIANIS
m"wtﬁumu"uaaqiﬁmﬁﬁm;aw%msmms QRSN
wazanusmilovesgsfafiinuazuinisomialy
sEFUTALALSERULILYIR SnrsAnwuenaniui
Types, characteristics and products of lodging
and food service business. Evolution and trends in
lodging and food service business. Management
patterns and operation gquidelines of lodging and
food service business. Competitions and
cooperation in lodeing and food service business
both in national and international perspectives.

Field trips required.
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Thearies, principles, and concepts of public policy.
Principles of political science and public administration
related to entrepreneurship in tourism and hospitality
industry. Concepts of public administration of countries

Laws

Ethical
issues in tourism and hospitality Industry and solutions.

categorized by political schools of thought.
related to tourism and hospitality industry.

Case studies.
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The relationship between marketing and tourist
behavior in tourism and hospitality industry. Internal
and external factors affecting consumer hehavior in
tourism and hospitality industry. Psychological and
sociclogical  mechanism  related to  service
consumption .Analysis of service journey .Analysis of
servicescape .Analysis of service supplier resources

related to managing service consumption experiences .

Creating appreciation in service value .Case studies.
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Concepts, principles, methods and human
resources management strategic for service in tourism
industry. Trends in human resource management in
global context. Cultural diversity. Transformational
leadership in tourism industry. Knowledge management
for lifelong self- development. Roles of human
resources for service development in tourism industry.

Case studies.
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Systems and components of tourism and
hospitality market . Marketing environment . Tourist
. Market

positicning . Tourism and hospitality marketing mix

Behavior segmentation, targeting and

strategies . Marketing planning . Guidelines and

techniques for writing marketing plans .Case studies.
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Introduction of information technology for tourism

industry.  Information  systems and  database
management for tourism management. Evolution of
Global Distribution System in tourism industry. E-
commerce and new media for tourism industry.
Software application in tourism industry. Information
technology for tourism innovation. Laws and ethics for

information technology. Case studies.
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Introduction to Information technology for
tourism industry, information systems and database
management for tourism management. Types and
channels of applying information technology, data
management through basic programs.  Customer
behavior in age of information technology, information
data analysis for data presentation. Data management
and security, effective application of electronic
customer relationship management systems, creativity

in utilizing technology for service and tourism industry.
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01390231  minwnsnsvieaiien 3(3-0-6) 01390231  w$wensmisvaafisauas 3(3-0-6) | Wilbudodn
Tourism Resources MSAUNIET19ETIA
Tourism Resources and Creative Journey
JiidaTeuneu Taidl JyriidpaFeutiau il
Suniifedeundoniu aidl Juinasiuuniauiu il

A1asuesieian (Course Description)
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viouilr AudnuisyssgmangUaneamsvisnitorluus
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Meaning and types of tourism destinations.
Tourism destination characteristics in each region of the
world. Significant global and Thai routings. Global and
Thai natural destinations and cultural destinations.
Creative tourism destination characteristics. Field trips

required.

A1a5U183187391 (Course Description)
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waniaauiisalfiAnamdatu nisadauaauinuay
AMSDIARLUNTSEAUNINTIATIATTA

Meaning and Types of Tourism Resources and
creative travel; characteristics and potential of tourist
attractions in different regions of the world and in
Thailand; analysis of tourism routes and major natural
and cultural destinations; processes for managing and
sustainability;
creation of concepts and desien of creative travel

developing tourist attractions for

experiences.
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(Curriculum Mapping)
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01390341 m'sé'mmiﬁjﬁmﬁuﬁﬁn-“ma%’uaﬁﬁ 3(3-0-6)
Creative Tour Business Management

JuildasFauuniou il
Suitdoaeundouiy Taldd
A1a5un83183% (Course Description)
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Principles and concepts in operations and strategic
management for creative tourism businesses; types of
creative tourism businesses. Business models and

organizational  structures of creative  tourism

enterprises. Business feasibility analysis. Business
establishment. Production planning; marketing, finance,
and accounting. Service quality management. Human
resource management and risk management. Utilizing

technological innovations for business development.

