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3.3 519991

(1) waandndAnwnaly laitfounn 24 wiwin
1. edndAnevhluiimunnusnuueiae un. 8 wiwin
01999111  INWAIAANTATNAENTUNIUNUAY 2(2-0-4)

(Kasetsart Creating Knowledge of the Land)
Fnennalsena 6(--)
2. s luiWanaussaus a3 fu lidssnin 9 wiefin
- UM sAsaTsAYATAULINA
- AUz
- snunsilugusznounis
3, edndnealuiivawaussouy litpanin 7 niefin

anunsyylunainsmsiseuiseaunangas (PLO)

- ANUNTIANITAULDY
- AU IUETSY
- AUINWEAISAR
(2) BRIV AN lsitfaendn 98 wineAn
2.1 Ay anizdeau 74 TInT)
01583111* 1158 MMINELaLRENITIENINNUTUNA 3(3-0-6)

(Thai Etiquette and Intermational Protocol)

01583112%  msdnnsgsiavieaiiien 3(3-0-6)
(Tourism Business Management)

01583113*  N15AANISEIAALTIUTY 3(3-0-6)
(Hotel Business Management)

01583114*  n15dAnsgInalud 3(2-2-5)
(MICE Business Management)

01583211 Tadadinduavmsdnnisalagumuiiiognanunssy  3(3-0-6)
UINg
(Logistics and Supply Chain Management for

Service Industry)

* g nlalugd

* 9103 Uiulse
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01583212**

01583213

01583214*

01583231%

01583261

01583262

01583263

01583311**

015833127

01583313**

01583331*

* sg3ntlalug

** §1e3y1UTuUTe

midamsseldlugeaivnssuuinig

(Revenue Management in Service Industry)
walulagansaumadmiugnaivnssuuinis
(Infoermation Technology for Service Industry)
msdansnislleslussdnsluanamnssuuinig
(Managing Organizational Politic for Service
Industry)
MSINUHULAE N THALAMINEUA1ENIeNT
viowfigaeenedabu

(Sustainable Tourism Destination Planning and
Development)

N13IANITIIUUINITAIUNLN

(Front Office Management)
N39ANITULLTIY

(Housekeeping Management)
NM5IANITULENNTOIMSWALLAS B3R

(Food and Beverage Service Management)
nsiansnunywduasiuusssuasinisly
ANAUNTIUUINIG

(Human Capital and Organizational Culture
Management for Service Industry)

MIvewaznIRAIAdmTURUIENBuN1TY Al

(Sales and Marketing for Modern Entrepreneur)

NIIAMIAINAYNTDENET NATIALAYEIEULRND

PAFTUNTTUUINNS

(Creative and Sustainable Strategic Management

for Service Industry)
MsInNINIviBReTgua ot 19diEy

(Sustainable Wellness Tourism Management)
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3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



01583341* n1sIAnsgsneaenslu 3(3-0-6)
(Airline Business Management)

01583351*  NISAANISINANTALAZIIUTIAY 3(3-0-6)
(Festival and Special Events Management)

01583361 n1sdAnTsMIAIHuLiDgAAMNTIIUT NS 3(3-0-6)
(Operations Management for Service Industry)

01583411*  wyfnssuduilaAuavniseanuuuysraunisally 3(3-0-6)
DNATUNTIUUIANS
(Consumer Behavior and Experience Design in
Service Industry)

01583431% msdminfuarmsiamsgsiniiiivtogaddu 3(2-2-5)
(Sustainable Tour Operation and Tour Business
Management)

01583490  @whadinw 6
(Co-Operative Education)

01583491%  sufouisidofiuguiiiognamnssuuins 3(3-0-6)

(Fundamental Research Methodology for Service

Industry)

01583492 Tasarumsdansmsvieadisrdeysannis 1(0-2-2)
(Integrated Tourism Management Projects)

01583497  duuwn 1(1-0-2)
(Seminar)
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LLaBNﬂU{]UGﬂQWHIUﬂﬂ'IU'U‘JSﬂE)'Uﬂﬁ'ﬁﬂ'IUﬂ'ISV]a\?LV\UTﬁ?@ﬂ'ﬁUﬁﬂ’]'i‘l/]f«l']uﬂ'\‘i

WiurauINMangesT Tureniaggeu At 1 duly lddesndn 300 9alus

* gyl mbid

** 9183UTUU T
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2.2 Ay nanwiziden Taitiaandn 24 nuefia
2.2.1 WdadenGeuneiviluauisinisianismsvieniiondaysunns
Litfosndn 9 wiefn Mndhethaseivideluil
neﬁu%mmi%’ﬂmﬁmwiaaLﬁlﬂ'u%auusm’mi
Ihdendeuseinanietiseindellil
01583314* m'ﬁ“fmﬂﬁm?aﬂwqiﬁaLﬁaqmamnﬁw%mi 3(3-0-6)
(Business Network Management for Service
Industry)
01583332* mMIsAns NI Tinannzs 3(3-0-6)
(Special Interest Tourism Management)
01583342* U3n1sULATeIY 3(3-0-6)
(Inflight Service)
01583343* ANuvaendy sy wazdetadunislu 3(3-0-6)
(Aviation Safety, Laws, and Regulations)
01583352* N13IANI3 B luuSunianie 3(3-0-6)
(MICE Business Management in Specialized
Context)
01583353* NFIANITIUADULATH 3(3-0-6)
(Concert Management)
01583362 mMsTLluLRaznIsIaNsNUTaEe 3(2-2-5)
(Catering Operations and Management)
01583363  msdndedadndugnamnsanuin 3(3-0-6)
(Procurement for Service Industry)
01583364*  msdannsgsialald 3(3-0-6)
(Wine Business Management)
01583365*  M3IANITFINITIUNIUN 3(3-0-6)
(Coffee Shop Business Managemenit)
01583366*  eesiandwavnisuniamedilyd 3(3-0-6)

(Longevity and Forest Medicine)

* g3 Un by

* se3yUTuyse
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01583367**

01583368

01583369*

01583496%*

N1S9ANTAMATNABERAIMNTTUUTNNS

(Quality Management for Service Industry)

nsdnnisadsslugnamnIsiuing

(Risk Management for Service Industry)

N3N INTAUAUINILHDEAAIMNTTHUINNG

(Luxury Brand Management for Service

Industry)

ﬁmmwwmqmﬁmmﬁmﬁﬁaaLﬁml,%dgimma

(Selected Topics in Integrated Tourism

Management)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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nguvINWETA

TdanSouseivainegiasieiuseluil 1

01356101

01356102

01356103

01356104

01356241

01356242

01356461

* sy nUalvid

* 913y 1UTUU T

mwelfusadesdiu |

(Elementary French )
sweldasadosdu i

(Elementary French II)
mwlSaeadosdu

(Elementary French II)
mwnlfuaadoiu v

(Elementary French V)
mS‘W\‘i—mi%ﬂmmmN'%I’&Lﬁmﬁam'iﬁami
(French Listening and Speaking For
Communication)
mwumaiionisinauelufiansisoy
(French for Public Presentation)
mufaeEnsvieadien

(French for Tourism)
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3(3-0-6)
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3(3-0-6)

3(3-0-6)



01356462 mwFaaadmsunTnuaafiuuasmina 3(3-0-6)
Fousuuuaiasdy
(French for Ground and In-Flight Attendants)

01356471 awdSaaanislsansa 3(3-0-6)
(French for Hotel Studies)

01356472 mwlSaaadmsugUsEneuams 3(3-0-6)
(French for Culinarian)

01356481 mwHFuAagsia 3(3-0-6)

(French for Business)

nguAMNTBILDTITY
ThdenFeuseivandiedseiveoliil wu
01357101 muwastiudedu | 3(3-0-6)
(Elementary German 1)
01357102 mwwastiudedu I 3(3-0-6)
(Elementary German 1)
01357103 mwneastudodu i 3(3-0-6)
(Elementary German lIl)
01357104 nwwessiudosdu v 3(3-0-6)
(Elementary German IV)
01357241 MIA-MInANIY LTI 3(3-0-6)
(German Listening-Speaking)
01357362 ﬂﬂUWLUBiﬁULﬁBQ?ﬁﬂIiQLL?N 3(3-0-6)
(German for Hotel Business)
01357363 mMwngesiuiiensviaaiies 3(3-0-6)
(German for Tourism)
01357364 mmmm‘sﬁmﬁamuﬁmmﬂﬁ 3(3-0-6)
(German for Tour Guides)
01357365 awneestiuiieaiugsianisiy 3(3-0-6)

(German for Airline Business)
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nauAwn1wgiy
TdenFeuseinanieguseivweluil wu
01358101  mwduiosiu |
(Elementary Japanese I)
01358102 mwndtuiasdu I
(Elementary Japanese 1)
01358103 mwnditudossiu i
(Elementary Japanese IIl)
01358111 mMuiuitugy |
(Foundation Japanese )
01358112 mmz\jﬁuﬁugm I
(Foundation Japanese )
01358141 miaaﬂLﬁwmmzﬁijmﬁanﬁﬁams
(Japanese Pronunciation for Communication)
01358142 m‘sﬁa-wvﬂmm:ﬁﬂuﬁugﬂu
(Fundamental Japanese Listening-Speaking)
QGHEL AR ET

TmaenSeusieiviandlageseivme Ul wu

01362101 MU |
(Chinese 1)
01362102 MU |l
(Chinese 11)
01362201 My Il
(Chinese 1)
01362202 MU IV
(Chinese IV)
01362301 MUV
(Chinese V)
01362461 mwﬁmﬁaqmmwnssumwﬁmLi?'im

(Chinese for Tourism Industry)
01362462 nyFuitesinamear

(Chinese for Tourist Guide)
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



01362463 M Iuienislsausu 3(3-0-6)
(Chinese for Hotel)

nudmnunineiiemsaeasduiuramszimea
ThdenGouseivandetisedndslud wu
01363111 deauazsruudsslunwingdmsvrinalsene  3(3-0-6)
(Sounds and Sound Systems in Thai for
Foreigners)
01363112 Thensallnedmsuanatalszine 3(3-0-6)

(Thai Grammar for Foreigners)

01363121 msia-yanwilve | 3(3-0-6)
(Thai Listening-Speaking 1)

01363122 msita-wantwilve Il 3(3-0-6)
(Thai Listening-Speaking II)

01363131 nsgunwlng | 3(3-0-6)
(Thai Reading 1)

01363132 msgnuMwlng I 3(3-0-6)
(Thai Reading II)

01363141 ms@eunwlng | 3(3-0-6)
(Thai Writing 1)

01363142 maloun1wlve | 3(3-0-6)
(Thai Writing I1)

01363223 msWe-wantelne i 3(3-0-6)
(Thai Listening-Speaking II)

01363233 Mgl i 3(3-0-6)
(Thai Reading IIl)

01363243 mstfiguntelne I 3(3-0-6)

(Thai Writing 11l)

01363201 nsaununT ngludindseaniu 3(3-0-6)
(Thai Conversation in Everyday Life)

01363363 mwlnefunisveadfiondeinusssy 3(3-0-6)

(Thai Language and Culture Tourism)
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naxAMEELY

WdanFeusedrandiegseiviaelul wu

01364115 Muau | 3(3-0-6)
(Spanish 1)

01364116 Mwau i 3(3-0-6)
(Spanish 1)

01364211 mwau il 3(3-0-6)
(Spanish 1Il)

01364212 mwau v 3(3-0-6)
(Spanish IV)

01364241 MsaunuIAMwIEUY | 3(3-0-6)

(Spanish Conversation 1)

01364261 nmwauiionisvieadien | 3(3-0-6)
(Spanish for Tourism 1)

01364262 mwauiiemsvieadien I 3(3-0-6)
(Spanish for Tourism 1)

01364263 mmaLUuLﬁaqiﬁﬂﬂﬁiIiaLLiu 3(3-0-6)

(Spanish for Hotel Business)

nguATINBUNNE
Tdendousieinaniegrenedvseluil wu
01395111 AUNMTGINA | 3(3-0-6)
(RBusiness Korean |)
01395112 AYUNNETIAT | 3(3-0-6)
(Business Korean II)
01395141 AUV UNUATINA | 3(3-0-6)
(Business Korean Conversation 1)
01395142 FUNUIATWNMAGIAT |l 3(3-0-6)
(Business Korean Conversation II)
01395211 AWNNINATINT I 3(3-0-6)
(Business Korean |ll)
01395212 AMWNNRTIAR IV 3(3-0-6)

(Business Korean IV)
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01395221 mMsshunmenuiiiionua1Tn | 3(3-0-6)
(Korean Reading for Career )

01395461 mmanﬁlﬁaqﬁﬁmnﬂﬂsuﬁm 3(3-0-6)
(Korean for Hotel Business)

01395462 AN mALessRmMsdu 3(3-0-6)
(Korean for Airline Business)

01395463 mmmmﬁtﬁa’qsﬁ%mwiauﬁm 3(3-0-6)

(Korean for Tourism Business)

(3) MwUINIYEONLES laddoundn 6 T AVetInl)

o ar ¢ o s A IJ = - d s
3.4 mﬂuﬂuwuﬁnwanqmaumﬂmaau’luﬂmz/mmmawaqamuu

3.4.1 wuaniv/nguivy/sednluvangasiilaseulasamy/nadv/mangnidu

- 1R lunIn AN Y

- PeArlunndviamedion Wun ngidnguivavdiuea nguivniwiesi

naEdvIndty narimaiwdu ngivinwiveiieniseansdmivem

AeUsend nguivinw wasaunguiviniyinivg

a P a a kY = a 0% a s a
3.4.2 vundv/ngudv/seivlundngasiiageulinmuz/naivy wangnsou

