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uinnssuiinoulandniagaanvnssuvisesAnsuainulas Msi3u3WuU Problem-Based Leaming
Tnsnsiindinssduasudiymiannsdfne (Case Studies) Magsiauinisuaznisdoansdan
Tausssu nsi38usiig Experiential Learning Wunisiieustiunsufufiase msgau wiensidy
HidenmganmagranmnssuansiuuanidsuFous

3. Sruaunmiaoin Taseaienangns :183u AB5UNEIIETVT LAZWNUNTANE
3.1 NANEAT WWW 1 wuu n 1
3.1.1 Iuuniiein suunaeauangns litfosndt 36 viawhin
3.1.2 laseasnavangas

n. 3 en lidaenin 5 wiaeda (Wdunulein)
- Ay 2 wiheia (ddumiefin)
- FynendeAu 3 mihein (Wilumiein)
2. nginus laisownin 36 wiheia
3.1.3 518791
fl. Aen laivesndn 5 wuaedn (sidundaeia)
- Fuaun 2 wiaein (Laidundaein)
02810597 duuun 1,1
(Seminar)
- A eNUIAU 3 wdaein (laddumiaena)
02810591"  suifeuddaidoneuinnssunisusnmsuaznisaoanssenineTmnsssy 3(3-0-6)
(Research Methods in Service Innovation and Intercultural Communication)
9. nerdinug laideundn 36 waefia
02810599 Anenilnus 1-36

(Thesis)

" seivuiuls



3.2 VANGAS WA 1 luu n 2
3.2.1 Fuuniiein siueaaanangas Litfesndn 36 misefin
3.2.2 Tassadanangns

n. Jaien Taldesnin 24 wiawin
- duun 2 W8N
- A eninu 15 #ein
- ALantaen lildeanin 7 wuawin
2. ANYIINUS lidesndn 12 wiawin
3.2.3 5997391
n. 3wen lddandn 24 niowia
- dunun 2 wiqefn
02810597 duuun 1,1
(Seminar)
- Ay enUeAy 15 wqefin
028105117 A wazSHOaSTL TRIusTTY 3(3-0-6)
(Language and Intercultural Communication)
02810512"  N1SUIMNTTINTUGAAINNTIHUINS 3(3-0-6)
(Business Administration in Service Industry)
02810513"  n1sdanstnuinusssluesAnTanaIvnIsHUINg 3(3-0-6)
(Cross Cultural Management in Service Industry)
02810514"  n130a1AluUgAAINNTTIUINIS 3(3-0-6)
(Marketing in Service Industry)
02810591  suleudtivemauianssuuinisuasnsdeansserinaausssy 3(3-0-6)
(Research Methods in Service Innovation and Intercultural Communication)
- JYLoNLaaN litfoundn 7 wuaein
IhandenBeuandetasedndslull litioendn 7 wiheda
028105217 msviaiflenuuuysans 3(3-0-6)
(Integrated Tourism)
02810522°  msdamsmsdeastrataussalugranvnssunisvieailen 3(3-0-6)
(Intercultural Communication Management in Tourism Industry)
02810531"  anefurtuinusssulugaiiva 3(3-0-6)
(Intercultural Leadership in Digital Era)
02810532°  NagnsyIRAUINITTENINTAILGTTY 3(3-0-6)

(Intercultural Service Business Strategies)

" s nlnlud
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02810541"  Tassaduntwidangudiniunmsieasiuuusssy 3(3-0-6)
(English Structures for Intercultural Communication)

02810551° n1sdmn1ssruuladafnduinisaisl] 3(3-0-6)
(Modern Service Logistics System Management)

02810561"  msdanismsdeanstuinnsssilugsialud 3(3-0-6)
(Intercultural Communication Management in MICE Industry)

02810571"  nsdanisimusIsnesAnsluaaRva 3(3-0-6)
(Organizational Culture Management in Digital Era)

02810596" iFouanieneuinnIsuuinisuasn1sanarssenineTaus 1-3
(Selected Topics in Service Innovation and Intercultural Communication)

02810598 Ugyiiay 1-3
(Special Problems)

. eanwus liideasndt 12 wuaeie

02810599 Ay twus 1-12

(Thesis)

g nUal
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3.3 VANEAT WU 2
3.3.1 9uniieia saunaaanangns lidesndn 36 wilehin
3.3.2 laseainamangas

3.3.3 51897391

02810597

02810511"

02810512"

02810513

02810514"

02810591

02810521"

02810522"

n. 3eN laitipsnin 30 wihein
- duuun 2 whena
- Fynandafiu 15 whefie
- Jrentdan laddeunin 13 wihefin

2. MIANYIAUATIDATY 6 whefin

n. AN Litfesndn 30 wunena

- duuun 2 winenn
GEGITN 1,1
(Seminar)

- JynenUeAu 15 wiaein
AeuarmRea st TausTIy 3(3-0-6)
(Language and Intercultural Communication)
NNSUTNTTINILWEAAIMNTTUUTNS 3(3-0-6)
(Business Administration in Service Industry)
nsdnnsinadnusssuluesinTanaInTIUINTg 3(3-0-6)
(Cross Cultural Management in Service Industry)

NNIAAIALUEAFINNTTUUING 3(3-0-6)
(Marketing in Service Industry)
sudeudtidemaTanssuuinsuaznisieanssenineTaus sy 3(3-0-6)
(Research Methods in Service Innovation and Intercultural Communication)
- Jynaniaan Laitfoandn 13 wuqefin
TandenSouandatensinaelui Liteendn 13 miein
mwiaatﬁmuuuyimmi 3(3-0-6)
(Integrated Tourism)
mﬁmmimiﬁ"ams%wi’muﬁﬁu’luqma’mﬂisumiviauﬁm 3(3-0-6)
(Intercultural Communication Management in Tourism Industry)
amgiduinusssulugafdvia 3(3-0-6)

02810531

02810532"

(Intercultural Leadership in Digital Era)
nNagnsgsnauInITIEnieinuesIy 3(3-0-6)
(Intercultural Service Business Strategies)

" g3vitalvl
" givuTuls
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02810541"

02810551

02810561

02810571

02810596

02810598

02810595

3.4

3.5
02810511

1y

Tassadunndingudmsunisdoasinufnussiu 3(3-0-6)
(English Structures for Intercultural Communication)
nmsiansszuuladadnduinisadiol 3(3-0-6)
(Modern Service Logistics Syster Management)
msdantsmsiemstuimussadlugsialud 3(3-0-6)
(Intercultural Communication Management in MICE Industry)
msdansiausssuesdnslugadiva 3(3-0-6)
(Organizational Culture Management in Digital Era)
Souamen i IanssuuinIsuazn1saeanssenineiaus sy 1-3
(Selected Topics in Service Innovation and Intercultural Communication)
Ygymiiieig 1-3
(Special Problems)

4. NMsANEIAUATIDaTY 6 8RR
NMSANYIAUAIDETY 3,3

(Independent Study)

o o a d da a 4 )
AanuduusnunangnsauniUageulunny/n1advduvesantiu
3.4.1 nuandv/nguivy/seivituvangns lageulas Anz/n1AIY/maNgATaY

Laidl
3.4.2 vuandwy/nauivymedvitunangns Nlageuld aug/nadv/mvangnsou
Taidl
ABSUNET1EAUN
AMkaENTERA ST IRIUETTY 3(3-0-6)

(Language and Intercultural Communication)

ALd RN ILAYN1TA ea TN TS TIN Mguinisn1viuasnsdeansdiy
Tusssy MwdinguluguenvIuI® ANuvineveInsUszenalinedingy
Tugmamnssuu3nis avmannsanansldniwuasnsdoassenineimusssu 9
umwuarefaunwlunsieastiuiausssy a1w Sadnual uaznnsAeanssening
Fausssu msvianundilaniswdsudiusenineiausssy adnugfunisdeans
semdneTausssu nsldnrunlunisd eansseninstmusssndmiuniaienuly
PAFINNTINUIANS

Importance of language and intercultural communication. Language theory and
intercultural communication. English as an International Language. Challenges of

applying English in service industry. Language proficiency and intercultural

" 51eAw 1 Un lud
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02810513"
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communication. Verbal and nonverbal cross-cultural communication, language,
identity, and intercultural communication. Understanding intercultural transition.
Ethnicity and intercultural communication. Use of language in intercultural
communication in service industry.

NUIMSgINalugRAMNTINLINS 3(3-0-6)
(Business Administration in Service Industry)

Noufuazk AT INaTEAUNTUINTIINAlURATMNTIIUINT NTIANTTBIANTEINT
U3N1S 1asgIunsUyd msudmsmiwginsuyvdlugnaivnisuuins msdans
Wenagsluuiuniasygiagaadvia MsesnuuuwasusmsUsraunsallduinig ms
Uszgndlfimaluladiivauns g Ussivg madiuussdvsnmnmsuimsgsiauins
Contemporary theories and concepts of business administration in service
industry. Organizational management in service businesses. Accounting standards.
Human resource management in service sector. Strategic management within
digital economy context. User experience design and management. Application
of digital technologies and Artificial Intelligence. Enhancement of service business
management efficiency.

nsdam st imusssuluesfnsgaaunIsuuingg 3(3-0-6)
(Cross Cultural Management in Service Industry)
ANduRussEnIeTausssusEAunduasTaussnedAns msiauInMziuay
Auaunyiausssy nagnsn1siasatdesesduTmusssuluuiunnegsiasening
Useina n1susnsuseslaluiiuaunyinusssu nsiadsEANSamnsIansiu
Tausssunomnaluladfdna Uszloviuarnansznuidainagnsvedn1sdnnissny
Fausssuiiszavenudidalugnamnssuning

Relationships between national and organizational cultures. Development of
multicultural leadership and teamwork. Cross-cultural negotiation strategies in
international business environment. Motivation management in multicultural
teams. Enhancing cross-cultural management efficiency through digital
technologies. Benefits and strategic impacts of successful cross-cultural
management in service industry.

MINAIALLAAMNTINUINIG 3(3-0-6)
(Marketing in Service Industry)

WUIAALAZ N BN LLERAIMNTTHUTANT ﬂﬂi“iTULﬂﬁauui’mni'iuu%m'iﬁ’aaﬂaqwé
N139A1ATINTAIUGIIN NITTIATIBENGANTIULazUsEAUN TalgnAT lugnanT I
UTNNS HANIZTNUTDIAINNAINUAIBUAZTITHIINTAUTTTURADNITNAINUTNT A5
WauuIMen1saaadaudanssy nsysannisnseainfdviauasdunuseavg
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wmadansinTzieain nssunagnsnisnaialiaenndeatumiuddu Ay
SUlnreuAadALTaITNIUINTlueALATYSNARYIA

Marketing concepts and theories in service industry. Driving service innovation
through cross-cultural marketing strategies. Analysis of customer behavior and
experience in service sector. Impacts of cultural diversity and cross-cultural
factors on service marketing. Development of innovative marketing approaches.
Integration of digital marketing and Artificial Intelligence. Market analysis
technigues. Adapting marketing strategies for sustainability. Corporate social
responsibility of service businesses in digital economy.

m‘sﬁauﬁmuwgimmi 3(3-0-6)
(Integrated Tourism)
LLU’JﬂﬁLLavWQUQE\’mﬂﬁ‘lﬂa\‘imEJ’JLL‘UUUiﬁu’IﬂTiVILﬂ@uIHQNmWWQLﬂi‘U’-ﬁﬂQ GRLHY
Sausssy wardwnden nMswaREaSaeiE Mo niienfioathassaumsains
dunnafiudantug NMIYTUINTUIRNTIUUING ﬂaq‘wﬁmiaamiﬂmmmuﬁi‘iﬂunﬁ
daasunisvianiion nssanisnisvend ered19dsfu n1sldinaluladAdiia
Jayseivg LLa::ﬁ'aa%nammmlww}ﬁmﬁmﬂssﬁw%nwwmsu'%mﬁﬂmimﬁﬁamﬁm
msimuAnaTlesEninaduieaisyam sl ugvuLar

Integrated tourism concepts and theories linking economic, social, cultural, and
environmental dimensions. Developing tourism products to create innovative
travel experiences. Integration of service innovation. Cross-cultural
communication  strategies for tourism promotion. Sustainable tourism
management. Use of digital technologies, Artificial Intelligence, and big data to
enhance tourism management efficiency. Development of multi-sector
collaborations to create shared value for communities and society.
nsdanmsmsdeansduiaussallugnaunssunisviondie 3(3-0-6)
(Intercultural Communication Management in Tourism Industry)
nguiuaziafansdeasiuiaussaiisdastugramnssunsieaiion Ay
aammﬁmuﬁﬁaﬂ,uﬁ‘quma’mnﬁmmiﬁamﬁm NFIASIERAIURAINKAIEN S
Sausssuiiiinanssnudensdeansiunssuiunsiiuinsinveadisn mssonuwuuuas
nsUsmsUsvaunsalnsieansdmsuiinvieadienantausssusainuats n1sinns
ArwdaudaneTausssy msdualuaudilasuiussnisliuinmadnvieaden
nsuszgndldnaluladddviadolmilunisiiuyssdviammsdoanstusasssuly
QuAVNTTIMIVBNTE

Theories and concepts of cross-cultural communication relevant to tourism

industry. Cultural Intelligence in context of tourism industry. Analysis of cultural

" 513y la il
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diversity impact on communication in tourist service processes. Designing and
managing communication experiences for tourists from diverse cultures.
Management of cross-cultural conflicts. Promotion of mutual understanding
between service providers tourists. Application of digital technologies new media
to enhance effectiveness of intercultural communication in tourism industry.
s iausssilugafava 3(3-0-6)
(Intercultural Leadership in Digital Era)

noukasuIAnT AR UAEHIT L IAUETIUIUUTUNTRNATYERIATYIA Tinve
38 st utausssudmduginluesdnsuinng nmsuimsiuluviunifian
wanvateneinusIsukasmaluladfdiva n1suImsAuTaug e TausTINT
Auau msdaaiuanudilasiuduluesdns msysuimanaluladadia
Usyeyseivg uwavunannesueeulal malufihdiudausssy msinseiiualiy
anudugirlunisiud suulameddva angfiudanagnsiieduind eunis
Wasuuawnafaraluesing

Contemporary theories and concepts on cross-cultural leadership in context of
digital economy. Cross-cultural communication skills for leaders in service
organizations. Managing teams in culturally and digitally diverse contexts.
Managing cultural conflicts within team. Promoting mutual understanding in
organizations. Integrating digital technologies, Artificial Intelligence and online
platforms. Cross-cultural leadership. Analysis of leadership trends in digital
transformation. Strategic leadership for driving digital transformation in
organizations.