Ethics for Entrepreneurs.

01390322 n1silugusznaunislugsisieadion 3(3-0-6)
\BaadeaTn
Entrepreneurship in Creative Tourism

Business
yrfinaaIauninay laidl
- o v =l u w 1al
FyfidaaTauniouiu il

Aaau18518797 (Course Description)
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2. seiniiveuiuugeglunaivisziuliyaed il
(v wnalrianylundngasfaumansiadin a1u1331n158519a353ANISUINTS
ilagsansviesiien
() Fwiugndedn
() Avanzdsau
V) Fvnawzden
() vnavaenias
() AUINTEMTUNENEAT e AUV
3. Aiideudsuaiiou i)
4. Furiigesssundouu 1aid]
5. Juildasinaeien uil 21 1Hou woedn1au e, 2568
6. nqUszaeAlun1sUTUUTITIEIN

3
6.1 ANudIAyvaITEITILazaralun1sUTUUS
gsfiansfudugsAafiaduayuniseaieregrmdnid sdldlflugatiagiu dsusnisuay
Uszaumsalitlduanngshansduludumeusine q swdmasionmsmesuinisasUszaunisalnisviondien
vaatinvioaiios auslunisdanisgsianistuedimiuddy uaslinsusuussliiudeaniunisaliaus
6.2 HadwsiAnTuiudan

wadwsTiAnduRuDA HaAWSN19Luiuauangns (PLOS)
1 ATsiesdlssneu nssuiumsaduau uas | PLOT Sinnevigsiaviaaiisauazuinisniaman
A dyesgsiansduiidinentsiuiadeu nquinisvienfieegrededulnglfinelulad
gRavnTILMIieaTlgIag1ediiu Tagliwdnms | ensauweivanzaumuszadouismeadnnisi
ysirnsfignias Qneed

2.Ussyndldszuumaluladansaunaimneanly | PLOL Tinsisigsnavisaiisauazuinisniuwan
maundymvsemslineideyaiionisaniueu | vgumveuieegnddulaeldivalulad

a a a a =l = a =

ganamsduaussileuigniedvinis ansaumanmzaunuss e uiivndyiniem
gneed

3. WAPNBDNIIUARNAITNTIALIZEN TRUINITNA PLO4 uanspenieuadinamLazn1siinuinisn

3539y wazanudedmdlunisuuRcusandugduy | wunedunisvinusiududduluuiunveinis

TuuIunvesgsiauinisnisdu Vi fleIuazuinis




141

]
éd a X o o

naawsninTuNutan

HAAWSN15I38UTVRINaNEAT (PLOS)

4.deenstoya wwifn uaznszurunmsuiReuiu
rauldegaivszansnmluuiunvesgsianisdu

LLag‘U%ﬂ'ﬁﬁﬁF]']']Mﬁﬁ'lﬂﬂﬁ']&]ﬂ’]\‘i’?ﬁllﬁﬁi‘iu

wazuinislunyiniusssula

PLO3 dasiiugaunuuTunuedgsnanisviaaies

7.M519U58UEUN15UTUU I8 39

F8TYNAN

5183U1UTuUT

s o d
defidasuudas
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Airline Business Operations
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Aagu1es1e3e (Course Description)

9
e
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mefuiuwasuuedastiy svuunisess nsaantnslagans
wazn1sAnAmuanATlAsas UjtRmuieatunisdisasids
anen13tu mydavitanars wazsuilauniaidn-aansewing
Uszina nsvudanagiandnsiniieinia udnniinain
dmugsianistuid oy wasdnuigeumdasad
Weadios
Basic information about aviation business .
Aviation geography .Air traffic rules and regulations .
Flight schedules Aircraft types and flight performance .
Ground and inflight services .Flight reservation system,
ticketing, fare, document and process for international

entry-exit, air cargo, marketing .Site visit required.