Laidl

3.5 A193U185183%0

3.5.1 seAnidusiaivivemangns

- s lunangns

01583111

WsemingwasianIsseninasena 3(3-0-6)
(Thai Etiquette and International Protocol)
InguvnwsEiRmansuazimusssy Arlleulng Sty
waznwny ansevilngluuiunnisuinisuasnisisaiien A8msineluay
fsRFuaznumaut ASmainerfuswied wasnisusanieniuyszndlng
wyinussTuarsnssEniaUssme usemvnanisyaLarnsdeatsiiy
Tausssd WEN15N19g3A0 s muuliiza1msinguarunn@ nsReusy
wnyAend Jelianatasuiausssuluviunlvauazuiuigd usenly

msvinuluesdnsnyinusssy sanwuuiitnislurunisviesdien

* g3 Unlnd
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01583112**

* sqp3ynUnlngd

* 519391U5UUge

Historical and cultural foundations. Thai values, social
hierarchy and body language. Thai etiquette in service and tourism
contexts. Thai ceremonies in state and religious ceremonies. Royal
ceremonies and traditional Thai dress. Multiculturalism and intermnational
ceremonies. Diplomatic Etiquette and cross-cultural communication.
Business Protocol. Thai and international table etiquette. Welcoming
foreien euests. Cultural mistakes in Thai and international contexts.
Etiqguette for working in  multicultural  organizations.  Designing

ceremonies in Tourism.

nsdansgsiavieadlen 3(3-0-6)
(Tourism Business Management)

AUNUIY Iﬂiaa%’mmzmiﬁ'mnﬁqsﬁwmamawﬂiimiml,ﬁm
fwuinisuasgramnssuieaiien antunissitagiuuazuunlduves
QRAMNTINYIDNTYY guasinIenIsvio iy wofinssuosinviaaiien
NANSENUIINNSYINTED uuaRniierfunsIuRULAZA N1sviBuTien
Uszinnuardnunrredudazesausynauresgaamnssiviondins glimans
Wen1svioaiien unumniifiuaraiuiuiinveuvesiguazasdnsly
geammnssuvinafiensefumAnazuuni finsAnuuonanud

Meaning, structure, and business management of the tourism
industry. Evolution of the tourism industry. Current situation and trends
in the tourism industry. Tourism demand. Tourist behavior. Impacts of
tourism. Concepts of teurism planning and development. Types and
characteristics of each component of the tourism industry. Tourism
geography, roles, duties, and responsibilities of the government and
organizations in the tourism industry at national and international levels.

Field trips required.
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01583113*

01583114**

* sggntalng

** grgfyiulse

MIIANTIgInalTIusY 3(3-0-6)
(Hotel Business Management)

AMUUL18355A9T5aus0 Uszinnaalsausy 15995 AuYes
Tsausn Tassadsesdnsvadsusy wihiluayauuinveutewaasunun N3
vinsiiduda nisdanisgnéndusius wunltesgsialsausy anuvime
ypegsAalsausy audduuarnisdanisdanndon 15581035 U TN
wunaennlugsialsawsy

Overview of the hotel industry. Hotel classification. Types of
hotels. Hotel organizational structure. Departmental duties &
responsibilities. Service excellence. Customer relationship management.
Trends in hotel business. Challenges in hotel business. Sustainability and
envircnmental management. Professional ethics. Career paths in hotel
business.
msdansgsialud 3(2-2-5)
(MICE Business Management)

gaamnssulud nisdanisuseau mseufieaniiodusela ns
IAN1TUFNNUIMEENTTUTETUTYING N1TIATNTTANITUAYIULARIFUAT
N130DALUULAEINUNUNIUBLIUA N15TAYUUTEIIMRATAIUANALNY
nInanaLiissuarIamaneYatenislud nsuseanunuiugidulagdiudes ns
uinsanuiiuagladafind nasudwisaudedunulug aruddulunsda
ailad msiaunmsvieadienlud wnlthuasuinnssilugnamnssulud ns
Usziliunavaanulug

MICE industry, meetings management, incentive travel,
seminars and conferences. Exhibition and trade show management.
Event desien and planning. Budgeting and financial control. Destination
marketing for MICE. Stakeholder coordination. Venue and logistics
management. Risk management in MICE, Sustainability in MICE events,
MICE tourism development. Trends and innovation in MICE, MICE

assessment.
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01583212**

* greynliuss

Tadafnduaznisdamsviuldgumunisvisaisauazuinig 3(3-0-6)
(Logistics and Supply Chain Management for Service Industry)

AnIng a9rUsznau Tassadeszuuladainduinag n1sidenles
fudwnaneiu nsfnauladentld msvudmasun nsvudmiadt msvuds
M1987177 N5 RLLATaTIEN TTNd e uTisn n1sTRdedadne wazns
UIM3ANNANRUSAUAAT M5TANITARIAUATLAEALAIAIATY N1TINIUNY
Funuuazmsianmauds ssuudwineRalnsansuay GDS melulafladafnd
wazuianssuuing ladafnddieauazanudiy madesednsdfnw

Definition component structure of service logistic system.
Linkage of supply chain. Selection. Land transportation. Water
transportation. Air transportation. Planning transportation network,
purchasing and procurement, Customer relationship management.
Warehouse and storage management. Planning for costing and pricing.

Ticket selling system and GDS. Logistic technology and service

innovation. Green logistics and sustainability. Analysis case studies.

m3dnmsselalugnanvnssuuinig 3(3-0-6)
(Revenue Management in Service Industry)

nsusmsselalugsiauinig ﬂaqwémiﬁv'aiﬂm NITLUSNFURAIN
N13AIANTIIATINABINT NITUTMTAUAIAIATY NMITAATIVBINN N1TAIUAN
nsaee s18ldreiein seuuuInnsneld meleseideyaiienisindule
msiwdszavinminls wodnssuduslaasauBaeguuassn welulad
ativayunisiamanele

Revenue management in hospitality. Pricing strategy. Market
segmentation. Demand forecasting. Inventory management. Room
allocation. Booking control. RevPar. Revenue management system. Data
analysis for decision-making. Profit optimization. Price elasticity and

consumer behavior. Technology in revenue optimization.
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01583213**

01583214*

* s nlalug

** 518939 UTuUSe

wialuladan saunad i ugeaInsTuuinTg 3(3-0-6)
(Information Technology for Service Industry)
walulagasaumanazunumvesanaluladlugaaivnssunis
' = a ¢ - a
WouieIuazuingg 52UV wazedAUIENOUTDNATOYIBABNAILADS N9
£ ' a Y 3 o a =
Uszgndliszuvansaumasing q lugsia nmsdanisgiudeya nisdadulan
Tuinfeunltedeya n1sldwaluladadenailunisfauivszaunisal
unvieaiion misenuuunumanisldmaluladieiuyariuazUssdnsnm

lugsiauinig nguuneuasasusssusmumaluladaisaumna nsdifinw fn1sen
uj

S5

Role of information technology in the tourism and hospitality
industry. Computer network systems and components. The application
of wvarious information systems in business operations. Database
management. Data-driven decision-making. Modern technologies and
technology-driven solutions for customer experience development.
Legal and ethical issues related to information technology. Practical

sessions and case studies.

nsdansnisidleduasAnslugramnssuuinig 3(3-0-6)
(Managing Organizational Politic for Service Industry)
sysumAreIngAnsTuaydluainislugnamnssuuinig n1swle
AMENeTInIne1vesuyydlusdnis nsidleadnvuenidiauineives
B3ANT W ANTIUMNTRILNGTINEIANT NaufinudungAnssudnisidies ns
uAuwgAnsauuyedlussdnis wiauagnisldundedng anuduius
sevinlanuanalukursuaulasaiiesdnms aruduiiusseninedann
yanalunisalasaiieesdnig anuduiusseningaluesding uuuy
YaananuMIdindlusinnms Anudauwdsaznsusyanudsyloadluasdnis
Individuals behavior in hospitality organization. Understanding
individuals psychology in hospitality organization. Understanding
organizational sociology. Behavior according to organizational culture.
Game theory and political behavior. Controlling organizational behavior

of individuals. Power and power acquisition. Individual relationship in

a7



01583231%**

01583261

R RN RITHTIEN

horizontal dimension based on oreanizational structure. Individual
relationship in vertical dimension based on organizaticnal structure.
Relationship between group within organization. Format of political
game in organization. Conflicts and coordinate benefit within

organization.

@ ' = WA
NMFINLHLRAENTTRIIAMINEYAEIIN S e edoedstiy - 3(3-0-6)
(Sustainable Tourism Destination Planning and Development)

UNUILALANEIAYUBINTTINUHUIANINEUR 1N LUIAANITINS

WHUNTYBATEY 299358 TnveaganineUatenienIsviaaiier MIaIATEig

. b

daulddude nsvssdundnennsuasfneaimtesitudl nsnsunudeiud
wagssduniinig ulsuienisiediisanazssanivia unannsiauiedn
deduluudunnisvieadien Lurfa Smart Destination AsildUs YD IYUTY
msinmsnanssnuiuandounas Tausssu N15DBNMUULHURRIUNANLNY
Uanena NsInvindaiaualNuia

Principles and procedures of tour guiding for both domestic
and international. Costing and pricing. Selling tour program. Tour guiding
operation for both customer services and tour guidance. Coordinating
relevant units, evaluation and controlling tour guiding quality. Holisticity

in tour guide business. Accounting and financing. Strategic management

for tour guide business. Practicing based on true scenario. Technical visit.

MyTNSNUUINISAIUN 3(2-2-5)
(Front Office Management)

Tnseadunsuinsnu wazgduuunisaiivanudumiivedlsausy
nsdanisaein n1sfudisesieaitn n1sfeausu nsamezideudain ans
Jausnisaudunisy n1susnsteya nistuindeyanildane n1shuviasin
msg1seRu Jymilunisudnisuazuuamienisudly ssuvatsauma msiy
gomiuas nsliteyadeadditomsdamsnuuimsdumi msdansseld
nsdnn1samnn Jgyuilunisdnnisuazuuimisuily $n158nU 08 uavi

MsANILananTuN
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01583262

01583263

Management structure and operational patterns of hotel front
office. Room management, reservation, reception, registration, luggage
handling services, information services, expenses posting, checking out,
payment, service problems, and solution. Information systems, software
application and statistic information applied for front office
management. Revenue management, quality management,
management problems and solutions. Practical training. Field trips

required.

N13iANITULLTIY 3(2-2-5)
(Housekeeping Management)
1A59a5 1A NSANIUILUBILNUNITUNLTIY FNEUEIaNIZTBY

o

Tanuavgunsaldmivanuuiiiu nsdansTanasndaagaunsalluwnunaiuy
dhuudvy MwiauazeIn N133AN15ReE NMIUTMITUYARATULNUN
wilt msfiuuagatuaunsadvuuitiu nswaletymlunsunuaidiu
insHnUAUR Insfnwuenaniui

Structure and operation of -the housekeeping department.
Characteristics of hcusekeeping equipment and supplies. Manageament
of housekeeping inventory and equipment. Cleaning function. Linen and
laundry room management. Housekeeping personnel administration.

Directing and controlling housekeeping operations. Problems-solving in

the housekeeping department. Practical training. Field trips required.

mMsfansnuUinIsoMISHALIASeIAY 3(2-2-5)
(Food and Beverage Service Management)

19T NNTUIMINULAE FULUUN SR U IMNUN M TUaY
1SRl E‘ULL‘U‘Uquﬂ“r:}mzﬂiBU’JUﬂTiLLaxL“ﬂﬁﬁﬂﬂ’ﬁ‘l.l%ﬂ’ﬁ@'l“ﬁ']‘ma:il,ﬂ'%zé}\flaln
msdaifzants nsnaeieshy Jymilunsuinisuasuuamemsudle n1s
PNUNUTIZAITDINIT NMTARAUNULATAIVANAUYY N15T3An1TTeld A3
Jamsnunmdgmlunisdnnsuazuuamisuile imsfnufifnisfneuen
anui

Management structures and operational patterns of food and
beverage department. Patterns, characteristics, procedures, and

techniques of food and beverage services. Table settings, making mixed
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01583311**

01583312*

** s1e39TuUT

drinks, service problems, and solutions. Menu planning, costing, and
cost controlling. Revenue management, quality management,
management problems, and solutions. Practical training. Field trips
required.