NagNsgINIuINITIENINIAILETIY 3(3-0-6)
(Intercultural Service Business Strategies)

Ned) WUIRALATLIIULUAMIUNAENTTINAUTNITIUUTUNIILTAINGTSH NMTIATIY
AUKANANNINTAINTITY NANTENUABNAYNENITIN AL TURUUNTIRUTNT I
anaMNTINUING MsiAInagnsnsAsm st TausssunsaieauldiuTeulu
MYl MsUIMTLUTUALaY A NANYAlaIANTlUUTUNNY TMUS TN N1TYININTT
uinnssuuimawalulagaidvia Uryyuseivg uaryadeyaruialug n1sesnuuuna
gNSTINAUINITILNINUTBNA

Theories, concepts and practices in service business strategies in intercultural
contexts. Analysis of cultural differences. Impact on business strategies and
service delivery models in service industry. Development of intercultural
communication strategies creation of competitive advantages. Management of

branding and corporate image in multicultural contexts. Integration of service
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innovation digital technologies, Artificial Intelligence and big data. Designing
business strategy for international services.
Tassafunsndngudmiunmsieansiaiamusss 3(3-0-6)
(English Structures for Intercultural Communication)
Tnssadrawasnisldnnulunsdeanstutausss mslnngissiunnlulaseaing
Uszloa sUnuunslidnusangulunisdeanstruiausssy nagndnieatauniw
ware UMW daNanen s AAINILEENNSATIAINMIENY NTIANNTAILUANATIINI
nssutaznseumuAnatausssilunsdeans msysanmismaluladidvauas
wnaanlasuooulay nisldniwidangqudmiunisdeanslugaamnssuuinisluga
\ASUENRFIYIA

Language structures and usage in intercultural communication. Analysis of
language registers within sentence structures. Patterns of using English in cross-
cultural communication. Verbal and non-verbal strategies affecting interpretation
and meaning-making. Management of discourse differences and cultural
frameworks in communication. Integration of digital technologies and online
platforms. English language use for communication in service industry within
digital economy.

msdanssyuuladadndusnisasielvl 3(3-0-6)
(Modern Service Logistics System Management)
sruunsvudwayladafindluusungnainnssuuin1sveeAAsugnaRaia wiiliy
walulaBlmilumsamsiadefnduasBumedidavasasswis nsinesideyauin
Tngdmsuliyaussivguazunwanvesufdsia Ussdninmlunisusmsinanisviele
gunlugaavnssuuints madansdszaunisalflduinisluialeladadnd nsys
anmsmsaeanstuiausssudniuszuuladadnduas ruduius fuglauliduds
FENINUTENA

Transportation and logistics systems within context of service industry in digital
economy. Emerging technology trends in logistics management and Internet of
Things. Big data analytics for Artificial Intelligence and digital platforms. Supply
chain management efficiency in service industry. User experience management
within logistics chain. Integrating cross-cultural communication with logistics
systems and relationships with international stakeholders.
nsdansnisdeastarimussaulugsialud 3(3-0-6)
(Intercultural Communication Management in MICE Industry)
noufuaruulfualumsiansmsdeastuiausssulugsialud msieszsian
wannuaeneTassaulugsiolud wanszvusenisdeaslunssuaunisesnuuunts
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Fnaulud msiamunagninsdeansitnevaussiemiudsnisvesildlsdude
n13ian1sALTaLdweTmusssunaznisassnudlasandulusuludsewing
Usene maysannisnelulagida wnandesuooulall waieiesledoasiatiouss
mMsufiuUszansamlunsdnnisuszaunsaifidrimnuludluuunmmTausssy
Theories and practices in managing cross-cultural communication in MICE.
Analyzing cultural diversity in the MICE. Impact on communication in MICE event
design process. Development of communication strategies responsive to
stakeholder needs. Management of cultural conflicts and building mutual
understanding in international MICE events. Integration of digital technologies,
online platforms, and virtual communication tools. Enhancing attendee
experience management in multicultural MICE environments.
N59ANTINUTTINBIANTIULARTTIA 3(3-0-6)
(Organizational Culture Management in Digital Era)
nauilazunufuRa1un1sTan1sTRusIsNeAnslugAAsYgNaRIva N1TIlATIEY
AanumatnvatenIinusssulugafivia nansenuselasiaialinusssesdng ns
ﬁ’ﬁumﬂaqwarmw%mii’suuﬁﬁumﬁﬂsLﬁ'aim%"umiLUé"&JuLLUaWNﬁ?}ﬁa N3
winadanein i iauss s MsHHUIANNRAIAINIAUESSHE M URUIMNST N3
Fansnsdearsatsluesdns niswdsuulamisiausssuluudunnisyiaudiu
faussan nsldmaluladidvtaioatiuayunisianmsiausssesdng maiauesdns
dinmnuasalumsudsdusziuaina

Theories and practices of organizational culture management in digital economy.
Analyzing cultural diversity in the digital age. Impacts on organizational culture
structures. Development of organizational culture management strategies for
digital transformation. Enhancement of cross-cultural leadership. Development
of cultural intelligence for executives. Internal communication management.
Cultural change in cross-cultural work contexts. Use of digital technologies to
support organizational culture management. Organizational development for
international competitiveness.

suifeuisitemautanssumsus makas msdeassewine s ssu 3(3-0-6)
(Research Methods in Service Innovation and Intercultural Communication)
adnuarsseUiTnIanIsITenaTanssunsuinswazn1si eanssenineTaus Ty
ﬂ'ri"’jt,ﬂ'iwﬁﬂagmLﬁaﬁwumﬁ’a%’amui‘afiTeﬁf%i':‘umuuﬁ’mnimmsu‘%miLLaxﬂWiﬁaans
senisianssn deyaieniinnauwunsiss mssvuasiogisazmaianisnis ns
Ans1edt wlana wagnsinnsainaniside msdeihmenuienistiauslunisuszau
WAZNITANNN
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Research principles and methods in service innovation and intercultural
communication. Problem analysis for research topic identification. Data
collection for research planning. Identification of samples and techniques.
Analysis, interpretation and discussion of research results. Report writing for
presentation and publication.

nsfinwIAuAINDasy 3
(Independent Study)

msanuAuniidass Tumdefivaulassiuldyailn wasidoussadoudumeny
Independent study on interesting topic at the master’s degree level and compile
into a written report.

Fasamgnuinnsiuinsuar N Aa sTeie Tas Ty 1-3
(Selected Topics in Service Innovaﬂon and Intercultural Communication)
Li’ﬂ\‘lLQW’]uVI’NM'}ﬁlﬂ‘iiﬁJ‘U‘iﬂTﬁLLa”ﬂﬂiﬂaa’ﬁi ﬂ??ﬁ’lﬁhﬁﬁ‘iiﬂiu‘iuﬂuﬂimmﬂﬂ Wt
FeavAsuudaslluusazaimnisfinm

Selected topics in service innovation and intercultural communication at
master’s degree level. Topics are subject to change each semester.

GO 1
(Seminar)
nMstnavekazefiveiateiuraulanauinnssuvinisuaznisd eansszning
Tausssu TuszaudSggnly

Presentation and discussion on interesting topics in service innovation and
intercultural communication at master’s degree level.

Urymiiier 1-3
(Special Problems)
nsAneduafmauinnssuuinisuaznisieatsseninsiansTsussduUT gy was
SeuSeadouiuseay

Study and research in service innovation and intercultural communication at
master’s degree level and compile into a written report.

Weniinug 1-36
(Thesis)

WeluseduuSyn waziSsudsadouduineriinus

Research at the master’s degree level and compile into a thesis.
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HedWSNsI U usaziul
HAAWSNIsEUSIZAUNANgAS (PLO) U1 U2
5Wa3v1 | CLO Y | sisdvn |CLO 9d
PLO 1 wamanAdedsussyndifovannuianssuuinislae| 02810591 | CLO 1, 2(02810599 | CLO 1
T¥nagvsnisdeansinuianss 02810597 | CLO 1
PLO 2 IWEUNIHAIUNI9IYIN15INNTIVEdsUsegnaly 02810599 | CLO 2
SLAUYIANTOUIUIYIR
PLO 3 UfUAn1u9385551N15378UasAUTUNAYaUAD | 02810591 | CLO 3 [02810599 | CLO 3
Aapsiomsaiiauianssuuins 02810597 | CLO 2
PLO 4 Uszgndldinaluladidvaiioniswmuiuinnsau 02810599 | CLO 5
UINsluusunn inius sy
PLO 5 uwanteaniiannizgiiuazn1sianduiisluuiun 02810599 | CLO 2
nsianuTINTIIUINTuarn1 e iu Taus sy
3.7.2 nadwsnaieuivasseivfienaviaudaziud weu 1 wou n 2
NaANSN13 S EuSusazuY
HaAWSN1IEEUITEAUMANgAT (PLO) U1 U2
e | CLO 4o | sWd3wn | CLO 9o
PLO 1 wansuAdaidessandiflofauminnssninislae| 02810512 CLO2 |02810511| CLO 1
Tnagnsnisdoa st ansss 02810513 |CLO 1, 2|02810521 | CLO 1, 2
02810514 |CLO 1, 2| 02810522 | CLO1
02810591 |CLO 1, 2|02810531| CLO1
02810597| CLO 1 |02810532| CLO1
02810541 | CLO 1
02810551 |CLO 1, 2
02810561 CLO 1
02810571 | CLO 1, 2
02810596 | CLO 1
02810598 | CLO 1, 2
02810599 | CLO1
PLO 2 LHEUNIHAIUNINIYINITIINATITET U ALY 02810561 | CLO 2
FEAUYIAVTOUILYIR 02810596 | CLO 2
02810599 | CLO 2, 4
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PLO 3 UUfn1u93853530N1539 AL AU UHAYR UMD | 02810591 | CLO 3 |02810532| CLO 3
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SRS SIUS NS WeE N AR ST Tauss sy 02810531 | CLO 2
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02810514 |CLO 1, 2| 02810522 | CLO 1
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35

3.8 AIUNNIYVDUAVTHEUTEINIV
ANuvINgYaeTiaUsEa v luranansAaumansumdudn a19139uinnssuuInIuaL

A 1 s o o =1 L= 5
AMIARAITTEMINTRAIUSTIY UTENaUAIeLay 8 wian Anunuie fail
BUEIAUN 1-2 (02) MU INSNUANTLNIUEY
o w P a Y a o i )
LATAIAUN 3-5 (810) AUN8N9 @198 IUIRNTTHUINISTUAZNSEDAITIEMINIIUSTIN

o .«:] =t al alj =i
AYAIAUN 6 AU SEAUTUU
W@UEIAUN 7 Tannununenemaluil

Inendnus

1 vaneda nadnisuimsgsiialunisieansthaimusssy

2 wineily nguATmsiesfisauaznisuinnsainaasse

3 wnedia nguivIHUdanagnstuImus Iy

4 wnwia nguivilassaieanslinwilunisieansaina

5 vaneds ngdvInsdansseuunmsvudmagladaandlugnamnisuuing

6 waneia nguinINsdaniseeamnsulad

7 vinefs ngivnisdnnsimussinesAnsiuviunlanuagfdva

9 el nauivite nsAnwduaindasy Fotawzma duuun Janiiay uaz

WUERUR 8 Manede drduiviluusiazngs



3.9 WNUNISANY
3.9.1 WHUNISANEI WHY 1 wuu n 1

02810591

02810597
02810599

02810597
02810599

02810599

02810599

oy e P
U 1 Aan1sAnEN 1

5ei08UIRITNIUIRNTTUUNITUAY
nsdea ST Taus Ty
A
Ineniinus
594
Ui 1 mansfneil 2

AU
Ineniinus
574
i o
U 2 nansdnei 1

Aneinus
593
Ui 2 mansAnen 2

Fnenfinus
593

36

urunLEnf
(v.U558N8-v. UJURN -9 Anwfaenueq)
3(3-0-6) (Lidfumsefin)

1 (litfumdqein)

Ion

6
IR
(¥3.U55818-90. U URNT-va. Anwndasnuieg)
1 (hitfumhein)
6
6
UUNUILAA
(var.ussene-vu.UHURAN5-9a. Anwrnduaule)
12
2
uunIenA
(Uu.ussene-vu U URNS-vaLAneAdeauLe )
12
12



37

3.9.2 WHUNITANTT WHU 1 hUU N 2

02810512
02810513
02810514
02810591

02810511

02810597
02810599

02810597
02810599

Uil 1 mannsAnuni 1 FUIUNUENA
(¥u.UssEE-vU.UJURAMS-vu.Anendeaues

MIUIMIEINAlUENEIMNTINUINS 3(3-0-6)

I ItuTausTsuluedAnTRRaIMNTIIUINTT 3(3-0-6)

NMIAAALURAAIUNTINUSNIT 3(3-0-6)

= aaa o/ ol = d‘ 1
S DEUIDIVYMUIANSTUUSNISHAENNSAeaNsSewIng 3(3-0-6)
IAIUGITU

Rtk 12(12-0-24)
Ui 1 a1ensAne N 2 IMUIUNLBAG
(wu.usTee-Uu UJUAN T- U AnwnenuLe)
-‘-‘i 2/ at
NEILAENTEDENTVINIRIUGTTH 3(3-0-6)
A wenidan s
oy Al P~ ° ' a
U7 2 n1an1sinwn 1 INUUNULNA
(va.usse1e-vu.UJURN - v Anwiddunuie)
AU 1
AW 6
593 T
= ai 1:5 o ¥ =Y
U 2 Anan1sAnei 2 ITUAUNULBAA
(w1 ussNe-vu U{URN5-vu. Anwraeaule)
Au3un 1
ANEANUS 6
59 7



