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whuyurussan Lidumiaein (audio nmseyliliamadouSeudwaoouldiduswie
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miﬂnmuuq
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21.4 wansiFeusnanituduliiuiindu P wie NP uarlivluAausuadvasay sniiunis
amsfoudouinaneauaznsamadsudoulunsivioglundngnsiidasmiusening
uninedusuaauiu Weglunasiiisvesenansddiuiaveussiviuazeyliiveannuiin
Hafinsawin IgannsatunAnuduedeazals

21.5 msdeududeulvaude 21.4 wwdedlduanuiiuvrevananuiidndiinidn wazeyddlag
sospsmsuAnlATuLaUmslguaTinAvINg

21.6 TAnamadouFouduinonvaldlasldsumuiivreuanenstivnvuazeuliiain

- v v W a z :y =l o - dnﬂ o 1
AMUALNFINALER VNUmadﬂQVISLUEJULLﬂﬁ'U'ﬁﬁﬂ']ﬁ‘ﬁunjm.lﬂﬁﬁﬂw’l NI TANUdRSINANDY

BEOEL S Tﬁﬂﬁﬁiiulutillﬂ'ﬁ'i'uﬂd'ﬂuI.UEJN‘U']H’]ﬂEJ']L‘UG’IWI U'iuﬂ-’]ﬂllﬂ’]‘]'ﬂ gIaul

3. wangAsuareINIIReou
3.1 wangns
3.1.1 dwaumiiginsiunasavangas
3.1.2 lasediavangns
(1) wnadmAnyvily
- nauasyeyAtia
- nguATsEAARTWAREUTENOUNS
- nuAsTNWIRUNMSAREs
- nguansenadiedlneuaznaliiodlan
- NANANSTAUNTUAARS
(2) unaglane
- ANy
- Jrnanz Ay

- LU TINNTIANTS LSS

o s 1 d 1 s
- LUUNITINITIANTITATNDUNYIIUENY

- Jyaniziasn
- nguAmAuaulaemg

- LL‘UUsﬁ‘ﬁ’mTﬁ.]lﬂﬂ'lﬂ'NLL'ﬁJ

- WIUHTINITIRNITNANTVIDU NI INEE

1 a 1 d
- @i EEIUsEIMALID U EN

(3) v Laenias
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v
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UIAEGRT 198 \lri cUIBNTIU

doduit - 3 ¢.A. 2564
1aes2uu CHECO

lidveenan 134 wuheie

lavdesnin 31 wheia
lideanin 6 miiein
livdounin 6 wuawin
13 wighin
lLidpenin 3 mihein

ltiesnan 3 wihein

laitesnin 97  WuaEin
37 MUIAR
30 yuaLin
30 wuaYhin
30 wuEAR
laivdesnin 30 Wuwhn

ldiounin 15 wieia
Tiivesnin 15 wiei
litiownin 15 wiawhin
liitiesnin 15 wiwia

litlesnn 6 wiaeia

(@) vsivinUszaunsaRvdw Enanuuuutiuiilin 400 Falussefiesiu sniulidanidis

TAseansannafine
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3.1.3 51897391

(1) wnindnwvialy Taiaunin 31 wiein
1.1 nquanseegaiau liiffesnd 6 Mhefia
AANSSUNARNY 1(0-2-1)

(Physical Education Activities )

Tt d

waglitdenGounnmeivilumnaindnuwinly nquaiszagiiias litesnt 5 miefn

u Al

1.2 nguansemansuiigsznounns hideund 6 miwin
WidenGeunnieinlumnaindnuhlunguanseenansuieuseneunis

latlosnan 6 wuasfin

1.3 nquansymwiunsdoans 13 mhein
FMNBINY 9(-=)
Fnwilng 3(--)
AasaEuA/AeuRInes 1(--)

1.4 nquansenadisdlneuazwaiiodan Litornda 3 wuefin

01999111  eamsuiausiuAy 2(2-0-4)
(Knowledge of the Land) '
wazliideniFou Mnseinlumnedvdnyily numszwaidledinouazwaiieslan
ldtlosndn 1 wihein
1.5 NYUANSEAUNTUATANS hidesnin 3 wmiheiin
WideniZou answdvilumnnindnuily nquanssquniomans hitfosndn 3 misefin
(2) mnmiviany hidesna 97  wwin
2.1 3yunu 37 miein
03753113 \swgansgsnadmivanaImnssunIsuinig 3(3-0-6)
(Business Economics for Service Industries)
03757112 BANITUAZNITIANTS 3(3-0-6)
(Organization and Management)
03757223 MIATIRATWTINMLazaD Agsia 3(3-0-6)
(Quantitative Analysis and Business Statistics)
03757231 NOMUNETINT 3(3-0-6)
(Business Law)
03758111 VanMsSRaIn 3(3-0-6)
(Principles of Marketing)
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03759211 N1SIANITNIINITAY |
(Financial Management 1)
03760171 nannsUny |
(Principles of Accounting)
03761111 wannsaaLazNsAumMs
(Principles of Production and Operations)
03763111%  pnudidossulugmamnasumsuins
(Introduction to Hospitality Industry)
03763112%* ININYIPAIMNTIUNITUINT
(Hospitality Industry Psychology)
03763491* 31UBUITITUNNRAAMNTTUANTUIANS
(Research Methods in Hospitality Industry)
03763497* duuun
(Seminar)
03763498** Ugymiieiy
(Special Problems)
2.2 Jpnanizdafy 30

= =l P = L Y] - a o [T &
lﬂ’t]ﬂl‘iEI‘LI'J‘U"ILQW‘ISUJFIU‘UEN’.L‘LIUQ"J‘H’]".WLL‘U‘IN')‘U"MW fanolull

1. WuAYINISIANISISITY 30

03760204

03763221

03763222

03763241

03763242%*

nﬁiﬁm%Lﬁaﬂ15%’ﬂﬂ1iqsﬁaTsaLLiu

(Accounting for Hotel Business Management)
NMSIAMSUUINTAILNUI

(Front Office Management)
MsdAMsoMsIaTIAT ey

(Food and Beverage Management)

nsdnnswazMsaliunislugsialsausy

(Management and Operations in Hotel Business)

nsTANIsUarnIsALTvULLUY

(Housekeeping Management and Operations)

* e nUalvy

= rUIuUT

WUBAR

WUIEAR
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



03763243* MIIANITUALNITANTUIIUATY 3(2-2-5)
(Kitchen Management and Operations)

03763321* msdoanslugsialausy 3(3-0-6)
(Communication in Hotel Business)

03763322% nsInmsnuIyuelugsialsausy 3(3-0-6)
(Human Capital Management in Hotel Business) -

03763421* nmaduguszneunslugsialsausy 3(3-0-6)
(Hotel Business Entrepreneurship)

03763431% YFemanslugsnalsusy 3(3-0-6)
(Ethics in Hotel Business)

2. wwudnmsinmsnisvieadiensauast 30 nuein

03760205 mstydilensianisgsiavieaiien 3(3-0-6)
(Accounting for Tourism Business Management)

03763251 sruumsvudslunisvieaiien | 3(3-0-6)
(Transportation Systems in Tourism)

03763252 wAnssutinvieaiien 3(3-0-6) -
(Tourist Behaviors)

03763253*  fiAAmen 3(3-0-6)
(Tour Guide)

03763354* Wermanslugsiavieaiien 3(3-0-6)
(Ethics in Tourism Business)

03763355% waluladasaumelugsiavioaiien 3(2-2-5)
(Information Technology in Tourism Business)

03763361* MsiAnIsMsRatavioaiiBnsanade 3(3-0-6)
(Contemporary Tourism Marketing Management)

03763371% nMsdamsyuaywelugsiavieaiien 3(3-0-6)
(Human Capital Management in Tourism Business)

03763373 nsdnmskarmsadunislugsiniuies 3(3-0-6) -

(Tour Business Operations and Management)

* sgvnUalvy

MR EL RIS
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03763472* msifufusznaumslugsiavieaiien 3(3-0-6)
(Tourism Business Entrepreneurship)
2.3 Jganiziaen lidesnin 30 whehn

v 1 a L a i i < v -1
TidenGounguinaaulaiansuasngiininwdsanafienuetdn muleulviasiolli

2.3.1 ngdgmvaulaany lileendn 15 wmhein
Tdendounrudinlaurudvmididmusiuudnlvisiarsdeiu fseluil
2.3.1.1 LudvIn1sinnsisausy  hivdesnn 15  wuwhn
03763244** MSIANITEIMSTBIR UL IR 3(3-0-6)

(Local and International Cuisine Management)

03763323 nsdInn1saun 3(3-0-6)
(Spa Management)

03763324% msdansuazafunuiunium 3(2-2-5)
(Cafe Management and Operations)

03763325 msdnmsnuindes 3(3-0-6)
(Catering Management)

03763326** msfamsuazmsifiuamniuasatsaiy 3(2-2-5)
(Bar and Beverage Management and Operations)

03763327** MIIAMILarMIANTILIUARAIANT 3(2-2-5)
(Restaurant Management and operations)

03763328 SRR UM UALLATOIA 3(3-0-6)
(Food and Beverage Cost Control)

03763331* waluladansaumnelugsialsusy 3(2-2-5)
(Information Technology in Hotel Business)

03763332 ANSINUNUTIYNITOINT 3(3-0-6)
(Menu Planning)

03763333** MsidenuazMsIRIELOMIS 3(3-0-6)
(Food Selection and Prebaration)

03763341 mMsepnuuuLazdnNluAnAIAIS 3(3-0-6)

(Desien and Layout in Restaurant)

* sngdvnlalud

AL RIVHNTER
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03763342 MIvanuUUUIMsHazuInnssuuinslugsialsausy 3(3-0-6)

A (Service Design and Service Innovation in Hotel Business)

03763343* nM5IAN5§IRalud 3(3-0-6)
(MICE Business Management)

03763344* AsiRn1TAnTLATRIY 3(3-0-6)
(Venue Management) -

03763345* nsInNIsUaznIsALduNuAInTsUitey 3(3-0-6) _
(Event Management and Operations)

03763441 N33ANTsgIRTed1sY 3(3-0-6)
(Cruise Business Management)

03763442 ASINUNULAE AN SRR LLERAIMASSUNISUSNNS 3(3-0-6)
(Marketing Planning and Development in Service Industry)

03763443 N13IANSLRUTUTENINUSEINA 3(3-0-6)
(International Hotel Management) _

03763444** nsdansiinaneane 3(3-0-6)
(Resort Management) -

03763445 nsdnnsaluas 3(3-0-6)
(Club Management)

03763446* msIansluusuunadnuazydn 3(3-0-6)
(Small and Boutique Hotel Management)

03763447* msdansleamauasiinnuda 3(3-0-6)
(Hostel and Time Sharing Management)

03763490* aniafn 6
(Cooperative Education)

2.3.1.2 Wrudimmssamsmsveadionsuaie  litdesni 15 wuwin
03763357* msauyrdnamdmsudlruimslussovieadie s

(Personality Development for Service Providers in Tourism

Business)

* g3 utalv

* eArUTulse
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03763358* Useamansuar Tausssulneitentsvioaiien 3(3-0-6)
(Thai History and Culture for Tourism)

03763374 N153AN15§5NaN50U 3(3-0-6)
(Airline Business Management)

03763376* msvieuflenBmandte 3(3-0-6)
(Adventure Tourism)

03763379* NSIAMTAUAYN 3(3-0-6)
(Theme Park Management)

03763456* n’|‘sé’mm‘sammwu‘%mﬂuqiﬁwimLﬁm 3(3-0-6)
(Service Quality Management in Tourism Business)

03763459* mswauvdvioafisanasianssunisvieaiien 3(3-0-6)
(Tourist Attraction and Activity Development)

03763462 msdamsviesiisndanuns 3(3-0-6)

7 (Agro-Tourism Management)

03763463 nsvisaflgamzngy 3(3-0-6)
(Niche Tourism)

03763464% A1SIANITUWANIG 3(3-0-6)
(Festival Management)

03763465 msvaINiesfisauuugidy 3(3-0-6)
(Sustainable Tourism Development)

03763466* nsdamsmsvisaiealneyuvy 3(3-0-6)
(Community-based Tourism Management)

03763467* nsvioafiendeaiaassa 3(3-0-6)
(Creative Tourism)

03763468* msdamsnsvieaiielueadies 3(3-0-6)
(Urban Tourism Management)

03763469* msvieafisniennudleduiansssy 3(3-0-6)

(Tourism for Cross-cultural Understanding)

* s Ua v

= gl
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03763475%  msvieadludegunw 3(3-0-6)
(Health Tourism)
03763477 m3dnn1ssdom 3(3-0-6)
(Museum Management)
03763478*  misdamsviefigmnmeia 3(3-0-6)
| (Marine Tourism Management)
03763490* annafn 6
(Cooperative Education)
2.3.2 ndainmwiassmadienuendn  livdeund 15 mhein
WdenGounnuawsiedvseluil
2.3.2.1 uu3gn1sinnslsausy Livesndn 15 wuagin
TidenFountwdsssmmi evuodmfeengslangunilawiniy FENTNNGUIY
mwganguvienguinanwseUssmaninlanyinis
- NgITINISaNgY
03754361 MIDINGWEIND 3(3-0-6)
(Business English)
03754362 nmwdanquitemsdeanslugsiaseulan 3(3-0-6)
(English for Global Business Communication)
03754373 MBanqudmMIuAITUTMIIIMIIUAHAS AL 3(3-0-6)
(English for Food and Beverage Service)
03754376 mmé’mqmﬁaqsﬁw‘%anwmw : 3(3-0-6)
(English for Health Service Business)
03754473 mMwsangumatindmiugsialsusy 3(3-0-6)
(Technical English for Hotel Business)
2.3.2.2 wusivmsiamsmsvieaiendauaile lideunin 15 wihefin
WideniFvunvisesznmaiionuendwisngulangunilavindu seninanguin )
Mwganguengiinnisamanulaniuni
- AgUANMYBINgY
03754351 mMstfsunmmdanguiiiogsiaviaaiies 3(3-0-6)

(English Writing for Tourism Business)

* s1erulalvyl
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03754374

03754375

03754376

03754474

AMwdangudmivgshaasnslu

(English for Airline Business)

o < a v o o v i <
AN HNDFINIAUINTIUALAIUNUNINITNDAUNY]

(Enslish for Tourism Operation and Travel Agency Business)

o 4 = -
NMYIBINYHABTINIVINITHUNN

(English for Health Service Business)

a = L] o = 1 :J
NTEITINHYINAUATINIUTININIBUNYT

(Technical English for Tourism Business)

(3) wanavdantds

laidesnin 6 Wi

a a o« ) v o o
(4) “H?ﬂ')'ﬁ'ﬂﬂﬂiﬁﬁl]ﬂﬁﬁmﬁﬁﬂﬁw aﬂ\'l'l'ULLUUUU‘U'ﬂIJQ 400 ﬁ?THQF]BLUENﬂ'L&

v a d v a
F_IﬂL'iuuamﬂl.?ﬂ‘i’llﬂﬂ‘idﬂ’ﬁﬂ“ﬂ'\]ﬁﬂ‘d'\

AMUNUBVDUAVTHEUTZINIVN

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

AMUMIEYaIsHaUsEI T luMdngmIuIMIsgINtngin @1113IN1SINNTRRATMASSUNITUSNNS

Usenaumie 8 wan danuvunymail

Lavdduil 1-2 (03)
Lavduil 3-5 (763)
kd “ ‘J
L@vaIauN 6
o w
lavaeun 7
il

I« N B -~ S G\ I )

9

LaUaIRuN 8

wngfia  InenuaaIne
et @1913YIN1SINNTTEREMNTINANTUSANS
& L
wneiy - gul
. ERNT
fimumnedaeluil
1 a &’ o o
winefie  NANITINUEIUMSINMTERAMNTTUNITUIANS
(o
winefia  nguirIvugIunslsausy
wneie  ngudrinsIanslsausy
wnefle  nguirImMsysunsliusy
1 - &’ ] GJ
wneie  naudvugunsioniien
Cvnef ndudvmImaksuLasRauInsieaien
wngfla  nduivinsdanisnisvieaiensuale
wneds  nduiraniadne 3y dunuuazUywiie
vanefls  @vvesivilundazngy
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3.1.4 uHUNISANYN