N9IANTNUNY B LAY TR TINBIANITLURAENTINUINS 3(3-0-6)
(Human Capital and Organizational Culture Management for Service
Industry)

USunvasasdnislugnamnssuuinig sviwaveslynUseivgad
fan1sufUReuveIyaansluefn1sgsnauinisuaznIsimuaulauieau
NININTUYLEITDI0IANTTUSIAIVINT Ay AnudAny wnARAEITU
VuNywlugnamnIsuuInIg TausIIHDIANIS mw‘smﬁmﬁﬁuuﬁﬁuadﬁmi
gnszuaun1slunsdansyuuyed n15asIvN MIAREon n1sinausuuag
Wmudneamvemunyed nsuszliusan1suf iR n1sinnisAmeuuny
wseuduLS mawmwamedun madilangRngsesdns maSuunaantin

Context of organization in hospitality industry. Effects of
artificial intelligence toward practicing of employees in hospitality
organization and human resources policy. Definition importance and
concept of human capital in hospitality industry. Organizational culture.
Integration of organizational culture to human capital management
procedures. Recruitment, selection, training and development of human
capital. Performance appraisal. Compensation management. Labor

relation, Leadership development. Understanding organizational

behavior. Life-long learning.

nsekaznseaIndmsugUsnaunsyaly 3(3-0-6)
(Sales and Marketing for Modern Entrepreneur)
NILUINTALNNTUIBUAEAISRAIRMAITRIAURR@MASIUNTS
viouflruaznisuinig 3une Lwﬂﬁﬂuasnawﬁ‘mﬂﬁuaammﬂ AIATIZ
na1n woAnssuuilnm daudsrauniimsnain AsAeEIMINIIRANALUY
YIan1s N13UIMmsUsEauNSaivesgnd uasnagnimsastnnuduiiusiy
ané1 nsuszgndldiniesdonazmaianisnisnainatelniieiiu

YszangamlunisuiswagniseankuundniusiusnisineAdeaiawansenune
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01583313**

** gyuiul

dawindeunasni199siin nsafreanuliiuisunianisudedulunaianis
Veuimaruimanslusyiuieaiunagssiuumi

Sales and Marketing processes pertinent to the Tourism and
Hospitality Industry. Sales methods, techniques, and strategies to
increase revenue, market analysis, consumer behavior, marketing mix,
integrated  marketing  communications,  customer  experience
management, and customer relationship strategies. Application of
modern marketing tools and techniques and green design & green
product development to enhance sales efficiency and create a
competitive advantage in both local and intemnational tourism and

hospitality markets.
o a ¢ v ¢ o o a
N13ANTTLTINAYNTRE AT NAIIAURZEIUULNDRAETNTINUING 3(3-0-6)

(Creative and Sustainable Strategic Management for Service Industry)
w&nN13 wuAn uasnsruuMsIanndnagniivssgndldly
qmawniiwauﬁmLLamﬁmi NIFUATIAFNTWUIAADUNNTIAD N1TINUNY
nagvsuazn1siMuAnagns n1sAnliseuy n1sldanuAnainsassaluns
Waunagnsnisutstuegradsbu uianssudeaieassdifieainudaiy nns
Ufudamunginssudusina nasldmalulaglunisaiuannulaieu nis
AndunisasmImuAunagns m%é’ﬁﬂﬁﬁﬁa’;LLazmﬁmﬂﬁmiLﬂaEJuLLUm
msUszfiunanagnifiiluldadsrunsdfinwuasfanssudiansgsia
Principles, concepts, and processes of strategic management as
applied to the tourism and hospitality industry. Business environments,
develop strategic plans, and formulate strategies using systems thinking
and creative approaches to achieve and Creative innovation for
sustainable competitive advantage. Adaptability to consumer behavior,
leveraging technology for strategic benefits, and implementing and
controlling strategies. Green leadership & change management Case

studies and simulated business activities.
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W i a o a
ﬂ']'i"aﬁlﬂ']'iLﬂ'ﬁB‘mElﬁﬁﬂi]LWﬂQﬂﬁ']ﬂﬂiﬁll'U'iﬂ'ﬁ 3(3-0-6)

(Business Network Management for Service Industry)

o s 1 as 1 4* -
ATUEIALY AAUNUY YOUATULLALNITIANISIAS DUNBLNET TN

]
UInns sruvilinadvesgsiauinig dnvusnisdianineuayIningves
fusznaunts Yadeiidamasanisinnisiedetiegsne didiulddrudely
WiavgsAa JULULTBAT TSR NsUsEyndnIsianIslanagnsiunis
afrundodiogsia n1sdnnisanudaud msaiiaudduliiueiode
3309 Ve sasaIReses Anuduiusseniuesetegsiatuaiessaulu
m3Usznaums dnvurveasatnegInaluuIunamg IamusT sy

Importance definition of network and network management for
hospitality business, Ecosystemn of hospitality business. Sociology and
psychology of entrepreneur. Factor influencing business network
management. Stakeholders in business network. Format of business
network. Application of strategic management for initiation of business
network. Conflict management. Establishing sustainable business
network. Negotiation skills. Relationship between business network and

business ethic. Business network in specific social context.
M3IAN1INTYiD AL TGN TNEE 988 3(3-0-6)

(Sustainable Wellness Tourism Management)
& T e
wwaRnnIsviaLfisndeguanegedetu Ussanuas sUuluuTesnns

Noudend@unin wginssuuazusigelavestdnvioniivnfaguam nns

os as

¢ ' < -
E)E]ﬂLL‘U‘UU?Sﬁ‘Uﬂ’limﬂW‘JWBMME]'JLWBQSUHTDB NITIANTTININYINTURAE

vl

Awanaouagesulinvou nislidrusinvesuyunazgidiulddiude ns
AWauuinnssundnfusiuarusndEunm wImaatessiuasnnIguly
PPAMNTTUNTVBUALIEUNIN N1TUSHTUNANTINUNMAUATYFAT deAn uae

a v alet Y ' o a
AILLINEDH NIRUFANWINIIVANITAIINDIUNGD L’UGQ‘U.ﬂ’IW
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* 513 nmluml

Concepts of sustainable wellness tourism. Types and forms of
wellness tourism. Tourist behavior and motivation in wellness travel.
Designing  wellness-focused  tourism  experiences.  Responsible
management of resources and environment. Community and
stakeholder participation. Development of innovative wellness products
and services. Ethical guidelines and industry standards in wellness
tourism. Impact assessment on economy, society, and envircnment.

Case studies in wellness tourism management.
N35IANITNMIVIBLLAELRNIZAY 3(3-0-6)

(Special Interest Tourism Management)

AMUMENG WUIAR Uszinnvesnisvieafisaemisdiy n1svieaiiies
\Bagun nMsvianfiendsfinn msm'auﬁa’mgwm mMsvieufisaiianisuay
nMsviealndeiausTsy nveufisulwandy nsvieaflendanuns ns
vioainnFeying Jinseianuseinsvesnatniawzngs nagnsnisinnng
LagMITALNAUALAZUINNS MseenuuuUTzauMsaiioufisianisdiu ns
MR IR M3as1aaTete unuvestrulugsiavienisaiawisiiy
fimsfnwuenaniui

Meaning, Concepts, Types of Special Interest Tourism. Health
and wellness tourism. Sports tourism. Luxury tourism. Sleep tourism.
Cultural tourism. Adventure tourism. Agritourism. Ecotourism. Analyze
the needs and behaviors of niche markets. Management strategies and
product and service development. Design of specialized tourism
experiences. Marketing planning. Network building. Role of local
communities in the development of special interest tourism businesses.

Field Trips Required.
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mMsIen1sgineEensiu 3(2-2-5)
(Airline Business Management)

ﬂWw'i’mqmmviﬂ'i'i:uﬂ’lsﬁuuazﬂ’nm%auiﬂdﬁuﬂ’l'iw'ml,ﬁtn
lassadngsisaienislu Yssanatenistu wavlunagsna ITmuinisuas
wwlinlugeamnssunistu lassadiauinduuagseuuasnamieeInie
muvasnsvuazngieileulugnaivnssumsdu NAYNISNIINAINTDIAIENTT
Tufunsdaaiunisviendiens msudmsseld seuu GDS ey n1sdans
ms1edu nsuinisgsiu wazaietiadums nstunagduyulugsianisiu
Usgaumsalglagans uarnsuinisuuuysanms msdansingaluanenisiu
Anwuenaniui

Overview of the airline industry and its connection with
tourism. Airline business structure, airline types and business models.
Evolution and trends in the airline industry. Airport structure and air
traffic system. Safety and regulations in the aviation industry. Airline
marketing strategies and tourism promotion. Revenue management.
Basic GDS systems. Flight schedule management. Fleet and network
management. Finance and cost in aviation business. Passenger
experience and integrated services. Crisis management in airlines. Field

study.

uimsuuiAdesdu 3(3-0-6)
(Inflight Service)

mma‘ﬁﬁ’zymaamﬂﬁu%msuum%mﬁu funouuaynsruaunig
Uinsuuilendu Ussiavemns wiesiy uardufiasnnnd avwdsugndn
wazauasEundiuauLAnAnI i musIsy nsAeasuaznisudly
anunsallamenin wmsgrumlasadouarguninignidu Anudasndy
3y msuimsdanisdlaeansfiviy woinssuglaansuaznisdanisensual
MIPUAFINNGNITBLEZNITIANTAUATEN NMsinTeudadiasauludiums
anise Andfdidluanunisairassiuninulaeade InufoRmsliuinis

WUUATUINAT Mivssdiunauasasviounsiseuianlszaunisal
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The importance of in-flight service. In-flight service procedures
and processes. Types of meals, beverages, and duty-free products.
Customer knowledge and cross-cultural awareness. Communication and
handling of special situations. Safety standards and emergency
equipment. Aviation safety, management of special needs passengers.
Passenger behavior and emotional management. Cabin crew health and
stress management. Preparation for cabin crew job applications.
Repeated practice in simulated safety situations. Comprehensive service

practice, assessment and reflection on learning experiences.
anudasnsiy nguune wastedirunisiu 3(3-0-6)

(Aviation Safety, Laws, and Regulations)

ANuUaAfuaTuN1TUY m‘sﬁ'mmim'mLﬁaaluqmaﬂuniiumﬁju
2aANsIEmIIUsEWARIUMTTY NYruen1sTusenInUsema nguanenisiu
wasoulne ngszifouvnasinmsgiuaulaends aUfvnuavgURnisnidu
150U SYUUAISII8IUAINEEY 258535 UUATAIINTURRTDURIUAIIY
Uaeass Mmansinasuaulasnfuniaauy unumvesiguasujiRnuiu
30U nssviiannginganiunnulasaieninisiu

Aviation safety principles. Risk management in aviation.
International aviation organizations. Thai civil aviation law. Aviation
safety regulations and standards. Aviation accidents and incident
investigations. Safety reporting systems. Safety ethics and responsibilitie.
Airport and airline safety audits. Government roles in aviation oversight.

Emergency response in aviation safety.
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NNSIANITINANIALAZIUNLAY 3(3-0-6)

(Festival and Special Events Management)

ANUNNNY UTENN BN LLﬁS‘OGﬁU‘i%ﬂ@UWJBN’mmF‘iﬂ’]‘aLLﬂS
ﬁﬂﬂiﬁﬂﬁm‘lﬂtﬁ@ﬂ’ﬁﬁ@%ﬁﬂ’] ASDDNLUULUIAAFIRTUNITIRIUVIANIALAY
AanssuiLAy NSEUIUNISIANITIASINAG NITINUKY  N1SEUESUATTAAIA
ﬂ’]‘iﬂu’]WUﬂLLaﬁiﬂ’ﬁﬂ’JUﬂ‘M\1‘U“LJ'§$3J'1§U ﬂ’l‘iU%'ﬁ’l'ﬁﬂ'ﬂNLgﬂd MAtANIS
Usganunuuazmsunlatdyut msuszifiuranaznisdayiisieau dn1sdnw
uananuinazAanssunisFeuiananiunisalods

Definition, categorization, attribute, and component of festival
and special events for tourism. Concept designing for festivals and
special events, Project management procedures, planning, marketing,
defining and controlling budget. Risk management. Technique for
coordinating and problem solving. Evaluating and reporting. Technical

visit and true scenario learning.
mMsdansiudluusunaniy 3(3-0-6)

(Mice Business Management in Specialized Context)
n3aaNslugluuIunaniy N1sIAEdTINIs NIsHRNE 1K way
wealulad nisinauluilisssesuaziufiianie n1simsievaudsas

& o

To91in auddulunisinenu masenuuvianssumunguidmane nsys

LT}

UIN1SANAAS DTN NMSUIMISIUUSTINALaENSNENS Ussaumsalidnsiu
nzngy usanveslud nsiidudanvesguru waluladaduayunisdn
Al

MICE in specialized event contexts. Destination management
for niche events, academic, medical, sports, and tech conference. Risk
and constraint analysis. Sustainable mice practices. Stakeholder
engagement. Budeet and resource planning, community-based MICE
planning. Event legacy and social impact. Customized attendee

experience. Venue adaptation in non-traditional settings. Technology-

enhanced event design.
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MIIANTTIUABULATH 3(3-0-6)

(Concert Management)

UnganaInnITUANATUALNITIANITIIUABUIEATA N1T1IUNY
wwAnuavnagniluslunnunsudin Minnginatadminenasnisdnang
sULuUIU nsdendauiiuagnisuimsiuiivauans svuusmunetnTuas
NSIANTSEY MsUSMsunuLasANUFNRUSUSIUY WAtANINEs: was &
Foe 210 1T uazATeaRINY NsTansTTnouAdnuazn1sUsEauURY
anuiiang 4 MITNAYYIATDMNUA N15IULNLIUYTEUIILAEN1TATUAY
AU nsiasiziaadunuiazniniuidesdu nisdanisinngnidu
maendy wazUssiude niddnw mathiausurununoudsn

Concept planning and concert promotion strategies. Target
market analysis and event format design. Venue selection and venue
management. Ticketing systems and crowd management. Team
management and labor relations. Production techniques: lighting, sound,
visuals, stage, and costumes. Concert tour management and
coordination with wvarious wvenues. Contract drafting and legal
requirements. Budget planning and cost control. Break-even analysis
and basic financial planning. Emergency management, safety, and

insurance. Case studies and concert project presentations.
M3INIIMIANTUNINULND AN TTUUTNT 3(3-0-6)

(Operations Management for Service Industry)

A
o

wannsilasrurasnisaniiunulugnamnssuinig vianasay
11521989 N158519YAANAYN N13IUNUNTHARLAEANLADINTTAR 13
weonsal N159ANISAUAIAIARY N15AIVANANAIN N1sTnadunisTiuing

nsUsuUgessuuMsiuIms nTaifne
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Principles of operations management for service industry.
Location and layout analysis. Value added. Production and material
resource planning. Forecasting. Managing service inventory. Service
quality control. Managing waiting lines. Improvement of service system.