01390323 msaiiuaugsivananisdu

Airline Business Operations
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Aeureseien (Course Description)
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Sustainable Development in Tourism Business
Jiseaieuniay i
TideaFeuniousu Talil
F85U8318397 (Course Description)
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Principles, concepts, meaning, current situations
and goals of sustainable tourism development .
Sustainable tourism criteria and evaluation .Sustainable
tourist behavicr . Promoting sustainable development
of international tourism organizations .International and
domestic models of sustainable tourism development .
Field trips required.

01390351 mrmdsiulunnsviaadten

Sustainability in Tourism
SyireaTounou it
SiidasSeundaudy Taifl
Faiuryitedun (Course Description)
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Quantitative Methods for Tugsfiaviouiten
Tourism Business Tourism data management
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dnuarvesdayafiuTuuminisviendies n1g
Usggnadgnisnsaifuiantsvienilen anasmsia msdadn
NANUAENNTNTETEYBITDYA N1SELAeE n1TYTTim
trennuiatiu mavadouauLRgueEiRALITUS YAy
vaalsgrnsvianguuazanindy maimTgidayasiuun
Usziam swauadoya nisldlusunsudniagunieadia

Nature of quantitative data in tourism. Application

of statistical methods for tourism. Scales of

measurement, central tendency and dispersion
measures, confidence interval estimation. Statistical
hypothesis testing of one population and two
data Data

presentation. The use of statistical software package

populations.  Categorical analysis.

A195U83187%1 (Course Description)
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Characteristics of quantitative tourism data.
Application of statistical methods for tourism.
Measurement standards. Measuring central tendency
and data dispersion, sampling, frequency distribution,
and data positioning, data presentation using basic
visualization principles and data storytelling, data

types

Developing coding and decoding manuals for use with

cycles, various of graph presentations.
statistical software, data organization and descriptive

statistical calculations.
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L'ﬁlamsﬁaqlﬁm Strategic Management in Tourism
Strategic Management for Tourism
Jiidaaiounniou Tadfl Jniideadounnou aid
Juiiseaounsaudy il Jiigoadoundouty i

fau1es1e3Y (Course Description)

ATUNUTEY WUIARA TBULYA WarAMUAIAYIDINIT
Fansianagndlugaavnssunisieaiion nsiasied
dannwandaunisuanuaznigly nsmmuanagng n1s
Auflunagnsuarn1sAIuANNALNG NamAn

Meanings, concepts, scopes and significance of
strategic management in tourism and hospitality
industry. External and internal environment analysis.

Strategy formulation, implementation and control. Case

fafueein (Course Description)

AN WUIAA YBULIA KAZAIIUAIALTDINIT
Famadsnagnslugnanunssunsaniion niweinsuas
aula3sulunisudedu msdanisvimainsuyudly
uFunn1sianisidanagvs n1sdantsaataluuiunnTg
Famadnagns MslinTekaninwinasunuuDnuaY
aely nisdmnisdingAuassssuuinvasingflunis
wewiler nswamnauiesuiianiizingidmsunas
viaaiinn uaznwnTtuvesingilugeavnssmaaiinuay
uing

Meaning, concepts, scope, and importance of
strategic management in tourism industry, resources,
and competitive Human

advantage, resource

management in strategic management. Marketing

Uiulgadasuiesein

studies. management in strategic management. Analysis of
external and internal environment. Crisis management
and nature of crises in tourism, human resource
development to cope with crises in tourism. Trends in
crises in tourism and service industry.
8. 815ddaY

Tavdunnseyliluaundnans 4e 5.1.3
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(Curriculum Mapping)
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Fomaredangy Destination Management
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Destination Management Destination Management
JuiideaFouandeu il JnfidpaFauuniou il
JiideaFauniouiy it Tuiidoandoundouty il
AedureTedu (Course Description) AaauIe31873Y7 (Course Description)

AImNELerUTHAMYRIMA B By | LiEeuwas
§73UMA uavAuyudaindu nisiinsediuasnisuims
Fan1sdoyavesuvawianiisr vl sUssilunmauay
Angnmasuvaaiondi ety n13UTMISTANITLME
visafioalimnzaufunduidivung n1sdanistgvuay
wumsuily AvduFesnudstu nadifinw

Meaning and types of natural and manmade
destinations . Analysis and destination information
management for value and potential assessment of
destinations . Destination management appropriate to
target groups .Managing and solving problems with an

emphasis on sustainability .Case studies.