1. WUUSIYINITIRNTTLSALSTY

1.1 wrun1sAnwdwmiuidailidendouaniainw

Uit 1 mamsAnei 1
01999111
03757112
03758111
03763111

7 1 amansinund 2
03760171
03761111
03763112

dwrumeia (va.usseie-suUfuianas-vu.Anvdsauies)

ANARSUVAUHAY

paANIsHazn1sdns

VANNISAAIA
anufidosiulugnamnssunisuans
JuAnwialy Avnssamadne

Ifnwialy nguansransuisUssnauns
Jndnuialy nduanssegfiian

ENEY

2(2-0-4)
3(3-0-6)
3(3-0-6)
3(3-0-6)
1(0-2-1)
3(--)
3(--)
18(--)

Furumiieia (va.usseg-suUfjuinis-vu.dnudisaue)

wann1sUeyYT

nanMInaaLaznsALtunIg
INIMYIYAFMNTIUNTUING

Fdnywhll Arawilng

Judnuilu Smnwnsingu

Ifineily nquanssranuisUsznounis
FdAnw vl Snasaune/noufianed
Fndnwviall ngumssnadiosineuasnaiiaslan

EXLY

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(~-)
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U 2 mansAnwnil 1
03753113
03757231
03760204
03763241

U 2 mansAinendl 2
03757223
03759211
03763221
03763242

Jurumiasiia (vu.ussere-vu.UjuRnis-va.AnwiAieauied)

LT UANANTTINIEIMIUGAAMATINNITUINNS
NOVUNETINT

sy Bilonisdnmsssialsausy
msdamsuagnisaiivaulugsialsausy
Jrnawiziden nqdmawinaUsemaiauedn
FAn il Inawnsingy

AAnyvhly nguanseegiiigy

77U

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3--)
3(--)
2(--)
20(--)

Jurumiisia (u.ussere-vuUiuRnis-su.Anwiieaued)

MyAATIERBTINuLaralRgsNa
NFIANITNNNITEY |
3TNV
mMsaanIsuaznIsAivuLit
Fuawzidon nguirnwinaUssmaiionuedn
JAnu il dnawdingy

59U

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(--)
3(--)
18(--)
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J d o 1 = a oy, z:
UM 3 mAnsAnwn 1 uumileia (vu.ussee-vUfuans-vu.Anwaisauie)

03763243 NSIANSHAENITANTINIUATY 3(2-2-5)
03763321 msAeanslugsialsausy 3(3-0-6)
03763431 YFumanslugsnalsausy 3(3-0-6)
03763491 52leuiITennenaIMNTINNITUINTS 3(3-0-6)
Jdnw iy nuanszquyorans 3(--)
Aranizden nqimawiAaUssmaiauendn 3(=-)
59U 18(--)
U 3 nannsAnedl 2 uumiigia (¥a.UsTE1e-vu.UjURns-vu.fAnedieauie)
03763222 sdnnIseMsUALLATEIAN 3(3-0-6)
03763322 msdansuNYwdlugsialsausy 3(3-0-6)
nanzdeon naviviruaulaanis 6(--)
Arnanivden nguinawmUsemaionuedn 3(~~]
AndenLas S}
590 18(--)
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I 4 nansAnei 1
03763421

I 4 mansdnenil 2
03763497
03763498

Furumiasia (vu.ussene-vu UuRnIs-va AnwAlauleq)

nmsidugusznaunislugsnalsausy 3(3-0-6)

awiziden naudvianuaulaans 9(--)

a = | oa 1 P =)

Auaniziden narivnmenasemaionua T 3(--)

ndeniad 3(--)
574 18(--)

Furumiasia (vu.ussene-vu UUuRns-va AnwAlsaules)
duann 1
Ugymnitey 5
NSANULANIZATUANYTIVINTINNTYAAMATIUNT
V3nsuuuiiudalin 400 $alasiotileany

594 4
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o o = a
1.2 uHunsAnwdmsulaanidanSyuaniafine

W 1 mansAnil 1
01999111
03757112
03758111
03763111

U 1 mansAnwni 2
03760171
03761111
‘03763112

Fumiein (Yu.ussere-suUjuanms-vu.Anefasauie)

FNARSUAIUNUAY
DIANISUAENSIANIS
WaNNIsAaIN |
Aufidosilugnamnssunsuins
Fdnwily Aonssunadinu
Jdnwialy NN sEAARIESENaUNS
Ay nquanszegiiiay

574

2(2-0-4)
3(3-0-6)
3(3-0-6)
3(32-0-6)
1(0-2-1) )
3(--)
_3!_;)
18(--)

Iwrumieia (¥u.UsT818-1u.U{URMs-vu. Anudasauias)

wann1sUyT

NANNISHAALAENISALTUNNT

=

INIMBIYAFMNTIUNITUINNT

"
<t ol

Jr@EnwlU a1 ing

0
=t a

nAnw il Jnnwdinge

b

Adnw il nauENsEAAnIULEUTENBUNS
AN Farsauma/rauiaaes
AnAnuvialy nquansewaliodlneuaznaiiodlan

373U

3(3-0-6)
3(3-0-6)
3(3-0-6)
.
3 -3
3(--)
1<~
1w

az



A d o 1] L= o e
U 2 nansAnei 1 Furumiaeia (Y.Ussee-vu UUuRMS- v Anwdlsauied)

03753113 \ASYgAangsAdIMIUgRAMNTIUMIUSNTS 3(3-0-6)
03757231 NAVLNEEINT 3(3-0-6)
03760204 sty Bitensdamsgsiialsausu 3(3-0-6)
03763241 mstamsuasmsaiunulugsialsusy 3(3-0-6)
Jrnansden ndtnAUsEmAie TN 3(--)
Jednuily Innwdingy 3(--)
ArAny iy nquansegfiiqu 2(--)
571 20(--)
Uit 2 nmannsAnei 2 Srurumiaeia (vu.Ussee-wuUlRns-vu.fAnwdisauies)
03757223 MsiAERBsinuasaingsng 3(3-0-6)
03759211 N139ANITNNTTIEY | ' 3(3-0-6)
03763221 ATIANISIUENTTE UM 3(3-0-6)
03763242 nsdaniswaznisiiivauiaitu 3(2-2-5)
Jyuanzden nguirinTeraUssmaionueTn 3(--)
Agndnwvialy Fnnwndangu 3(--)
5 E:IEES)

a3



Ul 3 nansAnenil 1
03763243
03763321
03763431
03763491

Ui 3 nmansAnend 2
03763222
03763322

Fwrumiasin (vu.ussers-vuUjianis-vu.Anedsaue)

NSIRNITHaEMIANTuIUAT
msdemslugsialsausy

FFomanslugsialsausy

s UguiTitenegaamnssumsusms
Jdnuvhly nquansauvioaans
Fnamzdon ngiviawiAUsenAie U TN

ENEY

3(2-2-5)
3(3-0-6)
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3.1.5 A195UwsIwIY
3.1.5.1 swdnilusiaivivemdngns
03763111**  arwdidesdulugnamnssunisuinns 3(3-0-6)
(Introduction to Hospitality Industry)

Uz dfiLarITmuInisueagaamnssun1suings Ussianvesgsiavinisuas
sUkuUuYINs wdnmsdamadesdulugsiousms wnlureessiauinig

History and evolution of hospitality industry. Types of hospitality businesses
and service patterns. Principles of management in hospitality businesses. Trends
of hospitality businesses.

03763112**  IAINYIDAFMNIIUNITUING 3(3-0-6)
(Hospitality Industry Psychology)

Ltmﬁmuazwqaﬁv‘fugwmﬁmﬁwm Uadeduinine i duanengAnssu
dnvieadiss nsfuiuazmsiious nsgels updnnmuavanguediiuslugsAauinis
viruaR rowfionela msfeans msUszidiununwnisudng Jymuasmsudludoym
n13uin1s msdwdndmimelulflunusiunisuinns sSessaulugsiauins

o Basic concepts and theories in psychology. Psychological factors affecting
tourist behavior. Perception and learning. Motivation. Personality and human
relations in hospitality business. Attitude. Satisfaction. Communication. Evaluation
of service quality. Problems and service recovery. Psychological implementation
in service. Ethics in service business.

03763214 mavannyadnamdmiumsuinslugsialsasuuasvaaiien 3(3-0-6)
(Personality Development for Service in Hotel and Tourism Business)

NOud uulfa LLaﬁ%‘msﬁ’mmqﬂé‘nmwﬁm%’um‘iu%mﬂuq-sﬁﬂsqLLs:uu,a::
vioudien msuieny nsindedeans nsfeusu 33u1ua VYA UAENITWRIUT
psualiiensliuinnsiiduide msadmmfiwelanaraudsiuledegnen uaz
ns¥ansdeseaFuuragniifatiuluauims

Theories, concepts, and methods of personality development for service
in hotel and tourism business. Attires, communications, greetings, manners,
courtesies, and emotional development for excellent service. Creating customer

satisfaction and impression and managing customer complaint in service tasks.

= vl
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03763221

03763222

03763241

MSIAMSIIUIMSEUMIN 3(3-0-6)
(Front Office Management)

WuIAAAEIRUA1STANITWEINN SrUUMsd1TeaiaINn NsTnassneswn 6ns
A1 aaRn n1sAausu n1samzilou n1suinisaudunisy inaluladaisauina
Tunsfaned 8d13 N15915843U A1TUTEATUMUAVUNUNR 1L N15TANTT
FuauUasndy MIEFAIRSEIY WaTAISIAMIAMMNTBIUUINMSE UMD

Concepts of room management. Reservation systems. Room assignment.
Room rates. Reception. Registration. Luggage handling service. Information
technology in communication. Payment. Coordination with other departments.
Safety and security management. Standardization and quality management in front
office.

M3sanIsaMIsUALIATEIAY 3(3-0-6)
(Food and Beverage Management)

WUARALA B2UNNTTANISAIUDIMT LaLa peA Y ATLAIANTITE g AN
AISALTILTY LAYAISAUANAIAIN N1SAATA MIRU NMSIANNSAIUEIMS WazLATOIAN
Tugsia uazerinasag nsdinwm

Concepts of food and beverage management. Customer expectation.
Quality operations and control. Marketing. Financial. Food and beverage
management in businesses and organizations. Case studies.
msdansuazmsafunislugsialseusy 3(3-0-6)
(Management and Operations in Hotel Business)

UsgiRanudunuasimuinisvesgnamnssulsausy Ussian wasuudfin
nsdanslseusy Tasead1anisdnnis seuv uwagnseiiiunis eudiumiin n1siasen
Lazn1sUSNNSEIMISHAZLAS BaRa LT u MdmInssuLavgenU1ge Unyduas
A1SAIVAN NNTUIBUATANIAANA HA¥ENITIANTTUATNITUTNISYRI TANTsTsusH
wlthwesgaamnssalsausy Anviuenanit

History and development of hotel industry. Types and concepts of hotel
management. Management structure. Systems and operations. Front office. Food
and beverage preparation and service. Housekeeping. Engineering and
Maintenance. Accounting and control. Sales and marketing. Management and

service skills of the GM. Trends in hotel industry. Field trips required.

55



03763242**

03763243*

03763244**

n1sdan1suasn1sandusuusitay 3(2-2-5)
(Housekeeping Management and Operations)
JuiideaFouandou : 03757112

UseiRmundunvesfifnusunargsitudnasiin Taseaddamualitay
wﬁ'}ﬁmm%’uﬂmauLLaammsgﬂunﬂiuﬁﬁ‘ﬁmwmﬁ'zumuuﬂﬁm avihAnuazenauay
13 pafloviAnuarenn S uazaudngn nsANasaIaiaaRnuINLaLAIS
V13331 MsdnassidsrudmiunsufuiReuianuazeaienin quaudiuasy
rudaeadiglunsinen msdansduiirendevosdiuauuaitnu siglavesin Anw
uenanufl vieRnufuinumivhy

History of lodging and lodging businesses. Housekeeping structures.
Responsibilities and operational standard of housekeeping. Cleaning agents and
equipment. Linens and laundry. Guest room cleaning and maintenance. Staff
allocation for guest room operation. Hygiene and safety in workplace. Inventory
management of housekeeping. Hotel room revenue. Field trip or housekeeping
practices required. '
nsiansuaznsaiiuauasa 3(2-2-5)
(Kitchen Management and Operations)

W3IE038MM75 LarguoulumsUszneve s Tnseadnswasuminafaly
lsswsuuazinaans ssuumsaiiuaunds Ussiamvesaiuavgunsal nsnaianda
nsimngunsal Tuas nMsussnevemsvesniarfoutasad iy NsINeuNLIENIS
9IMNSUATNITAIVANAUYUINS

| Food knowledge and sanitation in cooking. Organization charts of kitchen
departments in hotels and restaurants. Kitchen operation systems. Types of
kitchen and equipment. Kitchen layout. Kitchen appliances layout. Cooking in hot
kitchen and cold kitchen. Menu planning and food cost control.
N5IANTTa MR ULEUUNTR 3(3-0-6)
(Local and International Cuisine Management)

AIUMLNETBID M T BIRULALDIMISUINTIR SEUUDMIT WIRANSSANTS
ﬁ'\'ﬂumimm'sﬁaqﬁuLLazu".u'i‘mﬁ‘luq'iﬁw%n’riuaxm'iviauﬁmv?f\zmm'ﬁ AANALNYATNT

2 ] o Lod s d a o a s
LAYNISYIONNEIAT19ATSA N139ANNTVEEILELTDUABTLARIN ﬂﬂ’]'iﬂ?LUUﬂ’ﬁ?‘l‘UEJU'uJU‘[u
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03763251

03763252

03763253

A15UTENBUDIMITUALNITUINITEINTS U’lﬂi“QWUOWM’ﬁLLﬂ‘Jﬂ{]‘S:’,LﬁEJUﬁLFIIE!']'!TBQ
AsRasIeMse I ariuyaswarguvisnmlunsuusenuems A15ANY
yenaa Uil

Meaning of local and international cuisine. Food system. Concepts of
managing the local and international food in service businesses and gastronomic
tourism. Farmers' market and creative tourism. Garbage and waste management
resulting from the operation. Cooking hygiene and food services. Food standards
and relevant regulations. Menu development to add value and aesthetic in eating.
Field trips required.
stuunsvuddlunsvisaiites 3(3-0-6)
(Transportation Systems in Tourism)

WUIAR hLaam'uJL'fh'l%Lﬁﬂ?ﬁ'u*isuunﬂ‘iwﬁﬂun"ﬁvimLﬁm anwuzlazglwuy
*uaa'isuunﬁﬂuu'\nwuﬁﬂﬁmsﬁmLﬁm WuneANUIALILEIUTELANANG SEUUNTS
AnuAlagans mssamstudaiiansveadien miﬁ'mmgﬂuuumwua’uﬁaﬁaaﬂ
dnvieafios wnliuwarlomalumsWannsruumswudmenisvisadisaganna

Concepts and understanding about transportation systems in tourism.
Characteristics and types of transportation systems in tourism. Various
transportation routes. Fare calculating systems. Transportation management for
tourism. Transport model development to attract tourists. Trends and
opportunities in developing transport systems to international tourism.
wqﬁnisuﬁnﬁa«ﬁm 3(3-0-6)
(Tourist Behaviors)

msilTsingAnssudnrioaiier Jedunislu wariladunisuaniiinasie
nsruunsanaula EULLuquﬁnﬁuﬁnViaaLﬁm panavinvieafien uasiualti

Analysis of tourist behavior. Internal and external factors effecting decision-
making process. Patterns of tourist behavior. Tourist market and trends.