Case studies.

nssfiunuuarnsiansudaEes 3(2-2-5)
(Catering Operations and Management)
gﬂLLUULLazaaﬁﬁJssnawaam‘sifﬂL?:mﬁgﬂuu,awanamuﬁ
ASTUIUATINULHUABAAEET N1591TUHUTIBNITOINITUALLATIAY
nsidenaniuil gunsal uazyaaIng n15LasINdeTesRUNYIBAILT
Weardes nisdwndunuuaziuuasIan s EIAENS Bud AL
gunsal yAaing wazuHUNTsU3NTsTuuERAe AIATUANAUNULAE AN

A15USNIT NSUTLTUKNAIUIALAEE NISRATALATNISAESUNITAAIAAINSY

3
a (=

gsnadaiaes dnsinufoR uaznsAnKUEnARU

Patterns and components of banquet and catering. Catering
planning processes, menu planning, site selection, equipment, and
staffing. Negotiation with related organizations. Costing and pricing.
Venues, equipment, personnel, and on-site service preparation. Cost
and service quality control. Post evaluation. Marketing and marketing
promotion for catering businesses. Practical training and field trips

required.
msdndedndndlugnamnisuuinis 3(3-0-6)

(Procurement for Service Industry)

mﬁm%@%Tmm’luqmmmamﬁms MINHUMITate nsuseidu
AINABINIT NMIARLABNKYE mﬁm%@ﬁmaqwé NNsUSMISdaYT 38535
lun159ade n1sdndedaniagnadsiu nisdadenuszuudidnnseind
113959950 N1IAIVANAUYY NITAIUANANNINAUAILAZUINNT N1TIANTS
duAiaends sinsldguniulugsfiauings msainanuduiusiugue

walulaglunuinie

58



01583364*

01583365

* sqg3ynlnlug

R AL RITHTITEN

Hospitality — procurement.  Procurement  planning.  Needs
assessment.  Supplier  selection.  Strategic  sourcing.  Contract
management.  Purchasing ethics.  Sustainable procurement. E-
procurement. Cost control. Products and services quality control.
Inventory management. Hospitality Supply chain. Vendor relationship.

Procurement technology.

mMsinMsgsnalay 3(3-0-6)
(Wine Business Management)

gaamnssulad vasldguniulad nsudanaruszianeeslad
mseatalal woinssuduilanlind nsassuusudlnd n1sdanisgsialnd ns
dioanuarnsiszvinaUssma ngmineuagasesssulugsiolnl msviewdien
o Tadfugmanunssuusnis msmausugsialind mudadulugsislal

Wine industry. Wine supply chain. Wine production &
classification. Wine marketing. Wine consumer behavior. Wine branding &
positioning. Wine business operations. Wine trade & export. Legal &
ethical issues in wine business. Wine tourism. Wine in hospitality

industry. Wine business planning. Sustainability in wine business.

N53ANTTEINTTUNIUN 3(3-0-6)
(Coffee Shop Management)
wdnnsuimsdanisgsiadiuniuegraduszuy FausiLIAANTg
Budugsna Anvuualfumaianuruaznginssuguilan 3aunnisveeiu
Aun gUuULLazaAUTENRUYRINIANTUTIATIUNIUN NTINUKUGINT

o a

MIBBNKULIIL Nsidenyiia n1sdanswywazingiu MsmuauAuyuLaL
P nsruaUMsIRmTeueIsshuiidulseneureanusluazin3a iy
nmsiamingiusdisdsBulaznsanvezuaznssleda msuimsyaains ns
assUszaunsaignAn wagn1suszgndldimalulagluimunium wiestnuum

Tuaaunisaidnass
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An in-depth exploration of systematic coffee shop business
management. Business Model Canvas for concept development and
market feasibility. Coffee market trends and consumer behaviors. The
evolution and various models of coffee shop businesses.
Comprehensive business plans, including financial projections. Store
layouts and select optimal locations. Menu and procure quality
ingredients control. Sustainable sourcing and Waste reduction &
recycling. Human resources management, customer experience
management and technology applications. Case studies and practical

training through simulated scenario.
aysianiuaznisutamedill 3(3-0-6)

(Longevity and Forest Medicine)

w&nN13 LA uazdatedidwmanoauiengBusnedrsiiannm
(@g5imd) wgAnssun1sanfiudin vgujanugy 81113 N1509NANAINTY
HUNTNIR NITUBUNGY warAundey wuamsnisthdasmetildl niseuis
NNTAAANIATYA N1SIETHASI9TYUUNTANTY HANTENUTBIETTNMARDFUAN
NM3AANINAMNNAINUAIENNTINMKATEUNAMTBITEUUTNA N1TBBNUUY
Aansauthialutn msussandldludavioniiondsqunnuasguey Tnisdnw
wonan Uil

Principles, concepts, and factors contributing to longevity and
a high quality of life. Lifestyle behaviors. Theories of happiness.
Nutrition. Physical activity. Mental health. Sleep and environment.
Forest therapy approaches. Forest bathing (Shinrin-Yoku). Stress
reduction. Immune system enhancement. Overall health benefits of
nature exposure. Biodiversity and ecosystem health tracking. Design
forest-based therapeutic activities. Apply these practices in wellness

tourism and community-based tourism. Field Trips Required.
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nsdrN1IRNMLADTIAIUTNS 3(3-0-6)

(Quality Management for Service Industry)
wwaRAuaznannIsInnsaanwlueiAnsgsiauingg Amwduius
‘sw’mﬂmmw'l,um'iﬁ’lLﬁm'luLLa:ﬁnEJmW'[uﬂﬁLLﬂd‘ffumaaaaﬁﬂ'l'i Nanszny
rsmsdnnisasAnsfiidontsinnisnunmysnt s iiueuLansuing
o miiTessinislugnaiunssuuins BmsufdRuazns
andunisfiunisdnnisanuamlusgsaun1sdanis 8n1sugUauaznis
sflunsiunmsiansaunmlussiumaiinuaznisufoing dadeidu
guassAraNsIANISANAIN F}mmwm'i‘u'%miLLﬁSﬂ’]’i%ﬁ'ﬂ?}mmWﬂ’ﬁU?ﬂﬁ
MISIANITABNINANTUTANS n1sRsIRRALLazNsUaeRuAINEANA A TUNNS
U3Ms winda 38ms wiswwiAesinadslunmsdnnisamnim ndifnw
Concepts and principles of quality management in hospitality
organization.  Relationship  between quality in operation and
organizational competitiveness. Effect of managing organization toward
operation guality and services. Importance of guality for organizations in
the service industry. Procedures and operations of quality management
in managerial level. Procedures and operations of quality management
in technical and operational levels. Threats of quality management.
Service quality and indications. Service quality management. Monitoring

and prevention for service failure. Contemporary techniques, methods

and concepts in quality management. Case studies.
mi'«ﬁ’ﬂﬂﬁmwgﬁaﬂuqmamﬂiimﬁm% 3(3-0-6)

(Risk Management for Service Industry)
nsumsanudsdugraimnssunisuims n1sUsEifiuaandes
nMslAsIgilanauarHansEny NsaruANAMUADY unuuilemanisal
AU ANUADATEYRIGNALAZHINIIY NMINBUAUBINTILINGN NITUTNTS
Padsadenagns msdeansaandes museidomnigsha madansannu
deodlulssusuuagduoms vesguanuvasadeluuinig anademns

ﬂ{]‘HNWEJLLEIB’\ﬁEJﬁiilI
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Risk management in hospitality. Risk identification and
assessment. Risk analysis and prioritization. Risk mitigation and control.
Emergency response planning. Guest and employee safety. Crisis
management. Strategic risk planning. Risk communication. Business
continuity planning (BCP). Legal and ethical risk in services. Operational

risk in hotels and restaurants. Safety standards in hospitality industry.
MITANIARUAMIUIURRAAMNTTUUINS 3(3-0-6)

(Luxury Brand Management for Service Industry)
wwIAnuasUssInnuewmTduAngnT sndnvalilazninanenive
LUTUAYY AIMIVIIBuLarAISBUn TINaly woAnssuduilaaseauuy
wazn15iuiyadmeetsunl nMsasislszaunisaliuilaaseauniidon n159
AuntsusuAngluaaInuinig ANTLENTDILUTUALE INT QI AIVDIUUTUR
nagmdnsdeansnwdnualugusuuussdsin msadmuinglunsidudmg
HudsEaunIsal NagNsnIsAIMUATIATEUAININTT N1IATUANAIIUMILIN
mumgnTisidulasausuinveudednauauusud nsdiAnwinsdants
wusuanslugaamngsuusnig nsuszandldmaluladivuusudng unum

Pl

YR iaruladIuds n1seenkUUUSNISTEAUlaEUA Ll UUSUNTMUSSIUN

Y

' L3

uAnea nagssuiiodngaamdnunivesuususivgoebdy

Concepts and classifications of luxury brands. Identity and
image of luxury brands. Quiet luxury and contemperary understated
elegance. High-end consumer behavior and emotional value perception.
Designing premium customer experiences. Positioning luxury brands in
the service industry. Brand storytelling and brand essence, Holistic
strategies for luxury brand communication, Building brand loyalty
through experiential  luxury, Luxury pricing strategies, Scarcity
management and exclusivity control, Sustainable luxury and corporate
social responsibility of luxury brands, Case studies in luxury brand
management in the service sector, Technology applications in luxury

branding, Roles of stakeholders in luxury brand ecosystems, Designing
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high-end services across diverse cultural contexts, Sustainable crisis

management strategies for luxury brand reputation.
woAnTsuguilnAuaznseanwuuUsEaUN SallugnamnsIuuims - 3(3-0-6)

(Consumer Behavior and Experience Design in Service Industry)

AINANUSSENINNIRa LAz AnTIuguTlanlugpaImn sy
vieufiganaruinis msliaseidesuntslunaradunitsuaniidenane
nszuaumsiaduladeuarwginssufuilaa wurAnisafuniseanuuy
UszaunsaignAn nsiaseiiduniegnen wargndudauinis nsiasien
ninensvesfusznaunsiieatestunisdnnisuszaunisaivesdfuuinig
nseanuuugiifiriuins msldmaluladuaziadeadenisitassviuay
sonuuuUszaumsnigndiielflunisnaunuiasivuanagnsnemsnaad
Husedviaw nsaifinw

The relationship between marketing and consumer behavior
within the tourism and hospitality industry. Internal and external factors
influencing consumer decision-making and purchasing behavior.
Customer experience design, customer journey mapping, and the
identification of service touch points. Analysis of business resources
relevant to managing service experiences, service landscape design. The
use of technology and analytical tools to support customer experience

desien, marketing strategy plannine. Case studies.

nsdatifisauasnisinnisgshindifieneeedadu 3(2-2-5)
(Sustainable Tour Operation and Tour Business Management)
NENNITUAENTEUIUNTTIUNUTAY LR B lud seinAnay
faUssvA N1seBNIUUTIENTTIIAEY Ny N13RITIAT WATMT
MoTemaiies msdtuiueuidiesiduduuinsgnd aulamear
KAENNTUTLAUIUTEVINNUIBNUAN 9 MIVTETUNBLAYMTATUANAMATN
nsdatnier msdnnisssAstfedlunmesan nasuimstind melu wae
msdansdanagnsdmiugsiodniel InsfinufiRenaaiunisaieds uag

AnwuenanIun
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Principles and procedures of tour guiding for both domestic
and international. Costing and pricing. Selling tour program. Tour guiding
operation for both customer services and tour guidance. Coordinating
relevant units, evaluation and controlling tour guiding quality. Holisticity
in tour guide business. Accounting and financing. Strategic management

for tour guide business. Practicing based on true scenario. Technical visit.
avnafnw 6

(Co-Operative Education)
msﬂﬁﬂ'ﬁmu’luyuswﬂfﬂmu%ﬂS'rﬂuamuﬂ'wﬂaumsmﬁﬂ'a«ﬁm
mMsdavhssanumnsineiitenmu I TInildsuteumng nsulausRaznIs
Usziflunalaowiinauiiassuarenansddman
Professional internship as temporary staff in tourism business.
Report writing for professional development. Presentations techniques

and post-evaluation by job supervisors and consulting lecturers.

% '
[ =1

s deuiiiTeiuguiegaamnssuuinig 3(3-0-6)

(Basic Research Methodology for Service Industry)
winmswazuIAnug et TeuisitefiRndestumsdans
§573UTN15 A8NTITu BT inaLasIBanuAN Useinneanside 938575
lumsi3fe  Suneulunisiiide nsfmuaiignidde nskeaufigou
mseeNLUUMIde maiiususndeya nisidenldindesiieds msdnsen
uwarhUanuvnedeya NMSWsUTIENUMTIBLaENIEUsNanTIdY
Fundamental  principles and concepts of research
methodology related to service business management. Quantitative and
qualitative research methods. Types of research. Research ethics. Steps
in the research process. Problem identification. Hypothesis formulation.
Research design. Data collection. Selection and use of research

instruments. Data analysis and interpretation. Research report writing

and presentation of research findings.
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lAssunsdanIsmMsvisaiendaysanns 1(0-2-2)

(Integrated Tourism Management Projects)
ﬂ'ﬁﬁ‘mu’ﬂﬂ'NQ']uﬁlll'lur'\'li?{.]’ﬂﬂ’l‘iﬂﬂ‘iv{aﬂl,ﬁﬂ’lLLﬁ%ﬂ’]'ﬁ‘U%ﬂ']'ﬁL%\i
YN
Developing projects of integrated tourism and hospitality

management.
o 9 ' =i a
FBIRWILNNNITIANTTNITNDINENTIY TN 3(3-0-6)

(Selected Topics in Integrated Tourism Management)

=

IFRalanIenIMsIanIsnIsviaaiie ey sanislussiuingyaes
Wdaildeuudasld
Selected topic in integrated tourlsm management in

underegraduate level, topic is tentative to be changed.
A 1(1-0-2)

(Serninar)
miu""lLauaLLazaﬁﬂiwﬁ’fm'i’ammﬁuizﬁuﬂ%mwmwm?;ﬁ'aaﬁu

anunsailazmsRANgnamnIsIioaiisIvadlanuarUszmalne
Presentation and discussion of knowledge at the bachelor’s

degree level on situations and development of global and Thai tourism

industry.

- s3I n3/5183 0 Tunuaednenald

laidl

3.5.2 s183MUusHAIY LN NANENS

naudn el Faies

01356101

MerSamaioady | 3(3-0-6)

(Elementary French 1)
s L3 =§) kg i = d‘l’ s €
wanhensaiilaseiu e ya 1w wazidvulseloanugiu Aniuas
duuludindszdniu
Basic grammar. Listening, speaking, reading and writing

elementary sentences. Vocabulary and expressions in daily life.
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e Sama o I 3(3-0-6)
(Elementary French II)

Fefidpaduinnew: 01356101
TassadreuazndnliensainedSamadediu fnuwensila #e 814
Lmu%ﬂﬂuwﬁuqaﬁu Adniwazduuluiinuszdniu
Basic French structure and grammar. Listening, speaking,
reading and writing skills at a higher level. French pronunciation.