8. 813158 eau
=i c; ' o/ o/
eaziduanssyliluaundngns 4o 5.1.3
9.  WHUTILAAINITNTEAIYANMUTURATBUNIATTIURANTBUSIINWANGATE 18791
(Curriculum Mapping)
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nuianTIuTiEY Event Management

Festival and Special Event Management
IyfideaFoumney 01390114 mmé’tiﬁaqﬁmﬁmﬁuqiﬁa
Tuduaydious
Jiidoaioundouiy Tl
AefunaTe3un (Course Description)

ALY UsElnv dnvels wazesrUsznauyeavania
wazauBudlwiansvioniios mAnauazdudfim
'i.ugwsm%’aaﬂaﬁuﬂ,Lﬁamasﬁ‘ﬁummsﬁauﬁm MAnNIg
aaNUULLLIAR wuaFes iiow wavienssunisiamAnia
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Meaning, types, characteristics and components of
festivals and special events for tourism. Festival and
special event as urban regeneration and tourism
development tools. Principle of concept, theme,
content and activity design for festivals and special
events. Project management. Marketing communication
and event sponsorship. Budgeting and cost controlline.
Techniques in coordination and sudden problems

solving. Risk management. Project  evaluation and

report writing. Practical training required.

Juvideniouniou 01390114 arwdifesduieaty
ganaluduardioud
Juiideadoundouty
Fnafunas1e3w (Course Description)
WANNTDBNLULLLIAR wuades v wazianis
nsdndloud mademsnimaiauasnisguiusinisdae
nslfmaluladiian1sdasien 1eusu nrsddue
waznsUssanduiusiiudlugsiamaaniloawazuins
JulsEanmLaEN1SATURNALYY WiadRnTsUsyauuLae
nsutlud guriawizmi nvsdanasaannd o nas
Ussiluma LagT1euNanIsAtiluay andnuuy
uAAnNM wazinuimsiivnganlunsiuhuiugiu

Principles of concept, theme, content, and
activity design for events. Marketing communication
and event sponsorship. Technology applications for
analysis, planning, operations, and promotion of
events in the tourism and hospitality industry.
Budgeting and cost control. Coordination techniques
and problem-solving for unforeseen situations. Risk
management. Evaluation and event report. Attributes,
personality, and service-mindedness appropriate for

teamwork.
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01390371  MTARUUTULEENITIANTT 3(2-2-5) 01390371 ANSANIUIIULNUNTBLNN 3(2-2-5) Wasuaein
uusnsauwin Room Division Operation

Front Office Operations and Management
P N vd vod w e d | s Ay e & a A
TMRBNIEUINBY 01390113 AINIWBIMUNEINUGININ | IMfinadieulnnay 01390113 fiugiugiiauinis
Wnuazuin1eIMs

ideaisunioniu Lifl Fnareniuunieuiu sl
AUy (Course Description) frefure e (Course Description) Uiulse
Tnssainnmivimsnuuazanuaznisanduaudumitves Tnssafamsuimaiazguuuunisaiilunuvaausundesin | deduigsein