AnAunAr 3(3-0-6)
(Tour Guide)

U ATsURRTeU Uspan ANy uazesseussuveinqmen ngwmﬂﬁ

Aurdeatuinamed sudsvisnisidieenimenanins A3 sufveuingman

a va o o VR a o o a
suftReulumsiier syveduiusuasialsnmsdeasveningnard walianns
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03763315

. 03763316

03763321*

e nstimmasnfouaznisuftgmianzwiuninvoaiior nisusumetua
\ostu msAnvuenanui

Roles, responsibilities, types, characteristics and professional ethics of a
tour guide. Laws concerning tour guide. Immigration process and regulations. Tour
guide preparations. Tour operations. Human relations and arts of communication.
Touring techniques. Providing safety and solving problems for tourists. First Aids.
Field trips required.
Surndnslugsialsausuuazvioaiion 3(3-0-6)
(Ethics in Hotel and Tourism Business)
AvfidesiFourau : 03757112

wanaieemanslugina uazauiudnveunediny nislivanaSomans
Ussnaunssnaula msumanaseeansuilylugaamnssulsausy wagviaafigapgadl
Usedndwa

Principles of ethics in business and social responsibilities. Use of ethics in
decision-making. Effectiveness of ethics implementation in hotel and tourism
industry.
msBGauitudausssuienisiansmsviouiisalusndey 3(3-0-6)

(Cross—cultural Learning for- Tourism Management in ASEAN)
JuridesSoudou : 03763111

53'3’@14'1m'sLLasm'mei’ﬂﬁmﬂaqﬂwﬁqundumt%u ANYAULIANITNINIYATN
Usernsmans Useinenans Aavy uaziansssuvasusasUsemalulssvnuandou
ATUAUNUS TN NANWUL AN ENITAIUST TN U TLMARLITALAZNNISTANITNNS
vieufsawunltuausuilesswinandnondeuuasian

Evolution and significance of ASEAN establishment. Physical,
demographical, historical, art, and cultural characteristics of individual countries in
the ASEAN cbmmunity. Relationships between cultural characteristics of country
members and tourism management. Collaborative trends between ASEAN
members and the world.
nsieanslugsialsausy 3(3-0-6)
(Communication in Hotel Business)

wAansdeansmagsie unumesmsdeansnielusaznieuenluuiunves

‘q‘iﬂﬁ]INLL'ill ‘EULL‘U'Uﬂ’lSﬁBﬁ’]'SLLﬁﬂﬂ’e]‘LUﬁ‘iﬂ’\]I‘NLL‘iM NTAATIEAdamnaznIsooniluY

* swinlvl -

58



03763322*

03763323

do maduies nagnsnsdeansmsnaiaddvialugsialsausy yinwzansanodoans
FENINUAAA wATiANTSUEYENIIgSAA TN TRIUGT TN ANSIITINADTDUATNAYNSNITVY
vosgsnalsausy msdeansnmeingalugsilaausy

Concepts of business communication. Roles of internal and external
communication in hotel business context. Communication types and media in
hotel business. Coﬁtent analysis and media design. Content marketing and
storytelling. Digital marketing communication strategy in hotel business.
Interpersonal communication skills. Presentation techniques in cross cultural
business. Negotiations and hotels sales strategies. Crisis communication in hotel
Business.
nsInnsuuYedluginalausy 3(3-0-6)
(Human Capital Management in Hotel Business)
FurilfioaFounnnou : 03757112

Lunfauagnguinisdnnismuuyvdluviungselsausy sedusnauuas
nsvuauNNsTAN suUNYelugsialsausy JoulumsufuRau Tausssunisuinig
msasnulunyuduaznisiaufausuduniuinig NIWAILIANTIOUEAIY
M1U3Ms MedanisauAs nsadefiuny msdansthuiausssulsausy msaseanin
pufuwnalsausy

Concepts and theories of human capital in hotel business context.
Components and processes of human capital management in hotel business.
Workplace conditions. Service culture. Human capital investment and service
workforce development. Service competency development. Talent management.
Team building. Hotel cross-cultural management. Hotel employee engagement.
N1353AN156U 3(3-0-6)
(Spa Management)
Jyriieedouanneu : 03757112

Wannnsveal Ussavvesssiaall esiusznauvesgsivaus msdnnisuay
AsALEI LAY NNSRAIALATNITEAETUNITAANA nAnAuYwarnIsIne M sluaun
P3ussauiifentes wnltiwesgsivath nsAnyueNAnLT

Evolution of spa. Types of spa business. Spa business components.

Management and operation in spa business. Marketing and marketing

= s ulalvl

59



03763324*

03763325

03763326**

promotion. Spa product and spa cuisine. Ethics issues. Trends of spa business. Field
trip required.

N15AANITHarAIELINT NI ' 3(2-2-5)
(Cafe Management and Operations)

WAlINGIAITUNUA WRARAIUNTIANTTIUNULALALNSALETLY A9
F09NUH  ANSINUHUTIBNNSIASBAFY M3auEuiazIngunsailuiuniud n1sianis
ningnsuyvdlugsAadiuniud vinwrrawuniani n1suin1sgnaAn quanyuzlay
ANUYasAAEluNITUINIG NMIAUANAUNULAZNISIANITAUAIAIATY NTRARILILNY
g UNUN

Cafe business trends. Coﬁcep’cs of cafe management and operations. Coffee
knowledge. Drink menu planning. Planning and equipping in cafes. Human resource
management in cafe business. Skills of baristas. Customer service. Sanitation and
safety in service. Cost control and inventory management. Developing a cafe
business plan.
mMsanseudades 3(3-0-6)
(Catering Management)

JyitdeaFeuanday : 03757112

Wannnsedades Usaan warULuUN19RIU AMTEBNKUUTIIANTOIS
waziAd 09f 1 NSNS N1SAUANAINNAYDIN WazANUUABANY
ANT0ONKUUANUAIAALT LLﬂz'gULLUUﬂ']'ii'fm’mn’l's'U’w LLﬁzﬂW'ﬁ%’Uaﬂaﬂ’ni%’ﬂﬂﬁiﬁunu
MTINUHUAIAIAY

Evolution of banqueting. Types of catering. Menu design. Food quantity
estimate. Food safety and sanitation control. Site decoration and theme design.
Selling and booking. Cost management. Manpower planning. '
mssantsuazmMsAdiuauuIsuazATa Ry 3(2-2-5)
(Bar and Beverage Management and Operatiohs)

wnAnAgfunisuinisieiosd ﬂ’:'mil,l,azﬂ'izmwumLﬂéaaﬁu N139A2719UTS
wazaunsal n139An1sAuAIAIAEY nsiiudnwr Wnwen1suinisAIuuls uay
nsuuAnisgueuideuazauvasanslunisineu anusuieveulunisuinig
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03763327**

03763328

03763331*

Concepts of beverage services. Knowledge and types of beverage. Bar
layout and equipment. Inventory management, storage. Bar service skills and
operations. Hygiene and safety in workplace. Responsibility in beverage services.
NMSIANITUAZMSANTUIUAANIATS 3(2-2-5)
(Restaurant Management and Operations)

wurliugsneianIAIg WuaAAGIUN1TTANITARAIATTWATNSANT WY
M15ANITNTNEINTUYYE N5INUNLTIENITOIMITUAZAUUATIAT N13IARATAAIATS
AMsLHuLaIngUnsalluinAIAs {ly'uﬂaum‘iﬂﬁﬁﬁﬂu'luﬁmmmi ANSAUANAUNU
WarMIIANITAUAAIAGY MIRAIUNUGSHY

Restaurant business trends. Concepts of restaurant management and
operations. Human resource management. Menu planning and price setting.
Restaurant layout. Planning and equipping in a restaurant. Operation process in a
restaurant. Cost control and inventory management. Storage Developing business
plans.
mimuquﬁunummma:Lﬁ%‘aﬁu 3(3-0-6)
(Food and Beverage Cost Control)

AyritdeaFeuandou : 03760171 uaz 03761111

WAARREIRUNSIANSAUYY WazsaavIe MIrUANNINARLLATUALYY Was
Flmmwwmmm‘suazm'%'aqau '

Concepts of cost control and management of sales volume. Production
controls in relation with cost and quality of food and beverage.
weluladansaumdlugsnalswsy 3(2-2-5)
(Information Technology in Hotel Business)

Jerfideadounnnau : 03757112

Tstadumssanisuasssuumaliladansaumelugsialsausy ssuumded
Sidnvseiindlugsialsausy nsléTusunsudisagudmiunisandunisginalsausy
mMsAaseidayailan1 s euHY AnuvaeastvsreNfiames a3ussTunsldau

waluladansaumnea
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03763332

03763333**

03763335

Management structure and information technology in hotel business.
Electronic commerce systems in hotel business. Using software program for hotel
business operations. Data analysis for hotel business planning. .Computer security.
Ethics of using information technology.

MITNUNUIIENITDINNS 3(3-0-6)
(Menu Planning)
wiifoFeuntdau : 03758111

WoAnssuveegnAn nsUssiuduY n1sAMURsIAIe MITLALLAT BAAY
nseenuuulUTIINToMSLAAT DI

Customer behavior. Cost estimation. Pricing food and beverages. Menu
setting and design.

N1T1RDNULAYNITIALATUNDINT | ' 3(3-0-6)
(Food Selection and Preparation)

Uszlanemis wanlawsuinag wﬁnﬁugmmﬂﬁanmmi ASLASENDIMISUAY
N15UF90IMIS NIATUANANAINDIMITUALIAT AN ATMUaBAdBarniTTaaiy
nsvuiiouluoms TiﬂﬁlLﬁm'ma'lwmeumq A1TUINITDIMIT NISINUHUTIENT
87113 NIARAUNUBIMITUAENTAMUATIAN quuﬁuumﬂ'ﬁﬁ'ﬁq

Types of food. Food nutrition. Basic of food selection, preparation and
cooking. Food and beverage quality control. Safety and prevention of food
contamination. Foodborne illness. Food service. Menu planning. Food costing and
pricing. Seat turnover.
nsdansviaailsadaivn 3(3-0-6)
(Sport Tourism Management)
uiidesFourou : 03757112 _

ALY Ussan karguluuresmsvieailealdafin anuduiussewinams
o afunisivn undavisaioadeiun nsdanisdunisaaindmsugsians
veafteudafiun msvimadanagnsdmiunsvieaiiondefivn LuamienswanIng
vieufendaivesedetiluuszinelng

Meaning, types and forms of sport tourism. Relationship between tourism
and sports. Sport tourism attractions. Marketing management for sport tourism
business. Strategic management for sport tourism. Guidelines in developing

sustainable sport tourism in Thailand.

= s iulse
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03763341

03763342

03763343

n1saenLUULAzIAINUARAIATS 3(3-0-6)
(Design and Layout in Restaurant)
Jeriifeaduannau : 03763241

wwIRaRgafunseaniukazintluAnMIATT N1TINUHUNTTEBALUUKALNTS
fo1n1 mdasgiRuAddunsinnelusanas nsinnandesdeuasgunsoily
faenns wlthweaniseenuuuuazianegunsal Anuamaniiuazaimelavesgnen
Afide  n15RRALULLAYTAIY N1TUNTITAMINALN1IANITNITUTENT ARG
MIATUANTIANNITEBNKUULAZATIAIN

Concepts of design and layout in restaurant. Planning of design and layout.
Space analysis in restaurant layout. Layout of tools and equipment in the
restaurant. Trend of restaurant design and layout of tools. Customer expectation
and satisfaction with the design and layout. Maintaining equipment and energy
saving management. Cost control of design and layout.
nseanuuuUinIuasuianssuuinislugsioliusy 3(3-0-6)
(Service Design and Service Innovation in Hotel Business)

mmf;fufaqﬁu'umm'iaanuwu‘%mi WIAAIRNTINUIATT NTEBNLUUAINAR
32mseenuuuYI MsiaruinnsIIUENIeE 1931 SALUGIALTILTN N1SIANTANNTN
uins msadriuifeauinislugsialsausy maluladuazuianssuuinislugsig
T5ausy wnliunsuinisiueuian

lntroductibn to service design. Concepts of service innovation. Design
thinking. Service design methodology and creative service innovation in hotel
business. Service quality management. Creating service blueprints in hotel
business. Technology and service innovation in hotel business. Future service
trends.
ns9ANT3gINv U 3(3-0-6)
(MICE Business Management)

AUVING dnwnzvedgsialud msdanisnsUsyY msiamsmsvieaiieaite
Husreta msdamsmsusspAnin msdanisauuansdun fstdulfdelugsialud

o o o o é o L% -
LasAudS wnmsgugsRalud nisdanisanundnanu wunliuaslen@nagsne
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Meanings and characteristics of MICE business. Meeting management.
Incentive travel management. Convention management. Exhibition management.
MICE stakeholders’ management and relations. MICE business standards. Venue
management. Business trends and opportunities.

03763344*  n1sdanNTAERUATAIIY 3(3-0-6)
(Venue Management)

AUV USELAN UazdnuurYesdaui §aay n1edniavesanuiidnau
nsdnnsanuidneudondsd Taseaianazssuunmsadunusesssiasuianis
aonufisnu  nsdansiud asdwseuaranuaznisuinisansludenuilne
A15EDNLUVLLIAAAA LT A N15IANISUIMTA MU U EoU AnuUasndyuel
douiidnnuuarmsdanisanuvasads nsdnyivenaatud

Meanings, types and characteristics of . venues. Venue anatomy.
Commercial venue management. Structure and operation systems of venue
management business. Venue space management. Facility and venue service
management. Theme-based venue creation. Visitor service management. Venue
safety and security managements. Field trips.

03763345*  A1svANISUATMSANTUNURINTSUNLAY ' 3(3-0-6)
(Event Management and Operations)

AUANRUS T¥MI19GINNEAUNTTRAINTIURLAY WWIAA ATUMIIELAY
Uszianvesfianssufitay gdnaudonrin nmsdnwaraudululs nismnausuuay
NIIANITNURAINTTURLAY MTAUATUIUAINTTURLAY NNTAIVANLAZNITIANTTAIT
Hoa nadifine

Relation of MICE business and events management. Concepts, meanings
and types of events. Event Professional organizers. Feasibility studies. Event

_ planning and management. Event promotion. Control and risk management. Case
studies.

03763346 nNIIANNIgIRUARsRuAuasiinsIAnT 3(3-0-6)

(Trade Fair and Exposition Management)
UTelanueagsnansuwansduni earUsEnouredgsia n1siasiengnA nMIdanand

a v & d v ¢ = ° & o
Aufn uazmseenuuuRufiuansdud aunsal uazmalulad nsimunsim wasn1sueRui
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03763347

03763354*

03763355*

msusmsianismeluau msUsediunansdnau nszidouRtnvmaning mieuvesiy
uazosnsieatas wnliugnamnssy

Types of trade fair. Business components. Customer analysis. Booth display and
design. Equipment and technology. Pricing and selling. On-site management. Post
evaluation. Customs clearance. Government and related organizations. Industrial
trends.
nssamsmsvieadisaieduseta 3(3-0-6)
(Incentive Travel Management)
JyfidesFeuniou : 03763212

Knwaur wasUssianvaamavisafivuiteduneta usigdlslumslisneda daiunumly
PAATMNTTU NITUATIENGNAT MSAMUALUIAATBNIY MsidenanIufiina MIrUAL
JUUTEINA MSINUHLATUNTSAAA KaZUUILTIUDIgSND

Characteristics and types of incentive travel. Reward motivation. Key players
in the industry. Customer analysis, Theme creating, Site selection. Budgeting
controlling. Marketing plan and trends.
sermanilugiaioudies 3(3-0-6)
(Ethics in Tourism Business)

MANITUTITU WAILINITNNITLFITU vénesseussunsvaaiiealan AsgIu
MAATIITUTIUNNGSA IR ATED Ramsvieaiivafledinn anusulinvounisredan
ypagsAaviaaLiien

Principle of ethics. Ethic evolutions. The Global Code of Ethics for tourism.
Tourism business standards and codes of conduct. Social tourism enterprises.
Cooperate social responsibility.
walulagarsaumdlugsiavioadion 3(2-2-5)
(Information Technology in Tourism Business)

aufidassuieniumaluladaseume safussnoursanaluladansaumely
gshavieaiien nsuimsiamsmaluladasaumalugsiavioadion Wsunsudszynd
dmfugshaviaaiion unliluewasveanaluladansaumelugsiovioniien

Basic knowledge of information technology. Components of information
technology in tourism business. Information technology management in tourism

business. Software programs for tourism business. Future trends of information

technology in tourism business.

* sedrnlalmi
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03763357*

03763358*

03763361*

mavauyAdnamdmIudiuinislussiaviaaiien 3(3-0-6)
(Personality Development for Service Providers in Tourism Business)

N LuaAa wazisnisWauiyadnnwdmsunisuinislussiavieadion
Msusane nshasedaans nsdeusy $3u1un INTEMUAZAITHAIIaURlf BN
Wusnmsiidwdn nsaseanufianelanazanussvivladognat n1sdanisde
$oaFpuvasgninfiAniulunuuing ssesssuluauuinng uyweduusluauuInsg.