Vocabulary and expressions in daily life.
sl Sumaidasdu 1 3(3-0-6)
(Elementary French IIl)

JyiiseaSeuteu: 01356102

' 2
=i =

wanhwnsalsgdunats He ya 81w uasleuluszduiigeliu aunn
Taneuludinuszaniu
Intermediate grammar. Listening, speaking, reading and writing

skills at a higher level. Conversaticns in daily life.
awlfaemdeadu v 3(3-0-6)
(Elementary French V)

FnpuTsuNInau: 01356103
a ¢ ) o X o o o ' P &
wanbignsalseRunansiigly auminldnaulsesnly enuTesdu 9
4 2 g } 23
Walthladavuarlaseaiiaveadsslen
Upper-intermediate grammar level. General conversations.
Reading short texts in order to understand the content and language

structure.
miﬂa—ms‘@mmmN%"qmatﬁamiﬁaaﬁ 3(3-0-6)
(French Listening - Speaking For Communication)

a ol '
Jiisesieuunnew: 01356116
mstla - mawaldneuluaniunsalan 9 luiaszaniy

Listening and speaking in various situations of everyday life.
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mwndaaaiensiausluiiasn s 3(3-0-6)
(French for Public Presentation)

iideadounnou: 01356241
inwelunisiavedoyaluiiansisuzidunivilunasgaadl
UsgAnsnm n1snesnusgradussuy nsldimadiawasdefinunyanlunis
Uaue
Effective French public presentation skills. Systematic planning.

Using proper techniques and tools for delivering presentations.
muwdSumamsvieaiies 3(3-0-6)
(French for Tourism)

Fniideadsuanniou: 01356241
mMwilSuaaiunsiunsasmsvesiienfildluaatumsalsng q
finnsfnuuenanui
French language as used in travel and tourism in wvarious

situations. Field trip required.
MwFuradmsundnauaeiuuasninuABLSULWIATaIOY  3(3-0-6)
(French for Ground and In-Flight Attendants)

JeiiReeuLInou: 01356221 Wi 01356241
winveniwilinaaionisufiinuvemdnauniafiusagniinamy
fausuuuaiasdunisenuUssnasuaiasuazienansiamsniaiiisadesiu
gsfanstu msyndeansluaniumsalsg q etnadivszavinm
French language skills required to perform the tasks of ground
and in-flight attendants. Reading job announcements and technical texts
in relation to airline business. Effective oral communication in various

situations.
awHfamanslsausy 3(3-0-6)
(French for Hotel Studies)

Fniidesieumniew: 01356241
AMwmSumaaugsionstsusuldluaaunisalsng q dnsdnw

UBNANTUT
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French language as used in hotel business in various situations.

Field trip required.
01356472 awSusadmiudUsznouaims 3(3-0-6)
(French for Culinarian)

JiideaFeuinneu: 01356221 wip 01356241

vinwea i SuaaionsufuRnudunisusznauemng Adwi
iy ReafusmsuarImatsiemnansamaUssanig 4

French language skills required to perform the tasks of
culinarian. Vocabulary and expressions concerning food and various

types of cooking.
01356481 AwHELAAgIAY 3(3-0-6)
(French for Business)

PR wiEuNInNow: 01356241
o Y a € o =
ﬂ’ﬁ;ﬁ"’]&l‘a\iLﬂﬂﬂ’]uqiﬂﬂﬂ‘ﬂﬂﬁﬂ’lﬂﬂ’]‘imm’]ﬁ 9 ﬁmmﬂmuaﬂamw
French language as used in business world in various situations.

Field trip required.
NEUIVINT WL TIU
01357101 awngessiudaad | 3(3-0-6)

(Elementary German 1)

lassaiandrAyrasntwieasdu Rnn1sia n1swa N15814 wagns
=l
gy

Presentation of significant structures of the German language.

Practice in listening, speaking, reading and writing.
01357102  arwneesiulUsas I 3(3-0-6
(Elementary German 1)

Jundeadouunneu: 01357101

'
o o

lassaiandAyresntvieasiu Bnnisis n1swe N1381U waznns

Feu TussAuiigatu
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01357103

01357104

01357241

Presentation of significant structures of the German language.

Practice in listening, speaking, reading and writing at a higher level.
awnwostiuidodu i 3(3-0-6)
(Elementary German |II)

Jnfidouseunneu: 01357102

Tassadsvasn wiwesiu winlieinsal Adws duau n1sile nns
wo Mg waz madeulussduiigety

Presentation of language structure and grammatical rules of
the German language, vocabularies, expressions. Practice in listening,

speaking, reading and writing at a higher level.
awiwosiudody v 3(3-0-6)
(Elementary German IV)

Jiifeseuanniou: 01357103

lassadrsvasntweasdu nanliensal wiun1ss1u nsleu n1s
asUlanudAyandsiie

Presentation of language structure and grammatical rules of
the German language, with emphasis on reading, writing and abstracting

main ideas from what has been read.
3l - ANy 3(3-0-6)
(German Listening-Speaking)

Jfideuiouinriou: 01357116

AsaunuLazeAUsetenis 9 ludinusedriu nsiladiedu
TaanunisuanpuAniulazdeldudegnalingua wWuniselasiasanis
thiavenihiuFeustradussuy

Conversation and discussion in German on topics related to
everyday life. Listening comprehension. Logical presentation of ideas
and arguments with an emphasis on preparation of presentation

outlines.
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01357362

01357363

01357364

01357365

ﬂ?ﬁWLUESﬂULﬁBQSﬁQIiGLLSM 3(3-0-6)
(German for Hotel Business)

A AfpaSeuLnnoy: 01357212
Auesiuiildeunisisasy Snsfnwuenanud
Practice in German language as used in hotel business. Field

trips included.
AMugesuLiianIsvieulen 3(3-0-6)
(German for Tourism)

e uieuNnnou: 01357212
al i v = ] & =l = A:J
ﬂ’]H’]LEJB'ﬁJum’ﬁUﬂ’luﬁﬁﬂﬁ]ﬂ’liﬂmL‘V]E}’J UNIANYIUBNEDTIUN
Practice in German language used in fravel and tourism

business. Field trips included.
mmmaiﬁwﬁmmﬂ’mmmﬁ 3(3-0-6)
(German for Tour Guides)

JdessuLInou: 01357212

e neasiunldlugsiantsunierlulsamelng Adwinasdiuau
= ) a0 = = { v o g a
Weafuanuiiviewies ngunisdeanstiuinusssy Uszinusaulniiis
[ ' P~ s 2
TAUsTIN MINUKUNSYIaufien nmssuflouazunletymianizwin

German language for tour guide in Thailand. Vocabulary and
expressions about sightseeings. Cross-cultural communication. Culturally

sensitive issues. Travel plans. Handling and solving facing problems.

Megesiuieugsianisiu 3(3-0-6)

(German for Airline Business)

WReusEuINnaw: 01357212
awdluluaugsianistu vinvensdomsnwieesiu ddw
wwsnward U v siunlddsarslunsufiRnuuinsniaiudu

wazauUINMIUWAIDIdY nawnlaligmiantunsalivainuaneniun1saedans
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General knowledge in the airline business. Communication
skills in German. German technical vocabulary and expressions for
communication in the airline business for ground passenger services and

in-flight services. Solving various problems through the communication.
' a d
nauIrIA U

01358101  mwiduiosu | 3(3-0-6)
(Elementary Japanese 1)
Snusdszaruy prnzAvuy wasid ndnhensaldesdu s We 811
wazdouvsyloaduiiugiu dwiuasdundlufiausyiiu
Hiragana, Katakana, and Kanji writing systems. Basic grammar.
Listening, speaking, reading and writing at the fundamental sentence

level. Vocabulary and expressions common in daily life.
01358102  mwdiuiosdu I 3(3-0-6)

(Elementary Japanese Il)

Sufideaiuuanney : 01358101

Y « & & o oo & |
nanbhiensaluargulstleatuiiuguluseduigatu fs wa o1uuaz

&
[V | =

oy dAwinazduauluidausydniu Anvidnuwsduiiiudu
Grammar and basic sentence patterns at a higher level.
Listening, speaking, reading and writing. Vocabulary and expressions

common in daily life. Further study of Kanji.

01358103  mwndduidosdu Il 3(3-0-6)

(Elementary Japanese Ill)

JiideaTeuiniou : 01358102
udnlwnsaiuarguusoatuitugrlussiuiigadu aunnlinouly
FAnUsedu deudemnudu q AnwshusiiRiiaiu
Grammar and basic sentence patterns at a higher level.
Conversation on everyday topics. Writing short passages. Further study

of Kanji.
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01358111

01358112

01358141

01358142

mmzﬁﬂ]uﬁvug'm I 3(3-0-6)
(Foundation Japanese 1)

¥
2 i

wanbhiensalilesiu srukaslouseloanugiulagldmdwinag
duuly PInUszaniu Anvsnuiud
Fundamental grammar. Reading and writing basic sentences

using vocabulary and expressions common in daily life. Study of Kanji.

amvfuiugu I 3(3-0-6)
(Foundation Japanese II)

AinedseuuIney : 01358111

” 2
ar

ndnhgnsaldosuluseduiigeiy srunaziouvsslondufiugiu
Tngldddwinazdniluiinusesfu Anvidnusdudiiuty

Fundamental grammar at a higher level. Reading and writing
basic sentences using vocabulary and expressions common in daily life.

Further study of Kanji.

msaanLﬁmmmzﬁﬁmﬁamﬁﬁam-ﬁ 3(3-0-6)
(Japanese Pronunciation for Communication)
wannsidesduieafuniseanides asy WHYIUL WYIIATLAY
Famy 1@sgesn viuoades nsfininwenisesnidedlufiansung q
Basic principles of Japanese pronunciation:  vowels,
consonants, Mora, rhythm, intonation, accent. Pronunciation skills

practice in various activities.

nsite-ynamnduiugu 3(3-0-6)
(Fundamental Japanese Listening-Speaking)

naflauazya nwrdg Yuduiugiuluaniunisaiivainnansly
FInUseaniu

Fundamental Japanese listening and speaking in wvarious

situations in daily life.
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nANITINTHITU

01362101

01362102

01362201

01362202

A3 | 3(3-0-6)

(Chinese 1)

sruufiudy nannsideudsnwsiu Tnseadrauasvanlieansal
& Y | = & & o w &
Waanu n1sws niave ﬂ’TiEﬂ‘uLLﬂtﬂ’l'ﬁL‘UEIUIJESIEJFI‘UUWUE'm ATANNLLAY
dnuluiiausedniu

Pinyin system. Writing rules of Chinese characters. Elementary
structure and grammar. Listening, speaking, reading and writing basic

sentence patterns. Vocabulary and expressions in daily life.
Mwau Il 3(3-0-6)
(Chinese II)

JunfiFeadeuinniou: 01362101
winlensaiuargudsslonduiiugnlussiuiigedu nsile nsya
mssunaznsiliou Aninazdunuluiindszdniu
Grammar and basic sentence patterns at a higher level
Listening, speaking, reading and writing. Vocabulary and expressions in

daily life.
MU Il 3(3-0-6)
(Chinese II)

IiideaTuuaniou: 01362102
udnlennsalnasguussladuiiuguiidudou nsaunulineulu
Tinusedniu
Grammar and basic sentence patterns at a complex level.

Conversation on everyday life’s topics.
MY IV 3(3-0-6)
(Chinese V)

FwWFeusEuINnBY: 01362201
wanhenseikazguussloaduden msaunuildneuisamly
Grammar and complex sentence patterns. Conversation on

general topics.
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01362301

01362461**

01362462**

01362463

** 5e2y1UIuUTe

AUV 3(3-0-6)
(Chinese V)

Fyfiveaisunnou: 01362202
@ & o v v oo X ' =
nanlignsniuarguusslondudouluseduiiaiu nssmandeu
yunduiiemamdlalonuarlnsiadwesUselon nsaunuilaneuiies
il
Grammar and complex sentence patterns at a higher level.
Reading short texts to understand content and structure. Conversation

on general topics.
MIUNDAAUNTTUNITVIBATED 3(3-0-6)

(Chinese for Tourism Industry)
o ¢ o ' af = ' < &
ﬂW‘WLLBBﬂ’lﬂ’]iﬂ‘l«!@ﬂﬁﬁﬂf‘l‘ﬁﬂﬂ?‘i“ﬂ@ﬂW]EJ'Q AN ULHUND LN TUY
mwdu nislderldursreniumeilugnamnssumsvieuiien
Words and expressions in tourism industry. Writing tourism

plans in Chinese. Use of computer software in tourism industry.
mwduedinamen 3(3-0-6)

(Chinese for Tourist Guide)
fwinazdrusudmsvinamaiiiisilulssnalne unuimuas
IrseusTavesiaamAl InsAnwuenaniud
Words and expressions for tourist guides in Thailand. Roles and

code of ethics of tourist guides. Field trip required.
munIuiieonislsausu 3(3-0-6)

(Chinese for Hotel)
Adnwiuarguuuudsslealumslssusy Emsfinvvenaniuy

Vocabulary and sentence patterns in hotel. Field trip required.
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nguAvinwlngiianisieasdmivenansuna

01363111

01363112

01363121

01363122

01363131

WFosuarseuuidsdunminedmsusniniaseing 3(3-0-6)

(Sounds and Sound Systems in Thai for Foreigners)

nmseanidas o¥uzildluniseenides dndnes wazssuuidsdlu
nwlne

Pronunciation. Speech organs. Phonetic alphabets. Sound

systems in Thai.
Tennsallnedmsurnanalseing 3(3-0-6)

(Thai Grammar for Foreigners)
A8 waslselom anuvanhennsallne

Words, phrases and sentences according to Thai grammar.
msfa-panwlne | 3(3-0-6)

(Thai Listening-Speaking 1)
mi'ﬁaLmsmswvmmmlwmﬁaaﬁuﬁﬁ%mmLLagwaummﬂummév’u
Reafumssiiudinusedriu
Elementary Thai listening and speaking with short messages

and conversations in daily life.
mafls-wanwlne 3(3-0-6)

(Thai Listening-Speaking II)
edniiFeunnou: 01363121
m‘rﬁmazmmﬂmmlwaizﬁ'unawﬁﬁ%mmLLa::‘U‘V!auwm
\Renfunshaseiiionagss
Intermediate Thai listening and speaking with messages and

conversations about business communication.
nsauATelng | 3(3-0-6)

(Thai Reading 1)
AsaTuazNAA1 NsUTEANSNYS MssnuUstluauasdanuauInguy
Spelling. Censonant combinations. Reading short sentences

and passages.
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01363132

01363141

01363223

01363243

01363201

mMygnun1e lng Il 3(3-0-6)

(Thai Reading II)
£=3 14 =l I
FIEVIVLTYULINDUY: 01363131
Cw 5 5w 4 o
ﬂ'ﬁﬂ’m'ﬂUl‘%ﬂ’J'Ii]ﬂ'lﬂfyLLﬂ%Eﬁi'LJﬁ’ﬁSﬁ']ﬂmj]'lf‘ILSEN‘V]E)’m

Reading comprehension and summary.
madeunuwilne | 3(3-0-6)

(Thai Writing 1)

madsunwlvedesdu Mmsiouaznad mMIvsaud warn1Tus
Uselon

Elementary Thai writing. Word spelling. Word combinations.