3.9.3 WHUNITANE WHU 2

02810512
02810513
02810514
02810591

02810511

02810595
02810597

02810595
02810597

N 1 anansanun 1

38

IMUIUNUNA

(¥u.U55918-930.UJURANT-val. AnwAeauLes)

N13UIMNTEINIURAAMNTTUUTNS 3(3-0-6)
mMsdan1stnaiausssuluIAnsgRamnTsuUINIg 3(3-0-6)
NNIAAIALURAEINNTTHUINNG 3(3-0-6)
sufouiTidemauianssuuinsuasnisdeansssning - 3(3-0-6)
TAUUTTT
39U 12(12-0-24)
Uit 1 AAnsAnuil 2 JUIUNUILAN
(¥u.UT588-BU. UJUANT-94. Anwfienuies)
AwuayMIAoan It s TIY 3(3-0-6)
FLeniaan o ~ =)
R 12(--)
Uit 2 nannsAneil 1 NN
(¥3.U55818-vL UFURN -V Anwdreauia)
nsANwIAUAIBaTE 3
N 1
Jueniden 2( - -
ietl 6( - - )
Uil 2 man1sAnunil 2 NN
(¥3.U55818-YU.UJUANT-vaL Anwdinenwue )
NSANYIAUAIDATY 2
GHEGY 1
Fneniden A -~ -
R Bl o)



39

4. NFIANTLUIUNITIEUT

msdnnszuumsSeuivemangmsfaumansumddin aruuiansmuuinisuasnisieas
senineTausssy eankuuliaenndesiulfvanstansAnevesmine doinunsmans iy
NSFEUTHIUUSZAUNITAINEY N1TYTIINITAINS Wasn 1SS eunaonTie laoy s widisoulydl
mnuansalunsUszgnalinnuslumadnnuazindnluiiuniivainvaeuasildsuuUasedng
TndilugaRdviauardnun Tausssy

wangnsdauasuliddnsouiuionssunisiSousiidud Ssudugudnans (Leamer-
Centered Learning) 1% n15t381u331nn13UURY39 (Experiential Learning) msisausiuuldUnymn
Lﬂug’lu (Problem-Based Learning) N15138U3 3 IN1A5IN13 (Project-Based Learning) ASIASIEN
nsdlnw (Case-Based Learning) MaiFuuininnuidouasmaaiisnsdmudideseynd holvidan
fnnsAnddiiassd msduaneiesdanuidiumans msviausuiugdu uaznisdoansedng
floordn TooifunisBeuluviuness viluddnniswasdaindn el mavhlassnw/msfng
Auntdass msufuRnusuiuesdnsniassia nay wiewuvu W uum I ondndnuel
fuuianssuuinswaznsieasianiniluldldeds nsidu feaw uazasavaeuRadng N1
\38u3 (Learning Outcomes) azdniuniseg1nduszuuly 3 seau laun sedusiedu (Course
Learning Outcomes: CLO) szautul (Year Learning Outcomes: YLO) seAunangas (Program
Learning Outcomes: PLO) Tapfimsaanuuunisdanisiseus Aanssy wasmsianadivainvaiouas
WisngaunuaneagI v LLazmauaquﬁ”'ﬁﬁwummi yinwy wazasesssy Weliiuladnddnnnay
AUNTWALNANTIOUEMUNTOULINTT AN AITEAURANANY uazaanadonuIdead Wusha
WAEEMANYNIYDIUMIING 1SN YATANAN TLALANEENEATMNTINUSNTOE NLYITT

WU NNTIANTTITUT

vangasAamansuvidudia auuianssuuinisuasmsdeansseninetausssy fvun
wmamsdnnseuiiuiuiSouduguinars (Leamer-Centered Learning) Tneyjsdaiaiunns
SeudiuUszaun1salngs MIyIansanuiiiumans wagnsimwsineen1siseuinaendin
Wisliiananunsairnuiludszgndldlunsiaunssdnsuasdsnuegniiusyansamuaziaiesssy
TunSunlanuasSausssuiivarnvans wuamismsdanisBouilundngns Uszneuse

1. mstieuiuuulitmidugiu (Problem-Based Learning: PBL) duaSulvii@niininuenis
Andirsziuarnisuitymiiiuanumsaiaidugramnssuuinisuasniseassenina s

2. N3458U3 311n1ATIN1T (Project-Based Learning: PjBL) idnaglaoanuuunazaiiiiu
1ATeMI98ATVININTRTN AN L Tasan1simuIuinnssuuingg n1533elunddAnsase n3an15dn
RanssudeansiuiaussanfugurunieasAnssninasema

3. MIFeUFNNUITY (Research-Based Learning) lnsianizluusu 1 (We N1 waz n2) s
whilsiiastinyinueniseenuuunudde Tinseit dunssiteya uazaiiesdaruilmiviouuimied
anunsatlUldlaes

4. msFeuduuuysanmsdiumans (Interdisciplinary Leaming) daiaiunsiioxlosuuifin
NNVAIEAY 19U §379 Tamsssu msdeans walulad uaznisuinig Weauinugnisanedis
Juszuuuazasday
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5. msldimaluladifensious (Digital and Blended Learning) ldunanwosuidsta 19u
$¥UU LMS (KU Moodle), Virtual Classroom waz Al Tools 1l oatfuayunisiisuislunasuan
Wouseu sudeEnvinwensldvalulagansaumaegniiiansany o

6. ﬂ’l’iLi‘&JuiN’lumiLLaﬂLﬁJa‘EJULLﬁuL’JVI’J“U’Iﬂ’I'ﬁ (Peer Learnmg & Scholarly Commumcatlon}
danlemariauenainuizns nsUszquduaun uaznnanudsussduanfuasuiunni e
wduadmusiulalunsdeasidaivins uasiaunnngdiminnudn

7. maysanmsfanssunadundngas iwu maiinanzduluuiuniausssuiivanuats s
ANDUTUIWAUNIARAAINNTTH NITANBIAIU UAZAINTTUNAUIAILRAAIANMIETRUSTTH (CQ:
Cultural Intelligence)

N13NAU AAATN UATATIVFBUNARWINTTITEUT

mMImdunumunIsiiy faau wazasisaeunadnsmaseuilundngasfalmansumn
Soudin anvuianssuuinsuarnsdeassenineiansssy Sdmnedeldiulainddaaunsoussa
Hadwsn1iTuus luseaunie q lieg1edusedniain uwaraonnd ot unsauuInsgUAMIAl
sEAUgANANWILVYIA (TQF) wazWusiavesumine deinyasaians wangasaniunisnifu
Rany waznsiadeuradnsmsauietnlusyuuly 3 svau léun

1. 5AUs18391 (Course Learning Outcomes: CLO) Imamaammmilﬁauma $UsTUNARY
CLO fiaenndosiu PLO Tmsliuvulsziiunanusiodv (Rubric/Checklist) mmnmmwmaau
WS warsenuransieudeindndigssuudseiuauniwaialy (1QA)

2. seuUnisdne (Year Learning Outcomes: YLO) dn1ssiusiunansisouivosiidnluud
avlimsfnwiteusyfiunwsu Mnaazauansigivmdnuasividen wioufanssunisSeufiady
Wiy Fuuun 1asannsidy wialassnuuim s dn Wudu Tidmiununuuiudsnsaounagiasy
AanssumsiGeusluudazaud

3. s¥AUNMAN@RS (Program Learning Outcomes: PLO) in1s Mapping CLO lUgls PLO 2814
donau elifunisatvayunadnsanusagsioie Ysefiuaninendnus Tassewdase (S) ms
tiauenanudds uazuuuUssifiuaussourainonnsdiuinm Muanisusaidu PLO Uszneunis
NUUNANERTUTEANY LaYNIIIEITUNARDANENTINNITUTITVENEASUALMIIBUSURATEY

N1399NKUUNISLIBUNTARY UazAINTIY

nseenwuuMsisgumsaaulundngmsfaumansumUnnn avuinnssuuinisuazns
doasszuineiaussay dadumsiaunidelitaussougaunadwinisoudsefundnges (PLO)
TnuAsouaguitaiiuALg Vinwy 9305590 unsnudnuzduyana Wawdouaumieslunsdy
dnindnuasinideifianuawnsalunsihaudiausssulugaddsia mseenuuunmadounis
aouildnuazdfty el

1. 1451 3eudurnudnans (Learner-Centered Approach) yjaiiunisiieuiuuunssieiefu
(Active Learning) 1l adaiasunisindinsnzsiuazn1sudtaym Aelomaliidnildusaulunisa
01 Auat uazeAuselussAuiivainuans

2. Maasugulasinisuaz ey (Project-Based & Problem-Based Learning) didnvin
Tassnsnguudeid oaiiii padostunisdomstanimusssy uinnssuuinns uasdywiaialu
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MegaEMNTIL U MIAlesinadifinu niseenuuunagnsnisdeansiuuiunate nisaiide
wiolumauinnssy usiu

3. M3138u3 AT (Research-Based Learning) uwu n1 way n2 Mildasauilaegvi
ngndinusniodToiBauszyne unu 2 In1sAnwAuaiidasy (1S) Inewdumsiharuilulduitym
Tumn o

a. msldwmaluladATvai oiafun1siSoud (Blended & Digital Leaming) 14 Learning
Managerent System (1 KU Moodle) raunaufumsiseunuussulatuazlududou daaduls
Danl4dmalulad Al, Bie Data, Online Platform ien1séunin ased uasinaue

5. MaysanmMstumans (nterdisciplinary Integration) aanuuusigivlvinsounqunane
iR 1w U3 madeans Tausss gane Wudu aduayunisuaniUdsuunesinuiuniluansis
Y MIvUNguIsEINIdnnvanvateaey

6. AanssuaiuMaLious (Co-curricular Activities) Ly M3IRFULLINIEININTG N5ANYIG
U MsdaueranulunsUsEguIvInssEAugIA/uueA N1sseuideljuaainineins
fsnanduardiFomaainaingmavingsy

nsdauazUsziliunanisiseus

@

n1sianasUszidiunaninieus lunangasidywduliaunsoayy AUANNANI UL LAY

mmamwmuam"Lum'sUﬁawaaWﬁmsLiauisumm'}mm (CLO) wazszaundngns (PLO) Laeld

X
o

pdlouaziinsivannuany ﬂsamaummumwm VINWe WALATFITU Al

1. wdnnnsialy wun1syssiunanuanIwass (Authentic Assessment) agn1suseiiung
ANUNAENS (Outcome-Based Assessment) ﬂizLﬁuﬁgﬁNaﬁquémﬂﬂﬁﬁauf (summative) Lag
nsyuIunsiens (formative)

2. psfUssnounisUsuiiua mytananisSeudluwaseivasyssdiunnnadnsiidel
(CLO) Tmsumay CLO 9248 auloafuog1eosni s PLO 1438015 Tanauvunaunau (Mixed

Assessment Methods) ¢4l

USEnNUaINsiseug A5n1sUsTIIY w30 sln/inausi
A3 (Knowledge) | Yedauusiie/dnidy a1y - Rubric
ATV - INQUANATIUL
inwen1atyn nsilAnwn N15eAUTIY 51897338 | Rubric dmsunisiasiziuas
(Cognitive Skills) dupsw
ANwen15I98/ A9 TN N158BNLUUIILINY 1S/ Thesis - Proposal defense
1Assuuinns sy - Thesis defense
Winwensdoans nsthiauenay wiwudlundl | Rubric nsfeansseduanna
315
AEITULATASESTIN | NeviungueseilasseiusIal | wuudane wuudssllunuieuay
5T 91BN
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3. medauaryssdiunalusedundngns dnsianiunanisiieudsied (Yearly Leaming
Outcomes - YLO) wagasunanisiieusnaaandngns (Program Learning Outcomes - PLO) 14
nadws NS e man Inenilnus wielasinis IS sadsnisiiauenanusyAuIR/uwed 1y
il

4. nM3seurakasdiulse n1siivsiusiudeyanisusaifiunalussuugiuteyaves
1dngns (19U KU-QA, TQF Online) namsuszifiugnldiilousuusnsifeumsasusisiviuas o
wangesluszere

HARWSN1TBUSVRIMENgAT NagnsuazIsnsUsziliunantsianisseul

N159ANT9IT8 UV MENgRTTEAUARUMAnTUM TR @191 UIRATINUTNISLAENNS
doanssaineianssy gadunseentuunssuiunsidsuifiduaiunsianndnenmnednnng
msAnagsiiansiyin wazmaBeudesaings shunszuaumsiseuiinsiulidaninmmudile
98g198A2uMNY (Meaningful Learning) Waga3NIAUSTANAGNEN1TIT8UITEAUNANEGAS (Program
Learning Outcomes: PLO) leg1efivusz@ndaw L.Lua‘vn\‘im‘i‘\TmﬂﬁL%‘aui’gmwé’nmwad Active
Learning, Growth Mindset, wa¥ Lifelong Learning IﬂEJLﬁumiﬁﬁumﬂ’a’mmmwﬂluﬂﬁL%Emif;h8
AL (Self-directed Leamning) mMsuaniUdgussdnimiludnuazining (Scholarly Dialogue) uae
n155eug nan1un15alas sluusunTvr¥w (Experiential and Professional-based Learning)
wéngareenuuunagnsmsseuiivannaneifelimnsauiusssumavedndnuasmani eua

1. Project-based Leaming n15a$19lasan1sidauianssufi oWmwuninuenisdanis nns
TNUHY UarnsUsEgndldnaug

2. Problem-based Learning nsi3ausiun1suilutaymidisszuu laaniumsdinigiids
InnduagmsdaunsiuuImanisiansiimunzay

3. Research-based Learning n15138uH1un15v1338339 Ingfimundnniids Ainzvideya
wazaevienransideegralussuy

4. Integrative Learning n15ysa1n s duanans Tnoidunisidealoauszidudy
uinnssy U313 wasmsdeansluuiumwyinusssy

n1sUssiiiunanisiioud (Assessment of Learning Outcomes) fiAauidouloslnunsaify
CLO-PLO Mapping uazgnasnuuulidenndasiusssugnfivemadnsusazan laun