Theories, concepts, and methods of personality development for service
in tourism business. Attire, communication, greetings, manners, courtesy and
emotional development for excellent service. Creating customers’ satisfaction
and impression. Managing customers’ complaints in service tasks. Ethics in service
tasks. Human relations in service tasks.

UsziRrmanfuazausssulneianisvioadien 3(3-0-6)
(Thai History and Culture for Tourism)

pafUsENOUTRIMANDUTBNT s Rmaniuas Yausssulng Ussinnveanis
vioufsndasyiRmaniuastausssulne unduioudfisnusanlanvnalsefaaanduay
Fansssulng Wumamaveaiisndse dmaniuasinussalng

Components of Thai historical and cultural tourist attractions. Types of Thai
historical and cultural tourism. World heritage attractions in Thailand. Historical and
cultural tourism routes in Thailand.
n1sIAnTINsRaIAviadfissauady ' 3(3-0-6)
(Contemporary Tourism Marketing Management)

ANMINELATd Ny A1 Ay TeIn1smatAv oA 87 NOANTIUNITUTLNAYDA
tinvieaiiisn msuwdsdunsamauarnistmuaiting NSINNAYNSNTNANALUGINT
vioufler msineianImwndenmansaain nsRanaa 18 NITINUAHULATNAIUN
pavieaiisn myldnannsvieafitauaznsdifinm

Meanings and important characteristics of tourism marketing. Consumer
behavior in tourism. Market segmentation and targeting. Marketing strategies in
tourism business. Analyzing service marketing environment. Digital marketing.
Planning and developing tourism marketing. Tourism marketing research and case

studies.

* sy ulalvi
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03763371*

03763373

03763374

nsdamanuuywdlugsiavisniion 3(3-0-6)
(Human Capital Management in Tourism Business )
AvitdipaFouindou : 03757112

Ltmﬁmnuquﬂuqsﬁwﬁauﬁm msdansmuiysslussiavisaiien nmsdans
'ﬂﬂmmnwmﬂuasmﬁﬂnﬁﬂ'nuqﬁ'lun'ﬁﬁmu'umw%’wmnsquﬂ"luqsﬁﬂﬁauﬁm
nsUsEdiulsEavisnmanasaaulunuuyed wazauimmeveInsiansuuyyd
lugsiaviaaien

Concepts of human capital in tourism business. Human capital
management in tourism business. Diversity management and work happiness
management in tourism business. Evaluating the efficiency of investment in human
capital. Challenges of human capital management in tourism business.
mié’ﬁmsuazmsﬁwtﬁums‘luqsﬁaﬁmﬂm 3(3-0-6)
(Management and Operations in Tourism Business)
JynitdeaSounnnay : 03763111 ,

Wan1syeagsinifien Taseadesdnsgsatiiien msdada nssdiueu
isuumié"ﬁmmﬂﬁﬂ'lums@ﬂuswmsﬂ'n.ﬁm ANSARAUVU WazN1SATMUATIAYY
AsRaTA WayMsuveagsRatuie waznsEnUUR

Development of tour business. Organization structure of tour business.
Establishment, operations, reservation system. ltinerary writing technigues. Costing
and pricing. Marketing and financing in tour business and practical training.
n153aN15§3nNAINTTUUY 3(3-0-6)
(Airline Business Management)

pafUsTnauvegaamnssun1stu glimaninisiu dninianisiu aensiu
Laziadet sy sruunisdisesita wasdmineUnslaeans nmsuinisdlaeans
sufouftidnoonsenitasema sulouRSaaning MsvudeduAIMINeINIA NSAAIN
msdamsauyana walilugaavnssunsiu

Airline industry components. International air geography. Freedoms of the
air. Airlines and network. Reservation ticketing system. Passenger services.
Immigration and customs clearance. Air cargo. Marketing. Personnel management.

Trends in airline industry.

* seivndalvd
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03763376**

03763379*

03763421*

mMsvisuflsndananyi 3(3-0-6)
(Adventure Tourism)

dnwuzvaInsvioufiendamade Ussinnyeamsvioaiiendamagie Usuim
vaquwéaﬁmﬁmv‘ﬁquﬁ’a msﬁntﬁumsﬁauﬁau%wamﬁv nsaIAnIsiauiieId
ARy HansEMuNIIVieNTienTanagy sy LLmTﬁ'um'iviaatﬁ‘mﬁqmryﬁs wagNIsAN
uonaa Ui

Characteristics of adventure tourism. Types of adventure tourism. Types of
adventure tourism attractions. Adventure tourism operations. Adventure tourism
marketing. Impacts of adventure tourism. Adventure tourism trends and field trips
required.
NSIANTTEIEYN 3(3-0-6)
(Theme Park Management)

wwfinuazersznouamuayn nisdanisavayn msdamsmineInsyana
NITIANITAIUNITARIN NSTANTTAIUDIMITUALIATBIAY N13TANTEIUAT NTTUSMNS
N13l3u MseanuuuLaznIsIANITEUnTal N15dANSAIuNIAsEIuLaY AU UAERSY
winliunsIansaIuayn

Concepts and elements of theme park. Theme park management. Human
resource management. Food and beverage management. Shop management.
Financial management. Device design and management. Standard and safety
management. Trends in theme park management.
nsiludusenaumslugsialsusy 3(3-0-6)
(Hotel Business Entrepreneurship)
JerideaiFounrou: 03757112

wnfavesnrundufuszneumsuazmisiuguszneunislugshslsausy suuuy
vasruiudwedugsislsusy wnlivgramnssulsausy guiasnagnsnisudeiy
nTUsuNsEuLasMIRauLeug sialsausy fedsdunaslusygaiiondady
nsiugsialsausy WWIANMUARTBIEUSENOUN TN INTIANT0955ARLTIUTN AN
medmiumadugussneunmsidedulugsielsusu

Concepts of entrepreneurship and entrepreneurs in hotel business. Forms

of ownership in hotel business. Trends in hotel industry. Competitors and

competitive strategies. Financial planning and developing hotel business plans.

* vl
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03763425

03763426

03763427

Regulations and related licenses in operating hotel business. Concepts of social
entrepreneurs of hotel business. Challenges of becoming sustainable
entrepreneurs in hotel business.
n’l‘iﬁﬁminawﬂuqsﬁﬂsm&suuazﬁauﬁ‘ﬂ'} 3(3-0-6)
(Strategic Management in Hotel and Tourism Business)
YvfidesFouneu : 03757112
uu’:ﬁﬂuazquﬁmqﬁnumﬁmmiL%qnaqws‘ﬁm%’uqs‘r‘:ﬁsmsuuazﬁauﬁ‘m N1IATMUA
mswaunuuazmsmwgunaqﬂﬂuqiﬁﬂ‘[iquiuuasﬁauﬁ’m SEAUTBINTINUHUBINAYNG
mslrviiazdsziiuanwiandsunieluwazniguen 5umu'1umiﬁm1:muuunaqné s
uivs msUsudiu wasnsuszgnalinagng nsdinulugsielsunuasvisaiien
Concepts and theories of strategic management for hotel and tourism business.
Strategic determining, planning, and controlling in hotel and tourism business. Levels
of strategic planning. Analysis and evaluation of internal and external environment.
Steps of determining strategic plan. Administration, evaluation, and application of
strategies. Case studies of hotel and tourism business.
mswannlasInsgsialsusILAiouiien 3(3-0-6)
(Project Development in Hotel and Tourism Business)
Ayrfideedounou : 03757112
nswAngshTlsusy wasmseaien msnwanudiluldvesmswanngsiia n1s
MURY KAZNSHUIUMTRAUIIATING MIadiua nsmual waznisusuiiunalAsans
Development of hotel and tourism business. Feasibility study in business
development. Planning and procedures of development projects. Implementation,
control and evaluation of project.
mié’ﬁn'ﬁnnﬁnq‘ﬁ"luqﬂawnﬁumsﬁaaL'?'lu': 3(3-0-6)
(Crisis Management in Tourism Industry)
AmiidosFourou : 03757112
msliesuidymsazsiamsamzingilugnamnssumsvaaiies msdantsnie
FngAenunineins nsiiies daru Fausssu uarmsuimsiang
Problem analysis and crisis management in tourism industry. Resource, political,

social and cultural, and administrative crisis management.
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03763431*

03763436

03763437

PuArEnTlugInalswusy 3(3-0-6)
(Ethics in Hotel Business)

ANUVINGLALANUEIAYUBITE5I T ITAUINTNNITESTIN WNAALENYE
\ABfuasossIuNNgIAa ndnassEusTnTseaiolan ANUTUAATBUVBTINY

1 v o - o = - L - o d -1
lsausuregddnladinnds nmsduidugsialsasuneliuudnsesnswaui gy

v

NSAAUGUANINISISWTY UIMTFIUNALRTIEIUTTAUNIGINILTIUT

Meanings and importance of ethics. Ethics evolution. Concepts and theories
of business ethics. The Global Code of Ethics for Tourism. Responsibility of hotel
business with stakeholders. Hotel business operation under the concept of
sustainable development. Hotel corporate governance. Hotel business standards
and ethics.
msdansviaailsrsuun 3(3-0-6)
(Rural Tourism Management)

AMIUMINENT S B BIBUUN nBuWIARlUATTANISIBAT 1T sukuunnsg
visafigauun msfanuaveydndninensluaniuiivieadisasuun NIUTUUTINIIAARILA
amamsvieadivaluruun mdniusewingsiavieaiisnazundvioaiies nsdansn
vasaselumsvioaiivavuun wnliuwasauannsvioaflontuun msfnwuondanui

Meaning of rural tourism. Concepts in rural tourism management. .Types of rural
tourism. Development and conservation of resources in the rural tourist attraction.
Improving the development of the rural tourism sector. Relationship between rural
tourism businesses and attractions. Safety management of rural tourism. Trend and
future of rural tourism. Field trip required.
msayinyuaznisiansiauandounsveaiion 3(3-0-6)
(Conservation and Tourism Environment Management)

JerfidoaFoudau : 03763111

wnAAAMIsEUUAadow wariilaringn muduiussEiamneInsss A
daunndounarn1svend o nansEmusenIsHauien wa"nn’lsaq%’ﬂtfﬁ'ammé'au uay
NINGINTFITUTIR NITINUHY WazMITANTMINEINT wazBaindon ndnnsvieaiisauuy
fefu

Concepts of environment and ecological systems. The connection between
natural resources, environment and tourism. Tourism impacts. Principles of environment
and natural resource' conservation. Planning and management of environment and

resources. Principles of sustainable tourism.

* swivlalv
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03763441

03763442

03763443

03763444**

nsIAN1TgshalTedey 3(3-0-6)
(Cruise Business Management)

Warun1svegsnadedisngy jUTanyzyouie aaAUsEnoU wazgsng
A 2709 duMILA U 8 9UUTNNTAIUAIGUUITE A15IAURY LATNISAATA
MIIANITYAAINT wazngneiiedes

Development of cruise business. Structure of ships. Components and
related business. Cruising routes. Functional divisions on the cruise. Planning and
marketing. Personnel management and related laws.
NTINUHLLATHAININTARIA IUGAGIUNTIUNITUINIS 3(3-0-6)
(Marketing Planning and Development in Service Industry)
Aufidienduuunnau : 03763321

Jinssdaniumsaiiinsizigauds yeou lenia uazguassAiaTzd nm
msudedulugmavnssunisuing wariinsiedanmmanisdulugsiouinig ns
MunumsamalugsAavinis Msimuauuamn1sufiituusu waznismunulagly
Wsunsudndagy

Situation, SWOT, competition of service industry. Financial analysis in
service business. Marketing planning in service industry, implementation, and
control by software. |
NSNS LTINTUTENINUTHUNA | 3(3-0-6)
(International Hotel Management)

msamuuasiannlsussstinssmadyan wagszuunsinnis Msaniu
5579 NsIANSIUNIHIINTUYES NefMuANAIEIUNITUINT wunliinswdeduly

1

INAMNITIY

International hotel investment and development. Agreement and
management system. International hotel operations. Human resources
management. Service standardization. Competitive trends in the industry.
mMsdAmsivnAINEINTA 3(3-0-6)
(Resort Management)

WA BIRUgIRATIRNAINGINA WeAnTSHYRIgNAD nspONRULARIUTNN
MsRALILEEN1sIANTS Msdaianssuinaou uwaliudwnminenialugaamnasu
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03763445

03763446*

03763447*

Concepts of resort business. Customer behavior. Design for different resorts.
Development and management. Arrangement of recreation activities. Trends
resort in hospitality industry.

M3IANISENET 3(3-0-6)
(Ctub Management)
JyaaFounnrioy : 03757112

N1TUINIT N15A1LTUNT wazanImwIndauneg sialugnavnssualuas
N1FIATIEIRaIR M3danisauandaduiug n1sianisenms wasadosnulualyas
AIFINUHUNTITHAR LATNITUTATT N1TIANITAIUNYNIIU A1STANIUNISIETY way
NMIAUANNNMTRUNTIANTITIUMANISalfieY waznsaAnw

Administration, operations and environment of business in club industry.
Market analysis. Member relations management. Food and beverage management
in club. Production and service planning. Staffing. Budgeting and financial controls.
Managing of special events and case studies.
nsdanslsausuvuadnuasyfin | 3(3-0-6)
(Small and Boutique Hotel Management)

ﬂﬂnmmauaaé’nwmx‘uaﬂﬂu‘mﬂmﬂLﬁnLLﬂxqﬁﬂ WUIAANITIANISLSAUTY
alfglyal msimunsaadmnsdmiumsdanislsausuvuadnuasyfin wodnssuuay
AUABINITYNAT N1TOBALUVAUAILALUINNS MIIANTANINUIANT TEUUNITIANTS
Tssusy M3INNINAYNENTAAIA NTIANTEINagNS nsdldnwm

Meanings and characteristics of small boutique hotels. Concepts of modern
hotel management. Market targeting for small and boutique hotels. Consumer
behavior and demand. Product and service design. Service quality management.
Hotel property management systems. Strategic marketing management. Strategic
management. Case studies.

nsdanslodmanasinnuyag 3(3-0-6)
(Hostel and Time Sharing Management)

= 3 1 o a 1 =
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03763448

03763456*

sele nsfmuatemanIsdasmung nagninisrataLarnsInIAUENRLSYNAY
NSIANITNIHYINTUYBEUATAITIANITANINATTUIANS 235IIUUATNITIANTTLA
nagns

Concepts of sharing economy. Sharing business management. Opportunity
and change of accommodation business. Related law. Meanings and types of
accommodation business. Feasibilities studies and business opportunity. Market
targeting. Behavior and demand. Product and service development for hostel and
time share business. Revenue management. Distribution channel management.
Marketing strategies and customer relationship management. Human resource
management and service quality management. Ethics and strategic management.
N159AN1355RANITIAUTEYY 3(3-0-6)
(Meeting and Convention Management)

Faunsnmsdnmssshanisiadsey Ussianueansdnuszegy pIAUsENBUTRY
gsnednUsyyy aunsal wauvaluladnisdaussqe n153ans warmeaiiuan uwuns
aana AaneRiAedes mirsnuiguazesnislunsduaiunsdaussg uualinves
2AAMNTTUNITIAUSTYY

Evolution of meeting industry. Types of meeting and convention. Meeting
and convention business components. Equipment and technology of meeting and
convention. Operations and management. Marketing plan. Related legal issues.
Government and related organizations. Trends of meeting and convention industry.
mssansaunuinslugsiavieniien 3(3-0-6)
(Service Quality Management in Tourism Business)

WNAALAYNGYATEINITTANTITANAINATITUT AT TTUUNISANBUUINIG
n'mJ%’Uﬂqaﬂmmwm‘su"%nﬁ'luqiﬁ%viaatﬁm msUssifliunauaznsiananuniwlunis
UINg

Concepts and theories of service quality management. Service delivery
systems. Evaluation and measurement of service and service quality improvement

in tourism business.