Sentence construction.

mswa-wantwilve i 3(3-0-6)

(Thai Listening-Speaking IlI)
eivTideusneu: 01363122
miﬁmasn’mgmmw*ﬂmaazﬁuquﬁa%‘uhmwﬁwﬁﬁy AATIEN
AfY wasyaaue
Advanced Thai listening and speaking for finding main ideas,

analyzing, interpreting meanings and giving presentations.
msaunwing i 3(3-0-6)

(Thai Writing ll)
TedvTeuInoy: 01363142
Madeuannueiieiagss IANUNETINT INNLNBTIVNT

Writing occasional letters. Business letters. Official letters.
msaunuIn e ngludinuszaniu 3(3-0-6)

(Thai Conversation in Everyday Life)
msaunulanounsnlveluaaunisalang o lutindszaniu

Thai conversation in various situations in everyday life.
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01363363

w ' = a
M lveiunisvaniendsinusssy 3(3-0-6)

(Thai Language and Cultural Tourism)
= W o - o = 9 P <
nsEninwen1sldnwlneiienisdearsiieaduunavioiion
MyTausssu vuusTaudendsyind dunedenuarittinvesnaulnelugiinig
A9 9 aesuszmdlng
Practicing Thai communicative skills on cultural tourist
destinations, customs and traditions, environments and ways of life of

Thai people in different regions of Thailand.

nuATINWEIUY

01364115

01364116

01364211

awnadu | 3(3-0-6)

(Spanish 1)

M5 My 11581 warnslgua Ay Adwiwazdaulu
syduRugIu AN sTRussINRIngNYsEm AT A A uLay
Yuussauneluszauiug

Listening, speaking, reading and writing in Spanish. Basic
vocabulary and expressions. Cultural differences between Spanish-

speaking countries and Thai culture.
AMwau 3(3-0-6)
(Spanish 1)

FyideussuInow: 01364115
N13#e N19NA nMseukazlsun Y mdw drauluszeun
Auian s doanTlulinusediu AnuuandaTausssuveInguUssmnan
k73 at v J
ldnmavunas Tausssulnelussiuiugu
Listening, speaking, reading and writing in Spanish. Higher level
of vocabulary and expressions for daily-life communication. Cultural

differences between Spanish-speaking countries and Thai culture.
M@y il 3(3-0-6)
(Spanish II1)

AgfideuSounneu: 01364116
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01364212

01364241

01364261

01364262

M3fls Nswa N1suLasnslsunway Adwikagdualy
szAUNa N NskasenAniufeIfumrgnsaliiagty
Listening, speaking, reading and writing in Spanish. Intermediate

vocabulary and expressions. Giving opinions about current situations.
Mwau IV 3(3-0-6)
(Spanish IV)

a a v '
AReIsuNNNoY: 01364211
' - o u W
A5 n1ave A1TDIULAENITU B UN W ELU Y ‘l'JEJ'Tﬂ'iEUVI"’UU‘UBH
mdnikazduInlusEAunas-ge NMTEIUUNATINILIAETT MITEUITEAN
Listening, speaking, reading and writing in Spanish. Complex
structures. Intermediate to advanced wvocabulary and expressions.

Reading long texts. Essay writing.
NIaUNUIATEEUY | 3(3-0-6)

(Spanish Conversation 1)
msaunuIneaUuluindszdniu nslilasaing dwvikasdiuou
seuiuguathemneay MahaueR AR LB AR ANKE
Spanish conversation in daily life. Using appropriate basic

structures, vocabulary and expressions. Logical presentation of ideas.
Mwauionsviaadien | 3(3-0-6)

(Spanish for Tourism 1)

mwauildluuiunmsvesiisauagnisiniien Useianuesnis
vieuien anudhluiRgfunmsviesiisrsumalne

Spanish in tourism and tour guide context. Types of tourism.

General Knowledge about tourist sights of Thailand.

awauienisvieadien |l 3(3-0-6)

(Spanish for Tourism 1)
awaunldluiinisanavnssunsvisaiel ssuunIINNITEIna

| | v o d  w | < a a
nSvieaLEn ﬂ’ﬂl}E'W’J“L‘U LEINUNITNDINE IUTENAFUULRLR A UDLLITN
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Spanish in tourism industry context. Management system of

tourism business. General Knowledge about tourism of Spain and Latin

America.
01364263 AMeaUuivessianslsssy 3(3-0-6)
(Spanish for Hotel Business)
Afm druau msldarnawieldlugsianislswsunasgsie
IS Mfin®9u
Vocabulary, expressions and language use for hospitality and
service business. Field trip required.
NFUAIPINTYUNINAE
01395111  wUNImigsna | 3(3-0-6)
(Business Korean )
anws sruudsaniwnnivd Tassaduazlieinsa inwvenisils g
W N3 waznislisuyssleafiugiulunuinmd mdwikardiuauiugu
Algluantulsynauns
Korean characters. Korean sound system. Korean structure and
grammar. Skills of listening, speaking, reading and writing basic sentences
in Korean. Basic vocabulary and expressions in workplace.
01395112  A1wunmassha il 3(3-0-6)
(Business Korean II)
Inssasnazudnliensaldudiu inwen1sile n1sye n1387U uae
al & s o w & o & =
nmsdeudseleafiugiuluniwinivd drdwinardrurunugrunldluaniu
Us¥nounis
Basic structure and Grammar. Skills of listening, speaking,
reading and writing basic sentences. Vocabulary and expressions in the
workplace.
01395141 AUNNAEUNNRGSAD | 3(3-0-6)

(Business Korean Conversation |)
N1300NA8INTYIUNINATUSZAUAINYS A1 28 wasUszlupdu 9

aunulaglddniunvinivagsnaiugiu
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01395142

01395211

01395212

Korean pronunciation at the level of Korean scripts, words,
phrases and short sentences. Making conversation by using basic

business Korean expressions.
AU UNNEGSAR | 3(3-0-6)

(Business Korean Conversation )
-l =i s @t o/ o =l
N1580NLELINIWINING MISEAUMBN®S A1 28 uardselearuine?
Mdluunaununludiausedrtu msiindinvenisilaaznisyaitonisieans
A UNMATFINITURUF Y
Korean pronunciation at the level of Korean letters, words,
phrases and long sentences in daily life conversation. Listening and

speaking skills for basic business communication in Korean.
AN METIND I 3(3-0-6)

(Business Korean lll)

Tassadnauseloanazlioansal srdwinazduiusedunanedi
wangauivTmusssunwiluaniuusenauns vinwen1sie Msua N1
warnlisulsylonseaunansluntwinva

Intermediate sentence structure, grammar, vocabulary and
proverbs appropriate to Korean culture in the workplace. Skills of

intermediate sentence listening, speaking, reading and writing in Korean.
AWUNWETIAA IV 3(3-0-6)

(Business Korean V)

Tnssadsuselonnarlionnsal Adwiuasdruiusedunanad
wisaudvimusssunuiluaniuusznaunis vinsenisile n1swe Msey
waznsilpulselonszaunarluntwinvma

Structure and grammar at a hicher level, intermediate
vocabulary and basic proverbs appropriate to Korean culture in the
workplace. Skills of listening, speaking, reading and intermediate

sentence writing skills in Korean.
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01395221

01395461

01395462

01395463

MIBIUN T UNURNDITUDNTN | 3(3-0-6)

(Korean Reading for Career )

nann15eu n1serudulanudiy nMssudufintaniny 318U
mMsUsE wazlanasing q Alddeansmelussdng

Principles of reading, reading for main ideas, reading
memorandums, meeting minutes and various documents using for

communicating in organizations.
MyINMARegIRINlTwTY 3(3-0-6)

(Korean for Hotel Business)

e maildandelugsanisisausy Anuansunumanyily
anunseiftmun

Korean used in hotel business. Practicing role play in the given

situations.
P a =
mwmm&waqm%msuu 3(3-0-6)

(Korean for Airline Business)
sSag va - - a
amwnmanidfindelugsionisiu Rnwansunuinauyilu
anunmsaiinmun
Korean used in airline business. Practicing role play in the given

situations.
ATYUMUABFININ TV UTEN 3(3-0-6)

(Korean for Tourism Business)
aalg va - ' = P a
awunmanldandelugsianisvieunen Anuanaunumanysly
A0NUNSAUNAUA
Korean used in tourism business. Practicing role play in the

given situations.
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7. desuresedvn (Course Description)
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waneund Tefawaesuimusssnluudunlveuazuiuted usemlunisivluesdnsw fausssy sanuuuiidnisluaunis
Vioudia

Historical and cultural foundations. Thai values, social hierarchy and body language. Thai etiquette in
service and tourism contexts. Thai ceremonies in state and religious ceremonies. Royal ceremonies and
traditional Thai dress. Multiculturalism and international ceremonies. Diplomatic Etiquette and cross-
cultural communication. Business Protocol. Thai and international table etiquette. Welcoming foreign
guests. Cultural mistakes in Thai and international contexts. Etiquette for working in multicultural

organizations. Designing ceremonies in Tourism.
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Overview of the hotel industry. Hotel classification. Types of hotels. Hotel organizational structure.
Departmental duties & responsibilities, Service excellence. Customer relationship management. Trends in
hotel business. Challenges in hotel business. Sustainability and environmental management. Professional

ethics. Career paths in hotel business.
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Individuals behavior in hospitality organization. Understanding individuals psychology in hospitality
organization. Understanding organizational sociology. Behavior according to organizational culture. Game
theory and political behavior. Controlling organizational behavior of individuals. Power and power
acquisition. Individual relationship in horizontal dimension based on organizational structure. Individual
relationship in vertical dimension based on organizational structure. Relationship between group within

oreanization. Format of political game in organization. Conflicts and coordinate benefit within organization.
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Impertance definition of network and network management for hospitality business. Ecosystem of
hospitality business. Sociclogy and psychology of entrepreneur. Factor influencing business network
management. Stakeholders in business network. Format of business network. Application of strategic
management for initiation of business network. Conflict management. Establishing sustainable business
network. Negotiation skills. Relationship between business network and business ethic. Business network

in specific social context.
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Concepts of sustainable wellness tourism. Types and forms of wellness tourism. Tourist behavior

and motivation in wellness travel. Designing wellness-focused tourism experiences. Responsible

management of resources and environment. Community and stakeholder participation. Development of

innovative wellness products and services. Ethical guidelines and industry standards in wellness tourism.

Impact assessment on economy, society, and environment.

management.
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Case studies in wellness tourism
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7. fesuiwseiva (Course Description)
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Meaning, Concepts, Types of Special Interest Tourism. Health and wellness tourism. Sports tourism.
Luxury tourism. Sleep tourism. Cultural tourism. Adventure tourism. Agritourism. Ecotourism. Analyze the
needs and behaviors of niche markets. Management strategies and product and service development.
Design of specialized tourism experiences. Marketing planning. Network building. Role of local

communities in the development of special interest tourism businesses. Field Trips Required.
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The importance of in-flight service. In-flight service procedures and processes. Types of meals,

beverages, and duty-free products. Customer knowledge and cross-cultural awareness. Communication

and handling of special situations. Safety standards and emergency equipment. Aviation safety,

management of special needs passengers. Passenger behavior and emational management. Cabin crew

health and stress management. Preparation for cabin crew job applications. Repeated practice in

simulated safety situations. Comprehensive service practice, assessment and reflection on learning

experiences.
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Aviation safety principles. Risk management in aviation. International aviation crganizations. Thai civil

aviation law. Aviation safety regulations and standards. Aviation accidents and incident investigations.

Safety reporting systems. Safety ethics and responsibilitie. Airport and airline safety audits. Government

roles in aviation oversight. Emergency response in aviation safety.
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MICE in specialized event contexts. Destination management for niche events, academic, medical,

sports, and tech conference. Risk and constraint analysis. Sustainable mice practices. Stakeholder

engagement. Budget and resource planning, community-based MICE planning. Event legacy and social

impact. Customized attendee experience. Venue adaptation in non-traditional settings. Technology-

enhanced event design.
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Concept planning and concert promotion strategies. Target market analysis and event format design.
Venue selection and venue management. Ticketing systems and crowd management. Team management
and labor relations. Production techniques: lighting, sound, visuals, stage, and costumes. Concert tour
management and coordination with various venues. Contract drafting and legal requirements. Budget
planning and cost control. Break-even analysis and basic financial planning. Emergency management,

safety, and insurance. Case studies and concert project presentations.
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Wine industry. Wine supply chain. Wine production & classification. Wine marketing. Wine consumer
behavior. Wine branding & positioning. Wine business operations. Wine trade & export. Legal & ethical
issues in wine business. Wine tourism. Wine in hospitality industry. Wine business planning. Sustainability

in wine business.