Lsswsy msdaniswesinnissudseadeainnsdouiuns | Tulssusu nnsdaniswontn n1sfudrsosiasin nadauiuuay
amudoudnin nsdavimsiudumas nmsvinisdeya | nsawmsdoudnin nsuinisdunisy nislidaya nistuiin
msduiindayaalitng nsfudeain nmsdisudu dywily | Arldtne wasmsfudentn Snunsvesfaguazgunsalitlfluau
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Aufaguiunsdansnudumi mslideyaleaifdans | mavimwasern nstamstesin ssuvasaumanasTsunsy
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Management  structures and  operational Management structures and operational procedures of
patterns  of hotel front office .Room management, | the hotel room division. Including Room management,
reservation, reception, registration, luggase handling | reservation, reception, registration, luggage handling,
services, information services, expenses posting, checking | information services, expense recording, and check-out
out, payment, service problems, and solutions. process. Characteristics of housekeeping equipment and
Information systerns and software application for front | materials. Inventory and equipment management in the
office management Statistic information applied to front | housekeeping department. Cleaning operations, linen and
office  management, revenue management, quality | laundry room management, information systems, and
management, management problems and solutions. software applications used in room division management.
Practical training and field trips required. Analysis of service-related problems, proposed solutions,

and field trip experiences,

4
9131386 dou
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Food and Beverage Service Operations
Juniideadeundeu 01390113 mmufilasduiientugsia
fifnuazuinisa s
JuiirpaFeundouiy Taifi
AneSuI85187391 (Course Description)
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Nature of quantitative data in tourism. Application

of statistical methods for tourism.  Scales of

measurement, central tendency and dispersion
Statistical
hypothesis  testing of one population and two
data Data

presentation. The use of statistical software package.

measures, confidence interval estimation.

populations. Categorical analysis.

Food and Beverage Operation
a _av ' & a =
AWIMRDATBUN MDY 01390113 WUFIUGINIUINTG

JidesFoundoutu il
AB5U"BTI83YT (Course Description)
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wihilvaaeains  nszvaumsUfiRnulussazdaun
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Concepts and principles of food and beverage
service and catering management. Organizational
structure and personnel roles, operational procedures
in each department. Desirable attributes and service-
mindedness, etiquette, professional ethics, and
personality traits of service providers, Menu planning,
operations of food, beverage, and catering services.
Communication in multicultural  environments.
Technology and software applications in food and

beverage business management. Field trip required.
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and Principles of Service Quality

Management in the tourism and hospitality industries,

Concepts

Planning and designing for quality service .managing,
monitoring and measuring service quality . Managing
service failure .Case studies

fadunasieun (Course Description)
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Concepts, definitions, and types of spa and
wellness tourism. Forms of spa and wellness center
services. Principles of spa and wellness center
operations and management. Selection of equipment
and technology. Marketing strategies for spa and
wellness business. Relevant laws and regulations for
business operations. Safety standards in operations and
services. Basic massage practices.

viouflaauazudnig
7. e1newigudisunsuiulgeein
ERCEL T TedguTuly AsilAsunas
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Spa Operations and Management Entrepreneurs in the Spa and

Wellness Business
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Barista and Coffee Shop Business
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01390376  mIAnduauiunium 3(2-2-5) 01390374 UNFAAIUALEIATI AN 3(2-2-5) wWasusiaivuazioin
Coffee Shop Operations Barista and Coffee Shop Business
Ffideiausnnay Taidd Sniidpateunnieu aidl
SriihoaGouniauiu Taiid FuideaSuuniauiu tih

A1aiuus1e3en (Course Description)
Fwwnsvesiunu - dnvnzrassznauntsiu
nudl nramuuaglasaseunw Jukuuntsiiiueu
Funtuvlmaslnouazinadsema  duniinisrain @iy
Ad domnamsiading winfugnud wmsgiuvas
nu nsuse nsEdyl wavmistiauaieiashiiausay
winsiandu fn1sEnUAR uasnsinwuenaauil
Development of coffee shops. Characteristics of
coffee shop cwner. Investment and structure of coffee
shop. Patterns of coffee shop operations in Thailand
Market Site
selections. Distribution channels. Coffee beans. Coffee

and other countries. segmentation.