* v ulalvd
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03763459*

03763462**

03763463

mMINAudsisuazRanssunsvaadien : 3(3-0-6)
(Tourist Attraction and Activity Development)

pafUsEnauULMA B BuazRINsTuNTS B B nSrUIUNSHAIAUMES
viouflgauazianssuvioniion UNUIMUBINUIBIUAIATFUATNIALENYURDNITHAILA
uwndaviaaiuasinnssunsvieaien wautasulovessumAnasunnmaiiiondes
fumswauamaniienwazianssueadien

Components of tourist attractions and activities. Tourist attraction and
activity development processes. Roles of public and private sectors in tourist
attraction and activity development. National and international plans and policies
related to tourist attraction and activity development.
nmsdamavauiisndunuas 3(3-0-6)
(Agro-Tourism Management)
AuildasFeuandew : 03757112

AUMINekarULUUTRIMSYioufigaBaineas Ustiavvasunamiaaiiien
WBanwns wdnn1InsTAnIsiaufi o2 dunuas nEaNanIaNISA¥ATAUAIS
vioafien nsWagULUUNSHonfisnBanunsitedagainvieaiien n1sman
nsvaafgadanuas wuanislunsiauinisveuiisndanvnsosedaduniy
MANUTTYUATYEAINDLRBIAUULUINTEIITAITUBINTTUIMANLA NIz 1082
nagnslunisairauinnssumafunisveaiieadanyas

Meanings and forms of agro tourism. Types of agro tourism attractions.
Principles of agro tourism management. Agro-tourism products and tourism.
Development of Agro-tourism models to attract tourists. Marketing of Agro-
tourism.  Guideline in developing sustainable agro tourism according to the
philosophy of sufficient granted by His Majesty The King Bhumibol Adulyadej.
Strategy in creating global agro tourism innovation.
nMavieufltaawizngy 3(3-0-6)
(Niche Tourism)

dnunzuazUssiamuasnisvenfisalanizngy gildnlddnidslugnamnssy
ERIt RIS msma"lmﬁ'lan'\s'n'auﬁ'mLawwnq'u N9 1ULNULAYN1TANLT LY

AuNsvieafieanizngy nsdfnuwazuuali

* swdrdlalva
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03763464*

03763465

03763466

03763467*

Characteristics and types of niche tourism. Stakeholders in tourism industry.
Marketing for niche tourism. Planning and operation study in niche tourism. Case
studies and trends.

N1SIANISAUNANTA 3(3-0-6)
(Festival Management)

A15INUHY N1FEDALUY NMSHAILT ASUTEAIUAU N1SENETUAISAAIA NS
alﬂiﬁsﬁﬂ’ﬂmﬁlmL!.ﬂzﬂW‘SU‘imﬁUNaﬂ"i‘ii‘J’ﬂd’mmFIﬂ’lﬂVI‘OQL‘?'I:EJ']LI.ﬂsx‘I"IUHMﬂ‘iiM
NSEANY

Planning, design, development, coordination, marketing promotion. Risk
analysis and evaluation of tourism events and events. Case Studies.
mMswansienfitawuusdy : 3(3-0-6)
(Sustainable Tourism Development)

JurfideaFeunnniou : 03763111

Useidnuduin LasvoULwAvEIN Y TiEauuuSsBy EUuUUﬂaamwimtﬁm
wuudidu nquittunumlumsveafisauuugsdu msdansluudasdinaunudinius
fumieaudun

History and scope of sustainable tourism. Dimensions of sustainable tourism.
Key groups in sustainable tourism. Functional management. Relations to other
sectors.
msdanisnsvisaiioa lnsyuyy 3(3-0-6)
(Community-based Tourism Management)

wwrRAnsvieaitlnsguTy nsvuaunuiteduaiunisvienisalasgamy
iethemsvieafisalastuy wanssvuraanaafisnlnegumy ulgveiifedeeiv
nsvieaftenlneguy

Concepts of community-based tourism. Processes of promoting community-
based tourism. Networks of community-based tourism. Impacts of Community-
based tourism. Related government policies.
mavieufleandeairedssd ' 3(3-0-6)
(Creative Tourism)

wdnmstusuuasaudnvusvamMMeuiisndeaivassd gidulddiudsl

| P a v ¢ ' ~ a v | a o
ATV UNBIATNATIA N1INBIAUNET L'Uﬂﬁ'i']*lﬁi??ﬂﬂllﬂﬂﬂquﬂ']ﬂ ﬂ’li"‘\]ﬂﬂ']'iﬂ']‘iﬁﬂ'\ﬂlu
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nMsviaaf sudeasnassd nsviondi sadeadeassAnazUssianassinyoai e
mMseanuUUAINTIIMSYiDufisndadeassd wnlthilunmsveuiiondeatneasse

Principles and characteristics of creative tourism. Stakeholders in creative

tourism. Creative tourism in each region. Marketing management in creative
tourism. Creative tourism and types of tourists. Designing creative tourism activities.
Trends in creative tourism.

03763468*  n1svAnIsMIvieaiiealuadie 3(3-0-6)
(Urban Tourism Management) ,

wnfauazanudidyveanisviond srluleadles sadUsznay Avnssunay

Asdrsmuavainvesnsieaiionlulunies ﬂ'15"3LFmxﬁﬂaﬁ’aﬁqqm‘lumsﬁa«ﬁm
waies fiidnlddudevoinsieaisluniies nsdanisnsveaiisdluwadios
msdaasumsaanfunisieafisaluwndlos mansemuvesmsvoaienluaiiiosuay
nmsufledgminisveaiionluamiies nms@nwinisveaiisdlulvaiiiosveslnsuas
ANUsENA

Concepts and importance of urban tourism. Components, activities and
facilities of urban tourism. Analyzing attraction factors in urban tourism. Urban
tourism stakeholders. Urban tourism management. Marketing promotion with
urban tourism. Impacts of urban tourism and problem-solving. Studies of urban
tourism in Thailand and abroad.

03763469*  msvieafivuianudiladuiausisy 3(3-0-6)
(Tourism for Cross-cultural Understanding)

A131nAAN BeAUsEnavLariAnieiausssy nistinuAmiaTmusssy
m3Andeuaymsiujduiusnidaussnitadduiuindeadien dnvausdunay
é’nwmaﬁ'Lmﬂﬁhaﬁ’umﬁwuﬁﬁu‘luﬂuﬁmﬂ'uaq‘[an lamAimiayinusssulan

Cultural definitions, components and dimensions. Cultural values. Social
contact and social interaction between tourists and hosts. Common cultures and
cultural differences in different parts in the world. Globalization and global
cultures.

03763472 n’isx,flu@'ﬂ‘sznaun'ﬁ'lus‘iﬁ;J‘viaqLﬁm 3(3-0-6)
(Tourism Business Entrepreneurship )
LLmﬁmﬁ"ugwmﬁmms@'ﬂ‘sznaumi dnuarusafusznaunisssiavindien

msassgsialmilugsfavieadion ngsuifeunazdeifudmiunsuszneunisgsia

* sivulalvi
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vioufien uwus;sﬁauazuwa’aﬁunuﬁw%’u@'ﬂwnaumsqiﬁwiauﬁm N1509NLUY
vinsuavuinnsaulugsfavioniien nsYANMssAIaaiien a3usssunazaI
HRnvousodinuratgsiaviaufion

Fundamentals of entrepreneurship management. Characteristics of tourism
entrepreneurs. New venture creation in tourism business. Rules and regulations
for tourism business entrepreneurs. Business plans and sources of investment
funds for tourism business entrepreneurs. Service design and innovation in
tourism business. Tourism business management. Ethics and social responsibility

of tourism business.

03763475** AsvisuileaBeguam 3(3-0-6)

03763477**

(Health Tourism)

WuafAa AUMLNE UsEan uazgdtmwmmsﬁauﬁmt-‘ﬁqqﬂmw uvdaviodien
LLazqﬂnmmJawmen'l'ivia«v‘fawﬁqq'umw wodnssuinviead pudegunin
MsWaAufuaLUi NI Yisa s nBaguam msdansiuiimsieaiisndegunm
mMasaamsvieaiisadegua wnliumsvieuisndegunm

Concepts, meanings, types and forms of health tourism. Health tourism
attractions and destinations. Behavior of health tourists. Development of health
tourism products and services. Health tourism site management. Health tourism
marketing. Trends of health tourism.

n1sdansARSAMN 3(3-0-6)
(Museum Management)

ARy LnAnavUssianrasifisiust s3esssulunsdansAfisiue
Humeunaznszurumslunmsiamsffisiust malian1sdnuans msdennamuouas
nslitaud msquasnumasluiiisiust woAnssuvesfiivuiisius msdn
wman1saifiAy Aanssy wardsgnneanuazainungidrry AuduRussEnIg
fsAuitumhsnumesguasientulunsdansiiisius msAntuananui

Significances, concepts and types of museums. Ethics in museum
management. Stages and processes in museum management. Exhibition,
interpretation, and education techniques. Care of the museum’s collections.

Behaviors of museum audiences. Organizing special events, activities and facilities

* v niinlvl

 sAnuiulp
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03763478**

03763490*

03763491 **

03763497**

for museum audiences. Relationships between museums and public and private
sectors in museum management. Field trip required.

mMsdANvauiisaniamsa 3(3-0-6)
(Marine Tourism Management)

ninensmvaafismmeia  Ussianmsvisaiioamansia UsySauasaanu
Wunmesnisieufismmsia  tadulenatumuinismsvioadivammea ranseny
AMonisamansia nsianadnagninmsviaaiismimaa wazuualiums
vieaflemmeia

Marine tourism resources. Types of marine tourism. History and development
of marine tourism. Spectrum of marine recreation opportunities. Impacts of marine
tourism. Marine tourism strategic management. Marine tourism trends.
anivAne 6
(Cooperative Education)

msufiRnulusavarminnuiang aulassuiildduseumnonaenaunsdari
TBNULATNITUNEUD

On the job training as a temporary employee according to the assigned project
including report and presentation.
sulisuisidemegaavnisunisuing 3(3-0-6)
(Research Methods in Hospitality Industry)

nanuarsadeuisive msmwuatgym NITIVENNAUGAFIMNTIUNITUIATS
AREAIUNTUNAUBUALIIEN NIV

Research principles and methods. Defining research problem of hospitality
industry including research proposing and presenting.
fuuun 1

(Seminar)
o = v 4; 1 = al
mimtauauasamJi'lam'uawu'laulwwqma'mnﬁumimmﬂuisﬂuﬂ%mmum‘%
Presentation and discussion on current interesting issues in hospitality industry

at the bachelor level.

* swivulnlnd
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03763498**

Unymifitay 3
(Special Problems) |

b= =

m‘sﬁnmﬁmiwmaqma'mn's'sumsu?n'ﬁ'isﬁ’umryfy'm%' wazlsuiieadvuidy

3789
Study and research in hospitality industry at the bachelor degree level and

complied into a written report.

- J o e g
3.1.5.2 edvidusiaivenvingas

03753113

03754351

\AIWgAERIgIAvdmIvanamMnIIINITUINTS 3(3-0-6)

(Business Economics for Service Industries )

mmﬂuaamumEJ’mU'J'U'iLﬂ‘i't}'ﬁmami ﬂtymwwé’lumxnﬁi'dﬁnﬂ Iﬂ‘id?l'i'ml.ﬂ‘i‘&ﬁﬂi]
nuama’mn‘immsmms gUmA UM AauAw ﬂ'l‘i")Lﬂ'i']uHC“rUﬂULLauTwIlﬂ Taseasd
nan m':‘m‘i'm'ﬂ.uama'mni'iumSU'sm*i m'immau'li]amu ﬂ’)']lJNUN‘Ju'UENLﬂ'iHﬁﬂ’\]ﬂU
MINEINTAl Wansy w'u'ua\m'n"Lﬂiuﬁnwumaamawnswmsusmi

Basic knowledge of economics, basic economic problems,. economic
structure and service industries, demand, supply, equilibrium, cost and revenue
analysis, market structure, pricing in service industries, capital investment decision,
economic fluctuations and forecasting, the impacts of economic conditions on
service industries
nMsdunwdainguitegsiavisaiien 3(3-0-6)
(English Writing for Tourism Business)
Avriideaunndou : 01355103

ﬁn‘t}zm'iLﬂaummmnqb‘twami?‘am5LﬂU'JﬂUWJ‘UEman'uaqnun’l'maamm n19
L%ii}’u‘iaqlmun'ﬁlﬂume n'lil.'lrﬂuﬂﬂnmﬂﬂf?’lﬂfquﬁ'iﬂﬂamwaaww NsLleu
ﬂﬂumaTmmauw’Nﬁ?nﬂ m'iL'UEJULwamST?JUﬂnLLa sUssdUnus warn1sidey
Lwamiauﬂ‘iﬂu'[,uaﬂa’mn‘i':'.uwaamm

Writing skill for communicating about travel-related topics, travel plans
discussion, professional business letter writing, business correspondence writing,
advertising and public relations writing, and job application writing in tourism

industry.

* Twinuiulg
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03754361  N1WNDINGETIND | 3(3-0-6)
(Business English)
Jyfideauunniou : 01355103
Aslvinerlunisda ya 81y Lazidpusaufufienisinneuaclanou msldin
LLazﬁ‘m’m'lum'smﬂmaaamimaq‘snﬂ
Use of four integrated skills: listening, speaking, reading, and writing in
correspondence. Use of vocabulary and idioms in business communication.
03754362 mwidanquienisdesnslugsivseaulan 3(3-0-6)
" (English for Global Business Communication)
wwmaqwuumnau 01355103
miwsmmmmmmsnmummaqnqw‘lmﬂl-uaawmnuawum’[uuavuaﬂ'ﬁuqu
m'iLﬁummwwu‘uaaﬂnwmam\:}’mmL'\Ju‘lumi%ﬂﬂ’ﬁww‘iﬂ% n'ﬁ'l'ﬁﬁamamﬁﬁaui
AIAULDA
Development of English language proficiency through the use of various
materials both inside and outside classroom, the consolidation of language skills
necessary for business management using materials for self-directed learning.
03754373 mmé’qnquﬁw%’umsu"inﬁsaﬂquuastﬁ?aaﬁu _ 3(3-0-6)
(English for Food and Beverage Service)
Serfidoiuuunnou : 01355103
Andun1ssrunaznisifsuluiadesineg sun wFeugAdwd duiu uay
UwﬁuwuﬂmﬂmmuﬂmmﬂmsLﬂéa«:?‘m
To practice reading and writing topics, including to learn vocabulary,
expressions, and conversations in food and beverage department.
03754374  awndangudmiugsiaaneniidy ' 3(3-0-6)
(English for Airline Business)
JefidaaFuunnnou : 01355103
maysanmsineg 4 A lasuiunisite nsyn A381u wazmadou dviuas
drurunigsia anen1aty nsvidsesiie matiadu msusema nsdansiutym
ﬂadsﬁﬂﬂmi LLasm‘iU%m’iUuLﬂ%'ENﬁu
Four skills integration; emphasizing on listening, speaking, reading, writing.
Vocabulary and idioms in airline business: making reservation, chécking-in, making

announcement, dealing with passengers’ problems, and in-flight services.
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03754375

03754376

03754391

03754392

nmMwdanguiiegsRadatiuilsauasiununanisvieaiien 3(3-0-6)
(English for Tourism Operation and Travel Agency Business)
v idaaFouniou : 01355103
Ussgnalivinvenndinguiitonisiinrefoans Ussanwau wasdmetomenans
Aneq AAedeatugsiatuiie
To apply English skills in communicating, coordinating, and preparing
documents related to tour operator and travel agency.
mMwdenquitegsiauinsguam 3(3-0-6)
(English for Health Service Business)
AviidaaFeusnneu : 01355103
Ysanmaineen1iia wa 81 uaw"iﬂummé’mqstﬁan'ﬁﬁam{luqﬁﬁw%mi
quAIW WauAuansananwsanguil oliteyaif satulusunsuuinns
NGUAN Wi ninsaUtuazuanaunaty Tnauiusdsnnsaunund s aunun
nalnsdmwinaznsilouldneusamunedidnnseingd
Integrating English listening, speaking, reading and writing skills for
communicating in health’service business. Developing English competency for
giving information about health service program, relaxing massage and spa
packages with emphasis on face-to-face conversation, phone calls and email
correspondence.
mm5~1nqm’ﬁﬁmmsﬁm%’unﬁ'{{nnﬁﬁ"sﬁa 3(3-0-6)
(Academic English for Business Management)
migsrmm*sﬁ’nwzmqmmé’qnqwﬁuqﬁé‘uﬁuﬁw%’umsﬁ‘amsmna laeituns
'l'ﬁ'mmaehma'aauﬂﬁ'aLtazgns’faa'luamunﬁcﬁﬁ"qmems{fmmﬂ%qqsﬁmazmqﬁmu
vialy
The integration of advanced English language competence necessary for
international communication by emphasizing on fluent and accurate use both in
business management and social settings.
mmé’qnqmﬁan'ﬁﬁﬁmqﬂﬁa 3(3-0-6)
(English for Recruitment)
naiaAnenmmansinguluniseiu @eu fauaswa Anduinuzma
Mwazmatianeg lunssuviunsalasau Wy nmswseudseiadusa nsnsenty

alAsIu MsAUNTYARIY WaznsITsuInMINEVE IS AU
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03754473