8. 8197siifaou

< - ' o v
swasdeamuiusingluduingaste 5.1.3

9. ATudaIHaANsnITIT U INUANgnsgTeAun

= = ] a 2
seazdonmuiivsngluiduvdngasde 3.6

153



.. 1-1

wuutauavalUasad v lusi

sEAuUSeyyIng
=) ' A - L3
MATYY GAAMNTTUVBANWALUINIT AN AYVEAIENS UL

Tuniihefin (vu.uTseg-r UiuRns-vu.Anuvmisnuies)

1. sWaIn 01583366 3(3-0-6)
Fo3vnwlng o1gTianiaznsUrUaR BNl
Hoduvnwndangu Longevity and Forest Medicine

2. swinivodaeglumasinssiutiyyng il
(/) wnedrewyludngns Aaumannindin i msdamsnsviouiiends
YSNS (MANFATUIUNR)
() Frewnzdadu
(/) Fwnanzidon

() wnadvudenas

€ 2 R AR RS smssssmasses B ossssaomssssessssiasvesattsstssssssssisiviaditis
3. Gviiideaivuinnay Tald
4. AuiidesSeunfaniu il
5. Fufldavhseio $ufl 23 e anses WA, 2569
6. -inguszdasAlunisiUasiedun

6.1 AUAIANYYD TV
w oo w & ' P o | ol o o a a 4
UadvdAgidwmasionmbuenvesdin Wy 8amsiia mseenmidenig guamIanasna nsuey
o = vala ' . - )
wauAiieans n1slaiineealithwang (purposeful living) WazuuIva Forest Therapy w3an15a7ut

(Shinrin-Yoku) L‘Tjumam%ﬁNmumiumﬁi.*ﬂ'ﬂﬁ'ummuLLa‘i"Nmtmaz?\'}m'Lﬁ] Feiluidusesiuin davan

o

AMALATEA anAuAulafin Wdauns Ltazm?uﬁ%’wquﬁﬁu ua‘tﬂaﬁ'uﬂ‘iﬂﬁiﬂEl?Jﬂ?jﬂ'l‘i?J'eJﬂLLUU

lsunsumsvieafiendsgunin msdafanssuluguruiieduaiuguanie usrnisauagasislusaideny

2

masithgdnuggeeny fiisuarlduasiunmsinvesguaimiuussdsis (Holistic Health) filiiuus

v
| &

Mskifllsa waniunsidinnauas vies1enie 3nla wardawndou

4

da X o oa
6.2 HaawsTindunulEn

uaAngnIsieuiszusivn (CLOs) uaansMaEeuvamangas (PLOs)

1. 83U18 AUNIIY WIAR uarUsEAnYednis | PLO 1 TdWnwruinisuasinuslanensaiiieatoeiu
vioudigrpgsianiuaznsindasieunld PAANANTTUYIDNYIMAEUIN T BR W TIugINaag19dEy

4 a & v o o Ry a o o 2 W
2. WBTATIENAINABINTISVOINAIATNYIBNYY | PLO 1 Tdinwsuinisuasiinuelanensaniiendeiu
p1gsimtiuaznisintadiedlduasuuilduves | gaamnssuvisafisiuasuinmsieduiugsivatedabu
wgAnssumsvieaiienivasuulasiy

3. dielfmaluladarsauwmaimuivinuelunis | PLO 4 Ansisingui] nszuiunisuazuuamislunisadia
w v ' o w o o ' < a '
A5 M9uEU BENLUUUTEAUNIHINITYBUEY | winnssuieinuigaaivnssuviouieauaruinisedna
p1gsiauarmsuidameUilluazaianiotny | asiassA

AnusLfielugsianisviuiien

154



7. @weduiwswiv (Course Description)
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Principles, concepts, and factors contributing to longevity and a high quality of life. Lifestyle
behaviors. Theories of happiness. Nutrition. Physical activity. Mental health. Sleep and environment.
Forest therapy approaches. Forest bathing (Shinrin-Yoku). Stress reduction. Immune system enhancement.
Overall health benefits of nature exposure. Biodiversity and ecosystem health tracking. Design forest-
based therapeutic activities. Apply these practices in wellness tourism and community-based tourism.

Field trips Required.
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Concepts and classifications of luxury brands. Identity and image of luxury brands. Quiet luxury and
contemporary understated elegance. High-end consumer behavior and emotional value perception.
Designing premium customer experiences. Positioning luxury brands in the service industry. Brand
storytelling and brand essence, Holistic strategies for luxury brand communication, Building brand loyalty
through experiential luxury, Luxury pricing strategies, Scarcity management and exclusivity control,
Sustainable luxury and corporate social responsibility of luxury brands, Case studies in luxury brand
management in the service sector, Technology applications in luxury branding, Roles of stakeholders in
luxury brand ecosystems, Designing high-end services across diverse cultural contexts, Sustainable crisis

management strategies for luxury brand reputation.
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Meaning, structures, and systems of tourism
industry. Evolution, current situations and trends in
tourism industry. Tourism demand and tourist behavior.
Tourism Impact. Tourism planning and development
concepts. Types and characteristics of tourism industry
components. Roles, responsibilities of the government
and national and international tourism organization.

Field trips required.
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Meaning, structure, and business management
of the tourism industry. Evolution of the tourism
industry. Current situation and trends in the tourism
industry. Tourism demand. Tourist behavior. Impacts of
tourism. of  tourism and

Concepts planning

development. Types and characteristics of each
component of the tourism industry. Tourism geography,
roles, duties, and responsibilities of the government
and organizations in the tourism industry at national

and intermnational levels. Field trips required.

Meivuiy MedrFuly dalidbunas
01583112 mstamsmsvienfieantowiu 3(3-0-6) | 01583112 mﬁmmsﬁjﬁﬂﬁauﬁrm 3(3-0-6) | Wabudeien
Introduction to Tourism Management Tourism Business Management
Janiideadounnniey il Fiidesdoundeuy il
Fniideadoundautu Tl Fiirasdouniontu Liil
freBunesied (Course Description) An5uU1e3187397 (Course Description)
ALYHIE TATIAT 1AL I UULBINAIUNTIY AuMatY lasadianaznisdanisgsfnaves | Yiuug
msvieaites F3muns anunisaitlegiutazunliuees | gratunssuvesiien Smuinsvesgaavnssuvisndion | Aeduesiein

8. 9195UHADY

wandsanuivangludundngesds 5.1.3

9. manuansuadngMsiisuianuangnIgTein

= ' w
eandunnuiunngludundngaide 3.6

159




o R W

WUULEYRYAUTUUFIT8I 9

9.4, 1-2

T2AUUSIn3
AT gEamnsIIviBafisazU3NT ANE uyvemand Uiy
Durumihefin (v.Us0e-v iR s-uLAnumyauies)
3(2-2-5)

AT 01583114

Hadvntunlne n1sdansgsnalud
dadviniwndaings  MICE Business Management
neiniveuiulgsaglumnnivisziusigynd feil
(/) wmnedrianglundngns Aavmansdudin am1in msdanisnsvisaiieand
YN (FANGATUIUNTIR)
(/)3 nanzdsdu
() Fwnanizden
() wnadvidenad
() FUENTEMIUMENGRT. e, T T
JuiidesFeusriou il
A Ll

FiidaGoundouru

a ar

uitiashedn Fuil 23 iy unsIPm WA 2569
Taguszasdlunraian/diulsaneian
6.1 AnudAYvasTIILasMNalunTUTUU

anamnssulud (Meetings, Incentives, Conventions, and Exhibitions - MICE) faidunalnddnylu
nstuidouasysia afenelfnnmsveudion uarduaiunminuaivendowassunaluseduana
shefneammlumssgetinifunannimgauasnssfumsianlasaduiugulussezem Tassiedi
Taquszasdifieliiandhlansdusznau JUuuy uaznsruaumsianislugshsludatnensuiou feludy
MIMIUKY N3IANTANINA N1sRegadsanany msuimsdanisussaunisal uaznisUssiiunudiga
voafianssu usnunidujiuliiianisiesedidnagns Bndfoalunsesnwuveludiiaos way

asguiinfsunumrasmugsiuiazaiesssdlumsuimsdamsludlulangalml

v scda X v oa
6.2 HAAWSNLIAYUNULER

uadwsn1sREuSsEAUswAN (CLOS)

Hadwsn1aeujvaamangas (PLOS)

1. a8Un8uuIfn ALEIAY kaveAYIENEUTDY

< = o ' <
gaamnssulud sufidasadisuasuiisanuin
ek}

v ar a o o ol © Y
PLO 1 !L‘U'VlﬂUZUiﬂ']SLLaE‘Vlﬂ'wziﬂﬂﬁlﬁﬂ'ﬂlﬂ g3UdNY
' = o 4 o a a oA
PAFINITUNBUNULASUTNITLNDANLUUTINIDUNYILY

2. AR5 iUsEnm JUMUU kavnssuumsadunis

a A A ' o 4 2
ypsfanssdlad loun nisuseeu msvisaiisaiiatu
57998 msduan wazilngsanis

PLO 4 AiAT1eWngud] nsruiunIsuasuuamelunsaii
o 4 o ' i a '
winnssuieiauIgnaInnTuia nisLaruini1sagiy

A519855A

3. Ussgnaldvinwelunmsnaueu danmsaulad ns
USM59UUTELIU NISABIA WAZNITIANITADIUT
aghadluszuu

PLO 4 AnT19mMgud] nTruaunsuasuwIvalunisaing
winnssueRRuIgnaI N Isua LB ILasUInI 50814

#519855A

4. wanuanAdmutzauranisanaulud ot
3u555% S8 warAsEMndINansEnuasaulud
AadIPLLAz ARG

PLO 5 UfjUfinumsanuivtinvey gadunalalunisimun
- v 1 ' J

Fougnuesaderailad insnszidyuuasasseiuin
DIANT TIVHARSTIUVRIFIAY

160




7. aselsuiisunisuiudsenmedn

wihgnunaTguazienvulunsirgsianisinnisussyu
wazlingsAn1sseAvUssimakas sEAUUIUIER Ussian
Anve uarBsrusEnouraInsinnsUssyuuasinssang
yaldgUNIU NMSIANITIVYTENIA NTEUTUNTTIUNY UAE
WUININTTIANTT NTAAIA NTTATIFFAAIY UAYAITATUAN
Judssnu nsUszlluranoulazuantsanduau dnsin
URUR finsAnwuenaniud

Meaning, significance, and evolution of
international convention and exhibition business. Roles
of governmental and private organizations in national
and international convention and exhibition business
development. Types, characteristics, and compaonents
of convention and exhibition organizing. Supply chain,
budgeting, planning processes, and guidelines for

operation,  marketing, monitoring, and  budget

controlling. Pre and post evaluation. Practical training.

Field trips required.
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MICE industry, meetings management, incentive
travel, seminars and conferences. Exhibition and trade
show management. Event desien and planning.
Budgeting and financial control. Destination marketing
for MICE. Stakeholder coordination. Venue and logistics
management. Risk management in MICE, Sustainability
in MICE events, MICE tourism development. Trends and

innovation in MICE, MICE assessment.
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Meaning, scope and significance of tourism
transportation. Tourism supply chain and tourism
logistics. Modes of tourism transportation. Ground
transportation, water-based transportation and air
transportation. Managing, costing, pricing and ticketing

for tourism transportation. Case studies.
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Definition component structure of service
logistic system. Linkage of supply chain. Selection. Land
transportation. Water transportation. Air transportation.
and

Planning transportation network, purchasing

procurement, Customer relationship management.
Warehouse and storage management. Planning for
costing and pricing. Ticket selling system and GDS.
Logistic technology and service innovation. Green

logistics and sustainability. Analysis case studies.
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Concepts and  principles  of  revenue

management in tourism and hospitality industry.

Strategic pricing and differential pricing. Demand

forecasting.  Inventory and price  management.

Distribution channel management. Evaluation of

revenue management. Case studies.

g1 nsdnassasin n1sAIvANNIIIRs Tuldreviein
sruvyImsTlel nﬁi";tﬁiﬂ:ﬁﬁauuaLﬁamsﬁmﬁu‘[m nsidia
UszanBamrinls wafinssuduilaauasaiiuiinuguunssin
wmaluladaiuayunsdnnisseld

Revenue management in hospitality. Pricing
strategy. Market segmentation. Demand forecasting.
Inventory management. Room allocation. Booking
control. RevPar. Revenue management system. Data
analysis for decision-making. Profit optimization. Price
behavior.

elasticity and consumer Technology in

revenue optimization.
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Systems and components of the computer
network.  Information  systems and  database
managerment for tourism and hospitality management.
E-commerce and Global Distribution System. Software
application in the tourism and hospitality industry.
Laws and ethics for information technology. Case

studies. Practical training required.
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Role of information technology in the tourism
and hospitality industry. Computer network systems
and components. The application of various
information systems in business operations. Database
Data-driven Modem

management. decision-making.

technologies and technology-driven  solutions  for
customer experience development. Legal and ethical
issues related to information technology. Practical

sessions and case studies.
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Evolution and trends in tourism planning and
development. Concepts,

principles and planning

processes for sustainable tourism  development.

Planning feasibility study and implementation of
tourism development projects. Tourism planning and
development under different contexts. Case studies.