1. Formative Assessment i1 N138AU180g3 N15aeviouniied (Reflection), Peer Review,
warN1SWAILT Proposal .

2. Authentic Assessment (i1 N159A¥1 Portfolio 331113 N13UsziduNauIdy 1Asany
winnssu visensunauenauluniivdn

3, Assessment as Learning 1514 Feedback 8¢/ 19m 811 89310813158 W US nwiuas
Fnsanandl ieaduayuimuinisiddnvesdanlussoren
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AT IUEAAINARNTNITITHUSVIMANEAT NAENSLAZITN1TUTEEIUNANITIANITITUUS

wadwsn1siTeuisAundngns
(PLO)

NagNsNITANNITIUS
(Teaching Strategies)

Fmsusadiunanisdnnisiteu
(Assessment Methods)

PLO 1 mﬁmmﬁﬁmﬁﬁ@ﬂizqﬂﬁ[ﬂa

Wanuinnssuuinistaeldnagns
= % )

AR TUILIMUSTTU

- nsisoudlagldnsidedugu
(Research-based Learning)

- M3l UInyIne inug
1eyAna (Individual Thesis
Supervision)

- mMsdunuuanUasuEoul

(Academic Seminar)

- mygeuuntedasessineniinug
(Proposal Defense)

- MsgsulnaImeniinus
(Thesis Defense)

- Anuimvilus e sivy

PLO 2 IHEUNINANUNIIYING
PNMFATsrgnaluszaunA
MIBUNNNG

- MSHNTBUUNAMEIVINIG
(Academic Writing Workshop)

. 4
- mstindnausnanuluiivseyy
791115 (Conference Presentation
Coaching)

- NMINDUTUARLWILNTATS
STAUYR/ UMV

- maviauenasluiisz
NS

PLO 3 U{URnue3e5551n15398
o oo " o

wazANuTURnYOUABdIALLIENS

as1uinnIsNuing

- N79UTHAIYETTUM ST Twangud
- n3difnwA1uATEsTIN (Ethics
Case Studies)

- TuSuseanskunseUsH/N5U8e
auiAvSEsTSU (EC/IRB)

- MINTIVFEDUMTANADANAITY
(Plagiarism Check)

PLO 4 Uszgndldinaluladfdvia
WansRRILInNTSHUSNISLY

- MaRnaUsITUF RN
A & aw aa « «
wnIodintuAIVanav il

- AugneBaveInsidiaiaile
Aasgiteyalunuisy

U3unny inusssy Answsidoyatiuge- nsAudu - Usgdndnmueanmsldinaluladlu
gudoyaasaummitan ity MaiEveNaY

PLO 5 uandeandesnnizgiuae - MIARFUIUINIMTT MY - madszdfivunumnisiudiiuas

msvhamaduinluuiunniswun | (Collaborative Serinar) Analunsdaduumn

YIPNssUUINsuasn s deasiny
TSN

- NMsEsAIeT IS
(Academic Networking)

- msfdnslunanssumns
ANNIVRIAQUE/URTINUIRE

4.2 w1 uwuun 2

ANTNUARIHATHENIIT oLV MAaNgAs nagnduarisn1susuliunan1sinnsieus

naansnslseuisEAunangns
(PLO)

nagnsnsiansiFeus
(Teaching Strategies)

- | - of =l v
M 5UsTIHUNANITINNIISBUS
(Assessment Methods)

PLO 1 miinuddaidalszyniiite
Waurinnssuuinisieglinagns
nsdeaNsinyTRusTTY

- naseuslaelitdaymidug
(PBL) Tusnedwuny

- M3ilAsINsI98 (Project-
based Learning)

- neninus

- enuideatuauysal

- NN (Term
Paper)

- MyAUININUS

PLO 2 LHEWNIHAUNIIVING
NNNTITTaUszenalusE Ui
WIOUIYA

- MIALETUNSANUNRA TN
919157 UE N

- fanssudauonasu (Research
Symposium)

- MANFIUMTIHOUNTNANUITY
- MSUSEEIUNNBENITULEUD
NENTUNIIVINTG
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HARNSNISBUSTEAUNANGAT
(PLO)

NagNsNITANNITTEUF
(Teaching Strategies)

emsUszdiunanisian1sEeud
(Assessment Methods)

PLO 3 UfjuRmuasesssunside
v a o -

LAEAILSURATOURDAIALLINDNNS

A39UIPNTSUUS NS

- MsanuwnsnazesssUlusEIN
- MFAATIENNANTENUNIFIAY
(Secial Impact Analysis)

- msvsziiuaiesssulu
NILUIUNITINY

- ToaauUinnINIAUITIUTIU
3113

PLO 4 Uszgndltiwmaluladndvia
Wamswannuinnssuuinislu
USunWn TRIuGS I3

a w

- MITYUFHILUNaRWE SUATVA
(Digital Learning)

- nsldf Al uag Big Data Tools lu
5783 UINITIANG

&

- Fusuuianssunieununagsi
T4Rana

- MInadaunEEn1TIdlUsuAsY
RIGERET

PLO 5 uanaanieniizeiinas
msvauduidluuSunniswmun
winnssuusmIuasnsaean sty
TRIUSTIN

- Ms¥nungy (Group
Assignments) lTusa3vn

- N39IADIAN NI
TUSTIY (Simulation)

a o ' -
- MsUselulaeiaus Ly (Peer
Evaluation)

- msdanawgAnssun v ludy
Sou

4.3 WU 2

ANTNUEAINAGNSNSIEUSURIMANENS NnaEnduarIsN1TUTHNUNANISIANTTNS

naAwsNaFELEEAUANGA

3 s = ¥
NALNBNTTINNTTLIBUS

ABnsuszudiunansianiaieu

ldnagndnsdeanstnainusssu

- MIANWIAUATIBATE (IS) 71
widgynaislugramnysu

(PLO) (Teaching Strategies) (Assessment Methods)
PLO 1 mAANAMUNTANYIALATY | - M3FeuiaINnsdidnw (Case- - @USEUNSANEIAUA DAY
SasziiewauuInnssuuinislas | based Learning) (IS Report)

- wnugsivielumauinnssy
U3INg

PLO 2 U NAUBNANUNITITINIT
AURIANTISUUSNISHAEN5ARENT
Prudnusssusadny

- MIRNUNALDNANULUUTDDITW
(Professional Presentation)

- MINAINITANITNIDLINULEUD
Wa31U (Showcase)

- MmyaaulnaINIsAnYIAUAI
BGEE

- nsUssdulaegnIRanTe
funuan ILUIZNauNIs

PLO 3 YfjuRinuaiesssunne
FTnuarANTURnYRURDEIAL
Tumswawnuagnsldusnig
uinnssy

- NM59AUT18UTEAURSEEITUNY
5909 (Business Ethics Discussion)

q

- MSIASIEY CSR/ESG Tushedan

- MsUseiiuduvesaiossanlu
89U 1S

- M3agvioudn (Reflection) Au
AN URATBURDEIAL

PLO 4 Uszanaldinaluladnivia
WensWaIuIRnSSUUSNNT Y
UIUNWY UGS SY

a

- Workshop msldila3osilaniva
dMIUgIia- MIleuiuuy
Hybrid/Blended Learning

- HAIUNNTRRNLUUUINNTAIE
Avia- Anuaunsolunisld Data
Analytics tiansanaula

PLO 5 uanseoniennisgiiuag
msvhauduinluuSunnisimun
Winnssuudnsuarnsaean iy
TUTITH

- AInsTunguanusLaENTIYAN
GHEN

- maBouiuiufiBeamaan
Neuen (Guest Speaker)

- wuuUssdiuAEiLaENTS
Meuluity

- M3ERUUsENRRANG
(Comprehensive Exam)




a5

5. A UN3RULAZANENTNVBIDIR15E wazUSn¥IIne tnus
5.1 AUNTDULASANYNINYDIYAAINT
5.1.1 819159
o -y a = a s o & ! s =l
vangnsfaumansuytaudio arviviuinnssuuinisuagnisieasseninednmusisy duwu
Tunsdaasulvenasdfinnuniounardnenmluausng 9 el
v w A g vwa v ¢ o v
5.1.1.1 AMuMsIAN1sAnY W WEISBUUTIANAGNSNTIT8U3
1) nfiunsUserduiusuasdnUssgutnamadnsnisiseusvemangns (PLO) un

& s o

a o o ) ¢ v | oA P o %
aqﬁlqiﬂaiUNﬂsﬂaUWﬁﬂQWi E]']"JTEU‘LJS%'“U']WﬁﬂEJGﬁ LLaE@WﬁJTiHQﬁ@u@U'}QG}@Lu@Q LW@a‘i'Nﬂ'J']lIL‘U'ﬂ,"U

1
=

FwduAsatuidmusvemdngasiyauanuduuiuied asysannisuianssy uas
puansalunisdeasdininusssu InodenlsaUSvguasyauivvemangasiuuamans
IamsiFoudiisenadeatunadwinisoudsrdundngmsuas seiuedn

2) §nousuidsUfiAnas (Workshop) wazinfiuaniudsussudsenineornsdeaou
iasufuiauiuazesnuuuikunisaeu/Uszunanisasy Tngdanuidnnisinnisdnuiuuul
NAEWS (Outcome-based Education: OBE) wiauriaduasumsdanisidsuiiiudizouiugudnans
Wy nMsiseuduuuasiloUfUR (Active Learning), nsi3auslasldUeymiidugiu (Problem-based
Learning), wazn1siiouslasldnsideidugiu (Research-based Learning) § sivnvauiuszeiv
U%mmﬂwﬁajam%ua%’w&ﬁ’ﬂamwiumiﬂwqﬂﬁmmi’ wariauynweIndwluuiunaina

3) fafanssunenuniSeuLaruanUAsuuuIUATRTR (Good Practices) Ltk
aonansguiuFeuduuamdlunseenuuuiianssunsidouiifegn (Active Learning Activities) 7
Preliiidnanunsovssquadnsnisiiouivemdngas (PLO) wavseiwn (CLO) agraudugusssu lag
WUNSYIINNTUTEAUNIANTY MSSEUIINUTUNIINTAINGT TN N159RNKUYETANSSUUINIS Uay
n1sdeansfiinuAlusdurITULAE SERULIUR

9 duasulvenvnsddaouvsziiunuasiiuaiiug anudile uagaussouglunis
Famai3eudmuuuims OBE wieuthdaaiunisidrsuRanssuianindwmeinns (Academic
Professional Development) agssiaiiios iosnseduauansnsalumsdnnsisoudiagn mstd
winluladadaatvayunisiou nsinwasusviunaansnisiioug (Learning Assessment)
neonaun A iAnliiaumsosmdrnauasindnluuiundinilaniudsuuaeganaii

5.1.1.2 FATIMsuazAIIT Yy

1) duaduuaratuayulvonansdiiuyunnuiuasyszaunisalfunisaeuuaznis
Fuiduianssuegdeios Inednass numsnuwde MuiaLI012138 N3d130 susIBY
U U5 (Workshop) n13@inwigeu (Study Visit) Tuesdnsfifieadaady gAAMNTIUUINNTIEAY
uwnwA nsdnnisudangsy wazmsdeanstiaiaussy seensuaiuayunsdisn Ussrduins
sEfUMALATLINNE viomsarAnuuiloiiuyulsraunisaimalnnisuardndnliivaioues
@onAaBINy ArneansimumdnansiaslangARvia

2) duaduuasiauinue nsdnnisssunsaeunaznisussidunaiiviuass Tag
aduanulionsdidnsin Tasen1swaunineensissun1saawdein 1y Active Learning,
Research-based Leaming, Intercultural Learning, Digital Pedagogy, Assessment for Learning Ju
fu Adalavang wIne1ds udemssuniouen Wolierarsdamisasenuuunisiioudd
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navaueie nadnsniuuisedundngns (PLO) uasimundnenmddnlidu fuiBeuinnsaulu
SLAUAING BEIIUNIDTS

3) daalunsuanUAsuuuUfuaia (Good Practice) seminenansdusedmangns
Kaun13dasswsaidnsan Community of Practice (CoP) wia 2staundwinsmelundngas Lile
SwfuimwLnslunTeonkuuNITInMIEEu; MyinuazUsilivean1stou; N1sasainngsy
nsisEu3 warnsdan1sseuiuutiuinusssn Iilinun naenndesiuanvusanzvemangns

4) duaiunsiiarusinveeensdlufanssuusnTInnMuigsuLaznadiey 1ag
wiunsysanmsesanrmsludunsdemsdiuiausssy nstauuianssuuinsienuddu
nsa¥sesdauilmiffinasim s s

5.1.1.3 WHUWAIL11915E

1) M3wIsunsdmsvenasding

1.1) $afanssudguimauazuuziieansdll teaannudilaluunum wihi
wagaufuinvouluuiunvemdngnsseduuiyniin Tnewdunisasudiysimuiesdanugid
Usggnd msdansiseusidesnuaride mawamninugmsdeassenineiausssy msdailss ina
IV IUATUNUNTADUAILLUINTG Outcome-based Education (OBE) ﬁt‘ﬁaﬂmﬁuwaﬁwémﬁauﬁ
sEAUnangns (PLO)

1.2) I veusudalfuanisenuaansuaz@advoan1sinnisisous seau
UM ad Nyl Iﬂﬂu"uuyu Research-based Learning, Intercultural Learning, Digital Learning,
Innovation Pedagogy ifmﬁmaqwﬁ‘msﬂwLﬁuwaé’wéﬂ1$L§au§ﬁaaﬂﬁé’mﬁ’mﬂmmwawé’nqm

1.3) aduayunsiainuedunsidevesenaissll lnedalid yuideiFudu
(Seed Grant) dwsunisainasuifeiannsoffinsilussiveavdassfuuuned uavdaaduln
yidedamiuaasdiiuszaumseilusmuuinnssuinisuaznsdeansseminsinusssy

2) msimeuiiasinuedmivesduszimangns

2.1) Wanaussougvasenansdedreiilos TnafruaususinmnluusasUnisin
AsoUARUYinwrdIATy 19 Digital Pedagogy (mﬂsil’m;awiuiaﬁt,ﬁanﬁﬁ'ﬂui) Advanced Research
Skills (nwen15338139UseYNn4) Intercultural Communication Competence (@UTTAUENITA A3
drafansssy) Tnsatuapdliidhdauousy duuunivins mfnugruilulssmaagdassna
F2TAINTINNTTEUIHIUIATINAG Service Learning kaz Community-based Learning