03754474

03757112

To enhance English language proficiency in reading, writing, listening, and
speaking. To practice language skills and techniques in a job application process,
such as preparing a CV or resume, filling out application forms, attending a job
interview, and writing follow-up letters.

mwisinquinailadmsugiialsausy 3(3-0-6)
(Technical English for Hotel Business)
Ayiidieadounnnau : 01355103

o =g v ' a v
AN Gl]u’?ﬂ')']l.lﬂqll']iﬂ'ﬂ'Nﬂ"iU'\ﬂ‘l'U ﬂ"liﬁaﬂ'ﬁ Llﬂﬁﬂqiﬂﬁtﬁsnﬂ'ﬁ"l‘ﬁﬂ"lﬂq

° v o J o & ¢
Iﬂ&]ﬂ'1‘iu1Lﬁuaiﬂiqﬂ?']\iﬂ']\?ﬂ'\'lﬂ']ﬂl‘lﬂﬂ'ﬁﬂquﬂ"l'iQEG'I'N‘] AADAIUAIANYILALATUIU

ﬁﬂ"ﬁLi‘Juﬁm%’quﬁﬂsqLL'iur,J']umwﬂaumu'lﬁ'lﬁu'ﬁ%mUis{fﬁuﬁwa'm'wmu

Development of communicative language competence and the
enhancement of language use by illustrating functional language structures
altogether with vocabulary and idiomatic expressions technically required in the
hotel business via multiple real-life situations.
awdanquadadmiugsiavieaien 3(3-0-6)
(Technical English for Tourism Business)
AviideiFouninou : 01355103

mUszgndliinuennmsangqulunisdeansitemsvieadisn Taennsiinussene
yaaa gnsal anudl Awwes wazruusssudenussnd smis mayaliduusi
n1sEauaIy LLaxmﬁi'l'mm'iz‘ﬂ"wiN‘]ﬁLﬁm‘ﬁ’aq

To apply communicative English skills for efficient tourism. To practice
describing people, events, places, things, traditions and customs; giving instructions
and directions; questioning; and dealing with matters related.
24ANITUAZNANTIANTT 3(3-0-6)
(Organization and Management)

WNAALATITRIUINITNIINITIANTT NQEaeAnITuarn159nn1s nsandula
A15979UKU N15TABIANIT NITTANTNTNEINTUYEE N1z n1TaTansegals
nsfncedeanslussims N13AANIANLTALEUaTNTAIUAY

Managerial concept and its evolution, organizational theory and
management, decision-making, planning, organizing, human resource
management, leadership, motivation, organizational communication, conflict

management and its control.
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03757223

03757231

03758111

03759211

mMilessiBEIauazadigsne 3(3-0-6)
(Quantitative Analysis and Business Statistics)

msdmguinensiinnsidainannldlungsia msdndulanieliann
ldwiueuuazngldmuidss msvszgndlilusunsudadu mnmiesu nsuanua
muieziu menziiniaen msuszgndldlusunsudadu msiassianulase
n15WA suLUag N1SATUANAUAIAIAGY LUUT1A0IN1TVUAINT ASTIATIETLED
58ABY WarN15INaBIANIUNITal

Quantitative analysis theories for business application, decision making
under uncertainty and risk, application of linear programming, probability,
probability distribution, Markov analysis, application of linear programming,
sensitivity analysis, game theory, inventory control, transportation model, gueuing
analysis and simulations.
NOVUIBTIND 3(3-0-6)
(Business Law)

ANNUWINRDUN N UUIEFIAT Ltmﬁmﬁmﬁungwmaqsﬁaua:mwmﬁum

v

USELaNYoanqmune nsEUINNISYREIIN N135Y U'ﬁ'aﬁmemumauazaqmﬂTmﬁgmnﬁ
UAEANTURAN DY ILATING

Business legal environment, concepts of business law and origins, types of
law, justice process, settlement by court and arbitration, civil and criminal liability.
NaANNIIAAIA 3(3-0-6)
(Prfnciples of Marketing)

AUNINBUAEUUIANAIUNIIAAIN NTLUIUAITNNNITAAR woAnssuguilan
nIsuudIunatn nistdenaataidmuie nasivuanagns wazduusyas
YNNTRAN

Meanings and marketing concepts, marketing process, consumer behavior,
market segmentation, selecting target market, designing strategies and marketing
mix.

N135AANITNNTITRY | 3(3-0-6)
(Financial Management )

YBULYALATUNUIMYRIE UTNIIN1IN19IT U TanUssasd uazaud1Ayves
N1IANMIVINTTRL MENNTIRUHLLAEAUANNINTTRY TAseadafunu auussnuiunu
faTwaneuuuLarMsTAnsAAdsaansiiy nsdnmsundsdunuszezdu Urunais

o v o & < a
Wazszeze1 MIIANTAUNING wyusuwardunindansuazuloviedug mansiu
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03760171

03760204

03760205

Scopes and roles of financial executives. Objective and significance of financial
management. Principles of financial planning and control, capital structure, capital
budgeting, rate of return and financial risk management. Management of short, medium,
and long term sources of capital. Management of current and fixed assets. Other
financial policies.
nannsUayd 3(3-0-6)
(Principles of Accounting)

AUNETE WA aLasANEIA QUean1 STy ndnuardSnrsTuindyd
2950 winmsiasanisfivnuargiusmemsiu msvyiuaynisiaiisenunans
Guvesgsinuinisuasgsistosmgly nstaddwiuaundng viliutasdmoaiues

Meanings, concepts and significance of accounting: accounting principles and
recording, principles of double entry, adjusting account and closing entry, principles of
profit assessment, preparing of financial statement and report, and knowledge of cost
accounting. '
mMsUnyiivonisdanisgsialsausy 3(3-0-6)
(Accounting for Hotel Business Management)

JuriideeFuuinriou: 03760171

AMIUMINY WUIAR MANNTS LLa::m1:.1??1f'fnumaqmaﬁrg’ﬁ'l.ﬁamﬁﬂmsq‘sﬁﬂ)‘[sms:J n1g
Ussgnaldnistiyiumu metgienisdanis wasdydns@udmiunissduanumiadiu
gsnalsausy ulsvwnmuarmsanduladiusindmiugsialsusy nsdaitulssana ms
Ansistiunsdu mrssikasnsUszdiulasinisamu waznismvaunnsludmugsia
Tsausu

Meanings, concepts, principles, and importance of accounting for hotel business
management. Applying cost accounting, management accounting, and financial
accounting for hotel business operation. Price policy and price decision for hotel
business, budgeting, financial statement analysis, analytical and evaluation in projects
investment, and internal control for hotel business.

msUnfitenisdanisgsiavieaiio 3(3-0-6)
(Accounting for Tourism)
JuiidesFuiteu: 03760171

= o ar o =l J o - 1 ‘J
AMUNUIY LUIAR Nannig LLﬁﬂﬂ’TmﬁﬂﬂﬁUy‘Uaﬁﬂ’l'iUEU‘ULWi]ﬂ’]ﬁ]ﬂﬂ']‘iﬁ‘iﬂ'ilﬂaﬂlﬂﬁj’l

nsUsegnaldnisda@aunuy msvydiienisdans wastgdnsdudmivnnsaiiueay

L - 1 EJ v o L o o =3 1 d o °
nieugIiavieune wlsvesauasnisanduladiiusaidmivgsiavieadion n1sdavih
wlszina MyinTeiiumstu myilrseiuarnisUszifiulasinisamu waznisriun

meludwmivgsiaeadien
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03760272

- 03761111

Meanings, concepts, principles, and importance of accounting for tourism
business management. Applying cost accounting, management accounting, and
financial accounting for tourism business operation. Price policy and price decision for
tourism business, budgeting, financial statement analysis, analytical and evaluation in
projects investment, and internal control for tourism business

msﬁ'@%tﬁam'sa'fﬂnﬂsqsﬁaTiqusuLLazviaqtﬁuq 3(3-0-6)
(Accounting for Hotel and Tourism Business Management)
Lﬂ%'aqﬁaﬂ'ﬁﬁ‘fy"ifu?msﬂ'izqnm"l‘ﬁ'ﬁm%’Uq‘sﬁﬂmvmuaaﬁaqtﬁm [GEHERNY
sruugluuumamstigddmiunisauiiuvaunadulsausuwasviondion n1snausu
Aunu wandasiarsmue Tydawnnusuiiaveu mslédeyanadydiie nns
MUKy MIrmuaN nsUsudiuvamsiniuang msiadul MIAATILAATINITAIVY
Instrument of applied management accounting for hotel and tourism
business management, emphasizing on accounting Eystem used for hotel and
tourism operation, cost and price planning, responsibility accounting, the use of
management accounting for planning, controlling, performance evaluating,
decision-marking, and analysis of investment project.
vannsuaauaznsauiiung 3(3-0-6)
(Principles of Production and Operations)
wAan R UNISHaRLarN1sANTUNS N153AN19 21U 35 n1sneadfuas
N3 UTuIn n9suRuLaznsAduA IS SuNISHE R n15TANTTan n1sTRde
NIIANTISKER M5IANSAUAMAINEY N15IANTSATUANANIATH wazn1sUTuUsIHaEnnn
Concepts of production and operations, general management, statistical and
quantitative methods, planning and operating production activities, materials
management, purchasing, production management, inventory management, quality

control management and improvement of productivity.
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University, Switzerland, 2546 03763464 | 03763421
M.A. (Hospitality Management) 03763425
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2547
Ph.D. (Tourism)
James Cook University,
Australia, 2556
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Food knowledge and sanitation in cooking. Organization charts of kitchen departments in
hotels and restaurants. Kitchen operation systems. Types of kitchen and equipment. Kitchen
layout. Kitchen appliances layout. Cooking in hot kitchen and cold kitchen. Menu planning
and food cost control.
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Concepts of business communication. Roles of internal and external communication in
hotel business context. Communication types and media in hotel business. Content analysis
and media design. Content marketing and storytelling. Digital marketing communication
strategy in hotel business. Interpersonal communication skills. Presentation techniques in cross
cultural business. Negotiations and hotels sales strategies. Crisis communication in hotel
Business.
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Concepts and theories of human capital in hotel business context. Components and
processes of human capital management in hotel business. Workplace conditions. Service
culture. Human capital investment and service workforce development. Service competency
development. Talent management. Team building. Hotel cross-cultural management. Hotel
employee engagement.
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Cafe business trends. Concepts of cafe management and operations. Coffee
knowledge. Drink menu planning. Planning and equipping in cafes. Human resource
management in cafe business. Skills of baristas. Customer service. Sanitation and safety in
service. Cost control and inventory management. Developing a cafe business plan.
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Introduction to service design. Concepts of service innovation. Design thinking. Service
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innovation in hotel business. Future service trends.
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Meanings and characteristics of MICE business. Meeting management. Incentive travel
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and opportunities.
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Meanings, types and characteristics of venues. Venue anatomy. Commercial venue
management. Structure and operation systems of venue management business. Venue space
management. Facility and venue service management. Theme-based venue creation. Visitor
service management. Venue safety and security managements. Field trips.
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Relation of MICE business and events management. Concepts, meanings and types of
events. Event Professional organizers. Feasibility studies. Event planning and management.
Event promotion. Control and risk management. Case studies.
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Principle of ethics. Ethic evolutions. The Global Code of Ethics for tourism. Tourism
business standards and codes of conduct. Social tourism enterprises. Cooperate social
responsibility.
8. 93UgHAUY
swaziBunnuiiusnglumned 3 9o 3.2
9. uuuﬁuamm'in‘ismﬂﬁ'nu%'uﬁmaumﬁ'ig'muﬂn’rsf"i'uufmnﬁﬁnﬁméﬁuﬁ_m
(Curriculum Mapping)

= < <4 v
swazidyamunuTInglumnni 4 e 3

139



o ;B

19.un. 1-1

wuuduavallaseiviivg
sEAUIUAs
AMZINYINTTINNIT INYUVARSIYN

numiiein (Lussee-vu U URR-vu Ansdeaue)

BTGl 03763355 . 3(2-2-5)
a = a <

FoAvnwineg walulagasaunelugsiaaaiion

%aamm‘v’lé’qﬂqv Information Technolbgy in Tourism Business

dv-ﬂ"

sqa%mﬁuaL'{lﬂag"lwufmfimssﬁuu’%mvmvﬂm Al
() WA AN NIV o
) mnainamduvdngasuimsgsiatuin aedvinsiamsgramnssumauing
() Avuanzdsdu
(V) Avuamziden
) vuneviaenias

(
( )3

) IWWIMIEMIUNENGAT ANVIIV Ve

- o v ™ ' 1

R VL OETC IV T IV RR P

a = v - v ar 1al
FvfaaSounouny il

ar A ar L] - -
Jundavinsreivn 15 fiquigu 2563

wguszasAluninUasiedv
6.1 ANudAIAYvaIsI8IUT

wmalulagarsaumealugaamnssunisieuiien fordumnardlunisifoudoyatnians
ﬁ'hum'iw'aqLﬁmszm"mwﬁ'mmunmi"g NIALONTU UnA Bl Bauaninyioail a daiu
n1suinsvanissruumalulagaisaumadunisvonii oa doudanalWssuvaisaumnea
lugnamnssumsvionfioninuseangamlunissiuay LiAN15A NIV NMTIRdInay
nsidenliinalulafasaunavoninvioafisanduimnesthamngay

6.2 HadWS AR uTUTAn

- UdsannsaTinssiuazldauszuunisvinsdanisarsaumalugaaivnssa
nsviefienliesnaiiuszaninm

@ ]

- Udnansaldlusunsudssenddmivananvnssunisviendienldodaiiuszansnm

140



7. A195Uw3w3" (Course Description)

-

AT {Woeruii mnumﬂTuTﬁUa'ﬁauLm mﬂUivnau'ummﬂiu‘iaam‘saummiwm

a a

vioufien m‘susmmﬂm‘smﬂTuTaua"l‘iaumﬂT.umnwaqm I} TU'ith'mUs"UnmmmUﬁ"im
vioufien um‘(uu'luamﬂm-ummﬂTuTaamsaumﬂ'luﬁmwaamm
Basic knowledge of information technology. Components of information technology in
tourism business. Information technology management in tourism business. Software
programs for tourism business. Future trends of information technology in tourism business.
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Theories, concepts, and methods of personality development for service in tourism
business. Attire, communication, greetings, manners, courtesy and emotional development
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Components of Thai historical and cultural tourist attractions. Types of Thai historical
and cultural tourism. World heritage attractions in Thailand. Historical and cultural tourism
routes in Thailand.
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Meanings and important characteristics of tourism marketing. Consumer behavior in
tourism. Market segmentation and targeting. Marketing strategies in tourism business.
Analyzing service marketing environment. Digital marketing. Planning and developing tourism
marketing. Tourism marketing research and case studies.
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Concepts of human capital in tourism business. Human capital management in tourism
business. Diversity management and work happiness management in tourism business.
Evaluating the efficiency of investment in human capital. Challenges of human capital
management in tourism business.
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Concepts and elements of theme park. Theme park management. Human resource
management. Food and beverage management. Shop management. Financial management.
Device design and management. Standard and safety management. Trends in theme park
management.
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7. A195U1w518391 (Course Description)
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Concepts of entrepreneurship and entrepreneurs in hotel business. Forms of
ownership in hotel business. Trends in hotel industry. Competitors and competitive strategies.
Financial planning and developing hotel business plans. Regulations and related licenses in
operating hotel business. Concepts of social entrepreneurs of hotel business. Challenges of
becoming sustainable entrepreneurs in hotel business.
8. 819130kdau
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(Curriculum Mapping)

a = o v
swavduanmnusIngluvuani 4 4o 3

153



oo A

2940 1-1

wuulEuavaasied v lng
LAUUTyeUInT
AZINYINITIANIT INYWVAATIIYN

Inuwiieiia (3u.usses-wu.UfuRn -1 Anwieaues)