Field trips required.
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Definition and importance of destination
planning. Concepts of tourism planning. Life cycle of
tourism destination. Stakeholder analysis. Inspection of
resources and potentialities of destination. Destination
and region planning. Tourism policy and governance.
Concept of sustainable development in tourism

context. Concept of smart destination. Local
participation, Managing environmental and cultural
impacts. Designing and developing destination. Initiation

for development proposal.
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Definitions, significance, concepts related to
human capital in tourism and hospitality industry.
Selection,  recruitment, and

training potential

development. Performance appraisal and
remuneration. Labor relations. Creation of leadership
skills. Ethical development and problem-solving in

human resource managerent. Case studies.
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Context of organization in hospitality industry.
Effects of artificial intelligence toward practicing of
employees in hospitality organization and human
resources policy. Definition importance and concept of
human capital in hospitality industry. Organizational
culture. Integration of organizational culture to human
capital  management  procedures.  Recruitment,
selection, training and development of human capital.
Performance appraisal. Compensation management.
Labor relation,

Leadership development.

Understanding  organizational  behavior.  Life-long

learning.
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Systems and components of tourism and
hospitality marketine. Marketing environment analysis.
Consumer behavior in tourism and hospitality industry.
Market segmentation, targeting and positioning. Tourism
and hospitality marketing mix strategies. Marketing
planning.  Guidelines and techniques for writing

marketing plans. Case studies.
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Sales and Marketing for Modern
Entrepreneur
a v ] =
nesSsumnnou  laill
a av  a v o .
Fyrhneadaunsouiu lud
fMafueeiv (Course Description)
" & v v v
NSYUIUNITATUNNTVIBUAENTRATATREITRITY | UTuUq
I &l a a o u
PMAIMNTIUNITDNABIALNITUTT F501e wadauagna | Aefuissedn
gnsmaifineruiy mylnseinain woRnssuduilaa dw
UsEauMnaNITeaNa  N13EA1ITNNANITAATALUIUIMINTG
nsuinnsuszauntsniveagnAn uaznagninisaiig
[ ) w G | a
auduiusnugnan m‘i'lJ'i::qnm'l’zﬂ.ﬂiamal.l.asmﬂua
nensmamadyluidiofiuy ssaninmlunisuienaznis
panwuuRdnAmsiuinslasdiilais wansenuneduindoy
aaonasiin nsadranulanSeunenisudsiulunas
P = a & ) a o a
msvaafisanazusnmsislusyiuiodunasssiununi
Sales and Marketing processes pertinent to the
Tourism and Hospitality Industry. Sales methods,
techniques, and strategies to increase revenue, market
analysis, consumer behavior, marketing mix, integrated
marketing communications, customer experience
management, and customer relationship strategies.
Application of modern marketing teols and techniques
and green design & green product development to
enhance sales efficiency and create a competitive

advantage in both local and international tourism and

hospitality markets.
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Meanings, concepts, scopes and significance of
strategic management in the tourism and hospitality
industry. External and internal environment analysis.
evaluation and selection.

Strategic  formulation,

Strategic implementation and control. Case studies.
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Principles, concepts, and processes of strategic
management as applied to the tourism and hospitality
industry. Business environments, develop strategic
plans, and formulate strategies using systems thinking
and creative approaches to achieve and Creative
innovation for sustainable competitive advantage.

Adaptability to consumer behavior, leveraging
technology for strategic benefits, and implementing
and controlling strategies. Green leadership & change
management Case studies and simulated business

activities.
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The  relationship  between  air  travel
management and tourism logistics, the scope and
characteristics of the aviation business, the roles and
functions of international organizations related to
aviation, aviation regulations, technical terms and
abbreviations used in the aviation business, flight
routes, flisht schedules, global distribution systems,
airline software, reservations, ticketing, airport ground
services, in-flight services, air cargo services, policy and
guidelines for management, operations and marketing

of airline business, case study, field study.
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Overview of the airline industry and its
connection with tourism. Airline business structure,
airline types and business models. Evolution and
trends in the airline industry. Airport structure and air
traffic system. Safety and regulations in the aviation
industry. Airline marketing strategies and tourism
promotion. Revenue management. Basic GDS systems.
Flight schedule management. Fleet and network
management. Finance and cost in aviation business.
Passenger experience and integrated services. Crisis

management in airlines. Fleld study.
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Meaning, types, characteristics and components
of festivals and special events for tourism. Concept
desien for festivals and events.

special Project

management procedure, marketing

Risk

planning,

promotions, budget allocation and control.

management.  Techniques in  coordination  and

problem-solving. Evaluation and report writing. Field

trips required.
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Definition,  categorization, attribute,  and
compenent of festival and special events for tourism.
Concept designing for festivals and special events.
Project management procedures, planning, marketing,
defining and controlling budget. Risk management.
Technique for coordinating and problem  solving.
Evaluating and reporting. Technical visit and true

scenario learning.
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Basic principles and functions in operaticns
management as applied to tourism and hospitality.
Service design. Types of processes and layouts. Service
quality and process improvement. Managing capacity
and demand. Service facility location. Forecasting
demand. Managing inventory. Tourism and hospitality

project management. Case studies.
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Principles of operations management for service
industry, Location and layout analysis. Value added.
Production and material resource plannine. Forecasting.
Managing service inventory. Service quality control.
Managing waiting lines. Improvement of service system.

Case studies.
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Role and significance of purchasing function in
the hospitality industry. Organization and administration
of purchasing. Relationship between buyers and other
departments in an organization. Supplier selection and
evaluation. Purchase specification. Optimal amount,
price and payment policy. Ordering, receiving and

storage management procedures. Case studies.
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Hospitality procurement. Procurement planning.

Needs assessment. Supplier selection. Strategic

sourcing. Contract management. Purchasing ethics.

Sustainable procurement. E-procurement. Cost control.

Products and services quality control. Inventory

management. Hospitality Supply chain. Vendor

relationship. Procurement technology.
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Patterns and components of coffee shop

operations.  Preparation process of coffee-base
beverages and other beverages. Site selection, staffing
and equipment selection. Coffee shop menu planning.
On-site service prepatation. Costing and pricing. Cost
and service quality control. Marketing for coffee shop

business. Pracrtical trraning and field trips required.
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An in-depth exploration of systematic coffee
shop business management. Business Model Canvas for
concept development and market feasibility. Coffee
market trends and consumer behaviors. The evolution
models of coffee

and various shop businesses.

Comprehensive business plans, including financial
projections. Store layouts and select optimal locations.
Menu control.

and procure quality ingredients

Sustainable sourcing and Waste reduction and
recycling. Human resources management, customer
experience management and technology applications.
Case studies and practical training through simulated

scenario.
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Concepts and principles of service quality
management in the tourism and hospitality industry.
Planning, designing and implementing for service
quality. Managing, monitoring and measuring service

quality. Managing service failure. Case studies.
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Concepts and principles of guality management
in hospitality organization. Relationship between

quality in operation and organizational

competitiveness.  Effect of managing organization
toward operation quality and services. Importance of
quality for organizations in the service industry.
Procedures and operations of quality management in
managerial level. Procedures and operations of quality
management in technical and operational levels.
Threats of quality management. Service quality and
indications. Service quality management. Monitoring
and prevention for service failure. Contemporary
technigues, methods and

concepts in quality

management. Case studies.
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Definitions and concepts of crisis management
in tourism and hospitality industry. Classifications of
crises,  Strategic crisis and disaster planning and
management. Tourism and hospitality crisis prevention.
Tourism disaster and crisis preparedness. Coordination,
control and resource allocation. Crisis communication
and  recovery. and

Knowledge  management

organizational learning from crises. Case studies.

AuAuANLEL wnuiuilamanisaianiau Anuvaendy
Y83gnAar NIl N1sRBUALBIN1EINgR A1TUTNIS
anudsadanagns nsdoansanuides mnudeiiomis
g9ha msdamsanudsdulsausunasiuomns wnsgiu
auasastEluuinis Anudssmangmnouazaiess
Risk hospitality.  Risk
Risk

pricritization. Risk mitigation and control. Emergency

management in

identification and assessment. analysis and

response planning. Guest and employee safety. Crisis

management. Strategic risk planning. Risk
communication. Business continuity planning (BCP).
Legal and ethical risk in services. Operational risk in
hotels and restaurants. Safety standards in hospitality

industry.
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The relationship between marketing and

consumer behavior in tourism and hospitality industry.

Internal and external factors affecting consumer

behavior in  tourism and hospitality industry.

Psychological mechanism, decision making process,
purchasing behavior and post-purchase behavior. Case

studies.
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The relationship between marketing and
consumer behavior within the tourism and hospitality
industry. Internal and external factors influencing
consumer decision-making and purchasing behavior.
Customer experience design, customer journey
mapping, and the identification of service touch points.
Analysis of business resources relevant to managing
service experiences, service landscape design. The use
of technology and analytical tools to support customer

experience design, marketing strategy planning. Case

studies.
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Tour planning and organizing. Tour costing,
pricing, and selling. Tour operations. Tour guiding. Post -
tour evaluation. Tour business management.
Accounting and finance for tour business. Practical

training. Field trips required.
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Principles and procedures of tour guiding for
both domestic and international. Costing and pricing.
Selling tour program. Tour guiding operation for both
customer services and tour euidance. Coordinating
relevant units, evaluation and controlling tour guiding
quality. Holisticity in tour guide business. Accounting
and financing. Strategic management for tour guide
business. Practicing based on true scenario. Technical

visit.
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and research

Principles methodology  in

integrated tourism management., Quantitative and
qualitative research methods. Identification of research
problems, Formulation of research objectives and
hypotheses. Construction of research instruments.
Collection of data. Data analysis and interpretation.
Application of statistics for research. Report writing and

presentation.
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Fundamental principles and concepts of
research methodology related to service business
management. Quantitative and qualitative research
methods. Types of research. Research ethics. Steps in
the Problem  identification.

research  process,

Hypothesis ~ formulation. Research  design. Data

collection. Selection and use of research instruments.
Data analysis and interpretation. Research report writing

and presentation of research findings.
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Selected  topics in  integrated  tourism

management at the bachelor's degree level. Topics are

subject to change each semester.

Selected  topic in  integrated  tourism

management in under graduate level, Topic is tentative

to be changed.
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01583365 n13ianisgsnasruniun (Coffee Shop Business Management)

nm B W

o

9.

S sn gAY

: EULLuumm“nﬁunﬁ%wmuw
. MTIHUHUESAR

. MIdnMsuuaz Rgiv

. Barista Skill 1&2

. Latte Art Skill

. MIAUANGUNULAZTIAINY

. Sensory tastes

Coffee Brewing

10. Non-Coffee Experience

11.AseaevesAUsznauinaAun I

12. Signature Menu Presentation

el

224

Fruudalusussens

N w Oy W W

w

W W O W

Flus



nlasesnedun (Course Outline)
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laseswidvn (Course Outline)

01583114 n1sdan1sgsnatud (MICE Business Management)

Fruudrluausiee

1. Auvanauavaud Ay vesgnanunssulud 3

o « i o o v
2. Inssasnagmammnssulud waswmhpauidento 3
3. msvamsdseyy (Meetings Management) 3

' =l o s A
4. mvieienfieusta (Incentive Travel) 3
5. MidnduwaznsUTEgivInig (Conventions) 3
6. NMIIAIINsIANISLAaLULansEuAT (Exhibitions) 3
7. rudadulunisinenlud 3
8. uTnssuwazmaluladlulud 3
9. msussiliunalarusanvosslud 3
10. Ml nauskaraEiRUHANMTITIUS 3

5 30 Falug
S lu i

1. MsnauauLaveanuuuianssulud 6

a = a_a ¢
2. msuiwsanuiuagladaindlusmulud 6
3. mMiainsulsTInaMaYAUANALYY 6
4. MFIAIIUUsTINAMAYAUALALYY 6

a o I3
5. mMsudmsenaidesluanulad 6

T2 30 falus

228



wnlasesnednn (Course Outline)
01583211 Iaﬁﬁﬁnﬁuasmﬁﬂn'ﬁﬁqﬂ%qﬂmuLﬁaqﬂa'mnﬁuu‘%ms (Logistics and Supply Chain Management for
Service Industry)
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wnlaseseivn (Course Outline)

01583213 waluladasaumadmivanaivnssuuinis (Information Technology for Service Industry)
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iwnlasesedn (Course Outline)
o T ) P - . - . .
01583231 N13INUHULAENITHANIIAMIEUA BT siaufienadedsiiu (Sustainable Tourism Destination Planning

and Development)
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91 (Course Outline)

01583311 nsdnmsvuuyuduazinusTTuasdnislugaamnssuuinig (Human Capital and Organizational Culture

Management for Service Industry)
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lasesedvn (Course Outline)

01583312 nsvneuaznsnaindmivgusznaunisyalu (Sales and Marketing for Modern Entrepreneur)
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iilasesieivn (Course Outline)
01583313 n1siAnsanaynsateaiiasduas

Management for Service Industry)
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inlasesei (Course Outline)

01583341 n1s9an1sganademstu (Airline Business Management)
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inlaseseidvn (Course Outline)

01583351 nMsianamAniauazufiAy (Festival and Special Events Management)
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lasesedv (Course Outline)
01583361 msdnnsnisdudunuiiegaamnssuuinng (Operations Management for Service Industry)
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wWnlasesedvn (Course Outline)

01583363 msingaindrdlugnamnasuinis (Procurement for Service Industry)
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wlaseseden (Course Outline)

01583367 mii')'ﬁmin‘mmwL'ﬁaqﬂﬁwnﬁnu‘?ms (Quality Management for Service Industry)
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wlasesein (Course Outline)

01583368 miﬁ'ﬂmsmwLﬁaﬂuqnawnisw‘%mi (Risk Management in Service Industry)
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wlasesedvn (Course Outline)
01583411 wfinssuduilnauazniseanuuulsrauninilugnamnssuuinis (Consumer Behavior and Experience Design

in Service Industry)
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1inlasaseivn (Course Outline)

o o o a_ o WA . - N
01583431 nmsiminfleanazmsianisgsininiisnadedsdu (Sustainable Tour Operation and Tour Business

Management)
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iinlassseivn (Course Outline)
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01583491 sulaud 1ﬁ'uﬁugﬁunﬁaqmmunﬁuu‘%mi (Fundamental Research Methodology for Service Industry)
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