2.2) duaBunisiaundAnnisesnadieniles Tnsaduayulinannsdrdananums
F91M15 WA w93 9ns 1Wa5aulasenTs Visiting Scholar funminendewusiing vite
uanuagumudiazuuUFdunsieunsaesulusyiuaina

2.3) afuayunsifeuasianuinnssuuinig/msieans lnedeass nuidoamy
3 waglasamsimunuinnssufiannsadilulivssloviluniausmsuazaadenliegauviads
uaziiumsiRuilunsansiitigunmuasldfunissensy

2.8) daaBunsWinT aussourI9IensERvEN Tunmsguaildnsedudimiin IR
Tudumsideu mevilassondasy (1S) wasmsiauninugnisieansuasnneii Tasaduayuly
\rsamRanssuimueInsdiinem Wy (3indeumsiimanudds msmasuianndidn wayns
duasuineeInan
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5.1.2 Y9 @Na AIUUUININITINITUAZAMIAINITANEI VD813 IRSURATOUNANENAS

A10U | AU Fo-uwana ARNAITTAVRANANYY/
N33 d1917397/ dnFanisAaneananiiu/ U w.a.
1 |819138 AYNWA WA DocharofBuﬂneE;Adnﬂthaﬂon,uﬁﬂ%%ﬂﬂﬁﬂgiWT,TH,2562
vimsgshemiudin (Msdansiall), sminerdessinaiundn,
TH, 2551
SyFnansUndin (S3Aans), i InendesuAIume, TH, 2554
Uimsgshatadin (Msuimsily), uminendusiudume, TH, 2551
emansUndie @namans @dUn) ), amdnendouwsild, TH, 2549
2 lewsd  |[fnassw edatan UsaynufiUndin (ns3deuavadiainidnennslyn), smingidy
ysw1, TH, 2565
Mermaasuiain (N1533sazadanaInen1slayn),
UNINIABYSAN, TH, 2559
nsfnwtudn (waluladinis@ing), ininerdesyswi, TH, 2554
3 |p1913¢  |SnyBugd fams  |Doctor of Business Administration, uM1inenaeyswi, TH, 2562
N133ANIsAATTRaEAIANTUNMIULER, dantulnNArTRuUTINT
fans, TH, 2557
iAsugAansUdin (Wwgmand), inInendsuald, TH, 2549
5.1.3 @9 dna AMUVLNIIYINTg ANINNTANYY HAIUNIEIINTG 9191585 URnveY
MANgN/219158U 23 MANgA/019158Kd0U/01a1 58 Tiley
1) 919159WURAYIUNANENT waTa1R15IUTEIMANEAT
A19U Fo-uwana NA9IUNINIYINISG N13LUFDU
ARAUINIIYINIG Uaguu | vangns
AMAA (6191791) Uiuuse
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F mn (fail) 0.0
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8. N13UTENUANINIWVANEAT

8.1 Naﬁwﬁmiﬁﬂuﬁﬁmﬂw% (Expected Learning Outcomes)
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WAsHURY uazaenndaafusadnunivesnmzgaamnssuuinisiyatiunisaiednuinnssuena
gnsdaiausssn Tng PLOs s 5 4o Tdsunisdoansuaseusuandddulddaudennnguniu
nsruIuMSITvanTunaznsUsEAduius

8.1.2 naawsn1sTeuii aanisvaansreividnisiivuasgranunzan dn1sld
AsEUIUNSEBNWUUEBUNdY (Backward Curriculum Design) Wionszanemuduiinvau (Curriculum
Mapping) 910 PLOs asgradnsnisifouisieden (CLOs) sgradusyuy iislviiuladmnsiede
afuayumsussqmendnveamangss Melufudnins Wiy 1) wagdndn uw 2)
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1) nadnsnsiFeusduinueitily (Generic Outcomes) Usgnaudn Wnwenisdeaisiiu
FausssunaraNRaIANI AL TIY (CQ) WnwrAiauazdoya (Digital & Data Literacy) \iten13
Tnsizvnardndule nwea1izin (Leadership) wagnisvirmuduiivluusunny Tmusssu
IUFITUMIVINTUALIVITW (Ethics & Integrity)

2) WAdWE N15LTBUT AU NYELan1En19 (Subject Specific Outcomes) Usynaun 1
AEsalun1saieasIAuinnIsuuInIg (Service Innovation) n1suszgndldinalulad (Al/Big
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8.1.5 angnsau1saussanaansnisisouiiiaaniive mangasilladuianisdnua 9
sruumsAnauLaglssdiukadugvives PLOs ag1erelilosuze3viunu (Core Courses) N3
i wazmavseliutugariede Ineniinus (@wuunu 1) viemsAnunfuniidase waems
aouUszananug Ewiuu 2) iedutununmdadindeudisanisinem

8.2 Iﬂ'is‘lﬂ‘?'ml,amﬁawmﬁnqm (Programme Structure and Content)

8.2.1 fideyasuazidunvawangns (Program Specification) Wags18aZIdEAYDITIBIV
(Courses Specification) ATUARNATULIU NaNENTIAIAYIONETTIEavBuATBIMNgNT (UAD. 2)
wazswaiBunvesseivideandutiagiu @iuuiuuse na. 2569) aseunquiayadify Wy
e Mesuienedn Taguzaed wazununisaou Tnedinnsdeansludsiidlddudonnnax
Kutasneiivatnuats léun Guledang dietdnsedududinfne uasmaUguime Welriiladn
fanuagornsdinfsoyaiigniouanutiagiu
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8.2.2 ﬁmsaanLw‘uwa"nqmﬁﬁﬁiﬂiaﬁ%'waaﬂﬂé'aa (Constructively Aligned) Aun1s
ussquadnsnisiTouiianands wdnaaslénszuiuniseanuuudioundu (Backward Curiculum
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1) 3y (Core Courses) a3namugmudunisudmsgsauaznsdoansdnuausssy o
paUALDY PLO Muanuiuagvinueiugu

2) Junden (Electives) a¥emudsrvglanizdtu Wy lud Tadadind nzdu) e
mavaued PLO smumslseyndléinaluladuavuinnssy

3) 311330 (Thesis/IS) ysannsesanmsifeairsnuisevieuinnssy aovauss PLO A1y
NSI9LUATILEIIN
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seivlundngmsgnoonuuuliliidnisaeuiimainvaneilensuauas PLOs Tnsuday
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U TRUsTIY
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gnSluuiundng q

3) 5eAUaY/YsUINIT (Integration) duasziminuiiuinide (venidnus) usen1sdne
fuaindass (15) leadasdmulmiviouinnssy

8.2.6 wéngnsfinsdmmudenlifuiidniieasrsnudervyiivey wingnsUslamals
famden3sunumiuaulauaziimineordwiunguivideniivarnnansuaziuads 91f nau
Fnsdansmsvioniivanarlud ndudnansiiuaznagnissialugaidvia nguivimsdanislad
afnduinig Feraeldfdnanusoadieaudsrimians (Specialization) idenndasiuain
ADINITVDINAINUTIN

8.2.7 fiN15ANTUMUMIUNANGATAILTZBLIRN TUABY WANSZUILNSTIMYA ndngRs
17950UnN15UTUUTMN 5 T AunueinInTgIuvanansseAvgauAne Lazdn1snuniuNanis
Afiuauysed1d (Annual Program Review) H1us18414 1A8.7 wazn1sussiduanninaielu
(AUN-A) iitelsifuladndomudngasiieraivadouavasnndosiunmsivdsuuUamianalulad
IR AGHLRIGHE!
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8.3 LU NN1TEOUKAENNSLEUS (Teaching and Learning Approach)

8.3.1 fimsfmuauiugnisAnuvasamiinenden egnsdany Foansludaiidulddau
Fennnau uazshlulfiluuuanidunisdafonssunsdanisdeuaznisaeu vingnsdailu
Uirgnsfnuvesuniingrdoinuasmansiiu “nisieudiiudszaunisaleds msysunis
AMNg waznsdeusnasadin” uuluuuimimanlunisesnuuunssuiumsiiou; lnossimun
Adoulitamnuansalunsyszgndlimnusluuiuniivarnnansuasasuudasegresinsluga

U
aa o s s

Aaviauasderuny IaussTu

8.3.2 Aanssun1sdanisiseunazmsaauilinlenmalvidfniidiusauiviiavey nangnsld
W JL3eudugugnans (Leamer-Centered Approach) Tnerplomalsiianiidaudanlunsd
Ao Auat waredumslulsaiduiivainuans saufannslidasylumsidenidelasiunie
Haymiadlaiaynisfinuduaidenues (Self-directed Learning)

8.3.3 NANTIUNITIANTTITBURAZN1THBUEINTZUIUNS Active Learning taafidn fin13ld
nagnsmMsaeudegninannvans léun

1) Problem-Based Learning (PBL) nat3eugrunsuilalymifisseuu Tnewdumsiasies
WInndanaaun1salasdluanannssuuingg

2) Project-Based Leaming (PjBL) mslifidnilaseinisnguvdaifeiiisadosiuuinnssy
Usnswazmsundgmasdunipgaamnssy

3) Experiential Learning N135138u391nn15Uf0Ra3¢ uagn1sifeugmnnsdlfnyn (Case-
Based Learning)

8.3.4 Aanssunisiamsieunasnisaeududsuliidnfiansteud 59n3550u dvinwelu
nsiguinaantin wingnsdualuinug nsiSeuinaeniiin (Lifelong Learning) MunszuIuns

1) Research-Based Leaming nsEnfinwensaanuuunuide Iinsedt uasduazvideya
wlaasansAna sl

2) Digital Learning n1stinvinvemsldinaluladaisaune wndesile Al way Big Data Tunns
fuAuuazinTeitoyasgneilinTug

3) Scholarly Dialogue msuaniUasuasmuiludnuaginndierannnsnegiassuy

8.3.5 Nanssun1sdansisaunazn1saou Insunnaziidaiiiaaudalvid Adnuda
#3198554 winnssu wazuuaAavaansilugusenaunis Insysannisuidn uinnssuuinis
(Service Innovation) Wingsedvuaznisilaseny lneduaiulvddaianndeauadainniumio
wmafiRlmidneulandanudosnislumauinisuasdsan saudansisoudluviunivdn
(Professional-based Leamning) ifipasavinuedisndudmiunslufusznoumsviedinlussdns

8.3.6 finsuszidiu numuwerUTuUTsNsEUIUNE S BULAzNMSHRuBEeaIa idngms
sruunIsUsTiunan1sian siseuiniu n1sUseidun1sdnnsifeunisasulagdfn (Student
Evaluation of Teaching - SET) Tunnaiams@nw wagdisanisussidunnimseiiieuiunagns
msdeuliiuaduazimungauivgifou (PDCA) auflsmsnumunadwsnsiseuissaumedn (CLO)
dioufulgenszurumsasvliiaenadesiuaadnsnisiFeuiiaands
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8.4 MmsUszidiunaildn (Student Assessment)

8.4.1 ins1938nsinuazUszifiunm (Assessment Methods) fivainuiany gennndasiy
Faguszaednsizeufuasnisussgnsizeuiieavicweeedv ningeslditnsinuasUspiiuna
WUURANHATY (Mixed Assessment Methods) 71 L un15Uszifiuniuaninas e (Authentic
Assessment) ilelaanndosfusssusfvessigionuas CLOs Hil

1) A1uA133 Tnsaeutaiieun1siieuseaudiATIEing ui

2) enuvinwgneliyy Tonsdlfine (Case Study) nsedusienay uaen1svinide

3) sinusinwedw¥w/3e Tin1saevundesiasesnauasingnfinug (Defense) n1sUsziiiy
Fuamuuianssy

1) sun1sdeansuazadessan limsiiauenanu (Presentation) wuudaunanginssy uaz
nsUszliiunules (Self-assessment)

8.4.2 finsAimuauleuienisiauazUsziliunalida uaznisanssalnanisusziiiuagng
Fau ningnstntesudoudedefurasumingrduinuasaaniimensdnmszauindinAnw
stansandn Tneiinsivuninusinislisefuazuuy (AF, S/U, P) iogrsdimiou wenand &l
szuumsianisdedeaduuasnsgvssainanisusuifiuiiussla Tasddnaunsndudominuteamis
f1e 9 (W dinanuavumsans iessuueelat) Jwsiinaznssumsdedeassunaranssaives
Ay suuazaTvaeUdoLiiaads

8.4.3 §iN1INMUANIAITTIULASNTZUIUMTIaNALasUTHIuNAAUAIvTvesiidn dins
AvusinnsimmiavtuaznisdndansAnsidaeu e

1) 5ewinensAne) SanReesenununmtn (Progress Report) Tunsvinanentinususe
nsfnyAuaBasEnnaIamsinu Ineflenansdiivinuasniuses

2) MsdusINsAnw Aevdaudun wgengy deuinamand® (dmiu uwu 1 wuun 1)
ApUUszaNaAMY (193U WY 1 WU N 2 way Ny 2) aeutiniarduaaiing uazdinsdnum
IHEUWTHANUALNUALATFIY

8.4.4 #3513 IamanazUsziliuna Usenaunie tnasinishinzuuuuwuuiuia (Rubrics)
N1SVNIUIMNNINTIRAZUUY (Marking Schemes) Annuani1sTunisianazuszifiu (Timelines)
WisliAnAmTleanss mmniidedia wasarmidusssy ndngnsdauadulimnaednld inwusinisli
AzLUULLUIUTA (Rubrics) idaudmiunmsussfiuanuiidudou wu msthiaus vieseanuide
wazlinTzuIUNIITMIUEBULHUNTUTEIEURA (Assessment Plan) naudasielvlagAnynssuns
dngns iensIvdeUANITienss (Validity) uaganuuidetio (Reliability) vondasiiofona

8.4.5 3% n13Tanauazyszifiunadiarunsnianisussgaiunanisissudiananive
wangasuasudazsdvald dnisdenlosnisusuidiunadiunadndnnsiieus (Outcome-Based
Assessment) Ineaousioadnyiin131a CLO Achievement Matrix iosienunadugyisvesddniitoy
fu CLO Tunnsnein wazidoulpsratunduluginisussg PLO vewvidngms