INEIN 03763431 3(3-0-6)
FoArnwilne YFumanslugsnolsausy
%a’w’lmmﬁinqu Ethics in Hotel Business

51u":mﬁﬂmﬂﬂag"lwmn%ﬂizﬁuﬂ?m‘,wjn‘%‘ﬁu‘f
() AT AN o
(V") vansdwamzlundngasuimsgshotudio AITINMITIAMTYAAMNTIUNITUING
) Avnamzy
() Fvuawiziden

() vuadvdenias

() %w'%mseiw%'uué’nqms .............................. ANUNIU e
= 4 13 = 1 1=l
v 1finoaSeuNniou Y,
= d i 3

A Apsyunsauny  Ldl

Fuitdminsein 15 figuieu 2563

e

nguszadlun1sUasedvn
6.1 AMUAIAYVDITIWIYY
daputagiuiinsaseninid esnusssuaiesssu eannuyvdidnitnuossuasusssu
Suramely Spudafianudauds Juane Lifawge vinawasy lunseiugsialsusy
Alguiu ii’nfluaa'wé‘fqf{ﬁ'mﬁﬂue’fn%"‘svmamﬂﬂ'ﬁdisnaur'f'um'scn"'lLﬁuﬁ‘sﬁa‘lsmsmﬁmﬁmmi
Andunislunisadimwivnsoudiidlddndeidluduve sninau gnérfisuuins ey
guruiineguinalndifsatugsialsusy wavaismuiuinveuredenulags
6.2 HadwsTuARTURUTAR
- &nauisause unm"[wanammamﬂuﬁsﬂaT‘squ‘smLavwanaswwimwww‘l@ams
wnzauLaziiUssavdra vislunsiiduinuagnisiay

= a - < L4 L7 5 @ = EJ bl o
- TanenunsediesiesianumsaloAnidentosdatiogiiu samisvansel Yadofiierdest

nsaufiugsialsausy valuseduUssme uwazszAuaina

154



- fAmaunsaUszgnAlfunAadysunsmatanedndidulussauanatugsiolsusy

- fAnanunsaUsTgnAlTuIMIN RGNS 9RT U5 TTUADAULDY nsegsmiugBu
wazn1segludnulaegrmnzay
7. A185UTw518391 (Course Description)
ATTUNNIBUALAIUAIAYUBINTYFTTU ATRIUINITNITUTTITY wARLaEnguiiA ey
3u555UNNGIAY MANsTEUTIUMYRaiBalan muAnveuvesssialswusuderdildladiu
o nstudugsialsausumeliunfnveinisiauniidat msmfuguaianisTsasu wnsgu
WAZRTIYIVTTUNNGTAANTIUTY
Meanings and importance of ethics. Ethics evolution. Concepts and theories of
business ethics. The Global Code of Ethics for Tourism. Responsibility of hotel business with
stakeholders. Hotel business operation under the concept of sustainable development. Hotel
corporate governance. Hotel business standards and ethics.
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'Meanings and characteristics of small boutique hotels. Cbncepts of modern hotel
management. Market targeting for small and boutique hotels. Consumer behavior and
demand. Product and service design. Service quality management. Hotel property
management systems. Strategic marketing management. Strategic management. Case studies.
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Concepts of sharing economy. Sharing business management. Opportunity and change
of accommodation business. Related law. Meanings and types of accommodation business.
Feasibilities studies and business opportunity. Market targeting. Behavior and demand.
Product and service development for hostel and time share business. Revenue management.
Distribution channel management. Marketing strategies and customer relationship
management. Human resource management and service quality management. Ethics and
strategic management.
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Concepts and importance of urban tourism. Components, activities and facilities of
urban tourism. Analyzing attraction factors in urban tourism. Urban tourism stakeholders.
Urban tourism management. Marketing promotion with urban tourism. Impacts of urban
tourism and problem-solving. Studies of urban tourism in Thailand and abroad.
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entrepreneurs. New venture creation in tourism business. Rules and regulations for tourism
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On the job training as a temporary employee according to the assigned project
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research. Trends of tourism business.
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History and evolution of hospitality
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Basic concepts and theories in
psychology. Psycholegical factors affecting
tourist behavior. Perception and learning.
Motivation. Personality and human relations
in hospitality business. Attitude. Satisfaction.
Communication. Evaluation of service quality.
Problems and service recovery. Psychological
implementation in service. Ethics in service

business.
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Meaning of local and intemational
cuisine. Food system. Concepts of
managing the local and intemational food
in service business and tourism. Garbage
and waste managerment resulting from the
operation. Cooking hygiene and food
service. Food standards and relevant
regulations. Menu development to add

value and aesthetic in eating. Community

development through food. Feld trip

required.
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Meaning of local and intemational
cuisine. Food system. Concepts of managing
the local and intemational food in service
and tourism.

businesses gastronomic

Farmers' market and creative tourism.
Garbage and waste management resulting
from the operation. Cooking hygiene and
food services. Food standards and relevant
regulations. Menu development to add
value and aesthetic in eating. Field trips

required.
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Roles, responsibilities and quality

specification of a tour guide.
Immigration process and regulations.
Laws concerning the tour guide. Field

trip required.
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Roles, responsibilities, types,
characteristics and professional ethics of a
tour guide. Laws concerning tour guide.
Immigration process and regulations. Tour
guide preparations. Tour operations. Human
relations and arts of communication.
Touring technigues. Providing safety and
solving problems for tourists. First Aids. Field

trips required.
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Concepts of beverage service. Concepts of beveragé services,

Bar design and set up. Equipment. | Knowledge and types of beverage. Bar

Purchasing, inventory management, | layout and equipment.  Inventory
storage, production, service, and management, storage. Bar service skills
marketing, and operations. Hygiene and safety in

workplace. Responsibility in beverage

services.
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Concepts of restaurant
management. Determination of target
market. Developing business plan.
Location analysis. Business operations.
Design and decoration. Pricing and
Cost  control  and

menu  setting.

inventory management. Human
resource management and restaurant

industry trends.

A195UNe5183v7 (Course Description)
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Restaurant  business  trends.
Concepts of restaurant management and
operations. Human resource
management. Menu planning and price
setting. Restaurant layout. Planning and
equipping in a restaurant. Operation
process in a restaurant. Cost control and
inventory

management. Storage

Developing business plans.
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Meanings, types, and forms of adventure
tourism. Adventure tourism attractions in
Thailand. Trekking, living in the forest,
shedding animals and using a compass. The
adventure tourism business. Leadership in
adventure tourism activities. Knowledge and
skills in using tools and equipments for

adventure tourism activities. Guidelines for
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Characteristics of  adventure

tourism. Types of adventure tourism.

Types  of  adventure  tourism

attracticns. Adventure tourism

operations.  Adventure  tourism

marketing, Impacts of adventure

tourism. Adventure tourism trends

and field trips required.
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prevention and security in adventure tourism.
Conservation of nature and environment.

Adventure tourism trends. Field trip required.
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Concept of resort business.
Customer behavior. Design for different
resorts. Development and management.
Arrangement of recreation activities.

Trends in resort industry.
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Concepts of resort business.

Customer behavior. Design for different
resorts. Development and management.
Arrangement of recreation activities.

Trends resort in hospitality industry.
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Meaning and forms of agro tourism.
Types of agro tourism attractions. Agro
tourism management, Agricultural products
and tourism. Development of agro tourism
models to attract tourists. Guideline in

developing sustainable agro  tourism

according to the philosophy of sufficient
economy by His Majesty the King. Strategy in

creating global agricultural innovation.
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Meanings and forms of agro
tourism. Types of agro tourism attractions.
Principles of agro tourism management.
Agro-tourism  products and  tourism.
Development of Agro-tourism models to
attract tourists. Marketing of Agro- tourism.
Guideline in developing sustainable agro
tourism according to the philosophy of

sufficient granted by His Majesty The King
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Bhumibol ~Adulyadej. Strategy in creating

¢lobal agro tourism innovation.
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UIA
Concepts, meaning, types and
forms of health tourism. Tourism

attractions, tourist destinations and
behaviors. Health products and health
tourism activities. Business of health
tourism. Trends of health tourism
market in national and international

levels.
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Concepts, meanings, types and forms
of health tourism. Health tourism
attractions and destinations. Behavior of
health tourists. Development of health
tourism products and services. Health
tourism  site  management. Health
tourism marketing. Trends of health

tourism.
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Significances, concepts, and types of
museums. Ethics in museum management.

Stages and process in  museum

management. Exhibition, interpretation,

and education techniques. Care of the
museum’s  collections.  Behaviors  of
museum audiences. Organizing special
events, activities, and facilities for museum
between the

audiences. Relationships
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Significances, concepts and types of
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1B11ATI5187397

= & v o 5
211 03763111 mwﬁ'mamu'tuqmmwnﬁumiusmi (Introduction to Hospitality Industry)

10.

11.

12.

13

AlATI578797 (Course outline)

History and evolution

Types of service businesses and service patterns : Accommodations
Types of service businesses and service patterns : Conventions,
meetings, expositions, and special events
‘Types of service businesses and service patterns : Health-cares and
spas

Types of service businesses and service pattemns : Gaming and
entertainment businesses

Types of service businesses and service patterns : Food services and
restaurant businesses

Types of service businesses and service patterns : Retails and
shopping complexes

Types of service businesses and service patterns : Tourism
destinations and attractions

Types of service businesses and service patterns : Recreations and
clubs

Types of service businesses and service patterns : Travel businesses
and transportations

Principles of management in service businesses : Management
process (planning, organizing)

Principles of management in service businesses : Management
process (leading, controlling)

Principles of management in service businesses : Managerial

communication and decision making

14. Trends of service businesses

374
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WlASITIEIY

311 03763112 InTINYIIAEIMNTINNNTUIANS (Hospitality Industry Psychology)

1AlAT93183%1 (Course outline) Frurudaluaussene
1. Basic concepts and theories in psychology 3
2. Psychological factors affecting tourist behavior: 6

concepts, influences, and tourist behaviors

3. Perception and learning: perception and learning processes 3

4. Motivation: human needs and types of motivation 3

5. Personality and human relations in service business 6

6. Attitude and satisfaction: definitions, concepts, and relationship 6
between attitude and satisfaction

7. Communication: types of communication, verbal and non-verbal 3
communication

8. Evaluation of service quality: principles of service quality evaluation 3

9. Problems and service recovery: common customer service 6
problems and how to resolve them

10. Psychological implementation service

11. Ethics in service business 3

574 45
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(Housekeeping Management and Operations)

AlAses1eivn (Course outline) Fuautalus Fuaugnlug
s G
1. History of lodging and the evolution and 3 0

classifications of the hotel business
2. The structures of housekeeping department 3 0
3. The responsibilities and operational standard of 3 0

housekeeping

4. Types of cleaning agents and equipment 3 6
5. Process of linens and laundry service _ 3 6
6. Guest room functions and public area; guest room 3 6

cleaning and maintenance

7. The planning of staff allocation for the guest room 3 6
operation
8. Hysgiene and safety in the workplace for housekeeping 3 0
9. Inventory management of housekeeping; ordering, 3 3
controlling, receiving and stocking
10. The hotel room revenue 3 3
57U 30 30
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P1lAsI518397

19103763243 M3iansuazmsiiuauaia (Kitchen Management and Operations)

1A1lAT9518397 (Course outline)

. Culinary industry and trends

- Working knowledge of human resources concepts in

kitchen: the role of discipline, performance review

and evaluation process

. Basic knowledge of kitchen operations: proper food

handling equipment techniques, sanitation in practices and

standard safety in the workplace

. Types of kitchen

. Layout of kitchen and selecting the appliances
. Cooking in hot and cold kitchen

. Recipe pre-cost and pricing

. Principles of food costs control and yield management
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341 03763244 NM3IAMIBIWNTBINULAazUUNYR (Local and International Cuisine Management)

1A1lAs9318731 (Course outline) Sauaudalusussens
1. Meanings of local and international cuisine. 3
Food system
Concepts of managing the local food

Concepts of managing the international food

2
5
il
5. Garbage and waste management for operation
6. Ingredient and food selection

7. Food standards and relevant regulations

8. Menu development to add value and aesthetic in eating
9. Cooking hygiene and food service

10. Community development through food

tﬁp\mwmmwoxmw
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391 03763253 slpAwAr (Tour Guide)

1A1lATa318791 (Course outline) J1waudaluaussene
1. Roles and responsibilities of a tour guide 3
2. Types of tour guides: freelance, staff guide, transfer guide, city guide,
and specialist
Characteristics and professional ethics of a tour guide
Laws concerning the tour guide: tourism business and guide act
Immigration and regulations
Tour guide preparations: Inbound, outbound, and domestic tours
Tour operations: Inbound, outbound, and domestic tours

Human relations and arts of communication

oomr N oy bn & oW
O v v W W W W

Touring techniques: sightseeing tour, excursion tour, and city tour

10. Providing safety and solving problems for tourists: accidents,
illnesses, and injuries while traveling

11. First Aids: First aid guide and emergency instruction 3

ERcT 45
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10.

11

v =
wWlATIsI8Ivn

791 03763321 miﬁami'luQ'iﬁﬂT‘imiu (Communication in Hotel Business)

1A1lase31873%91 (Course outline)
Overview of the business communication and process of sharing
business ideas
Categories of internal and external-prerational communication
The types and media of hotel business communication
The process of creating and producing print, online and mobile
media using visual elements
Content analysis for marketing and the way
Definition structure and purpose of the storytelling
Digital disruption. Planning and implementing digital marketing and
communications strategy to hotel business
Interpersonal skills in a professional context. Self-Confidence and
positive attitude. Relationship management
Language used in presentations. Body language and presentation
styles
The Purpose of negotiation. Negotiating Styles and characteristics
of a good negotiator in hotel business.
Crisis management plan . The plan developing and implementing
for crisis communication in hotel business

U
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711 03763322 nsinmsyuayvelugsialsausy

(Human Capital Management in Hotel Business)

LAlATI5187317 (Course outline) Frunrutaluaussens
1. The overview of human capital in hotel business context 3
2. The human capital management concepts and types. Human capital 3

activities: recruitment, selection and orientation
3. The human capital management concepts and types. Human capital |
activities:  training and development, compensation and benefits

administration

4. Roles and workplace conditions for hotel business o

5. Hotel business core value creation and service culture management 3

6. Human capital investment for hotel business and service workforce 6
development

7. Service competency development for skills and management 6

workforce level
8. Talent management and promotions
9. Team building and leadership in service culture
10. The diversity of cross cultural and hotel cross cultural management
11. The labor relations and hotel employee engagement for hotel business

334U
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391 03763324 msdamsuazandunuituniun (Cafe Management and Operations)

1A1lAse5183%1 (Course outline)

The situation of cafe business and trends

The introduction of coffee, types of coffee, coffee bean
and equipments

Layout of coffee bar, station and service area

Coffee roasting, coffee blending and coffee making
Menu planning for coffee in the cafe and princing

Skills of barista; classical mixes, Latte.arts, and modern
driff coffee

Customer service; order taking, read the table, coffee
sharing and upselling

Sanitation and safety in service in the Cafe

Revenue managements; budget planning, cost control

and inventory management

10. Cafe Business plan and competition in the future
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991 03763326 AMFAIANTILASNTITIANUUIIUUIILAZLATDIAU

(Bar and Beverage Management and Operations)

1AlATIT18397 (Course outline) Fuaudalug Fruaudalug
UssHIY UjuR

. Concepts of beverage service 5 0
Knowledge and types of beverage 6 8
Bar layout and equipment 3 3
Inventory and storage management 6 a4
Bar service skills and operations 6 6
Hygiene and safety in the workplace 3 5
Responsible beverage service 23 6
iett 30 30
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311 03763327 A1sdanisiazmsaiuauinnia1s (Restaurant Management and Operations)

1W1lAs951873%7 (Course outline) Ut lue U
UIseIY UHUA
1. Overview of restaurant management and operations in 3

hotel business. Restaurant business trends

2. Types and characteristics of restaurant 3 0

3. Menu planning and selling technique of restaurant 3 4

4. Concepts of layout service in restaurant; front and back 3 q
functions

5. Planning and equipping in the restaurant; tools and 6

equipment knowledge.
6. Operation process in restaurant and service flow
7. Cost control and inventory management of restaurant