standards. Preparing, serving, and presenting hot and

cold beverages. Practice and field trips required.

f108U1e9187%7 (Course Description)

Fmuinisvesiuand dnvaugueauiiani wua
vwanmsafiugsianiwd nsvhnsmainvesgineiiuniu
arsAnwiarudululdvalasenis wdafudniuw
wnsgiuvaeniu n1sldaunsaivssnnuasind esllof
Fuduradiuniun mm{tﬁhnﬁ'nwm n1sds1eETIA
Lu'L‘Jimm‘iLLasm"?aaﬁmad%ﬁunmw

Revolution of coffee shops. Characteristics of
barista. Guideline for coffee shop business. Marketing
of coffee shop business. Feasibility study of coffee
shop. Coffee beans. Coffee standards. Using of essential
equipment and tools for coffee shop. Tea knowledge.

Creating food and beverage menu of coffee shop.

diudsadaguigiein
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Fodvntwnlne nsusSnsdmiugiiasedgy
Fodunrusenge Services for Cruise Business
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01390475 n5UinIsUUI eIy
Cruise Ship Service

3(3-0-6) | 01390375

Juiireadeustoy 01390113 fugtugsiauintg

IuriidaFounioudi il

Faiu1es183%1 (Course Description)
UssTAwasanudidguesgsiaiedisg

Ussiamuasdunaniniudedsg n1sdeatsuazidng

ANesuILTT

wwiglugsingadisg nslivinisludaudequuie
GRERD] m7ui’ﬁrug1uﬁqummﬂaaﬂﬁwuﬁ‘aéﬁw n13
doningudlagsruudadinmg nsinntanmgingfvay
nsudladgvianigndvuiedsiy aniunisaiuas
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History and importance of cruise line business.
Types and routes of cruise line. Communication and
technical terms in cruise line business. Service in
related departments in cruise line. Basic knowledege of
safety in cruise line. Management groups of passenger
in cruise line. Crisls management and problem solving
in cruise line. Current and trend of cruise line business.
Personality, characteristic and necessary skills of cruise
service providers. Field trips required.
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Services for Cruise Business
el
#7391 (Course Description)
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1. sWadn 01390441 3(3-0-6)
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%aﬁ‘u'lm‘lﬂ’lé'anms} Gastronomic Tourism Experience
2. swivilveuFuugeeglunnaimnsziudiyying il
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Gastronomy Tourism Gastronomic Tourism Experience
Jiidaadeuuney il JiidaaFounnou Taidl
Juiireadeundouy 1aifl SpiidesSeundoudiu Taid!
Aragu1ese3n (Course Description) A1a8ue T8990 (Course Description)
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vieafiondsomns anunisabeaiiendiemnivadan
uaglng amummiﬁ‘iﬁaa'lM'ﬁ'i.uu%wﬁlaanﬁﬁauﬁm
nsdifnwdunsnivieaiisndemsuasinnssunts
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Anwiparuusnanuil
Significance, characteristics and forms of Gastronomy
tourism. Identity, wisdom and food consumption
culture in local and global context. Organizations
related to quality of restaurants certification. Behavior
of Gastronomy tourists and food beliefs. Guideline of
Gastronomy tourism marketing. Gastronomy tourism
situations in local and global context. Food business
situations in tourism context. Case study of gastronomy
tourism route and activities in local and global context.
Design gastronomic tourism experience and route. Field
trip required.
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Principles of Culinary Arts Art of Culinary
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Concepts and principles of culinary arts. Foed
design. Kitchen structure and organization, Knowledese
about ingredients, hygiene and sanitation, preparation
and cooking methods. Practical training and field trip
required.
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Food preparation management. Food hygiene and
safety management. Standard recipes for cooking and
desserts Cooking equipment and safety. Basic
components of food. Various types of cooking, pastry

making. Practical training.
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(Alternative Tourism)
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(Media and Content Creation for Tourism)

LAlAse9187390 (Course Outline)
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(Art of Bartending and Wine)
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