8.4.6 An15lvidaiauauuy (Feedback) 91nuan1susziiiuuniinagramanzauriuigan
wdngnsunsUsziuiewann (Formative Assessment) Ingo1a1seiiuinwaglideyatiounduy
(Feedback) unfidnagseiiasiiu ayatuiinnslidusne uagnsuszyuBamuanuiiamd
DI TlENTEUIUNTT Assessment as Learning “i?‘iﬁ‘miama’lﬁﬁﬁmaxﬁaumiL‘%@)ué"uaammaq
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8.4.7 iin15Usziiiu nunau wardiuuTeisn1suasnIzuIunsIananazUsEiiunailan
agadaiiies finuznssunsmuseunsUssiiunassdussivuagsefundngns simthiinsisaeu
Ananzanyestoaay nsliazuu waznsdnnse Han1smIuaouIzgnUii el se
AuznsIINMSUsTImAngnsfion U FulInssuIunsTanaluseulanlununss PDCA

8.5 AN1A13E (Academic Staff)

8.5.1 nANgAsLANIUNLEAIIMET19138 waziinisddunisauunuialilisauuas
AMNWRNINSEIMNzAN vangRITkuNIsUIMISATE1913dsEEEa (Manpower Planning)
fiaenndostuinuiiuinsgundngassedududndnu Tnedisiannssauaousedfadunan
(FTES) ﬁm'i'mLqu%’UEﬂmié’lwﬂﬁﬁﬂﬂ;’gﬁﬁizﬁhﬂ‘%ﬁg@%@nLuaaﬂﬁmwm?t’fmmmmwwmﬁummﬁ
Maupauvideituiidesnsvesgramnysu Wy fuuianssuuinisiaa viemsiinssitoyaidedn
udu fnsunudaindeansd (aseunguieaususnsmdmauny madeudwiimanns
N13edaya1974 (Re-deployment) N15idN 979 uazlaun1sNBoMeTY) Wazdn1sANIuNTAIUWNY
weliitiduuuazaun e sdfineuausinmdesnsddsunsianising sunside sy
MIVINTITINTS wagruvihyirgsAauzuay Tnusssuldegramngas

8.5.2 nangasinisuszildu Jiasigiiuaznnuian1ndayan15291u99919158
AuNsIUNTUIMIUAnansiinisinauuasdiasizianseanu (Workload Analysis) 194913156
seyanalunnnamsine Tifanuaugana 4 dw ldud FunisBeunsaey 13ds msuims
Jyms uaznaiydigefavzuasTaussa deliivleinernsdinaifivamelunisudananumis
ANsuazguaiidnegiadinnniw

8.5.3 ndngasinmsivuauszifiunazdeaisaussnug (Competences) ¥84919158 K7
ieatiaiunsiu fmstmunaussousvdnvesenansdussdmangasitiniau (Core Competencies)
un audeaglumansuinnssuuinsuaznisdeastuiausssy fvennsidetuge uay
yinuen15ABUILY Active Learning lngoanseiiunisussyunanansd msuguiimaenaisslvl uaz
AilonsU RN

8.5.4 néingasiinisusununentszaliiuenansdilmunzauiuaand Uszaunised
AYINFNTA WAAMUTITIY NTHaUNINETIEITdRULALTAToINeINus /M sAnwiAuain
Basy arfinnsanatnanudemaamned (Academic Expertise) Warnamuisoveonaisduday
yiu eliiFeuldsuanufanddass wu veumneglienassiderngysumaluladidudaou
TeIvRIvialadafng [udy

8.5.5 nangasiinsduasuaruirudmsonisiisnedaunonansd Wuldaiuszuu
ANSTIN (Merit System) uvinendediszuunisuszifiunansufiRnuilusslauasdusssa (KPis)
Tagi AU URUAILNTIANIANY ATUNITITE FIUNITUINITININGG wae Mwvidnge
Aavzuaziausssy weltlunsiasanideuiudouwarmadhgdumimdnns e, se., a.)
TnglvimdniunadugvivesnuiadUmnuuandinuamn s nisdaaduiielildsussian
p1sdsiuRuE i Tudinine wasamiinendoinunsmans

8.5.6 wéngasiinisfivuauazdeansliidnlaiedus dusiae Fususslond unumwiing
wazassEUTIMMGNITN dnsdavhdiioensduaziafianssuduanieniuaniusslen afafims
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dumaaufinaveiiluend (Career Path) saufls msiugnasseussadvInenansduasanuiy
3a5en¥397n13 (Academic Freedom) lumsaiheassAnanuiaznsaou

8.5.7 ¥angATHTTUUNITAIMUAAIINABINITAIUAITHNOUTULATWMUIVDI819156
wangmsduauliamasdiniunuiaaueseyana (individual Development Plan - IDP) uag
avuayusulszanalunisidhsiUssyinnnisssduunned mseusumedianisaouadelval (du A
for Education) wagmevinidedantuinietersssina osnseduanssaurlivuadivatiaue

8.5.8 nangstiniinsuimsnansufiReu (Performance Management) 11ldiile
nsUssdiunmuam san1susadiumsufifnuiaznisusaifiunsaeulaeddn asgnihunldidudeya
JounduilansWaun (Feedback for Improvement) wazliduinusilunisiiansansiedadng
Aeshdmiuarasiitivanusulusunisaeuwaynsive Weaswwiyuasiddla

8.6 UsN1satiuayuilda (Student Support Services)

8.6.1 insrvuanisdeansuaznisieunsuleuts wininasiuazdunaunsiuianidi
Foustednauuazduiiogiu wingnstinszuiumsioasulousuazinasinssualinsidegniu
dosmaivannuasuazdndede elideyatigniouastutlagiuuddaule fedl

1) Yemnnaulad wounssadounisiuaing auautfdadas uagufiunisdne Wu
Gulaiuesiufinineds Suledne uazdedenueaulat (Facebook Official Page)

2) Aiftouazionans Savngonisiuaiasuay Infographic agutunaunisatinsiiiinladng Tng
finsuiuugeteyalivadeluynseutnnsiinm

8.6.2 unusrEraULAzSzuzEan TAulunsdaasuas Ui nnsunddaieduisnis
(Academic) uaglaild31ms (Non-academic) vingmsimviununmsaduayuidniiaseunaumn
i welwhilaidaeldsunsquanealinunin fail

1) Frudernisuayive szevdu Talasiniseusuinuen1sive (Research Methodology
Workshop) N13t78uunA8Iv¥In1T wagAddnIng1idnus szevend advayunuiledviu
Ineniinug vuatiuayunsfut/dausianussiuuuned uargiutoyaseuladiiviuar

2) fuvimsinnisuagyiyinsdadiausssy duaSuldidadndulasinsuinsinms
wAguy waznanssuduanuiamsssulvesuiumbenunelularneuenauygnamnIsuing

3) fudlall43u1n1s (Non-academic) sfusnislidusnwmsunisnausunisieu nsliyu
afuayummEUBRaTTULaNsERAUNA L Msdafudl Co-working Space

8.6.3 szuunstuiinuazinuianiudayannui1vdl Han1LTsULALANTEIUYDS
980 winansldsruumaluladasaumdlunishinnuianesdndauanduszuy dal

1) 59UU191587USNW (Advisor System) fmualianasdiivinumAnmurnuiinves
HansunsTenuransfing (Progress Report) Tunnaianisdnu

2) szuundaiiau (Early Warning System) fsguufinaiunanisiiou wnnundaninanis
Fousniunmel vielifanuivilunshise ssdinsd@ynwuiomasuuilatymwuiu
919158MUInwviud

3) syuU i-Thesis Tdszuvasaumalunmsiuiinuaynsisgeunnuinmiivesinerinug/
msanwduadasy Welvanusoliteiauauusiasudlalamildiurie
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8.6.4 ifanssutaiundngnsiiynaudsadnsau (Co-curricular) waznisduaiulonianis
& aruvin wangasimueianssuaiufigaiunisiauineydndnuas Soft Skils liud Aanssu
s (MsdusuuandsuFeui msdaniinniauenany) Aanssuiamuend (MsAnwgaiu
Tussdnstuih Aanssu Networking Sawffududiiuazdusznaunis Tassnsindounnuwiongnis
i) MsUsznInutaty (duasuiavatvayulviidadmanuuinnssuvisuaugsiadisindsznia
lunfissiunAnazuIuYi)

8.6.5 fin1sivunanssauy (Competences) vasyaaINTaBaiuayY Lazinsusziiiu
aussouzedraliias fnisudmsdansyrarnsaeaduayuiielinisuimaduliegisuiuly
AmTINAL il

1) MINMUAANIIOUE MvualiyAaInsAasdl Service Mind Winwenisldinaluladaiva
(Digital Literacy) LLaxmma”m’ﬁﬁﬂ,uﬂﬂsﬁaaﬂiﬂwmé’dnqwlﬁaqﬁu

2) MIassmuaiaun Amdenynansauaussauziinimn wasdneusuimuninuzodis
asiiawe Wy mseusunsldszuuasaumaiianisuinisian

3) unu gl finisfvue Job Description fidauau uazuansialassadnanisyiamuitels
Asuusmasuiegiuinveuluwmaze

8.6.6 in1sUszidiunisduaiunazliuinisunidauasimnaluiiisuidveaussous
(Benchmarking) wleliulaluaunmmauinig wingnssiiunisdd

1) mavsgifiuanafisnela drsrvmivianelovesidndedsaiuayunisiSouduaznis
TuinislunnUnisdnm

2) M3LiiBuLAes (Benchmarking) dnamsandunuluiieuidssiuinasiuinsgiu AUN-QA
viondngnsniinnulnaiulusziuden i

3) MaUfuusamnm dsaUszifiuuasdaiausuuzanddndngiussaunssunisuims
WANGN3 LﬁamdLLNNU%’UU':;@U%ﬂTﬁLLazf?iaé"}mEJmmasmaﬂiﬁﬁéaﬁummwsﬂmmw PDCA

8.7 AvsunEAuEzAINUAZIATIAS 1N (Facilities and Infrastructure)

8.7.1 niMeNTIMen1wans 4 1dun a1ansaanuil Yaa aunsal uazmaluladasaume
AldlunisianisBeunisaeulundngasegrauiivanauaznieuldau anrgeamnssuuinisilaniu
w¥oudueasantuiiuagioioud lasunisesnuuulimuizauiunisiSoudidasn (Active
Learning) d s usziudadindnu Tnaynvaassufindsgunsallaniayunsaiiiviuasts (Smart

2
s o

Classroom) seunides uavsruumainausliae niauisiiufidiunats (Common Area) dwiu
TiianhianssunguuazuaniasuiFous

8.7.2 fiviasUjiRnsuazgunsniiviuasiovianaulandnisufiAcmu wisuldaunazgn
T¥laeenelivszansnn wﬁﬂqmﬁﬁuﬁ Co-working Space T8esen13szaLawes (Brainstorming)
MUNTEUIUNTS Design Thinking Lﬂuﬁuﬁﬁaﬁuaqumiﬂ%mui’mnﬁuLLazm'ﬁﬁYﬂ vonanil AANGAS
atvayulidaaldnineinsswsui daasslaouminondoinuasmans ldun wasufuanns
ARUWIMBTVBsEUNUINIRNiInes seuuguleyawasrilsdesvesdinvesyn un.

8.7.3 finsdawnisaviosaunfdviaiifianuitiuitveanaluladarsauma uazmalulad
n1sdaans drinveayn un. liusnsmiwennsansaumaiviualie Tnodanawnsadfeguteya
ATosEAUUINYIR (WU ScienceDirect, Scopus, Emerald) uay E-Books liyniinnatdiusyuu
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139ty VPN (Virtual Private Network) wesumivends feaduayunisiiiverdnusuaznisfing
Aunindassliethasiu

8.7.4 fimsdaviSevianssuumalulaBamsaumaAiionauausnnudaenisidAyves
yaansuazildn uvninodouazansladaminiosdlofdviaiiioaiuayunisiSounisaounayns
vy laun dsyde) 19 Google Workspace for Education, Microsoft 365, kaglusunsuuseys
gaulal (Zoom/Goosle Meet) fitaelwanarsduazidnanunsadanisiioumsaounardinuldogng
fUsedvsam

8.7.5 uInendeiinsinlaseairedunauiianaiuaziaiadieiiannsadrisldadied
UszdnBnm dszuuiaeriedumediiinannitgs (KUWIN) aseunquiuiinuzuazaminede
yibiianuaryrainsansadiniidayatnarsuasasaumeiionisinnising 1133 wazns
Uimsirnislaegnsazainsiauasadivsnn

8.7.6 fimsmuuanazsniiunisnuuinsgiududaindon qua1m wazauUasnde
wazmsiihiedmiudiifiannudenisiitay enmsidounazassnemiuaraIngneanLUUALMAN
0139a011A¢ (Universal Design) fn19ann aWst wagonhdwiudinsviediiinrudainisfiay
wiousflszuuinwariaends nde11e9siin (CCTV) uasidminiisnwaulasnfonasn 24
Hlus yufanmsmsinugueundouasauagonmelueiasodiaasinin

8.7.7 umingnden Falfianmuandesanenin deny uazialefidadentsiinu ns
Wewazaruduegiindauyana anzdnanmindeuliiiu Green Faculty filnnusudu duady
UI8INIANIININTNaE N TRNHBY (Well-being) fiyuinnoudmivildn uasdqudaguniidn
(Happiness Center) Y inendeitlsiuinisduinuniuinineieguaguainlovesin

8.7.8 fin1sszyuazUssiiiuinuzai1uaIusavesyaainsarsaduayunIsuI N5
denndesfiunsissuIBANEFZAIN disliulaindulunmunaesnsitddnyuesiiidlaidm
e nsidminivomdngns Tafunsivuanissnunazaussougitanulunisiuinswazudle
Haymmamaia lnedinsusuiivanssouziasinousnunuinweansldaugunsallug q athe
adaue ielaansaatuayuniseunisaauldodissuiu

8.7.9 finsuszifiunazuuUsenanmussdruienuazadnng 4 vangassidunis
dsnnuianelevesddnnazannansdedsmivayuniniious (eaeu dumeidn) luynd
M3fne wasmaussiudngiivsyguangnssunsuimsudngasuasaus edmiumuthsedne
UTuuse visadamagiusinaun Tillanuviuaiouwasnsauldnusgiane