8. Developing restaurant business plan

B w w o
|gl-l=-hoo
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7791 03763331 LﬂﬂIHIﬁﬁﬁ’ﬁﬂULﬂﬂluqiﬁﬂ‘nu‘iu (Information Technology in Hotel Business)

1Alases18391 (Course outline)

- Introduction to information techriology and hotel business
management

2. Management structure and functions in hotel

3. Types of electronic commerce system in hotel business. Hotel
global distribution system

4. Types and benefits of software program in hotel business

5. Front of the house software program: front office department,
food and beverage department

6. Back of the house software program: sales and marketing
department, housekeeping department, accounting and
purchasing department, engineering department and human
resources department

7. Data analysis for hotel business planning, E-customer
relationship management and yield management

8. The system of computer security

9. Ethics of information technology using in hotel business
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391 03763333 MsidonuazmIdwIELeMs (Food Selection and Preparation)

1A1lAT9318391 (Course outline)

—

. Food study and types of food

. Food sources and food nutrition

. The introduction of food selection

. Basic of food preparation and cooking

. Food and beverage quality control

. Safety and prevention of food contamination

. Food safety cross-contamination and foodborne illness

. Food service process and standard

O 00 N O BN

. Menu creation
10. Food costing and pricing
11. Seat turnover
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11 03763342 n1seonuuuUIMIuazuinnssuuinislugsialsusy

(Service Design and Service Innovation in Hotel Business)

1A1lATAI83 7 (Course outline)
1. Introduction to service designs and hotel business management
Concepts and types of service innovation

The meaning of design thinking and design thinking process

A Lo

Service design steps and creative service innovation in hotel

business

5. Service design and service innovation for front of the house

6. Service design and service innovation for back of the house

7. Service standard and service quality management for hotel
business

8. Service blueprint in hotel business and service flow

9. Technology and service innovation in hotel business

10. Future service and innovation trends

37U
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391 03763343 NM33AN13g3n9LuG (MICE Business Management)

1A1lAT3518391 (Course outline) Sruaudalususseny
1. Introduction to MICE business and related business 3
2. MICE stakeholders’ management and relations. 3
3. Meeting management: meanings, planning, key players, organizing and 6
controlling
4. Incentive travel: meanings, planning, key players, organizing and 6
controlling
5. Convention : meanings, planning, key players, organizing and 6
controlling
6. Exhibition : meanings, planning, key players, organizing and controlling 6
7. Venue standard and management: type of venue, venue planning, 3

safety management, venue standard

8. Events planning and operations: theme management, design and show 3
management

9. Events planning and operations: sponsoring and marketing 3
management.

10. Events planning and operations: strategy of registration, evaluation, 3

quality control.

11. Business trends and opportunity: career development and competition

&
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A% 03763344 n59ansan LT (Venue Management)

Wlases1ad e (Course outline)

—

Definitions and types of venue

Venues and type of event

Source of income for venue

Yield management and ROI

Venue structures, area and function management
Venue planning and onsite operations

Logistic management for venue

Technology and innovation management for events

e S LB

Human resource management and professional career
10. Marketing and strategy management for venue business
11. Risk and safety management

12. Law and ethics for venue business

93U
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Ju1 03763345 n1sIanTsuasn1sAnliuuianTsuniAy (Event Management and Operations)

1AlAT93187397 (Course outline) Swnudalusussny

1. MICE business and event overview 3

2. Types of event, event concepts 3

3. The role of an event planner, skills required for event planners 3

4. Event planning: creating a vision, the event feasibility i

5. Event concepts and theming 3

6. Event budgeting: income and costs analysis, establishing 3

an approbriate level of budgeting

7. Preparing an event management plan 3

8. Venue management & operations 3

9. Production, infrastructure and back stage requirements - 3

10. Human resource management for event 3

11. Marketing the event for MICE business 3

h 12. Major incident & crisis management 3
, 13. Health & safety requirements 3
14. Communication & customer services 3

15. Monitoring & evaluating the event 3

574 45
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391 03763354 %‘%Bﬂﬁﬂﬂﬂﬂgsﬁﬂﬁa&tﬁﬂ‘: (Ethics in Tourism Business )

AlAses839 (Course outline)
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(Information Technology in Tourism Business)

1A11As57189%1 (Course outline)
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A1 03763357 msvimuyainnmdmivdliuinislugsavaadien

(Personality Development for Service Providers in Tourism Business)

lases1839n (Course outline)
Introduction to tourism business and service task
Theories and concepts of personality
Service provider in tourism business

Personality development of service provider in tourism business

A A

Principle of service and satisfaction creation to customer in tourism
business

Attires and appearance of service provider in tourism business
Courtesy of service provider in tourism business

Emotional development for service provider in tourism business

© © N o

Communication of service provider in tourism business
10. Customer complaint management in tourism business
11. Human relations in service task

12. Ethics in service task
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341 03763358 UsziaArdaiuaziausssulneiianisvieaiien

(Thai History and Culture for Tourism)

1A1las518397 (Course outline) Iuautlusussene
1. Introduction of Thai historical and cultural tourism: meaning, 3

concepts, and elements

o W B b i

Tangible types of Thai historical and cultural tourism 3
Intangible types of Thai historical and cultural tourism 3
World heritage attractions in Thailand : value and significance 6
World heritage attractions in Thailand : authenticity and integrity 6
World heritage attractions in Thailand : historical and cultural 6
tourism interpretation
7. Historical and cultural tourism routes in Thailand 3
8. Challenges and impacts on Thai historical and cultural tourism 6
9. Historical and cultural tourism management : process to 6
preservation
10. Thai historical and cultural tourism for future 3
724 45
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(Contemporary Tourism Marketing Management)

1A11A3957187391 (Course outline)
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91 03763371 Msdamvuuysdlugsnaviaaiien

(Human Capital Management in Tourism Business)

LA1lATIT18797 (Course outline)
Concepts of human capital in tourism business
Human capital management: strategic human resource planning
in tourism business
Human capital management: recruitment and selection in tourism
business
Human capital management: human resource development in
tourism business
Human capital management: human resource assessment in
tourism business
Human capital management: compensation and benefits in
tourism business
Human capital management: employee engagement in tourism
business
Diversity management in tourism business
Work happiness management in tourism business
Measure the efficiency of investment in human capital
Challenges of human capital management in tourism
business
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191 03763376 mﬁﬁmtﬁm@qmcgﬁa (Adventure tourism)

1AnlA5951839 (Course outline)

1. Meaning and characteristics of adventure tourism

2. Typologies of adventure tourism : soft and hard adventure
tourism
3. Water-based adventure tourism attractions
4. Land-based adventure tourism attractions
5. Air-based adventure tourism attractions
6. Adventure tourism operation : risk management
7. Adventure tourism operation : standard and certifications
8. Adventure tourism marketing : the behavior and motivations
of adventure tourists
9. Adventure tourism marketing : product, price, place and
Promotion
10. Impacts of adventure tourism : economies, socio-cultural
and environment
11. Adventure tourism trends : erowth in demand for
adventure tourism
12. Adventure tourism trends : growth in supply for
adventure tourism
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391 03763379 m'sé'ﬂm-smuaqn (Theme Park Management)

W1lAs93183%97 (Course outline)
Aufidesuieatuauaun
WA Uszan wazedrusenaurasaiuayn
MANMINMSIANSAUAYN
M3fmuaf Wil IvandyauYsIyAaInsiuaayn
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A1 03763421 msugfuszneunstugsialsausu (Hotel Business Entrepreneurship)

| 1A11AT9518797 (Course outline) Sruuthluussens
1. The Introduction of entrepreneur and entrepreneurship for hotel 6
business
2. Types and characteristics entrepreneur of in hotel business and 6

types of owner ’
3. Hotel industry trends and introduction of hotel feasibility 6
4. Hotel business strategy in the local and international 6
competition
Financial planning and budgeting
Developing hotel business plan and marketing plan

The related regulations and licenses in operating hotel business

© N o W

Conceptual of social entrepreneurship of hotel business

[E.,‘de\mox
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J91 03763431 3uAan5luSIAATIUTY (Ethics in Hotel Business)

\élAse318391 (Course outline)

1. History of ethics, meanings and importance of ethics

2. The studying of ethics and ethics evolution. Concepts and theories
of business ethics

3. Ethics in hotel business and primary and secondary stakeholders

4. The Global Code of Ethics for Tourism and hotel business corporate
governance

5. Hotel business operation under the concept of sustainable
development; responsibilities as a hospitality operator

6. Professional ethics in hotel business and implementation

8. Types and activities of hotel corporate governance

9. The ethics levels and hotel business standard
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F91 03763444 msdamsfivnanaine (Resort Management)

1A1lA59518391 (Course outline) MUUTVINUITTENE .

1. Concepts of resort business . 3

2. Types of resort and management

3. Feasibility study for resort business

4. Marketing management for resort business
5. Service designs and recreation designs

6. Service operation and management

7. Human management for resort business

8. Budgeting and financial management

9. Strategic management for resort business

10. Resort trends for future

rﬁumwc\amc\c\m

37U

258



v =
1A11AT95187%7

791 03763446 mﬁﬂn’l‘z‘TNLﬁu‘Uu'}ﬂLﬁnua:gan (Small and Boutique Hotel Management)

A LD

8.
9.

1A1lAse318391 (Course outline)
Introduction of small and boutique hotel.
The concepts of small and boutique hotel investment
Small and boutigue hotel and entrepreneurship
Hotel targets, demand and behavioral of small and boutique
hotel
Physical concepts designs and unique
Products and service designs
Service operation and service quality management for small and
boutique hotel
Marketing strategies for small and boutique hotel

Branding and brand management for small and boutique hotel

10. Human resource management small and boutique hotel

11. Small and boutique hotel strategies

12. Competition and global trends for small and boutique hotel
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391 03763447 nsvansladmauazfinnuuadn (Hostel and Time Sharing Management)

1a1lAses1e391 (Course outline)

—

. Evolution of the hostel and timeshare industry

. The Concept of sharing economy business

. Types of hostel and timeshare business

. Feasibility and business opportunity and financing

. Law for hostel and timeshare

. Hostel and timeshare business: markets and consumer behavior
. Relationship marketing and selling

. Technology and innovation in hostel and timeshare

O 00 N O A WN

. Managing human resources in hostel and timeshare
10. Managing service quality in hostel and timeshare
11. Business ethics and ethical practice

12. The future of timesharing: strategy

E)erY
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10.
1.

12.

13.

14.

ANlATI5183T0

a e = o ] c‘
J91 03763456 MITANITAMATHUINTlUgIHIVIBUNE?

(Service Quality Management in Tourism Business)

1A1lAT937873%1 (Course Outline)
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291 03763459 AMINAUUTILWAINDIUNYILATAINTIUNITHDUNYD

(Tourist Attraction and Activity Development)

tA1lAS99187391 (Course outline) I luusTeny
1. Tourism attractions and activities development : concepts, 3

meaning and typologies

2. Components of tourism attractions and activities : potentials 3

3. The development process and the role of feasibility: 6
Supply side

4. The development process and the role of feasibility: 6
demand side

5. Factors influencing the success of attractions and activities 6
development

6. Designing in tourism attractions and activities

7. Roles and authorities

8. National and international plans and policies

9. The implementation of attractions and activities planning

10. The impacts of attractions and activities development

11. The future of attractions and activities development
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WNIAS9518397

J91 03763462 n1seAn1sHoaLfisaBanuns (Agro-Tourism Management)

1A11AT991873%91 (Course outline) Surudalususses
1. wnAaigtunsvieadfisndunuas 3
2. wénmsdanmsviaafivadunuas | sULuumsvisaifenunyas 3
3. wdnnmsiamsvieuiivadanuns ; indeslenldluntsdamsvieafienda 3
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LA lATISI8YN

191 03763464 MIIANITUNANIG (Festival Management)

1A1lAses839n (Course outline) suutalusussene
1. An overview of festivals management field and perspectives 3
on events
2. Festival impacts and legacies 3
3. The strategic planning function for festivals 3
4. Design, Development and project management 9
5. Financial management and the strategic planning function -3
for festivals
6. Marketing for festivals: integrated marketing communication for 6
events, Sponsorship of special events
7. Stages in local tourism event and festivals generation. 6
8. Legal and risk management for festival 3
9. Festival operation and evaluation: staging events, logistics and 6
event evaluations and research
10. Business trends )
573 45
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291 03763466 mﬂﬂﬂ'ﬁm‘madWIU'ﬂﬂﬂ'qu‘Uu (Community-based Tourism Management)

1A1lAs918791 (Course outline) Tl
o v v o oc 4 v o d '
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8. nszvaumMIvhnuiemsduaiunvisiilasyumu : nsdamsveaiieni 3
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791 03763467 n1sviauienedi19a556 (Creative Tourism)

tAlA93183%7 (Course outline)
Concepts, definitions and principles of creative tourism
Characteristics of creative tourism: engaged, active pafticipation,
understanding specific cultural of the place
Basics of creative tourism: authenticity, imagination, knowledge, arts,

ingenuity, inventiveness, and intellectual assets

. Stakeholders in creative tourism: government and private organizations

Creative tourism in different geography

Marketing management in creative tourism

Creative tourism and types of tourists

Designing creative tourism activities: experiencing, participating, leaming,
self-actualized, and self-expression activities

Trends and challenges in creative tourism
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J91 03763468 n1sdan1smsvieaiiealuiuaiios (Urban Tourism Management)

tA1lATaT1e397 (Course outline) $rurudaluussony
1. Concepts and importance of urban tourism 3
2. Components, activities and amenities of urban tourism 6
3. Attraction factors of urban tourism 6
4. Urban tourism stakeholder: public, tourism industry and 6
local comrﬁunity
5. Urban tourism management: Planning of urban tourism 3

destinations
6. Demand of urban tourism
7. Marketing promotion of urban tourism
8. Impacts of urban tourism
9. Problems solving of urban tourism
10. Sustainable Urban Tourism Issues

11. Urban tourism in Thailand and abroad
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391 03763469 nsviaadisaierudlednusanss

(Tourism for Cross-cultural Understanding)

1A11AT93987397 (Course outline) Swautaluausses
1. Concepts and main characteristics of culture 3
2. The elements and dimensions of culture 6
3. Cultural values in a tourism destination 3
4. Social contact and social interaction between hosts and guests 6
5. Cultural perceptions between hosts and guests 3
6. World map and geographical differences in various destinations 3
7. Common culture and cultural differences across Asian destinations 3
8. Common culture and cultural differences across Western 3
destinations
9. Common culture and cultural differences across Arabian 3
destinations
10. Commen culture and cultural differences across African destinations 3
11. Cultural differences between developed and developing 6
destinations
12. Globalization and global cultures in different tourism destinations i
74 45
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391 03763472 msidudusznaunislugshavieadion (Tourism Business Entrepreneurship)

oA LN

10.

11.
12.

1A1lAs93183%1 (Course outline)
Fundamentals of entrepreneurship management
Characteristics of tourism business entrepreneur
New venture creation in tourism business entrepreneur
Feasibility Analysis in tourism business entrepreneur
Rules and regulations for tourism business entrepreneur
Business plan and sources of investment fund for tourism business
entrepreneur
Service design and innovation in tourism business
Effective business management: strategic management in tourism
business
Effective business management: marketing management in tourism
business
Effective business management: human resource management in
tourism business
Ethics and social responsibility of tourism business.
Challenges of tourism business entrepreneur in digital age
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Av1 03763475 nsviutoandeguan (Health Tourism)

ilasaseien (Course outline)
Concepts and meanings of health tourism
History and evolution of health tourism
Types and forms of health tourism
Health tourism attractions and destinations
Motivations and demands of health tourists
Planning and development of health tourism products and services
Managing health tourism destinations and sites
Marketing, branding, and targeting health tourists
Future trends of health tourism
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Je1 03763477 MM TARSAMS (Museum Management)

1W1lAs9578391 (Course outline) IutIluusseny

—
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1AlAsSII18397 (Course outline)

$wauthluussee
12. nszvaumsinszuudoya nsnsivdsuLarussandnistoyaainuas 3
msidenltefiifiomnza msitaeideyaiugumeadanssaun
13. msAnUjUinsdavindeya mamoudeya nisuiindeyauaznisly 3
Wsunsudusagy
14. nasimuauuInIuasmAlan1iiiasied nsadevaunAgiy 3
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15. msuszgnildaiialunisiessd msuwanawareAusenansidounay 3
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