8.8 HadWSHAZANENTAIVBMENgNS (Output and Outcomes)

8.8.1 finmsdavidayadnsnisdusanisinu snsinisan sen uaznanedslunisduia
nsAne tiedluldlunsifuRanuuazifouidssaussousieufuugenmnin wdngnsd
nszuIumsAnaudayadelimnaegiaduszuu lagldgrudayasndninnuideunarszuiana
Fudunisfall

1) nmsdafivdeya s1uswaifidnsinisnsey (Retention Rate) 8n31n15d159n15AN W
(Graduation Rate) wazszezaaasfildlunisinu (Average Study Time) WONAIULHUNITANY
(wau 1 uag unu 2) luyndnisdnu
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2) MawlsuiAes (Benchmarking) thieuaiildlunsuiisufuinusininsgiuvesmiing e
uazndngassyiutudindnuiduiunlngdiAestu

3) Msthluld mamuindanmsdifamsdnudiinindmene augassumsusmsudngns
wasizvanvs (du Yggnilunsyidnerdnug) uagnauwmaunly wuy n1sdalasinisaddn
neniinug wien1sAnmuauATIEILGN

8.8.2 fin153nvintayadnsnnslaeumii n1sasieaunlgaues (Self-employment) n13
Wugusznauns uaznisiinende wdngmsliauddgdunadnsaiuendn lnsiawgnisidudn
winnssuuINg wavdusenaun1s mudnanvalvomangns ol

1) M3 audlunisdrsiannensiiauyivesiudin (Employability Survey) nelu 1 T
ndsddamsfinu lneiivussdudmadiunsusznaugsiadaud (Startups) LaYNISLAD UYL
1ulueaAng

2) M3 lUlg 1 deyauninsesiANEenAd e UAINABINITVDINAIALTIU MANUTT
sinwgdlaiinaindiliinouiu snilugmaviusadommeivvdotansaasumdngasviui

8.8.3 sinsimindeyananuidouazauaineassd Aanssudns q Adudunislavetansd
waziidn finsfiesuranumdnnisiiossfunuaniunside il

1) M3nuruteya nunwsuuunanyiteilasunsifuilugiudeyasedumnd (TC)
LA (Scopus/IS) saflmanuuianssuinisilaneydvivnsuiedvans

2) nsieutAes Avuacdvang (KPis) Iuiunauafiuinednuiuenansd/ddn way
WieuiReeiunaueiunsgi AUN-QA

3) mathlld ldayailunisdrassmuatvayumsidouaznislissiadayiesd (ilo
nszduliiAnnsnEnuanuitinua gy

8.8.4 fifayafinandlfifiudaauianisussquadugund (Achievement) Aunadnsvas
udngms (Programme Outcomes) #dngmsin1sUsziiuaudiaves PLOs s 5 78 araiy
susssu il

1) MsUsziun1emss (Direct Assessment) TonanziuuaInsieivunu (Capstone Course)
HansaeuIninus/msfinudunidasy uavnansaauysrananIug

2) mavssidiunisdon (ndirect Assessment) luvudimanuevasiinduiaaving (Bxit
survey) Tilmiulsluaussousurassuiide

3) nauilUld davirsenunadugrs PLOs efusununmindintousylRaunisn

8.8.5 ifayaszduauiiswelovesdiidovlddrudslundazngy waziluldiiiedniu
Aan1u uazisuiRssanssaus finssuiladesasiouandildulidndoynnguodasioiiios
(Stakeholder Engagement) Inen1sd1s2afidnilaquy teusufiuarufiseladevdngmsuazas
auuayY N15E159U 89/ I Tudia i eUszdiuaussousTadindau High-Tech & High-Touch
wazarRaneladansviiey wagnsdsnAudiin Weussluauviualivyessdauiiiluld
234 tlomamnuiwslaidngnsrurunsnuniundngmsuseand (Annual Review) ausulss
wsounaziaiuguts Wndngasdsnnruansalunsudsiuuasiduiivensulussdvanna
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7. A195U1831873%1 (Course Description)
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Theories and concepts of cross-cultural communication relevant to tourism industry.
Cultural Intelligence in context of tourism industry. Analysis of cultural diversity impact on
communication in tourist service processes. Designing and managing communication
experiences for tourists from diverse cultures. Management of cross-cultural conflicts.
Promotion of mutual understanding between service providers tourists. Application of digital
technologies new media to enhance effectiveness of intercultural communication in tourism

industry.
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7. A195U1U3187391 (Course Description)

nouuazunAnsaeauaz it uinusssuluusunvesATygiandvia invenis
doansturinusssudmiuiilussAniuinns mavimsisluliuniifinramainvaneynsiausssy
wazmAlulag@ania N15U3MITAMUTALEINIITAILETINTETINIIL NMsdaaTuautlaTaniuly
83Ans Maysanamaluladidvia Jygiuseivg wazunasvosuesulad nsilugirdiuimusssy
mstessiuuliuanududiilumsdasuwlammeddie ansdiidnagndifieduiedouns
WasuuUasmedvialusedng

Contemporary theories and concepts on cross-cultural leadership in context of digital
economy. Cross-cultural communication skills for leaders in service organizations. Managing
teams in culturally and digitally diverse contexts. Managing cultural conflicts within team.
Promoting mutual understanding in organizations. Integrating digital technologies, Artificial
Intelligence and online platforms. Cross-cultural leadership. Analysis of leadership trends in

digital transformation. Strategic leadership for driving digital transformation in organizations.
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Theories, concepts and practices in service business strategies in intercultural contexts.
Analysis of cultural differences. Impact on business strategies and service delivery models in
service industry. Development of intercultural communication strategies creation of
competitive advantages. Management of branding and corporate image in multicultural
contexts. Integration of service innovation digital technologies, Artificial Intelligence and big

data. Designing business strategy for international services.
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English Structures for Intercultural Communication
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Language structures and usage in intercultural communication. Analysis of language
registers within sentence structures. Patterns of using English in cross-cultural communication.
Verbal and non-verbal strategies affecting interpretation and meaning-making. Management of
discourse differences and cultural frameworks in communication. Integration of digital
technologies and online platforms. English language use for communication in service industry

within digital economy.
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Modern Service Logistics System Management
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Transportation and logistics systems within context of service industry in digital
economy. Emerging technology trends in logistics management and Internet of Things. Big data
analytics for Artificial Intelligence and digital platforms. Supply chain management efficiency
in service industry. User experience management within logistics chain. Integrating cross-
cultural communication with logistics systems and relationships with international

stakeholders.
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Business Administration in Service Industry
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of

administration in service industry. Food

Concepts business
and restaurant business administration.
Accommodation business administration.
Tourism business administration. Aviation
business administration. Management in
service industry organization. Knowledge
of intemational accounting standards.
Human resource management in service
industry. Service quality management.
Leadership and strategic management in

hospitality industry.
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Contemporary  theories  and
concepts of business administration in
service

industry. Organizational

management in service businesses.
Accounting standards. Human resource
management in service sector. Strategic
management within digital economy
context. User experience design and
of digital

technologies and Artificial Intelligence.

management. Application

Enhancement of service business

management efficiency.
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Meanings of national culture
and corporate culture. Management of
cultural pattemns. Corporate culture
management. Relationship between
cross-cultural management and
organizations. Communication and
negotiation across cultures. Leadership
and management of multicultural
teams. Motivation in organization in
cross-cultural management. Benefits of

successful cross-cultural management.
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Relationships between national
and organizational cultures.
Development of multicultural
leadership and teamwaork. Cross-cultural
negotiation strategies in international
business environment. Motivation
management in multicultural teams.
Enhancing cross-cultural management
efficiency through digital technologies.
Benefits and strategic impacts of
successful cross-cultural management in

service industry.
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Concepts of marketing in service
Methods

strategies for service industry. Customer

industry. and  Marketing

behavior in service industry. Impact of

culture on service industry. Service

industry marketing innovation. Modern
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and

Marketing concepts

theories in service industry. Driving

service innovation through cross-cultural

marketing  strategies.  Analysis  of

customer behavior and experience in

service sector. Impacts of cultural
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technology in marketing of service

industry. Service industry marketing
trends and analysis. Service industry

sustainability marketing.

diversity and cross-cultural factors on
of

approaches.

service marketing. Development

innovative marketing
Integration of digital marketing and
Artificial

techniques.

Intelligence. Market analysis
Adapting marketing
strategies for sustainability. Corporate

social responsibility of service businesses

in digital economy.
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Meanings and forms of
integrated tourism. Concepts and
theories of integrated tourism. Types of
integrated tourism. Agro tourism.
Cultural tourism. Gastronomy tourism.

International tourism. Integrated tourism

management.
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Integrated tourism concepts and
theories linking economic, social, cultural,
and environmental dimensions. Developing
tourism products to create innovative
travel experiences. Integration of service

innovation. Cross-cultural communication

strategies ~ for  tourism  promotion.
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Sustainable tourism management. Use of
digital technologies, Artificial Intelligence,
and big data

management efficiency. Development of

multi-sector

shared value for communities and society.

collaborations

to enhance

to

tourism

Create
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Intercultural Communication Management in MICE Industry
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Concepts for MICE. Consumer
demand planning. Concepts of effective
marketing strategies to address
challenges of selling service as product.
Trends in macro environments
influencing strategic directions of

organization in MICE.
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Theories and  practices in
managing cross-cultural communication
in MICE. Analyzing cultural diversity in

the MICE. Impact on communication in

MICE event design process.
Development of communication
strategies responsive to stakeholder

needs. Management of cultural conflicts
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and building mutual understanding in
international MICE events. Integration of
digital technologies, online platforms,
and wvirtual communication  tools.

Enhancing

management in multicultural MICE

environments.

attendee experience
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Organizational Culture Management in Digital Era
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Organizational  theories  and

of

Scope of organization

structures general  business

organizations.

study of and structural elements.
Management of culture and
environment within organization.

Planning and corporate design. Criteria

and concepts for organizing in

organizations. Management concepts
and processes. Modern management

techniques.
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Theories and  practices of
organizational culture management in
digital
diversity in the digital age. Impacts on

economy. Analyzing cultural

organizational culture structures.
Development of organizational culture
digital

transformation. Enhancement of cross-

management  strategies for

cultural leadership. Development of

cultural Intelligence for executives.
Internal communication management.
Cultural change in cross-cultural work

contexts. Use of digital technologies to

support organizational culture
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A1lAT95183%7 (Course Outline)
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(Language and Intercultural Communication)
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WW1AI5189%7 (Course Outline)
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02810512  N15UIM353NAIUQARIUNTINUINS 3(3-0-6)
(Business Administration in Service Industry)
At 3188980 Fruaudalug
UsTEY

1 | mIuinsgsialugnavingsuu3nig (Service Business 3
Management)

2 N153ANLURIANTSINIYAAIMNTTUUTNNT (Organizational %
Management)

AU3AUNINTE TR TAWMITUSINAUINTS (Accounting Standards)

4 mi‘u‘%m'sm%’wmniwwsﬂuqmamnﬁuu‘%nﬁ (Human Resource
Management)

5 | vsunasegnauavdenugnadvia (Digital Economy & Social 3
Context)

6 | msvamslenagmslugnainnssuuinis (Strategic Management) 6
AIBBNLUULATUIMTUTZaUNSAIRLTUINTT (Service Experience 6
Design)

8 | nsUssgnaldinaluladfdvialugsnauinis (Digital Technology 6
Application)

9 | Jayuseing (Al) uastayavwialug (Big Data) 6

10 mnﬁmﬂssﬁw%mwmau%miqsﬁw%mi (Optimizing Service 3
Efficiency)

394 45
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A11lA5951873%1 (Course Outline)

nsInnstuinusssuluasdnsananssuuinig
(Cross Cultural Management in Service Industry)

139

3(3-0-6)

AN0UN

S18AZLIYA

ULV U
U588

wwARNUgIULazANdAvesinussTLluuuINg

(Fundamental Concepts and Significance of Culture in Service)

3

AMUALNUSUDITAIUTITUTE AU IALAL TEAUDIANST

(Relationships between National and Organizational Cultures)

nsaskasiauIn1IzdnTILIwusTsE (Multicultural Leadership)

nsadaria RN IRsssa (Multicultural Teamwork)

2 o ) . .
ﬂaqwém‘iﬂam‘immwuﬁﬁu (Cross-Cultural Communication)

NN9195910 03030 TAuss3) (Cross-Cultural Negotiation)

nmsuimsusaslaluiivanunyiausssu (Motivation Management)

MIUIMIANTAREIT N TUSTIN (Conflict Management)

O |0 [Ny | B W

wialulagAdvaiiensdnnsTiuinusssy (Digital Collaboration)

—
[

HanTENUdnagnsraensianstnuiausTsilugaavnssuuIns
(Strategic Impacts of Cross-Cultural Management in Service
Industry)
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3734

45




W11LASI5I837 (Course Outline)
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02810514  MIAANATUEAFIMNTINUINNG 3(3-0-6)
(Marketing in Service Industry)
Al 318ALDEA Fruaudalag
uss8ne

1| wwnfauazngudanunismainlugnaivnssuuinig (Marketing 3
Concepts and Theories in Service Industry)

2 | mAmTgvingAnssuuarUszaunisalvaagnAtlugaamnIsuuInIg 6
(Analysis of Customer Behavior and Experience in Service
Sector)

3 | Yt Tausssuiiinadenisnanaudnns (Impacts of Cultural 3
Diversity and Cross-Cultural Factors on Service Marketing)

4 | wadaMTAseinaInlugnaIinssuuing (Market Analysis 3
Techniques in Service Industry)

5 | nagvdmisnaiatiuaussaileduiadouninnssuuinig (Driving 6
Service Innovation through Cross-Cultural Marketing Strategies)

6 MINALILUINIINTAAIALTIUTANTTH (Development of 6
Innovative Marketing Approaches)

i migimmsmimamﬁ?\]‘ﬁa’l,uqiﬁw%mi (Integration of Digital 5
Marketing in Service Business)

8 | Yyqyuseding (A) uazmsiinsevdeyavinalugluniieain (A 6
and Big Data Analytics in Marketing)

9 | nagvdmsnaiaiiienudstlugnamnssuuinis (Adapting 3
Marketing Strategies for Sustainability)

10 | mnusuiasausedianluusuniesugiaRaa (CSR of Service 6
Businesses in Digital Economy)

593 45




1A11lAT957873%1 (Course Outline)
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02810521 m'sviml.ﬁﬂ'mwgsmms 3(3-0-6)
(Integrated Tourism)
At S10AZLDYA Fruaudalug
UST87Y

1 LLmﬁmu,axwqwﬁﬂwiviaat,ﬁmLLuugimﬂﬂﬁ (Concepts and Theories 3
of Integrated Tourism)

2 msimswhiifnansznuvesnsiaaiien (Economic, Social, 3
Cultural, and Environmental Dimensions)

3 | mssenuuukasiaREAS LIV TlenTas19@ssn (Innovative 6
Tourism Product Development)

4 MsuIsinnsUszaumsainmsviaufieiuasuinnssauinng 3
(Tourism Experience Management and Service Innovation)

5 | negnsnsdeasthuaussalunmsduaiunisesilen (Cross- 5
Cultural Communication Strategies for Tourism Promotion)

6 Msdansmsveafisnagnedaiiu (Sustainable Tourism 6
Management)

7 | weluledAdauasdeyauunslvglugaamnssunisvieilen (Digital 3
Technologies and Big Data in Tourism)

8 ﬁfyzywﬂi:ﬁuﬁuazm'il,ﬁ'uﬂizﬁw%ﬂﬂwn'ﬁu‘%ms%’mmi (Al for 6
Enhancing Tourism Management Efficiency)

9 | mswauaunLiiesznitenadiu (Development of Multi-sector 6
Collaborations)

10 | msafayarsulviiuyusulazdsa (Creating Shared Value for 6
Communities and Society)

594 45
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02810522  msdanismsdesstmimusssulugaamnssunisvisaiie 3(3-0-6)
(Intercultural Communication Management in Tourism Industry)

AN S18az198n Fruaudalug
VT8

1 | veuiuazuuiAnsunisdeanstuiansssu (Theories and 3
Concepts of Cross-Cultural Communication)

2 mmammﬂwﬁwuﬁim‘[uﬁwqmamnsﬁum‘sw’mLﬁm B
(Cultural Intelligence (CQ) in Tourism Context)

3 M53AS TR AN EN T RUsTITTHAN SENURBNNS 3
U319 (Analyzing Cultural Diversity and Its Impacts on
Service)

4 | nszuaumsieanslunisliuinisdnviesiion (Communication 6
Processes in Tourist Services)

5 nseenuUULEEUSMSUsEaunsain1sEeans (Designing and 6
Managing Communication Experiences)

6 NT9ANSAINTALIIMNEIALSTIN (Cultural Conflict 6
Management)

7 | msdadduarudhlasmfussrinagliuimsuazinvieailes 8
(Promoting Mutual Understanding between Service Providers
and Tourists)

8 | waluladidrauazdelmilunisdeasdiuiansssu (Digtal 6
Technologies and New Media for Cross-Cultural
Communication)

9 | msuszgndldivaluladifiofisnssansnmnséeans (Applied 3
Technology for Enhancing Communication Efficiency)

10 | madiuussavsnmmsdamsnisdeanstuiausssudysanns 6
(Enhancing Integrated Cross-Cultural Communication
Management Efficiency)

374 45




1A1AT95787%97 (Course Outline)
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02810531  anzgfihduiausssulugafava 3(3-0-6)
(Intercultural Leadership in Digital Era)
St s1wazden Fruautalug
U387y

1 | noufuazuundnswadosnun1iegiituiansssu (Contemporary 3
Theories and Concepts of Cross-Cultural Leadership)

2 | ViunAsugiafdviawazkansenusaniizgin (Digital Economy 3
Context and Its Impact on Leadership)

3 | vinwenisdeansinuTausssudmiuginlussdngins (Cross- 6
Cultural Communication Skills for Leaders in Service
Organizations)

4 | myvimsfdlusiuniifianuvainvatenisiausssuiasinalulad 6
favia (Managing Teams in Culturally and Digitally Diverse
Contexts)

5 | nsuimsanudandmisiausssunarmsdaaiuanudilasiuiuy 3
lueeAns (Managing Cultural Conflicts and Promoting Mutual
Understanding in Organizations)

6 | msysanmsmeluladidvauazunanvesuseulatiitenisidugii 3
(Integrating Digital Technologies and Online Platforms for
Leadership)

7| YagsyseRng (A) Aunisiuguidiainmssu (Artifical 6
Intelligence (Al) and Cross-Cultural Leadership)

8 | medwnssiuwnliumududiilunmsudsuuamiaa 3
(Analysis of Leadership Trends in Digital Transformation)

9 | amizindanagndiiietuinfeunisudsuulamsidialussdng 6
(Strategic Leadership for Driving Digital Transformation in
Organizations)

10 | msUssenalduaznistinUfian et iansssuluaaiunisal 6
9349 (Applications and Practicum of Intercultural Leadership in
Real-World Situations)

374 45




W1LASI5187%1 (Course Outline)
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02810532  NAENSIINIUINTTENINTAUGITY 3(3-0-6)
(Intercultural Service Business Strategies)
Al ERLEHGEN Fruudlug
U588

1| el wwnda wariuuuRiunagnigsnauinsluuiundiy 3
TUTI5Y (Theories, Concepts, and Practices in Service Business
Strategies in Intercultural Contexts)

2 NFIATIEVANULANANINITRUETTUlUENEUNTINUINNS (Analysis 3
of Cultural Differences in the Service Industry)

3 | wansznuresiwusssudonagnigsiauarsUukuunsiuinag 3
(Impact of Culture on Business Strategies and Service Delivery
Models)

4 | mafmunagnsnisaeanstiaiausssuaymsaeealdiieuly 6
M5t (Development of Intercultural Communication
Strategies and Competitive Advantages)

5 | MmavimsuusudkaznmanualosAnsluusunwy iaiusssy 3
(Management of Branding and Corporate Image in Multicultural
Contexts)

6 MIYININITUIANITIUINSUaznaluladfana (ntegration of 6
Service Innovation and Digital Technologies)

7 | mavssanaldlayushug (A) wasyndeyavuialuglunagns 3
U3N135 (Application of Artificial Intelligence (Al) and Big Data in
Service Strategies)

8 | mIeanuuunagnsgIiadmiuuinisseninalseima (Designing 6
Business Strategy for International Services)

9 | wwnlidwaruinnssul@enagvslugsnauinisian (Trends and 6
Strategic Innovations in Global Service Business)

10 | msysannsuazmsUssendldununagndssnauinisluanmunisal 6
954 (Integration and Application of Service Business Strategic
Plans in Real-World Scenarios)

ERLY 45
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02810541  lassadreanmendangudmiunisdeanstnuimusssu 3(3-0-6)
(English Structures for Intercultural Communication)

aArnun s18azden Sruautalug
UsTENY
1 | Tassadauaensléniundngulunisfeasdufausssy 3
(English Language Structures and Usage in Intercultural
Communication)
2 | mAlwseszaumwiulassaisusylaalasanuuzaun L 3

U3UM (Analysis of Language Registers within Sentence
Structures and Contextual Appropriateness)

3| sUwvunsldnndanguuerlassairaiiontsieansdu 6
Sausssafiiiuseangam (Patterns of Using English and

Structures for Effective Cross-Cultural Communication)

4 | nagninaiaunwuaznisaiiaaamanaluuIundnu Tnns sy 3
(Verbal Strategies and Meaning-Making in Intercultural

Contexts)

5 | nagndnweTaunwiidmadeonmsfirnulunmsioms 3
(Non-verbal Strategies Affecting Interpretation in

Communication)

6 NTIANISAMULANA NN NINATIUUAZNTOUANUAANIS 6
IUSIIN (Management of Discourse Differences and

Cultural Frameworks)

7 msysansmalulagfdviauazuwanasueauladions 6
< . .. . .
dvdns (Integration of Digital Technologies and Online

Platforms for Communication)

8 | mildnwdangudmiunsieanslugnanunssuuinis (English 6

Language Use for Communication in the Service Industry)

9 | mefeasnmdanguluuiuniasugienivia (English 3

Communication within the Digital Economy Context)

10 | mavsggndlilasiainesnmdanquilansieansluseduanna 6
(Applications of English Structures for International

Communication)

574 45
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02810551  msdanissyuuladaanduinisasielvl 3(3-0-6)
(Modern Service Logistics System Management)
adudl ERLLEGL) Fruaudalug
UsTENY
1| syvunsvudwazladafndusnislutiuniesugiapavia 3
(Service Transportation and Logistics Systems in Digital Economy
Context)
2 | wwnlidazwelulagludlunisdanisladafnd 3
(Emerging Trends and New Technologies in Logistics
Management)
3 | Buwmesidnvesassnds (oT) uazunanesufdvialuauuing 6
(Internet of Things (loT) and Digital Platforms in Service
Operations)
4 | memsizideyavuinlug (Big Data) warlygusedug (A) Tulad 6
annd
(Big Data Analytics and Artificial Intelligence (Al) in Logistics)
5 | YsgBvSamnisdanisidgumulugaamnssuuing 6
(Supply Chain Management Efficiency in Service Industry)
6 | madansUszaunmsalfliusnisluviildladaing 6
(User Experience Management in Logistics Value Chain)
7 | maysanmiswazmsdeansiiuinusssulussuuledadind 3
(Cross-Cultural Communication and Integration in Logistics
Systems)
8 | mnuduiusiudiiduladudessninauseme 3
(International Stakeholder Relationship Management)
9 | nagnsn1suIMIsIAN1TszUUladaRndUINITLUUYTAINTG 3
(Strategic Integrated Service Logistics Management)
10 | nseenuuunayn1sUssgnaldnagvsladafnduinisadiolnl 6
(Design and Application of Modern Service Logistics Strategies)
374 45
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1A1lAS951873%1 (Course Outline)

02810561  n1sdan1snIsaeanstindaiusTIulugsialud 3(3-0-6)

(Intercultural Communication Management in MICE Industry)

ddudl FIUALLDYN Fruaudalug
Us5818e

1 | vuiwaruunudiRdumsiansnisemsiiaianssadlu 3
ﬁqiﬁﬁﬂ,u‘ﬁ (Theories and Practices in Intercultural
Communication Management in MICE)

2 | miwssianuvatnwatemeiausssilugeannssulud 3
(Analyzing Cultural Diversity in the MICE Industry)

3 | SvdnavesimusssudenszuIunsoaniuuLazian1sulug 6
(Cultural Influence on MICE Event Design and Management
Process)

4 | msinnnagnsmsdomsdmiudiidulddudonanvans 6
Jwus33u (Developing Communication Strategies for
Multicultural Stakeholders)

5 | msdeamsanudauganisiausssulunuludssninsussma 3
(Management of Cultural Conflicts in International MICE
Events)

6 | maasnanudilasuiunazanseimmngsialuuiunmy 3
IUSI5U (Building Mutual Understanding and Business
Etiquette in Multicultural Contexts)

7 | maysanmameluladidviauazunanviosussulailunisioss 6
(Integration of Digital Technologies and Online Platforms in
Communication)

8 | iednsdledomaaiiountiuazmsdamsuszaunsalfidrsman 6
(Virtual Communication Tools and Attendee Experience
Management)

9 | wnlthmazanuvhmevasnmsdoanslugnamnssludsydy 3
Tan (Trends and Challenges of Communication in Global
MICE Industry)

10 | Mynsuwunagvisnsdeastuiamusssndaysannslunulud 6
(Strategic Integrated Intercultural Communication Planning
in MICE)

334 45
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02810571  NN3AANITIAUSTIUDIANTLULARIE 3(3-0-6)
(Organizational Culture Management in Digital Era)
feui s18azdYn Fruaudalug
U588

1 | nquguazuuiluiniunsdnnsiaussinesinslugamsugiandva %
(Theories and Practices of Organizational Culture Management in
Digital Economy)

7 NTIATIZAAIUPAINTNA LN TAIUTTTUIAZHANTENUABLATIATY 3
D9ANT
(Analyzing Cultural Diversity and Its Impacts on Organizational
Structures)

3 | esaanameTausss (CQ) waramziihduimusssud miuguims 3
(Cultural Intelligence (CQ) and Cross-Cultural Leadership for
Executives)

4 | nagnsnsuimsiausisussdnsiiiosesiumsiasuiamniiivia 6
(Organizational Culture Management Strategies for Digital
Transformation)

5 | medenismisdeansneluesdnsluuiunnsvhendraiausssu 6
(Internal Communication Management in Cross-Cultural Work
Contexts)

6 | mavimsianismsAsuasnetausssilugefiddia 3
(Cultural Change Management in the Digital Era)

7 | nmsdemsTausssulunsieuiuulauialaziiuailousss 6
(Managing Culture in Hybrid Work and Virtual Team Environments)

8 | nsldwaluladaddiauazunasrosulunisaduayuinusssusidng 3
(Using Digital Technologies and Platforms to Support
Organizational Culture)

9 | msRwednsglaanuaansalunsudiduseiuaina 6
(Organizational Development for International Competitiveness)

10 | meysanmsnagndinnsssuesdnssaniezilondedy 6
(Integrating Smart Organizational Culture Strategies for
Sustainability)

EXeEY 45
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W1lAsI5187397 (Course Outline)

02810591 S UgUISIVUNINUIANTTUNITUTNSHAZNITHOANTTEUINIAUUSSTY 3(3-0-6)
(Research Methods in Service Innovation and Intercultural Communication)

gdufl S189azIdun Sruaudialus
uss8n8

1| enunineeesnsidelaslsslnneeenisiveg 3
2 | LWUULKUBINITITY 3
3 | aruifisanseesnudse 3
4 | sudsuazauuiginilunisise 3
5 | mamsizsazdentyniluniside 3
6 AM9BBUlATITNNUINY 6
7 | madenngusiedislunuidy 6
8 n15auNuluN1sTIUTINTRYA 6
9 nsas1aadadielunsive 6
10 mimqﬁumwm%qﬁﬂ 6

574 45
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